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For 120 years, passion has driven the Group
to innovate tirelessly to develop mobility
solutions for all. Through their skills,
our employees share this passion every day
in the design and reliability of our vehicles.
It is why millions of individuals, professionals,
and top athletes have chosen us.

This Registration document
is online on the website

www.groupe.renault.com

AAAAAAAA
DES MARCHES FINANCIERS

This Registration document was filed with the French Financial Markets Authority on April 15, 2019, in accordance with
Article L. 212-13 of the AMF General Regulation. It may be used in support of a financial operation if it is supplemented by a
securities note (note d'opération) endorsed by the AMF. This document has been prepared by the issuer and its signatories
are liable therefore.
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MESSAGE FROM

JEAN-DOMINIQUE SENARD

Jean-Dominique Senard
Chairman of Groupe Renault

... these challenges represent
opportunities to use its
know-how in the spirit of
conquest and innovation that has
driven it for over 120 years.

2 GROUP RENAULT | REGISTRATION DOCUMENT 2018

his year, Renault demonstrated its resilience and
strength in the face of obstacles. | am especially
proud to have joined this group at a defining
moment in its history.

A defining moment, because the automotive world
is currently undergoing radical changes, and it must
reinvent mobility and the resulting services in a
disrupted competitive environment. For Renault, these
challenges represent opportunities to use its know-how
in the spirit of conquest and innovation that has driven
it for over 120 years.

Itis also defining because Renault is writing a new page
in its history. To begin this new era, we have made trust
the center of our model.

First, the governance of the Group has been renewed
with a requirement for gender balance and diversity
of skills and profiles, all supported by a strong ethical
foundation.

We then wanted to give the Alliance a new start. Its
structure and organization have been rethought to
ensure a balance of power and promote dialogue and
fluidity. Today, a stronger, more effective Alliance can
face the challenges ahead.

For Groupe Renault, this new structure is the guarantee
of shared trust within the company and with our
investors and all our partners. It is also the key to
consolidating the Group's success, within the strategic
objectives of the Drive the Future plan and beyond.

| am convinced that the Group is now endowed with
every strength it needs to grow profitably and with
respect for people.

Find out more at www.groupe.renault.com






MESSAGE FROM
THIERRY BOLLORE

A remarkable
resilience.

2018, Groupe Renault was confronted
n with many difficulties: the unexpected
collapse of certain markets such as
Turkey and Argentina, the closing of
the Iranian market, unfavorable exchange rates
and more rapid changes to the energy mix. When
faced with these headwinds, the company has
demonstrated remarkable resilience. With 3.88
million vehicles sold, 3.3% more than in 2017 ™,
we recorded record sales with revenues of €57.4
billion. We maintained our operating margin
above 6% and generated positive free cash flow.
We achieved this performance by being profitable
in each of our regions, thus demonstrating our
resilience and increasing ability to adapt.

In 2018, in line with the objectives of our Drive
the Future strategic plan, we strengthened our
internationalization, with more than half of
our sales being made outside Europe. In Russia,
AvtoVaz surpassed the objectives of its mid-term
(1) With the integration of the JinBei and Huasong brands since January 1, 2018 plan for 2018, with revenues up 25.5% for a margin

4 GROUP RENAULT | REGISTRATION DOCUMENT 2018 Find out more at www.groupe.renault.com
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of 6.7%. With the Lada Vesta again number one
in the country’s sales, the Russian manufacturer
posted a 20% market share. In South America, the
Kwid rose to the top of its segment in the Brazilian
and Argentinean markets. In China, we are rapidly
conquering the market with the integration of
sales of JinBei and Huasong MPVs and medium
and large vans since January 1, 2018. In Europe, the
Group reaffirmed its leadership in electric vehicles
with a market share of more than 22%, while the
Clio, Captur, Scenic and New Duster are leaders in
their respective segments.

In 2018, we prepared for the future. We focused
our efforts on our cost competitiveness, generating
€421 million via our monozokuri activities. At
the same time, we launched FAST, a group-wide
transformation program for greater efficiency,
agility and performance. And we invested, with a
Capex R&D budget at its highest level in ten years,
which allowed us to get ready for the mobility
of tomorrow: electric, connected, autonomous,
shared.

2019 looks difficult, but we're prepared. First,
we now have a new and stronger governance with
the arrival of Jean-Dominique Senard as Chairman
of the Board. We also developed a strong product
plan with global launches such as the New Clio or
Arkana, and on a local scale with the model we are
about to launch in India. Futhermore, our electric
range will be a reservoir of growth, especially
in China, with a new EV to be revealed at the
Shanghai Motor Show, and investment in JM EV,
the fifth-largest electric vehicle manufacturer in
China. We are continuing our financial discipline

Message from Thierry Boloré

efforts, with a goal of a 15% reduction in our fixed
costs over the next three years. The extension of
our common platforms to new segments and the
synergies generated within the Alliance will also
fuel our performance.

In 2019, the world market and the European
market should be stable, except in case of a “hard
Brexit”. The Brazilian market is expected to grow by
10% and the Russian market by 3%.

Within this context, Groupe Renault is targeting:
e increased revenues (at constant scope and
exchange rates);

e a Group operating margin of around 6%;
e positive automotive operational free cash flow.

Details of all activities carried out in 2018 are
presented below.

Thierry Bolloré
Chief Executive Officer of Groupe Renault

GROUP RENAULT | REGISTRATION DOCUMENT 2018 D



GOVERNANCE
AND GROUP EXECUTIVE COMMITTEE

Asof April 1, 2079

Overview of the Board of Directors

DIRECTORS

. DIRECTORS
representing employees

appointed by the Annual General
Meeting upon proposal of Nissan

Jean-Dominique
SENARD
Chairman of the Board

(

°
Eric Richard Frédéric
PERSONNE  GENTIL BARRAT ® —.N. st VAMAUC
SERIZAWA YAMAUCHI
DIRECTOR , 2 O \
: INDEPENDENT DIRECTORS
;%?gyeggng 4 10 appointed by the .
shareholders DIRECTORS o Annual General Megting
Benoit
ot ¢ | 501 4e 625w
‘ AVERAGE YEARS INDEPENDENT
. AGE SENIORITY DIRECTORS
including
DlR.ECTOR 6 7 2 Committee —
deSIgﬂated NATIONALITIES ~ WOMEN ChaIrS Philippe Pascale
by order, as LAGAYETTE*  SOURISSE
representative
of the French State Martin
VIAL
s 1 X i
DIRECTOR Catherine Patrick Pierre
appointed by the BARBA THOMAS FLEURIOT
Annual General
Meeting, upon
proposal of the Thomas Carlos GHOSN
French State COURBE
Cherie Marie-Annick Miriem Thierry Olivia
BLAIR DARMAILLAC BENSALAH  DEREZ QiU
CHAQROUN

Specialized committees

* Lead Independent Director

AUDIT, RISKS COMPENSATION APPOINTMENTS
AND ETHICS Committee AND GOVERNANCE
Committee Committee
8 MEMBERS 5 MEMBERS 4 MEMBERS

833%

INDEPENDENT

100%

INDEPENDENT

5%

INDEPENDENT

(1) Excluding the director representing employees and the director representing employee shareholders.
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Governance and Group Executive Committee

Mapping of Boards members’ skills

AUTO INDUSTRY

Mr. Barrat, Mr. Derez, Mr. Gentil,
Mr. Ghosn, Mr. Lagayette,
Mr. Ostertag, Mr. Personne,
Mr. Senard, Mr. Vial,

Mr. Yamauchi, Ms. Sourisse

FINANCE

Mr. Courbe, Mr. Derez, Mr. Fleuriot,
Mr. Ghosn, Mr. Lagayette,

Mr. Ostertag, Mr. Personne,

Mr. Senard, Mr. Thomas, Mr. Vial

@ (10]

DIGITAL AND Ir_‘fi (QQ%% SENIOR EXECUTIVE
1] |
INNOVATION 20 . AE”XPBER'E/“LCCE o
1 00 29, s. Bensalah-Chagroun, Ms. Qiu,
%; ggggzc%r' Ajs naBg’ba \ I E,% [], |F i||], [] Ms. Sourisse, Mr. Derez, Mr. Fleuriot,
Ms. Qiu, Ms. éour}'sse ’ Mr. Ghosn, Mr. Senard, Mr. Thomas,
Mr. Yamauchi
INTERNATIONAL @ ENVIRONMENTAL, SOCIAL AND GOVERNANCE
EXPERIENCE Ms. Bensalah-Chaqroun, Ms. Blair, Ms. Darmaillac,

Mr. Ghosn, Mr. Senard, Mr. Yamauchi, Ms. Barba, Mr. Ostertag, Mr. Senard

Ms. Bensalah-Chagroun, Ms. Blair, Ms. Qiu,
Ms. Serizawa, Ms. Sourisse

Overview of the Group Executive Committee

1. Thierry Bolloré,

Chief Executive Officer of Groupe Renault

2. Clotilde Delbos, Group CFO, Chairman
of the Board of Directors of RCI Banque

3. José Vicente de los Mozos,

Group EVP, Manufacturing & Logistics

. Gaspar GASCON-ABELLAN,
Deputy Alliance EVP, Engineering

5. Philippe GUERIN BOUTAUD,
Group EVP, Quality and Customer Satisfaction

Ali KASSAI, Group EVP, Product Planning and Programs
Olivier MURGUET, Group EVP, Sales and Regions
Frangois RENARD, Group EVP, Global Marketing
Frangois ROGER, Group EVP, Human Resources

10. Véronique SARLAT-DEPOTTE, Alliance Global EVP
Purchasing, Chairman and CEO of the Alliance Purchasing

© ® N o

Organization

11. Laurens VAN DEN ACKER,
Group EVP, Corporate Design

Work of the Board
of Directors

o STRATEGY

® GOVERNANCE

¢ FINANCE

®  COMPENSATION

ESG

12

MEMBERS

t 2

WOMEN

4

NATIONALITIES

12. Frédéric VINCENT, Group EVP, Information Systems

and Transformation

« 2018 Group Registration Document, Chapter 3

GROUP RENAULT
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BUSINESS MODEL erpo-a

Data as of end-2018

OUR OUR VISION

RESOURCES
Ensure sustainable mobility

00900

TE See Section
HUMAN 2.3.1

" 37 comres Our operations in 5 REGIONS

Eé ................................. $» PRODUCTION

FINANCIAL
e Shareholders’ equity: €36.1 billion
e Financial debt: €53.1 billion

RECYCLING .
MATERIALS Y

INTELLECTUAL

e 11,095 patents’ portfolio '
e 23,451 R&D engineers in 8 countries ! DISTRIBUTION

A

'
\
kY
' 1y
' \
' k.
H .
' .
'
'
'

ENVIRONMENTAL 2. § “
e Renewable and non-renewable :
resources & energies

SELLING AND FINANCING
PRODUCTS AND SERVICES

ik

INDUSTRIAL RECYCLING

e 36 plants around the world MATERIALS _________________________________________ O

1N

ot e TONNAL 218 OUR MAIN ASSETS

stakeholders (customers, employees,

suppliers and partners, investors, See Section
local communities, institutions and * ALLIANCE (SCALE AND TECHNOLOGIES) 1.4.4.2
R E ) « GEOGRAPHICAL DIVERSIFICATION 1153

* RCI BANK & SERVICES 1.1.5

8 GROUP RENAULT | REGISTRATION DOCUMENT 2018 Find out more at www.groupe.renault.com



RENAULT PROFILE

Business Model

OUR CREATION
OF SHARED VALUE
for all, today and tomorrow
00 00
Wl 'l'l See Section
CUSTOMERS
B AMERICAS Quality and customer satisfaction 1.4.3.3
B AFRICA - MIDDLE-EAST - INDIA Innovation for all: 1.41
ASIA - PACIFIC > (TS,
e Autonomous driving
W cuRrorE e Mobility services
B curasia

SHAREHOLDERS

DEVELOPMENT e Sustainable performance

SREROPUCEY e Attractive dividend policy

.
00/\0o

]Ih ||I|
EMPLOYEES

'A e 78% of engagement rate 2.3.11
e 5.1 million hours of training delivered 2.3.1.3

57
AFTER-SALES
=

SUPPORT ENVIRONMENTAL STANDARDS 222

e Low carbon mobility and limited
environmental impact over the life cycle

e Resource-efficient mobility
(circular economy)

MANAGEMENT :@I

OF VEHICLE in_P_Uﬂ
END-OF-LIFE
SUPPLIERS AND PARTNERS
e More than 17,000 parts
and services suppliers
e 816 patents filed
SOCIETY
o 8 foundations worldwide
* ELECTRICAL VEHICLES BUSINESS UNIT 1.1.4.1 . .
e 15 academic chairs funded
* GLOBAL ACCESS LINE UP 2.3.4.1
* LCV GLOBAL BUSINESS UNIT 1.1.4.1

GROUP RENAULT | REGISTRATION DOCUMENT 2018 9



PRESENTATION OF THE STRATEGIC PLAN 2017-2022

DRIVEE
FUTURE

Our vision

Ensure sustainable mobility for everyone,
now and in the future

CONNECTED
ELECTRIC
Our objectives
REVENUES OPERATING
PROFIT

(vs. €51 BN in 2016)

GROUP RENAULT | REGISTRATION DOCUMENT 2018

AUTONOMOUS

FREE
CASH FLOW

every year

ELECTRIC MOBILITY
SERVICE

Find out more at www.groupe.renault.com



RENAULT PROFILE

Presentation of the Strategic Plan 2017-2022

Our priorities

BECOME MORE COMPETITIVE

BY 2022
>80% €18 8N €4 2gN
OF GROUPE RENAULT IN R&D INVESTMENTS “MONOZUKURI"
VEHICLES PRODUCED will give access SAVINGS WITH THE AIM
ON COMMON PRODUCTION to technologies worth OF OPTIMIZING THE
PLATFORMS 5 O ENTIRE VALUE CHAIN
€ BN

STRENGTHEN OUR GLOBAL PRESENCE

STRONG GROWTH OUTSIDE EUROPE

CHINA RUSSIA ¥ 2
VEHICLES SOLD Stay leader with a X7 SALES OUTSIDE OF EUROPE
35000 550,000 30% LADA VOLUME ST
: MARKET SHARE n 2022 /o
2016 2022 in2022 Return profitability OF GROUP RESULTS
to match Group level OUTSIDE OF EUROPE

FROM EUROPEAN TO GLOBAL LEADERSHIP IN LIGHT COMMERCIAL VEHICLES
VOLUMES DEVELOPMENT MARKET COVERAGE NEW

OF RANGE OF ELECTRIC
JOINT VENTURE
(0]
@ +4O o LIGHT COMMERCIAL X Z 1 CHING

by 2022 VEHICLES

BUILDING TOMORROW'S MOBILITY BY 2022:
ELECTRIC, CONNECTED, AUTONOMOUS, SHARED

ELECTRIC VEHICLES, OFFER CONNECTED, NEW MOBILITY
A CORE BUSINESS AUTONOMOUS VEHICLES SERVICES
= -y
N = 0—0
A (o> =
- 8 ELECTRIC MODELS 100% OF NEW VEHICLES IN KEY MOBILITY SERVICES DEVELOPED
- 12 ELECTRIFIED MODELS MARKETS TO BE CONNECTED WITH RCI BANK & SERVICES
(>50% OF THE RANGE) BY 2022 AND THE ALLIANCE
(gj (oo
N° 1 LIGHT COMMERCIAL VEHICLE 15 MODELS “RIDE-HAILING” MOBILITY
MANUFACTURER IN EUROPE WITH AUTONOMOUS DRIVING ON DEMAND, ROBOT TAXI SERVICES
CAPABILITIES BY 2022 BY THE END OF THE PLAN

A ~

GROUP RENAULT | REGISTRATION DOCUMENT 2018



€57/ 419 ™

Group Renault 2018 revenues

3,884,295

vehicles sold worldwide in 2018

FIGURES

BREAKDOWN OF REVENUES BY VEHICLES SOLD WORLDWIDE IN 2018

Americas Africa -
Europe Eurasia (without USA) Middle-East - India Asia-Pacific
36,704 m e/, 562 M e4,.684wm €3,903m e 566 me

ALL BRANDS WORLD MARKET BY REGION / 2018 - BY VOLUME

Americas Africa
Asia-Pacific (with USA) Europe Middle-East - India Eurasia

39,213,810 25,315,861 17,655,734 7,794,511 2,932,751

o/w France

2,632,620

Automotive net cash position
Operating margin - €m including AVTOVAZ - €m

2016 [ 3,282 (6.4% of revenue) 2016 [ 2,476 (restated)
2017 | 3,854 (6.6% of revenue) 2017 [ 3,209 (restated)
2018 I 3,612 (6:3%of revenue) 201¢ [N 3,702

12 GROUP RENAULT | REGISTRATION DOCUMENT 2018 Find out more at www.groupe.renault.com



RENAULT PROFILE

Renault shareholders at December 31, 2018

OWNERSHIP STRUCTURE AS PERCENTAGE OF SHARES

1.71% 15.01%
Treasury stock French State

-~

62.74% 15.00%

Public Nissan

Daimler

Pension Trust eV.
AN 2.44%

Employees *

3.10%
s

BREAKDOWN OF EXERCISABLE VOTING RIGHTS ™ AS A %

28.60%

/ French State

61.35% 9%
T Daimler Pension
Publi
uble ' Trust elV.
4.14%
Employees *

CHANGE IN DIVIDEND IN MILLIONS OF EUROS

2016 2017 2018

* The portion of shares held by employees and former employees that are taken into
account in this category corresponds to shares held in the FCPE mutual fund.

%

(1) See Section 5.2.6.1.

Key Figures

Carbon footprint
per vehicle ®

-1 79%

compared to 2070

(2) Proposed to the General Meeting of June 12, 2079.

(3) See Section 2.2.2.3.A.

GROUP RENAULT

| REGISTRATION DOCUMENT 2018
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A 5-BRAND

GROUP

An automotive manufacturer since 1898, Groupe Renault is an international

multi-brand group comprised of the Renault, Dacia, RSM, Alpine and Lada brands.

The Group sold nearly 3.9 million vehicles in 2018, a record year, making it the largest
French automotive group in the world, including sales of the Jinbei and Huansong brands
which total 165,603 light commercial vehicles.

RENAULT Renault, the number-one French brand in the world, is marketed in 134
countries at nearly 12,000 sales points. For 120 years, Renault has been

. making life easier for its customers. Sensual and warm design, European
ﬁ;ggfg'?gg.:’?_gl\([:)les sold leader in electric vehicles or commitment in motorsport, itis passion that

drives the brand on a daily basis.

DACIA Dacia is sold in 44 countries in Europe and a number of countries in the
AMl region. The brand has attracted almost 5.6 million customers since
700,798 vehicles sold 2004 by offering a simple and reliable range of vehicles at a reasonable

price. With iconic models such as the SANDERO and DUSTER, Dacia has

in 2018 (PC + LCV) a strong following, especially on social networks.
RSM Founded in 2000, Renault Samsung Motors is especially renowned
for its quality of service. The brand was ranked the leader in customer
84.954 vwvehicles sold satisfaction in 2018, for the seventeenth consecutive year in sales and
in 2,018 (PC + LCV) the third consecutive year in after-sales.
ALPINE Alpine was founded in 1955 by Jean Rédélé, a man with a passion for
motor racing. In 2017, Alpine returned with the New Alpine A110, a car
. with the brand’s classic features — lightness, compactness and agility —
%'23118\2(;,?;'38 sold and with a promise: a pleasure to drive.
LADA Lada has been a Groupe Renault brand since December 2016. A historic
leader in the Russian market, it has the largest dealer network in the
. country with 300 sales points.
;9280'1288(%,(‘:’?:&';\}; sold With a totally new design and a network in the throes of transformation,

Lada has entered a new era.

14 GROUP RENAULT | REGISTRATION DOCUMENT 2018 Find out more at www.groupe.renault.com



RENAULT PROFILE

183,002

employees

rr@ﬁ

A presence in more than

130 countries

Global production sites

A 5-Brand Group

FRENCH AUTOMOTIVE

MANUFACTURER IN THE WORLD
IN 2018, FOR THE THIRD YEAR IN A ROW

MANUFACTURER

IN THE ELECTRIC VEHICLE
SEGMENT IN EUROPE

Dieppe &
Ruitz &
BoLalles GROUPE RENAULT PLANTS
S =L E;S;tecﬂug:;wrrrcwzzialvehicles g
f103.607SALES GERMANY Chassis, engines, gearboxes &
235,609 SALES Foundry a
FRANCE o Maubeug
689,788 SALES - Bléonof,  °Batilly & PARTNER PLANTS
& Caudan & H SLOVENIA P‘assenger cars . -
> Saint—Andg—de—l’Eure ( Novo Mesto e Light commercial vehicles Y
4 Le Mans Chassis, engines, gearboxes oY
> Grand—Cgroniplg V|lleur nned_ Foundry o
& Choisy-le-Roi ¢ ITALY LOGISTICS SITES EUROPE )
PORTUGAL—= 208,580 SALES Logistics platform s EURASIA .
M ASIA-PACIFIC
Cacia & ALLIANCE SITES AMERICAS [
l‘ SPAIN Renault-Nissan Alliance plants AFRICA, MIDDLE EAST, INDIA °
189,480 SALES
Barcelona e
Palencia &
Seville &
Valladolid ¢, & & >
b=

N MEXICO

: Cuernavaca m

N

: BRAZIL
w 214,822 SALES

Curitiba & & & &

Y

i ROMANIA
iMioveni ¢, |8 >

RUSSIA

Moscou & >
Togliatti e, &> & >
Izhevsk &

SOUTH KOREA

COLOMBIA —— /. TURKEY Busan & &
Envigado & N
g Bursa & & CHINA
AN MOROCCO IRAN Wuhan & & &
aRCENTI Q : Tanger b5 0 & 3 INDIA Shenyang ®
114,348 SALES [guuurend Casablanca & Teheran mm @ PUNES

Cordoba &, & 0

CHILE
Los Andes &

Chennailn ™ & >

GROUP RENAULT | REGISTRATION DOCUMENT 2018
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GROUPE RENAULT

OVERVIEW OF RENAULT AND THE GROUP

1.1

1.1.1

The Board of Directors of Renault adopted a governance method in
which the functions of Chairman of the Board of Directors and Chief
Executive Officer have been separate since January 24, 2019. A
detailed explanation of the mode of governance is given in section
3.1.5. The Chief Executive Officer relies on the Group Executive
Committee (GEC) to steer the Group's strategic management. The
GEC has the support of the Operations Review Committee, which has
a larger number of members.

1.1.1.1  The Group Executive Committee

The Group Executive Committee takes strategic, financial and
operational decisions subject to the functions allocated at the Board
of Directors' meeting.

These are reflected in the budget and Renault Plan, product
planning, major investments, and plans for new strategic sites.The
members of the Group Executive Committee regularly attend Board
meetings.It meets once a month.

The Group Executive Committee has 12 members:

e The Chief Executive Officer;
e The EVP, Sales and Regions Groupe Renault
e The EVP, Marketing Groupe Renault

e The EVP, Information Systems, Digital and Transformation Groupe
Renault,

e The Deputy Alliance EVP, Engineering,
e The EVP, Human Resources Groupe Renault,
e The EVP, Product Planning and Programs,

e The Deputy Aliance EVP, Manufacturing & Supply Chain
Management operations 1 & EVP Manufacturing &Supply Chain
Management Groupe Renault,

e The EVP, Quality and Total Customer Satisfaction,
e The Group Chief Financial Officer,

e The Alliance EVP, Purchasing,

e The EVP, Corporate Design Groupe Renault

18 GROUPE RENAULT | REGISTRATION DOCUMENT 2018

OVERVIEW OF RENAULT AND THE GROUP

Management bodies as at April 1, 2019

1.1.1.2  Renault Operations Review

The Group's Operations Review Committee is chaired by the Chief
Executive Officer and is in charge of operational decisions and
reviewing performance at the regional, functional and Business Unit
level:

e business KPls;

e profitability, programs and planning;

e various reports: quality, electric vehicles, light commercial
vehicles, costs, etc.

The Operations Review Committee has 29 permanent members:

e the 12 EC members;

e The SVPs, Chairman of Europe, Eurasia, Americas, AMI-Pacific and
China Regions,

e The SVP, Group Controller,

e The Alliance SVP, Product Development,

e The SVP, TdC office Group,

e The SVP, After-Sales, Groupe Renault,

e The SVP, Product Planning,

e The SVP, Electric Vehicle Groupe Renault,

e The SVP, Audit, Risks and Ethics, Groupe Renault,
e The SVP Legal and Public Affairs,

e The SVP, Mobility and Services, Groupe Renault,

e The SVP, Corporate Strategy and Business Development, Groupe
Renault,

e The Special Advisor to the Chief Executive Officer, Groupe Renault,

e The SVP, Communications, Public Relations, Corporate Social
Responsibility and the Renault Foundation, Groupe Renault.

The Operations Review Committee meets once a month for a full
day.

Find out more at www.groupe.renault.com
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1.1.2  Key figures

MAIN CONSOLIDATED FIGURES OVER THREE YEARS - PUBLISHED DATA

(€ million) 2018 2017 2016@
Revenues 57,419 58,770 51,243
Operating profit 3,612 3,854 3,282
Share in Nissan Motors net income 1,509 2,791 1,741
Renault net income, Group share 3,302 5114 3,419
Earnings per share (€) 12.24 18.87 12.57
Share capital 1,127 1,127 1,127
Shareholders’ equity 36,145 33,442 30,895
Total assets 114,996 109,943 102,103
Dividends (€) 3.550 3.55 3.15
Automotive net cash position including AVTOVAZ 3,702 2,928 2,416
Operational free cash flow including AVTOVAZ 607 945 N/A
183,002 181,344
Total workforce at December 31, 2018 (including 48,678 AVTOVAZ)  (including 49,771 AVTOVAZ) 124,849

(1) This information as published is for reference only and is not always directly comparable year-on-year, since it may include changes in scope and/or accounting practices.
See Chapter 4, note 3 to the consolidated financial statements.

(2) Data at December 31, 2016 include adjustments for the allocation of the acquisition price of the AVTOVAZ group (note 3-B to the consolidated financial statements)
recognized in 2017 and therefore differ from those previously reported.

(3) Proposition to be submitted to the CGM on June 12, 20179.

OPERATING MARGIN BY ACTIVITY

(€ million) 2018 2017 Change
Group operating margin 3,612 3,854 -242
% Group revenues 6.3% 6.6% -0.3 pts
o/w Automotive excluding AVTOVAZ 2,204 2,749 -545
% of segment revenues 4.3% 51% -0.8 pts
of which AVTOVAZ 204 55 +149
o/w Sales financing 1,204 1,050 +154
REVENUES BY ACTIVITY
(€ million) 2018 2017 Change
WORLDWIDE REGISTRATIONS* (units) 3,884,295* 3,762,077 +3.2%
GROUP REVENUES 57,419 58,770 -2.3%
o/w Automotive excluding AVTOVAZ 51,171 53,530 -4.4%
of which AVTOVAZ 3,040 2,727 +11.5%
o/w Sales Financing 3,208 2,513 +27.7%

* Including sales of Jinbei and Huasong.
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Renault shareholders at December 31, 2018
BREAKDOWN OF CAPITAL AS A %

o BREAKDOWN OF EXERCISABLE VOTING RIGHTS* AS A %

1.71%
Treasury stock

15.01%
French State

62.74%
Public

15.00%

Nissan

. 3.10%
4

Daimler

~._ Pension Trust eV.
AN

N 2.44%

Employees *

The portion of shares held by employees and former employees that
are taken into account in this category corresponds to shares held in
the FCPE mutual fund.

Groupe Renault’s 15 largest markets in 2018

Worldwide sales
By volume and as a % of the TAM PC + LCV, including Renault, Dacia, Renault Samsung Motors, Alpine, Lada and Jinbei & Huasong.

*

61.35%
Public

See section 5.2.6.1.

28.60%

S French State

5.91%

Daimler Pension
TrusteV.

4.14%
Employees

J

Sales Market share (%)
1 France 689,788 26.20
2 Russia 497,266 27.62
3 Germany 235,609 6.33
4 China 216,699 0.80
5 Brazil 214,822 8.70
6 Italy 208,580 9.98
7 Spain + Canary Islands 189,480 12.33
8 Turkey 115,842 18.66
9 Argentina 114,348 14.78
10 United Kingdom 103,607 3.79
11 Iran* 101,347 10.56
12 South Korea 90,369 5.06
13 Belgium-Luxembourg 88,663 12.86
14 India 82,368 2.07
15 Morocco 75,418 42.52

*

Figures for January to end of August 2018.
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1.1.3 2018 sales financing highlights

Sales financing

Benefiting from the strong growth in the world automotive market,
RCI Banque once again posted an increase in its sales performance
in 2018, reaching a record level of activity in financing and services.
RCI Banque thus establishes itself as a true strategic partner to the
Alliance brands.

In 2018, RCl Banque recorded a sharp increase in its activity with
1,798,901 contracts financed, an increase of 1.6% compared to the
previous year.

The financing penetration rate stands at 40.7% compared to 39.6%
in 2017. Excluding Turkey, Russia and India (companies consolidated
by the equity method), this rate was as high as 42.9%, up 0.4 points
compared to 2017.

1.1.4 The Group’s main activities

The Group's activities have been organized into two main types of

operating activities, in more than 130 countries:

e Automotive, with the design, manufacture and distribution of
products through its distribution network (including the Renault
Retail Group subsidiary):

. new vehicles, with several ranges (PC, LCV and EV [exclusively
Renault]) marketed under five brands: Renault, Dacia, Renault
Samsung Motors, Alpine and Lada. Vehicles manufactured by
Dacia and RSM may be sold under the Renault badge in some
countries,

. used vehicles and spare parts,
. the Renault powertrain range, sold B2B;
e miscellaneous services: sales financing, leasing, maintenance and
service contracts.
In addition, Renault has equity investments in the following two
companies:
e Renault's equity investment in Nissan;
e Renault's equity investment in AVTOVAZ.

The investment in Nissan is consolidated under the equity method in
the Group's financial statements, that in AVTOVAZ is fully consolidated.

In this context, RClI Banque generated €20.9 billion in new financing
contracts (excluding cards and personal loans), an increase of 1.5%
over one year.

Building on the dynamic trend in the automotive market and the
strong growth in new and used vehicle financing, the Services
business continued to grow with an increase of 11.1% in volume
compared to 2017. The volume of services sold at the end of 2018
stood at 4.8 million insurance and service contracts, of which 66%
were customer and vehicle use-related services.

STRUCTURE OF GROUPE RENAULT

(as a % of shares issued)

Renault SA

Nissan

Motor
43.4%

Renault
s.a.s
100%

!

|

Other industrial
and commercial

Renault Alliance

Samsung Rostec Auto companies
Motors :A'A
80%" 61.09%

AVTOVAZ
100%

© Associated companies ® Salefinancing

@ Automobile division Not include in the scope consolidation

(1) Indirect interest by Renault s.a.s.
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1.1.41  Automotive: brands and ranges

Groupe Renault designs, manufactures and sells passenger cars and
light commercial vehicles and innovative services accessible to as
many people as possible under five automotive brands: Renault,
Dacia, Renault Samsung, Alpine and Lada.

The Renault brand: passion for life

It is the passion that inspires us every day, the passion that we put
into our products and services so that our customers can also live
their lives with passion.

We offer French Design, sensual and warm with loving attention to
quality of execution and finishing and to innovative concepts that
rewrite the rules of the automotive market. We offer Easy Life, the
promise to make our customers' lives easier so that they can enjoy it
to the full, through products and services that meet their onboard
and off-board connectivity needs and intuitive equipment that will
make life easier on a daily basis.

Renault, one of the few automobile brands born in the nineteenth
century, celebrated its 120" birthday in 2018.

The leading French brand worldwide, Renault is established in 134
countries and distributed at 12,000 points of sale. It offers a range of
more than 30 models, all countries combined. Proud of its French roots,
Renault is continuing its international expansion. Renault's vehicle
range is designed to meet local needs as effectively as possible in all
locations. Renault unveiled its ARKANA show car this year, a crossover
coupé with international ambitions and hinting at its Segment C origins;
this vehicle will be sold in Russia starting in 2019.

Renault designs cars for every stage of life, to meet everyone's needs
and fulfill everyone's passion. Leader in electric vehicles in Europe with
its Z.E. range, Renault constantly aims to make daily electric vehicle
use even easier. With the Renault PRO+, the brand is committed to
simplifying the lives of its professional customers with customized
solutions. Our range of RS sports vehicles transform our customers’
daily lives into an exhilarating experience and supplements our
commitment to Formula 1, a vector of innovation and reputation.

Renault EASY CONNECT simplifies the on-board connectivity experience,
offering an ecosystem of services for serene travel and more enjoyment
on board.

Renault is also committed to sustainable mobility for all and shares
its vision of tomorrow’s mobility: electric, connected, autonomous
and shared, via the EZ-GO, EZ-PRO and EZ-ULTIMO concept-cars.

Passenger cars (PC)

In the small car segment (A and B-segments and similar passenger
cars), Renault offers a wide range of complementary models: the
KWID, LOGAN, SANDERO, SANDERO Stepway, TWINGO, CLIO,
CAPTUR and SYMBOL.

KWID was launched in October 2015 on the Indian market, in
mid-2017 in Brazil, at the end of the year in Argentina and will be
launched very soon in Mexico and Colombia. Over 425,600 cars have
been sold. Its success is a testament to the unique, trusted product
offering designed to be affordable for as many people as possible as
well as to the quality of the sales strategy that accompanied the
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launches: a dealer network that is motivated and fully supported by
modern and efficient digital tools. KWID thus confirms its very
strong potential for global expansion thanks to its position in the
Top 3 in India and as the leader in Brazil in Segment A.

In the small city car Segment A, TWINGO is winning points. With its
exceptional agility and a unique EDC offer for the segment, TWINGO, a
perfect ally for the city, has won its audience over. Thanks to
momentum from iconic limited series such as “RedNight” or alluring
ones such as “Limited”, this year the TWINGO range still maintains its
complete leadership of Segment A in France (25.6% of Segment A
share FY 2018), far ahead of its competitors, the F500 (15.8% market
share) and the P108 (11.5% market share). It has even earned a
position in Europe, where it now ranks fifth (7.3% FY 2018 Segment A
share) with an increase of 11.4% in volume. The GT version (manual
transmission or EDC 110hp engine) is a hit with customers eager for
extreme sensations, particularly in Germany and Belgium.

In Segment B (sedans & station wagons), since the launch of the
CLIO's fourth generation, the model is the sales leader in the
segment in Europe. Thanks to regular momentum in the range,
volumes and segment share increased further in 2018 to reach
367ku and 11.7% of Segment B market (sedans & station wagons).
In France, the CLIO is the best-selling vehicle for the sixth
consecutive year, with 151.8ku. This success in Europe is
supplemented by the successful launch of the CLIO in Algeria with
13.4ku, produced locally in the Oran plant, where CLIO production
started in March 2018.

The station wagon version, with its attractive shooting-brake styling,
remains in second place in this B-Break sub-segment in Europe
(25.5% share of the B-Break sub-segment in 2018). Finally, for
customers seeking for a sporty look at reasonable budget, the Pack
GT-Line offers a sporty appearance with an optional exterior and
interior trim pack.

In the growing B crossover sub-segment, the CAPTUR has maintained
its leadership position in Europe over the long term (13.3% share of
Segment B - crossover in 2018) despite a very aggressive competitive
environment (2017 arrival of the VW T-Roc, Citroén (3 aircross,
Hyundai Kona, Kia Stonic, Seat Arona, etc.). Marketed in more than 45
countries, the CAPTUR is a global car that is highly acclaimed by our
customers and contributes significantly to the image of the Brand in
the countries where it is sold.

The DUSTER is also a success in international markets thanks to its
robustness, roominess, reliability and equipment tailored to the
needs of different markets. The DUSTER represents a significant
share of PC sales in India, Russia, Brazil, Colombia, Argentina and
elsewhere, putting it at the top of C-SUV segment sales in 2018 in all
these countries. This success is repeated year after year!

In an attempt to reinforce its image as the leading SUV brand in
Russia, Renault has begun a new chapter in the history of its iconic
Stepway range (SANDERO Stepway, LOGAN Stepway Cross Sedan
and DOKKER Stepway). All of these models are equipped with the
new MediaNav Evolution multimedia system with AndroidAuto® and
CarPlay®. This feature gives consumers the ability to interact more
easily with their smartphones via the instrument panel screen. The
Stepway range is an important part of the brand strategy for Renault
Russia, whose tag-line is “My country. My freedom. My Renault.”

Find out more at www.groupe.renault.com
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Following Russia in 2016, the KAPTUR/CAPTUR made its entry on the
various markets of South America and India in 2017. Produced in the
Moscow, Curitiba and Chennai plants, the KAPTUR/CAPTUR, a
C-segment SUV, is well matched with the DUSTER, thanks to its very
attractive design and product characteristics adapted to the
requirements of these markets. With more than 70,000 sales in 2018,
the KAPTUR/CAPTUR confirmed its strong global expansion potential.

Renault is the first mass-market carmaker to launch a crossover
coupé. The ARKANA is the perfect fusion between the elegance of a
sedan and the robustness of an SUV: an innovative and pioneering
concept with Renault brand features to meet new aspirations in the
Russian market. This concept has international ambitions, starting
with China and South Korea. The ARKANA will accordingly contribute
fully to the objectives of the Drive the Future strategic plan. This
crossover coupé is destined to become the flagship of the brand in
Russia. Today, Renault has a record market share of 8.5% thanks to
the success of the Renault KAPTUR and DUSTER. The launch of the
ARKANA should allow it to achieve a 10% market share. See you in
2019 to unveil this Group jewel...

Segment C represented 27.8% of the global market in 2018 and
35.2% in Europe, where Renault is in the Top 10 (behind VW, Peugeot,
BMW, Ford, Opel, Skoda, Toyota, Mercedes and Nissan) with a 5.4%
segment share and more than 336,000 vehicles sold, a decrease of
14.1% from 2017.

For the past 10 years, the C-SUV segment has continued to grow
steadily worldwide, with a +9.0% rise in 2018.

In Europe, the C-SUV segment increase was +12.5%, with more than
2.8 million vehicles sold, representing 45.4% of sales in the C-segment.

Based on its two main strengths (exterior design and comfort), and
in an increasingly competitive market, the KADJAR sold over 134,000
units worldwide in 2018.

For the KADJAR in Europe, this means sales of over 101,000 and a
segment share of 3.6% in 2018. In some major markets, it performed
well, as it did in France, where the model is in the Top 4 with a
segment share of 6.6% and more than 27,000 registrations.

The KADJAR is also the top Renault vehicle manufactured in China,
at the Wuhan plant, for the Chinese market. It was launched in the
fastest-growing segment in China, SUVs, and sold over 18,000 units
in 2018.

The new KADJAR arrives in the showrooms in January 2019 with a
restyling that makes its design even more modern and attractive. Its
interior has also changed to offer more comfort and noticeably
better quality. The new Kadjar has a new range of efficient and
competitive engines (gasoline & diesel).

The C-HATCH segment fell 0.2% worldwide in 2018, while in Europe
it decreased by 7.3%. Similarly, the C-ESTATE segment fell 2.6%
worldwide and 9.0% in Europe. In 2018, the HATCH+BREAK segment
accounted for 44.0% of the C-segment, in which the MEGANE is in
seventh place with a segment share of 5.2% (-0.64 pt vs 2017) and
more than 141,000 vehicles sold in Europe.

OVERVIEW OF RENAULT AND THE GROUP

In 2018, the MEGANE HATCH rose to the Top 2 in France (37,490
vehicles sold), with a 15.7% segment share (+0.52 points vs 2017).
The MEGANE is also among the Top 3 in Spain, with a 7.1% segment
share (-1.12 points vs 2017); The MEGANE Estate is the leader in
Portugal, with a 20.0% segment share (-0.82 points vs 2017), second
in France (24.2% segment share, -2.93 points vs 2017) and the
Netherlands (19.1% segment share, -0.25 points vs 2017).

The MEGANE Sedan is the leader in its segment in Turkey, with over
24,000 units sold in the year.

With 188,034 units sold, including 141,566 in Europe, the MEGANE,
in these three versions, is the largest sales volume in the Segment C
for Renault.

The model is very popular with its buyers for its design, level of
equipment and comfort. Moreover, the design continues to be the
first reason for choosing the model, unlike the rest of the segment,
where the first reason for buying is usually brand loyalty.

With the SCENIC, Renault is holding up against its rivals in a C-MPV
segment down 22.6% in Europe, the major market for the model.
The segment represented 9.4% of Segment Cin 2018.

Last year, the SCENIC attracted 93,415 customers on the continent,
with a 16.0% segment share (+2.10 points vs 2017). The leader in the
segment in France, Belgium and Italy, it occupies first place in the
European C-MPV market.

In France, the SCENIC (41,636 vehicles sold) represents a segment
share of 37.2% (+5.23 points vs 2017). In Italy (8,003 vehicles sold)
the segment share is 18.4% (+1.13 points vs 2017) and in Belgium,
the SCENIC (9,049 vehicles sold) achieved a segment share of 30.3%
(+9.15 points vs 2017).

To keep increasing its attractiveness, the SCENIC has strengthened its
range of engines in 2018 with the introduction of the new 1.3 TCE
gasoline engine available in manual and automatic transmission. A
new diesel engine also makes its appearance in manual transmissions
and will soon be available in an automatic version.

The KANGOO kept its fifth place in the crew van segment in Europe
in 2018 with more than 9% segment share. The KANGOO VP is
marketed in 35 countries, with particular success in countries such
as Morocco, where the model increased its market share in 2017. It is
produced in Maubeuge (France) and at the end of 2017, celebrated
the 20 anniversary of the appearance of the Ludospace with sliding
side doors!

With its full range of high-end vehicles, Renault now covers all
segments in the category: MPV with the ESPACE, sedans with the
TALISMAN, also available in a station wagon version for Europe, and
an SUV with the KOLEOS. These three models also ensure wide
geographic coverage, accounting for approximately 60% of sales in
Korea (SM6 and QMé6) and China (KOLEOS).

The Renault ESPACE meets the needs of high-end customers
perfectly thanks to:

e its design: the Renault ESPACE silhouette is now a crossover with
references to the world of SUVs and an elegant execution;

e its unique driving experience: the Renault ESPACE has the
MULTI-SENSE system, which offers five unique driving modes.
MULTI-SENSE can be coupled to a 4CONTROL four-wheel steering
chassis and adjustable damping;
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e the on-board experience: the Renault ESPACE offers comfort to all
passengers (up to seven seats) with its wraparound seats, brightness
with its panoramic windshield, and cargo volume (up to 888 dm?).

In addition to the TCe 225 EDC FAP gasoline engine, in 2018, the
Renault ESPACE introduced new powerful and efficient engines: the
Blue dCi 160 EDC and the Blue dCi 200 EDC, which meet new
standards for pollution control. The performance of these new
engines have been hailed by the press.

The Renault ESPACE sold 12,725 vehicles in 2018 with a 14.9%
market share in its category in Europe (excluding unreleased
right-hand drive vehicles). It is first in that category in France,
Belgium, Italy and the Netherlands. In 2018, 55% of the Renault
ESPACE sales were for the INITIALE PARIS version, the most
exclusive model.

The TALISMAN is in the highly competitive large prestige sedan
segment (D-segment). To appeal to potential clients, whether private
individuals or company executives, the TALISMAN boasts four
key strengths:

e sleek, assertive styling with a hint of Latin sensuality while
adhering to the segment’s strict rules of the three-box sedan (or
station wagon). Forty-five percent of customers chose the
Talisman for its design, making it the foremost reason for
choosing it, above its main competitors;

e a spacious and comfortable cabin with front seats inspired by
airline business class: high-quality workmanship and best-in-class
functionality: heating, ventilation and integrated massage function;

e immersive driving pleasure: MULTI-SENSE technology to match
the driver's mood. The TALISMAN is the only D-segment sedan to
have 4CONTROL four-wheel steering (moreover combined with
active damping), allowing it to deliver unique road handling, plus
safety, agility and dynamism, and outstanding ride comfort;

e a2 wide and revamped range of efficient WLTP-compliant engines:
two gasoline turbo engines with FAP (160 to 225hp TCe EDC) and
four turbo diesel engines with SCR technology (120hp to 200hp
Blue dCi with manual and automatic EDC transmission), combining
pleasure and efficiency with controlled CO, and NO, consumption
and emissions.

In 2018, the Renault TALISMAN sedan and ESTATE sold (excluding
right-hand drive, not sold) 20,004 units and accounted for 4.6% of
their category in Europe, excluding luxury and premium brands,
ranking fifth. The TALISMAN is also sold beyond the borders of
Europe with 3,945 sales in 2018 in Iran, the Gulf countries, Turkey,
Morocco, and sub-Saharan Africa, where it is a great success as the
brand's flagship.

The Renault KOLEOS had a good commercial launch, with the help
of strong product advantages:

e its design: an SUV with broad shoulders and muscular flanks, the
Renault KOLEOS makes an impression with its robust front, wide
wheels and imposing seats. Design is naturally the first reason for
choosing Renault KOLEOS in every region where it is sold;

e its refined interior and on-board comfort: the design and the
choice of quality materials meet the requirements of the segment.
The Renault KOLEOS offers comfort: in the front, with heated and
ventilated seats, in the rear with unequaled habitability;
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e its maneuvering capabilities: Renault KOLEOS also offers all-wheel
drive in the ALL Mode 4x4-i system. This all-wheel drive system
provides constant monitoring of wheel-to-ground adhesion.

In 2018, the Renault KOLEOS expanded to Europe new driving aids
to meet the expectations of its customers: adaptive cruise control,
emergency braking with pedestrian detection in urban areas and
fatigue detection alert.

Sold in over 80 countries, the Renault KOLEOS is the most
international high-end vehicle with 68.3% of sales in Asia Pacific (with
32,999 in South Korea, 32,789 in China), in Europe with 19% of sales,
but also in the Americas region (4.5%) and Middle-East Africa (6.2%).

Light commercial vehicles (LCVs)

Groupe Renault is continuing to develop light commercial vehicles,
not only under the Renault brand but also through manufacturing
partnerships with Opel, Nissan, Renault Trucks, Daimler and, since
2016, with Fiat on the TALENTO van. The partnership with Nissan
will be strengthened in 2019 with the production of the NV250 van
at the Maubeuge plant.

The pick-up market represents a potential to conquer new markets
and customers, as demonstrated by the ALASKAN and OROCH,
which confirm the Renault offensive: 23% higher volume than in
2017. The ALASKAN is present in the Americas, in Colombia (4.5%
segment share), Chile and Peru, as well as in Europe, where the
model achieved a segment share of 1.4%.

The OROCH broke its sales record, with 36,604 units in 2018, up 17%.
It is at the top of its segment in Argentina and Colombia, second in
Chile and debuted in third place in Mexico in its first year of launch. In
Brazil, with 13,140 sales, 2,365 more than in 2017, OROCH is facing
stiff competition from the Fiat Toro and Strada: these two alone
accounted for 37% of the 0.5t pick-up segment share.

In late 2015, Renault launched the expert Renault Pro+ brand for
professional customers all over the world, by highlighting the
products and services dedicated to them. The specialized Renault
Pro+ network is the spearhead of the expert brand. Launched in
2009, this specialized network currently comprises 661 points of sale
that meet standards tailored to business customers’ expectations,
demonstrating its efficiency year after year.

The Group's sales performance in 2018 was exceptional in many
ways with historic PC and LCV sales records for the OROCH,
ALASKAN, DOKKER, TRAFIC and MASTER! As a result, with 466,900
sales of LCVs, or 4.47% global market share (excluding North
America), the Group has set a new benchmark. In non-pick-up
markets in Europe, the Renault brand once again beat its sales
record (306,000) and remained a solid leader with 15.6% of the LCV
market. Outside Europe, the Group’s LCV sales were resilient despite
the falls in the Argentinean and Turkish markets, and the end to
sales in Iran. Renault remains the leading non-pick-up LCV in the
four main Latin American markets. International accounts for 26%
of global LCV sales.

Renault’'s LCV range comprises vehicles from 1.6 to 6.5 metric tons
and from 2 to 22 m? in gasoline, diesel and electric vehicles (TWIZY
Cargo, ZOE Company, KANGOO Z.E. and MASTER Z.E.). Renault is the
European leader in EV LCV sales with a 46.2% market share, thanks
to the KANGOO Z.E., a best-seller with almost 9,000 sales (more than
twice as many as 2017), and the Zoe LCV.

Find out more at www.groupe.renault.com
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In the small van segment (weight <2 metric tons), the KANGOO
Express remains an essential benchmark in the market. The 2018
production of the combustion and electric utility versions exceeded
even 2017's. The KANGOO Z.E., the electric model, has doubled its
sales, taking advantage of its new 33 kWh battery and new electric
engine and has a 40.9% market share in electric LCVs.

As for 5-seat PC derivatives, which are celebrating their 20%
anniversary, the KANGOO will have performed for the first three
quarters in expectation of the arrival of the new Blue dCi
Euro 6Dtemp diesel engines. Combined with a Turkish market, which
is traditionally Ludospace-oriented, its performance in 2018 fell
sharply, down 21%. Over its 10 years of existence, the KANGOO (PC +
LCV combined) sold nearly 124,850 units.

In Latin America, the first-generation KANGOO had a successful run
and made way for a new generation of KANGOO, which is produced
in Cordoba (Argentina) and was launched in April2018, thus
reinforcing the leadership of Renault vans in South America in the
long term. The very unfavorable economic situation in Argentina
temporarily contradicts the very favorable reception for this new
product, and Renault KANGOO achieved a 40.5% market share in a
market down 17%.

In the van segment (between 2 and 6.5 metric tons), Renault is
continuing its offensive with the TRAFIC range that was completely
renewed and a MASTER range that was revamped in late 2014. With
nearly 213,000 units, the range of vans sold under the Renault brand
had a new sales record in 2018, crossing the 200,000 unit threshold
for the third year in a row. More specifically, the MASTER had a
fourth consecutive record year (104,000 sales excluding Renault
Trucks).

Developed in partnership with General Motors, the Renault TRAFIC's
production was transferred from the Nissan plant in Barcelona to
the Renault site in Sandouville, France, which has also been
producing vehicles for our partners Fiat and Nissan since the second
half of 2016, in addition to part of the production of Vauxhall/Opel.

Intended as a mobile office, with a robust, dynamic design that
captures the Renault brand identity, the TRAFIC is larger and more
comfortable with increased working length and capacity.

In 2018, the Renault TRAFIC flirted with the 100,000 annual sales
milestone (97,367 units) and maintained its third place in the LCV
Compact Van segment in Europe (with a 13.8% segment share).

In the large van segment, the Renault MASTER offers “made-to-
measure” features and enhanced safety, with over 350 versions, four
lengths, three heights, vans, combis, platform and chassis cab, front
and rear-wheel drive, etc., offering a working volume of between 8
and 22m’.

In terms of engines, the Renault MASTER has a range of 110hp to
170hp 2.3 dCi engines. The Twin Turbo engines incorporate two
series-mounted turbochargers that allow the engine to still function
within optimal performance ranges and to improve CO, consumption
and emissions.

The Renault MASTER is manufactured at the Batilly plant (France)
and Curitiba plant (Brazil). It is sold in 30 different countries. In
Europe, the share of the LCV Large Vans segment stood at 14.4%, up

OVERVIEW OF RENAULT AND THE GROUP

0.7 points compared to the previous year (including sales of Renault
Trucks), thus allowing the Renault MASTER to consolidate its place
on the podium. Internationally, in 2018 the Renault MASTER
positioned itself as a leader on strategic markets, including Brazil
(47.3% segment share) and Morocco (33.1% segment share). The
Master maintains its position on the podium in Australia (16.1%) and
Argentina (19.1%).

The Renault MASTER also continued its international expansion,
with a particularly promising launch in October 2018 in South Korea.

The Renault Z.E.: European market leader in
100%-electric vehicles with growth internationally

In 2018, the electric market continued to grow in Europe, with
volumes up +45% vs 2017. The arrival of competitors and
announcements made by other major manufacturers about their
future launches confirm Groupe Renault's strategic choice to invest
in the 100% electric vehicle market.

Groupe Renault remains a major player in the EV market and shared
the top of the podium with its partner Nissan in 2018: more than one
out of five electric vehicles sold in Europe is a Renault. In 2018, in an
increasingly competitive market, the success of the ZOE, with a real
autonomy of 300km, is confirmed by a 26% increase in registrations
vs 2017. Renault maintains its leadership in Europe in terms of
cumulative sales of EVs since 2010: today one out of four electric
vehicles in the European fleet since 2010 is a Renault.

In the electric light commercial vehicle segment, the KANGOO Z.E.
remained the undisputed leader in Europe for the eighth consecutive
year with a 41% share of the electric segment. In 2017, the KANGOO
Z.E. received a new battery and new engine to give it greater
autonomy, which allowed it to double its sales in 2018 and approach
10,000 units produced.

Groupe Renault also continues to increase its sales internationally. In
2018, the Group sold its electric vehicles in 35 countries outside
Europe. For example, thanks to the launch of the Renault Twizy in
Korea, quadricycle volumes have increased by 45% globally compared
to 2017.

Since the launch of the Renault electric program, the Group has sold
more than 194,000 electric vehicles in Europe and more than 200,000
electric vehicles worldwide (133,000 ZOE, 38,000 KANGOO Z.E., 9,800
FLUENCE Z.E./SM3 Z.E., 26,000 TWIZY and 100 MASTER Z.E.).

Groupe Renault’s good performance is part of the Alliance’s overall
strategy. Since 2010, the Renault-Nissan-Mitsubishi Alliance has
sold over 700,000 100%-electric vehicles, a performance that has
keptitin first place in the global EV market.

At the global level, the 100%-electric market has risen sharply
(+77% in China and +45% in Europe vs 2017), driven mainly by the
Chinese and US markets. For the first time, global sales surpassed
the million mark in 2018. The largest EV market in the world is China
(60% of the world market). In order to meet the growing needs of
that market, in October 2018, Groupe Renault introduced the
Renault K-Z.E. showcar. This sixth model in the Group’s electric
range will be launched in China in 2019.
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The European market remains the second-largest EV market in the
world, followed closely by the US market, which has doubled
compared to last year. In 2018, the European market reached a new
record with close to 217,000 vehicles sold. Norway is the leading
European market for electric vehicles in terms of volume and market
share: more than one vehicle in four sold is electric. France remains
the second-largest European market for electric vehicles (it was
already second-largest in 2017) and registrations increased by 27%.

For Groupe Renault, the largest markets are France, Germany,
Norway, the United Kingdom and Spain.

The growth of the electric market is also linked to infrastructure. The
number of charging stations has multiplied in some regions to meet
growing demand from users of electric vehicles. In several countries,
there is a rapid charging station network that covers almost 100%
of highways.

To facilitate the use of electric vehicles, Renault continues to develop
innovative connected services, For example, the Z.E. Pass application
allows drivers to locate available charging stations and offers a
roaming service that gives access to most terminals without the need
for multiple subscriptions. In addition, a new service helps to plan
long journeys by calculating the total travel time (journey + battery
recharge) and gives directions to the most relevant charging station.
The first on the market, this service will be available at the end of
2018 on smartphones via the MY Renault app.

Renault is also committed to ecosystem development that promotes
—and is encouraged by — the widespread rollout of electric mobility.
For example, the Group has set up solutions with its partners to
reduce the carbon footprint of an ecosystem. These solutions have
already been deployed on two smart islands (Porto Santo and
Belle-fle-en-Mer) through three pillars: electric car-sharing vehicles,
stationary solar energy storage and smart charging.

Dacia: a new record year

In 2018, Dacia turned 50. The brand is sold in 44 countries in Europe,
Northwest Africa, Turkey and Israel. The philosophy of the Dacia
brand is the assurance of a range of vehicles and services that are
attractive and simple, reliable and well priced. Today, with iconic
models such as the DUSTER and SANDERO and a strong community
spirit, Dacia has already attracted over 5.6 million customers since
2004, the year in which it launched the LOGAN, Groupe Renault's
first vehicle in the brand's renewal.

e the brand continues to grow (sales up +7% vs 2017) and set a new
sales record of 700,798 vehicles based on its full range with the
DUSTER, SANDERO, SANDERO Stepway, LOGAN, LOGAN MCV,
LODGY and DOKKER;

e the brand is the leader in Romania, Bulgaria and Morocco.

Dacia offers a range of robust, reliable vehicles with a three-year or
100,000km warranty. Dacia has a clear commercial offering
(equipment, price policy), making the purchase as simple as possible.
Vehicle equipment and features, kept to a strict minimum, are easy to
use and maintain. And of course, Dacia customers enjoy unbeatable
value for money. With the Dacia range, customers who previously
would have purchased a used vehicle can now afford to buy new.
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In Europe, Dacia achieved a dual record in both volume (511,600
registrations at the end of 2018, +10.3%) and market share (2.9%,
+0.3 points).

In Europe, the SANDERO ranks first in the personal PC market. The
DUSTER ranks first in the PC market for SUVs sold to individuals.

In addition to its commercial success, Dacia has found a way of
uniting its customers around a “smart purchase”.

In many countries, customers can come together to discuss and
share their common values: freedom of spirit, simplicity and
generosity. These community events get bigger every year. They are
truly convivial moments which create a strong bond between
customers and the brand.

On social networks, Dacia customers are also keen to express their
commitment to the brand on Facebook. The ever-growing community
celebrated reaching five million members this year with the
#DaciaRoadStories digital campaign. French fans were also able to
choose the design of the future Dacia SANDERO Escape Limited
Series at the Paris Motor Show.

After seven years of success and more than a million models sold,
the DUSTER affirmed its SUV personality with a robust exterior
design. Equipment such as the multi-view camera system makes it
easy to use in 4X4 mode. With its still-unbeatable price, it is
designed to attract customers and continue its success story. It
received several awards during the year such as the prize for 4x4 of
the yearin France.

With a design that was revamped at the end of 2016, the LOGAN,
LOGAN MCV, SANDERO and SANDERO Stepway range had a very
successful year with more than 357,700 sales, up 4%.

The Dacia LODGY MPV is a vehicle with the interior space of a large
C-segment minivan sold for the price of a B-segment minivan. This
vehicle is a response to the needs of families who traditionally buy
used vehicles. With its Stepway version, the LODGY boasts a
muscular look and a strong personality inspired by the world of
crossover vehicles.

In 2018, sales of the DOKKER, the practical and versatile 5-seater
crew van, and the DOKKER Van, its LCV version, continued to grow in
the European and international markets. 2018 was again a record
year, with over 100,000 sales, mainly in the Combispace segment in
Europe, where it achieved third place.

Renault Samsung Motors

Founded in 2000, the Renault Samsung Motors (RSM) brand is
marketed exclusively in South Korea, with a range of five sedans
(including one 100% electric model) and two SUVs.

e Particularly renowned for its quality of service, in 2018, RSM
ranked as the leader in customer satisfaction for the seventeenth
consecutive year in sales, and for the third consecutive year in
after-sales.

e The brand's volumes were 84,954 units in 2018 with a market
share of 5.5%.

In terms of sedans, the SM3 covers the C-segment and is also
available as an electric version, the SM3 Z.E.

Find out more at www.groupe.renault.com
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The SMé6 sedan replaced the SM5 in the family segment. The SM6 is
closely derived from the Renault TALISMAN. Both vehicles were
developed at the same time by the two engineering centers Renault
Technologies Korea in Seoul and the Renault Technocentre in
France. First marketed in March 2016, the SM6 was an immediate
success that lasted through 2017 and 2018: SMé achieved 24,800
sales, or an 11.4% segment share (third place), just behind by the Kia
K5, which got a major facelift at the beginning of the year.

The SM5 sedan is still being marketed, and it serves as an entry-level
model for the SMé. Its volumes rose sharply in 2018, climbing to fifth
place with nearly 9,500 units sold.

In the large luxury sedan segment, the brand has the SM7, featuring
a V6 engine and the latest technology of the Renault-Nissan
Alliance. For that brand, 2018 volumes exceeded 4,800 units.

For SUVs, the range includes the QM3 (6,367 sales), derived from the
Renault CAPTUR, and the QMé6, launched on September 1, 2016.
Sold under the Renault Samsung Motors brand, the QM6 is
positioned in the D-SUV segment. In 2018, 32,999 units were sold.
The QM6 ranks third in its category, with a 13% segment share in a
market dominated by local players. The vehicle is produced at the
Busan plant.

Whereas the QM3 is imported from Europe, all of the other RSM
brand models are manufactured at the Busan plant. Illustrating the
synergies of the Alliance, this plant also produces the ROGUE model
for Nissan, which is exported to North America, with a total of
107,000 units in 2018 (this model shares the RSM QM6 and Renault
KOLEOQS platform).

Alpine: back on top

The A110 is sold in Europe, Japan and Australia. The 1,955 numbered
cars in the New Alpine A110 First Edition were sold out in a few days,
and several thousand orders have already been recorded for the
A110 Pure and A110 Legend versions.

With competition in its DNA, in 2018, Alpine started its single-brand
championship with its competition partner Signatech. The Alpine ELf
Europa Cup is making stops at the finest European circuits. With
Signatech once again, Alpine introduced the A110 GT4, a version
made for competition, at the Geneva Motor Show. Designed and
marketed by Signatech, the A110 GT4 is targeted to the most
experienced drivers.

The 2016 LMP2 World Champion in FIA WEC, this year, the
Signatech-Alpine-Matmut team won the Le Mans 24 Hour race in

1.1.4.2 Internationalization of the Group
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the LMP2 category, celebrating the 40" anniversary of the victory of
the Alpine A442b at the 1978 Le Mans 24 Hour race in perfect style.

Lada: the transformation continues

An iconic leader on the Russian market for 50 years, Lada has been
Groupe Renault's fifth brand since the end of December 2016. The
brand is designed, produced and sold by AVTOVAZ, a Groupe
Renault partner since 2008, which is also the leading car
manufacturer in Russia, producing cars for the Renault-Nissan-
Mitsubishi Alliance for the Russian market and some export markets.
With the launch of the Lada Vesta in 2015, the Russian brand Lada
entered a new era with strong ambitions: a range of vehicles and
services that is accessible and adapted to local conditions, new
design codes and a changing network. In 2018, Lada confirmed its
dynamism, introducing new models into the markets such as the
Nouvelle GRANTA family, the VESTA Sedan Cross, Vesta Sport and
XRAY Cross; The Lada Vesta is the best-selling vehicle in Russia. A
new communication tone and style and a new signature were
launched at the end of 2018 to highlight this transformation and the
brand’'s ambition. Lada is on track to maintain its leadership in a
recovering Russian market and expanding abroad, mainly into the
CIS countries, the Middle-East and Latin America.

e thanks to a favorable environment and the success of its renewed
range, Lada sales increased by 18.7% to some 398,000 vehicles, of
which 360,000 were sold on the Russian market and 38,000
internationally;

e the Lada brand is the leader in the Russian automotive market
with a market share of 20.0% (20.8% in the PC market), an
improvement of 0.5 points compared to 2017, the highest in the
last seven years;

e this growth is driven by the success of its models, with four Lada
vehicles among the Top 10 most sold vehicles in Russia and the
Lada Vesta and Lada GRANTA in the Top 3;

e Lada can rely on Russia's largest network with around 300
points of sale, nearly 80% of which have adopted the brand’s new
visual identity;

e in export, Lada is expanding in its historical markets with the help
of its new models: the brand has registered record market shares
in Belarus (20.2%, +9.8 points vs 2017) and Kazakhstan (22.6%,
+4.1 points) where it regained its leading position;

e AVTOVAZ also produced around 116,000 units for the Alliance
(+8% vs 2017): the Renault LOGAN, LOGAN Stepway, SANDERO,
SANDERO Stepway; The Nissan ALMERA and Datsun ON-DO
and MI-DO.

INTERNATIONAL SALES OF THE GROUP

Sales excluding Europe (%)

Year 2009 2010 2011 2012 2013 2014 2015 2016 2017M 2018?
Group sales internationally (%) 33.8% 37.4% 43.1% 50.1% 50.5% 46.0% 42.5% 43.3% 49.2% 50.6%
Group sales internationally (volume) 779,676 983,682 1,172,696 1,277,229 1,326,288 1,247,101 1,194,735 1,379,999 1,850,253 1,963,553

(1) Including the Ladarand from 2017.
(2) Including the Jinbei & Huasong & Jinbei & Huasong brands from 2018.
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ALL BRANDS WORLD MARKET BY REGION IN 2018
In volume and as a % of the TAM PC + LCV

In volume In % of the TAM Worldwide PC + LCV
TOTAL EUROPE 17,655,734 19.0%
France 2,632,620 2.8%
G9 15,023,114 16.2%
TOTAL INTERNATIONAL 75,256,933 81.0%
Africa — Middle-East - India 7,794,511 8.4%
Eurasia 2,932,751 3.2%
Americas 6,020,748 6.5%
Asia - Pacific 39,213,810 42.2%
North America 19,295,113 20.8%
TOTAL WORLDWIDE 92,912,667 100.0%
GROUPE RENAULT SALES WORLDWIDE BY REGION
By volume, including Renault, Dacia, Renault Samsung Motors, Alpine, Lada and Jinbei & Huasong
2018 Change 2017
TOTAL EUROPE 1,920,742 0.5% 1,911,824
France 689,788 2.4% 673,868
G9 1,230,954 -0.6% 1,237,956
TOTAL INTERNATIONAL 1,963,553 6.1% 1,850,253
Africa — Middle-East - India 448,959 -15.6% 532,118
Eurasia 747,602 2.0% 732,795
Asia - Pacific 329,744 68.3% 195,920
Americas 437,248 12.3% 389,420
TOTAL WORLDWIDE 3,884,295 3.2% 3,762,077
GROUPE RENAULT SALES WORLDWIDE BY BRAND
In volume of PC+ LCV
2018 2017 Change
Renault
Passenger cars 2,124,364 2,264,823 -6.2%
Light commercial vehicles 408,203 406,968 +0.3%
TOTAL RENAULT 2,532,567 2,671,791 -5.2%
Dacia
Passenger cars 655,172 609,684 +7.5%
Light commercial vehicles 45,626 45,131 +1.1%
TOTAL DACIA 700,798 654,815 +7.0%
Renault Samsung Motors
Passenger cars 84,954 99,846 -14.9%
Alpine
Passenger cars 2,091 7 4+
Lada
Passenger cars 385,069 324,739 +18.6%
Light commercial vehicles 13,213 10,879 +21.5%
TOTAL LADA 398,282 335,618 +18.7%
Jinbei & Huasong
Passenger cars 13,416 0 0
Light commercial vehicles 152,187 0 0
TOTAL JINBEI & HUASONG 165,603 0 0
Groupe Renault
Passenger cars 3,265,066 3,299,099 -1.0%
Light commercial vehicles 619,229 462,978 +33.7%
TOTAL GROUPE RENAULT 3,884,295 3,762,077 +3.2%
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Europe Region sales

MARKET ALL BRANDS EUROPE REGION
By volume of PC + LCV registrations

2018 2017 Change
Germany 3,724,752 3,715174 0.3%
United Kingdom 2,734,276 2,910,405 -6.1%
France 2,632,620 2,549,402 3.3%
Italy 2,090,668 2,166,151 -3.5%
Spain + Canary Islands 1,536,545 1,434,593 7.1%
Belgium-Luxembourg 689,633 685,174 0.7%
Poland 599,065 546,763 9.6%
Netherlands 523,247 487,939 7.2%
Sweden 410,503 435,033 -5.6%
Austria 384,904 393,668 -2.2%
Switzerland 336,163 348,886 -3.6%
Czech Republic 281,662 290,706 -3.1%
Portugal 267,701 260,844 2.6%
Denmark 253,187 258,673 -2.1%
Ireland 151,163 155,539 -2.8%
Norway 186,616 196,103 -4.8%
Hungary 159,649 136,465 17.0%
Finland 136,699 134,583 1.6%
Greece 110,554 94,852 16.6%
Slovakia 107,233 103,689 3.4%
Slovenia 85,571 83,041 3.0%
Baltic States 86,941 78,733 10.4%
Croatia 68,996 59,304 16.3%
Other Balkans 53,059 46,740 13.5%
Iceland 19,871 23,496 -15.4%
Greek Cyprus 15,372 15,148 1.5%
Malta 9,084 8,586 5.8%
TAM EUROPE 17,655,734 17,619,690 0.2%
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RENAULT BRAND SALES ™ AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2018 2017
Renault markets Sales Market share (%) Change in share (pts) Ranking Sales Market share Ranking
Germany 158,181 4.2 -0.1 8 160,340 4.3 8
Other Balkans 4123 7.8 -0.2 2 3,743 8.0 3
Austria 22,684 59 -0.1 4 23,750 6.0 4
Belgium-Luxembourg 66,771 9.7 -0.2 2 67,522 9.9 1
Greek Cyprus 84 0.5 -2.1 27 397 2.6 11
Croatia 7,738 11.2 +1.4 2 5,837 9.8 2
Denmark 16,413 6.5 -0.9 5 19,152 7.4 4
Spain + Canary Islands 124,349 8.1 -0.9 2 129,458 9.0 1
Finland 4,123 3.0 -1.1 12 5,530 41 11
France 547,026 20.8 -1.0 1 554,505 21.8 1
Greece 4,413 4.0 +0.1 11 3,652 3.9 12
Hungary 8,783 5.5 +0.3 8 7119 5.2 8
Ireland 10,629 7.0 -0.4 6 11,556 7.4 6
Iceland 999 5.0 -0.5 7 1,290 5.5 6
Italy 142,155 6.8 -0.2 4 152,663 7.0 4
Malta 528 5.8 +0.1 8 492 5.7 8
Norway 5,215 2.8 +0.6 12 4,261 2.2 16
Baltic States 6,304 7.3 +0.5 5 5,277 6.7 5
Netherlands 48,180 9.2 -1.1 2 50,110 10.3 2
Poland 36,831 6.1 -0.5 6 36,508 6.7 5
Portugal 39,656 14.8 +0.3 1 37,823 14.5 1
Czech Republic 12,556 4.5 -0.1 7 13,376 4.6 6
United Kingdom 79,216 29 -0.2 13 90,051 3.1 12
Slovakia 5,306 49 +0.1 7 5,040 49 6
Slovenia 13,051 15.3 +0.5 2 12,272 14.8 2
Sweden 19,425 4.7 -0.3 7 21,815 5.0 6
Switzerland 16,535 4.9 -0.2 7 17,726 5.1 7
TOTAL RENAULT 1,401,274 7.9 -0.2 2 1,441,265 8.2 2

(1) Excluding sales to governments.
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DACIA BRAND SALES ™ AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2018 2017
Dacia markets Sales Market share (%) Change in share (pts) Sales Market share
Germany 74,525 2.0 +0.3 64,918 1.7%
Other Balkans 4,211 79 +0.2 3,601 7.7%
Austria 10,391 2.7 +0.2 9,799 2.5%
Belgium-Luxembourg 21,781 32 +0.1 20,868 3.0%
Greek Cyprus 3 0.0 -0.6 95 0.6%
Croatia 3,376 49 +0.2 2,760 4.7%
Denmark 3,157 1.2 -0.5 4,460 1.7%
Spain + Canary Islands 65,102 4.2 +0.3 56,301 3.9%
Finland 2,085 1.5 +0.1 1,879 1.4%
France 141,606 5.4 +0.7 119,356 4.7%
Greece 1,418 1.3 +0.4 803 0.8%
Hungary 9,713 6.1 -0.2 8,556 6.3%
Ireland 3,721 2.5 +0.1 3,731 2.4%
Iceland 715 3.6 +0.5 739 3.1%
Italy 66,330 3.2 +0.2 63,437 2.9%
Malta 119 1.3 -0.7 171 2.0%
Norway 263 0.1 +0.1 110 0.1%
Baltic States 2,169 25 -0.4 2,260 2.9%
Netherlands 4,978 1.0 -0.1 5,035 1.0%
Poland 27,083 4.5 +0.1 23,956 4.4%
Portugal 6,849 2.6 -0.1 6,900 2.6%
Czech Republic 16,069 5.7 +0.4 15,382 5.3%
United Kingdom 24,249 0.9 +0.0 25,211 0.9%
Slovakia 5,095 48 +0.3 4,583 4.4%
Slovenia 3,139 3.7 -1.6 4,341 5.2%
Sweden 4,634 1.1 -0.1 5,523 1.3%
Switzerland 8,812 2.6 +0.0 8,979 2.6%
TOTAL DACIA 511,593 2.9 +0.3 463,754 2.6%

(1) Excluding sales to governments.
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ALPINE BRAND SALES

In volume of PC

Alpine Markets 2018 2017
Germany 218 0
Austria 46 0
Belgium-Luxembourg 86 0
Spain + Canary Islands 27 0
France 1,156 7
Italy 35 0
Baltic States 1 0
Netherlands 52 0
Poland 16 0
Portugal 14 0
Czech Republic 2 0
United Kingdom 142 0
Switzerland 148 0
TOTAL ALPINE 1,943 7
LADA BRAND SALES

In volume of PC+ LCV

Lada market 2018 2017
Germany 2,685 2,832
Other Balkans 654 475
Austria 248 235
Belgium-Luxembourg 25 42
Croatia 4 2
Spain + Canary Islands 2 1
Finland 9 13
Hungary 879 1,065
Italy 60 36
Baltic States 441 165
Poland 17 30
Czech Republic 102 232
Slovakia 652 528
Slovenia 12 3
Sweden 6 0
Switzerland 5 24
TOTAL LADA 5,801 5,683
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Sales Africa — Middle-East - India Region

MARKET ALL BRANDS AMI REGION
By sales volume PC+ LCV

Principal markets 2018 2017 Change
India 3,983,507 3,675,139 8.4%
Iran 959,628 1,429,172 -32.9%
South Africa + Namibia 525,358 533,828 -1.6%
Saudi Arabia 411,495 523,102 -21.3%
Israel 269,880 286,472 -5.8%
Pakistan 256,044 239,725 6.8%
Morocco 177,361 168,593 5.2%
Egypt 180,000 128,941 39.6%
Dubai 160,800 180,350 -10.8%
Algeria 127,300 101,183 25.8%
Kuweit 102,500 101,523 1.0%
TAM AFRICA - MIDDLE-EAST - INDIA 7,794,511 8,006,628 -2.6%

RENAULT BRAND SALES ™ AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2018 2017
Renault principal markets Sales Market share (%) Change in share (pts) Sales Market share
Iran 101,347 10.6 -2.4 184,580 12.9%
India 82,368 2.1 -1.0 112,489 3.1%
Algeria 37,505 29.5 -1.3 31,146 30.8%
Morocco 25,769 14.5 +0.5 23,689 14.1%
South Africa + Namibia 25,500 4.9 +0.6 22,632 4.2%
Egypt 18,503 103 +2.9 9,500 7.4%
Overseas departments* 13,155 17.0 -0.1 12,509 17.2%
Israel 11,904 4.4 -0.4 13,786 4.8%
Saudi Arabia 6,195 1.5 +1.0 2,575 0.5%
Tunisia 4,503 8.7 +1.6 4,511 7.1%
TOTAL RENAULT 348,166 4.5 -1.0 438,364 5.5%

* Overseas departments: Reunion, Martinique, Guadeloupe, French Guiana and Saint-Pierre-et-Miquelon.

DACIA BRAND SALES ™ AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2018 2017
Dacia principal markets Sales Market share (%) Change in share (pts) Sales Market share
Morocco 49,649 28.0 +0.2 46,851 27.8%
Algeria 33,432 263 -4.2 30,776 30.4%
Overseas departments* 6,650 8.6 +0.3 6,086 8.3%
Israel 4,622 1.7 +0.1 4,638 1.6%
Tunisia 1,055 2.0 -0.7 1,776 2.8%
Lebanon 648 1.8 +0.3 615 1.5%
Mayotte 343 19.8 -2.2 340 22.0%
TOTAL DACIA 96,889 1.2 +0.1 92,211 1.2%

* Qverseas departments: Reunion, Martinique, Guadeloupe, French Guiana and Saint-Pierre-et-Miquelon.

(1) By sales volume + Brokers.
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LADA BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

Lada market 2018 2017
Egypt 2,001 1,003
Lebanon 422 531
Cuba 344 0
Tunisia 200 0
Jordan 123 9
TOTAL LADA 3,090 1,543
JINBEI & HUASONG BRAND SALES
In volume and as a % of the TAM PC+ LCV
Jinbei & Huasong principal markets 2018 2017
Egypt 504 0
Cuba 287 0
TOTAL JINBEI & HUASONG 814 0
Sales Eurasia Region
MARKET ALL BRANDS EURASIA REGION
By sales volume PC+ LCV
Principal markets 2018 2017 Change
Russia 1,800,351 1,595,737 12.8%
Turkey 620,937 956,194 -35.1%
Romania 182,124 149,370 21.9%
Ukraine 86,613 87,634 -1.2%
Uzbekistan 61,400 58,800 4.4%
Kazakhstan 58,276 46,840 24.4%
Belarus 51,767 34,809 48.7%
Bulgaria 42,907 38,394 11.8%
TAM EURASIA 2,932,751 2,992,872 -2.0%
RENAULT BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC+ LCV

2018 2017
Renault principal markets Sales Market share (%) Change in share (pts) Sales Market share
Russia 137,062 7.6 -1.0 136,682 8.6%
Turkey 85,839 13.8 +0.2 130,276 13.6%
Romania 14,853 8.2 -0.1 12,292 8.2%
Belarus 11,310 21.8 -8.2 10,451 30.0%
Ukraine 11,025 12.7 +0.3 10,890 12.4%
Bulgaria 4,607 10.7 -1.7 4,770 12.4%
TOTAL RENAULT 267,538 9.1 152 308,430 10.3%
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DACIA BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2018 2017
Dacia principal markets Sales Market share (%)  Change in share (pts) Sales Market share
Romania 54,593 30.0 +1.0 43,262 29.0%
Turkey 29,918 4.8 -0.2 48,370 5.1%
Bulgaria 5170 12.0 -0.1 4,674 12.2%
Moldova 1,157 18.1 -1.4 1,096 19.5%
TOTAL DACIA 90,838 3.1 -0.2 97,402 3.3%
LADA BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2018 2017
Lada principal markets Sales Market share (%)  Change in share (pts) Sales Market share
Russia 360,204 20.0 +0.5 311,588 19.5%
Kazakhstan 13,192 22.6 +4.1 8,684 18.5%
Belarus 10,464 20.2 +9.8 3,625 10.4%
Uzbekistan 2,651 43 +3.3 580 1.0%
Azerbaijan 1,159 29.0 -17.8 935 46.8%
Ukraine 575 0.7 -0.2 771 0.9%
Bulgaria 415 1.0 +0.1 325 0.8%
TOTAL LADA 389,026 13.3 +2.3 326,963 10.9%
JINBEI BRAND SALES
By sales volume PC
Jinbei Market 2018 2017
Armenia 200 0
TOTAL JINBEI 200 0
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Sales Asia - Pacific Region

MARKET ALL BRANDS ASIA-PACIFIC REGION
By sales volume PC+ LCV

Principal markets 2018 Change 2017
China 27,007,879 -1.8% 27,496,812
Japan 5167111 0.9% 5,121,638
South Korea 1,784,614 1.3% 1,762,094
Australia 1,121,396 -3.5% 1,161,614
Indonesia 1,051,234 6.6% 986,299
Thailand 1,047,208 20.2% 871,503
Malaysia 603,411 4.6% 576,636
Taiwan 417,657 -3.9% 434,657
Philippines 408,967 -12.8% 468,981
Vietnam 242,474 14.4% 211,998
New Zealand 156,346 1.1% 154,655
Singapore 93,479 -19.5% 116,127
Hong Kong 39,324 -6.2% 41,906
Myanmar 14,409 104.5% 7,047
Brunei 13,000 1.6% 12,800
TAM ASIA - PACIFIC 39,213,810 -0.6% 39,469,788

RENAULT BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC+ LCV

2018 2017

Renault principal markets Sales Market share (%)  Change in share (pts) Sales Market share
China 52,734 0.2 -0.1 70,941 0.3%
Australia 10,018 0.9 -0.0 10,812 0.9%
Japan 7130 0.1 -0.0 7119 0.1%
South Korea 5,415 0.3 +0.3 691 0.0%
Malaysia 902 0.1 +0.1 573 0.1%
Singapore 811 0.9 -0.1 1,096 0.9%
Tahiti 659 9.8 +2.1 477 7.6%
TOTAL RENAULT 79,157 0.2 -0.0 93,441 0.2%
DACIA BRAND SALES AND MARKET SHARES

In volume and as a % of the TAM PC+ LCV

Dacia markets 2018 2017
New Caledonia 784 895
Tahiti 665 523
TOTAL DACIA 1,449 1,418

306 GROUPE RENAULT | REGISTRATION DOCUMENT 2018 Find out more at www.groupe.renault.com



GROUPE RENAULT: A RESPONSIBLE CORPORATE FINANCIAL RENAULT AND ADDITIONAL
RENAULT COMPANY GOVERNANCE STATEMENTS ITS SHAREHOLDERS INFORMATION
OVERVIEW OF RENAULT AND THE GROUP
RENAULT SAMSUNG MOTORS BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC
2018 2017
Renault Samsung Motors market Sales Market share (%) Change in share (pts) Sales Market share
South Korea 84,954 5.5 -1.1 99,846 6.5%
TOTAL RENAULT SAMSUNG MOTORS 84,954 0.3 -0.0 99,846 0.3%
ALPINE BRAND SALES
By sales volume PC
Alpine Markets 2018 2017
Japan 116 0
Australia 32 0
TOTAL ALPINE 148 0
LADA BRAND SALES
By sales volume PC
Lada market 2018 2017
China 0 1,215
TOTAL LADA 0 1,215
JINBEI & HUASONG BRAND SALES
By sales volume PC+ LCV
Jinbei & Huasong Markets 2018 2017
China 163,965 0
Myanmar 67 0
Laos 4 0
TOTAL JINBEI & HUASONG 164,036 0

GROUPE RENAULT | REGISTRATION DOCUMENT 2018 37




O 1 GROUPE RENAULT

OVERVIEW OF RENAULT AND THE GROUP

Sales Americas Region

MARKET ALL BRANDS AMERICAS REGION
By sales volume PC + LCV

Principal markets 2018 Change 2017
Brazil 2,468,434 +13.6% 2,172,738
Mexico 1,421,458 -1.1% 1,530,317
Argentina 773,641 -10.4% 863,824
Chile 417,205 +13.1% 369,029
Colombia 245,622 +7.9% 227,662
Peru 147,916 -9.3% 163,000
Ecuador 130,783 +31.6% 99,345
Porto Rico 90,000 -0.7% 90,650
TAM AMERICAS 6,020,748 2.7% 5,860,627

RENAULT BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2018 2017
Renault principal markets Sales Market share (%) Change in share (pts) Sales Market share
Brazil 214,822 8.7 +1.0 167,147 1.7%
Argentina 114,348 14.8 +1.4 115,242 13.3%
Colombia 49,588 20.2 -0.7 47,514 20.9%
Mexico 27,784 2.0 -0.0 30,199 2.0%
Chile 13,503 3.2 -0.7 14,489 3.9%
Uruguay 5,536 125 +3.5 4,902 9.0%
Peru 5,014 34 +1.0 3,892 2.4%
Ecuador 2,295 1.8 -0.2 1,945 2.0%
Bolivia 1,773 5.2 -2.0 2,364 7.3%
TOTAL RENAULT 436,330 7.2 +0.6 389,206 6.6%
LADA BRAND SALES
By sales volume PC+ LCV
Lada principal markets 2018 2017
Chile 185 0
Bolivia 180 213
TOTAL LADA 365 214
JINBEI BRAND SALES
By sales volume PC
Jinbei principal markets 2018 2017
Bolivia 222 0
Peru 178 0
TOTAL JINBEI 553 0
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OVERVIEW OF RENAULT AND THE GROUP

2018 2017 Change
ZOE 40,508 31,916 +26.9%
Kangoo Z.E. 9,021 4,381 +105.9%
Master Z.E. 102 0 +100.0%
Fluence Z.E. 6 33 -81.8%
SM3 Z.E. 1,235 2,014 -38.7%
TOTAL Z.E. 50,872 38,344 +32.7%
Worldwide Twizy sales

2018 2017 Change
TWIZY 3,916 2,599 +50.7%
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1.1.4.3 Business-to-business powertrain

activity

The powertrain business is an important sector in implementing
effective industrial R&D synergies with Renault's partners, including
the Nissan-MMC Alliance partners. A dedicated department oversees
this BtoB powertrain activity, both in respect of exchanges of
powertrain parts with partners, and for related engineering
activities. The aim of these synergies is to pool development costs, to
absorb fixed production costs, to generate economies of scale in the
industrial activities of Renault and its suppliers, and ultimately, to
improve free cash flow at Renault.

In addition to the Alliance with Nissan and MMC that enables the
companies to share a common range of products, an industrial
system and a supplier network, this BtoB activity seeks to promote
and offer Renault's powertrain units in the context of automotive
cooperations or third-party sales. They enable our partners to
benefit from Renault technology and give Renault access, where
useful, to its partners’ developments and manufacturing capacity.
This activity also serves as a basis on which to identify and set up
one-off cooperation projects and to evaluate our competitiveness
and level of quality compared to our competition.

Advantages

A modern, CO, efficient powertrain range: with its internal-combustion
and electric range, Renault has once again demonstrated its
commitment to taking the lead in reducing the environmental
footprint of vehicles. The qualities of the Renault powertrain range
have convinced our partners of the advantages of using our engines for
their vehicles. Partnerships have been developed for petrol and diesel
engines, as well as for gearboxes.

Nissan, Renault's partner in the Alliance, has risen from eighth place
in the manufacturers’ rankings in 2013 to fourth place in 2014 for
average certified CO, emissions in its European range of passenger
cars. This is mainly due to the deployment of the latest generation of
Renault engines. After the partnership agreement signed in 2010
between the Renault-Nissan Alliance and the Daimler group,
Renault's range of diesel engines also enable Mercedes to offer
versions of its A, B and C Class vehicles emitting less than 100g of
CO,/km in New European Driving Cycle (NEDC). For the past seven
years, Groupe Renault has featured in the top three highest
performing manufacturers in Europe for certified CO, emissions and
fuel consumption, with average emissions of 112.4g of CO,/km at the
end of 2018 ", and diesel or gasoline engines emitting less than 100g
of CO/km in NEDC cycle on nine models in its passenger car range.

The organization

In Renault's Strategy, Business Development and Business Management
department, dedicated teams work to detect opportunities, prepare
bids, and negotiate contracts. Sensitive to the expectations of OEM
customers, these teams allow for optimized responsiveness by
interfacing with all Renault Engineering departments.

(1) Provisional data, for further details see section 2.2.2.3.A.
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1.1.4.4  Main manufacturing sites

To meet the demands of our customers, Groupe Renault relies on an
industrial footprint consisting of 41 industrial sites. In 2018,
utilization rates for production capacity, undergoing change since
2017, amounted to 106% globally and 99% in the Europe Region,
based on a standard figure of 3,760 hours per year (one year's
production based on two eight-hour shifts a day, five days a week,
for 47 weeks a year).

Utilization rates for production capacity are calculated using the
Harbour method, i.e., on the basis of two teams.

The enlarged Alliance and Renault's numerous strategic
partnerships offer opportunities for synergies through the sharing of
manufacturing facilities.

In 2018, for example:

e Renault-Nissan vehicles are produced by AVTOVAZ in Russia;

e Flins, Batilly, Sandouville, Moscow, Busan and Curitiba LCV) are
Renault plants producing vehicles for Nissan, with Cordoba now
also joining the list;

e the Renault plants in Maubeuge and Novo Mesto produce vehicles
for Daimler;

e Sandouville and Batilly are two vehicle assembly plants that
produce vehicles for other partners including Opel, RVI and Fiat;

e finally, in India, Renault and Nissan share a plant common to both.

As regards engines and gearboxes, the cross-use of the Alliance's
plants makes it possible to offer regional manufacturing
opportunities for the powertrain parts necessary for each market,
while minimizing investments and making the most of our
production capacities. The following is a selection of examples:

e for Nissan and Daimler, diesel engines are produced in the
Renault plants in Cléon and Valladolid and gasoline engines in
Valladolid and Pitesti;

e in Europe, Nissan's Sunderland plant produces engines for
Renault. In Japan, Nissan's Yokohama plant also produces a
gasoline engine for Renault;

e gearboxes are assembled for Daimler and Nissan in Cléon, for
Nissan in Pitesti, Seville, Cacia and Los Andes;

e AVTOVAZ assembles engines and gearboxes for Renault and
Nissan.

Find out more at www.groupe.renault.com
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Production by plant and Region

FRANCE 2018
Batilly (Sovab)
Renault MASTER 96,346
Master Z.E. 307
Nissan NV400 6,945
Others 39,021

Caudan (Fonderie de Bretagne)

Iron foundry (tons) 18,600
Choisy-le-Roi

ES transmissions 29,350

ES engines 34,660
Cléon

Transmissions 372,759

Engines 686,798

Electric engine 73,775

Aluminum foundry (tons) 19,297
Dieppe

ClioRS 3,932

Alpine 3,304
Douai

ESPACE 10,771

Scenic 89,968

TALISMAN 18,900
Flins

Clio 73,966

Z0E 49,472

Nissan MICRA 72,606
Le Mans

Rear suspensions 1,556,243

Front suspensions 806,041

Iron foundry (metric tons) 111,263
Maubeuge

Kangoo/Citan 148,941

Kangoo Z.E. 9,565
Ruitz (STA)

Automatic gearboxes 110,007

Sandouville

Renault TRAFIC 94,003
Nissan NV300 6,310
Others 25914

Villeurbanne

Front suspensions 306,651
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Production by plant and Region 2018
EXCLUDING FRANCE
SPAIN
Palencia
MEGANE 85,161
MEGANE station wagon 57,243
KADJAR 114,632
Seville
Transmissions 1,093,276
Valladolid
Twizy 5,304
Captur 229,741
Others a7
Valladolid Motores
Engines 1,438,202
Barcelona (Nissan group plant)
Alaskan 1,760
PORTUGAL
Cacia
Transmissions 697,418
SLOVENIA
Novo Mesto
Clio 73,395
Twingo/Smart 135,962
Others 13
AFRICA, MIDDLE-EAST, INDIA
ALGERIA
Oran
Logan 23,837
Sandero 33,302
Clio 13,458
INDIA
Chennai [Nissan group plant]
Duster 11,270
Kwid 76,190
Lodgy 1,194
Captur 1,608
IRAN
Teheran - Iran Khodro - Pars Khodro [partner plants]
Logan/Logan pick-up/Sandero 91,000
Teheran - ACI Pars
Front suspensions 69,446
Rear suspensions 70,715
MOROCCO
Casablanca (SOMACA)
Logan 29,689
Sandero 53,745
Tangiers
Lodgy 33,483
Sandero 168,686
Dokker 96,627
Logan MCV 19,856

Find out more at www.groupe.renault.com
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Production by plant and Region 2018

EURASIA
ROMANIA

Mioveni (Dacia)

Logan 33,841
Logan MCV 22,354
Sandero 42,146
Duster 4,582
New Duster 232,338
Transmissions 440,339
Engines 561,192
Front suspensions 409,093
Aluminum foundry (metric tons) 27,442
RUSSIA
Moscow
Kaptur 34,334
Duster 47,151
Nissan Terrano 16,253
Togliatti (AVTOVAZ)
Logan 38,505
Sandero 37,950
Lada X-RAY 40,421
Lada LARGUS 58,624
Lada KALINA 18,393
Lada GRANTA 108,047
Lada PRIORA 7,224
Lada 4X4 41,161
Nissan Almera 15,847
Datsun MI-DO 2,746
Datsun ON-DO 20,829
I1zhevsk (AVTOVAZ)
Lada VESTA 131,310
TURKEY

Bursa (Oyak-Renault)

Clio 241,294
Clio station wagon 50,747
Fluence 44,521
Others 333
Transmissions 239,574
Engines 603,415
Rear suspensions 336,888
Front suspensions 336,888
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Production by plant and Region 2018
ASIA-PACIFIC
SOUTH KOREA
Busan (Renault Samsung Motors)
Talisman/SMé 26,198
Fluence/SM3 5,085
SM3 Z.E. 1,212
Latitude/SM5 10,002
Koleos/QMé 61,234
SM7 4,869
Nissan Rogue 107,251
Engines 89,214
CHINA
Wuhan - DRAC [partner plant]
Kadjar 16,459
Koleos 31,299
Shenyang — RBJAC [partner plant]
Jinbei Haise/Grand Haise/Granse/F50 /Huasong 7 42,468
AMERICAS
ARGENTINA
Coérdoba
Logan 11,330
Sandero 15,979
Dokker 12,697
Nissan Navara 5110
Others 105
Planta Fundicion Aluminio (PFA)
Aluminum foundry (metric tons) 3,314
BRAZIL
Curitiba
Master 11,354
Duster 32,634
Duster Pick-up 39,827
Logan 25,059
Sandero 57,396
Captur 42,044
Kwid 92,560
Engines 297,052
CHILE
Los Andes (Cormecanica)
Transmissions 322,147
COLOMBIA
Envigado (Sofasa)
Logan 14,734
Sandero 24,611
Duster 29,909
MEXICO
Cuernavaca (Nissan group plant)
Alaskan 212

Find out more at www.groupe.renault.com
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1.1.45 Groupe Renault distribution network

Organization of the distribution networks

Groupe Renault distributes vehicles under its brands through both
primary and secondary distribution networks.

The primary network is contractually bound to Renault via a concession
agreement (or agency or authorized repair center agreement, depending
on the country) and comprises:

o dealers independent of Groupe Renault;

e establishments belonging to Renault through its subsidiary
Renault Retail Group (RRG) or branches.

The secondary network includes mainly small dealers, independent
of Groupe Renault, and bound contractually to the primary network,
most often via an agency contract, or authorized distribution or
repair center contract.

OVERVIEW OF RENAULT AND THE GROUP

The main developments in our network have focused on strengthening
customer satisfaction, brand differentiation and adaptation for the
marketing of new vehicles. This is especially true for our range of
electric vehicles with the wider rollout of Expert Sites. At the same
time, the transformation of the network made necessary by changes in
customer needs and the digitization of services is underway and its
deployment will be based on the 2022 strategy:

e hub organization that enables the pooling of back office services,
implementation of separate formats and online commerce;

e the implementation of methods and standards with a Kaizen
approach at our dealerships that makes customers the center of
our processes and incorporates digital tools.

2018 2017
Number of Renault sites Worldwide o/w Europe Worldwide o/w Europe
Primary network 5,482 2,526 5,484 2,542
o/w RRG dealers and branches 250 161 208 197
o/w Renault Pro+ specialized dealerships 661 511 647 497
Secondary network 6,145 5,832 6,301 5,993
TOTAL SITES 11,627 8,358 11,785 8,535
2018 2017
Number of Dacia sites Worldwide o/w Europe Worldwide o/w Europe
Primary network 2,878 2,485 2,755 2,383
2018 2017
Number of Alpine sites Worldwide Europe Europe
Primary network 75 59 56
2018 2017
Number of Renault Samsung Motors sites Korea Korea
Primary network 664 670
2018 2017
Number of Lada sites Worldwide o/w Russia Worldwide o/w Russia
Primary network 606 299 650 315
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1.1.46  Renault Retail Group (RRG)

A wholly-owned subsidiary of the manufacturer, RRG is Groupe
Renault’s leading European distributor of vehicle sales and related
services and after-sales activities.

RRG represents 20% of Groupe Renault revenues and 10% of its
payroll (excluding AVTOVAZ).

RRG's mission is to distribute all of the Alliance's products and
services (Renault, Dacia, Alpine and Nissan, in some countries) to
professional and individual customers.

Activities cover new vehicles, used vehicles and spare parts and also
includes maintenance, mechanics, bodywork, express repairs (Renault
Minute and Renault Minute bodywork), short-term rental (Renault
Rent), Mobility services (Renault Mobility), financing and brokerage.

RRG has over 200 sales and service outlets in 13 European
countries: Austria, Belgium, the Czech Republic, France, Germany,
Ireland, Italy, Luxembourg, Poland, Portugal, Spain, Switzerland and
the United Kingdom.

In 2018, in line with Groupe Renault’s network strategy, RRG deployed
a lean management approach, which aims to improve productivity, in
terms of both quality and time, thereby reducing costs while
enhancing customer satisfaction and business performance. This
resulted in the extension of reception and production opening hours,
with a two-shift organization in some workshops.

2018 Revenues (€ billion) NV sales UV sales

TOTAL 9.5 324,483 215,627

France 5.7 183,433 147,830

Europe 3.8 141,050 67,797

2018 2017

Number of Renault Retail Group sites Worldwide o/w Europe Worldwide o/w Europe
o/w RRG dealers and branches 190 197

Renault Pro+: the expert brand and its specialized 1.1.47  Automotive cash flow management

market

In late 2015, Renault launched the expert Renault Pro+ brand for
professional customers all over the world, by highlighting the
products and services dedicated to them.

The specialized Renault Pro+ network is the spearhead of the expert
brand. Launched in 2009, this specialized network currently comprises
661 points of sale that meet standards tailored to business
customers' expectations.

Renault Pro+ specialized dealerships are bound by a triple customer
pledge based on:

e the specialization of sales teams and after-sales staff, with a
dedicated area for business customers;

e a large range of options, including for chassis cabs, facilitated by
the wide range of vehicles on display and available for test drive;

e guaranteed mobility for business customers with a dedicated after-
sales team.
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For Automotive, Groupe Renault has established a financial organization
whose aims are to:

e automate the processing of routine cash inflows and outflows;

e meet the subsidiaries’ refinancing requirements and pool
surplus cash;

e centralize the handling of euro-denominated and foreign exchange
transactions so as to optimize the management of currency,
liquidity, interest rate, counterparty and country risk while
reducing financial and administrative costs;

e centralize virtually all financing operations, including securities
issuance, bank loans and credit agreements, at parent company level.

Within this framework, Renault's Financing and Treasury department,
which is responsible for cash management and financing for the
Group's industrial and commercial activities in Europe, has a specialized
entity, Renault Finance, which it uses to:

e conduct capital market trading after intra-Group netting: forex,
rates, commodities and short-term investments;

e make foreign currency payments for French and European
subsidiaries;

e conduct cash pooling in the currencies of certain subsidiaries
(United Kingdom, Hungary, Poland, Sweden, Switzerland,
Australia and the Czech Republic).

Find out more at www.groupe.renault.com
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For the euro zone, cash is centralized through a Renault SA IT platform
that manages all subsidiaries’ euro-denominated transactions and
interfaces with the automotive sector's banks.

Outside the euro zone, Renault Finance offers certain subsidiaries
access to centralized cash management tools.

Renault Finance

A Swiss company domiciled in Lausanne, Renault Finance is active in
the international financial markets, following a set of strict risk
management rules. Its arbitrage activity allows it to obtain very
competitive quotes for financial products from foreign exchange
markets, interest rates or raw materials. This makes it Renault's
natural counterparty for most automotive market transactions. By
extending this service to the Nissan group, Renault Finance has
become the Alliance’s trading room.

To optimize the quality of the service provided to the Alliance,
Renault Finance is equipped with some of the most advanced tools
on the interbank markets and has a wholly owned subsidiary in
Singapore, Renault Treasury Services.

1.1.4.8 Nissan, AVTOVAZ, partnerships and

collaborative projects

Nissan

Renault's shareholding in Nissan is described in detail in section 1.2
“The Renault-Nissan Alliance”.

Nissan's market capitalization at December 31, 2018 was ¥3,714 billion
(€29,513 million), based on a closing price of ¥880 per Nissan share.

Renault holds 43.4% of Nissan's share capital. At December 31,
2018, the market value of the shares held by Renault totaled
€12,809 million, based on a conversion rate of ¥125.85 for €1.

Renault accounts for its shareholding in Nissan using the equity
method, as described in Chapter4, note 12 of the notes to the
consolidated financial statements.

AVTOVAZ

In Russia, AVTOVAZ continued its commercial and financial recovery,
ahead of its medium-term plan and made a positive contribution to
the results of Groupe Renault:

e a contribution of €3.04 billion to revenues (compared with
€2.73 billion in 2017);

e a contribution of €204 million to operating profit (compared with
€55 million in 2017).

These results are the fruit of the medium-term plan approved by
AVTOVAZ shareholders in 2016, which aims to achieve a return to
growth and profitability. The plan’s objectives included market share
in Russia of at least 20% (PC), in a market expected to grow after
several years of decline, cost cutting, notably through increased local
integration, a revival of exports and the development of new vehicle
and engine ranges. Against this backdrop, the new special
investment contract (SPIC) signed by AVTOVAZ with the Russian
authorities in December 2018, together with Lada Izhevsk, Renault
Russia, Nissan Motor Manufacturing Russia (NMGR) and Mitsubishi
Motors Russia (NMR), will cover the launch of new models and the

OVERVIEW OF RENAULT AND THE GROUP

modernization of AVTOVAZ's plants in the coming years. At the
same time, several transactions were carried out in 2018, putting the
final touches to a financial restructuring process dating back to the
end of 2016. They also saw all outstanding AVTOVAZ shares bought
out in the second half of the year.

A RUB 61.4 billion AVTOVAZ capital increase reserved for Alliance
Rostec Auto b.v. was finalized in April 2018. Renault and its Russian
partner Rostec subscribed to the Alliance Rostec Auto b.v. capital
increase in the amount of RUB 30.7 billion each, released by
offsetting operating receivables and loans from Renault and Rostec
in respect of AVTOVAZ.

Following the closed subscription, Alliance Rostec Auto b.v. held
more than 75% of AVTOVAZ's capital, and a mandatory buyout was
accordingly launched in early July 2018, closing in September 2018.

As the mandatory buyout left Alliance Rostec Auto b.v. holding more
than 95% of the share capital of AVTOVAZ (96.64%), a squeeze-out
was subsequently initiated on September 28, 2018, in accordance
with the applicable Russian securities regulations. The squeeze-out
was closed in December 2018, leaving Alliance Rostec Auto b.v.
holding 100% of AVTOVAZ's share capital. As the AVTOVAZ shares
are no longer traded, the process of delisting it from the Moscow
Stock Exchange was started in early 2019. As a result of these
transactions, Renault owned 61.09% of the shares in the capital of
Alliance Rostec Auto b.v., which in turn held 100% of AVTOVAZ, as of
December 31, 2018. In the consolidated financial statements,
Renault's stake in Alliance Rostec Auto b.v. was 67.61% as of
December 31, 2018, as a result of the capital increase scheduled for
early 2019 in accordance with the shareholders’ resolutions of
November 28, 2018.

Strategic cooperation between Renault-Nissan Alliance
and Daimler AG

See paragraph “Cooperation with Daimler” in section 1.2.7.

Supplier relations and support

A long-lasting and effective relationship with its suppliers is essential
to Groupe Renault's business. Any failure in this relationship, be it
related to the quality of the parts delivered, a logistical problem, a
project lag, or the deterioration of the financial health, can have a
considerable impact both on the production of Renault plants and on
the progress of projects.

Purchasing processes are, therefore, a strategic issue for Groupe Renault
and, in a number of significant areas, key to its long-term future:

e supporting the implementation of the Purchasing strategy
devised in accordance with the Group's strategic guidelines;

e measuring and managing suppliers’ achievement of QCDW
(Quality, Cost, Delivery, Weight) targets;

e selecting suppliers and developing a robust and sustainable
relationship that is of mutual benefit, while still ensuring Groupe
Renault maintains its competitive edge;

e contributing to the Groupe Renault brand image by supplying
high-quality goods and services, the international development
of its suppliers and the quality of the relationship with those
same suppliers.
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It is essential that carmakers and suppliers work closely together to
create value together. Groupe Renault's objective is to build
performance as part of an equitable, educational, long-term partnership
with suppliers.

To this end, Groupe Renault has put in place a policy to support
suppliers worldwide, which involves:

e sharing best industrial practices (regular meetings, expert
assignments);

e optimizing processes in order to help suppliers cut costs without
reducing their margins;

e quality management support with the establishment of a Renault
expert contact for each supplier to reinforce the level of quality
requirements on the ground with regard to our suppliers, to
ensure optimal follow-up and better responsiveness;

e offering suppliers an opportunity to grow with the Group. Renault's
manufacturing facilities in other countries and partnerships create
opportunities for suppliers to expand into new markets or increase
their volumes;

e cooperation on innovation. Beyond the research and advanced
studies conducted internally and with Nissan, Renault works with
suppliers on new joint innovations, sharing its strategic aims right
from project design;

e raising suppliers’ awareness of CSR.

As part of stronger relations with suppliers, Renault, Nissan and
Mitsubishi have implemented a joint selection process whose goal is
to enable suppliers recognized as the most efficient and reliable to
be granted Alliance Growth Partners (AGP) status.

This status allows them to access information about the Alliance's
medium-term strategy for innovation, new products and international
development to best support the growth of the Company.

Finally, as part of its supplier development and recognition plan,
Renault awards “Supplier Trophies” each year. These trophies reward
particularly high-performing suppliers in five priority categories for
Renault: quality, innovation, responsible purchasing, design and the
service provided to manufacturing. In 2018, 12 suppliers won awards
for their outstanding achievements in one of these three areas:

e Responsible purchasing: Hankook Tire Co., Ltd,, LTD, HP, Henkel;

e Quality: CTR CMS CO, Calsonic, Tower Autoaruja, Kiriu-Samick Co.,
Ltd, Azaki Europe Limited;

e Best service provided to manufacturing: Euro Auto Plastic
Systems, EAPS. Innovation: Faurecia, IAV Group. Design: groupe
D3.

New Mobilities and Services

In 2017, implementation of the Zity platform, the result of a close
collaboration between Renault and the Spanish infrastructure
operator “Ferrovial Servicios”: the objective is to meet the
expectations of the people of Madrid and support the development
of new urban mobility habits by them. Inaugurated at the end of
2017, the service already passed the 100,000 user mark in July 2018.
The service gives access to a fleet of 500 Renault ZOE spread over
most of the urban area. These 100% electric cars are equipped with
the intuitive connected navigation system R-Link and driving or

48 GROUPE RENAULT | REGISTRATION DOCUMENT 2018

parking assistance. Their battery gives them autonomy of about
300 kilometers of actual use. To locate an available vehicle and
reserve and open it, the user needs only a smartphone equipped
with the dedicated application.

In 2017, Groupe Renault acquired Power Vehicle Innovation (PVI), a
company based in Gretz Armanvilliers (France), which employs 94
people on its site. The acquisition of PVI allows Renault to accelerate
the implementation of new technologies, especially in the
conversion of electric light commercial vehicles, like the new
MASTER Z.E., a light commercial vehicle developed in synergy with
PVI.

In November 2018, Groupe Renault announced the acquisition of
Carizy, a service company specializing in intermediation between
private individuals in the sale of used vehicles. It employs about 30
people. This acquisition enables the Group to integrate the
necessary know-how and skills to quickly establish itself in the
consumer to consumer (C2C) market. Carizy's expertise complements
the long-standing expertise of Renault and its sales network in the
sale of used cars business-to-business (B2B) and business-to-
consumer (B2C).

In January 2018, Renault-Nissan-Mitsubishi announced the launch
of Alliance Ventures BV, based in Amsterdam (the Netherlands), a
venture capital fund to develop open innovation and new mobilities
over the next five years. An investment of almost $1 billion over five
years is planned. Alliance Ventures will invest in start-ups that can
bring new advanced technologies to the Alliance and enable it to
develop new activities while ensuring a fair financial return. The
fund will invest at each stage of development of a start-up, acting as
an incubator for new entrepreneurs in the automotive industry or
enabling the establishment of new partnerships.

The new entity is financed jointly by Renault (40%), Nissan (40%)
and Mitsubishi Motors (20%). The initial investment is $200 million.

The first transaction by Alliance Ventures is an investment in lonic
Materials, a promising US company that develops materials for
cobalt-free batteries. Alliance Ventures has most recently announced
its participation in fundraising efforts for (i) Coord, a US mobility data
management platform; (ii) WERIDE.AI, China’s leading autonomous
driving company, (iii) Transit, a multi-modal carrier application
company, (iv) Enevate Corporation, which specializes in the design of
lithium-ion batteries.

In December 2017, Groupe Renault and the Challenges Group
decided to join forces to meet the challenges of publishing services
for connected, autonomous cars and problems surrounding
innovative distribution of print media. Groupe Renault acquired 40%
of the capital of the Challenges Group.

Renault Digital

On January 1, 2017, Renault Digital, a wholly-owned subsidiary of
Groupe Renault, was created. This entity's main missions are to
conduct or support the Group's digital projects, exploit the full value
of the data generated by the activity, strengthen employee skills and
attract digital talent, and inform employees about smarter
approaches to work. Renault Digital teams mobilized more than 300
full-time equivalents in 2018.

Find out more at www.groupe.renault.com
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Renault Venture Capital

InJuly 2017, a company was created with an initial capital allocation of
€20 million, a wholly-owned subsidiary of Renault s.a.s. whose purpose
is to acquire minority stakes in start-ups or other companies. RVC aims
to promote Renault's embrace of open innovation and to create links
with emerging businesses in the future fields of automotive products
and services. These will make it possible to establish privileged
relations with start-ups. This activity, which is an ideal complement to
Research and Development carried out internally, will create an image
of proactivity focused on open innovation and joint development and
will allow faster decision-making.

In October 2018, Groupe Renault invested in the French start-up
Akoustic Arts, which specializes in directional sound and employs a
dozen people.

Light commercial vehicles

Renault has several agreements with General Motors Europe/Opel,
Nissan, Renault Trucks, Daimler and more recently Fiat.

Renault and General Motors Europe signed a framework agreement
in 1996 that included a commitment to work together. The aim was
for the two manufacturers to increase their market presence in
Europe and share development costs.

In compact vans, under the partnership with GM Europe, the
production of the latest generation of TRAFIC started in April 2014 in
the Sandouville plant and of the Opel/Vauxhall VIVARO in the GM
Europe plant in Luton in September 2014. The marketing of the
TRAFIC and Vivaro began in September 2014.

In March 2017, General Motors and Peugeot SA agreed that Peugeot
would take over GM's European operations (Opel Vauxhall). This
transaction took place in two stages: the transfer of assets, including
the contracts with Renault, as well as the Luton (United Kingdom)
plant that produces Opel/Vauxhall VIVARO compact vans, to a new
entity, Opel Automobile, on June 30, 2017; followed by the sale of
Opel Automobile (and its contractual obligations with Renault) to
Peugeot SA on August 1, 2017, which constitutes a change of control
for that entity.

In 2018, Peugeot SA announced its decision to stop production of the
Opel/Vauxhall VIVARO in Luton by mid-2019. An agreement to
terminate cooperation was signed to that effect.

In July 2014, Renault signed a cooperation agreement with Fiat for
the manufacturing at the Sandouville plant of a compact van
developed by Renault based on the new generation of TRAFIC
vehicles, the Talento. Production started in May 2016 and sales
began in July 2016. This vehicle is distributed by Fiat across its
network and under its brand name.

Under the Renault-Nissan Alliance, an agreement was signed with
Nissan for the manufacturing at the Sandouville plant of a new
compact van developed by Renault based on the newest generation
of TRAFIC vehicles, the NV300. This vehicle is in continuity with the
distribution agreement with Nissan for the PRIMASTAR, a compact
van based on the previous generation of TRAFIC vehicles signed with
Nissan in 2003. Production and sale of the NV300 started in 2016.

OVERVIEW OF RENAULT AND THE GROUP

The offering in the large vans segment was renewed in 2010, with
the launch of the new range of the Renault MASTER and Opel/
Vauxhall Movano, both manufactured by Renault at its Batilly plant
in France. Movano was sold to Opel/Vauxhall as part of a supply
agreement signed at the end of 2007.

The New MASTER is also distributed by the Renault Trucks network
under the terms of sales agreements entered into in 2009.

Finally, as part of the Renault-Nissan Alliance, an agreement was
signed to develop a van based on the New Renault MASTER called
the NV400. This vehicle has been sold by Nissan since end-2011.

On the van segment, as part of the strategic cooperation between the
Renault-Nissan Alliance and Daimler announced on April 7, 2010,
Renault and Daimler studied the development of a light commercial
vehicle called the CITAN. This new urban LCV by Mercedes-Benz was
developed by Renault on the basis of the KANGOO platform and is
built exclusively at the Renault plant in Maubeuge (France). CITAN
has been sold by Mercedes since fall 2012.

In addition, under the Renault-Nissan Alliance, an agreement was
reached for the development and sale of a small van based on the
current Renault KANGOO, called the NV250. This vehicle will be
manufactured by Renault at the Maubeuge plant and marketed by
Nissan from the end of 2019 to replace the NV200.

In the pick-up segment, in 2015, Renault signed an agreement with
Nissan in 2015 for the development and production of a Renault
pick-up, the ALASKAN, based on the platform of the New Nissan
NP300. This vehicle is produced in the Nissan plant in Cuernavaca,
Mexico, and was launched commercially in Colombia in the second half
of 2016. Starting in October 2017, the vehicle is also manufactured in
the Nissan plant in Barcelona (Spain) and marketed in Europe under
the name ALASKAN.

Accelerating international expansion

Various agreements have been signed with local partners (manufacturers
and local authorities).

In Turkey

Groupe Renault and Oyak, Turkey's largest professional supplementary
pension fund, have renewed their half-century partnership. Both
shareholders of MAIS and Oyak Renault have declared that they will
continue their cooperation for another 27 years, signing a new
shareholder agreement and new side agreements on June 26, 2018.

This contract governs the largest cooperation ever in the Turkish car
industry and covers Groupe Renault's industrial and commercial
activities in Turkey. Oyak Renault will continue to play a key role in
Groupe Renault's industrial operations for the production and export
of vehicles, engines and transmissions. MAIS will continue to
manage sales and after-sales operations for vehicles, spare parts
and services for the Renault and Dacia brands.

These new agreements do not change the distribution of the
shareholders’ ownership of each of the entities (MAIS: 51% Oyak
Group — 49% Groupe Renault; Oyak Renault: 51% Groupe Renault,
49% Oyak Group). These new contracts demonstrate the strength of
the relationship between the two partners, whose common goal is to
maintain their industrial and sales leadership in Turkey.
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In China

Renault continued its activity in China in 2018. The product range
includes the CAPTUR, which has been imported since June 2015, the
KADJAR, produced in China and launched in March 2016, the
KOLEQS, produced and launched in November 2016, and the
ESPACE, imported since December 2017. The production site of the
Dongfeng Automotive Company (DRAC), a Renault company jointly
owned (50/50) by Dongfeng and Renault, has a capacity of 150,000
units. It is located in Wuhan, the capital of Hubei Province.

In September 2017, Renault, Dongfeng and Nissan created a new
joint venture (eGT). Renault holds 25% of eGT's shares, Nissan 25%
and Dongfeng the remaining 50%. This new company is based in
Shiyan (Hubei Province) and is dedicated to developing an electric
vehicle for China. The launch of K-Z.E. for 2019 in China was
announced at the 2018 Paris Motor Show.

Finally, in December 2017, Renault signed a joint venture agreement
with CBA (China Automotive Holding Limited), which led to the
creation of a joint venture (owned 49% by Renault) for the
production of light commercial vehicles at the Shenyang site. This
company, RBJAC (Renault Brillance Jinbei Automotive Company),
markets vehicles under the Jinbei brand. The new industrialization
project for the MASTER in Shenyang is underway, with a rollout
scheduled for the end of 2020.

In India

In Chennai, the Alliance continues to build its joint production site as
part of a joint venture with Nissan (JV RNAIPL). Production started
in 2010 with the Nissan MICRA, followed by the production launches
of the FLUENCE, KOLEOS, PULSE, SCALA and DUSTER for Renault.
In 2015, Renault started production of the LODGY, then the KWID. In
2018, Renault sold nearly 83,900 vehicles. Renault also exports
models made in India to SriLanka, Nepal, Bhutan and Bangladesh
with the support of local importers in those countries.

In the same region, the joint-venture between Renault and Nissan,
RNTBCI, has provided engineering, computer, purchasing and
accounting services for all of the entities in the Alliance around the
world since 2008. A significant part of its services are performed on
behalf of the entities of the Alliance in India, thus contributing to the
commercial development of the Alliance in that country.

In Iran

Renault maintains its presence in strict compliance with the legal
restrictions set by international regulations for the country. As a
result, Renault decided to drastically limit its activities in Iran.
Accordingly, deliveries of KD parts to Iran ceased on August 6, 2018
and Renault Pars limited its activities to after-sales. Production by
our partners reached 75,100 vehicles in 2018. Renault based its
activities on the X90 platform: TONDAR (Iranian name of LOGAN),
TONDAR pick-up and SANDERO. Since the start of manufacturing in
2007, the cumulative production of those vehicles was 794,500 units.
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The Iranian business was taken out of the Group’s consolidated
scope in 2013.

On August7, 2017, Groupe Renault announced the signing of a
joint-venture with IDRO, an industrial investment and renovation
fund in Iran, and PARTO NEGIN NASEH Co, a holding company of
NEGIN Khodro, the importer of Renault products into Iran. This
agreement did not enter into force as planned in 2018 due to the
international climate and was therefore not implemented.

In South Africa

Following the cooperation agreement signed in May 2007 with
Nissan, vehicles of the LOGAN range (pick-up and SANDERO) have
been assembled locally in the Rosslyn factory since 2009. The
pick-up is assembled by Nissan, which sells the vehicle under its own
brand name.

In 2013, Renault s.a.s. signed an agreement with its historic South
African commercial partner, Imperial group, to transfer the majority
of the shares in their joint subsidiary, Renault South Africa. Since
December 2013, Renault s.a.s. has had a 40% stake in the subsidiary
and Imperial group 60%. This enabled the acceleration of Groupe
Renault’'s expansion in this country from a 3.0% market share in
2014 to a 4.8% share in 2018.

In 2018, the release of the Kwid, imported from India, allowed
Renault to sell 25,500 vehicles in South Africa.

In Morocco

In 2018, Groupe Renault consolidated its leading position in Morocco
and became the second-largest company in the Kingdom. The two
plants in Tangiers and Somaca produced over 400,000 vehicles in
2018. Export volumes reached 333,100 vehicles and locally, 75,400
vehicles were sold. Thanks to the success of the two Dacia and
Renault brands, the Group recorded a record 42.5% market share at
December 31, 2018.

An agreement was signed with the State at the end of October 2018
to double SOMACA's annual production capacity (Dacia Logan and
Sandero) by 2022 and reach 160,000 vehicles per year. Since the
signing of the Ecosystem Convention with the Moroccan Government
in 2016, the base of local suppliers has doubled. The local integration
rate reached 50% in 2018. The commitment is 65% in 2023.

In Algeria

The Oran plant is managed by Renault Algérie Production, a
partnership between Renault (49%), the SNVI (Société Nationale
des Véhicules Industriels, 34%) and the FNI (Fonds National
d'Investissement, 17%).

Four years after production began, the Oran plant continues to grow
at an accelerated pace. Initially planned for production of 25,000
units per year, its capacity has been increased with the
industrialization of a third CLIO IV car marketed since April 2018.
The plant produced 70,000 vehicles in 2018.

Find out more at www.groupe.renault.com



GROUPE RENAULT: A RESPONSIBLE CORPORATE FINANCIAL RENAULT AND ADDITIONAL

RENAULT COMPANY GOVERNANCE STATEMENTS ITS SHAREHOLDERS INFORMATION
OVERVIEW OF RENAULT AND THE GROUP
The environment Through its subsidiary Gaia and its equity investment in Boone

Renault Environnement, a wholly-owned subsidiary of Renault s.a.s.,
was founded in mid-2008. Its role is to develop new businesses
around the themes of sustainable development and the environment,
in line with Groupe Renault's environmental policy.

Renault Environnement has a joint-venture with SITA Recyclage, a
subsidiary of Suez, to develop the recycling of ELVs (end-of-life vehicles)
and the return to the market of recycled materials and re-used parts.

1.1.5 Sales financing

RCI Bank and Services offers financial solutions to facilitate access to
automotive mobility for Alliance customers.

Taking into account each brand's specific characteristics and
anticipating new needs and uses of their customers, RCl Bank and
Services supports their marketing policies and works with them to
win new customers and build loyalty.

RCI Bank and Services brings together three worlds: automotive,
through its historic activity, banking, through its business line, and
services, through its offers. Every day in 36 countries around the
world, RCI Bank and Services supports the development of the
Alliance's brands and their distribution networks, by offering their
customers a comprehensive range of financing products, insurance
and services.

Our vision is to:

Make mobility easier for everyone, which is the reason we create
personalized services;

Innovate to better serve our customers.

1.1.5.1  Customized offers for each of type

of customer

For Private customers, we propose offers for financing and services
that are appropriate for their projects and their usage patterns, to
facilitate and enhance their driving experience throughout their
entire automotive mobility adventure. Our solutions and services are
for both new and used vehicles.

For Professional customers, we provide a diverse range of mobility
solutions to free them from the restrictions relating to managing their
fleet of vehicles and enable them to concentrate on their core business.

For the Alliance brand networks, we provide active support by
financing inventory (new and second-hand vehicles and spare parts),
as well as short-term cash requirements.

Comenor Metalimpex, Renault Environnement also recovers
automotive parts (production scrap and end-of-life parts) and
metallic waste from Group sites.

For more details, see section 2.2.2.

1.15.2  Savings bank activity: a pillar of

corporate refinancing

The Savings business was launched in 2012 and now operates in four
markets, namely France, Germany, Austria and the United Kingdom.
Savings deposits are a key instrument in the diversification of the
Group's sources of refinancing for its operations. Deposits collected
came €15.9 billion, or approximately 34% of net assets at the
end " of December 2018.

1.1.5.3  Over 3,500 employees active in five

regions

Our employees work in 36 countries in five major regions of the world:
Europe; Americas; Africa — Middle-East - India; Eurasia; Asia-Pacific.

Business activity

RCI Bank and Services saw a further increase in its sales
performance in 2018 and continues to implement its ambitions. This
makes RCl Bank and Services a reliable strategic partner of the
Alliance brands.

With 1,798,901 contracts financed in 2018, an increase of 1.6% over last
year, RCl Bank and Services generated €20.9 billion in new financing.

The Group's vehicle financing penetration rate stands at 40.7%, up
1.1 points compared to 2017. Excluding Turkey, Russia and India
(companies consolidated by the equity method), this rate came to
42 .9%, versus 42.6% in 2017.

UV Financing activity continues to grow sharply with 355,274
applications funded, an increase of 11.1% compared to 2017.

(1) Net assets at year-end: total net outstandings at year-end + operational leasing operations net of depreciation, amortization and

provisions.
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Average performing assets (APA) ") stand at €44.4 billion, an increase
of 12.0% compared to 2017. Of this amount, €34.0 billion was directly
related to the Customers business, up 13.6%.

Supported by growth in new and used vehicle financing, Services
activity is intensifying, with volumes up 11.1% over the last twelve
months. The number of services sold in 2018 represents 4.8 million
insurance and service contracts, of which 66% were customer and
vehicle use-related services.

NEW FINANCING CONTRACTS
(excluding personal loans and credits cards)
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Source: Group Performance Summary

The Europe Region posted a financing penetration rate of 44.9%,
compared to 43.3% last year, and saw a 2.4%increase in the number
of new and used vehicle financing contracts compared to 2017.

In an uncertain economic environment (mainly in Argentina), the
financing penetration rate in the Americas Region was 35.0%, down
3.8 points from 2017. However, Colombia, a subsidiary that entered
the scope of consolidation last year, posted a high penetration rate
of 47.5%.

The Asia-Pacific Region has the highest Funding financing
penetration rate among RCl group Regions (56.8%). Accordingly
more than half of new vehicles sold by Renault Samsung Motors
were financed by RClI Banque, which posted excellent commercial
performance.

Supported by the sales momentum of the subsidiaries of the Africa
- Middle-East -India Region, the financing penetration rate
continued to rise to 27.8%, an increase of 6.0 percentage points
compared to 2017.

The Eurasia Region financing penetration rate stood at 27.0%,
benefiting in particular from the good performance of Turkey, which
saw its Financing penetration rate increase by 1.7 points to 28.3%.

(1) Average Performing Assets: APA are average loans outstanding plus assets related to operating lease activities. For customers, this is the
average of the performing assets at the end of the month. For the network, this is the average of daily performing assets.
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Net banking income (NBI) reached €1,930 million, an increase of
18.6% compared to the end of December 2017. This growth can be
explained by the increase in Financing activities (increase in average
productive assets (APA) of 12.0%) and by the increase in Services
activities (+16.8% compared to the previous year over the same
period).

Operating expenses amounted to €563 million, or 1.27% of APA,
down 5 basis points compared to the previous year. The operating
ratio remains at a significantly low level compared to the market
(29.2%), demonstrating the Group's ability to control its operating
expenses while supporting its strategic projects and business growth.

The total cost of risk is 0.33% of APA, which is under control after a
low point of 0.11% in 2017, thus confirming a robust policy of
acceptance and recovery.

Cost of risk for Retail Customer business (financing of individuals
and businesses) remains under control at 0.51% of APA in 2018,
compared to a historic low of 0.19% in 2017. Since the transition to
IFRS 9, the cost of risk includes a provision for performing loans and
off-balance sheet commitments. The application of this standard in
2018 led to an increase in the cost of risk, due in particular to the
growth of outstandings.

RESULTS

For the Dealer Networks business (dealer financing), the cost of risk
is negative, as in 2017, at -0.33% of APA in 2018, compared with
-0.15% the previous year. New reversals of provisions were recorded
for those outstandings, which remained stable in amount and of
good quality.

Pre-tax income stood at €1,215 million, up 12.8% from the same
period last year, despite a negative exchange rate effect of
€48 million, due mainly to the devaluation of the Brazilian real and
Argentine peso.

Consolidated net income (parent company shareholders’ share)
reached €858 million at the end of December, compared with
€721 million in 2017.

On January 9™ 2019, the Italian competition authority (Autorita
Garante della Concorrenza e del Mercato, AGCM) pronounced
penalties against the main financing captives in the automotive
industry operating in Italy for the exchange of commercial
information. The total amount of fines imposed by the AGCM is
€678 million. The amount notified against the Italian branch of RCI
Banque amounted to €125 million. This amount is not provisioned in
the 2018 financial statements. RClI Banque disputes this decision and
will appeal to the Administrative Court.
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The balance sheet

Good commercial performances, especially in Europe, drove historic
growth in net assets at the end of December 2018 to €46.9 billion,
compared to €43.8 billion at the end of December 2017 (+7.1%).

Consolidated  equity amounted to €5,307 million
€4,719 million at December 31, 2017 (+12.5%).

against

Solvency

The Core Tier One solvency ratio was 15.5% at the end of
December 2018, against 15.0% at the end of December 2017.

Financial policy

In 2018 the European Central Bank maintained its key interest rate
unchanged and announced it should be kept at that level at least
until the summer of 2019. At the same time, the ECB gradually
reduced its asset purchase program, down from €30 billion per
month in the first part of the year to €15 billion from October, and
ended it in December. From 2019, it will reinvest proceeds from
maturing securities to maintain favorable liquidity conditions.

In the United States, Jerome Powell, the new Chairman of the
Federal Reserve, raised its key interest rates four times, thereby
taking the Fed Funds' target range to 2.25-2.50%. In the United
Kingdom, the Bank of England, which in November 2017 initiated its
first monetary tightening in a decade,raised its official interest rate
to0 0.75% in July.

The anticipated global economic slowdown and the end of the
central banks’ accommodating monetary policies gradually altered
the macro-economic climate that prevailed at the beginning of the
year. The trade war between the United States and China, the United
Kingdom's breakaway from the European Union and the budgetary
negotiations between Italy and Brussels also contributed to
heightened volatility. Against this backdrop the markets reverted to
risk aversion mode in the second half of the year, evidenced by a fall
in equities markets " and widening credit spreads .

After a peak of 0.50% in February, the 5-year swap rate ended down
12bp at 0.20%.

RCl Banque issued the equivalent of €2.9 billion in public bond
format, making a number of successive issues. The first was a five-
year floating rate issue for €750 million, the second a dual tranche
issue for €1.3 billion (three-year fixed rate €750 million, seven-year
floating rate €550 million), and the third an eight-year fixed rate
bondfor €750 million.At the same time,the company issued a five-
year fixed rate CHF125 million bond,a transaction that enabled it to
both diversify its investor base and fund assets in that currency.

Three private format placements, one two-year and one three-year,
were also made for a total of €600 million.

On the secured funding segment, RCl Banque sold a public
securitization backed by auto loans in France for €722.8 million, split

(1) Euro Stoxx 50 down 15%
(2) Iboxx EUR Non-Financial up 56 bp, Iboxx Auto up 95 bp
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between €700 million of senior securities and €22.8million of
subordinated securities.

This combination of maturities, types of coupon and issue formats is
part of the strategy implemented by the group for a number of years
to diversify its sources of funding and reach out to as many investors
as possible.

In addition, the group's entities in Brazil, South Korea, Morocco,
Argentina and for the first time Columbia also tapped their domestic
bond markets.

Retail customer deposits have increased by €0.9 billion since
December 2017 and at 31 December 2018 totaled €15.9 billion,
representing 34% of net assets at the end of December, in line with
the company’'s goal of collecting retail deposits equivalent to
approximately one third of the financing granted to its customers.

These resources, to which should be added,based on the European
scope, €4.4 billion of undrawn committed credit lines,€3.8 billion of
assets eligible as collateral in ECB monetary policy operations, €2.2
billion of high quality liquid assets (HQLA) and €0.4 billion of
financial assets, enable RClI Banque to maintain the financing
granted to its customers for almost 12 months without access to
external sources ofliquidity.

In a complex and volatile environment, the conservative financial
policy implemented by the group for a number of years proved
especially justified. This policy protects the commercial margin of
each entity while securing the refinancing required for its business
activities. It is defined and implemented at a consolidated level by
RCI Banque and applies to all sales financing entities within the

group.

The strength of the group’s balance sheet is also evidenced by very
low market risks (interest rate, currency and counterparty risks),
which are monitored daily on a consolidated basis.

RCl Banque's overall sensitivitytotheinterest rate risk remained
below the €50 million limit set by the group.

At 31December2018, a 100-basis point rise in rates would have an
impact on the group’s net interest income (NII) of:

e +£3.4 millionin EUR;

o +€1.4million in MAD;

e +€0.8 million in GBP;

e +€0.3 millionin KRW;

e -€0.4 millionin BRL;

e -€£0.4 million in CZK;

e -€0.7 million in CHF.

The absolute sensitivity values in each currency totaled €7.8 million.

The RCl Banque group’s consolidated foreign exchange position
totaled €9.2 million.

Find out more at www.groupe.renault.com
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1.1.6 Main Group subsidiaries and detailed organization chart "

1.1.6.1  The main subsidiaries

Renault s.a.s.

13-15, quai Le Gallo
92512 Boulogne-Billancourt Cedex (France)

Wholly-owned subsidiary of Renault.

Business: design, manufacture, sale, repair, maintenance and leasing
of motor vehicles (commercial, light commercial and passenger
vehicles, tractors, farm machinery and construction equipment) as
well as the design and production of parts and equipment used in
connection with the manufacturing and operation of vehicles. Also,
all types of services relative to such activities and, more generally, all
industrial, commercial, financial, investment and real-estate
transactions relating directly or indirectly, in whole or in part, to any
of the above purposes (see Article 3 of the By-laws).

Revenues at December 31, 2018: €45,840 million.
Workforce at December 31, 2018: 32,192 people.

RCI Banque SA

15 rue d'Uzeés
75002 Paris (France)

100% owned by Renault s.a.s.

Business: holding company for the sales financing and customer
services entities of Renault and Nissan, primarily in Europe. Inventory
financing (vehicles and spare parts) for Renault and Nissan Europe.

Net amount financed in 2018: €20.97 billion.
Total balance sheet (consolidated) at December 31, 2018: €53,394 million.
Workforce at December 31, 2018: 3,537 people.

Renault Retail Group (France)

2, avenue Denis Papin
92142 Clamart Cedex (France)

100% owned by Renault s.a.s.

Business: Trade, repair, maintenance and leasing of passenger cars
and light commercial vehicles. 49 branches in France.

Revenues at December 31, 2018: €4,501 million.

Workforce at December 31, 2018: 7,975 people.

Renault Espaia

Avda. de Madrid, 72
47008 Valladolid (Spain)

99.78% owned by Renault s.a.s.

Business: Manufacturing of Renault vehicles.
Plants in Valladolid, Palencia and Seville.
Revenues at December 31, 2018: €7,597 million.

Workforce at December 31, 2018: 11,268 people.

Renault Espaia Comercial SA

Avda. de Madrid, 72
47008 Valladolid (Spain)

100% owned by Groupe Renault.
Business: Marketing of Renault and Dacia brand vehicles.
Revenues at December 31, 2018: €2,580 million.

Workforce at December 31, 2018: 313 people.

Renault Deutschland AG

Renault-Nissan Strasse 6-10
50321 Brihl (Germany)

60% owned by Renault s.a.s. and 40% owned by Groupe Renault b.v.
Business: Marketing of Renault and Dacia brand vehicles.
Revenues at December 31, 2018: €3,218 million.

Workforce at December 31, 2018: 419 people.

Renault Italia

Via Tiburtina 1159
00156 Roma (Italy)

100% owned by Renault s.a.s.
Business: Marketing of Renault and Dacia brand vehicles.
Revenues at December 31, 2018: €2,923 million.

Workforce at December 31, 2018: 234 people.

(1) Individual revenue data is measured and presented using the standards retained for the preparation of the consolidated financial

statements.
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Revoz

Belokranska Cesta 4
8000 Novo Mesto (Slovenia)

100% owned by Renault s.a.s.

Business: Manufacturing of Renault vehicles. Plant in Novo Mesto.

Revenues at December 31, 2018: €1,772 million.
Workforce at December 31, 2018: 3,115 people.

Renault Finance SA

48, avenue de Rhodanie
Case postale 1007 Lausanne (Switzerland)

100% owned by Renault s.a.s.

Business: Capital market transactions (foreign exchange, interest
rates, hedging of industrial metals transactions) for Renault and

Nissan; interbank dealing for own account.

Total balance sheet (consolidated) at December 31, 2018: €6,512 million.

Workforce at December 31, 2018: 29 people.

Renault UK

The Rivers Office Park
Denham Way Maple Cross
WD3 9YS Rickmansworth Hertfordshire (United Kingdom)

100% owned by Groupe Renault.
Business: Marketing of Renault and Dacia brand vehicles.
Revenues at December 31, 2018: €1,439 million.

Workforce at December 31, 2018: 184 people.

Renault Belgique Luxembourg

281, Chaussée de Mons
1070 - Brussels (Belgium)

100% owned by Groupe Renault.
Business: Marketing of Renault and Dacia brand vehicles.
Revenues at December 31, 2018: €1,334 million.

Workforce at December 31, 2018: 197 people.

Renault do Brasil

1300 av. Renault, Borda do Campo
Estado do Parana Sao José dos Pinhais (Brazil)

99 92% owned by Groupe Renault.
Business: Manufacturing and marketing of Renault vehicles.
Revenues at December 31, 2018: €2,961 million.

Workforce at December 31, 2018: 7,034 people.
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Renault Argentina

Fray Justo Santa Maria de Oro 1744
1414 Buenos Aires (Argentina)

100% owned by Groupe Renault.
Business: Manufacturing and marketing of Renault vehicles.
Revenues at December 31, 2018: €1,007 million.

Workforce at December 31, 2018: 2,688 people.

Renault Samsung Motors

61, Renaultsamsung-daero
46758, Gangseo-gu, Busan (South Korea)

80.04% owned by Groupe Renault.

Business: manufacturing and marketing of Renault Samsung Motors

vehicles. Plant in Busan.
Revenues at December 31, 2018: €4,278 million.
Workforce at December 31, 2018: 4,338 people.

Renault Algérie Spa

13, route Dar-El-Beida
Zone industrielle Oued Smar 16270 — Algiers (Algeria)

100% owned by Renault s.a.s.
Business: Marketing of Renault and Dacia brand vehicles.
Revenues at December 31, 2018: €990 million.

Workforce at December 31, 2018: 686 people.

Renault Commerce Maroc
(Renault Maroc Commercial)

Place Bandoeng Casablanca
20000 - Casablanca (Morocco)

80% owned by Renault s.a.s.
Business: Marketing of Renault and Dacia brand vehicles.
Revenues at December 31, 2018: €814 million.

Workforce at December 31, 2018: 847 people.

Renault Tanger Exploitation

Zone Franche Melloussa |
90000 - Tangiers (Morocco)

100% owned by Groupe Renault.
Business: Study and manufacturing of Renault vehicles.
Revenues at December 31, 2018: €2,754 million.

Workforce at December 31, 2018: 6,908 people.

Find out more at www.groupe.renault.com
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Oyak-Renault Otomobil Fabrikalari CJSC Renault Russia

FSM Mah. Balkan Cd. No. 47 Umraniye BP 34770 Volgogradskiy Prospect, 42, housing 36

Istanbul (Turkey) 109316 Moscow (Russia)

51% owned by Groupe Renault. 100% owned by Groupe Renault.

Business: Assembly and manufacturing of Renault vehicles. Business: Manufacturing and marketing of Renault vehicles.

Plantin B .
antin sursa Revenues at December 31, 2018: €1,742 million.

R tD ber 31, 2018: €3,549 million.
evenues at becember 21, 3,549 million Workforce at December 31, 2018: 3,803 people.

Workforce at December 31, 2018: 7,404 people.
Renault India Private Limited

Dacia ASV Ramana Towers, 4" floor

Str. Uzineinr 1 #37-38 Venkatanarayana Road, T. Nagar
115400 Mioveni (Romania) 600 017 Chennai (India)

99.43% owned by Renault. 100% owned by Groupe Renault.
Business: Manufacturing and marketing of Renault and Dacia vehicles. Business: Marketing of Renault vehicles.

Plantin Mioveni. Revenues at December 31, 2018: €770 million.

Revenues at December 31, 2018: €5,302 million. Workforce at December 31, 2018: 248 people.

Workforce at December 31, 2018: 15,135 people.
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1.1.6.2

Detailed organization chart of the consolidated Group as of December 31, 2018

15% ¥

B NISSAN MOTOR

100%

NISSAN FINANCE CO., Ltd.

* 100%

100%

AUTOMOTIVE

I
|

[

|FRANCEI

100% f

99.89%f 100% *

GROUPE RENAULT
REAL ESTATE FINANCING

1.20% * 1.09% * 1.15% * 1.09%*

1.13% +

98.87% $

98.80% f 98.91% f 98.85% f

98.91% f

100% +

o - -

100%

100% ¥

Les Editions
Croque Futur
et filiales

99.98% *

100% f

100% f

- - -

100%

Alliance
Ventures B\V.
(Netherlands)

a0% 4

99.93% * 99.85% *

100% *

V100%

100% 100%

99. 13%

- o

¢ 55.08%

¢ 100%

GROUPE RENAULT
CASH MANAGEMENT

100%

+ 60% + 60%

+ 60%

ﬁ 40%

100%

ﬁ 40% ﬁ 40%

99.97%

100% f

# 100%

“

98.83% f

100% v v 100%

ERICAS I

98.22%

f 1.78% f 99.92%

1% + 100%

100% 28.29%
T

27.66%

* 72.03%

Renault Nissan

Automotive India & Business Centre

Private Limited (India)

Renault Nissan Technology

India Private Limited (India)

" - -
99.35%

AFRICA -
MIDDLE EAST -
INDIA

Renault

Renault
South Africa

* 40%

Produc

+ 4%

$ 100%

* 100%

80% + 70.94% + 99.99%+

EASIA

100%

100% +

50.74% * * 48.95%

$ 99.43%

99% f

+ 51%

+ 49%

ASIA-PACIFIC
1.31%

30% 66.67%
100% * 99.91%* 100% *
%100%

58 GROUPE RENAULT | REGISTRATION DOCUMENT 2018

25% #

EGT New Energy
Automotive Company Ltd.
(China)

49%

Automotive

Renault Beijing

(China)

Dongfeng Renault
Automotive CO
Ltd. (Chine)

Company

- ==l

Find out more at www.groupe.renault.com
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1.1.7 History of the Group

1898

e The Renault Fréres company is
founded: manufacture of vehicles
and working of automotive patents:
the first direct-drive transmission.

It achieved international renown
with its racing victories and became
specialized in manufacturing
passenger cars and taxis.

e During the First World War:
production of trucks, light tanks and
aircraft engines.

1948

The Company was
nationalized

and became the Régie
Nationale des Usines Renault

and concentrated on producing the 4CV.

PRODUCTION

1972

e The Renault 5: one of the Group's
best-selling models ever.

THE 1980°S

A diversification strategy at

industrial, financial and service

levels, with its industrial and
commercial establishments expanding
internationally. A restructuring and
refocus on its basic businesses were
the consequence of the difficulties
experienced by the Company in 1984.

1987 : the Company became profitable
once again.
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THE 1990°S

1990 : a public limited company and a close
cooperation agreement is signed with the Volvo

group.

1991 : cross-shareholding in the cars and heavy

trucks businesses. This arrangement was unwound
after plans to merge the two groups were shelved

in late 1993.

Novembre 1994 : the French government opened

Renault to outside capital, a first step towards
privatization, which took place in July 1996.

1998 : inauguration of the Technocentre in
Guyancourt (Engineering and design), and the
Curitiba plant in Brazil.

1999 : a historic Alliance with Nissan was signed
on March 27 in Tokyo and took a 51% ownership
interest in the Romanian manufacturer Dacia.

1999

long lasting alliance with

NISSAN

2000

80.1% stake in Dacia and Samsung in South
Korea taken over.

2002

Renault and Nissan implemented the second
stage of their Alliance, aimed at strengthening
their equity ties and creating a joint strategic
structure. Renault raised its stake in Nissan from
36.8% to 44.4%. At the same time, Nissan took
a 15% ownership interest in Renault.

2003

The year of the MEGANE II, with five different
bodies (SCENIC I, GRAND SCENIC, MEGANE
Hardtop Convertible, MEGANE Four door sedan
and MEGANE ESTATE) were added to the two
models launched in 2002, seven models were
launched in 17 months and became the
bestselling car in Europe.

2008

An additional action plan was set up following
the financial and economic crisis, with
particular emphasis on controlling stocks and
reducing costs and investments. New business
locations planned by the Renault-Nissan
Alliance in Tangiers (Morocco) and in Chennai
(India) were deferred or put on hold. Renault is
supported by its subsidiary Avtoframos, which
produces LOGAN and sells a range of imported
Renault vehicles, and also its strategic
partnership with AVTOVAZ.

2009

Management of the crisis included the setting
up of the Renault Volontariat plan as well

as implementation of a social contract
(part-time working and wages maintained),
to reach a positive free cash flow.

2070

® More than 2,625,000 units
(passenger cars+LCVs) sold.

e The DeZir concept-car is presented
in Paris, giving concrete expression to
the Group's new strategy on design,
based on the life-cycle. The Alliance and
Daimler AG sign a long-term strategic
cooperation agreement. Daimler holds
3.1% of Renault and Nissan shares, and
Renault and Nissan each hold 1.55% of
the Daimler shares.

2011

e 2.72 million units sold, the commitment
to an Operational free cash flow of
€500 million was met and the net debt
position was at the 1998 level.

e Supplies were severely disrupted by the
earthquake and tsunami in Japan.

® The sovereign debt crisis in the Euro zone
and attempted fraud, which resulted in an
overhaul of Renault's governance.

e The Renault 2016 strategic plan Drive the
Change was launched.

2072

e 2.5 million vehicles (-6.3% compared to
2011).

e Forthe first time in its history, the Group
sold as many vehicles outside Europe as
within Europe. Brazil and Russia are now
the Group's second and third biggest

‘ markets.

Find out more at www.groupe.renault.com
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11t title of World Champion of Formula-1
manufacturers.

Launch of the CITAN (Daimler), the small

light commercial vehicle, and signature of
an agreement to take control of AVTOVAZ
in Russia strengthened partnerships.

2

013

The Group sold

2,628,208 vehicles in 2013
against 2,548,622 in 2012.

In 2013, CLIO IV was the third
biggest selling vehicle in Europe, and the
top seller in France. CAPTUR, Renault's
urban crossover, was released and was
number one in its category in France and
Europe.

The ZOE, an all-electric car, was launched.
Renault led sales of electric vehicles in
Europe.

DUSTER, voted car of the year in India, is
the Group’s best-selling vehicle since it was
launched in 2010.

A contract for a new dynamic of growth and
social development at Renault in France
was signed in March.

ALPINE returned to the Le Mans 24 Hours
race and, for the 12t time, Renault was
world champion of the Formule-1 engine
manufacturers, the unveiling of the new
Renault Energy F1-2014 electrified Power
Unit.

2

014

2.7 million units for Groupe Renault in 2014,

increasing 3.2% from 2013.

China - On December 16, 2013, Carlos
Ghosn, Chairman and CEO of Renault, and
Xu Ping, Chairman of Dongfeng Motor,
signed an agreement to set up Dongfeng
Renault Automotive Company (DRAC).
Malaysia — Development of manufacturing
facilities: Renault and Tan Chong Motors
signed a local assembly agreement.
Car-sharing — Renault and Bolloré signed
an agreement to promote the development
of electric vehicles.

FIA Formula-E Championship - Motor
sports are entering a new era with the very
first FIA Formula-E race held in the streets
of Beijing in China.

EOLAB - with consumption of 1 [/100km

in mixed NEDC (22g of CO,/km)* EOLAB is
a reflection of Renault's constant desire to
further reduce the environmental footprint
of its vehicles.

ALPINE - ELMS/ALPINE A450B. The
Signatech-ALPINE team won its second
consecutive title at the European Le Mans
Series, ALPINE is continuing to prepare the
Berlinette of the twenty-first century, which
will be marketed in 2016.

2018

e 2.8 million units for Groupe Renault in
2015 increasing 3.3% from 2014.

e The strategic partnership between
Daimler and the Renault-Nissan
Alliance celebrates its fifth anniversary.
The number of joint projects has risen
from three to 13 in Europe, Asia and the
Americas.

® ALPINE celebrates 60 years of
motorsport passion by unveiling its new
ALPINE Celebration show car, developed
specially for the Le Mans race.

e First title in the history of
100% ELECTRIC automotive sports,
the e.dams-Renault team wins
the first Formula-E Championship.

® The Renault-Nissan Alliance publishes
the record amount of synergies
generated in 2014: €3.8 billion.

® |nalittle over 10 years, Dacia has won
over 3,500,000 customers in Europe and
the Mediterranean Region.

® Renault-Nissan Alliance at COP21,
during the event, 200 electric
Alliance vehicles transported nearly
8,000 participants and avoided the
discharge of 18 metric tons of CO,
into the atmosphere.

2016

e Two years after the creation of the joint-
venture, Dongfeng Renault Automotive
Company opens the Wuhan plant, which
manufactures the KADJAR and the New
KOLEOS.

® Renault announces the production of
the KWID in Brazil in a version adapted
by Renault Technology Americas and
Renault Design Latin America.

e After Silicon Valley, Renault continues
its strategy of innovation and opens a
Renault Open Innovation Lab in Tel Aviv.
The purpose of this initiative is to
promote electric vehicles and promote
creativity based on sustainable mobility.

e After DeZir in 2010, Renault unveils
TreZor, its new concept-car. This electric
coupé is an expression of Renault's design
maturity, which is the biggest reason
people buy the brand's cars in Europe.

® The Renault-Nissan Alliance and
Microsoft Corp. have signed a global
partnership agreement to develop the
technologies of tomorrow and advance
connected driving experiences around
the world.

e Nissan is finalizing its 34% stake in
Mitsubishi Motors Corporation (MMC).
The arrival of a new member, alongside
Renault and Nissan, is an important step
for the Alliance.

® On December 28, AVTOVAZ became fully
consolidated within Renault's accounting
scope.

GROUPE RENAULT |
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2017

® Groupe Renault has consolidated
sales of the Lada brand since
January 1, 2017

Renault plant of the future, the
industry revolution 4.0 to support
operators, manufacture connected
vehicles and strengthen the
customers' place in the plant.

Joint venture with oktal Groupe

Renault accelerates its development
of autonomous vehicles by investing
in "Autonomous Vehicle Simulation”.

Groupe Renault and Sanef
cooperate to develop advanced
solutions for autonomous vehicles.

Three seasons of FORMULA E and

three titles for Renault in the FIA
Formula E championship.

eGT New Energy Automotive Co.
Ltd, a new joint venture (Renault
25%, Nissan 25% Dongfeng 50%)
to develop zero-emission mobility
in China.

Concept-Car SYMBIOZ, Renault's
vision for the automobile and its
place in society by 2030.

"Drive the future 2017-2022"
the new strategic plan for Groupe
Renault.

Groupe Renault and Brilliance China
Automotive sign an agreement for
the creation of a joint venture for
the manufacture and sale of light
commercial vehicles in China in
three segments and three brands -
Jinbei, Renault and Huasong.
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1.2 THE ALLIANGCE

121 QOverview

1.2.1.1  Twenty years of cooperation

The Alliance between the Renault and Nissan groups constitutes the
most sustainable and productive multi-cultural strategic collaboration
in the automotive industry. For 20 years, this partnership has offered
a unique, pragmatic and agile model, always able to evolve and
integrate new projects and partners. Now extended to Mitsubishi
Motors, it forms the largest automotive alliance in the world.

In 2018, the Alliance achieved significant growth, with 10.76 million
vehicles sold worldwide, and remains no.1 worldwide in terms of
sales of passenger cars and light commercial vehicles. The Alliance is
also the manufacturing leader of zero-emission vehicles and is
developing the innovative technologies of tomorrow’'s autonomous,
connected and affordable vehicles.

The Alliance aims to create value for each partner and for all
stakeholders (employees, customers, suppliers, etc.) through the
identification of synergies and the implementation of common
solutions in the interest of its members.

The "Alliance 2022" mid-term plan launched in September 2017
aims to double the annual amount of synergies from €5 billion in
2016 to more than €10 billion in 2022. It is based in particular on:

e four common platforms on which over nine million vehicles will be
produced;

e a greater proportion of common engines — from one-third in 2016
to three-quarters of engines shared in 2022;

e the sharing of electrification, connectivity and autonomous driving
technologies;

e 12 new 100% electric models with shared platforms and components;
e 40 new vehicles with autonomous driving technologies;

e the ambition to become an on-demand mobility services operator
using robo-vehicles.

G2 GROUPE RENAULT | REGISTRATION DOCUMENT 2018

1.2.1.2  Founding principles of the Alliance

The success and sustainability of the Alliance are based on principles of
trust, fairness, transparency and mutual respect among its members.

The Alliance ensures a strict balance between partners and the
preservation of their respective interests.

It strives to develop “win-win" solutions, always determined by
consensus since the beginning of the partnership and to maximize
synergies while preserving each partner's brand identity and
corporate culture.

Since 1999, the Alliance has never deviated from these founding
principles.

1.21.3  Founding objectives of the Alliance

Since 1999, the Alliance has pursued a strategy of sustainable and

profitable growth with three long-term objectives:

e to rank in the top three automotive groups for quality and
attractiveness of its products and services in each region of the
world and range segment;

e to rank in the top three automotive groups in key technologies,
each partner being a leader in specific fields of excellence; and

e to rank in the top three automotive groups by operating profit,
thanks to a high operating margin and sustained growth.

Find out more at www.groupe.renault.com
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1.2.2 History
1.2.2.1  Creation of the Alliance 1.2.2.3  Deepening of the Alliance

On March 27, 1999, Renault and Nissan Motor Co. Ltd (“Nissan”)
entered into the founding agreement of the Alliance, the Alliance and
Equity Participation Agreement (the "AEPA").

Under the provisions of the AEPA, Renault acquired a 36.8% stake in
Nissan's share capital and subscribed for share subscription
warrants that enabled it to increase its stake first to 39.9% and then
to 44.4% of Nissan's capital.

For its part, Nissan was given the opportunity to acquire a stake in
Renault in the future.

1.2.2.2  Strengthening of the Alliance

Entry into force of the RAMA

Nissan's turnaround and the Alliance’s rapid success led the partners
to take a new step forward by accelerating the implementation of their
financial agreements, and further institutionalizing their commercial
and industrial cooperation.

Accordingly, on December 20, 2000, Renault and Nissan entered into
the Alliance’'s second master agreement, the “Alliance Master
Agreement” (the "AMA"), which was reiterated and updated on
March 28, 2002 in the “Restated Alliance Master Agreement” (the
"RAMA").

Reciprocal acquisitions of stakes by Renault
and Nissan

Under the AMA and then the RAMA, Renault strengthened its stake
in Nissan, and Nissan acquired a 15% stake in Renault's share
capital:

e on March 1, 2002, Renault increased its stake in Nissan from
36.8% to 44.4%; on April 6, 2010, a share exchange agreement
between Renault, Nissan and Daimler resulted in Renault's stake
in Nissan decreasing from 44.4% to 43.4% at the same time as
Daimler entered the capital of Renault and Nissan; and

e on March 29, 2002 and May 28, 2002, Nissan increased its stake in
Renault to 15% through two capital increases reserved to Nissan
Finance Co. Ltd, a wholly-owned subsidiary of Nissan.

Pursuant to Article L. 233-31 of the French Commercial Code, the
Renault shares held by Nissan Finance Co. Ltd are not taken into
account in the calculation of the quorum, and do not confer voting
rights, i.e., the voting rights attached to such shares cannot be
exercised at shareholders' general meetings.

Creation of Renault-Nissan b.v.

Renault-Nissan b.v. (“RNBV") was formed on March 28, 2002 in
application of the RAMA.

This Amsterdam-based company has been owned equally by Renault
and Nissan since 2002. It coordinates the common activities on a
global scale and contributes to the preparation of the Alliance’s
strategy and mid and long-term planning (see section 1.2.3.2
“Powers of RNBV").

Combination of the roles of Chairman and Chief
Executive Officer of Renault and of Nissan in 2005

In 2005, Mr Carlos Ghosn became Chairman and Chief Executive
Officer of Renault, while remaining Chairman and Chief Executive
Officer of Nissan.

On April 1, 2017, Mr Hiroto Saikawa succeeded Carlos Ghosn as Chief
Executive Officer of Nissan. Mr Carlos Ghosn remained Chairman of
Nissan from April 1, 2017 to November 22, 2018.

Intensification of the partnership

On April 15, 2009, it was decided to accelerate and intensify the
partnership between Renault and Nissan.

Alliance Directors and Managing Directors of both Renault and Nissan
were appointed by RNBV to share best practices within the Alliance and
complete the search for synergies.

1.2.2.4 Gonsolidation of the Alliance

In the context of the increase by the French State's stake in the
share capital of Renault and then the introduction of double voting
rights, the Board of Directors of Renault authorized, on December
11, 2015, the signing of the following agreements, which the
shareholders' general meeting approved on April 29, 2016:

e a governance agreement entered into on February4, 2016
between Renault and the French State, aimed at restricting the
free exercise of the French State's voting rights for certain
decisions submitted to Renault's shareholders’ general meeting.

This agreement is described in section5.2.6.2 “Shareholders’
agreements on shares and voting rights of the Company;” and

e 3 third amendment to the RAMA signed on December 11, 2015
between Renault and Nissan that enshrines in particular the
constant practice of non-interference of Renault in the
governance of Nissan.

On November 2, 2017, the French State sold the 14 million Renault
shares acquired in 2015. On that occasion, and in accordance with
applicable regulations, Renault bought back 1,400,000 shares (i.e.,
10% of the shares sold by the French State) with the aim of
implementing an offer reserved for employees and former
employees of the Group.

The agreements concluded between with the French State and
Nissan remain in force.
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1.2.2.5  Expansion of the Alliance to

Mitsubishi Motors

Acquisition by Nissan of a stake
in Mitsubishi Motors
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On October 20, 2016, Nissan, which is 43.4% owned by Renault, acquired
a 34% stake in Mitsubishi Motors, thus becoming its largest shareholder.

The acquisition of Mitsubishi Motors by Nissan enabled the expanded
Alliance to consolidate its industrial position, the three manufacturers
having a combined sales volume of more than 10.76 million units
in 2018.

Integration of Mitsubishi Motors within the
Alliance

The process of integrating Mitsubishi Motors within the Alliance
has begun.

As part of the strengthening of the convergence within the Alliance,
Mitsubishi Motors joined as from April 2018 the Purchasing, Business
Development and Quality and Total Customer Satisfaction converged
functions. Mitsubishi Motors will also gradually participate in other
converged functions within the Alliance as from 2019.

1226 A “new start” for the Alliance

On March 12, 2019, Mr Jean-Dominique Senard, Chairman of the
Board of Directors of Renault, Mr Thierry Bolloré, Chief Executive
Officer of Renault, MrHiroto Saikawa, Chief Executive Officer of
Nissan, and Mr Osamu Masuko, Chief Executive Officer of Mitsubishi
Motors, signed a letter of intent in which they committed to a "new
beginning" for the Alliance with the creation of an Alliance
Operational Board comprised of four main members: the Chairman
of the Board of Directors of Renault (who will chair the Alliance
Board), the Chief Executive Officer of Renault, the Chief Executive
Officer of Nissan and the Chief Executive Officer of Mitsubishi
Motors.

1.2.2.7  Strategic cooperations of the Alliance

The Alliance has also entered into strategic cooperations with other
manufacturers, including Daimler (see section1.2.6 "Strategic
cooperations”).

1.2.3 Functioning of the Alliance in 2018

Role of RNBV

Since 2002, RNBV has had decision-making and recommendation
powers that it exercises in consensus with each partner and in
compliance with their interests.

1.2.3.1

These decision-making and recommendation powers are exercised
in areas that affect Alliance-wide strategy and planning. They are
described in section 1.2.3.2 "Powers of RNBV" below.

RNBV's decisions and recommendations reflect the common
positions of the Alliance partners. They are made in compliance with
Renault's corporate interest.

Furthermore, RNBV has control over Alliance Purchasing Organization
(APO), created in April 2001 under the corporate name Renault-Nissan
Purchasing Organization (RNPO), of which RNBV has been the sole
shareholder since June 24, 2003 and which missions are described in
section 1.2.4 “Synergies — A way to measure the benefits of the
cooperation”.

RNBYV does not intervene in the operational management of Renault
or Nissan and does not share in the profits or bear the associated
risks. Operational decisions are made and implemented by each
company to the extent that such company is affected by them,
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including decisions on the so-called converged activities (see
sections 1.2.4 “Synergies — A way to measure the benefits of
cooperation” below).

Powers of RNBV

Delegation of certain powers to RNBV

In accordance with the RAMA and Article 15 of the Renault s.a.s.
by-laws, Renault and Nissan have delegated certain powers to RNBV
pursuant to a management agreement signed on April 17, 2002 for
an initial period of 10 years (the “Management Agreement”).

1232

In April 2012, the Management Agreement was renewed for another
10-year period pursuant to an agreement entitled Renewal
Agreement of the Management Agreement the provisions of which
are identical to those of the Management Agreement (the “Renewal
Agreement of the Management Agreement”). Renault shareholders
were informed of this at Renault's 2012 annual shareholders' general
meeting.

The delegation of powers granted to RNBV will expire on April 16,
2022. The Renault shareholders will be informed of the renewal of
the Management Agreement.

Find out more at www.groupe.renault.com
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List of powers delegated to RNBV 1.2.3.3 Governance of RNBV

The list of powers delegated to RNBV is restrictive and has not
changed since the creation of the Alliance.
First and foremost, RNBV has decision-making powers that cover:

e adoption of 3-, 5- and 10-year plans (strategic Company projects,
with quantified data);

e approval of product plans (phase of strategic projects corresponding
to the design, manufacturing and sale of current or future products,
vehicles and components);

e decisions concerning the sharing of products and powertrains (such
as platforms, vehicles, gearboxes, engines and other components);

e principles of financial policy, including:

. discount rates used for profitability studies and hurdle rates,
applicable to future models and investments,

. risk management rules and the policy applicable to them,
. financing and cash management rules,
. debt leverage strategy;

e management of common subsidiaries, and the creation,
modification, steering and disbandment of Cross-Company Teams
(CCTs) and Functional Task Teams (FTTs). These teams operate in
all the main sectors and areas of activity and are tasked with
exploring new synergies between the two companies. Team
managers report regularly to the Alliance Board on the progress
made in their specific area of activity; and

e any other subject or project assigned to RNBV on a joint basis by
Nissan and Renault.

RNBV also has the exclusive power to propose a set of decisions to
Renault and Nissan. Both manufacturers remain free to follow those
proposals or not.

These proposals relate to:

e creation and scope of joint subsidiaries;

e supplementary financial incentive schemes for management;

e significant changes in scope involving total amounts of $100 million
or more;

e strategic investments exceeding $500 million; and

e strategic cooperations between Nissan or Renault and third parties.

The functioning of the Management Board of RNBV is described in
Articles 14 et seq. of the RNBV Articles of Association.

A French translation of the RNBV Articles of Association is available
on the Renault website.

Composition of the RNBV Management Board

The composition of the Management Board of RNBV has always
followed a principle of balance in the representation of Renault and
Nissan. In practice, decisions and recommendations from RNBV are
always made by consensus between the two shareholders.

Pursuant to the RNBV Articles of Association and the RAMA, the
Management Board currently comprised 10 members on 2018,
December 31:

e five members are appointed by Renault, the “R Members",
including Renault's Chief Executive Officer who holds the title of
“Chairman and CEQ", i.e., Chairman of the Management Board of
RNBYV;

e five members are appointed by Nissan, the “N Members",
including Nissan's Chief Executive Officer who holds the title of
Vice-Chairman, i.e., Vice-Chairman of the Management Board.

The Chairman and the Vice-Chairman of the Management Board of
RNBV have four votes each, and the other members of the
Management Board have one vote each. In the event of a tie, the
Chairman has a casting vote.

All decisions of the Management Board are made by simple majority
of the votes of the members present or represented.

The R Members may be dismissed at any time by Renault and the N
Members, including the Vice-Chairman of the Management Board,
may be dismissed at any time by Nissan.
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Composition of the Management Board as at December 31, 2018

Position Vote
Carlos Ghosn
Chairman and CEO of Renault
Chairman of Nissan (until November 22, 2018) Chairman of the Management Board 4
Hiroto Saikawa
Chief Executive Officer of Nissan Vice-Chairman of the Management Board 4
Bruno Ancelin
Renault EVP, Product Planning & Programs Member of the Management Board 1
Thierry Bolloré
Chief Competitive Officer of Renault Group
Group Chief Operating Officer (starting February 19, 2018) Member of the Management Board 1
Jean-Christophe Kugler
EVP, Europe Region, Renault Member of the Management Board 1
Mouna Sepehri
EVP, Renault CEO Office Member of the Management Board 1
Philippe Klein
Chief Planning Officer of Nissan Member of the Management Board 1
José Muiioz
Chief Performance Officer of Nissan Member of the Management Board 1
Hari Nada
Chief Competitive Officer of Nissan Member of the Management Board 1
Yasuhiro Yamauchi
Chief Competitive Officer of Nissan Member of the Management Board 1
Composition of the RNBV Management Board as at April 1, 2019

Position Vote
Thierry Bolloré
Chief Executive Officer of Renault Chairman of the Management Board 1
Hiroto Saikawa
Chief Executive Officer of Nissan Vice-Chairman of the Management Board 4

Bruno Ancelin
EVP, Product Planning & Programs, Renault

Gaspar Gascon Abellan
EVP, Alliance Engineering, Renault

Olivier Murguet
Renault EVP, Sales and Regions

Mouna Sepehri
Special Advisor to Renault Chief Executive Officer

Hiroshi Karube
Chief Financial Officer of Nissan

Philippe Klein
Chief Planning Officer of Nissan

Hari Nada
Chief Competitive Officer of Nissan

Yasuhiro Yamauchi
Chief Competitive Officer of Nissan

Member of the Management Board

Member of the Management Board

Member of the Management Board

Member of the Management Board

Member of the Management Board

Member of the Management Board

Member of the Management Board

Member of the Management Board
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Functioning/powers of the RNBV Management
Board

Pursuant to the RNBV Articles of Association, the Management
Board meets regularly and makes all decisions within the powers
conferred to it.

The Management Board has the power to represent RNBV vis-a-vis
third parties. Likewise, the Chairman and the Vice-Chairman each
have the power to represent RNBV vis-a-vis third parties.

All decisions affecting the Alliance are made in the common interest
of Renault and of Nissan. In the event that a member of the
Management Board finds itself in a situation where there is a
conflict of interest in the decision-making process, he or she shall
abstain from taking part in the decision.

The members of the Executive Committees of both companies are
regularly invited to contribute to the work of the RNBV Management
Board as part of the Alliance Operation Committee (AOC).

Activities of the RNBV Management Board in 2018

With the support of the dedicated Alliance teams, the RNBV
Management Board has carried out work in areas relating to the powers
delegated to it, and in particular relating to:

e the strengthening of the convergence;

e the common platforms plan;

e the shared powertrain parts plan (engines, transmissions and
other parts);

e the Renault and Nissan vehicle product plans; and

e the financial policy principles on hedging and exchange rates.

1.2.34 A consensual decision-making

process

RNBV is the governance structure of the Alliance within which
decisions are made in areas of common interest to the Alliance
between Renault and Nissan.

The decisions and recommendations initiated by RNBV are prepared
by Renault and Nissan managers. They reflect the common position of
the Alliance partners in strategic and planning matters, within the
Alliance.

Renault representatives within RNBV, as well as Renault's management
and administrative bodies, ensure that all decisions initiated by RNBV
are made in compliance with Renault’s corporate interest.

In addition, RNBV's decisions and recommendations are submitted
to the management and administrative bodies of Renault, which
ensure their compliance with Renault's corporate interest. Thus, no

strategic option with regard to Renault, including under powers
delegated to RNBYV, is taken without Renault executives or Board of
Directors, depending on circumstances, having expressed an opinion.

As part of this review, the members of Renault’'s Board of Directors,
including its independent members, have all the information they
need on the questions submitted to them.

The implementation of the orientations defined by RNBV and all of the
resulting operational decisions remain within the exclusive
competence of Renault, which is represented by its Board of Directors
and the executives authorized to represent the Company.

Beyond the areas falling within RNBV's competence, Renault is
entirely free to conduct its activities, and all decisions relating to the
operational, commercial, financial and social management of the
company are made by its management and administrative bodies
acting autonomously and independently.

1.2.3.5  Example: preparation and approval of

Renault’s mid-term strategic plan

Renault's mid-term strategic plan presented on October 6, 2017 was
prepared at the initiative and under the responsibility of the Renault
Planning Department. It was created based on contributions made
by the Renault teams in the main functions of the Company and the
Group's various regions and business units. This work was first
presented to the Group Executive Committee (“GEC") of Renault
over several meetings held since the work began in early 2016. At
the same time, with regards to Alliance-related matters, particularly
those relating to Renault and Nissan converged functions (mainly
advanced research, purchasing, and cross-manufacturing), the
preparation of the plan was driven by Renault and Nissan joint
teams.

Matters falling under the competence of RNBV and requiring
decisions common to both groups were reviewed and approved by
the Management Board of RNBV.

Based on these contributions, the Renault GEC then prepared and
drew up a final version of Renault's mid-term strategic plan.

After it was approved by the Renault GEC, the plan was approved by
the RNBV Management Board with regard to aspects relating to the
Alliance that fall under its competence.

The plan was then reviewed by Renault's International and
Industrial Strategy Committee in anticipation of the meeting of the
Renault Board of Directors.

Finally, based on all of that work and those decisions, the Renault
Board of Directors reviewed and definitively approved the plan.
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1.2.3.6 A new Alliance Operating Board

starting March 2019

A letter of intent signed on March 12, 2019, announced the creation
of a new Alliance Board that will be in charge of operational
coordination between Renault, Nissan and Mitsubishi Motors and
will take new initiatives that will create value for their respective
shareholders and employees.

This new Alliance operating Board will comprise four members,
appointed by Renault (two members, including the Chairman of the
Alliance Board), by Nissan (one member), and by Mitsubishi Motors
(one member). Mr Jean-Dominique Senard, Chairman of the Board of
Directors of Renault, will chair the new Alliance operating Board,
which will also have as members Mr Hiroto Saikawa, Chief Executive
Officer of Nissan, Mr Thierry Bolloré, Chief Executive Officer of
Renault, and Mr Osamu Masuko, Chief Executive Officer of
Mitsubishi Motors.

The operational decisions of the Alliance Board will be made by all
members by consensus, in accordance with the Alliance’s “"win-win"
principal.

The Alliance Board will meet monthly, and as often as the Alliance's
interest requires, in Paris or Tokyo.

This new Alliance Board will oversee Alliance operations and
governance issues involving Renault, Nissan and Mitsubishi Motors.
In practice, the Board will replace RNBV in its governance functions.
In any event, RNBV will continue to exist, and will support the
Alliance Board, particularly for decisions and proposals that are
delegated to RNBV pursuant to the RAMA, Management
Agreements and the by-laws of Renault s.a.s. and RNBV, which will
remain in force and unchanged.

The new Alliance Board may be assisted by specific operating
committees that will make recommendations on new sources of
value creation between the three automakers.

124 Synergies — A way to measure the benefits of

the cooperation

One of the key ways to measure the effectiveness of the cooperation
within the Alliance is to evaluate synergies. These synergies result
from revenue increases, cost reductions and cost avoidance. Only new
synergies — not cumulative synergies — are evaluated each year.

The Alliance synergies are reported by the pilots of the CCTs and
validated by the management controllers. The impact on the
member companies’ income statements is reported during the
Alliance Management Board meetings.

In June 2018, the Alliance announced synergies of €5.7 billion for the
2017 financial year, a 14% increase compared to 2016. Purchasing,
Engineering, and Manufacturing were the top contributors to
synergies.

As part of the “Alliance 2022" Mid-Term Plan, the Alliance aims to
increase annual synergies to over €10 billion by the end of the plan.
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1.25 Ghanges in convergence

On March 1, 2018, the Alliance announced the launch of projects to
accelerate the convergence within nine key functions, in order to
identify new opportunities that would allow to achieve the target of
€10 billion in annual synergies by the end of the Alliance 2022 plan.
These functions are: engineering; manufacturing; production
engineering and supply chain management; purchasing, quality and
total customer satisfaction; aftersales; business development;
talents; LCV business and CEO Office.

126 Strategic cooperations

The Alliance has demonstrated its ability to cooperate with various
partners. These strategic cooperations make it possible to increase
economies of scale, accelerate growth in new regions, gain access to
new technologies, share costs and fund research and development
of next-generation vehicles and engines. Existing and potential
partners of the Alliance especially appreciate its ability to deepen
collaboration over several business cycles.

The Alliance’'s most significant strategic collaboration is by far the
one with the premium manufacturer Daimler. This partnership
began in April 2010. This strategic cooperation is strengthened by
cross-shareholdings: Daimler holds 3.1% of Renault's and Nissan's
share capital, while Renault and Nissan each hold 1.55% of Daimler’s
share capital.

This co-operation is managed by a Cooperation Committee
co-chaired by Mr Thierry Bolloré, Chief Executive Officer of Renault,
Mr Hiroto Saikawa, Chief Executive Officer of Nissan, and Mr Dieter
Zetsche, Chairman of the Management Board of Daimler, and
composed of the senior executives of Renault, Nissan, Mitsubishi
Motors and Daimler. This committee, which meets nearly every
month, ensures the implementation of the agreed projects and
makes proposals for new ones. No specific areas of potential
collaboration are excluded. When teams suggest projects that could
benefit all partners, they then launch feasibility studies. If senior
executives and Board members of all companies agree, then the
project is approved.

Cooperation between the Alliance and Daimler has intensified since
2010. In 2018, Mitsubishi Motors was fully integrated into the
cooperation with Daimler.

Within this framework, a strengthened organization of the converged
functions has been in place since April 1, 2018. It enables optimized
expenditure, maximized pooling, technology and resource sharing and
simplified decision-making processes. It accordingly plays a role in
strengthening the performance and growth of the Alliance member
companies, whilst complying with the autonomy and separate
strategies of Groupe Renault, Nissan and Mitsubishi Motors.

It now covers a number of projects developed on three continents.
The key projects in which Renault is currently participating are as
follows:

e in addition to the thermal versions of Twingo and Smart, an
electric version of the Smart 2 and 4-seater was launched in 2017.
The new electric engines are being built at the Renault plant in
Cléon. The battery of the electric Smart is produced by a Daimler
subsidiary, “Deutsche ACCUmotive” in Kamenz, Germany;

e Renault developed a small light commercial vehicle based on
Kangoo for Daimler. This vehicle has been manufactured in the
Maubeuge Renault plant since 2012;

e the Alliance and Daimler are jointly developing a new direct-
injection turbocharged small gasoline engine family (1l and 1.3l).
The new engines will feature state-of-the-art technology in a
compact package and will offer a significant improvement in fuel
economy, as well as low emissions. The new engines debuted in
Daimler, Renault and Nissan vehicles in late 2017;

e the Mercedes-Benz one-ton pick-up, which shares its architecture
with the Nissan NP300 NAVARA and the Renault ALASKAN, is
built by Nissan in its Barcelona plant;

e the Q30 and QX30, high-end compact vehicles marketed under
the Infiniti brand and based on Daimler architecture, are
manufactured at the Nissan plant in Sunderland, United Kingdom.
Production of the Q30 began in November 2015 and of the QX30
in early 2016;

e early 2018, the production of Infiniti QX50 compact premium
segment vehicles and Mercedes-Benz Class A started at the
shared plant in Aguascalientes (COMPAS) as a joint venture.
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1.27 Alliance sales performance & financial indicators

1.2.7.1 2018 Alliance sales

Renault-Nissan-Mitsubishi, the world’s largest automotive alliance,
sold a total of 10,756,875 units in 2018. The Alliance maintained its
position as the world leader in volume sales of passenger cars and
light commercial vehicles.

In 2018, sales increased by 1.4% compared to the previous year in
the context of strong demand for vehicles such as Renault CLIO,
CAPTUR and SANDERO; Nissan X-Trail/ ROGUE and SENTRA/
SYLPHY; and Mitsubishi ECLIPSE Cross and XPANDER.

The production and sale of vehicles that use Common Module Family
(CMF) architecture - a key pillar of the Alliance 2022 mid-term plan -
also accelerated in 2018. This plan includes the international marketing
of the Renault KWID and the increased production of the Nissan
FRONTIER van, whose architecture is shared with Renault and
Mercedes.

2018 was also marked by strong demand for light commercial
vehicles, with a sharp increase in sales of Renault KANGOO, MASTER
and TRAFIC; Nissan NAVARA and TERRA, and Mitsubishi TRITON.
The optimization of synergies, thanks to cross-development and
cross-manufacturing, is at the heart of the Alliance’s strategy to
support the increase in market share and sales volume of light
commercial vehicles worldwide.

In 2018, the Alliance maintained its leadership in the zero-emission
vehicle segment, with cumulative sales of 724,905 electric vehicles
since 2010, driven by demand for the Renault ZOE and Nissan LEAF,
among others.

Groupe Renault sales increased by 3.2% to 3,884,295 units in 2018. In
the same year, Nissan sold 5,653,683 vehicles worldwide, a decrease of
2.8% over the previous year. Mitsubishi Motors sold 1,218,897 units
worldwide, an 18% increase over 2017.

TOP 10 ALLIANCE MARKETS

Country Sales
China 1,920,541
United States 1,611,952
France 763,984
Japan 727,823
Russia 648,795
Mexico 355,968
Germany 343,656
Brazil 334,469
Italy 277,941
Spain 275,884
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1.2.7.2  Renault and Nissan shares since the creation of the Alliance in 1999
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STOCK MARKET CAPITALIZATION OF AUTOMOTIVE MANUFACTURERS IN MARCH 1999 AND DECEMBER 2018

(€ million) March 29, 1999 Ranking Dec. 31,2018
Toyota 96,736 1 Toyota 166,665
Daimler 81,541 2 VW 69,280
Ford 59,848 3 Daimler 49,116
GM 52,518 4 BMW 46,014
Honda 39,961 5 Honda 41,806
VW 22,159 6 GM 41,301
BMW 16,277 7 Nissan 29,513
Fiat 13,522 8 Ford 26,147
Nissan 9,049 9 Hyundai 23,394
Renault 8,393 10 FCA 19,653
PSA 6,615 1 PSA 16,871
Hyundai 678 12 Renault 16,132

1.2.7.3  Value of joint operations

Total purchases and sales by Renault from Nissan in 2018 amounted to an estimated €4,162 million and €2,184 million respectively (note 12 J of
the Renault consolidated financial statements).
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128 Nissan 2018 results

Nissan's financial statements are prepared pursuant to Japanese accounting standards, which differ from the standards used by Renault. The
statements include intermediate operating totals and some Nissan-specific indicators. In order to measure the contribution to Renault’s results,
Nissan's financial statements are restated, as described in Chapter 4, note 12 to the consolidated financial statements. Nissan's financial year

starts on April 1 and ends on March 31 of the following year.

1.2.8.1  Nissan 2018 financial year after nine

months

Nissan's net income for the nine months ended December 31, 2018
fell by 45.2% to ¥316.7 billion. Operating profit reached ¥313.7
billion for the period, representing a 3.7% margin on net revenues of
¥8.58 trillion. Globally, Nissan sold 4.02 million vehicles in the first
nine months of the 2018 financial year, a 2.1% increase compared to
last year.
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Nissan’s contribution to Renault’s
2018 consolidated net income

1.2.8.2

Nissan's contribution to Renault's earnings in 2018 was €1,509
million, compared to €2,791 million in 2017, recorded in the financial
statements as a share of the net income of companies accounted for
by the equity method (see Chapter 4, note 12 of the consolidated
financial statements).

Find out more at www.groupe.renault.com
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1.3 EARNINGS REPORT - 2018
KEY FIGURES
2017
2018™ restated Change
Worldwide Group sales ( vehicles) 3,884,295 3,762,077 +3.2%
Group revenues (€ million) 57,419 58,770 -1,351
Group operating profit (€ million) 3,612 3,854 -242
(% revenues) 6.3% 6.6% -0.3 pt
Group operating income (€ million) 2,987 3,806 -819
Contribution from associated companies (€ million) 1,540 2,799 -1,259
o/w Nissan (€ million) 1,509 2,791 -1,282
Net income © (€ million) 3,451 5,308 -1,857
Net income, Group share @ (€ million) 3,302 5212 -1,910
Earnings per share® (€) 12.24 19.23 -6.99
Automotive including AVTOVAZ operational free cash flow “ (€ million) 607 945 -338
Automotive including AVTOVAZ net cash position © (€ million) 3,702 3,209 +493
Sales Financing, average performing assets (€ billion) 44.4 39.6 +12.0%

(1) Application of IFRS 9 “Financial Instruments” and IFRS 15 “Revenue from contracts with customers” as of January 1, 2018.

(2) 2018 Group registrations include Jinbei & Huasong sales.

(3) The figures for the year 2017 include adjustments due to the change in the accounting treatment of redeemable shares in 2018.
(4) Automotive operational free cash flow including AVTOVAZ: cash flows after interest and tax (excluding dividends received from publicly listed companies) minus tangible
and intangible investments net of disposals +/- change in the working capital requirement.

Overview

In 2018, Groupe Renault sales increased by 3.2% while integrating
the Jinbei and Huasong brands since January 1, 2018. At 2017 scope,
Groupe Renault volumes declined by 1.2% in a world market down
0.3%, with stable sales in Europe, (+0.5%).

Groupe Renault is the European leader in the electric vehicle
segment with a 22.2% market share.

In the light commercial vehicle segment, the Group grew by 33.7%
(619,229 vehicles). Excluding Jinbei and Huasong, sales increased by
0.9% to 467,042 vehicles.

Groupe Renault is pursuing its Drive the Future plan by expanding
internationally, now representing 50.6% of total sales (vs 49.2% in
2017), thanks in particular to the integration of the Jinbei, Huasong
brands, and despite the decline in sales in Turkey and India and the
cessation of sales in Iran due to the application of American sanctions.

Group revenues reached €57,419 million (-2.3%), including
€3,040 million for AVTOVAZ (+11.5%). Excluding currency impact,
Group revenues increased by 2.5%.

Automotive excluding AVTOVAZ revenues decreased -4.4% to
€51,171 million, including the negative impact from the change in
interest rate subsidies allocation between the Automotive excluding
AVTOVAZ segment and Sales Financing of €555 million. This change
mainly reflects a negative currency effect of -4.1 points, lower
volumes (-0.5 points) and sales to partners (-1.8 points). The
downturn in sales to partners was mainly the result of the closure of

the Iranian market and the decline in European demand for diesel. In
contrast, the price effect was positive at +1.4 points thanks to price
increases in emerging countries as well as Europe. The model mix
was slightly negative at -0.2 points. The “Others” effect (+0.8 points),
including the aforementioned change in allocation, was due in
particular to the strong performance of the used vehicle and spare
parts activities, and lower sales with buy-back commitments.

The Group’s operating margin amounted to €3,612 million and
represented 6.3% of revenues.

Automotive excluding AVTOVAZ operating margin was down
€545 million to €2,204 million, which represented 4.3% of revenues
compared to 5.1% in 2017. In addition to a negative volume effect of
-€329 million, this decrease was largely explained by an unfavorable
environment, both in respect of currency, with an impact of
-€526 million, and raw materials (-€356 million). To offset these
negative effects, the Group pursued its cost management policy
resulting in a positive +£€421 million from Monozukuri ™ and price
increases leading to a positive mix/price/enrichment effect of
+€261 million.

The AVTOVAZ operating margin contribution rose to €204 million,
compared to €55 million in 2017, and marked a new stage in the
company's recovery thanks to the success of its recently launched
models in a recovering market and efforts to streamline costs.
In addition, AVTOVAZ benefited in 2018 from positive non-
recurring effects.

(1) Monozukuri: purchasing performance (excluding raw materials), warranty, R&D expenses, manufacturing and logistics costs.
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Sales Financing contributed €1,204 million to the Group's operating
margin, compared to €1,050 million in 2017. This rise of nearly 15%
was notably due to the good commercial performance in recent years.

Other operating income and expenses amounted to -€625 million
(compared to -€48 million in 2017). This sharp deterioration stemmed
mainly from two factors: on the one hand, the consequences of the
Argentinean crisis for more than €200 million, and on the other hand,
provisions notably relating to the early retirement program in France,
for nearly €300 million.

The Group's operating income came to €2,987 million, compared to
€3,806 million in 2017.

Financial income amounted to -€353 million, compared to
-€391 million in 2017 (after taking into account the change in the
accounting method for redeemable shares). Improvements in the
Group's funding cost allowed it to absorb a €31 million expense
relating to the application of accounting rules linked to Argentina's
hyperinflation situation.

The contribution of associated companies, primarily Nissan, came to
€1,540 million, compared to €2,799 million in 2017. In 2017. Nissan's
contribution included a non-recurring income of €1,021 million linked
to the USA tax reform voted at the end of 2017 and sale of its interest
in the equipment manufacturer Calsonic Kansei.

Current and deferred taxes showed an expense of €723 million.

1.3.1  Sales performance

Overview

e In 2018, worldwide sales of passenger cars and light commercial
vehicles (PC+LCV) by Groupe Renault increased by 3.2%, with
3.88 million vehicles sold while integrating the Jinbei and Huasong
brands since January 1, 2018 (165,603 vehicles). At 2017 scope, Groupe
Renault volumes declined by 1.2% in a world market down 0.3%.

e The Renault brand registred 2,532,567 sales in 2018 (-5.2%).
Dacia sales were up 7.0% at 700,798 vehicles. Lada’s sales
increased by 18.7% to 398,282 registrations and Renault
Samsung Motors' sales fell by 14.9% to 84,954 vehicles.

e In Europe, sales were stable (+0.5%) in a market that grew by
0.2%. The Dacia brand posted a new sales record in Europe
(+10.3%) and a record market share of 2.9% (+0.3 points). This
increase is linked to the performance of the New Duster launched
at the beginning of the year and Sandero.

e In the electric vehicle segment, Renault is the European leader with
a 22.2% market share. ZOE saw its volumes increase by 26.1%
(39,458 vehicles) and Kangoo Z.E. by 105.1% (8,747 vehicles).

(1) Excluding “hard Brexit".

Net income amounted to €3,451 million, and net income, Group
share, to €3,302 million (€12.24 per share compared to €19.23 per
share in 2017).

Automotive operational free cash flow, including AVTOVAZ for
€115 million, was positive at €607 million after taking into account a
positive change in working capital requirements excluding AVTOVAZ
for €781 million and an increase in total investments excluding
AVTOVAZ for €784 million.

At December 31, 2018, total inventories (including the independent
network) represented 70 days of sales, compared to 57 days at end
December 2017. This sharp rise primarily reflected the weak sales in
the fourth quarter of 2018.

A dividend of €3.55 per share, stable with last year, will be submitted
for approval at the Shareholders’ Annual General Meeting.

Outlook 2019

In 2019, both the Global and European markets are expected to be
stable " compared to 2018. The Russian market is expected to grow
by at least 3% and the Brazilian market by 10%.

Within this context, Groupe Renault is aiming to:
e increase revenues (at constant exchange rates and perimeter)
e achieve a Group operating margin of around 6%;

e generate a positive Automotive operational free cash flow.

e In the light commercial vehicle segment, the Group grew by
33.7% (619,229 vehicles). Excluding Jinbei and Huasong, sales
increased by 0.9% to 467,042 vehicles. The Renault brand reached
a new record high in 2018 despite the decline in Turkey and
Argentina, two important markets for this segment.

e Groupe Renault is pursuing its Drive the Future plan by expanding
internationally, with sales now representing 50.6% of total (vs
49.2% in 2017), thanks in particular to the integration of the Jinbei
and Huasong brands, and despite the decline in sales in Turkey,
India and the cessation of sales in Iran due to the application of
American sanctions.

e The sales of the lJinbei and Huasong brands are taken into
account as of January 1, 2018 following the creation of a Joint
Venture with Brilliance China Automotive Holdings Limited and
amounted to 165,603 vehicles in 2018.

e In 2018, the number of new financing contracts by RClI Banque
was up 1.6% compared to 2017.

(2) In order to analyze the change in consolidated revenues at constant perimeter and exchange rates, Groupe Renault recalculates revenues
for the current year by applying the average annual exchange rates of the previous year and excluding significant changes in perimeter that

occurred during the year.
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The Groupe Renault’s top 15 markets

Sales Ranking 2017 Volumes 2018 (units) PC +LCV market share 2018 (%) Change in market share on 2017 (points)
1 France 1 689,788 26.2 -0.2
2 Russia 2 497,266 27.6 -0.5
3 Germany 3 235,609 6.3 +0.2
4 China®@ 14 216,699 0.8 +0.5
5 Brazil 8 214,822 8.7 +1.0
6 Italy 4 208,580 10.0 -0.0
7 Spain 5 189,480 123 -0.6
8 Turkey 7 115,842 18.7 -0.0
9 Argentina 10 114,348 14.8 +1.4
10 United Kingdom 9 103,607 3.8 -0.2
11 Iran 6 101,347 10.6 -2.4
12 South Korea 12 90,369 5.1 -0.6
13 Belgium-Luxembourg 13 88,663 12.9 -0.0
14 India 11 82,368 2.1 -1.0
15 Morocco 15 75,418 42.5 +0.7
(1) Preliminary figures as of end-December 2018 (excluding Twizy).

(2) Including Jinbei & Huasong.

1.31.1  Automotive

Group sales worldwide by Region

Passenger cars and light commercial vehicles (units) 2018™ 2017@ Change (%)
GROUP 3,884,295 3,762,077 +3.2
EUROPE REGION 1,920,742 1,911,824 +0.5
Renault 1,401,376 1,442,350 -2.8
Alpine 1,943 7 +++
Dacia 511,622 463,784 +10.3
Lada 5,801 5,683 +2.1
AFRICA — MIDDLE-EAST - INDIA REGION 448,959 532,118 -15.6
Renault 348,166 438,364 -20.6
Dacia 96,889 92,211 +5.1
Lada 3,090 1,543 R
Jinbei & Huasong 814 - -
EURASIA REGION 747,602 732,795 +2.0
Renault 267,538 308,430 -13.3
Dacia 90,838 97,402 -6.7
Lada 389,026 326,963 +19.0
Jinbei & Huasong 200 - -
AMERICAS REGION 437,248 389,420 +12.3
Renault 436,330 389,206 +12.1
Lada 365 214 +70.6
Jinbei & Huasong 553 - -
ASIA - PACIFIC REGION 329,744 195,920 +68.3
Renault 79,157 93,441 -15.3
Alpine 148 - -
Dacia 1,449 1,418 +2.2
Renault Samsung Motors 84,954 99,846 -14.9
Lada = 1,215 -
Jinbei & Huasong 164,036 - -

(1) Preliminary figures.
(2) 2017 figures do not include Jinbei & Huasong sales.
(3) Twizy is a quadricycle and therefore not included in Group automotive sales except in Bermuda, Chile, Colombia, Guatemala, Ireland, Lebanon, Malaisia, Mexico and South Korea.
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Europe

In Europe, sales were stable (+0.5%) in a market that grew by 0.2%.
The Group's growth comes mainly from the B-segment (CLIO,
CAPTUR, Sandero), and New Duster. CLIO remains the second
best-selling vehicle in Europe and CAPTUR the first crossover in its
class.

The Dacia brand posted a new sales record in Europe with 511,622
vehicles sold (+10.3%) and a record market share of 2.9% (+0.3
points). This increase is linked to the performance of the New Duster
launched at the beginning of the year and Sandero.

In the electric vehicle segment, Renault is the European leader with
a 22.2% market share. ZOE saw its volumes increase by 26.1%
(39,458 vehicles) and Kangoo Z.E. by 105.1% (8,747 vehicles).

Outside Europe

Groupe Renault is pursuing its Drive the Future plan by expanding
internationally, with sales now representing 50.6% of total sales (vs
49.2% in 2017), thanks in particular to the integration of the Jinbei
and Huasong brands, and despite the decline in sales in Turkey,
India and the cessation of sales in Iran due to the application of
American sanctions.

In Russia, the Group's second largest country in terms of sales
volume, the market grew by 12.8%. The Group is the leader, with
more than one car in four sold being a Lada or a Renault. Sales

Group sales by brand and by type

increased by 10.9%. Renault brand volumes were stable with
137,062 vehicles sold, pending the arrival of Arkana in 2019.

Lada recorded a 15.6% increase of its sales to 360,204 vehicles, with
a 20% market share (+0.5 points) thanks to the successful renewal of
its range. Lada Vesta has become the best-selling vehicle in Russia.

In Brazil, the Group outperformed the market recovery, which rose
13.6%. Sales increased by 28.5% to nearly 215,000 vehicles and
market share reached 8.7% (+1.0 points) thanks to the good results
of Kwid, which was sold to more than 67,000 units.

In Africa, the Group strengthened its leadership with a 18.1%
market share, with 218,797 vehicles sold, thanks to its performance
in Morocco, South Africa and Egypt. The market share in Morocco
reached 43% with a 7% increase in sales volume. Dacia maintains its
leadership with Dokker and Logan, the two best-selling vehicles.

Renault brand sales rose by 14.9% to more than 26,000 units in South
Africa, representing a 4.9% market share. In Egypt, its market share
reached 11.4%, up by more than 3 points with 20,504 vehicles sold.

In India, sales were down 26.8% in a market that grew by 8.4% pending
the launch of a new vehicle scheduled for the second half of 2019.

In China, the Group is continuing to implement the Drive the future
plan. Dongfeng-Renault volumes are down 26.9% pending the
launch of new models in 2019. In total, by integrating the new
Jinbei/Huasong brands, the group’s volumes in China amounted to
216,699 units.

Passenger cars and light commercial vehicles (units)® 2018™ 2017@ Change (%)
GROUP BY BRAND 3,884,295 3,762,077 +3.2
Renault 2,532,567 2,671,791 -5.2
Alpine 2,091 7 e+
Dacia 700,798 654,815 +7.0
Lada 398,282 335,618 +18.7
Renault Samsung Motors 84,954 99,846 -14.9
Jinbei & Huasong 165,603

BY VEHICLE TYPE

Passenger cars 3,265,066 3,299,099 -1.0
Light commercial vehicles 619,229 462,978 +33.7

(1) Preliminary figures.
(2) 2017 figures do not include Jinbei & Huasong sales.

(3) Twizy is a quadricycle and therefore not included in Group automotive sales except in Bermuda, Chile, Colombia, Guatemala, Ireland, Lebanon, Malaisia, Mexico and South Korea.

Sales of the Renault brand decreased by 5.2% compared to 2017.

With 2,532,567 units sold, the Renault brand accounted for 65% of
Group's sales.

The Dacia brand's sales went up by 7.0% to 700,798 units, driven by
the performance of the New Duster launched at the beginning of the
year and Sandero.

Renault Samsung Motors saw sales fall 14.9% at 84,954 units owing
to the lack of new models in a fiercely competitive market.
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Lada brand posted a 18.7% rise in sales (398,282 units) thanks to
the Russian market recovery and following the successful renewal of
its range with, in particular, the models Lada Vesta and Lada XRAY.

The 165,603 sales of the Jinbei and Huasong brands are taken into
account since January 1, 2018 following the creation of a Joint
Venture with Brilliance China Automotive Holdings Limited.

Find out more at www.groupe.renault.com
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1312 Sa|es ﬁnanCing The Group's vehicle financing penetration rate stands at 40.7%, up

New financing and services

Benefiting from the growth in the world automotive market, RCl
Banque once again posted an increase in its sales performance for
2018, and continues to deploy its strategic ambitions.

With over 1,798,901 contracts financed at the end of December 2018,
representing an increase of 1.6% over the previous year, RCl Banque
generated €20.9 billion in new financings. In a global automotive
market that was up compared to 2017, the growth recorded in
Europe and Africa Middle-East India offset the decline in new
financing in other regions.

RCI Banque financing performance

1.1 points compared to 2017. Excluding Turkey, Russia and India
(companies consolidated by the equity method), this rate came to
42.9%, versus 42.6% in 2017.

The used vehicle financing business continues to grow with 355,274
contracts financed, up 11.1% compared to the previous year.

In this context, average performing assets (APA) now stand at
€44 .4 billion, showing a 12.0% increase compared to 2017. Of this
amount, €34 billion was directly related to the Customers business,
up 13.6%.

2018 2017 Change (%)
Number of financing contracts (thousands) 1,799 1,771 +1.6
including UV contracts (thousands) 355 320 +11.1
New financing (€ billion) 20.9 20.6 +1.5
Average loans outstanding (€ billion) 44.4 39.6 +12.0
RCI Banque penetration rate on new vehicle registration
PENETRATION RATE BY BRAND
2018 (%) 2017 (%) Change (points)
Renault 42.0 40.1 +1.9
Dacia 43.4 42.8 +0.6
Renault Samsung Motors 56.1 57.4 -1.2
Nissan 34.2 353 -1.2
Infiniti 229 274 -4.5
Datsun 229 22.7 +0.2
RCl Banque 40.7 39.6 +1.1
PENETRATION RATE BY REGION
2018 (%) 2017 (%) Change (points)
Europe 449 433 +1.6
Americas 35.0 388 -3.8
Asia-Pacific 56.8 57.4 -0.6
Africa Middle-East India 27.8 21.8 +6.0
Eurasia 27.0 26.7 +0.3
RCl Banque 40.7 39.6 +1.1

Building on the dynamic trend in the automotive market in new and used vehicle financing, the services business continued to develop with an

increase of 11.1% in volume compared to 2017. It stood at 4.8 million insur.
use-related services.

RCI Banque services performance

ance and service contracts, of which 66% were customer and vehicle

2018 2017 Change
Number of services contracts (thousands) 4,839 4,355 +11.1%
Penetration rate on services 136.5% 119.1% +17.4 pts
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International development and new activities

After its entry into the consolidation scope in 2017, the Colombian
subsidiary, RClI Colombia SA, continued to develop its activity and
achieved an intervention rate of 47.5% with nearly 25,000 new
financing contracts.

In a context of growth in the world automotive market, the share of
RCI Banque business outside of Europe accounted for nearly 28% of
the number of new vehicle financing contracts.

1.3.1.3  Sales and production statistics

Groupe Renault worldwide registrations

Passenger cars and light commercial vehicles (units)

Since May 1, 2018, the new Mobility and Innovation Services
business unit has had the task of offering innovative and tailor-made
end-to-end mobility solutions to the customers of the Alliance
brands. Its creation is in line with RCl Bank and Services ambition to
become a B2B mobility operator.

This year was also marked by the acquisition of a majority stake of
75% in lcabbi which is a dispatch management company for the taxi
and VTC fleets. This approach is part of RCl's ambition to become a
service provider for mobility professionals, by offering them a new
technological brick with high added value.

Model Brand 2018™ 2017@ Change (%)
Sandero Dacia/Renault 466,928 501,213 -6.8
Clio Renault 451,537 443,254 +1.9
Duster Dacia/Renault 352,933 323,641 +9.1
Megane/Scenic Renault 285,463 336,232 -15.1
Logan Dacia/Renault 274,596 341,939 -19.7
Captur/QM3 Renault/RSM 247,239 246,253 +0.4
Kwid Renault 170,852 125,146 +36.5
Kangoo (incl. Z.E.) Renault 144,218 159,961 -9.8
Kadjar Renault 134,381 155,014 -13.3
Vesta Lada 119,150 79,102 +50.6
Granta Lada 114,477 100,021 +14.5
Dokker Dacia/Renault 107,697 90,285 +19.3
Master (incl. Z.E.) Renault 104,127 97,237 +7.1
Trafic Renault 97,657 104,907 -6.9
Twingo Renault 90,807 82,314 +10.3
Kaptur/Captur Americas Renault 69,656 62,169 +12.0
Koleos/QM5 Renault/RSM 68,233 76,233 -10.5
Largus Lada 58,738 45,216 +29.9
Talisman/SMé Renault/RSM 48,006 83,582 -42.6
Lada 4x4 Lada 42,935 37,572 +14.3
Z0E Renault 40,508 31,916 +26.9
XRAY Lada 37,588 33,822 +11.1
Lodgy Dacia/Renault 37,453 43,439 -13.8
Oroch Renault 36,732 31,353 +17.2
QMé RSM 32,999 27,837 +18.5
Espace Renault 12,786 18,693 -31.6
1117 Lada 12,279 16,674 -26.4
Latitude/SM5 Renault/RSM 9,497 7,470 +27.1
Priora Lada 8,995 16,853 -46.6
Fluence (incl. Z.E.)/SM3 (incl. Z.E.)/Scala Renault/RSM 8,260 13,806 -40.2
SM7 RSM 4,811 5932 -18.9
Alaskan Renault 3,737 1,753 et
A110 Alpine 2,091 7 +++
Twizy Renault 1,685 847 +98.9
Jinbei & Huasong Jinbei & Huasong 165,603 - -
Autres Dacia/Renault/RSM/Lada 19,641 20,384 -3.6
TOTAL WORLDWIDE GROUP PC + LCV SALES 3,884,295 3,762,077 +3.2
Twizy (excl. PC)®) 2,231 1,752 +27.3

RSM: Renault Samsung Motors.
(1) Preliminary figures.
(2) 2017 figures do not include Jinbei & Huasong sales.

(3) Twizy is a quadricycle and therefore not included in Group automotive sales except in Bermuda, Chile, Colombia, Guatemala, Ireland, Lebanon, Malaisia, Mexico and South Korea.
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Groupe Renault European sales

Passenger cars and light commercial vehicles (units)

Model Brand 2018™ 2017@ Change (%)
Clio Renault 367,570 363,869 +1.0
Megane/Scenic Renault 235,275 279,209 -15.7
Captur Renault 214,746 213,922 +0.4
Sandero Dacia 208,807 194,913 +7.1
Duster Dacia 173,672 144,996 +19.8
Kangoo (incl. Z.E.) Renault 111,977 109,412 +2.3
Kadjar Renault 101,680 113,673 -10.6
Trafic Renault 91,577 97,847 -6.4
Twingo Renault 87,202 78,285 +11.4
Master (incl. Z.E.) Renault 82,616 75,865 +8.9
Dokker Dacia 63,545 57,197 +11.1
Z0E Renault 39,458 31,287 +26.1
Logan Dacia 36,993 37,899 -2.4
Lodgy Dacia 28,560 28,771 -0.7
Talisman Renault 20,050 32,505 -38.3
Koleos Renault 19,326 13,211 +46.3
Espace Renault 12,136 18,590 -34.7
Alaskan Renault 2,581 1,012 et
A110 Alpine 1,943 7 et
Autres Dacia/Renault/Lada 21,028 19,354 +8.6
TOTAL EUROPEAN GROUP PC + LCV SALES 1,920,742 1,911,824 +0.5
Twizy (excl. PC)© 2,164 1,683 +28.6

(1) Preliminary figures.
(2) 2017 figures do not include Jinbei & Huasong sales.
(3) Twizy is a quadricycle and therefore not included in Group automotive sales except in Bermuda, Chile, Colombia, Guatemala, Ireland, Lebanon, Malaisia, Mexico and South Korea.
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Groupe Renault international registrations

Passenger cars and light commercial vehicles (units)

Model Brand 2018™ 2017@ Change (%)
Sandero Dacia/Renault 258,121 306,300 -15.7
Logan Dacia/Renault 237,603 304,040 -21.9
Duster Dacia/Renault 179,261 178,645 +0.3
Kwid Renault 170,852 125,146 +36.5
Vesta Lada 117,887 78,194 +50.8
Granta Lada 114,303 99,518 +14.9
Clio Renault 83,967 79,385 +5.8
Kaptur/Captur Americas Renault 69,656 62,169 +12.0
Largus Lada 58,738 45,216 +29.9
Megane/Scenic Renault 50,188 57,023 -12.0
Koleos/QM5 Renault/RSM 48,907 63,022 -224
Dokker Dacia/Renault 44,152 33,088 +33.4
Lada 4x4 Lada 39,884 35,063 +13.7
XRAY Lada 37,588 33,822 +11.1
Oroch Renault 36,732 31,353 +17.2
QMé RSM 32,999 27,837 +18.5
Kadjar Renault 32,701 41,341 -20.9
Captur/QM3 Renault/RSM 32,493 32,331 +0.5
Kangoo (incl. Z.E.) Renault 32,241 50,549 -36.2
Talisman/SMé Renault/RSM 27,956 51,077 -45.3
Master Renault 21,511 21,372 +0.7
1117 Lada 12,279 16,674 -26.4
Latitude/SM5 Renault/RSM 9,497 7,470 +27.1
Priora Lada 8,995 16,846 -46.6
Lodgy Dacia/Renault 8,893 14,668 -394
Fluence (incl. Z.E.)/SM3 (incl. Z.E.)/Scala Renault/RSM 8,260 13,626 -39.4
Trafic Renault 6,080 7,060 -13.9
SM7 RSM 4,811 5,932 -18.9
Twingo Renault 3,605 4,029 -10.5
Twizy Renault 1,685 846 +99.2
Alaskan Renault 1,156 741 +56.0
Z0E Renault 1,050 629 +66.9
Jinbei & Huasong Jinbei & Huasong 165,603 - -
Autres Dacia/Renault/RSM/Lada/Alpine 3,899 5,241 -25.6
TOTAL INTERNATIONAL GROUP PC + LCV SALES 1,963,553 1,850,253 +6.1
Twizy (excl. PC)© 67 69 -2.9

RSM: Renault Samsung Motors.
(1) Preliminary figures.
(2) 2017 figures do not include Jinbei & Huasong sales.
(3) Twizy is a quadricycle and therefore not included in Group automotive sales except in Bermuda, Chile, Colombia, Guatemala, Ireland, Lebanon, Malaisia, Mexico and South Korea.
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Groupe Renault worldwide production by model

Passenger cars and light commercial vehicles (units) 2018? 2017 Change (%)
Clio 457,138 437,114 +4.6
Sandero 433,815 443,592 -2.2
Duster 346,614 314,310 +10.3
Megane/Scenic 232,372 276,531 -16.0
Captur/QM3 229,788 249,031 -7.7
Logan 219,205 229,213 -4.4
Kangoo (incl. Z.E.) 158,509 166,898 -5.0
Master 153,973 139,126 +10.7
Vesta 131,310 83,455 +57.3
Trafic 126,227 135,367 -6.8
Kadjar 114,632 126,041 -9.1
Dokker 109,324 91,881 +19.0
Granta 108,047 98,014 +10.2
Kwid (Curitiba production) 92,560 35,576 +160.2
Twingo 90,606 82,638 +9.6
Kaptur/Captur Americas 76,378 67,970 +12.4
Koleos/QM6 61,234 72,049 -15.0
Largus 58,624 47,734 +22.8
Fluence (incl. Z.E.)/SM3 (incl. Z.E.) 50,828 63,487 -19.9
ZOE 49,472 29,671 +66.7
Talisman/SMé 45,098 78,075 -42.2
Lada 4x4 41,161 39,465 +4.3
XRAY 40,421 34,087 +18.6
Oroch 39,827 31,947 +24.7
Lodgy 33,483 41,467 -19.3
Kalina 18,393 - -
Espace 10,771 18,206 -40.8
Priora 7,224 - -
Twizy 5,304 3,367 +57.5
SM7 4,869 6,323 -23.0
Others 299,396 386,437 -22.5
GROUP GLOBAL PRODUCTION 3,846,603 3,829,072 +0.5
o/w produced for partners:
Nissan 253,949 282,262 -10.0
Daimler 71,998 76,228 -5.5
GM 24,098 21,834 +10.4
Fiat 25,035 17,930 +39.6
Renault Trucks 15,802 12,971 +21.8
Produced by partners for Renault 2018%@ 2017 Change (%)
Logan, Sandero (Iran)® 91,000 160,281 -43.2
Kwid (India - Nissan) 76,190 105,788 -28.0
Koleos (China — DRAC) 31,299 48,122 -35.0
Kadjar (China - DRAC) 16,459 26,589 -38.1
Duster (India — Nissan) 11,270 15,469 -27.1
Other partners 4,774 11,055 -56.8

(1) Production data concern the number of vehicles leaving the production line.
(2) Preliminary figures.
(3) Number of kits delivered to Renault’s Iranian partners in 2018.
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Geographical organization of the Groupe Renault by Region — countries in each Region

AT DECEMBER 31, 2018

Europe Americas Asia - Pacific Africa - Middle-East - India Eurasia
Albania Argentina Australia Abu Dhabi Madagascar Armenia
Austria Bermuda Brunei Algeria Malawi Azerbaijan
Baltic States Bolivia Cambodia Angola Mali Belarus
Belgium-Lux. Brazil China Bahrain Martinique Bulgaria
Bosnia Cayman Islands Hong Kong Bangladesh Mauritania Georgia
Croatia Chile Indonesia Benign Mauritius Kazakhstan
Cyprus Colombia Japan Burkina Faso Mayotte Kyrgyzstan
Czech Rep. Costa Rica Laos Cameroon Morocco Moldova
Denmark Ecuador Malaysia Cape Verde Mozambique Mongolia
Finland Guatemala New Caledonia Cuba Nepal Romania
France Metropolitan Haiti New Zealand Dem. Rep. of the Congo ~ Oman Russia
Germany Honduras Philippines Djibouti Palestine Tajikistan
Greece Mexico Singapore Dubai Qatar Turkey
Hungary Netherlands Antilles South Korea Egypt Reunion Turkmenistan
Iceland Nicaragua Tahiti Ethiopia Saint-Pierre & Miquelon Ukraine
Ireland Panama Thailand French Guiana Saudi Arabia Uzbekistan
Italy Paraguay Vietnam Gabon Senegal

Macedonia Peru Ghana Seychelles

Malta Rep. Dominican Guadeloupe South Africa + Namibia

Montenegro Salvador Guinea Sri Lanka

Netherlands Trinidad & Tobago India Sudan

Norway Uruguay Iran Tanzania

Poland Venezuela Iraq Togo

Portugal Israel Tunisia

Serbia lvory Coast Uganda

Slovakia Jordan Zambia

Slovenia Kenya Zimbabwe

Spain Kuwait

Sweden Lebanon

Switzerland Liberia

United Kingdom

In bold, Group Top 15 markets.

1.3.2  Financial results

Summary
2017 2017 Change
(€ million) 2018™M published restated (vs. restated)
Group revenues 57,419 58,770 58,770 -2.3%
Operating profit 3,612 3,854 3,854 -242
Operating income 2,987 3,806 3,806 -819
Net financial income & expenses (353) (504) (391) +38
Contribution from associated companies 1,540 2,799 2,799 -1,259
o/w Nissan 1,509 2,791 2,791 -1,282
Net income® 3,451 5,210 5,308 -1,857
Automotive operational free cash flow including AVTOVAZ © 607 945 945 -338
Automotive including AVTOVAZ net cash position® 3,702 2,928 3,209 +493
Shareholders’ equity ? 36,145 33,442 33,679 +2,466

(1) Application of IFRS 9 “Financial Instruments” and IFRS 15 “Revenue from contracts with customers” as of January 1, 2018.

(2) The figures for the year 2017 include adjustments due to the change in the accounting treatment of redeemable shares in 2018.

(3) Automotive operational free cash flow including AVTOVAZ: cash flows after interest and tax (excluding dividends received from publicly listed companies) minus tangible
and intangible investments net of disposals +/- change in the working capital requirement.
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1.3.2.1  GComments on the financial results

Consolidated income statement

From January 1, 2018 the Group applies IFRS15 (“Revenue from
Contracts with Customers”). The main impact relates to the
treatment of incentives granted in the form of reduced interest on
the sale of a vehicle with associated financing. These incentives are
now recognized, in all circumstances, in profit and loss at the time of

EARNINGS REPORT - 2018

the vehicle sale, instead of being recognized progressively as it was
previously the case. In this framework, the Group changed the
allocation of interest rate subsidies between operating segments,
with no impact on consolidated revenues.

OPERATING SEGMENT CONTRIBUTION TO GROUP REVENUES

2018 2017
(€ million) Q1 Q2 Q3 Q4 Year Q1 Q2 Q3 Q4 Year
Automotive excluding AVTOVAZ 11,646 15,221 10,057 14,247 51,171 11,939 15,056 10,974 15,561 53,530
AVTOVAZ 716 761 627 936 3,040 569 722 634 802 2,727
Sales Financing 793 820 800 795 3,208 621 630 610 652 2,513
TOTAL 13,155 16,802 11,484 15,978 57,419 13,129 16,408 12,218 17,015 58,770
Change
(%) Q1 Q2 Q3 Q4 Year
Automotive excluding AVTOVAZ -2.5 +1.1 -8.4 -8.4 -4.4
AVTOVAZ +25.8 +5.4 -1.1 +16.7 +11.5
Sales Financing +27.6 +30.2 +31.1 +22.0 +27.7
TOTAL +0.2 +2.4 -6.0 -6.1 -2.3

Group revenues reached €57,419 million, down -2.3% compared to
2017. At constant exchange rates and perimeter ", Group revenues
would have increased by +2.5%.

The Automotive excluding AVTOVAZ contribution to revenues
amounted to €51,171 million, down -4.4% compared to 2017. With
comparable presentation method, Automotive excluding AVTOVAZ
revenues would have been higher by €555 million (+1.0 point), offset
by an equal decrease in Sales Financing revenues.

Beyond this negative -1.0 point effect mentioned above, this
decrease was mainly explained by a negative currency effect of -4.1
points, due to the strong devaluation of the Group’s main currencies
(Argentinean peso, Brazilian real, Russian rouble and Turkish lira).

Excluding these two effects, the Automotive excluding AVTOVAZ
revenues grew by +0.8%. This increase is notably due to:

e a positive price effect of 1.4 points, resulting from the impact of
price increases in some emerging countries but also in Europe;

e the “Others" effect (+1.8 points) was mainly due to the good
performance of the used vehicle and spare parts activities, and to
lower sales with buy-back commitments.

These positive factors compensated for the decrease of volume (-0.5
points) and sales to partners (-1.8 points). The downturn in sales to
partners was mainly the result of the closure of the Iranian market
and the decline of European demand for diesel.

OPERATING SEGMENT CONTRIBUTION TO GROUP OPERATING PROFIT

(€ million) 2018 2017 Change
Automotive excluding AVTOVAZ 2,204 2,749 -545
% of division revenues 4.3% 51% -0.8 pt
AVTOVAZ 204 55 +149
% of AVTOVAZ revenues 6.7% 2.0% +0.5 pt
Sales Financing 1,204 1,050 +154
TOTAL 3,612 3,854 -242
% of Group revenues 6.3% 6.6% -0.3 pt

(1) In order to analyze the change in consolidated revenues at constant perimeter and exchange rates, Groupe Renault recalculates revenues
for the current year by applying the average annual exchange rates of the previous year, and excluding significant changes in perimeter

that occurred during the year.
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The Group's operating margin amounted to €3,612 million and
represented 6.3% of revenues. Excluding IFRS 15 impact mentioned
above, the operating margin would have reached €3,724 million
(6.5% of revenues).

The Automotive excluding AVTOVAZ operating margin decreased
by -€545 million to €2,204 million, representing 4.3% of revenues
(4.5% excluding the accounting reclassification mentioned here
above and the IFRS 15 impact) compared to 5.1% in 2017.

In addition to a negative volume effect of -€329 million, this contraction
was largely explained by an unfavorable environment, both in respect of:

e currency, with an impact of -€526 million mainly due to the
depreciation of the Argentinean peso; and

e raw materials, with an impact of -€356 million largely reflecting
rising steel prices.

To offset these negative effects, the Group pursued its cost management
policy resulting in a positive +€421 million from Monozukuri ™ and price
increases in emerging countries but also in Europe leading to a positive
mix/price/enrichment effect of +€2671 million.

The AVTOVAZ operating margin contribution rose to €204 million,
compared to €55 million in 2017, representing 6.7% of its revenues
and marked a new stage in the company's recovery thanks to the
success of its recently launched models in a recovering market and
its efforts to streamline costs. In addition, AVTOVAZ benefited, in
2018, from positive non-recurring impacts.

Sales Financing contributed €1,204 million to the Group's operating
margin, compared to €1,050 million in 2017. This rise of nearly 15%
was notably due to the good commercial performance in recent years.

The total cost of risk, which now includes a provision on healthy
outstandings in accordance with IFRS 9 standard, reached a level of
0.33% on average performing assets (0.11% in 2017), confirming its
robust underwriting and collection policy.

Automotive operational free cash flow

Other operating income and expenses amounted to -€625 million
compared to -€48 million in 2017. This sharp deterioration stemmed
mainly from two factors: on the one hand, the consequences of the
Argentinean crisis for more than €200 million, and on the other
hand, provisions notably relating to the early retirement program in
France, of nearly €300 million.

As a result, the Group's operating income came to €2,987 million
compared to €3,806 million in 2017.

Net financial income and expenses amounted to -€353 million,
compared to -€391 million in 2017 (restated at comparable
accounting method after changes to the method used to account for
redeemable shares). Improvements in the Group’s funding cost
allowed it to absorb €31 million expense relating to the application
of accounting rules linked to Argentina’s hyperinflation situation.

The contribution of associated companies, primarily Nissan, came to
€1,540 million, compared to €2,799 million in 2017. In 2017, Nissan's
contribution included a non-recurring income of €1,021 million linked
to the tax reform voted at the end of 2017 in the USA and to the sale
of its interest in the equipment manufacturer Calsonic Kansei.

Current and deferred taxes showed a charge of €723 million.

Net income amounted to €3,451 million compared to €5,308 million.
This decline came mainly from Nissan's contribution, down
€1,282 million, which notably benefited from one-off gains for
€1,021 million in 2017 as mentioned above. Net income, Group
share, stood at €3,302 million (€12.24 per share, compared with
€19.23 per share in 2017).

AUTOMOTIVE OPERATIONAL FREE CASH FLOW

(€ million) 2018 2017 Change
Cash flow (excluding dividends received from publicly listed companies) 4,386 4,327 +59
Change in the working capital requirement 781 447 +334
Tangible and intangible investments net of disposals -4,166 -3,362 -804
Leased vehicles and batteries -509 -529 +20
Operational free cash flow excluding AVTOVAZ 492 883 -391
Operational free cash flow of AVTOVAZ 115 62 +53
Operational free cash flow including AVTOVAZ 607 945 -338

In 2018, the Automotive including AVTOVAZ segment reported
positive operational free cash flow of €607 million, of which
€115 million of AVTOVAZ operational free cash flow. Excluding
AVTOVAZ, the change is resulting from:

e cash flow (excluding dividends received from publicly listed
companies) of €4,386 million;

e apositive change in the working capital requirement of €781 million;

e property, plant and equipment and intangible investments net of
disposals of €4,166 million compared to €3,362 million, an increase
of €804 million compared with 2017.

(1) Monozukuri: purchasing performance (excluding raw materials), warranty, R&D expenses, manufacturing and logistics costs.
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RESEARCH AND DEVELOPMENT EXPENSES

Analysis of research and development costs:

(€ million) 2018 2017 Change
R&D expenses -3,487 -2,958 -529
Capitalized development expenses 1,695 1,193 +502
% of R&D expenses 48.6% 40.3% +8.3 pts
Amortization -784 -803 +19
Gross R&D expenses recorded in the income statement excluding AVTOVAZ -2,576 -2,568 -8
Gross R&D expenses recorded in the income statement for AVTOVAZ -22 -22 0
Gross R&D expenses recorded in the income statement including AVTOVAZ -2,598 -2,590 -8

The capitalization rate excluding AVTOVAZ increased from 40.3% in 2017 to 48.6% in 2018 in connection with the progress of projects.

TANGIBLE AND INTANGIBLE INVESTMENTS NET OF DISPOSALS BY OPERATING SEGMENT

(€ million) 2018 2017
Tangible investments (excluding leased vehicles and batteries) 2,557 2,221
Intangible investments 1,735 1,285

o/w capitalized R&D 1,695 1,193
Total acquisitions 4,292 3,506
Disposal gains -126 -144
Total Automotive excluding AVTOVAZ 4,166 3,362
Total AVTOVAZ 83 79
Total Sales Financing 19 7
TOTAL GROUP 4,268 3,448

Total gross capital expenditure rose in 2018 compared with 2017; the breakdown was 69% in Europe and 31% for the rest for the world.

e In Europe, capital expenditure focused on the renewal of the A and B range (New CAPTUR and CLIO family) and its platforms, the Kangoo
renewal, industrial facilities adaptation for changes in engine demand (including electrification) and application of Euro 6 regulations.

e Internationally, investments targeted mainly the renewal of the A and B range (New CLIO in Turkey), Global Access range (successor of Logan
and Sandero in Romania and Morocco and of Duster in Romania and Brazil) and C range (new vehicle, Arkana, in Russia).

GROUP NET CAPEX AND R&D EXPENSES

(€ million) 2018 2017
Tangible and intangible investments net of disposals (excluding capitalized leased vehicles and batteries) 4,185 3,369
Capitalized development expenses -1,695 -1,193
Capex invoice to third parties and others -219 -200
Net industrial and commercial investments excl. R&D excluding AVTOVAZ (1) 2,271 1,976
% of Group revenues excluding AVTOVAZ 4.2% 3.5%
R&D expenses excluding AVTOVAZ 3,487 2,958
o/w billed to third parties -484 -373
Net R&D expenses excluding AVTOVAZ (2) 3,003 2,585
% of Group revenues excluding AVTOVAZ 5.5% 4.6%
Net CAPEX and R&D expenses excluding AVTOVAZ (1) +(2) 5,274 4,561
% of Group revenues excluding AVTOVAZ 9.7% 8.1%
Net CAPEX and R&D expenses including AVTOVAZ 5,373 4,648
% of Group revenues including AVTOVAZ 9.4% 7.9%

Net Capital expenditure and R&D expenses amounted to 9.4% of Group revenues in 2018, compared with 7.9% in 2017.
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Automotive net cash position at December 31, 2018

Change in automotive net cash position including AVTOVAZ (¢ mitiion)

Net cash position including AVTOVAZ at December 31, 2017 (published) +2,928
Adjustments to the acquisition price allocation of AVTOVAZ +281
NET CASH POSITION INCLUDING AVTOVAZ AT DECEMBER 31, 2017 (RESTATED) +3,209
Operational free cash flow for 2018 +607
Dividends received +828
Dividends paid to Renault’'s shareholders and its subsidiaries -1,108
Financial investments and others including AVTOVAZ +166
NET CASH POSITION INCLUDING AVTOVAZ AT DECEMBER 31, 2018 +3,702

The €493 million increase in the net cash position of the Automotive
segment compared with December 31, 2017 restated is due to:

e operational free cash flow;
e net dividends;

e various elements (treasury stocks purchase, equity investment).

AUTOMOTIVE NET CASH POSITION INCLUDING AVTOVAZ

Dec. 31, 2017
(€ million) Dec. 31, 2018 restated*
Non-current financial liabilities -6,196 -5,107
Current financial liabilities -3,343 -4,761
Non-current financial assets — other securities, loans and derivatives on financial operations +55 +89
Current financial assets +1,409 +1,143
Cash and cash equivalents +11,777 +11,845
NET CASH POSITION +3,702 +3,209

* The figures at December 31, 2017 include adjustments due to the change in the accounting treatment of redeemable shares in 2018.

During 2018, Renault issued two Eurobonds of €700 million and
€750 million respectively (maturity six and eight years) via its EMTN
program. Renault also issued a Samurai for a nominal amount of yen
57.4 billion via its Shelf Registration program, comprising two
tranches, one for yen 39.1 billion with a three-year maturity and the
other for yen 18.3 billion with a five-year maturity.

The Automotive segment's liquidity reserves stood at €15.3 billion at
December 31, 2018. These reserves consisted of:
e €11.8 billion in cash and cash equivalents;

e £3.5 billion in undrawn confirmed credit lines.

88 GROUPE RENAULT | REGISTRATION DOCUMENT 2018

At December 31, 2018, RCl Banque's liquidity reserve stood at
€11 billion, consisting of:

e €44 billion in undrawn confirmed credit lines;
e €3.8 billion in central-bank eligible collateral;
e €2.2 billion in high quality liquid assets (HQLA);

e €0.4 billion in financial assets.

Find out more at www.groupe.renault.com



GROUPE RENAULT: A RESPONSIBLE CORPORATE
RENAULT COMPANY GOVERNANCE

FINANCIAL RENAULT AND ADDITIONAL
STATEMENTS ITS SHAREHOLDERS INFORMATION

RESEARCH AND DEVELOPMENT

1.4 RESEARCH AND DEVELOPMENT

2018 2017 2016 2015 2014
Net R&D expenses (€ million)™ 3,043@ 2,609 2,284 1,990 1,636
Group revenues (€ million) as published 57,419 58,770 51,243 45,327 41,055
R&D spend ratio 5.3% 4.60% 4.50% 4.40% 3.90%
R&D headcount, Groupe Renault® 23,451@ 19,721 18,120 16,605 16,308
Groupe Renault patents 816 683 565 479 608
of which co-owned Renault and Nissan 375 235
of which AVTOVAZ 35 33

(1) R&D expenses — R&D expenses billed to third parties and others.
(2) Value including AVTOVAZ.

1.4.1 The car of the future

The automotive industry is experiencing a revolution, and the car of
the future will be electric, connected and autonomous. This implies
developing technologies and processes, finding partnerships and
operating choices. To meet these challenges, Groupe Renault is
adapting by innovating, by collaborating with new players (including
start-ups), and by defining new working methods.

Research into connected vehicles

Vehicles are increasingly connected to the world around them. In
2018, several projects combining connectivity and autonomous
vehicles were begun.

Renault SYMBIOZ Demo Car

In January 2018, Groupe Renault unveiled the SYMBIOZ Demo Car, a
prototype autonomous (SAE level 4) connected vehicle.

The Renault SYMBIOZ Demo Car is connected to the road
infrastructure network of the Sanef Group, a subsidiary of the
Albertis Group, the world's leading freeway operator. This experiment
in communication between vehicles and infrastructure is based on
the communication protocols defined in the European public-private
partnership project SCOOP. Because of it:

e the driving experience is safer and calmer because the vehicle is
warned in advance of any dangers along its route, be they
construction, accidents, poor weather conditions, traffic jams, or
anything else. This means that the vehicle is able to “see” beyond
its own sensors;

e SYMBIOZ Demo Car detects electronic toll lanes that are
configured for non-stop payment (TSA, for Télépéage Sans Arrét),
allowing it to pass through a toll barrier on the A13 freeway in
fully autonomous mode. This experience is possible thanks to the
HD mapping of the area provided by project partner Tom-Tom;

e new types of data are available to the car's occupants. When the
car is near a tourist spot, information is displayed on the L-Shape
screen on the dashboard.

Rouen Normandy Autonomous Lab

In the Rouen Normandy Autonomous Lab project (RNAL), Groupe
Renault is testing an autonomous mobility service on open roads in
partnership with Transdev. This service is the first of its kind in
Europe. The ecosystem for this experiment includes four electric
Renault ZOE cars equipped with sensors and embedded intelligence
that transforms them into autonomous vehicles, a customer
application to book the route, a remote control station for the fleet, a
connected infrastructure and secure telecommunications networks.

The goal is to test and develop an on-demand driverless transportation
service that still has human supervision. Since they move in a connected
infrastructure, autonomous vehicles can easily carry passengers along
verified routes where technological equipment communicates with
the fleet at sensitive points such as roundabouts, traffic lights
and crosswalks.

Groupe Renault and Transdev have equipped the vehicles with
cameras, laser scanners (LiDAR), a differential GPS system and HD
mapping that guarantees a 360° view and precise localization. Vehicles
create a real-time 3D representation of their environment, which
allows them to detect, localize and identify moving and immobile
objects around them and thereby take the best decisions. Seventeen
stopping points were recorded through sensors strategically
positioned on the infrastructure along the route. These additional
sensors transmit data to vehicles, enabling them to see even further
than their own sensors, anticipate their environment and be aware of
the presence of vehicles or pedestrians beyond their scope.

Several additional lines of research focus on this connected vehicle
theme, and their aim is to develop intelligent systems that, for
example, allow driver preferences and emotions to be taken into
account when making suggestions concerning the route or
environment, or allow drivers to participate in the extended
perception of autonomous vehicle through giving information about
the environment.
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Research into autonomous vehicles
and shared mobility

Field experiments: shared mobility in
autonomous vehicles

In 2017, the Renault-Nissan Alliance and Transdev signed a
partnership to develop mobility services with autonomous electric
vehicle fleets for public and on-demand transport. The two companies
are collaborating to design a complete and modular transportation
system that will allow customers to book their journeys and operators
to operate and manage a fleet of autonomous vehicles.

For Groupe Renault, a pioneer and European sales leader in 100%
electric vehicles, this program is an important step in its strategy to
develop on-demand mobility services with the launch over time of
these initial operational experiments with real users and autonomous
electric vehicles. They will aid in the development of solutions and
increase understanding of user behavior and of how the services are
used and provided. This new program, which will gradually be
deployed in the range alongside the "EASY DRIVE" autonomous
vehicle program, aims to establish autonomous vehicle mobility
service technologies.

The research partnership between the Renault-Nissan Alliance and
Transdev was first established in Rouen. Since then, Transdev and
Groupe Renault have also been involved in the EVAPS project
(Eco-mobility via Autonomous Vehicles in the Paris-Saclay area).
This €16 million project, initiated by Renault and conducted with the
support, via ADEME, of the French State's Investment for the Future
program, draws on the expertise of the VEDECOM Institute for
Energy Transition, the SystemX Technological Research Institute
and the University of Paris-Saclay. It is developing smart mobility
services using autonomous vehicles on suburban routes in the
Paris-Saclay urban community.

Simulation tools for autonomous vehicles

ELID?% exploring new uses for autonomous vehicles

To invent the cockpits of the autonomous vehicles of the future,
Renault has been using a new research tool: ELID? (Experience Life
in Delegation), an innovative, customizable demo model.

Based on the design of an Espace V cockpit, ELID? looks like the front
part of a vehicle and is coupled with a simulator to represent an
autonomous driving situation. Everything has been designed so that
while in the demo car, the driver or front-seat passenger feels like
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he/she is in a self-driving vehicle on the road and can perform
normal activities in the car. This means that if the driver wants to
relax and watch a movie, the seat can recline and a screen rise from
the dashboard. They can also share their film with the passenger or
choose other activities such as writing emails or surfing the Internet.

ELID? can be fully customized. All of its features (dashboard, screens,
steering wheel, seats, etc.) can be changed easily. The demo model
will thus be able to evolve over the next few years and take into
account new areas of research or technological development.

This research tool is used by ergonomists to test cockpit solutions
and study the behavior of occupants during the main phases of
autonomous driving: activation of autonomous mode, autonomous
driving, and resumption of manual driving.

Renault R-NEST: using stimulation to fight
hypovigilance at the wheel

The Renault R-NEST project (Renault Research Tool for NEuroscience
STudies) was developed by the Groupe Renault Research department
as a neurophysiology research tool and demo model for these types
of system. The purpose of this research is to help reduce accidents
caused by driving fatigue.

The demo model consists of a static driving module. It has two
cameras (3D and 2D) that capture and record driver reactions and
measure a large amount of data (heart rate, head position and
movement, etc.). Analysis of these parameters makes it possible to
determine the driver's overall condition, by recognizing his or her
state of alertness, for example.

If hypovigilance is detected, Renault R-NEST acts to protect driver
and user safety whether or not the car is in motion by offering
reactivation or relaxation scenarios based on “binaural stimulation”.
This consists of applying slightly different auditory frequencies to
each ear; the brain perceives this difference and is stimulated in
function. For example, when driving, the system will inform the
driver and offer him or her countermeasures such as music
containing “infrasounds”, which have the effect of reactivating
concentration, giving the driver time to park safely in a parking lot
and thus avoid an accident by falling asleep at the wheel.

The studies conducted on these types of stimulation show very
positive results: drivers are more awake after a nap with “infrasounds”
or infrasound stimulation than after a cup of coffee or a conventional
nap. The benefits are physiological (the brain is more “awake"),
behavioral (subject reaction rates are higher) and subjective (the
driver feels less tired).

Find out more at www.groupe.renault.com
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Research into electric vehicles (EVs)

With a 10-year lead over most of its competitors, Groupe Renault is
both a pioneer in electric mobility and the leader in Europe. This is
the result of continuous work by the Group's teams to maintain this
lead at a time when competitors are making inroads in the field, thus
affirming the electric vehicle as a strategic choice. Our four priorities
in this competition are:

e continually enriching our offer by expanding our current range of
five vehicles and introducing new products to reach eight 100%
electric vehicles by 2022;

e increasing battery range: technology in this area is advancing at a
rapid rate. The marketing of the new ZOE at the end of 2016 with
its 400km NEDC range and the Renault Medium-Term Plan, with
its projected range of greater than 600km in 2022, are examples
of this. Nevertheless, the choice of autonomous cars by customers
will increasingly become a rational choice that will have to be
covered with several different levels based on budgets and
customer driving profiles;

e making EV technology more competitive: this involves both
reducing the cost of batteries and reducing the cost of electronic
power components, which will be less expensive and less bulky
while still performing better. The Renault Medium-Term Plan, with
its projected reduction of 30% on the cost of batteries and 20% on
the cost of electronic power components, is an example of this;

o developing technologies to make battery charging easier and
more efficient: the improvement of battery chargeability and the
development/standardization of so-called “fast” chargers will be a
key factor for the electric vehicles of the future. Research is also
being carried out on inductive charging (static and dynamic) and
robotic charging, which could allow users to recharge their EV
batteries without having to connect an electric cable to a charger.

Contactless dynamic charge: inductive electric
charging on the go

Renault is working on a dynamic inductive charging project, which will
allow the batteries in its electric vehicles to be charged while driving.

Coils of conductive materials (copper, aluminum, etc.) are inserted
into the road. Powered by an alternating current, these loops emit a
magnetic field that is captured by a receiving loop located under the
car. When the vehicle passes over a coil beneath the road, the
electromagnetic field creates an inductive electric current in the
receiver coil. This inductive current is used either directly for traction
or to recharge the battery. In this way, the road supplies the car with
energy while driving.

RESEARCH AND DEVELOPMENT

Driving over the coils would keep electric vehicles charged permanently
and automatically. The energy can either be used for driving, in all or
part, or to charge the battery. The energy transmitted to the vehicle is
proportional to the time spent driving on the equipped part of the road.

A stretch of test road has been developed with loops and an artificial
sidewalk that conceals the electronic equipment required. Each coil
is managed separately and can transfer the energy needed to the
vehicle. In this experiment, the test vehicle is a Twizy, which receives
2 kW on a continuous basis. This is the first stage.

New battery technologies for electric vehicles

At the end of 2018, Alliance Ventures, the Renault-Nissan-Mitsubishi
venture capital fund, announced its participation in the last
financing round by Enevate Corporation. Based in Irvine (California),
this company specializes in the design of lithium-ion batteries. This
is the latest investment by Alliance Ventures, which was launched
this year to support the most innovative start-ups in next-generation
systems for the automotive industry. The silicon-dominated
lithium-ion batteries developed by Enevate offer ultra-fast charging
capabilities and high energy density, at a reduced cost. It offers the
shortest charging time out of all of the lithium-ion battery
technologies currently available on the market.

Alliance Ventures has also invested in lonic Materials, a promising
US company that is developing a polymer material whose properties
could contribute to the development of so-called “solid state” cells.
The acquisition coincides with the implementation of a research and
development cooperation agreement between lonic Materials and
the Alliance. Based in Massachusetts, lonic Materials is developing a
polymer material that can be used as a substitute for the liquid
electrolyte in “traditional” Li-ion cells and thus help improve the
performance and economic efficiency of high-energy density
batteries for automotive and many other applications.

Partnerships

Reinventing the automobile for the twenty-first century: a low-energy
consumption vehicle, considerably lighter weight, connected and able
to substitute in all or part for driver activities; this is a challenge that
can only be met collectively. For Renault, collaborative R&D
agreements contribute to accelerating the development of the
technologies required to meet these challenges, and also to
developing skills and cost-sharing. Such contracts are key to speeding
up the introduction of innovations into vehicle projects:

Collaborative contracts signed: 66

CIFRE agreements: 82

European contracts:35 French contracts: 31
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Here are a few examples of projects from the 2018 portfolio:

Business Name
activity Topic of Project  Description Sponsor Financing programs
C-ROADS Enhancement and expansion of Car2X knowledge (deployment of ITS G5 CEF
technology with a strong focus on European interoperability, hybrid solution with
GSM, urban environments with multimodal services).
Connectivity SCOOP Il French pilot cooperative system — V2X — autonomous vehicle preparation. Testing
on 3,000 “Vehicle to Vehicle” and “Vehicle to Infrastructure” connectivity vehicles.
r’\1‘1%Vt\)’ilit CONCORDA  Concorda is preparing European highways for automated heavy truck driving in 2016-EU-TM-0327-S
c Y the form of "Platooning” with adequate connected services and technologies. -
urope
DANGUN Develop, test and verify an assistant for traffic jams. Contribute to the EUREKA ITEA 3
standardization of testing protocols in Korea. Develop a teleoperation system for
the deployment of robotics. Systems will be integrated in 2 Renault Zoe robots.
C:;?S:mous L3PILOT Development of a level 3 autonomous vehicle with demo model. H2020-ART-02-2016
Safety ENABLE-S3 European initiative to enable verification of extremely safe and secure automated H2020-ECSEL
systems; The project focuses on the verification of autonomous systems with a
focus on transportation platforms and health-related components.
France Powertrain  Electric VELOCE Develop a 48 V electronic powertrain (electric engine, power electronics and ADEME PIA2
engine transmission) for very low-priced EVs and self-driving shuttles. Air dryer for better
cabin thermal management (improved thermal comfort, improved quality,
reduced energy consumption).
TORNADO  Test an autonomous transportation service in an under-served semi-urban IdF FUI 23
environment. Objectives: determine infrastructure needs for the deployment of
autonomous vehicles, understand user expectations outside major urban areas
r’\T‘]eth\)'mt C:rt]?chmous EVAPS Develop and test Autonomous Mobility Services in dedicated spaces (Paris-Saclay) ADEME PIA2 Road Vehicles and
Y with electric vehicles (ZOE, shuttles). Mobility of the Future
FOT Rouen  Develop and test end-to-end autonomous mobility services with TRANSDEV in an cDC FEDER/FSE 2014-2020
urban environment in Rouen (Feeder user scenario).
Process Plant of the = PIKAFLEX Development of autonomous robotic systems for part picking/kitting applications BPI FUI 21
future (preparation of parts to be sent along the chain)
HPP HPP: High-Pressure Pulsed: project manufacturing: lightening technology that ADEME PIA

implements development of welding systems, crimping, magnetic molding and
electro-hydraulic molding between steel and aluminum.

PSA-Renault Research and Study economic interest grouping (EIG)

The PSA-Renault Research and Study economic interest grouping (a
form of cooperative venture) houses the cooperation projects
between the two manufacturers
Historically, the two main entities that carry out these joint-interest

activities are:

in shared fields of

interest. composite materials. For example:

e |IRT M2P and IRT Jules Verne, whose work is shared with both car
manufacturers and with academics as it relates to metals and

. the Transfuge project, which began in 2018 and will end in

2022, aims to reduce the cost of gear production through

the LAB (established in 1969) Accident Analysis Laboratory, whose
activities are focused on accidentology, biomechanics and human
behavior.

In its action plan, the LAB relies on many collaborative projects
supported by the French and European authorities. It contributes
to studies conducted on autonomous vehicles, where most issues
relate to road safety;

the GSM (established in 1980), which also includes IFPen (IFP new
energies), whose work focuses on internal combustion and hybrid
engines, fuels, combustion, depollution of internal combustion
engines and air quality. It also examines the alternative energy
sectors with regard to the general policy for reducing
environmental impacts decided at COP 21.

The RAMSES3S project, which is supported under the Investing in the
Future program, has structured the bulk of GSM research over the
past three years. The project was completed at the end of 2018. The
repercussions are many, be they for the understanding of
phenomena or the technological guidelines to be used for the
engines of the future.
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innovations in materials,

. the Fastform project, which began in 2016 and will end in 2021,
aims to validate the industrialized production of hybrid
preforms with the throughput constraints of the automotive
industry.

Investing in the Future

One of the most ambitious economic programs launched in 2010
included an initial €35 billion investment for the future program
launched by the French General Investment Commission (Commissariat
Général a l'Investissement). Since then, Renault has regularly submitted
key high-tech projects on the following subjects:

e the vehicle of the future: charging infrastructures, combustion
drivetrain, electric vehicle drivetrain, lighter vehicles, aerodynamics
and structure;

e the circular economy: recycling;
e the digital economy: software engineering;
e new mobilities;

e industrial processes.

Find out more at www.groupe.renault.com
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Among the most recent projects submitted and launched in 2018,
certain strategic areas for Renault are being discussed, including:

e innovative industrial processes: the HPP (High Power Pulse) Project
for very high speed molding and robust multi-material assembly
options for the introduction of new materials for weight reduction;

e electric engines: the COCTEL project aims to develop an electrical
chain via digital simulation;

e =weight reduction: ALLEGRIA: allegement economique grace a
'aluminum (economical weight reduction through aluminum).
This development and validation project aims to find economical
aluminum-based weight reduction solutions;

e mobilities of the future: the EVAPS project (Ecomobility through
Autonomous Vehicles in the Paris Saclay area) is a study of innovative
mobility uses and services that uses autonomous and connected
vehicles on a trial basis in the Paris Saclay area;

e electric power: Forty-Eight: this project aims to improve the energy
efficiency of electrical auxiliaries in road vehicles by switching from
a 12V network to a 48V network for mild-hybrids.

As part of the PIA program, Renault participated very actively in the
structuring and preparation of SAM (Driving and Mobility Safety and
Acceptability), a major program supported by the automotive
industry (PFA).

In November 2017, the National Industry Council (CNI) tasked the
Automotive Industry Strategic Committee, represented by Luc
Chatel (President of the Automotive Industry & Mobilities Platform
(PFA)) to propose a program of autonomous vehicle experiments
based on priorities shared with the public authorities that would
allow for feedback from the experiments to be shared.

In line with the National Strategy for Autonomous Vehicle Development,
this mission is based on the France Véhicules Autonomes (FVA)
program, which brings together industry leaders and French academics
to meet the challenges related to the deployment of autonomous
mobility, which include demonstration of safety, response to local
mobility needs, emission reduction, acceptability and regulatory and
legal frameworks.

To support Autonomous Road Vehicle Experiment (EVRA) projects,
ADEME has launched the EVRA Call for Projects within the context of
the Future Investments Program (PIA), whose objective is to contribute
to development of safety validation methodologies, improvement of
knowledge about uses, acceptability and societal impacts.

In response to this call for projects and in line with the national FVA
program, a consortium of industry actors (manufacturers, transport
operators, systems and equipment manufacturers, infrastructure
managers), research actors and local partners have joined forces to
cooperate in a major Driving and Autonomous Mobility Safety and
Acceptability project (SAM).

This project aims to develop a “common good" defined by the body
of knowledge pooled and shared with the public authorities for the
development of public policies and the construction of a state of the
art framework for safety, impact and acceptability.

This common good will be built around a common shared
methodological approach and open-road autonomous vehicle
experiments in the three targeted application areas: autonomous
private vehicles, autonomous collective and shared transport
systems and autonomous freight transport systems.

RESEARCH AND DEVELOPMENT

Research agreements with the French Atomic
Energy Commission (CEA)

An initial Research and Development Agreement on clean vehicles
and sustainable mobility for all was signed with the CEA in 2010. The
positive results of the various strategic agreements that followed
have led Renault and the CEA to continue and strengthen their R&D
cooperation. The latest strategic agreement signed on April 18,
2014, for a duration of five years from January 1, 2015, covers the
scope of the previous agreements, i.e.:

e new energy sources in transport;

e the electric and electronic architecture of the future;

e intelligent charging and discharging networks;

e new methods of designing and manufacturing vehicles;

e improvements to the competitiveness of internal-combustion
engines (in particular, post-treatment);

e communicating vehicles and active safety.

This global strategic agreement, in force since January 1, 2015, is
now supported by the common laboratory team, whose activity,
dedicated exclusively to the battery agreement until end-2014, has
been extended to all CEA activities. The first year (2015) of the global
agreement enabled the high potential projects initiated within the
two previous agreements to be consolidated (battery and power
electronics). 2018 saw the start of activities in new collaborative
efforts, such as new technologies/artificial intelligence for all plant
processes as well as the supply chain.

Competitiveness clusters

The main competitiveness clusters in which Renault continues to
have a major involvement are Mov'eo and System@®@tic in and around
Paris, and ID4Car in western France.

One of the main priorities of the competitiveness clusters is to bring
together large groups and small and medium enterprises and
universities, to promote collaborative research projects.

Renault supports these initiatives through active involvement in the
operations and in the different operational and governance bodies of
these clusters: Board of Directors, committee officers, scientific
committees, operational committees, members or coordinators of
strategic business areas, etc.

Renault is also a major player in projects generated and certified in
these clusters, as project leader or partner.

Since 2016, these three competitiveness clusters have had the Gold
Label of the European Cluster Excellence Initiative (ECEI), following
an audit by European bodies, thus recognizing their quality and
performance.

To meet growing expectations for supporting innovative small and
medium-sized companies, Renault supports cluster initiatives to
promote them: participation in innovation reviews proposed by small
and medium-sized companies, partnership creation, etc.
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Renault-CNRS framework agreement

Signed on May 15, 2013, this strategic partnership between Renault
and the leading French public research institute helps to smooth the
way for the signing of local contracts which support our relationships
with nearly a hundred CNRS laboratories across France (Lyon, Lille,
Montpellier, Clermont, Rouen, Paris, Orléans, Bordeaux, Poitiers,
Grenoble, Rennes, Strasbourg, etc.). The agreements that govern
this partnership are being renewed.

The framework agreement confirms the continuation of our current
projects with CNRS laboratories and also fosters the exploration of
new collaborative and innovation research areas in the coming years.
Neuroscience, virtual reality, ergonomics, new materials and human
behavior under delegated driving conditions are all new fields of
research being investigated by Renault and CNRS teams.

These new fields of investigation supplement what are now the
more traditional cooperations between engineering and systems
sciences, and notably add to issues related to combustion, material
fatigue, thermal activity or aero-acoustics.

These partnerships take the form of:
e multi-annual collaborative projects;

e activities associated with CIFRE doctorate student research topics.

In March 2017, Renault and Heudiasyc, a mixed UTC and CNRS
research unit, created a joint laboratory (SIVALAB) that specializes in
location and perception systems for autonomous vehicles.

This scientific and technological partnership was launched for a
renewable four-year period. It was created from a partnership of
more than 10 years and uses the Heudiasyc autonomous vehicle
platforms, developed on the basis of the Renault ZOE. The main area
of study of this collaboration is the reliability, integrity and precision
of the perception and location systems used in autonomous
vehicle navigation.

As a result of this long-term partnership, this master agreement,
which expired in 2017, was renewed for another three years through
the signing of an amendment in February 2018.

1.4.2 2018 new products: associated innovations and

technologies

The new Renault Kadjar

The New Renault Kadjar was unveiled at the Paris Motor Show and
is equipped with new gasoline and diesel engines that are both more
powerful and more economical for greater driving pleasure.

The 1.3 TCe FAP is available in two power levels (140 and 160hp).
This new-generation engine, developed jointly by the Alliance and its
partner Daimler, meets the highest quality standards of both
partners and offers a wider power range than the previous TCe
engine, increased torque (especially at low speeds), reduced CO,
emissions and reduced gas consumption.

As for the diesel models, a new generation of “Blue dCi"” engines contains
the latest emission reduction systems. The New Kadjar is available in
either the 1.5 Blue dCi 115hp or the 1.7 Blue dCi 150hp version.

Renault ZOE: new R110 engine

Renault ZOE, Europe’s best-selling electric vehicle, acquired a new,
more powerful R110 engine in 2018. Its full range of engines is
adapted to the varying driver needs.

The engine range now includes the R90 (68 kW -92hp equivalent),
the new R110 engine (80 kW -108hp equivalent) and the Q90 (65 kW
-88hp equivalent).
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Designed by the engineers at the Technocentre (Yvelines) and the
Cléon plant (Seine Maritime), where they are manufactured, the R90
and R110 engines maximize the Renault ZOE's autonomy. With the
same footprint and mass, they enjoy excellent performance in terms
of energy efficiency as well as high momentum even at low speeds,
delivering a maximum torque of 225Nm1 in a fraction of a second,
and the ZOE's performance is just as lively in the city.

The R110 has greater acceleration capacity on expressways and
freeways and can now go from 80 to 120km/h almost 2 seconds
faster. These significant improvements make driving at steady
speeds even more comfortable. The Renault ZOE has improved
versatility for out-of-town driving. Drivers have up to 300km of full
autonomy, as confirmed by the WLTP certification protocol.

Alpine A110 Pure and Legend

Unveiled at the 2018 Geneva Motor Show, the A110 Pure and
Legend are new additions to the Alpine series. Pure and Legend
share the technical features of the A110 Premiére Edition: an
aluminum chassis and structure, 1.81 rear central position turbo
engine with 252hp and a double front and rear wishbone suspension.

The A110 Pure is more driver-oriented, with its direct driver/machine
connection and a minimalist approach. It is lightweight and equipped
with 13.7kg Sabelt monocoque seats and 17-inch alloy wheel trims.
As a result, the weight of the A110 Pure is under 1,100kg.

Find out more at www.groupe.renault.com
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1.3 TCe engine: a new generation of engines
for the Renault range

The Geneva Motor Show saw the world premiere of Renault's new
1.3 direct-injection gasoline turbo engine jointly developed by the
Alliance and Daimler for the CAPTUR and Scenic models. It is
currently also marketed for the MEGANE and CAPTUR.

This new engine offers significant gains in terms of driving pleasure,
with better low-speed torque and higher, more consistent availability at
high-speed while reducing fuel consumption and CO, emissions, and
meeting the highest standards in terms of reliability and durability.

143 Performance levers

1.4.3.1  Modules and Common Module Family

(CMF)

CMF-B: the new Alliance platform for segment B

Implemented in 2013 as a source of increased competitiveness and
synergies, CMF (Common Module Family) extends the standardization
of architecture to an unprecedented number of vehicles developed
within the Renault-Nissan Alliance. CMF has already generated an
average 30-40% reduction in product/process engineering costs per
model and a 20 to 30% reduction in parts costs for the Alliance.

After the CMF-C/D family, which covers high-end vehicles, it is now
CMF-B's turn in the spotlight. Under development since 2014 at the
Technocentre in Guyancourt (France) and used jointly by the Nissan
and Renault groups, and eventually by Mitsubishi, CMF-B will
include the New CLIO starting in 2019, followed by the New CAPTUR
and other Alliance vehicles. By 2022, this family will consist of 14
models, with a target of 4.6 million vehicles.

The platform that fits CMF-B vehicles has been completely renewed
(85% new parts) as compared to the CLIO IV platform. It will be
produced at several Alliance plants in all regions.

This platform allows the electrification of vehicles and integrates the
specific features of hybrid and rechargeable hybrid engines. It is
designed to accommodate advanced driving assistance leading to
the first levels of driving autonomy.

Its architecture is designed to facilitate body swapping from one
model to another to optimize the efficiency of plant production lines.

In addition, it is inaugurating a dual platform strategy that makes it
possible to offer product responses tailored to different markets in
terms of services and economics. For example, the same bodywork
can be offered on localized platforms with controlled development
costs. This is the approach that Groupe Renault initiated with the
CAPTUR and KAPTUR, with an even greater degree of
interchangeability.

RESEARCH AND DEVELOPMENT

It incorporates innovations developed in recent years within the
Alliance. For example, “Bore Spray Coating”, a Nissan GT-R engine-
based cylinder coating technology, improves efficiency by reducing
friction and optimizing thermal conductivity. Other technologies
optimize engine enjoyment and reduce fuel consumption and CO,
emissions: direct injection of gasoline whose pressure has been
increased to 250 bars and for which air mixing has been optimized
thanks to a specially designed combustion chamber. The “Dual
Variable Timing Camshaft” technology controls the intake and
exhaust valves according to engine demands. The result is more
low-speed torque and, linearly, more available high-speed torque,
for significant gains for our customers in terms of driving pleasure
with better acceleration.

1.43.2 System engineering

Alliance Engineering is continuing to overhaul its Systems and
Software, two key drivers enabling new complex vehicle functions to
be integrated into short vehicle manufacturing cycles (including
driverless vehicle technologies, connectivity, and electrification).
Following the roll-out of 43 systems since 2013, and increased team
skills on the relevant processes and methodology, 2018 heralded a
new phase in the process. New System and Software Engineering
Vision projects were launched, allowing us to shape our future
System and Software design platforms. These platforms will be at
the core of future products and services, enabling regional and
multi-disciplinary teams to work in iterative cycles using data
guidelines and shared-model based methodology. They will also
keep the associated development costs under control, using design
architecture and standardized validation solutions shared with
vehicles in the range and remote platforms.

1.4.3.3 Processes for a solid conception
Synchronization of milestones in project planning
and development phases (S3/CF)

The roll-out of the V3P approach and the strengthening of quality
sequencing during the upstream phases has resulted in a complete
rethink of the process of introducing innovations into vehicle
projects. In order to incorporate more research and engineering
project innovations upstream, better synchronization of these
innovations with vehicle and parts project timetables was required,
ensuring that they were integrated at the correct stage of the
development cycle and that they were sufficiently advanced.

A highly-prescriptive and entirely unified Renault/Nissan innovation
management process (Alliance Project Review) was applied, ensuring
robust transfer of technology from R&AE (Research & Advanced
Engineering) to development. Handover is completed at the CF
(Concept Freeze) stage of the vehicle project, i.e., the stage at which
the vehicle's concept and technical elements are selected, determining
the balance between cost and value to meet customer expectations.
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In 2018, the process was further improved by taking into account the
impact of innovations on vehicle platforms and on electric and
electronic architecture, to ensure that innovations with a high
architecture impact are applied to projects as effectively as possible.

Customer satisfaction plan: from reliability to
customer satisfaction

In early 2014, Groupe Renault launched a Customer Satisfaction Plan
(CSP) which broke with the previous quality initiative.

This robust action plan aims to put Renault in the Top 3 companies
for “customer satisfaction” across all its main markets. Seven key
breakthroughs have driven the progress of this plan over the last
three years:

e the first three involve product design and manufacture:

. compliance: guaranteeing compliance with industry standards
across all activities,

. perceived quality: designing and manufacturing attractive and
well-finished vehicles,

. durability: designing and manufacturing faultless vehicles that
are able to stand the test of time;

e three other priorities target customer satisfaction when in contact
with the brand:

. service quality: offering a simple, personalized service (Easy &
Personal) that fulfills customer expectations during the sales
and after-sales experience,

. fulfilling customer expectations: ensuring that we offer
vehicles and services that match customer expectations,

. reactivity: reacting quickly to customers’ issues;

e the seventh priority is group-wide: it relates to communication.
This involves telling employees, customers and opinion leaders
about the progress that has been made so that they in turn, can
become ambassadors of Renault’s desire to become an industry
leader in customer satisfaction.

The expertise network

Since 2010, the expertise network structures and harnesses the
Company's knowledge and know-how to implement its strategic
orientations and contribute to its performance and customer
satisfaction. This year it has reached a level of maturity that allows it
to connect all Group functions.

The 53 areas of strategic expertise are established in all major
business activities, with a strong concentration in engineering. In
2018, further areas related to new technologies were added, and
existing areas were in part reviewed to ensure consistency with the
latest additions and provide supplementary skills to support the
transformation of our business activities.

The network is structured into four levels:

e the "Expert Fellow”, a member of the Renault Management
Committee. Responsible for defining the strategic areas of
expertise, the Expert Fellow coordinates the Expert Leader
network in order to structure production both at the strategic
level using roadmaps and the operational level regarding technical
or methodological innovations, support for projects or quality
issues. The collaborative work carried out by working groups
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contributes to a dynamic of shared progress for the affected
business activities as regards the Company’'s main challenges,
which are largely technical. The network can thus be described as
an agile organization that serves the inter-business sector.
Participation in regulatory and standardization bodies and their
consistency is also one of the network’s deliverables;

e 53 "Expert Leaders”, each reporting to a business Vice-President
who oversees their road map. Expert leaders have responsibility for
one area of strategic expertise. They structure and guide their
internal network of experts and use an external network consisting
of universities, other manufacturers, associations, incubation
structures, etc., to enable the Company to work in an “extended”
way and expand it through involvement in collaborative or
investment efforts;

e 220 Experts, responsible for secondary fields of expertise, oversee
benchmarks, identify relevant partners and invest in the
protection of know-how through patents. They are responsible for
promoting standards and processes;

e 500 Consultants responsible for specific business activities, who
improve the state of the art by being “the benchmark” in their
practice, thus building standards, capitalizing on them and
imprinting them with their experience.

Thanks to its transversal approach, this continuous development of
the expertise network enables goals to be clear through a coherent
series of roadmaps, the acquisition of knowledge to be accelerated,
along with the application of this knowledge to the Group's various
business activities and projects. Accordingly, within the Alliance, the
Renault and Nissan expertise networks regularly coordinate to work
in synergy on strategic roadmaps and joint development projects.

Reinforcement of the innovation
momentum

1.4.3.4

Open Innovation at Renault

The creation of Open Innovation Labs is part of the Renault-Nissan
Alliance’s innovation culture and strategy: they enable innovation
opportunities to be cultivated based on an open eco-system
comprising start-ups, universities and investors and a local economy
such as local authorities, associations, customers and markets.

These labs bring together in one place the three pillars of open
innovation: the socialization of knowledge (events, conferences, think
tanks, and meet-ups), creativity and innovative design methods
(design thinking, Fablab) and new economy leveraging (acceleration
of start-ups, collaborative and open modes and platforms).

After Silicon Valley (California, USA), which was inaugurated in 2011,
and Tel Aviv (Israel), inaugurated in 2016, Renault has continued its
innovation strategy through the inauguration of a third Renault
Open Innovation Lab called “Le Square” in Paris in 2017. Through
collaboration between Renault's internal teams and external
start-ups and partners, it strives to define new ways of working and
the future of mobility.

In 2018, the Tel Aviv Alliance Innovation Lab identified, defined and
produced prototypes with Israeli start-ups mainly in the areas of
cybersecurity, sensors for ADAS and autonomous vehicles, and
data/smart cities.

Find out more at www.groupe.renault.com
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Similarly, in 2018, the Paris Open Innovation lab, Le Square,
participated in the CityMakers program. This initiative promotes
public-private partnerships for major future urban mobility challenges.
The CityMakers season 2 partners have identified six challenges. For
each challenge, the teams seek to understand the restrictions,
obstacles and needs of mobility users in the lle de France area. The
results will be presented to the general public on January 31, 2019 at
the CityMakers DemoDay.

The reinforcement of the innovation network is based on numerous

actions:

e increased technical and scientific synergies within the Alliance to
benefit from shared processes;

e sharing of collaborative projects co-financed with European partners;

e further expansion of the internal ‘Creative Labs' network to
increase the creativity of Renault employees;

e broadening of connections with local eco-systems in order to be
closer to new trends in these markets, through emerging start-ups;

e access to the best performing cutting-edge technologies through
the strategic partnership with the CEA; creation of an autonomous
vehicle project platform in Saclay;

RESEARCH AND DEVELOPMENT

e sharing of research efforts with French partners in industrial and
academic Technological Research Institutes (VeDeCom, SystemX);

e identification, activation and support for Research skill clusters in the
RTX according to the specific local features and talents associated
with new communications and information technologies;

e broadening of the exchange network with actors in future
mobility, based on Renault's strategic focuses (electric vehicle,
new mobility, connectivity and new associated services).

1.4.3.5 Investments in R&D resources

In 2018, a €68 million investment plan was dedicated to R&D
resources worldwide, of which 70% in France.
Investments in measurement and validation tools to prepare for:

e the conversion to new regulatory standards, particularly for
emissions and safety;

e the introduction of new technologies: ADAS, electrification,
connected vehicles, HMI, etc.;

e the development of local engineering.

1.44 R&D: a unified international organization

On March 1, 2018, Renault-Nissan-Mitsubishi announced the launch of
projects to accelerate convergence in key areas such as engineering,
manufacturing and supply chain, purchasing, quality and total
customer satisfaction, after-sales and business development.

In Engineering, this new organization aims to optimize synergies in
vehicle and service development.

As a result, the three previous departments (Renault Products, Alliance
Technologies and Nissan Products) were united into a single entity,
Alliance Engineering, under the authority of a single management.

The vehicle ranges are grouped into a single Alliance team that provides
platform-by-platform development under a common management.

1.4.4.1  Alliance Engineering

The new Alliance Engineering department is currently composed
mainly of nine major entities:

e six functional departments:
. the Research and Advanced Engineering department,

. the Customer Service, Testing and Digital Simulations department,

. the Combustion and Electric Powertrain Development department,
. the Vehicle Platforms and Components department,

. the Electric/Electronic and Systems department,

. the Connected Vehicles department;

e two Alliance Project Development departments tasked with
overseeing vehicle development according to a distribution of
projects by platform. These two departments include:

. two departments for the development of Segment A and B vehicles,
. one department for the development of Segment C and D vehicles,
. one department for the development of electric vehicles,

« one department for the development of light commercial vehicles,

and the Vehicle Development department, which is tasked with
designing items specific to the development of Groupe Renault
products such as, for example, cabins and bodywork;

e The Transformation and Performance department. This department
promotes the quality and uniformity of our products worldwide and
brings together skills management, specification/resource fulfillment,
and process and standards management activities.
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1.4.4.2  GCompetitiveness of Alliance

technologies

In areas such as autonomous vehicles, connectivity or electric
vehicles, and more generally speaking, in fields of research, the best
performing technologies are identified. The objective is to take the
best of the two carmakers and focus on the most promising
technologies to improve competitiveness and reduce the time
needed to introduce innovations into vehicle projects (time to
market) as illustrated by the partnership announced with Microsoft.

In the field of mechanics, the example of the gasoline engine, which
was co-developed as part of the partnership between the Alliance
and Daimler and inaugurated in the SCENIC and Grand SCENIC with
three power levels (Energy TCe 115, Energy TCe 140 and Energy TCe
160), and which is deployed in several Renault and Nissan models, is
an example of a best practice that is reproduced and standardized as
part of the new organizational structure.

Common platforms are a key aspect of performance that makes it
possible to produce a wide range of vehicles for the Alliance’'s 10
brands based on five standardized architecture areas, thus minimizing
the development of new parts.

Since 2015, the RGAE Alliance plan has been constructed to be the
single Renault/Nissan plan enabling synergies to be maximized. It
covers various plans and meets the priority needs of Product, Design
and Engineering.

This RGAE plan also serves programs such as Alliance Mobility Services.

The purpose of the Research & Advanced Engineering plan is to develop
innovations for future customers and ensure the competitiveness of our
vehicle ranges with:

e affordable solutions to meet basic and regulatory needs;

e innovative solutions that add customer value and for which there
is no justification to develop them alone.

R&AE’s ambition is to continue to increase synergies. The share of
joint projects (projects whose results are jointly owned) rose from
€181 million in 2015 (direct costs jointly financed 50/50 by Renault
and Nissan) to €494 million in 2018, including €43 million recently in
Renault business activity support to match Nissan's RGAE activities.
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The arrival of Mitsubishi as the third partner in the pooling of RGAE
expenses for subjects of common interest will enable these
synergies to be further increased in the longer term.

The pooling of resources to cover all priority needs helps to increase
the competitiveness of our products and thus allows the creation of a
virtuous circle for the Renault-Nissan Alliance that Mitsubishi will join:

Creation
of synergies

Investment
in priority
areas

Sales
increase

Strengthening
technological
and product
competitiveness

1.4.4.3  Renault international engineering

centers (RTX)

Groupe Renault's engineering centers are located all over the world in
countries such as Spain, Romania, Korea, India, Russia and the United
States. Thanks to their knowledge of local and regional markets, they
are tasked with adapting vehicles to customer needs and expectations,
local regulatory constraints and national economic situations.

Through the application of a skills upgrading policy that continues
from year to year, Groupe Renault continuously increases the
responsibility of engineering centers for cross-functional activities
and enables them to take charge of vehicle project design at an
increasingly early stage in the process.

Find out more at www.groupe.renault.com
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1.5
MANAGEMENT

1.5.1

1.5.1.1  Objectives of the internal control

and risk management systems

Groupe Renault has adopted organizational structures and
procedures to contain the risks inherent in its activities and to limit
their negative impact. The internal control and risk management
systems are implemented in all corporate functions, all activities and
all Regions. The main objectives are to:

identify and manage risks to which the Company is exposed;
e ensure compliance with laws, regulations and the Company's by-laws;
e control quality, cost and delivery times in its activities;

e ensure that financial, accounting and management disclosures are
reliable, relevant and of a high standard.

These structures and procedures cannot, however, offer an absolute
guarantee that the Company’s objectives will be achieved. In order to
mediate between the opportunities and risks, Groupe Renault’s global
risk management system aims to reduce the impact and/or probability
of events having a significant influence on the control of operations or
the fulfillment of objectives. The internal control and risk management
systems identify and assess risks by measuring the level of risk factor
management and the efficacy of management plans.

1.5.1.2  Regulatory framework of the internal

control and risk management systems

Since 2007, Groupe Renault has taken into account the reference
framework and implementation guidelines of the French Financial
Markets Authority (AMF), which were updated in July 2010, and the
recommendations of the Audit Committee working group report
published in July 2010.

The AVTOVAZ group has management autonomy and has
implemented an internal control system and risk management
system in accordance with Russian legislation and the organization
described in this section; any variations are indicated and explained.

With regard to sales financing, RCI Banque has defined its own
internal control framework in accordance with banking and financial
regulations. This system is outlined in section 1.5.3 “Sales Financing".
RCI Banque is subject to controls by the French Prudential
Supervisory Authority (ACPR) and the European Central Bank (ECB).

INTERNAL CONTROL AND RISK MANAGEMENT

INTERNAL CONTROL AND RISK

Group internal control and risk management system

1.5.1.3  Organization of the internal control

and risk management systems

The overall control system is based on the three lines of defense
represented in the diagram below:

Audit, Risks and Ethics Committee
(CARE)

Executive Committee /
Operational Review Committee

Risks and Internal Control
Committee (CRCI)

Ethics and Compliance
Committee (CEC)

1t line 2" line 3" line

Operational Internal Audit

Management

Corporate Functions

- Risk Management

- Internal Control

- Ethics/Compliance

- Management
Control

- Accounting

- Quality

-HR

- Legal

- Environment, etc

- Functions
- Regions
- Programs

The internal control and risk management systems help to control
operations and fulfill Group objectives:

e the internal control system aims to control processes so as to
provide reasonable assurance on the efficacy, preservation of
assets, compliance and reliability of financial, accounting and
management information;

e the risk management system identifies and assesses major risks
likely to hinder the business' ability to fulfill its objectives in
order to maintain these risks at a level judged acceptable by
Senior Management;

e as part of its duties, internal audit assesses the functioning of the
internal control and risk management systems, and issues
recommendations for improvement.
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The first two lines of defense report on internal control and risk
management issues to dedicated committees: the Risks and Internal
Control Committee (Comité des risques et du contréle interne, CRCI)
and the Ethics and Compliance Committee (Comité d'éthique et de
conformité, CEC) presented in section 3.4.2. They occasionally report
to the Executive Committee and the Operations Review Committee
as part of thematic presentations. The aim of the Risks and Internal
Control Committee is to regularly validate and assess the efficiency
of the internal control and risk management systems.

The second and third lines of control present the results of their
work to the Audit, Risks and Ethics Committee (Comité de l'audit,
des risques et de ['éthique, CARE), whose duties are defined in
section 3.1.6.

In the course of their duties, the Statutory Auditors assess the
internal control of the preparation and processing of accounting and
financial data and, when necessary, issue recommendations.

1.5.1.4  Deployment of the internal control

and risk management systems

The Group comprises three operating segments: the Automotive
division of Groupe Renault, excluding AVTOVAZ, the AVTOVAZ
group, and Sales Financing.

The Automotive division of Groupe Renault, excluding AVTOVAZ, is

structured around three axes: Regions, Corporate Functions and

Programs. They help set the business strategy and implement it on a

daily basis:

e the “"Regions” axis develops the business in the field. The Regions
are responsible for optimizing the business and generating
profitable revenues;

e the “"Corporate Functions” axis groups together all of the business
functions, with global responsibility. Corporate Functions define
the policies, and supply the appropriate standards, methods and
skills to the Programs and Regions;

e the "Programs” axis is responsible for the life-cycle of the vehicles
and services at a global level. Programs develop the vehicle ranges
and services and manage their profitability.

This structure does not exist for the AVTOVAZ group.

Sales financing has its own internal control and risk management
systems and organization, as outlined in section 1.5.3

Guidelines for the internal control
system

1.5.1.5

Internal delegations and separation of offices

In addition to command-line structures, the Group has set up a staff
reporting system so that corporate function managers can provide
leadership for their function correspondents throughout the Group.

The decision-making process is based on a system of internal
delegation that determines in which areas and at which levels
operational managers may make decisions. All the rules for delegating
decision-making authority are communicated to personnel via the
intranet. Decision requests are tracked in a workflow that implements
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the rules specifying the persons to be involved, in accordance with
internal control procedures or documented in the minutes of the
committees responsible for making the decision.

Decisions concerning certain transactions, and notably those related
to the capital of the subsidiaries, disposals/acquisitions, partnerships,
cooperation, and limits on the hedging of raw materials and currency
risks, along with general policies, are made following a special review
by a committee of experts, which gives an opinion. The final decision
was then made by the Chairman and Chief Executive Office in 2018r.

The principle of separation of offices and tasks is required at all
hierarchical and functional levels within the Group, and within the
computer systems, to facilitate independent control and to separate
tasks and functions corresponding to operations, the protection of
property and their booking for accounting purposes.

Group ethics and corporate functions criteria

The “Corporate Functions” define and issue the policies and standards
to be deployed, which are then rolled out as procedures and operating
methods to ensure that processes at operational level function in
accordance with the principles outlined in the Code of Ethics, the
Guide for preventing corruption and influence peddling and the
dedicated Codes of Ethics. The Internal Control department has
distributed guidelines (Minimum Control Standards & Control Basic
Rules), which list the main themes to be controlled and incorporated
into the operational staff's control activities.

1.5.1.6 Scope

The internal control system applies to the parent company and all
fully consolidated companies. The risk management policy is
applied at Group level for major risks. It is rolled out at operating
entity level (countries, commercial and/or industrial subsidiaries)
and for vehicle programs.

The main actors in internal control
and risk management

1.5.1.7

In accordance with the AMF's general internal control principles and
respecting the principle of the separation of offices, the Renault
internal control system is implemented in accordance with the three
lines of defense set out in section 1.5.1.3:

e atline one are:

. operational management, which adapts and applies within its
scope of responsibility the internal control and risk management
principles and methods defined at Group level,

. employees, who are expected to comply with the internal
control system established for their work areas and with the
Code of Ethics Groupe Renault and the Guide for preventing
corruption and influence peddling as well as their own
dedicated Codes of Ethics;

e at line two, this system is permanently monitored to evaluate its
proper application and efficiency. This monitoring is performed by:

. the Internal Control department using self-assessment
questionnaires and compliance tests. It also sees that action
plans are carried out if any shortcoming is observed,

Find out more at www.groupe.renault.com
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. the Risk Management department: as both project leader for
mapping the Group's major risks, and adviser and support for
risk mappings by programs, operating entities in Regions
(whether industrial or commercial) or for more specific mapping
needs,

. the Group Performance and Control department coordinates and
leads this process in the field, supported by its representatives in
the entities and Regions. It ensures that all personnel comply
with management rules and assists operational staff in the
coordination of their action plans and monitoring,

. the departments, known as “Corporate Functions”, represent
the business functions and are responsible on a global scale for
establishing policies, standards and methods;

e line three involves:

. the Internal Audit department, which independently and objectively
assesses the control of operating performance, provides advice and
recommendations on how to improve the control systems and gives
Senior Management reasonable assurance on the degree of control
over operations in the form of a report setting out the observations,
the recommendations listed according to three levels of criticality
and the conclusions (strengths/weaknesses, audit rating, etc.).

The Internal Audit department is involved in all activities and
entities of Groupe Renault and the AVTOVAZ group. It may also be
performed on converged organizations with Nissan. For bodies in
partnership with Renault, the intervention may take place subject to
the partner's agreement, and for externalized activities, if the
contract audit clause allows it.

The audit plan is prepared annually. This annual audit plan is
reviewed as and when required and is based in particular on the
Group's risk mapping.

Audit types:

e control the implementation or application of internal and
external guidelines;

e provide operational management with an external assessment
and objective overview of operations controls and the adequacy of
methods implemented, compared with performance objectives
and best practices. This type of audit may be required to assess
the quality and effectiveness of risk management plans;

e assess any processes that carry a risk of fraud or perform specific
investigations following an alert;

o verify the implementation of action plans drawn up by management
following a prior audit that produced an “insufficient” rating (follow-
up assignment).

Data analysis strengthens the reliability of an audit.

Recommendations arising from internal audits lead to the drafting
of action plans, implemented by the auditees and validated by the
Internal Audit department.

INTERNAL CONTROL AND RISK MANAGEMENT

The Audit department monitors the corrective action and twice a
year prepares a progress report on the recommendations, with high
or medium criticality, which it provides to the Group's Senior
Management and CARE.

The Internal Audit department is certified by the French Institute of
Audit and Internal Control (IFACI)™, in accordance with the
standards for the professional practice of internal auditing
(référentiel professionnel de laudit interne, RPAI) comprising 25
general requirements divided into 100 detailed requirements across
six categories: positioning, planning, steering, GRC (governance, risks
and compliance) programs, professionalism, quality performance
and audit processes.

1.5.1.8 Assessment and outlook

In 2018, the work of the Internal Control department focused on the
following points:

e analysis of existing accounting controls, definition and management of
the implementation of additional controls to improve the corruption
prevention system and support for the operational staff affected;

e performance of awareness-raising actions and training in the risks of
external fraud, such as "CEO fraud” and “change in bank details fraud";

e to help operational staff coordinate the separation of offices, the
Internal Control department deployed a method for analyzing the
separation of duties using standard matrices for the main
processes at risk (accounts, inventory management, purchasing,
etc.). This analysis was carried out across significant Group entities
and action plans are being drawn up and monitored by the
Internal Control department. A similar process was also launched
to ensure the proper separation between the purchasing, accounts
and cash management information systems;

e creation and training of a Data Analytics cell to mine for and
analyze data for internal audits and second-level controls;

e performance of preventive and detection controls as part of this
new structure dedicated to Data Analytics.

The priorities in 2019 will be to continue these underlying actions
begun in previous years.

1.5.1.9  Training to adapt skills

The main corporate functions have set up schools to raise the
professional standards of their staff. These schools reflect their
strong belief in employee training as a way to enhance performance
and to better satisfy Senior Management expectations.

The Internal Control department has launched a program of specific
and further training for operational managers within the entities.
Over the last three years, the Internal Control department has
trained over 400 managers and 35 Management Committees.

In addition, complimentary programs are under deployment by the
Risk Management department throughout the Group to raise
awareness on risk culture and risk management fundamentals.

(1) French Institute for Audit and Internal Control (Institut francais de l'Audit et du Contréle interne).
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1.5.2

Implementation of internal control

and risk management objectives

1.5.21  Risk management

The Group applies a risk management method based on one hand on
identifying risks of any kind, which are then mapped, and, on the
other hand, on carrying out action plans to deal with these risks, and
specifically their net impact and/or probability of occurrence, by
means of: elimination, prevention, protection or transfer. This
method applies to the Group, entities and vehicle programs. The
mapping of major Group risks (descending and ascending) is
presented to the Risks and Internal Control Committee, the Group
Executive Committee and the Audit, Risks and Ethics Committee,
which validate it.

To carry out its duties, the Risk Management department relies, in
particular, on two networks:

e one comprising managers mainly from the performance and control
function, for the operating entities (countries, commercial and/or
industrial subsidiaries) and from the quality assurance function, for
the programs. These managers are known as Operational Risk
managers (RMO). They work with the Risk Management
department on the operational implementation of risk
management systems within the entities and programs;

e the other made up of experts who manage a specific area of risks.
These may be risks common to all companies or specific to one of
Groupe Renault's segments of activity. These experts are known as
Expert Risk managers (RME) and consult on the standardized risk
management plans in their area of expertise.

The risk factors to which the Group is exposed are described in
section 1.6. Analysis is performed based on the categorisation of
risks in use within the Group (Risk Universe):

e risks related to strategy and governance;
e risks related to operations:
. Cross-group operational risks,
. risks related to the definition of products, services,
. risks related to the engineering of products, services,
« risks related to purchasing,
. risks related to in-bound logistics,
. risks related to manufacturing,
. risks related to out-bound logistics,
. risks related to sales of products and services;
e risks related to cross-group functions:
« financial risks,
« quality risks,
. Human Resources risks,
. data processing risks,
. legalrisks,

. fiscal and customs risks.
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To draw up the audit plan for the Company’s major risks, which is
validated by Senior Management and approved by the CARE, the
Internal Audit department uses risk maps to identify the most
pertinent audit themes and assess risk coverage. Through its
auditing task, the Internal Audit department provides the Risk
Management department with insight on the effective level of
control of major risks.

15.2.2 Assessment and outlook

In 2018, the Risk Management department focused its activities on:

e updating the mapping of the Group’'s major risks. This exercise
was carried out in light of the Group’s medium-term strategic
plan, Drive the Future, so that the latter could in particular
continuously integrate action plans to address the risks identified;

o the strengthening of treatment plans and processes to improve
the control of the major risks identified previously;

e assistance to operating entities in the implementation of country,
industrial site and commercial subsidiary risk mappings, carried
out with the operational risk managers of the relevant entities;

e assistance to the Program or Project departments in creating risk
mapping for projects.

Furthermore, actions by the Risk Management department to raise
Group employees' awareness regarding risk culture and risk
management fundamentals were continued (communication and
training).

In 2019, the Risk Management department'’s activities will continue
to focus on these priority issues.

1.5.2.3 Compliance with laws, regulations

and the Company’s by-laws

Compliance with laws and regulations is a major objective of internal
control, which must see that the means for assuring regulatory
compliance are available. This control is provided by the Ethics and
Compliance Committee (CEC). Within the Internal Control department,
the Regulatory Compliance Officer is responsible for ensuring that the
decision-making departments (Technical Regulations, Legal,
Environment, etc.) have reliable procedures in place to guarantee
regulatory compliance. The Legal department provides support and
assistance in this respect.

The Regulatory Compliance department has developed a method to
assess existing procedures, approved by the CEC. This method has
been applied to a list of regulatory areas selected with the Legal
department. In parallel with this assessment of the organization and
processes in place, the Regulatory Compliance Officer and the Legal
Compliance Officer work with each decision-making department to
rank the severity of the risk of regulatory non-compliance. (see “Risk
factors” in section 1.6.1.1).

Find out more at www.groupe.renault.com
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The system as a whole is managed by the internal monitoring
procedure of the Regulatory Compliance department.

A Chief Ethics and Compliance Officer (CECO) was appointed in
November 2018. The structure of this new Ethics and Compliance
department is still being defined. The regulatory compliance
monitoring system will be redefined within this new framework.

INTERNAL CONTROL AND RISK MANAGEMENT

1.5.24 Management of activities

The internal control system aims to ensure the proper functioning of
the internal processes implemented, using a framework of methods
and procedures. The operating processes are guided by QCD
(Quality/Cost/Delivery) indicators, for which the risks have been
analyzed as part of the entity mapping projects, self-assessment
questionnaires and performance reviews.

153 General framework for internal control and risk
management within the RCI Banque group

RCl Banque has a global internal control system which aims to
identify, analyze and manage the main risks identified in relation to
the Company’s objectives. The RCI Banque group's Internal Control
Committee has validated the general framework for this system,
which is described in the Internal Control Charter.

This Charter defines the system applicable to the French and foreign
companies over which RCl Banque has effective control and specifies
in particular:

e the general arrangements for managing internal control;
o the local arrangements for subsidiaries, branches and joint-ventures;

e the special arrangements for various functional areas.

The risk management system at RCl is overseen on three levels by
separate functions:

e the first line of control is exercised by the operational functions in
charge of day-to-day risk management as part of the activities in
their area of expertise. These functions decide and are responsible
for taking risks in the conducting of transactions and the
objectives assigned to them. They exercise this responsibility in
accordance with the management rules and the risk limits defined
by the corporate functional departments.

The corporate functional departments in charge of risk definition,
rules, management methods, measurement and monitoring at the
corporate level. Each department, in its area of expertise,
manages and oversees the risk management system via
guidelines and country objectives. Risk is monitored by periodic
dedicated committees in both the subsidiaries and centrally.
These departments rely on local representatives for risk
measurement and exposure monitoring and ensure that limits are
respected at the group level;

e the second line of control includes:

. the Internal Control department and the internal controllers for
the Group entities, which control the level of compliance of
transactions with the management rules defined in the
procedures. More specifically, they verify the relevance of the
first line of control,

. the Risk and Banking Regulations department, which oversees
the deployment of the Group's risk governance policy, verifies
the efficiency of risk management by the functional
departments and of compliance with the limits and alert

thresholds established and ensures that the RCI Risk Committee
is notified when those thresholds are exceeded;

e the third line of control is the internal audit function, which aims
to provide assurance to RCI Banque's Board of Directors and
senior management about the degree of control over transactions
and the oversight exercised by the first two lines.

The risk management system covers all the macro processes of the
RCI Banque group and includes the following tools:

e the list of major risks for the RCI Banque group for which a
coordinator, a level of appetite, alert thresholds and limits (Risk
Appetite Framework, or RAF) are defined. This list and the Risk
Appetite Framework are updated at least once a year in line with
the RCI Banque group's business model and strategy;

e the operational risk mapping deployed in all of the RClI Banque
group's consolidated subsidiaries identifies operating risks and the
ways in which they are controlled. This operational risk mapping is
updated regularly by the functional departments and assessed
annually by the process owners;

e the incident collection database helps to identify malfunctions that
correspond to predefined criteria and enables the corrective and
preventive measures required to control risks to be put in place. This
database is used for internal and regulatory reporting purposes. The
system sets thresholds for immediately communicating incidents to
Groupe Renault's Executive Committee, Board of Directors and
Ethics and Compliance Committee (CEC), the French Prudential
Supervisory Authority (ACPR) and the European Central Bank.

Bodies and actors involved in internal control
and risk management

e The Board of Directors, as supervisory body, has the following
responsibilities:

. it decides on the Company’s business strategy and monitors the
implementation, by Executive Directors and the Executive
Committee, of supervisory procedures to ensure effective and
prudent management,

. it approves and periodically reviews the strategies and policies
for taking on, managing, monitoring and reducing risk,
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. it examines the governance model, periodically assesses its
effectiveness, and ensures that corrective action is taken to
remedy any shortcomings,

. it oversees the publication and communication processes and
checks the quality and reliability of information due to be
published and disclosed by the Company.

As such, the Board devotes at least one meeting a year to a review
of the internal control system, in order to sign off on the annual
report on internal control submitted to the French Prudential
Supervisory Authority (ACPR).

The Board of Directors is assisted in its duties by various committees:

. the Audit and Accounts Committee meets three times a year. It
is responsible for preparing, presenting and monitoring the
financial statements, overseeing the statutory audit of the
separate and consolidated financial statements, monitoring the
independence of the Statutory Auditors and the definition of
their non-auditing services, recommending the appointment of
the Statutory Auditors and monitoring their rotation, verifying
the effectiveness of internal control and risk management
systems, reviewing the audit plan, analyzing the audits carried
out and reviewing investments in unconsolidated companies,

. the Risk Committee meets four times a year. Its role includes
examining the risk map and signing off on the definition of
risks, and analyzing and authorizing RCI group risk limits in line
with the Board's risk appetite and with a view to assisting the
Board in terms of oversight. It is also responsible for analyzing
action plans in the event that limits or notification thresholds
are exceeded, and for examining pricing systems for products
and services. In parallel with the Compensation Committee, it
also has the task of examining whether the compensation policy
is compatible with the Company's risk exposure, So that it can
advise the Board of Directors, this Committee is also
responsible for the analysis and approval of the internal control
report, the ICAAP and ILAAP systems, the recovery plan, and
significant aspects of the rating and estimating processes
derived from the Company's internal credit risk models,

. the Compensation Committee meets at least twice a year. It
examines the compensation policy for company officers and the
Head of Risk Management annually and prepares decisions for
the Board of Directors regarding the compensation of individuals
who have an impact on risk and risk management,

. the Compensation Committee meets at least twice a year. It has
the task of recommending directors to the Board of Directors. It
is also in charge of the annual review of the Board of Directors,
including its structure, membership, gender diversity and
breadth of directors’ knowledge, skills and experience. It
submits nominations to the Board for Executive Directors, the
Chief Executive Officer, Deputy Chief Executive Officers and the
Head of Risk Management,
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. the Strategy Committee meets at least four times a year. Its
role is to analyze the roll-out of the strategic plan, as well as
reviewing and signing off on various strategic projects.

e The Executive Committee, the group’s Senior Management body,

directs the RCI Banque's policy and strategy.

The Senior Management relies on the following committees to
oversee the Group's risk management:

. the Financial Committee, which reviews the following topics:
economic analysis and forecasts, cost of funds, liquidity risks,
interest rate risk and counterparty risk in the different areas
and subsidiaries of the group. The balance sheet and income
statement of RCl Holding are also analyzed to make the
necessary adjustments to intra-Group transfer pricing,

. the Credit Committee, which approves commitments exceeding
the authorization limits of subsidiaries and the Group Head
of ommitments,

. the Performance Committee, for “Customer and Network Risks",
which evaluates the quality of customer origination and
benchmarks subsidiaries’ performance in terms of recovery.
Within the dealership network, changes in the outstanding
portfolio and inventory turnover are reviewed, together with
changes in dealer and portfolio classification,

. the Regulatory Committee, which reviews major regulatory
changes, prudential supervision and action plans, and validates
internal rating models and the associated management policy,

. the Internal Control, Operational Risk and Compliance Committee,
which oversees the group’'s entire internal control system,
monitors quality and related procedures, and adapts resources,
systems and procedures. It defines, manages and monitors the
principles of the operational risk management policy and
compliance control system. It also keeps track of action plans. This
committee also exists within each RCI Banque group subsidiary,

. the New Product Committee, which approves new products
before they are marketed, by ensuring the compliance of the
new products with the group’s commercial policy, the group's
budget requirements, locally applicable legislation, and group
risk governance.

Process owners have been appointed for each macroprocess and
are responsible for risk management in their respective areas of
expertise in line with group standards, defining and updating the
corresponding procedures and first-level controls.

Regulatory Monitoring Officers are responsible for monitoring,
analyzing and informing operational staff of any regulatory
changes impacting RCl Banque as part of the compliance control
system put in place to ensure good corporate governance.

Find out more at www.groupe.renault.com
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e The Director of the Internal Control department (Département du
Controéle Interne, DCI), who reports to the Risk Management and
Compliance Director, is responsible for the permanent control of
organizational compliance and for directing the general internal
control system for the entire Group. In terms of internal control
supervision in the RCl Banque group subsidiaries, the Director of
the Internal Control department is supported by Internal
Controllers who report to him/her functionally. The Internal
Controllers report hierarchically to the CEO of the subsidiary.
Similarly, the Director of the Internal Control department is
supported by employees within the central functions to manage
the internal control supervision system within the RClI Banque
group departments.

e The Director of the Risk and Banking Regulation department
(Département Risques et Reglementation Bancaire, DRRB), who
reports to the Risk Management and Compliance Director, ensures
the deployment of the Risk Governance Policy within the Group
and ensures its consistency with the Risk Appetite Framework
(RAF) defined by the Board of Directors; ensures the reliability of
risk measurement indicators, the completeness of risk
management systems for each risk and the effective exercise of

1.6 RISK FACTORS

The Group comprises three operating divisions: Groupe Renault
Automotive excluding AVTOVAZ (hereafter known as “Automotive”),
the AVTOVAZ group and Sales Financing (RCI Banque group). Each
of them has its own risk management system, which is used to keep
the risks related to its activities under control.

For Automotive, the global risk management system is based on
collaboration between the Risk Management department at head
office, operational risk managers in operating entities and projects and
expert risk managers within certain business functions and corporate
activities. This network of different levels strengthens the risk
management system and provides it with the means to be proactive in
controlling risks. The methodological framework implemented is
described in sections 1.5.1 and 1.5.2, including the classification of
risks in use within the Group (Risk Universe).

For the AVTOVAZ group, the risk management system is unique,
organized in accordance with Russian legislation and based on
methodologies that are the subject of discussions with Groupe
Renault with a view to gradual harmonization and increasing
maturity. A summary of the main risk factors identified by the
AVTOVAZ group is presented in this document (see section 1.6.2). It
should additionally be noted that specific action plans are in place, in
close cooperation with the Group, as part of the AVTOVAZ group's
continued operational turnaround and notably in the context of the
implementation of Decree 719 in Russia and criteria relating to
industrial localization.

such management; controls, more specifically, the effectiveness of
the reporting and alert feedback channels from the subsidiaries to
the corporate departments and prepares a summary report on the
risks for the management bodies and the Risks Committee of the
Board of Directors, as appropriate; verifies the adequacy of the
corrective measures developed in the event of failures and their
effective implementation by the management functions; plays a
central role in monitoring the group’'s compliance with applicable
prudential regulations.

e The Audit and Periodic Control Director for the RClI Banque group
reports to the Chief Executive Officer. He/she is independent of
the Permanent Control department and works with the different
subsidiaries based on an annual audit plan validated by the Audit
and Accounts Committee. Audits result in written reports
including recommendations that are submitted to the Internal
Control Committee and the Audit and Accounts Committee. These
comments and recommendations are presented in the annual
internal control report, which is approved by the Risks Committee
and the Board of Directors and submitted to the French
Prudential Supervisory Authority (ACPR) in accordance with
banking regulations.

For the Sales Financing segment (RCl Banque group activities), the
comprehensive risk management system is organized in accordance
with banking regulations (see section 1.5.3). A detailed description of
this system is available in the RCI Banque group’s Annual Report. In
this document, the risk factors and management procedures and
principles are briefly outlined.

Lastly, it should be noted that the Group's major risk mapping has
been updated every year since 2016, in close collaboration with the
preparatory work and implementation of the medium-term strategic
plan, Drive the Future, so that the plan would integrate the
appropriate action plans designed to respond to the operational or
strategic risks identified.

In this context, this chapter describes the main risk factors currently
identified by the Group's operating segments.

Nevertheless, although the risk factors described below are identified
by the Group as significant factors that may have a negative impact
on its image, its assets, the conduct of its activities and the
achievement of its objectives, it cannot be ruled out that other risk
factors currently considered insignificant or not identified may in the
future adversely affect the Group in an environment in which its
activities are becoming increasingly complex and which is changing
at an accelerated pace.
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1.6.1

1.6.1.1

Risks related to strategy
Risk factors

Various risks are being identified in connection with the Group's
strategy, namely:

e it may be faced with an inability to make changes to its business
model so as to anticipate and adapt to potential changes and
disruptions in markets, mobility offers and associated value chains;

e furthermore, the strengthening of the Group’'s global presence
depends to a significant extent on strong sales growth in China
and improved sales in India, which are contingent on the proper
execution, in highly dynamic markets, of the relevant parts of the
2017-2022 strategic plan;

o finally, even though it is a growth and performance accelerator, the
Group's membership of the Renault-Nissan-Mitsubishi Alliance
also entails specific forms of governance and requirements, and
any changes to these may result in disturbances in the application
of its strategy.

Management procedures and principles

As regards the Group's business model, the Drive the Future
strategic plan aims to make this risk an opportunity by mobilizing
the resources of the Group, the Alliance, RCI Banque, targeted
partnerships and acquisitions, to structure a strong sustainable,
electric, autonomous and connected mobility offer.

Risks related to governance
Risks related to regulatory compliance

Risk factors
Risks related to non-compliance with laws and regulations.

Management procedures and principles

The Group has a structured approach to analyze the robustness of
regulatory compliance over a range of regulated areas defined in
collaboration with the Legal department (including “competition”,
“fraud and corruption”, “environment”, “health-safety-work
environment”, “technical regulations”, etc.).

This approach is led by the Regulatory Compliance department, part
of the Internal Control department, and is monitored by the Ethics
and Compliance Committee.

The aim is to ensure compliance with laws and regulations, reduce
the exposure of the Company and its executives to risks of criminal,
administrative and financial sanctions and protect its image.
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Risk factors for Automotive

Risks related to strategy and governance

The system is based on three types of actors:

e the departments that set specifications (Technical Regulations
department, Legal department, HSE department, etc.), provide
regulatory oversight in their respective fields, transpose
regulatory criteria into internal standards and deploy them
within their networks;

e the operational entities ensure regulatory compliance via their
processes, based on directives and with the support of the relevant
functional departments, in accordance with local regulations;

e the Regulatory Compliance department defines the methods and
evaluates the regulatory compliance systems, with the support of
the Legal department.

A Chief Ethics and Compliance Officer (CECO) was appointed
in November 2018 in order to strengthen the Group's regulatory
compliance system.

1.6.1.2  Risks related to operations

Cross-group operational risks

Risks related to geographic location
and economic conditions

Risk factors

The Group has industrial and/or commercial operations in a large
number of countries, some of which could present specific risks:
changes in economic conditions, political or regulatory instability,
social unrest, protectionism, nationalization, fluctuation in interest
rates and foreign exchange rates, lack of foreign currency liquidity,
and foreign exchange controls.

Management procedures and principles

In general, the geographic breakdown of the Group's sales makes it
possible to limit the impacts of regional hazards and take advantage
of opportunities.

From an organizational point of view, the Group's activities are
divided into five Regions, each headed by a Management Committee
composed of representatives of all of the Company’s functions and
led by a Chairman who oversees the Region’s business plan so as to
contribute to the performance of the Group.

All decisions regarding the geographical location of manufacturing
operations are taken in a context of an overall Group growth
strategy that mitigates the risk of instability through a global
industrial approach in order to ensure a diversification of risks.
Country investment risk is in principle not hedged, but the risk
of non-achievement of objectives is included in the expected
profitability calculation. From an operational standpoint, the Group
is continually increasing the local integration at its production
facilities to reduce political and foreign exchange risks and thus
make them more competitive.

Find out more at www.groupe.renault.com
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With regard to trading flows, the Group hedges against the risk of ASIA - PACIFIC

non-payment for most payments originating from high-risk
countries. The main exceptions relate to intra-Group sales, sales to
industrial partners and to certain countries for which there is no
hedging. Residual country risk is regularly monitored.

In order to centrally manage the risk of non-payment and put in
place hedges on competitive terms, the Group has designed a "hub
and spoke” invoicing system. Manufacturing subsidiaries sell their
exported production to Renault s.a.s., which sells it on to commercial
subsidiaries and independent importers, granting them supplier
credit. The associated risk is managed by the parent company. Some
sales between countries covered by customs agreements do not use
this system, however.

These general principles are illustrated and complemented by
specific actions:

EUROPE

The Group’s activities remain highly dependent on the European
market, which accounts for about half of the Group's sales.

AMERICAS

In a volatile political and economic environment that has had a
significant impact on exchange rates, particularly in Argentina and
Brazil, the Americas Region has deployed an industrial, commercial
and organizational action plan that has offset most impacts of
external origin. Subsidiaries now benefit from an optimized structure
that, if necessary, makes it possible to handle new turbulence in
2019 or benefit fully if there is an economic recovery.

AFRICA - MIDDLE-EAST - INDIA

Shipments of components to Iran have been completely halted since
early August 2018 following the reinstatement of US sanctions.
Restrictions on foreign exchange allocations by the central bank
have also led to the shutdown of built-up imports, which has
impacted the Group's manufacturing and inventories.

In Algeria, local production helps to maintain a dominant commercial
position despite built-up import restrictions.

Exports from Morocco, which now exceed imports, are limiting the
Group's exposure.

EURASIA

In Russia, the Group’'s management reflects the fluctuations of the
economic environment as closely as possible and supports market
recovery: active management of the pricing policy makes it possible
to reconcile commercial growth with the management of exchange
rate fluctuations. Stronger local integration also remains a priority at
all production sites.

In Turkey, the economic situation has affected the automotive market
and the Group's local sales since the second half of the year. The
devaluation of the currency, however, creates export opportunities in
terms of volume and profitability.

The risk regarding debt owed by Renault Ukraine to Renault s.a.s. is
partially covered by credit insurance.

Renault is present in China through three joint ventures: Dongfeng
Renault for the production and marketing of passenger cars under
the Renault brand, Renault Brilliance Jinbei for the production and
marketing of light commercial vehicles under the Renault and Jinbei
brands, and eGT for the development of an affordable EV vehicle
that will be marketed by the Alliance and its partner Dongfeng. All of
these operations are carried out with a local partner. Production is
located in China and over 80% of all purchasing is carried out with
local suppliers for all vehicles.

Risks related to natural disasters

Risk factors
Natural disasters (earthquakes, storms, floods, etc.).

Management procedures and principles

The Group has been working for several years to increase its
resilience capacity in the face of natural disasters through regular
updates of risk and stakes assessments, protection programs for
people and property, monitoring and crisis management systems
and business continuity plans.

For example, a specific plan is being rolled out to optimize procedures
covering major seismic risks (Chile, Turkey, Romania, Colombia,
Slovenia, Morocco, etc.). This program is based on actions to
strengthen buildings and facilities, training of staff on the steps to be
taken in the event of an earthquake, the establishment of specific
means of communication, the organization of crisis management
systems, research and preparation of solutions to ensure business
continuity and a customized insurance program.

Risks related to industrial accidents

Risk factors
Fires, explosions and machine breakdowns.

Management procedures and principles

For many years, the Group has focused on reducing the risk of fires,
explosions and machine breakdowns at production sites, engineering
and test centers and logistics platforms.

For more than 25 years, the Company has, in consultation with its
insurers, put in place an ambitious and rigorous prevention policy
that covers personal safety as well as that of property and business
continuity.

As a result, most existing industrial plants have achieved a high level
of prevention and protection, recognized via the “Highly Protected
Risk” (HPR) rating, an international standard awarded by insurance
companies that verify the application of prevention and protection
rules every year across nearly 60 sites. More than 94% of the assets
in the industrial, engineering and logistics scope covered by Groupe
Renault “property damage and business interruption” insurance
program have been awarded the HPR label by the Group's insurance
companies, thus attesting to the results obtained. This high degree
of control over risks, which is recognized by insurers, has a direct
positive impact on the terms at which the Group is able to buy
insurance cover.
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Environmental risks

Risk factors
The Group’s main environmental risks fall under four categories:

e Climate change:

. physical risks (exposure of sites to extreme weather events with
potential negative consequences on industrial and logistical
activities, supply and insurance premiums),

. risks related to the transition to a low-carbon economy
(mismatch between offer of products/services and market
expectations, loss of product competitiveness, increase in
production costs),

. impact of the evolution of regulatory and normative
requirements related to environmental performance of vehicles
and/or industrial processes and, more broadly, greenhouse gas
reduction targets defined in the context of the COP 21
agreement and applied to the automotive sector.

e Health impacts:
. health impacts due to chemicals, emissions or discharges,

. inadequate match between scientific and technical
developments available to reduce health impacts and the
Group's activities,

. inadequate match between the Group's product/service
offerings and the expectations of customers, users or territories.

e Scarcity of resources:

. restrictions or even lack of access to resources for reasons
related to supply-demand imbalance (market reasons: price
increase or volatility), sourcing problems or geopolitical reasons
(such as raw materials or water),

. management of non-recyclable or non-recoverable waste
(production waste, end-of-life vehicles).

e Protection of ecosystems:

. environmental damage (air, water, soil, waste) related to the
operation of industrial sites,

. environmental damage related to accidental pollution (air,
water, soil, waste) and extreme natural phenomena,

. damage to biodiversity.

Management procedures and principles
The identification and control of environmental risks are included in
the Group's overall risk management system.

Like all CSR issues, environmental issues and associated risks have
also undergone a materiality analysis. This identifies and prioritizes
them based on their potential impact on the economic performance
of the business and their relative importance for its stakeholders.
The analysis approach and resulting materiality matrix are described
in section 2.1.5.
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CLIMATE CHANGE

The physical risks associated with extreme weather events, the
frequency and intensity of which are likely to change as a result of the
global rise in temperature, are taken into account in the same way as
other natural and industrial risks as part of the Group's prevention
policy (see in this same chapter “Risks related to natural disasters”,
"Risks related to industrial accidents” and the paragraph “Taking risks
linked to climate change into account” in section 2.2.2.3 A “Energy
and climate change").

The risks associated with the transition to a low-carbon economy
(inadequate match between the Group's product and service offerings
and market expectations linked to the transition, loss of
competitiveness, increased production costs) are discussed in the same
chapter in “Risks related to the development of products & services" in
section 2.2.2.2 D, section “Environment and competitveness”, and in
2.2.2.3.A section “"Energy and climate change”.

The risks and opportunities associated with the tightening of
regulations on greenhouse gas emissions (in particular vehicle CO,
emissions), and more generally associated with the growing demands
of civil society with respect to the greenhouse gas emission reduction
targets defined in the COP 21 agreement, are identified as a major
competitive challenge for the Company. For this reason, they are
monitored through a Worldwide Carbon Footprint key performance
indicator and specific product competitiveness targets are set in terms
of fuel consumption and CO, emissions (positioning of CAFE values in
particular). These indicators are reviewed annually by the Group's
Executive Committee, with a view to alignment over the short, medium
and long-term. Elements of this strategy and the main results are
presented in section 2.2.2.3.A "Energy and climate change”.

HEALTH IMPACTS

Groupe Renault actively and continuously monitors scientific and
technical developments relating to health issues in order to identify
as early as possible the solutions available to reduce the potential
impact of the Group's activities on health. This monitoring is based
in particular on the analysis of environmental and health
publications from the scientific community, official national or
international bodies and non-governmental organizations. It also
uses collaboration with technology and engineering suppliers to
identify and evaluate the technological building blocks that may be
integrated into future Group products (see 2.2.2.3 C "Environment
and health").

Measures to ensure compliance with regulatory requirements for
vehicle pollutant emissions are integrated into the development
processes leading to the certification of vehicles. In addition, since
the end of 2015, Groupe Renault has significantly strengthened and
accelerated its efforts to reduce pollutant emissions in customer use.
These efforts focus on the Euro 6b diesel range via improvements
made to the management of the Exhaust Gas Recirculation (EGR)
and NO, trap systems deployed progressively on all productions
starting in August 2016, and on the development of Selective
Catalytic Reduction (SCR) technology for the diesel passenger car
range to meet Euro 6d standards (see 2.2.2.3 C "Environment and
health”, section “Vehicle use”). At the same time, the Group has put
in place enhanced governance of emissions in real driving conditions.

Find out more at www.groupe.renault.com
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“Substance” risk prevention and compliance with the European
REACH regulation, or its equivalents in other parts of the world, are
ensured at all stages of the product life-cycle. A dedicated
organization is deployed for this purpose throughout the company,
and is supported by central expertise hubs and a "“substance”
standard, which is applied across the entire Company and supply
chain (see 2.2.2.3 C "Environment and health”, section “Substance
risk management”).

SCARCITY OF RESOURCES

Groupe Renault uses circular economy principles to reduce the use
of virgin raw materials. The Group deploys them through the design
of more vehicles that use less raw materials (95% recyclable or
recoverable mass), the development of technical solutions and
industrial collection systems for the reuse, renovation and recycling
of parts and materials from end-of-life vehicles (via its subsidiary
Renault Environnement and various research projects) and finally
the integration of a growing share of recycled materials into new
vehicles (see 2.2.2.2 B "Action at all stages of the life-cycle”, section
“Vehicle end-of-life”, and 2.2.2.3. B “Resources and the circular
economy”).

Risks related to potential supply restrictions and changes in material
costs are discussed in Raw material risks in this chapter.

PROTECTION OF ECOSYSTEMS

Environmental risks (including potential damage to biodiversity) that
could be caused by the Company’s activities are prevented using the
environmental management system deployed across all Group sites
and at all stages of the product life-cycle (see 2.2.2.2).

Environmental risks associated with the industrial activities of the
Group's suppliers are identified and prioritized through a specific CSR
risk classification process. They are managed firstly through the
deployment of the Renault-Nissan CSR Purchasing Guidelines and
Renault Green Purchasing Guidelines within the entire supply chain.
These guidelines define what the Alliance expects from its suppliers
in terms of CSR and Renault's specific environmental expectations.
Secondly, suppliers that are most at risk undergo a CSR evaluation
process based on the EcoVadis tool and on-site audits, which could
lead to corrective action plans (see 2.4.2).

Risks related to the development of
products & services

Risk factors

The Group is structurally exposed to a generic risk of inadequacy of
its product and service offering to market expectations.

In this context, specific risks have been identified in the Drive the
Future strategic plan relating to:

e the enrichment of the technological content of vehicles, especially
with regard to vehicle connectivity and associated services and the
development of autonomous vehicles;

e the transition of the powertrain offerings, in terms of mix and
technologies (gasoline, diesel, electric hybridization of thermal
engines) to conform to considerable changes in regulations and
customer expectations;

e the Group's strong ambitions in the field of electric vehicles
against a backdrop of industrial dynamics and intense, complex
markets with uncertain timetables.

Management procedures and principles

PRODUCT DEFINITION AND DEVELOPMENT

The definition of the Group's future products is based on customer
studies and analyses of automotive competitors, so that market
expectations and developments and industry trends can be
identified. It is also increasingly informed, on a global scale, by
anticipatory technology watch by all of the Group's development
stakeholders, of the automotive industry and beyond (consumer
electronics for example).

The development of new models or bodies is decided on the basis of
this work and an assessment of expected profitability, calculated
over the projected life-cycle, based on:

e income: sales volumes, market shares and price forecasts;

e costs: project entry ticket, projected unit costs.

Wherever reference assumptions are strongly questioned (declining
markets, segments or volumes, higher investment or unit costs),
the Group may have to recognize impairment on fixed assets
(investment and capitalized development expenses, depreciated
over the life of the vehicle) or recognize a provision to cover the
contractual indemnities to be paid, if any, due to the failure to meet
a minimum purchase volume.

In concrete terms, the Program departments manage the project risks
and in particular simulate the projected impacts of changes in
assumptions, which they present, at each development milestone, to
the Group's Senior Management in order to highlight project resilience
to environmental changes and decide on possible countermeasures to
address identified risks.

From a more general perspective, to ensure the robustness of the
product plan and keep risks under control, the Group:

e maximizes the distribution of the same model in different
markets, which reduces its exposure to possible fluctuations in
one of these markets;

e offers a varied, balanced Product portfolio that meets customer
expectations in different segments and markets, so as to reduce the
risk of dependency on a single market, segment or customer type;

o offers a diversified and adaptable engine portfolio (gasoline, diesel,
electric, etc.) to meet customer expectations in different markets
and enable potential changes in the engine mix to be supported;

e develops, with its Alliance partners, a limited number of
standardized technical platforms to maximize economies of scale
for component volumes and costs and facilitate their reuse from
one region to another.

DEVELOPMENT OF SERVICES

The development of service offerings is mainly based on the
analyses conducted by the Market Intelligence department, the
Group Marketing department, the Sales and Regions department,
the After-Sales department and RCI Banque. Initiatives carried out
by a country’'s operational departments, in particular the Sales &
Marketing department France or RCl Banque, are capitalized so that
they can be extended and shared internationally.
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A specific approach to B2B customers is led by the Renault Fleet
International department and is aimed at integrating a global offer
of mobility-related services that encompasses connectivity, fleet-
Asset Management, financing, after-sales, or car-sharing solutions.

A coordinating committee between the Renault Sales & Marketing
department and RCl allows for regular monitoring of these initiatives
at the highest level of management.

Purchasing risks
Supplier risks

Risk factors
Supplier default.

Management procedures and principles

Supplier risk management is a crucial issue, in particular because of
its major contribution to the cost price of the Group's vehicles.

The Group applies a precise risk control system concerning all aspects
of the supplier relationship: design and development — manufacturing,
logistics and quality — economic and financial sustainability.

Supplier risks are controlled using five main systems:

e prevention policy aimed at making suppliers responsible for their
own risks, particularly with regard to the supply chain;

e the use of Renault-Nissan-Mitsubishi standards for design,
validation and specification compliance for products under
development;

e processes to detect non-compliance in the quality of delivered
parts and their traceability;

e monitoring of supplier risks in the areas of operations, finance
and CSR (in particular health/safety, social and environment);

e a system to implement action plans in the event that supplier
non-compliance or risk is detected.

This risk control system also involves several dedicated departments: a
Supplier Risk Management and Control department and a network of
financial analysts. These departments work closely with the operational
purchasing managers of the Alliance Purchasing Organization (APO)
aswell as other departments that may be affected (Engineering,
Manufacturing, Supply-Chain).

PREVENTION AND DETECTION

In addition to the prevention and detection of risks “subject to
human control”, the prevention policy also covers risks “beyond
human control”, such as natural disasters. Renault, Nissan and
Mitsubishi are rolling out a Business Continuity Plan program
(assessment of alternative solutions and resumption of production).

With regard to operational risks, prevention is carried out as follows:
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Risks linked to the compliance of products designed and developed
by suppliers are managed via the Alliance New Product Quality
Procedure (ANPQP), to which all suppliers must comply. Capacity
risk management in the manufacturing supply sector is based on an
Alliance Data Repository process with a two-year horizon.

Control of the quality of mass-produced products is based on a
management system common to Renault, Nissan and Mitsubishi
based on the model of ISO TS 16949.

Other economic and operational risks are anticipated through annual
multi-criteria rating of suppliers that assesses the quality of
shareholding and management, the competitiveness of sites, their
investment capacity, technological risks, and strategy and commercial
dependence on major customers.

Supplier CSR risks may, in particular be identified through risk
mapping, and an annual audit program has been set up. Financial
risks are monitored by a network of analysts who assess the risk of
default by  suppliers using a common grid of
Renault-Nissan-Mitsubishi criteria. They compare their conclusions
with scores from rating agencies, scores from Banque de France and
recommendations from credit insurers, etc.

RISK MANAGEMENT

Supplier and supply risks are presented to and discussed by
Purchasing Risk Committees. These committees exist at Group level
and for each local Purchasing department. These multi-disciplinary
bodies, in which all the functions affected participate (financial,
legal, audit, logistics, communication, public affairs and Human
Resources) are chaired by the Purchasing department.

The Purchasing Risk Committee determines the action plans to be
implemented in collaboration with suppliers in order to reduce their
risks, improve their competitiveness and ensure the long-term
security of the supply chain.

Raw material risks

Risk factors
The risks identified concern:

e potential restrictions on the supply of raw materials due to a
mismatch between supply and demand (market dynamics),
sourcing issues or geopolitical reasons;

e the prices of materials, for which variations can be large and
sudden, with no guarantee that increases can be recovered in
vehicle sale prices.

Management procedures and principles

Certain raw materials used in the automotive industry are considered
strategic since any restriction in the supply chain could impact
production and other conditions. In order to keep internal
management bodies informed in this regard, a strategic area of
expertise called "Energy and Raw Materials Strategy” was put in
place by the Group in 2010.

Find out more at www.groupe.renault.com
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In particular, Groupe Renault has developed a methodology to
objectively classify the critical nature of raw materials based on:

e price change risks:

Renault uses several means to guarantee price stability over the
financial year. The first consists of contracting purchasing prices
at fixed prices over periods covering several months for materials
not indexed on the financial markets. The second is to hedge risks
linked to indexed materials.

In order to closely monitor changes in raw material prices and
examine future trends, a joint Alliance ad hoc committee, the Raw
Materials and Currencies Committee (RMCC) has been tasked with
defining the guidelines to be used as a reference.

In addition, a Raw Materials Operational Committee deals more
specifically with operational issues relating to the purchasing of
raw materials for Renault.

e risks related to supply and impact for Renault in view of its
product strategy:

The evaluation uses objective criteria to rank these risks by type and
scale. These might include supply and demand scenarios for the
materials concerned, the number of actors producing the materials
and their exposure, and Renault's capacity for recycling and
replacing them if necessary. This criticality matrix has identified
materials to which Renault is exposed, enabling strategies to be
defined upstream to secure the resources.

The Group has been recognized for its commitment to the
development of channels to recycle materials from the dismantling
of end-of-life vehicles. All of these operations help secure the
Group's supplies of materials (recycled polypropylene, aluminum,
copper, platinum, palladium, rhodium, etc.). They are led by Renault
Environnement, in particular through its subsidiary Indra (a
joint-venture with Suez Environnement): collection and processing
of parts and materials, through its subsidiaries Gaia (automotive
sector) and Boone Comenor Metalimpex (metal waste), through
innovative partnerships, etc.

The expertise developed by Renault on criticality analysis
methodology has become a benchmark. The Group remains
strongly involved in associated national and international
initiatives through cross-functional “sector” committees alongside
public authorities. This enables a holistic, forward-looking
approach to risk management, with public authorities providing
support for priority actions.

Risks related to the supply chain

Risk factors

The Group is exposed in a significant way to the risk of a disruption
in the supply chain of its production sites, which could lead to
interruptions in the manufacturing chain and, ultimately, the
delivery of vehicles to dealers and customers. The main drivers of
these risks are either internal (due in particular to the
interdependence underlying the Group's industrial network) or
external. These risks include the following:

e site supply interruption;

e failure in supply or transport systems;

e natural disasters;

e industrial accidents;
e social conflicts;

e political factors;

e inadequate capacities available.

Management procedures and principles

PREVENTION

In the Alliance’s supply chain, teams of specialists are responsible for
the prevention of the aforementioned risks. These preventive
methods include:

e demand sensing via a sales and operational activities planning
process;

e supply capacity management in conjunction with the Alliance
Purchasing Organization & Supply Chain Quality department;

e supply chain capacity management for carriers and; vehicle
compounds;

e risk detection and mitigation via a control tower;

e implementation of an operational team in the event of a crisis
inherent to the aforementioned external factors;

e |T teams to counter events such as cyberattacks;
Whilst the maturity of these procedures varies, audits are in place to

ensure compliance. IT processes are being reinforced and implemented
in the Group's various entities.

PROTECTION

The protection system relies on:

e risk management at the appropriate levels of the organization;

e an end-to-end vision of risks;

e having crisis exercises in place;

e the development of cross-functional working methods to adopt a

consistent approach in the different regions.

This prevention and protection system gives the Group control over
its risks, both on a daily basis and over the long term.

Risks related to distribution
Risk factors

The financial health of the independent dealer networks, distributors
of the Group's new vehicles and spare parts, is an important issue with
regard to the Group’s commercial strategy. Default by dealers could
have a major impact on sales levels, both at country and region level.

Management procedures and principles

The financial health of dealerships is monitored by Renault and RCI
Banque in countries in which the latter operates. A dealer rating
system is used to prevent and limit the risk of default.

In other countries, Renault puts in place a credit monitoring system.
The subsidiaries also actively foster the network’'s productivity to
proactively manage this risk.
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Monthly meetings of the Risks Committees are organized at country
level, with RCI Banque, and a Risk Monitoring Committee meets at head
office if the risk level justifies increased monitoring, based on periodic
reporting of the financial health of the network and receivables.

Default risk is transferred to RCl Banque in those geographical
regions in which RCl has special purpose vehicles to carry risk arising
on the network and personal customers. If RCI Banque cannot
handle this risk, the Group either carries it directly or transfers all or
part of the risk to local banks.

A reporting system was introduced as part of the credit
management system, including indicators for monitoring
Automotive's trade receivables.

These tools improve the monitoring and management of payment
terms and help manage customer risk and portfolio quality
more effectively.

Insurance programs covering operational risks

Within Groupe Renault, financial protection against operational risk
has two facets:

e high-impact, low-probability risks are transferred to the insurance
and reinsurance markets;

e common risks that are statistically known and whose financial
impact can be predicted are provisioned by the Group, unless there
is a legal requirement to insure them, via a policy of retention on
the part of its subsidiary Motor Reinsurance Company (MRC)
and deductibles.

The Insurance department conducts negotiations and directly
entrusts financially solvent insurers with worldwide programs, in
cooperation with its Alliance partners for certain risks. It is actively
involved in defining the Group's prevention and protection policy.

The risk prevention policy for manufacturing is additionally described
in the section “Industrial accidents”.

The nature and scope of cover is determined via a preliminary risk
analysis of operating entities. This approach is used for the following
types of risk:

e “transportation and storage of vehicles in depots”: the Alliance
(Renault and Nissan) buys a capacity of €295 million per claim
with a deductible of €100,000 per claim for damage caused to
vehicles in depots and €45,000 per claim for land transportation;

e "property damage and operating losses”: the Alliance buys a
capacity of €2.25 billion per claim with sub-limits on certain types
of guarantees, particularly natural disasters and problems with
suppliers. Deductibles for the Group’'s manufacturing activities
may amount to €5 million per claim; “civil liability”: the Group
buys a capacity of €260 million to cover general civil liability and
civil liability for products and repairs carried out by Renault Retail
Group sales subsidiaries; in addition, specific Environmental
Liability coverage of €30 million was purchased;

e “cyber” risks: the Group has “cyber” insurance coverage;
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Renault's insurers partially reinsure these global programs with
MRC, a captive reinsurance company wholly-owned by the Group for
Renault risks.

MRC mainly operates as follows:

e “transportation and storage of vehicles in depots”: MRC covers up to
€10 million per incident with a maximum annual limit of €25 million;

e “property damage and consequential operating losses”: up to
€20 million per incident, with a maximum annual limit of €20 million;

e “civil liability": up to a maximum annual commitment of €2.3 million.

Finally, some risks, such as defects covered by manufacturer's
warranties and vehicle recall campaigns, are not insured.

The reasons for keeping deductibles high include the Group's
consistent policy of prevention, and a desire to make each risk-
bearing entity more accountable.

1.6.1.3  Risks related to cross-group functions

Financial risks
Liquidity risks

Risk factors

Automotive must have sufficient financial resources to finance the
day-to-day running of the business and the investment needed for
its expansion. For this, Automotive borrows regularly from banks and
on capital markets to refinance its gross debt and ensure its liquidity.
This creates a liquidity risk if markets are frozen during a long period
or credit is hard to access.

Management procedures and principles

Under its centralization policy, Renault raises most of the
refinancing for Automotive in the capital markets, mainly through
long-term financial instruments (bonds and private placements),
short-term financing such as commercial paper, bank financing, or in
the form of financing obtained from public or parastatal institutions.

Renault has an EMTN bond program for a maximum of €7 billion, a
bond program under the Shelf Registration scheme on the Japanese
market with a ceiling of ¥200 billion and a NEU CP program for a
maximum of €1.5 billion at December 31, 2018.

The contractual documentation covering these financing arrangements,
including bank finance, does not contain any clauses that could affect
the continued supply of credit as a result of changes in either Renault's
credit rating or its financial ratios. Some types of financing, particularly
market financing, are covered by standard market clauses (pari passu,
negative pledge, cross default).

A maturity schedule of Automotive’s financial liabilities is presented
in note 23-C to the consolidated financial statements.

Find out more at www.groupe.renault.com
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RENAULT — MATURITY SCHEDULE FOR REDEMPTION OF BONDS,
BANK AND EQUIVALENT DEBT FOR THE AUTOMOTIVE DIVISION
(EXCLUDING AVTOVAZ) AT DECEMBER 31, 2018
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Renault also has confirmed credit lines with banks, none of which
had been drawn in 2018. They constitute a liquidity reserve for the
Automotive division (see note 23-C to the consolidated financial
statements).

Their contractual documentation does not contain any clauses that
might adversely affect credit availability or continuation as a result
of a change in Renault's credit rating or financial ratio compliance.

In view of its available cash and confirmed credit lines not drawn at
the reporting date, Automotive has sufficient financial resources to
honor its commitments for the next 12 months (see note 25-B1).

RENAULT’S RATING
Agency Rating / Perspective Revision Previous rating / Perspective
Moody's Baa3/ P-3/ Stable Outlook 03/07/2019 Baa3/ P-3/ Positive Outlook
S&P BBB /A-2 [ Negative Outlook 02/20/2019 BBB /A-2/ Stable Outlook
Fitch BBB/NR/ Stable Outlook 11/28/2017 BBB-/NR/ Positive Outlook
R&I A-/ Stable Outlook 11/08/2018 BBB+ / Positive Outlook
JCR A- [ Positive Outlook 03/20/2018 A- [ Stable Outlook

Any downgrade in these ratings could limit and/or increase the cost of access to capital markets.

Foreign exchange risks

Risk factors

Automotive is exposed to currency fluctuations through its industrial
and commercial activities. This risk is monitored or centralized within
the Automotive Cash management and Financing department.

Management procedures and principles

Foreign currency transactions are mainly carried out by Renault
Finance on currencies tradable on international markets.

Exchange rate fluctuations may have an impact in six Group financial
aggregates (see note 25-B2 to the consolidated financial statements):
e operating margin;

e working capital requirement (WCR);

e net financial income;

(1) Nominal amounts valued at December 31, 2018 in € millions.

e sharein the net income of associated companies;
e shareholders’ equity;

e net cash position.

Operating margin: Automotive's main exposure to currency risk
relates to the operating margin, which may be affected by
exchange-rate fluctuations in operating flows. Currency hedges must
be formally authorized by the Finance department or Senior
Management. Once such hedges have been put in place, their results
are reported to Senior Management. The Group estimates that, based
on the structure of its results and its operating cash flows for 2018, a
1% appreciation in the euro against all other currencies would have
an impact of -€49 million on its annual operating margin.
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RENAULT - ANNUAL NET AUTOMOTIVE OPERATING CASH FLOWS (EXCLUDING AVTOVAZ) IN FOREIGN CURRENCIES AT DECEMBER 31, 2018

AND IMPACT ON THE OPERATING MARGIN

The main exposure in 2018 concerned the pound sterling, amounting to a sensitivity of around -€12 million for a 1% rise in the euro. The 10
main exposures in absolute value and their sensitivities are presented below, in millions of euros:

Currency Net annual operating flows Impact of 1% appreciation in the euro
Pound sterling GBP 1,191 -12
US dollar usb 945 -9
Russian ruble RUB 839 -8
Polish ztoty PLN 819 -8
Argentian peso ARS 791 -8
Algerian dinar DZD 665 -7
Romanian leu RON -586 6
Turkish lira TRY -596 6
Japanese yen JPY -828 8
South Korean won KRW -838 8

Working capital requirement: like operating margin, WCR is
sensitive to exchange-rate fluctuations. Currency hedges must be
formally authorized by the Finance department or Senior
Management. Once such hedges have been put in place, their results
are reported to Senior Management.

Net financial income: the key principle of the Group’'s management
policy is to minimize the impact of currency risk on net financial
income. All the Group's exposures to foreign exchange risks on
financial result items are aggregated and monitored by the central
Cash management team, with monthly reporting to the Chief
Financial Officer.

Investments by Automotive subsidiaries are partly financed through
equity injections. Other financing requirements are usually met by
Renault SA in local currency and are hedged to avoid currency
impacts on net financial income.

When local circumstances prevent Renault from refinancing a
subsidiary under reasonable conditions, that subsidiary may call on
external sources of funding, under the control of the Renault's
Central Cash management department. Where external financing in
non-local currencies is necessary, it is closely monitored by the
parent company. Cash surpluses in countries that are not part of the
parent company's centralized cash management are generally
invested in local currency, under the supervision of the Group's
central Cash Management department.

Renault Finance may also engage in foreign exchange transactions
for its own account within strictly defined risk limits. Its foreign
exchange positions are monitored and valued in real time. Such
proprietary transactions, intended chiefly to maintain the Group's
expertise on financial markets, involve only very short-term
exposures that do not exceed some tens of millions of euros, such
that they avoid any material impacts on Renault's consolidated
results.

Share in the net income of associated companies: on the basis of
its contribution to 2018 net income, a 1% rise in the euro against the
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Japanese yen would have decreased Nissan’s contribution by
€15 million.

This impact corresponds only to the impact of the euro on the
conversion of Nissan's contribution to the consolidated statements
of Groupe Renault; it does not reflect the inherent impact of euro
fluctuations on Nissan's own accounts, given that Nissan does a
more or less significant level of eurozone business that Renault has
no control over.

Shareholders' equity: equity investments in currencies other than the
euro are not usually hedged. This may lead to translation adjustments,
which the Group recognizes in shareholders’ equity. However, given
the size of the investment in Nissan, Renault’'s share in Nissan's net
worth has been partially covered by a specific foreign exchange hedge
(see note 12-G to the consolidated financial statements).

Net cash position: as stated above, a portion of Renault’s financial
debt is denominated in yen in order to cover part of the Company's
investment in Nissan. At December 31, 2018, a 1% increase in the
value of the euro against the yen would increase the Automotive
division's net cash position by €16 million. Moreover, the Automotive
net cash position may be affected by currency fluctuations on
subsidiaries’ financial assets and liabilities denominated in their
home currency.

(An analysis carried out to measure the sensitivity of financial
instruments to currency risk can be found in note 25-B-2 to the
consolidated financial statements).

Interest rate risks

Risk factors

Interest rate risk can be assessed in respect of debt and financial
investments and their payment terms (i.e., fixed or variable rate).
(Detailed information on these debts and their nature is set out in
note 23 to the consolidated financial statements).

Find out more at www.groupe.renault.com
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Management procedures and principles
The interest rate risk management policy for the Automotive division
is based on two principles: long-term investments are generally
financed at fixed rates, while liquidity reserves are generally
established at floating rates. Fixed-rate borrowings remain at fixed
rates as long as the rate curve is close to zero.

Yen-denominated financing to hedge Nissan's net position is taken
out at fixed-rate.

A maturity schedule of Automotive's financial liabilities can be found in
note 23-C to the consolidated financial statements. As far as possible,
Automotive's available cash is pooled centrally by Renault SA. It is
mainly invested in short-term bank deposits through Renault Finance.

Renault Finance also trades for its own account in interest rate
instruments within strictly defined risk limits. The resulting positions
are monitored and marked to market in real time. This activity carries
very little risk and has no material impact on the Group's results.

(An analysis carried out to measure the sensitivity to interest rate risk
can be found in note 25-B-3 to the consolidainancial statements).

FINANCIAL ASSETS AND LIABILITIES OF THE AUTOMOTIVE SEGMENT (EXCLUDING AVTOVAZ) BY MATURITY AND TYPE OF RATE AT
DECEMBER 31, 2018 (RENAULT PARTICIPATING SHARES AND DERIVATIVES EXCLUDED)

(€ million) Less than 1 year More than 1 year Total
Fixed Rate 266 26 292

Floating Rate 12,463 0 12,463

FINANCIAL ASSETS BEFORE HEDGING 12,729 26 12,755
Fixed/Floating Rate 0 3 3

Floating/Fixed Rate 0 0 0

HEDGING OF FINANCIAL ASSETS 0 3 3
Fixed rate 266 23 289

Floating rate 12,463 3 12,466

FINANCIAL ASSETS AFTER HEDGING 12,729 26 12,755
Fixed Rate 1,086 4,851 5,937

Floating Rate 1,825 318 2,143

FINANCIAL LIABILITIES BEFORE HEDGING 2911 5,169 8,080
Fixed/Floating Rate 275 143 418

Floating/Fixed Rate 85 95 180

HEDGING OF FINANCIAL LIABILITIES 360 238 598
Fixed Rate 896 4,803 5,699

Floating Rate 2,015 366 2,381

FINANCIAL LIABILITIES AFTER HEDGING 291 5,169 8,080

Counterparty risk

Risk factors

In managing currency risk, interest rate risk and payment flows, the
Group enters into transactions on the financial and banking markets
for the placement of its surplus cash which may give rise to
counterparty risk.

Management procedures and principles

Management of counterparty risk incurred by Group entities is fully
coordinated and uses an internal rating system based mainly on
counterparties' long-term credit ratings and equity. This system is
used by all Groupe Renault companies exposed to counterparty risk.
Some Group companies have significant exposure to counterparty
risk owing to the nature of their business. These companies are
monitored daily to ensure that they comply with authorized limits by
counterparties, in accordance with specific procedures.

The Group produces a consolidated monthly report covering all its
bank counterparties, organized by credit rating. This report provides
a detailed analysis of compliance with limits in terms of amount,
term and type, as well as a list of the main exposures.

Most deposits are with large network banks and generally have
terms shorter than 90 days, as this allows a good spread of the risk
and lowers the systemic risk.

In 2018, the Group suffered no financial loss as a result of the failure
of a banking counterparty.

Quality risks
Risk factors

Quality or general product safety crises, insufficiently competitive
quality of products and services or customer satisfaction.

Management procedures and principles

One of the Group’s major and fundamental objectives is to control the
risks related to the physical integrity of road actors, starting with the
users of its products and services. To achieve this, the Group put in place,
in addition to the quality assurance mechanisms, an organizational
structure and activities referred to as Operational Reliability and General
Product Safety. There are several kinds of activities:
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e systematic risk analysis starting from the design phase, for
innovations in particular;

e “safe” design with the implementation of safety concepts (diagnostics,
information correlation, redundancy, etc.). Note the application of
IS0 26262 (Functional Safety of Electrical and Electronic Systems),
which today constitutes the essential methodological reference for the
functional safety of automotive systems;

e creation of safety documentation for certain solutions for safety or
innovation issues;

e convergence guarantee for in-plant compliance;
e clear customer information through operating instructions and

warnings in the vehicles.

In addition, the Group has set up a market monitoring system that
allows it to very quickly learn about sources of customer dissatisfaction
with quality and to act accordingly through such measures as recall
processes for the correction of quality problems, especially those that
could have potential safety consequences.

Human Resources risks
Risk factors

Lack of skills required to achieve mid-term plan objectives; possible
negative impact on labor costs (use of external solutions), quality of
products and services, and the innovation, production and distribution
capabilities of our products, services and solutions.

Management procedures and principles

To keep pace with changes in its business activities and identify the
skills required to achieve operational objectives, Groupe Renault has
initiated a specific skills management approach that focuses on two
main activities (detailed in section 2.3.1.3):

e identification of the skills required for each function;

e learning and development of key skills.

Guidelines

e strengthening of the Human Resources department in 2017 and
2018 in aspects related to Strategic Workforce Planning and
Learning & Development;

e creation of business skills reference guides;

e creation of a cross-functional skills reference guide;

e definition of training priorities to be relayed in all Groupe Renault
countries;

e deployment of Learning@Renault for in-class and digital training;

e regular monitoring of key training indicators.

The Human Resources department works in close collaboration with

the various operational departments to support the development of

"business activities” based on a skills management approach and the
resulting definition of training priorities.
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The involvement of “functional academies” and Learning &
Development teams in countries makes it possible to develop a
consistent and relevant training program and to share training
priorities with managers and employees at all levels of the
organization.

In addition, in 2018, Groupe Renault developed a new reference
system for cross-functional competencies (comprising 11 core
competencies) that will aid employee development in 2019 in a more
agile manner, thanks in particular to a digital training offer
accessible at Learning@Renault.

Periodic monitoring of the action and training plans ensures that
program progress is reviewed regularly and additional actions are
introduced throughout the year.

Risks related to data processing
Risk factors

The Group’s business depends on a permanent basis on the smooth
running of its IT systems. The main risks that could adversely affect
the Group's IT systems are related to:

e incidents that could affect the continuity of services hosted in our
infrastructures and those of our partners;

e cybercrime: global computerized attacks or attacks targeting the
Group's interests or, as a side effect, national interests. Such
attacks may aim to access sensitive data (i.e., products, services or
personal information), steal or alter it, cause a denial of service or
bring down the Group's intranet;

e non-compliance with IT standards or practices required by
legislation, external authorities or contracts with suppliers.

These risks can have a significant financial impact in the form of
penalties or business interruption. They can also have an impact on
trust in the Group and its brands and/or lead to a loss of competitive
advantage.

Management procedures and principles

Risks are controlled, in particular, through the following:
e at operational level:

. deployment of the Group's security policies and by continuous
enrichment of the process of defining security requirements
according to the level of criticality of the applications and
data handled,

. deployment of an adaptable action plan based on a security
master plan and annual risk mapping that includes:

regular protection upgrades to the Group's IT network,

compliance checks carried out jointly by Renault's Information
Systems department, the Protection and Prevention department,
the Internal Audit department and the Internal Control department,

awareness-raising activities for employees and partners,

supervision and management of security incidents.

Find out more at www.groupe.renault.com
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. coordination of a global network of IT security experts in charge
of implementing the Group's Information Systems Security
Policy and rolling out best practices Group-wide;

e at organizational and governance level:

. the Risk and Internal Control Committee chaired by a member
of the Group Executive Committee,

. Governance Committees coordinated by the Group IT Security
department, which carry out inspections at operational level to
check the effective application of IT security procedures, in line
with the Information Systems Security Policy and best practices.

Given the Group’s main business trends, its digitalization and
changing threats, the major actions to optimize risk management
are currently focused on the following aspects:

e enhanced protection of our digital borders, systems and sensitive
data, whether stored on our intranet or in the cloud by partners
and/or suppliers;

e enhanced supervision of the Group's intranet;

e compliance with the requirements of the General Data Protection
Regulation;

e the implementation of a “records management” policy to reinforce
the selective and secure storage of documents, in particular digital
documents, which are of interest to the Group in the medium
and long-term;

e the development of connected vehicle cybersecurity and related
services to ensure the security of vehicles and connected services
in compliance with regulations;

e renewing of insurance coverage for cybersecurity.

Legal risks

Risk factors
Groupe Renault is exposed to the following four main types of legal risks:

o Legal and regulatory changes

Due to its international activity, Renault is subject to a number of
complex and dynamic legislations, particularly in the fields of
automotive, environment, competition, labor law, etc.

Although Renault monitors this situation, a change in legislation or
regulations having a significant impact on the Group’s financial
position, business or results cannot be ruled out. Moreover, the
authorities or courts may also change the application or interpretation
of existing laws and regulations at any time.

o |dentified risks arising from non-compliance with contractual
commitments

Identified risks arising from non-compliance with contractual
commitments are, where applicable, described in the section on
disputes, governmental or legal proceedings and arbitration.

Renault is not aware of any other identified risks arising from
non-compliance with contractual commitments that could have a
significant impact on its financial position or profitability;

e Disputes, governmental or legal proceedings, arbitration

Renault is involved in various governmental, legal and arbitration
proceedings as part of its activities in France and internationally.

To the best of Renault's knowledge, over the last 12 months there
has been no dispute or governmental or legal proceeding other than
those described below or arbitration process underway or likely to
occur and that could have a significant impact on its financial
position, activities or results.

It should be noted that, concurrently with the works of the
independent technical commission (“Royal” commission), the
Direction Générale de la Concurrence, de la Consommation et de la
Répression des Fraudes (DGCCRF) conducted investigations
concerning the automotive industry. These investigations concerned
the practices relating to the Nitrogen Oxide emissions (NO,) of a
dozen car manufacturers selling diesel vehicles in France, including
Renault. The DGCCRF decided to communicate its conclusions
relating to Renault on this matter to the public prosecutor who, on
January 12, 2017, opened judicial investigations against Renault on
the grounds of “deceit in respect of the material qualities and on the
checks carried out, these facts having led to the products being
harmful to human and animal health”. Renault contests the existence
of any infringement and intends to prove its compliance with French
and European regulations in the legal investigation. Moreover,
Renault, which at this stage is not a party to the proceeding, is
therefore not in a position to assess the possible impact of this
ongoing proceeding on the Group.

o Intellectual property

Renault uses various patents, trademarks, designs and models. Each
year, Renault files several hundred patents (see section 1.4), some of
which are the subject of fee-paying licenses granted to third parties.
The Group may also use patents held by third parties under licensing
agreements negotiated with those parties. As such, Renault is
exposed to various intellectual property risks.

Groupe Renault's performance depends in particular on the
robustness of the legal framework protecting its patents and other
intellectual property rights. For example, Renault cannot guarantee
that its intellectual property rights will not be misused or contested
by third parties. Such misuse or claims could have a negative impact
on the Group's activity, results and image.

Management procedures and principles

With regard to legal and regulatory changes, Renault requires its
subsidiaries to respect the regulations in the countries in which the
Company operates. Renault is in constant dialog with the national
and regional authorities responsible for regulations specific to the
Automotive segment, in order to anticipate changes and ensure the
Group's compliance with laws and regulations.

All disputes, governmental or legal proceedings and arbitrations are
subject to regular review, particularly at year-end. After seeking the
opinion of the appropriate advisers, the Group sets aside any
provisions deemed necessary to cover the estimated risks (see
note 20 A “Provisions” to the consolidated financial statements).
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Finally, in general, the internal control of legal risks is organized
around three guiding principles:

e management of the Group's legal function, which is organized
around a central function and employees in the Group's main
countries. These employees report on a hierarchical and/or
functional basis;

e employees of the legal function are proactive in anticipating legal
risks upstream and adapting the corresponding procedures
(advisory consultations, information from the central legal
function, etc.);

e regulatory monitoring by Groupe Renault in collaboration with the
different countries concerned.

16.2 Risk factors for the AVTOVAZ group

The main risk factors identified by the AVTOVAZ group teams are presented below. At this stage, the way they are categorized still uses a

methodology specific to the Group.

A more detailed description of these risk factors, which includes the associated treatment plans can be found in the AVTOVAZ group's annual report.

Risks related to operations
o Risks related to purchasing costs (raw materials, components).

e Risks of default by dealers.

Risks related to production and sales
e Product quality risks.

o Risks of damage to manufacturing system (damage to property or
persons due to industrial accidents or natural disasters).

e Risks related to the commercial performance of vehicles, spare
parts and accessories.

Financial risks
e Liquidity risks.
e Foreign exchange risks.

e |nterest rate risks.

Legal risks
e Risks related to tax legislation (Russia and export countries).

e Risks related to customs regulations (changes in customs duties).

Finally, it should be noted that the AVTOVAZ group has
implemented and deploys a hedging policy for operational risks
through insurance programs, in accordance with the Russian legal
framework and in synergy with the relevant Alliance insurance
programs described elsewhere in this document.

1.6.3 Risk factors for Sales Financing (RClI Banque SA)

As indicated in section 1.5.3, the operational sector “Sales Financing”
(RCI Banque) has its own risk management system in compliance
with banking and insurance regulations. Under banking regulations,
RCl Banque has been supervised by the European Central Bank on a
consolidated basis since January 1, 2016.

1.6.3.1  Risks linked to the Company’s

environment

Geographical risks

Risk factors

RCI Banque has operations in several countries. It is therefore faced
with risks linked to activities pursued internationally. These risks
include, in particular, economic and financial instability, and changes
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in government, social and central bank policies. RCI Banque's future
results may be negatively impacted by one of these factors.

Management procedures and principles

RCI Banque's geographical locations are chosen, in the framework of
its growth strategy, to support manufacturers, and take into account
the risks of instability which are inherent to a global approach.

The scope of the financial policy extends to all of RCI Banque's
consolidated subsidiaries, including those whose refinancing is not
centralized.

Subsidiaries located in a country outside the eurozone for which RCI
Banque deems the currency transfer and convertibility risk to be
significant (in particular Brazil and Argentina) are generally
refinanced locally to limit any cross-border risk or is subject to
specific insurance (e.g. in Russia).

Find out more at www.groupe.renault.com
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Risks arising from economic conditions

Risk factors

RCI Banque's credit risk is dependent on economic factors, particularly
the rate of growth, the unemployment rate and household disposable
income in the countries in which the RCl group has operations.

Management procedures and principles

In a complex economic environment, RCI Banque has put in place
systems and procedures that respond to the legal and regulatory
obligations that correspond to its banking status and allow it to
globally apprehend all of the risks associated with its activities, by
reinforcing the management and control systems.

Risks linked to the regulatory environment

Risk factors

Regulatory measures might have a negative impact on RCl Banque and
the economic environment in which the RCI Banque group operates.

Management procedures and principles

The RCI Banque group has procedures that enable it to gain an overall
insight into regulatory developments referring to its activities and to
ensure that the Group complies with the various regulatory requirements.

1.6.3.2  Gross-Group operational risks linked

to sales financing

RCI Banque is exposed to risks of loss arising either from external
events, or from inadequacies and failures of its processes, personnel
or internal systems. The operational risk to which RCl Banque is
exposed mainly includes risks linked to events that are unlikely to
occur but that would have a significant impact, such as the risk of
business interruption due to unavailability of premises, staff or
information systems.

Management procedures and principles

RCI Banque has a procedures management tool, an internal delegation
system, guidelines for segregation of duties and an operational
risk map.

Operational risks are assessed annually by process owners within all
Group entities and monitored at three levels as indicated in
section 1.5.3.

We will discuss the following risk categories: legal and contractual
risks and IT risks.

Legal and contractual risks

Risk factors

Any legislative changes impacting credit lending, insurance and
related services at the point of sale or through other channels, as
well as regulatory changes affecting banking and insurance activities
might impact the activity of the RClI Banque group.

Management procedures and principles

RCl Banque conducts legal analyses on newly distributed products
and regularly monitors the regulations to which it is subject in order
to ensure compliance.

IT risks

Risk factors

The RCI Banque group's business depends in part on the smooth
running of its IT systems.

The IT department at RCI Banque addresses IT-related risks
(infrastructure risks, change management, data integrity, cybercrime,
etc.) through its governance, security policy, technical architecture,
processes and control of outsourcing.

Management procedures and principles
Risks are controlled, in particular, through the following:

e integration of IT risk management into the overall RCl risk
management and control system at all levels of the Company;

e the level of IT network protection at the Group level;

e coordination, monitoring and day-to-day management of the
Group's Information Management Policy;

e safety training and awareness-raising for all employees (e-learning,
communications, etc.);

e the actions, support and controls carried out by the RCl Risks,
Compliance and IT Systems Security department, which rely on a
network of IT security officers in each subsidiary's IT Systems
department, as well as a network of internal controllers;

e a Group IT systems security policy that integrates regulatory
requirements (banking, GDPR/personal data, etc), a global
management approach and continuous adaptation of IT systems
security;

e an increasingly stringent intrusion testing and surveillance policy
for both external risks and internal risks;

e a management system for the disaster recovery plan (DRP) in
place and regular testing of the system that include problems
related to cyber-risks.

Credit risks
Risk factors

Credit risk relates to the risk of losses due to the incapacity of RCl
Banque customers to fulfill the terms of a contract signed with the
Company. Credit risk is closely linked to macro-economic factors.

1.6.3.3

Management procedures and principles

RCl Banque uses advanced scoring systems and external databases,
when this information is available, to evaluate the capacity of retail
and business customers to fulfill their commitments. It also uses an
internal rating system to evaluate lending to dealers. RClI Banque
constantly updates its acceptance criteria to take into account the
existing economic conditions.

The Group has detailed management procedures that it applies in all
relevant countries and which notably include debt recovery processes.
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Management of customer risks

The customer credit risk prevention policy aims to ensure that the
cost of risk objectives fixed as part of the budgetary process for each
country and each of its main markets (new and second-hand vehicle
customers for retail customers, and enterprise customers) are met.
The acceptance criteria are adjusted and the tools (scores and other
rules) are regularly optimized for this purpose. The methods or
strategies used for the recovery of outstanding or default loans are
also adjusted based on customer type and the difficulties
encountered. The contract may therefore be terminated prematurely
when there is a risk that the loan may not be recovered in the very
short-term.

COST OF RISK ON AVERAGE PRODUCTIVE ASSETS

(including country risk)

0.43%

0.11%

2014 2015 2016 2017 2018

NB: ratio of losses recognized or provisioned during the financial year
following default by borrowers to average loans outstanding across the
whole portfolio.

Policy for granting loans

Customers who request financing are systematically scored using
the Retail scale and almost systematically using the Enterprise scale.
This facilitates an initial assessment of the file as part of the
decision-making process. In addition to the operational process, the
acceptance criteria are regularly updated based on the default rate
and profitability analysis, which is based on the probability of default
and loss in the event of default. The principles for identifying clients
and beneficial owners as part of anti-money laundering and terrorist
financing procedures are applied each time.

Recovery

The management of financing and its recovery are monitored
in-depth. Subsidiary performance in terms of recovery efficiency is
analyzed in the context of monthly risk reporting and is presented to
the Corporate by the subsidiaries at monthly or bi-monthly
committee meetings depending on the significance of the
country. The methods or strategies used for the recovery of
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outstanding or default loans are adjusted based on customer type
and the difficulties encountered. The statistical models used in
particular in the calculation of regulatory requirements allow a
monthly update of the probability of default measured at the time of
the grant, through the integration of the customer's payment
behavior. Using the same customer information, recovery scores
have been introduced in Spain, South Korea and Brazil to detect
at-risk profiles and make the process more efficient.

Dealer network risk management

The policy to prevent credit risks within the network aims to ensure
that objectives relating to the cost of risks, fixed as part of each
country’s budget process are met.

For each subsidiary, network customers are monitored on a daily
basis using short-term indicators, which, together with long-term
indicators, allows any issues that might present a risk of partial or
total non-recovery of the debt to be identified upstream.

The Network Financing department establishes the risk control
procedures centrally. Customers who are identified as at risk are
classed as supervised, pre-alert or alert and are reviewed by the
subsidiaries’ Risk Committees.

In terms of the network, all counterparties are systematically scored.
All of the sections that constitute the rating, or the rating itself, are
integrated into the key operational processes for acceptance,
management and monitoring of activity and risks. The provisioning
of the network financing business is based on the categorization of
the counterparties both individually and by examining target
impairment indicators.

Probabilities of default and expected losses from “Basel” tasks for
the G5 countries (France, Spain, Germany, United Kingdom and Italy)
are used in the provisioning system.

1.6.3.4 Financial risks

Liquidity risks
Risk factors

The Sales Financing business depends on access to financial
resources: restrictions on access to liquidity might have a negative
impact on its financing activity.

Management procedures and principles

RCl Banque must always have sufficient financial resources to
ensure the long-term future of its business and development.

The coordination of RClI Banque's liquidity risk is based on several
indicators or analyses, which are updated monthly based on the
latest estimates of outstanding loans and the refinancing operations
performed. Laws relating to the outflow of deposits are subject to
conservative assumptions.

The Group has a framework of indicators and limits for its liquidity risk.

Find out more at www.groupe.renault.com
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RCI BANQUE GROUP LIQUIDITY POSITION*
At 12/31/2018

(€ million)
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@ Static assets ® Static liabilities @ Static liabilities + available liquidity
Static assets: assets runoff over time assuming no renewal.
Static liabilities: liabilities runoff over time assuming no renewal. *Europe scope
SCHEDULE FOR BOND ISSUES AT DECEMBER 31, 2018 RCI BANQUE GROUP LIQUIDITY RESERVE*
(€ million) (€ million)
10,962
4,000 10,192 . 428
459 408
3500 345 8,902 [ 2,246
' 193 8368 1,770
3000 2,781 2,800 - 306
' 6,893 2,205 1335
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750 4,438
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@ Committed credit lines ECB-eligible assets

@ Total outstandings
Liquid assets (HQLA) @ Short-term financial assets (excluding HQLA)
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RCI BANQUE RATINGS AT DECEMBER 31, 2018
RCI BANQUE GROUP’S PROGRAMS AND ISSUANCES

The group’s issuances are concentrated on eight issuers: RCl Banque, Diac, Rombo Compania Financiera (Argentina), RCl Financial Services
Korea Co Ltd (South Korea), Banco RCl Brasil (Brazil), RCl Finance Maroc (Morocco) and RCl Leasing Polska (Poland) and RCl Colombia SA

Compafiia de Financiamento (Colombia).

Issuer Instrument Market Amount S&P Moody'’s Other
A-2 R&I: A-1
RCI Banque SA Euro CP program Euro €2,000m (stable outlook) P2 (positive outlook)
BBB Baal RE&I: A-
RCI Banque SA Euro MTN program Euro €23,000m (stable outlook) (positive outlook) (positive outlook)
A-2
RCI Banque SA NEU CP™ program French €4,500m (stable outlook) P2
BBB Baa1l
RCI Banque SA NEU MTN @ program French €2,000m (stable outlook) (positive outlook)
A-2
Diac SA NEU CP™ program French €1,000m (stable outlook)
BBB
Diac SA NEU MTN @ program French €1,500m (stable outlook)
Aal.ar Fix Scr: AA (arg)
Rombo Compania Financiera SA Bond program Argentinian ARS 6,000m (stable outlook) (stable outlook)
RCI Financial Services Korea Co Ltd Bonds South Korean KRW 1,520 m® KR, KIS, NICE: A+
Aaa.br
Banco RCI Brasil SA Bonds Brazilian BRL 3,414m® (stable outlook)
RCl Finance Maroc BSF program Moroccan MAD 2,000m
RCl Leasing Polska Bond program Polish PLN 500m
RClI Colombia SA Compafiia de CDT; Certificado de
Financiamento Deposito a Término Colombian COP 305bn® AAA.co

(1) “Negotiable European Commercial Paper” (NEU CP), new name for Certificates of Deposit.
(2) “Negotiable European Medium-Term Note” (NEU MTN), new name for Negotiable Medium-Term Notes.

(3) Outstandings.

RCI Banque (Europe scope) also has €4.4 billion of undrawn committed credit lines, €3.8 billion of assets that constitute eligible collateral for
ECB monetary policy operations, €2.2 billion of high-quality liquid assets (HQLA) and €0.4 billion of short-term financial assets, allowing RCI
Banque to secure the continuity of its commercial business activity for nearly 12 months without access to external sources of liquidity

(centralized refinancing scope).

Foreign exchange risks
Risk factors

RCI Banque is exposed to currency risks which might have a negative
impact on its financial position.

Management procedures and principles

Sales financing subsidiaries are required to refinance in their local
currencies and therefore have no foreign exchange exposure. No foreign
currency exposure is allowed in respect of RCl Banque refinancing, the
trading room being used to ensure that all flows are hedged.

RCI Banque's residual exposure for other assets and liabilities (e.g.
accrued interest not yet due on foreign currency borrowings) is kept
at a marginal level for both RCI Banque and Groupe Renault.

At December 31, 2018, the RCl Banque group's consolidated foreign
exchange position amounted to €9.2 million.

Lastly, equity and annual earnings for RCl Banque subsidiaries
outside the euro zone are themselves subject to foreign exchange
movements are not specifically hedged.
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Interest rate risks
Risk factors

RCl Banque's operating profit may be affected by changes in market
interest rates or rates on customer deposits.

Management procedures and principles

Interest rate risk is monitored daily: sensitivity is calculated by
currency, by management entity and by asset portfolio, thus verifying
that each entity respects its individual imposed limits. Sensitivity
tointerest rate risk is measured using the same methodology
throughout the entire RCl Banque group. The sensitivity consists of
measuring the impact of a 100 bps rise in interest rates on the value
of balance sheet flows. The system limits the Group's global exposure
and the exposure of each entity.

In 2018, RCI Banque's overall sensitivity to interest rate risk was kept
below the limit set by the Group (€50 million).

Find out more at www.groupe.renault.com
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Counterparty risk
Risk factors

RCI Banque group is exposed to counterparty risk from its investments
of surplus cash, and in its management of currency risk, interest rate
risk and payment flows.

Other risks

Risks on residual values
Risk factors

1.6.3.5

The residual value is the vehicle's estimated value at the end of its
lease. The performance of the used vehicles market can entail a risk
for the owner of these residual values, who is committed to taking
back the vehicle at the end of its lease at the originally agreed price.
This risk is principally borne by the manufacturers or the dealer
network and to a marginal extent by RCl Banque. In the specific case
of the United Kingdom, RCI Banque is exposed to the residual value
risk on finance where there is a commitment to take back the vehicle.

Management procedures and principles

Developments in the used car market are monitored closely in line
with range policy, sales channel mix and the manufacturer’s price to
reduce this risk as much as possible, particularly in cases when RCl
Banque takes over the vehicles. Provisions are carefully made for the
loan portfolio when the observed market values have fallen below
the level of the RCI Banque take back commitments, or if specific
future risks have been identified on the used car market.

Management procedures and principles

Counterparty risk is managed via a system of limits fixed by RCl
Banque, then validated by its shareholder as part of the consolidation
of Groupe Renault's counterparty risks. This risk is managed through
daily monitoring and summary reports to management.

Risks relating to the insurance activity
Risk factors

RCl Banque bears any risks arising from the customer insurance
business and could therefore suffer losses if reserves are insufficient
to cover claims incurred.

Management procedures and principles

At December 31, 2018, the change in the technical provisions of our
life and non-life insurance companies represents €26 million for
€349 million in gross premiums written.

These technical reserves are intended to cover all future obligations
taken on by the insurer in respect of insured persons and are
determined in accordance with the actuarial principles applicable to
the risk profiles of the insured portfolios.

They are periodically reviewed so that their adequacy can be justified
at any time.

As part of the risk control policy and regulatory requirements, the
Group additionally operates strict policy selection, has drawn up
underwriting guidelines and uses reinsurance agreements.
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POST-BALANCE SHEET EVENTS

1.7 POST-BALANGE SHEET EVENTS

e Resignation of Mr Carlos Ghosn from his positions as Chairman of the Board of Directors and Chief Executive Officer on January 23, 2019 (for
more information, see section 3.1.1).

e Change in Renault governance (for more information, see section 3.1.1).

e Change in the Alliance governance (for more information, see sections 1.2.2.6 and 1.2.3.3).
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OUR UNDERTAKING: MOBILIZE, FOR INCLUSION AND SUSTAINABLE MOBILITY

The automotive industry is currently undergoing a rapid
transformation, with the growth in the market for electric vehicles,
connected and autonomous vehicles, the development of artificial
intelligence and the digitization of services. Thanks to its expertise,
its infrastructures, its international presence and its human capital,
Groupe Renault is a major player in these changes, which are drivers
of growth in its core business as well as in the new world of services
that are essential to the connected lives of vehicles.

This period of profound change is strengthening the Group's
intention to contribute to a more inclusive and more responsible
society, to ensure sustainable mobility for all, aware of the need to
preserve the planet, and to generate value for all stakeholders.

To fulfill its commitments, the Group relies on sound fundamentals:
its proactive management of risks and opportunities and its
ambitions in terms of governance and ethics.

2.1 OUR UNDERTAKING: MOBILIZE, FOR
INCLUSION AND SUSTAINABLE MOBILITY

2.1.1

Groupe Renault's strategic Drive the Future (2017-2022) plan is built
on the vision of “Ensuring sustainable mobility for everyone, now
and in the future”. The Group's objective is to generate growth and
profit for the duration of the plan, while adapting to fit customer
needs. Groupe Renault is building future mobility market-by-market,
from congested mega-cities to rural areas, from affordable vehicles
to robot vehicles, with ambitious objectives that will benefit the
economic health of the Company and the Group’s employees, while
also benefiting society as a whole.

In keeping with this overall plan, the Group’s CSR approach is
supported by the various Group departments, particularly the Plan,
Environment and Human Resources departments. In order to
facilitate its adoption, it has been grouped under two headings:
inclusion and sustainable mobility, which are further divided into five
commitments: diversity, education, social entrepreneurship, road
safety and the environment. This approach, called “Mobilize”, is
accompanied by an invitation for all players to become involved.

SUSTAINABLE
icLsion

Diversity | Education | Environment Road

safety

Social
business

e inclusion: for everyone to find their place in the company and
have the means to develop themselves. The Company considers
that diversity in its employees is essential, seeing this as a
guarantor of mutual enrichment, performance and innovation, to
live and work better together. Inclusion is also understood as a
means of fighting all exclusion, through our actions within and
outside the Company, notably in matters of education and
training, as well as in the development of social business;
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Mobilize: Groupe Renault's CSR ambition

e sustainable mobility: to enable everyone to travel more safely
and with a reduced environmental footprint. For many years,
Groupe Renault has been committed to protecting the
environment through the application of a policy and objectives to
reduce its carbon footprint, with the main drivers being the
electric vehicle, the circular economy and new mobility. An
ambitious roadsafety policy is also at the core of the sustainable
mobility constituent of the strategy. Renault therefore relies on its
technical expertise, its international network and a policy of
raising awareness on a very large scale.

These two areas are based on robust ethics and governance, mainly
through Groupe Renault's Code of Ethics, responsible purchasing
(2.4.2), the implementation of the vigilance plan (2.1.6), and open
dialog with stakeholders (2.1.5).

Thus, on all of these topics, Groupe Renault already implements and
applies actions which have proved to be effective and accessible
solutions in coping with social, societal and environmental
challenges. The issue is now to be able to roll out the most
innovative and efficient local solutions widely:

e in the field of inclusion, it concerns the promotion of all forms of
diversity in the Company, access to education and lifelong learning
and social business;

e in the field of sustainable mobility, it concerns promoting safer
driving practices, making 100% electric vehicles accessible, being
amongst the first companies to develop new industrial practices
arising from the circular economy and supporting the emergence
of new forms of mobility.

Through this, Groupe Renault will work on:

e increasing the number of local beneficiaries of its actions;

e extending the number of countries in which initiatives are
implemented;

e mobilizing the entire Group (operational departments and
employees so that they take part in the actions implemented) and
local ecosystems (customers and partners, suppliers, public
authorities, etc.).

Find out more at www.groupe.renault.com
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OUR UNDERTAKING: MOBILIZE, FOR INCLUSION AND SUSTAINABLE MOBILITY

212 GSR, a deep-rooted tradition

Well before the appearance of the concept of sustainable development, Groupe Renault acted responsibly in relation to the societies and
ecosystems within which it operated. We therefore present a non-comprehensive snapshot of the social, societal and environmental actions of

the Company.

Tangiers plant, designed on
the basis of carbon-neutral
technologies and zero
industrial effluent discharge.
% Creation of Mobilize Invest
(social enterprise investment
fund)

® Launch of the 100%
electric range: Kangoo Z.E,
Fluence Z.E., Twizy.

® Renaultis a founding partner of
the Ellen MacArthur Foundation
for the circular economy.

® First IS0 14001
certified plants.

1999

A SOCIAL
e ENVIRONMENTAL
* SOCIETAL

—2013——2014———
2@ﬂ 2 ® Marketing of ZOE. ® Eolab concept car posts
® Renault's carbon consumption of 1 [/100km
footprint™is 10% lower without any compromise on
than it was in 2010. performance.

A Contractfora

dynamic of growth and

new * Signature of the Company

and Neighborhoods Charter.

social development in

France.

2007

agreement for

Global framework

sustainable growth and

development.

2070

L2009« 20082007

% Sustainable Mobility Institi
Renault - ParisTech.

A The 'Crisis-Period Labor Deal’
establishes a welfare system

® Creation of Renault °

Environnement and
acquisition of a stake in
Indra (automotive recycling).

ute,

to maintain the jobs and pay

of employees placed on
short-term working.

® Renovation and *
environmental upgrading of
the Pitesti plant (Romania)
following the acquisition of
Dacia.

1998

® First certification of A
environmental data by
the Statutory Auditors.

1900

15—

2001

* Fondation
d’Entreprise

Launch of Sécurité Pour
Tous (Safety for All), an
international road
safety program for
children.

education.

Signature of the ‘Living
Agreement’ to ensure the
ongoing development of
Renault and the professional,
personal and cultural
advancement of employees.

Renault for higher

1989« 1987

® The Renault VESTA 2
concept car hits record
fuel efficiency
of 2 [/100km.

2015

o

@ Renault-Nissan Alliance
is a Paris Climate Change
Conference (COP21)
partner.

® Group Carbon footprint™
per vehicle sold reduced
by 17.2% between 2010
and 2015, one year ahead
of 2016 target

% Launch of the Renault
Mobilize Solidaire |
employee savings fund
(FCPE)

2077

Launch of the ECO,
label, based on three
environmental criteria
(manufacturing,
emissions and recycling).

— 2004—

A Signing of the Declaration
of Employees’ Fundamental
Rights and the Diversity
Charter.

® First Life Cycle Assessment
(LCA) of the Scenic II.

1961
1970

1951

1950

Caisse de secours mutuel (1904).
Medical Service (1914).
Usines Renault apprenticeship schoo

LN o 2N N 2

First company to have a Works Council (1944).
Standard exchange activity (refurbishment of *
mechanical parts) at the Choisy-le-Roi plant (1949).

1960

% Physiology and Biomechanics Laboratory (1954).
A Labor deal: payment for public holidays, third week of

1(1919).

paid vacation and introduction of a supplementary
pension plan (1955).

Renault Argentina Foundation providing innovative
environmental and mobility initiatives (1960).

(1) Carbon footprint per vehicle sold worldwide, throughout the life cycle of vehicles. See methodological note and scope in 2.9.2.1.
(2) Using the standardized NEDC certification cycle, i.e. 300 km of real and suburban use.

GROUPE RENAULT

2016

® New ZOE Z.E.40 with a record
driving range of 400 km'?.

® Renault-Nissan Alliance official
COP22 partner in Marrakech
(Morocco).

%* Renault signatory of the
French national call for
companies in favor of Road
Safety at work.

% 15 anniversary of the Renault
Corporate Fondation for
education.

® New target of a 25% reduction
in the carbon footprint™ by
2022 compared with 2010.

A Mobilize, Groupe Renault's
social business program,
celebrates its fifth anniversary

A New Driver's Charter for the
Group.

A New CSR Strategy for the Group
based on two strands: Inclusion
and Sustainable Mobility.

% Signing of the CAP 2020
Agreement in France -
Agreement on work activity for
sustainable performance with
trade union representatives.

—»

Renault European leader in sales of
100% electric vehicles for the 6"
consecutive year

Creation of the Renault Foundation
Morocco, Renault Foundation
Portugal and Renault Foundation
Romania

Creation of the Social Business
Strategic Area of Expertise in the
Group

Launch of HeForShe, a UN movement
promoting gender equality, in the
Group

Three-year partnership with Handicap
International

Groupe Renault partner of Paris 2018
Gay Games, an inclusive international
sport and cultural event

Renault's industrial hygiene
laboratory closely monitors
the chemicals used in
Renault plants (1962).
Fourth week of paid
vacation, retirement at 61
for women and 63 for men
(1962).

First foundation in Spain to
fund scholarships for
employees’ children (1963).

Accident Analysis and
Biomechanics Laboratory
Renault / PSA - LAB (1969).
First purification plants on
production sites (1970).
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21.3 GSR governance

The CSR sectors report to the Chief Executive Officer or a member of
the Group Executive Committee (GEC) and are coordinated by three
operating entities that design and implement policies and associated
objectives, identify and manage risks and opportunities, enter into
dialog with stakeholders and lastly handle reporting and
communication:

e the Corporate Social Responsibility department is responsible for
an interdisciplinary and partnership approach to CSR throughout
the value chain, societal actions and innovations;

e the Human Resources department is responsible for optimizing
allocated resources, skills development, employee involvement
and social dialog;

e the Strategy and Environmental Planning department s
responsible for environmental issues to be included in the
Company's strategy. It aims to reduce the environmental footprint
and the health impacts of activities, products and services over
the life-cycle and introduce circular economy business models to
boost the Company’s medium-and long-term competitiveness.

Individually or jointly, depending on the cross-functional nature of
the subjects, these three operational departments bring issues
relating to strategic orientation before the decision-making bodies
at Chief Executive Officer or Group Executive Committee member
level. These departments then roll them out within the Company
through the programs, Regions and functions, using internal
networks and by developing external partnerships if necessary.

2.1.4 Guidelines and standards

Groupe Renault complies with international standards designed to
support or regulate businesses’ corporate social responsibility
practices. It is committed to respecting the founding principles and
promoting the universal values of the Global Compact.

The Group factors these principles into its policies and implements
them in accordance with internal guidelines.

The main reference texts are:

e the 10 principles of the Global Compact, adopted at the initiative
of the United Nations and signed by Renault on July 26, 2001. The
Global Compact refers to the Universal Declaration of Human
Rights, the International Labour Organization (ILO) Convention,
the Rio Declaration at the first Earth Summit and the UN
Convention Against Corruption;

e the Global Framework Agreement covering social, societal and
environmental responsibility, signed on July 2, 2013 and based in
particular on ILO standards and ISO 26000, as well as its roll-out
to suppliers (see the inset in section 2.3.1.4.A);

130 GROUPE RENAULT | REGISTRATION DOCUMENT 2018

The Human Resources (HR), Environment and CSR functions also
contribute to corporate programs to manage ethics. They are among
the 10 business-lines represented on the Ethics and Compliance
Committee (CEC), coordinated by the Ethics and Compliance
department. They also take part in the Audit, Risks and Ethics
Committee (CARE), one of the specialized committees of the Board
of Directors.

The three departments analyze the Group's risks, notably those
associated with CSR practices in the supply chain, health and
working conditions, substance risk, availability of and price
variations in raw materials, damage to the environment and people
in the event of malfunctions in the facilities operated by the Group.

Following its materiality analysis completed in late 2015 (see
Appendix 2.5.1), since April 2016, the CSR department has organized
a Positive Impact Committee (PIC) with 20 members, which meets
four times a year and represents the main departments and
functions of the Group, to promote a common vision and action
plans. It coordinates the management of the various departments’
extra-financial issues and helps to identify new opportunities.

e |SO 14001 for environmental management, ISO 14040 and 14044
for the life-cycle assessment of vehicles, ISO 14021 for the
definition of recycled materials and the GHG Protocol for the
reporting of greenhouse gas emissions;

e Groupe Renault's Code of Ethics in all its forms, approved by the
Renault Board of Directors on October 3, 2012;

e IS0 9001 (all Groupe Renault manufacturing sites are 1SO 9001
certified);

o |ATF 16949, which is the automotive industry's quality
management standard. Groupe Renault is one of the nine
carmaker founders of the IATF World Wide (the standard's owner);

e OECD Guidelines for Multinational Enterprises, updated on May
25,2011.

Find out more at www.groupe.renault.com
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Our contribution to the United Nations
Sustainable Development Goals

With regard to its activities and its commitments for inclusion and
sustainable mobility, an analysis carried out at various levels (Group,
country, site) shows that the seven major sustainable development
objectives (SDGs) on which Groupe Renault as a whole has the most
significant impact, out of the 17 identified by the United Nations, are
the following:

3 - Good health and well-being: ensure healthy
lives and promote well-being for all at all ages.

BONNE SANTE
ETBIEN-ETRE

Particularly in terms of road safety, social protection
and air quality:

e 3.6. By 2030, halve the number of global deaths
and injuries from road traffic accidents;

e 3.8. Achieve universal health coverage, including financial risk
protection, access to quality essential health-care services and
access to safe, effective, quality and affordable essential
medicines and vaccines for all;

e 3.9. By 2030, substantially reduce the number of deaths and
illnesses from hazardous chemicals and air, water and soil
pollution and contamination.

The relevant policies and actions can be found in sections 2.2.2
and 2.2.3.

4 - Quality education: ensure inclusive and quality
education for all and promote lifelong learning.

EDUCATION
DEQUALITE

Particularly through access to higher education for all:

|

vocational and tertiary education, including university;

e 4.3. By 2030, ensure equal access for all women
and men to affordable and quality technical,

e 4.4. By 2030, substantially increase the number of youth and
adults who have relevant skills, including technical and vocational
skills, for employment, decent jobs and entrepreneurship;

e 4.5. By 2030, eliminate gender disparities in education and ensure
equal access to all levels of education and vocational training for
the vulnerable, including persons with disabilities, indigenous
peoples and children in vulnerable situations;

e 4b. By 2020, substantially expand globally the number of
scholarships available to developing countries, in particular least
developed countries, small island developing States and African
countries, for enrolment in higher education, including vocational
training and information and communications technology,
technical, engineering and scientific programs, in developed
countries and other developing countries.

The relevant policies and actions can be found in sections 2.3.1, 2.3.2
and 2.2.3.

OUR UNDERTAKING: MOBILIZE, FOR INCLUSION AND SUSTAINABLE MOBILITY

8 - Decent work and economic growth: promote
inclusive and sustainable economic growth,
employment and decent work for all.

DECENT WORK AND
ECONOMIC GROWTH

o

Particularly concerning the protection of workers’
rights, working conditions and their protection:

e 8.3. Promote development-oriented policies that support
productive activities, decent job creation, entrepreneurship,
creativity and innovation, and encourage the formalization and
growth of micro-, small- and medium-sized enterprises, including
through access to financial services;

e 8.5. By 2030, achieve full and productive employment and decent
work for all women and men, including for young people and
persons with disabilities, and equal pay for work of equal value;

e 8.8. Protect labor rights and promote safe and secure working
environments for all workers, including migrant workers, in
particular women migrants, and those in precarious employment.

The relevant policies and actions can be found in section 2.3.1.
INDUSTRY, 9 - Build resilient infrastructure,

Iﬁi‘SXé}k‘i,"u‘T‘ﬂ‘.'%[ sustainable  industrialization  that
everyone, and encourage innovation.

promote
benefits

o

Above all, promote sustainable industrialization and
innovation:

e 9.2: Promote sustainable industrialization that benefits everyone,
and significantly increase the contribution of industry to
employment and gross domestic product by 2030, depending on
the national context, doubling it in the least developed countries.

e 9.4: In the years to 2030, modernize infrastructure and adapt
industries to make them sustainable through more efficient use of
resources and greater use of clean and environmentally sound
industrial technologies and processes, with each country acting in
proportion to its means.

e 95: Step up scientific research, enhance the technological
capabilities of industrial sectors in all countries, especially
developing ones, notably by encouraging innovation and
significantly increasing the ratio of people working in research and
development per million inhabitants, and by increasing public and
private spending on research and development in the years to 2030.

The relevant policies and actions can be found in sections 2.2.2.2
and 2.2.3.2.

1 0 REDUCED
INEQUALITIES

A

10 - Reduced inequalities: reduce inequality within
and among countries.

(=)

v

e 10.2. By 2030, empower and promote the social,
economic and political inclusion of all, irrespective
of age, sex, disability, race, ethnicity, origin, religion
or economic or other status;

e 10.3. Ensure equal opportunity and reduce inequalities of
outcome, including by eliminating discriminatory laws, policies
and practices and promoting appropriate legislation, policies and
action in this regard;

The relevant policies and actions can be found in sections 2.3.1
and 2.3.4.
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12 Koo 12 — Responsible consumption and production.
CONSUMPTION
el o 122 By 2030, achieve the sustainable management

and efficient use of natural resources;

@)

e 12.4. By 2020, achieve the environmentally sound

management of chemicals and all wastes
throughout their life-cycle, in accordance with agreed
international frameworks, and significantly reduce their release to
air, water and soil in order to minimize their adverse impacts on
human health and the environment;

e 12.5. By 2030, substantially reduce waste generation through
prevention, reduction, recycling and reuse;

e 12.a. Support developing countries to strengthen their scientific
and technological capacity to move towards more sustainable
patterns of consumption and production;

The relevant policies and actions can be found in section 2.2.2.

215 Stakeholder dialog S

With its Drive the Future strategic plan, which aims to make
sustainable mobility accessible to all, Groupe Renault claims and
reaffirm its vision of the automobile in the service of people and
society. Consistent with its vision, Renault maintains open and
constructive dialog with its stakeholders. Because expectations

Key CSR stakes
Stakeholders (materiality matrix)

Main players by degree
of closeness

13 - Climate action: take urgent action to combat

13 v
climate change and its impacts.

4

section 2.2.2.3.

e 13.2. Integrate climate change measures into
national policies, strategies and planning.

The relevant policies and actions can be found in

differ, Renault strives to conduct this dialog not only on a global
level but also more locally by responding to the questions and needs
of customers and local residents. There are many forms of dialog,
which are constantly changing.

Modes of dialog and communication

from most to least direct Highlights of 2018

e Road user safety e Retail and business e Services and direct dialog in the e Whenever a new Renault or
e Vehicle safety customers sales network Dacia vehicle is launched,
e Connected and autonomous vehicles ® Sales network and importers e Customer Relations department decision support forms are sent
o Vehicle carbon footprint e Road users/general public (including requirements studies) to the Fren‘ch fire servjce )
(full life CyClE) e Consumer groups ° Training/awareness—raising e New elgctrlc an.d h){brld vehicles
e Sustainable cities (includingurban e Within the framework initiatives are designed with fireman access
C mobility and congestion) and smart of social business: welfare ~ ® Certification, product ratings to the battery to ensure the safety
ustomers mobility or employment providers (EuroNCap) of passengers and first responders
e Cybersecurity & data privacy e Volunteers, retirees or * Media (see 2.2.3.1 Rescue)
e Product and service affordability external players ® [nternet site
(including social business)
® Product and service physical
accessibility
e Passenger health
e Employee health & safety and work e Individual employees e Local management (including annual e Inaugural edition of the Mobilize
environment e Managers performance review) Days throughout the Group
® Responsible management e Employee representative e Policies/guides (environment, health/ e E—l_ea_rning awareness-raising and
Employees e Diversity and equal opportunity bodies safgty, 6"tC.) ) training on road safety
e Compensation & benefits ® Social dialog: establishment, country, ® Creation at the end of 2018
o Skills management Groupe Renault Works Council of a serious game entitled “Living
e Training Diversity Together”, rolled out across
e Internal communications the Group in 2019
e Supplier and dealer relations e Diversified suppliers e (Circulation of CSR guidelines: e 17 International agreements
e Management of resources andthe e Industry bodies (CCFA, FIEV) Renault-Nissan CSR Purchasing e 5technical exhibitions bringing
circular economy e French automotive industry Guidelines, Green Purchasing together 16 suppliers
® Passenger health platform (PFA) Guidelines ® Presentation of awards to suppliers
© Human rights e Fonds d'avenir automobile ~ ® Assessment or direct support to CSR (including 3 for CSR)
Suppliers (former Modernization Fund performance

for Automotive Suppliers)

e Supplier Information Meetings (SIM),
conventions

e Presentations by suppliers to
Renault operational staff

e PFA CSR Charter

® PFA CSR Committee
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Key CSR stakes Main players by degree Modes of dialog and communication

Stakeholders (materiality matrix)

of closeness

from most to least direct

Highlights of 2018

e Allissues in the materiality matrix .

Shareholders, employee
shareholders, financial
institutions

Rating agencies/analysts

e Seminars, road shows

e Investor Relations department

® Internet site and other dedicated
publications

e A high subscription rate to the
Renault Mobilize Solidaire mutual
savings fund (FCPE)

(5,574 employees as of Dec. 31, 2018)
® Planetshares website enabling

® Responses to rating requests ! X
Investors e Group Registration Document glrect [nazagement of registered
e Toll-free number with voice server enault shares
o Dedicated e-mail address ¢ Nearly 300 shareholders have
: . benefited from the various activities
© Shareholder Consultative Committee (visits, conferences, breakfasts, etc.)
since 1996 offered by the Shareholders’ Club.
e Shareholders’ Club since 1995

® Industrial site safety management e Localresidents ® Partnership/local sponsorship e |n February, the Group announced

e Community and local development e Elected officials and local contracts the launch of a smart electricity
and social business authorities * Regional development Charters ecosystem on the island of Porto

o Impact of vehicles and industrial o Local associations and agreements Santo, in partnership with Empresa
sites on air quality * Dialog with public authorities and de Electricidade da Madeira (EEM)

e Sustainable cities (including urban local economic actors ® InSeptember, Groupe Renault,
mobility and congestion) and o Direct dialog and plant tours Morbihan Energie, Cars Bleus and
smart mobility e Procedures for handling complaints Enedis announced the creation of
Water and waste management from local residents FlexMob'lle, a new initiative aimed

Local at reducing the carbon footprint and

communities Philanthropy

e Site environmental leaflets, local
media relations

promoting the energy independence
of Belle-Ile-en-Mer

e Attheendof 20 18, the Renault
network included nearly 360
Garages Renault Solidaires (GRS)
across France

e To facilitate the response of the
emergency services, 480 nearly-new
vehicles were donated to fire crews
for road rescue training

e Allenvironmental and societal issues ®

Institutions and
associations

Industry bodies

(CCFA, Acea, Anfac, etc.)
Employers’ associations
(MEDEF, AFEP, Business
Europe, etc.)

Academics and researchers
Governments

National, European and
international legislators
Independent authorities
(CNIL)
NGOs/think-tanks
Consumer groups

e Partnership contracts
(research institutes)

® |nvolvement in working groups
on topics of public interest or
professional federations

e Responses to public consultations

e Informal discussions

e Sector stakeholder dialog

e Partnership with Positive Planet
to help start businesses in
disadvantaged neighborhoods

e Renault is a member of the
Responsible Mineral Initiative (RMI),
whose goal is to establish a
responsible supply chain for minerals
and raw materials from conflict or
high-risk areas.

e Membership of the HeForShe
campaign in partnership with UN
Women France

e Carbon footprint of vehicles o
e Skills management
Community and local development ~ ®

and social business o
Affordability of products and services e
Future Biodiversity

generations Diversity and equal opportunity

Road user safety
Handing on knowledge for the future

Interns, apprentices and
future employees
Pupils and students
Researchers

Young public

Company induction

Talks in schools/at Renault sites
Research and education programs
Awareness-raising programs
External events (conferences,
seminars, forums, etc.)

e 75 students of many different
nationalities trained by the Renault
Corporate Foundation

e Chairin Intercultural Management,
in partnership with the ESCP Europe
Business School

e Design of 2 new education programs:
MS Digital Transformation &
Innovation with the ESSEC Business
School, and MS Electric Vehicles and
Autonomous Vehicles with Arts et
Métiers-ParisTech
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Materiality matrix and mapping of key stakes

To bolster its strategy and CSR performance, in 2015 Groupe Renault
has carried out a materiality analysis with the support of a firm of
consultants. The aim of this analysis is to generate a materiality
matrix depicting the importance of each stake identified from the
point of view of stakeholder expectations and, its contribution to the
performance of the business in terms of value creation. Headed by
the CSR department, an interdepartmental steering committee
supervised the methodological approach and the key stages of the
project. The results were then validated by members of the Group
Executive Committee.

Divided into three categories (Inclusion, Sustainable Mobility and
Ethics & Governance), the 30 stakes identified from international
standards, an industry benchmark and a literature review, were
validated and positioned in the matrix following discussions with
Groupe Renault senior executives and representatives of the Group's
stakeholders (employees, customers, investors, suppliers, NGOs,
media, environmental and future generations’ representatives, as
well as CSR experts).

Although all these stakes are important for the Company and its
relationship with its ecosystem, the real value, but also the difficulty,
of this materiality exercise is to maintain a discriminating approach
to the analysis.

Indeed, it is about providing prioritized and appropriately weighted
answers according to the importance of the stakes mapped.

The map identifies five critical stakes (top right-hand box) and 15 major stakes (the three boxes surrounding the critical stakes box):

O Inclusion (INC)

Sustainable Mobility (SUM)

0 Robust Ethics and Governance (REG)

SUMO1. Vehicle carbon footprint
(full life cycle)
SUMO2. Vehicle impacts on air quality
SUMO3. Vehicle safety
) REGO1. Business ethics and compliance
) REGO2. Cybersecurity and data protection

SUMO04. Resource management and circular economy
© INCO1. Product and service affordability
SUMO5. Connected and/or autonomous vehicles
INCO2. Employee health & safety
© and work environment
© INCO3. Responsible management

O REGO5. Supplier and dealer relations

SUM10. Industrial site safety management
© INCO7. Skills management

A
1)
c
2
=]
2
g SUMO6. Road user safety
» U
3
2
8
S SUMO7. Energy management
g (industrial sites & logistics)
@ SUMO8. Passenger health
g w0 © INCO4. Product and service physical accessibility
a < SUMO9. Sustainable cities (including urban mobility
-g g © INC08. Compensation & Benefits and congestion) and Smart Mobility
L o | O EGRO6. Community and local development O INCO5. Diversity and equal opportunities
5 © INCO6. Human rights
E O REGO3. Stakeholder dialog
*E © REGO4. Corporate governance
c
o
g
s SUM13. Water management
% o SUM14. Biodiversity
- B SUM1S5. Vehicle noise
§ © INCO09. Philanthropy ¢ SUM11. Waste management
Z SUM12. Industrial site impacts on air quality
<

\ 4

1. Moderate

2. High

3. Very high

Impact on sustainable business performance

A table detailing the content of each stake can be found in appendix 2.5.1.
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21.6 Vigilance plan

In accordance with law no. 2017-399 dated March 27, 2017 “on the
duty of vigilance of parent companies and main contractors”, Groupe
Renault establishes and implements a vigilance plan including
reasonable vigilance measures enabling identification of risks and
prevention of serious harm in respect of human rights and
fundamental freedoms, health and safety of persons and the
environment, resulting from its activity and those of its subsidiaries
or companies that it controls, directly or indirectly, within the
meaning of Article L. 233-16-II of the French Commercial Code.

OUR UNDERTAKING: MOBILIZE, FOR INCLUSION AND SUSTAINABLE MOBILITY

These measures also cover the activities of subcontractors or
suppliers with whom an established commercial relationship is in
place, when these activities are related to this relationship.

Close collaboration between the Group Human Resources, Corporate
Social Responsibility, Group Prevention and Protection, Group Ethics
and Compliance, Purchasing, Health, Safety and Environment,
Internal Control and Environment Plan departments has enabled the
Group vigilance plan to be drawn up.

Cross-reference table of reasonable vigilance measures

Resulting from the Company’s activities Resulting from the activities of

and the activities of the companies
under its direct or indirect control, as
defined by Article L. 233-16 (l1)

subcontractors or suppliers with whom a
business relationship has been forged, where
activities are linked to this relationship.

—

Risk mapping to identify, analyze and prioritize risks DV1a

Sections: 2.1.6 (see below), 2.2.2.2.E,
2.3.1.4and 2.3.1

DV1b
Sections: 2.1.6 (see below) and 2.4.2.4
5

2

On the basis of the risk mapping, regular evaluation of the circumstances DV2a
of subsidiaries, subcontractors or suppliers with whom an established
business relationship has been forged

Sections 2.2.2.2.E, 2.3.1.4and 2.3.1.5

DV2b
Section 2.4.2.4

3) Actions to mitigate risks and prevent serious infringements DV3a DV3b
Sections 2.2.2.2.E,2.3.1.4and 2.3.1.5 Sections 2.4.2.1,2.4.2.2and 2.4.2.4
4) A whistle-blowing and report collection system relating to the existence  DV4 - See below

or occurrence of risks, established in consultation with the representative Section 2.1.6 (see below)

unions of the company in question

Section 2.4.2.2

5

System for monitoring the measures implemented and evaluating their DV5a
effectiveness

Sections 2.2.2.2.Eand 2.3.1.4

DV5b
Section 2.4.2.6

Groupe Renault implements reasonable vigilance measures mainly
through the Global Framework Agreement on social, societal and
environmental responsibility of July 2, 2013, negotiated and signed
with the Group Works Council and the Industriall Global Union
(“Framework Agreement”). The Framework Agreement is in line with
Groupe Renault's Declaration of Employees’ Fundamental Rights
dated October 12, 2004, which it extends. Without being exclusive, it
accordingly constitutes one of the frames of reference for the
implementation and monitoring of reasonable vigilance measures
pursuant to the law dated March 27, 2017.

The progress of the work is periodically presented at the Ethics and
Compliance Committee.

Mapping of risks identified for the “duty of
vigilance” law %8

Groupe Renault has chosen to distinguish the risks resulting from its
activities from the risks resulting from the activities of its suppliers
and subcontractors.

Within the three major categories of risks laid down by the law, the
Group has identified several macro-risks concerning the activities
that are specific to it:

e human rights and fundamental freedoms (see 2.3.1.4):
« discrimination in employment and occupation,

. infringements of freedom of association and non-recognition of
the right to collective bargaining;

e health and safety of people (see 2.3.1.5):
. workplace accidents (frequency and gravity),
. occupationalillnesses;
e environment (see 2.2.2.2.E):
. the use of water resources,
. pollutant discharges to water and the natural environment,

. the production of waste and its management in ad hoc
infrastructure, particularly hazardous waste,

. the pollution of soil and groundwater,
. air pollution related to the use of chemical products or
processes generating atmospheric pollutants,

. climate change.

Concerning risks relating to suppliers and subcontractors, the Group
has distinguished two macro risks: those related to families of
purchases (of parts and services) and those related to countries (see
2.4.2.4).
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Professional whistle-blowing [

The vigilance plan includes setting up a whistle-blowing mechanism
and collecting alerts relating to the existence or realization of risks,
established in consultation with the representative unions of the
company.

In this context, the Group has introduced a professional whistle-
blowing system open to employees. The Group has also chosen
to open the whistle-blowing system to external and occasional
employees, as well as to suppliers and subcontractors with which an
established commercial relationship exists, when these activities are
related to this relationship.

The system enables suppliers and sub-contractors to raise an alert in
the event of risks concerning serious infringements to human rights,
fundamental freedoms, health and safety of persons or the
environment, in accordance with the laws and regulations in force. It
is managed by an external service provider and is accessible using
the Internet or by multilingual telephone line. It guarantees
confidentiality of communication and enables the whistle-blower to
remain anonymous subject to local law.

Each alert is studied, as appropriate, by the Ethics Director or the
Ethics Officer, depending on the country. Every year, the Ethics
Director presents the Ethics and Compliance Committee and the
Audit, Risks and Ethics Committee (CARE) with a detailed report
containing statistics relative to professional whistle-blowing.

2.1.7 Extra-Financial Performance Declaration

2.1.7.1  Methodology for reporting
extra-financial performance
Regulatory context

In accordance with the order no. 2017-1180 dated July 19, 2017 and
decree no. 2017-1265 dated August 9, 2017, Groupe Renault has
established the Extra-Financial Performance Declaration (EFPD).
These new provisions substitute for the Grenelle 2 arrangement and
lead to the presentation of information on topics addressing the
Group's extra-financial risks.

Identification of the main social, societal and environmental risks of
Groupe Renault is based on international standards and norms -
such as INERIS and the GRI (Global Reporting Initiative) — as well as
internal mapping (Group major risks, corruption risks, pursuant to
the provisions of the Sapin Il law, risks relating to the vigilance plan,
as well as issues identified in the sustainable development
materiality matrix).

Process of identification of the main
extra-financial risks

Identification and summary of the principal risks with regard to the
expectations of the Declaration of Extra-Financial Performance
(EFPD) was undertaken collaboratively, under the supervision of the
Risk Management and CSR departments, with representatives of the
various departments and managers in charge of subjects coming
within the scope of the declaration of extra-financial performance,
and notably:
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e the environment;

e human resources;

e international social relations;

e purchasing and relationships with suppliers and subcontractors;
o health, safety and the environment (HSE);

e |S/IT;

e road safety;

e the development of new products and services;
e tax;

o legal affairs;

e ethics and compliance.

Groupe Renault also takes into account the United Nations Sustainable
Development Goals and market practices identified in its sector.

The Group has also taken into consideration the information listed in
item Il of Article L. 225-102-1 of the French Commercial Code.
Certain topics have not been identified as pertinent principal risks in
respect of the Group’s activities and shareholders’ known
expectations, notably those relating to food (food waste, fighting
food insecurity, respect for animal welfare and responsible, fair and
sustainable food).

This list of risks was reviewed by the Group Executive Committee and
by the Audit, Risks and Ethics Committee of the Board of Directors.

Find out more at www.groupe.renault.com
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Reporting principles
This work enabled identification of a list of 29 principal extra-
financial risks grouped within the following five areas:

e social;
e societal;
e environmental;

e human rights;

the fight against corruption and tax evasion.

Policies, procedures and the results of these procedures, including
performance indicators, have been established for each of these risks.

The 29 principal risks were categorized as E for the main
Environmental risks, S for Social and Societal and G for Governance
and related to the issues in the materiality matrix (see table in
2.1.7.2 below).

Data collection process

Each indicator is associated with a coordinator, generally a
business-line expert, who has collected, checked and consolidated
the data within his/her reporting scope.

The indicators are then initially validated by the manager
responsible for producing the indicator within his/her activity, then
validated again by the manager of the entity concerned.

All of the data is consolidated by Groupe Renault's CSR department.

OUR UNDERTAKING: MOBILIZE, FOR INCLUSION AND SUSTAINABLE MOBILITY

Reporting scope

The EFPD target scope is identical to that of Groupe Renault's
consolidated financial reporting (see section 4.2.6, note 31 to the
consolidated financial statements), namely Renault SA, its
subsidiaries and controlled entities (within the meaning of
Article L. 233-16 of the of the French Commercial Code). When an
indicator does not cover the entire scope, clarifications are provided
with the indicator.

AVTOVAZ is included in the scope of CSR reporting. However, the
various indicators will be gradually included in the Registration
Document by the end of the “Drive the Future” (2017-2022) strategic
plan.

True and fair and verifiable data

Groupe Renault has voluntarily asked one of its Statutory Auditors to
certify a selection of the environmental impacts of its main
industrial, office and logistics sites since 1999. This verification is
done with an equivalent level of assurance to the financial data
(reasonable assurance within the meaning of the IFAC's ISAE 3000
for extra-financial verification). The indicators covered by the
reasonable assurance report are listed in note 2.5.6.

In accordance with Order no. 2017-1180 of July 19, 2017 on the
publication of extra-financial information by certain large companies
and groups of companies, amended successively by Act no. 2018-771
of September 5, 2018, Act no. 2018-898 of October 23, 2018 and Act
no. 2018-938 of October 30, 2018, Decree no. 2017-1265 of August 9,
2017 to implement Order no.2017-1180 of July 19, 2017 and the
decision of September 14, 2018 amending the decision of May 13,
2013, the Group appointed an independent third party to verify the
compliance of the EFPD (Extra-financial performance declaration)
and the accuracy of the information contained therein. This
information is incorporated in the Renault SA management report.
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2.1.7.2

Environmental information

Risk Mapping

Coverage of
the materiality

THEME Principal risk matrix stakes Policy Reasonable diligence procedures Performance indicators Section
01) Physical risks: exposure of
sites to extreme weather
events with potential negative o Carbon footprint in
consequences on industrial C0,eq/veh. (target: 25%
and logistics activities, supply reduction in 2010-2022)
and insurance premiums
e (Carbon and energy
02) Ri i intensity of vehicle
) ff:fof,l_ac?rf,;ﬂ te}lem:?mn;'tmn ® Vehicle carbon . . . . production (target: 24%
: footprint ® Electric vehicle line-up and associated reduction in 2013-2022)
(mismatch between the offer N n " "
N (full life cycle) ecosystem (including smart charging and
of products/services and i ® Share of renewable
. second-life battery use) N
market expectations, loss of e Energy . . energy on production
CLIMATE product competitiveness, management ® Reduction of fuel consumption and ) sites (target: 20% 2222D
CHANGE increase in production costs) (industrial and electrification of internal combustion engines in 2020) 2223A
logistics sites) e Energy efficiency plan for industrial e (O, emissions related
03) ImpalcEc of the;volutiotn of e Industrial processes and logistics to logistics per veh.km
regulatory and normative sites safet: ili i target: 6% reduction
requirements related to managemgnt ® Line-up electrification plan ® Newmobility services offer fn 281 6-20022)
environmental performance (Drive the Future) o Tank-to-wheel CO
of vehicles and/or industrial i i el 2
u / broadl ® Environmental Mid-term emissions for passenger
processes and, more broadly, Plan (2017-2022) 4 utility vehicl
greenhouse gas reduction X cars and utiity venicies
targets defined in the context ® Renault Green Purchasing in gCO,/km (target: 25%
of the COP21 agreement Guidelines reduction in 2010-2022)
and applied to the ® HSE Mandatory Rules
automotive sector
04) Impacts on health due to
chemicals, emissions or e Upstream expertise: anticipation and active .
discharges monitoring (science, technologies, public ® Leaderin terms of EV
- policy scenarios, regulation, taxation, traffic market share in Europe
Vehicle impacts on RO R I
05) Inadequate match between air quality limitation/facilitation policies) e Number of hazardous
scientific and technical e ® Design: deployment of Renault and Alliance chemicals on the 2223A
developments available to ® Industrial sites Group's sites (target: R
IMPACTS ! . h standards on substances > \td
reduce the health impacts an ) . ) o reduction in 223,
ON HEALTH duce the health ts and impact on air 20% reduct 22238
the Group's activities quality e 'ndust”aldp(f\‘;éessesdi V°t¥at'leffgan'< 2016-2022) 23236
compoun reduction plan ol
® User health P R -p ) ® VOCemissions in g/m?
06) Inadequate match between Vehicle noise ® Use phase: reduction of emissions through painted assembled body
the Group's products and electric vehicles, new mobility offers and the (target: 25% reduction
services offering and the new emissions reduction plan for internal in 2013-2022)
aspirations of customers, combustion engines
users or territories
07) Restrictions or even ® Eco-design standards applied to vehicles and
disruptions in access to batteries: frugal use of rare materials, use
resources linked to an of recycled materials, predisposition for e Circular economy
imbalance between supply end-of-life, avoidance of the use of minerals performance indicator
and demand (market logic: sourced from conflict zones, raw material (target: €100 million
increase or volatility of prices), e Resource criticality analysis increase in 2016-2022)
Z:l?;gfilgcgaplni—::\}g?(:rg raw I'r)anTgement and e Development of circular economy projects ® Use of recycled plastic
-d- circular economy i tonnage) (target: 50%
RESOURCES materials, water, etc.) o Wast (new t?ChHOlOgles’ new channels) fncreasge i)n(201g372022l)) 22238B
SCARCITY aste ® Extension of the reused and remanufactured 2223D
management parts offer ® Unrecycled waste in kg e
08) Management of rveh. (target: 25%
non-recoverable or ® Water ® Second-life battery use and recycling of EV per ven. {target: 2> o
- management . e " reduction in 2013-2020)
?on drecyclable waste ® Line-up electrification plan batteries | W of
production site waste, Drive the Future . . ® External supply of water
end-of-life vehicles) { . ) ® Materials closed loop recycling per veh. (target: 20%
® Environmental Mid-Term e Efficiency plan for industrial processes to reduction in 2013-2020)
Plan (2017-2022) optimize the management of resources
® Renault Green Purchasing (including water) and waste.
Guidelines
09) Environmental impacts s ° ® Eco-design of industrial processes supported P
(air, water, soil, waste) ° !”dUStt”al sites HSE Mandatory Rules by EEHSE technical rules and cross-cutting ° Li%1aﬁoﬂl§tzr:i';'czﬂ‘;:
related to the operation :quglai'Ey onair tools and standards. (target: 100%) g
of industrial sites A e Continuous improvement through ISO 14001 . T
® Industrialsite and the environmental management system ® Toxic metals in liquid
PROTECTION  10) Environmental damage safety (including emissions of air pollutants, waste, (etf;l'u:;]*tgopsr:eedhﬁction 2222A
OF related to accidental pollution management water consumption and quality, prevention in 2%1(;-20200)
ECOSYSTEMS (altr. water, iml' lwahstE) and ® Water of soil pollution) 22228
extreme natural phenomena i i .
P management e Prevention and management of industrial ° Ir‘éfdeucc)écéei;:aalcytss's (LCA):
P ® Waste risks (fire, explosion), natural hazards N
11) Damage to biodiversity management (extreme weather events, earthquakes, etc.) {Logef‘f:;?zﬁon
o Biodiversity and associated environmental damage (LCAs published)

(accidental pollution).
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Social information
Coverage of
the materiality
THEME Principal risk matrix stakes Policy Reasonable diligence procedures Performance indicators Section
12) Occupational accidents . . N ® Project management based on inherent e FRilrrate
(frequency and seriousness) Rigorous implementation of security (with annual objective)
EMPLOYEE e Employee health the Health and Safety plan ;
K N ploy with the goal that “everyone  ® Risk assessments ® FR2rrate
HEALTH 13) Occupational diseases & safety and work X o . 2315
AND SAFETY environment impacted by our activity ® Mandatory and key requirements based on e GI
should return home safely the roadmap and with structured follow-up : :
and in good health” ® Occupational diseases
e (Creation and application of HSE standards
14) Limited talent retention Employer Value Proposition @ Enhancing Renault’'s image as an employer e Workforce by
due to lower attractiveness (EVP) of choice gender/age
g:pt:rettljarle)%garket or a high e Develop the Employer Value Proposition e Women in key positions
e Measures taken to promote the employment @ Rate of women
and integration of people with disabilities managers 2311
® Anti-discrimination policy © Rateofdisabled people 3,
® |Initiatives to promote diversity in the total workforce
e Diversity and equal (e.g. Women@Renault) e Number of recruitments
opportunities (Group)
e Competency ® Number of dismissals
COMPETENCES management (Group)
Compensation
15) Insufficiency of skills required and genefitls e Skills management policy e Skills management: e Training access rate
to achieve the objectives o Creation of business skills reference guides ® Average number
of the mid-term plan, of training hours
with a possible negative o Creation of a cross-functional skills er em log ce
impact on costs of personnel, reference guide P ploy n 2313
quality of products and « Rollout of Learning@Renault ® Number of training o
services and innovation, and training programs hours (Group)
production and distribution
capacities of our products,
services and solutions
16) Failure to respect social 2013 Global Framework e Exchange of information and close contact ® Number of meetings
bodies Agreement (GFA) with local HR with the Groupe
® Regular meetings with the Groupe Renault Renault Works 23.1.4
® Health, safety and Works Committee Committtee, )
work environment ) . including information 2315
o c R bl e Local learning sessions and consultation
WORKIN ® Responsible " European bod
ENVIRONMENT management e Memorandum with stakeholders ( p y)
17) Dissatisfactions related to ® Dialog with Complementary new Global @ Organization of the monitoring of the Global ~ ® Number of meetings
some aspects of life at work: stakeholders Framework Agreement Framework Agreement currently being related to new GFA
professional relations, (under negotiation) negotiated (as of 2019)
inclusion, work life balance, e Localsocial dialog
work environment
18) Discrimination in employment e Asabove e Number of situations
and occupation (ILO 111) reported as irregular 2312
by trade union 231.4
organizations
Ry  Homanrges 20l g
19) Unequal remuneration e Global Framework Agreements on specific ® Number of situations

(ILO 100)

indicators corresponding to these
agreements

reported as irregular
at Groupe Renault
Works Council
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Coverage of
the materiality

THEME Principal risk matrix stakes Policy Reasonable diligence procedures Performance indicators Section
20) Insufficient adaptation e Vehicle safety © Roadmaps for the solutions @ Create personalized business offers ® Total number of EVs
of products and services portfolio s : (including TWIZY) sold
to the challenges of the © Road user safety ® EVand ecosystem ° Conclu.de speaﬂc_partnershlp contracts worldwide (since 2010)
“sustainable territories” e Connected/ (ener, stor{s o, etc) Invest in appropriate start-ups o EVmarket share
autonomous gy ge, etc. (including Alliance Venture) nE
vehicles ® C(ar-sharing (internal In Europe 2212
combustion engines and EV): ® Numberof E.V. 223
Renault Mobility, in car sharing
city car-sharing 234
(Movin' Paris, Zity)
® Mobility on demand
(electric taxis along the lines
LOCAL of Marcel)
DEVELOPMENT
21) Insufficient contribution @ Sustainable cities ® Localintegration strategy e |dentify potential local partners and conclude @ Localintegration rate
of the Group to the o Sponsorship where Renault contracts with them per country where
development of the areas . . d has industrial sites e Support the installation of partners when Renault has industrial
where it operates Community an ilabl sites
local development none are available 215
o Dialog with ® Support the integration of Renault processes 2212
stakeholders via new local partnersand contract with
potential local partners 2.34
® Economic 2423
and physical
accessibility
to products and
services
22) Inappropriate use of vehicles e Vehicle safety e Renault's road safety policy: @ Create video tutorials to explain the proper ® Number of ADAS
or equipment by the customer ¢ poo g cer safety « Raise awareness use of driving aids tutorial videos
o Connected/ o Prevent ® Conceptualize methods of familiarization
ROAD SAFETY autonomous with autonomous systems 223
: e Correct
vehicles
e Protect
e Rescue
23) Breach of the Group’s data, e Cybersecurity and e Information control policy ® Organization dedicated to security ® Number of critical
or tho;ehoflijts staff, customers data protection (ICP) o Operational procedures and standards igggents pder year
or stakeholders ® Information systems derived from the ICP and the ISSP ( record)
DATA security policy (ISSP) e Implementation of actions derived from
PROTECTION ® T charter the framework IT security plan 244
® Code of conduct for IT ® Security and GDPR annexes inserted into
contracts with third parties
® Report to the Risks and Internal Control
Committee
Coverage of
the materiality
THEME Principal risk matrix stakes Policy Reasonable diligence procedures Performance indicators Section
24) Risks related to the Group's e Adaptation of measures
international exposure to prevent all forms of
corruption
e Strengthening of the ® Involvement of the General Management, ® Number of countries
anti-corruption program regular review of the system within the where the
with the following eight Board of Directors and CARE (Audit, Risks and anti-corruption program
measures: Ethics Committee), a Director of Ethics and has been rolled out,
25) Risks related to transactions R ) . Compliance in charge of the anticorruption in particular the risk
- H - N 1. Guide for preventing mechanism mapping and the
W'th thqu parties (suppllers, corruption and influence whistleblowing system
intermediaries and clients) e Business ethics and peddling ® Implementation of the corruption prevention g sy
compliance 2 Whistieblowi program in France and internationally e Number of countries in
ANTI-CORRUPTION e Corporate ’ '_St € ow-lng s-ystem ® Third party evaluation through the n’h'%h the T“\/Idprocess 34
governance 3. Anti-corruption risk Third-Party Integrity Management system as been rolled out
mapping (TIM) and inclusion of anticorruption clauses ~ ® Number of Ethics
2 Ri - 4. Evaluation of clients, in contracts officers
) \'fvliiﬁs rjﬁfceg tgnttr:nsactlons suppliers and intermediaries e Strengthening of the Ethics Network (Ethics ® Number of people
P g 5. Accounting controls officers in countries and central functions) trained
6. Training ® Implementation of a training plan for the ® Number of alerts issued
- prevention of corruption. and processed
7. Disciplinary measures
8. Internal monitoring and
evaluation of the measures
27) Non-compliance by suppliers ® Global Framework
to comply with the Group's ® Human rights Agreement ° PercEntgge of
responsible purchasing ® Resources ® Renault-Nissan Guidelines ~ ® Online third party CSR self-assessment 3,1:#, Cass’lzn;gssen;g;ltnt
RELATIONSHIP policies management and on "Corporate Social questionnaire . b ]
WITH circular economy Responsibility (CSR)” e Third-party field audits, including in sensitive E:Eﬁgg?nge:mount 24.2
SUPPLIERS 28 - . o Supplier and dealer at suppliers supply chains pu g 34
& SUPPLIES ) Use of sensitive supply chains \ati . G hasi K o _ with CSR assessment -
(for social, societal and/or relations Renault Green Purchasing ® Active participation in cobalt supply chain at expected level
environmental reasons) ® Business ethics and Gu|del|nes-(updated n 2_018) initiatives (RMI & RCI) ® Number of on-site
compliance ® Renault-Nissan Purchasing audits
Way (updated in 2018)
29) Uncertainties in the ® Business ethics ® Group tax governance ® Dedicated persons implementing the group
FIGHT AGAINST interpretation of the and compliance tax policy worldwide 243

regulations or the execution of
the company’s tax obligations

TAX EVASION

e Corporate
governance

e Under permanent tax audits in France and
worldwide
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2.1.7.3 Gross-reference table

OUR UNDERTAKING: MOBILIZE, FOR INCLUSION AND SUSTAINABLE MOBILITY

Cross-reference tables for the items required by Articles L. 225-102-1 and R. 225-105 et seq. Pictogram Compliant or
of the French Commercial Code (law of August 9, 2017) Number Chapter explanation
The Company's business model EFPD-A Introduction
Principal CSR risks related to the Company's activity EFPD-B 2.1.7.2
1° SOCIAL INFORMATION
a) Employment EFPD1
Total workforce EFPD1a 2.3.1.1.B.a
Breakdown of employees by gender EFPD1b 2.3.1.2.Ab
Breakdown of employees by age EFPD1c 23.1.2.Ad
Breakdown of employees by region EFPD1d 23.1.1.B.a
Hires EFPD1e 2.3.1.1.B.b
Redundancies EFPD1f 23.1.1.B.c
Payroll expenditure and trends EFPD1g 23.1.2.B.c
b) Work organization EFPD2
Organization of work time EFPD2a 23.1.4E
Absenteeism EFPD2b 23.14E
c) Health and safety EFPD3 2315
Workplace health and safety conditions EFPD3a 2315
Working accidents, notably frequency and severity, and occupational illnesses EFPD3b 23.1.5D
d) Industrial relations EFPD4
Organization of social dialog, in particular procedures relating to notification and consultation of employees and negotiations EFPD4a 23.1.4.A
with employees 2.3.1.48B
Summary of collective agreements, in particular on workplace health and safety EFPD4b 2.3.1.4.C Compliant
e Compliance of collective agreements signed within the Company and their impact on the Company’s business performance EFPD4c 2.3.1.4.C Compliant
as well as employee working conditions
e) Training EFPD5
Training policies implemented, in particular those relating to environmental protection EFPD5 2313A
f) Equal opportunities EFPD6
Measures taken to promote gender equality EFPDé6a 2.3.1.2.Ab
23.1.4.A
Measures taken to promote the employment and integration of people with disabilities EFPD6b %g} .i//i.e
Anti-discrimination policy EFPDé6c 23.1.2A
23.1.4.A
e Action taken to fight discrimination and promote diversity and measures taken In favor of people with disabilities EFPD6d %g} .Lzl.ﬁ.e Compliant
2° ENVIRONMENTAL INFORMATION
a) Overall environmental policy EFPD7
Company organization In respect of environmental issues and, where appropriate, environmental assessment and certification EFPD7a 2222
processes
Resources dedicated to preventing environmental risks and pollution EFPD7b 2222B
2.222.C
Amount of provisions and guarantees for environmental risks, subject to this information not being such as to cause prejudice EFPD7c _Nojezzéollon provisions
in4.2.6.
b) Pollution EFPD8
Prevention, reduction and remediation of air, water and soil discharges with a severe environmental impact EFPD8a 2.2.23.C
2723%
Mitigation of all forms of pollution specific to an activity, in particular noise and light EFPD8b 2.2.23.C
¢) The circular economy EFPD9 2.2.238B Compliant
d) Waste prevention and management EFPD10 2.2.23B
Waste prevention, recycling, reuse and other forms of recovery and elimination EFPD10 22.238B
Actions to reduce food waste NA Topics deemed
® Actions to combat food insecurity NA E;Etpg;ttigsnt In
e Ensuring responsible, fair and sustainable food NA Scrgs%izs
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Cross-reference tables for the items required by Articles L. 225-102-1 and R. 225-105 et seq. Pictogram Compliant or
of the French Commercial Code (law of August 9, 2017) Number Chapter explanation
e) Sustainable use of resources EFPD11
Water consumption and water supply depending on local constraints EFPD11a 2.2.23D
Raw material consumption and measures taken to improve efficiency in their use EFPD11b 2.2238B Compliant
Energy consumption, measures taken to improve energy efficiency and use of renewable energy EFPD11c 2.223A
Land use EFPD11d 2223E
f) Climate change EFPD12
Significant items of greenhouse gas emissions generated by the Company'’s activity, including by the use of the goods and EFPD12a 2223A
services it produces Compliant
Measures taken to adapt to the consequences of climate change EFPD12b 2223A
Medium and long-term reduction targets set voluntarily to reduce greenhouse gas emissions and resources put in place for this EFPD12c 2223A
g) Protection of biodiversity EFPD13
Measures taken to preserve or restore biodiversity EFPD13 2223F
3° SOCIETAL INFORMATION
a) Societal commitments to promote sustainable development EFPD14
Impact of the Company'’s activity in terms of employment and local development EFPD14a gi;g
Impact of the Company’s activity on residents and local populations EFPD14b 2331.A Compliant
Relations with stakeholders and terms and conditions of dialog with them EFPD14c %;g ]
Partnerships and sponsorship initiatives EFPD14d 2.33.1.B
b) Sub-contractors and suppliers EFPD15
Inclusion of social and environmental issues in the purchasing policy EFPD15a 242
Ensuring that relations with suppliers and sub-contractors include their social and environmental responsibility EFPD15b 242
c) Fair practices EFPD16
Measures taken in favor of consumer health and safety EFPD16a %%%?C
Actions to fight against corruption EFPD16b 343
Actions to fight against tax evasion EFPD16c 243
e Use of the products and services it produces EFPD16d Compliant
4° INFORMATION ON ACTIONS IN FAVOR OF HUMAN RIGHTS
a) Promotion of and compliance with the provisions of the fundamental principles of the International Labour Organization in EFPD17
respect of
Freedom of association and the right to collective bargaining EFPD17a 2.3.1.4.A
Elimination of discrimination in employment and occupation EFPD17b 23.1.2
Elimination of forced or compulsory labor EFPD17c 23.1.4.A
2424
Effective abolition of child labor EFPD17d 23.14A
2424
b) Other actions implemented to promote human rights EFPD18 23.1.4.A
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2.2 SUSTAINABLE MOBILITY

Our vision: “Ensure sustainable mobility for all,
today and tomorrow."”

2.2.1 Changing mobility

Although owning a car is still a major aspiration for millions of
people worldwide, technology and the ways in which vehicles are
used are changing with vehicle electrification, the development of
autonomous vehicles and the gradual move from an economy of
ownership to one of use and services.

These new forms of mobility are dramatically changing uses,
territories and industries. Carmakers alone cannot redefine and
shape tomorrow's mobility. The company is therefore opening up to
new players from a wide variety of backgrounds, including
universities, start-ups, local authorities and institutions, who are
taking up the challenge.

Groupe Renault has a strategy designed to understand, analyze and
anticipate new mobility so that it can offer solutions meeting the
needs of users, whether drivers or passengers, today or tomorrow.

2.2.1.1  Through discussions with the

academic world

Through the support it provides for academic research, Groupe
Renault has set itself the challenges of bringing researchers and
professionals together to exchange ideas with a view to developing
the technological solutions and services of the future, and
understanding tomorrow's consumer purchasing decisions.

Supporting academic institutions and chairs

Groupe Renault supports higher education institutions through its commitment to academic chairs. Renault experts are currently involved in
support for 15 academic chairs in high-value subjects.

Theme

Academic partner

Partners

Creation
Date

Connected cars and cybersecurity

Inter-cultural management

Operational excellence and managerial innovation
Social dialog and business competitiveness

Urban logistics

Robustness, reliability, and energy performance
of electric propulsion in cars using advanced control
and observation techniques

Design of use-oriented urban systems (Anthropolis)

In-car lighting systems

Uses of vehicles between services rendered and
ownership in Japan, Korea, and Europe

Mobility and quality of life in urban environments

Theory and methods of innovative design

Smart Mobility

Enterprise & Poverty

Modeling system for the inspection and the
development of internal combustion engines

Automotive distribution and service

Fondation Mines Télécom, Télécom ParisTech
ESCP

ESSEC

ESCP

Ecole des Mines

Institut de Recherche en Communications et
Cybernétique (IRCCYN), Ecole Centrale Nantes

Institut de Recherche Technologique SystemX, Ecole
Centrale Supelec

Institut Supérieur d’Optique, Ecole Supérieure des
Techniques Aéronautiques et de Construction
Automobile (ESTACA), Strate Ecole de Design

Fondation France-Japan de 'Ecole des Hautes Etudes
en Sciences Sociales

Université Pierre et Marie Curie

Mines ParisTech

Université Pierre et Marie Curie

HEC ParisTech
Ecole Centrale Nantes

L'Ecole Supérieure des Sciences Commerciales
d'Angers (ESSCA)

Thalés, Valeo, Wavestone, Nokia

Orange, Bristol Myers Squibb (BMS), Sanofi, Humanis
Solvay, Airbus, Sodexo

La Poste, ADEME, Mairie de Paris, Groupe Pomona

SNCF, RATP, GDF Suez, ALSTOM

PSA, Valeo automotive lighting

PSA Peugeot Citroén
Dassault Systemes, RATP, Thales, Vallourec

Atos Origin

Danone/Schneider Electric
LMS Engineering Innovation

Nissan France - UCAR

2017
2017
2017
2016
2016
2016

2015

2014

2014

2013

Renewed
in 2013

2012

Renewed
in 2015

2013

1991
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Sustainable mobility institute (IMD)

In 2009, Renault, the ParisTech Foundation and ParisTech launched
a multidisciplinary platform to conduct joint research into the future
of transport and mobility solutions. It provides academic analyses on
problems related to mobility and innovative solutions to them
throughout the world, to make sure that they are acceptable and
determine their potential for large-scale roll-out.

This partnership has resulted in collaboration between Renault
experts and teachers/researchers and students from Paris Tech, with
two main objectives:

e to promote research into the design of innovative mobility
systems, based on connected, autonomous (AVs) electric vehicles
(EVs);

e to train top-level managers and scientists to meet the demands of
manufacturers in the transport segment and the scientific and
technological challenges of sustainable mobility.

The Institute's governance was set up with seven academic
establishments (Polytechnique/X, Ponts, Mines, Telecom, Arts &
Métiers, Chimie Paris, ENSTA), led by the Ecole des Ponts and the
Fondation ParisTech.

The Sustainable Mobility Institute runs research programs and
develops training in four main areas, involving these ten Paris Tech
research laboratories and seven schools:

e "Mobility ecosystem” and changes to practices, which was
extended in 2017 to the African continent;

e "Business model” for anticipating the economic consequences of
electric and autonomous vehicles;

e “Global vision" to identify and promote existing and future
sustainable mobility solutions (environment, energy, raw
materials and new industrial ecosystems).

The topic “Breakthrough technologies” was suspended, to be
repositioned on a topic with greater focus on “technology
ecosystems”, meaning the understanding of factors which
contribute to the development of technologies.

Iddri — Institute for sustainable development and
international relations (IDDRI)

Over the last six years, Renault has been a partner to the Institute
for sustainable development and International Relations (IDDRI), a
think tank that aims to promote the transition towards sustainable
development and prosperity for all. Its work focuses on four main
topics: climate, biodiversity and ecosystems, oceans and governance
of sustainable development.

This partnership is therefore an opportunity to share visions and
best practices with all players in the mobility ecosystem
(manufacturers, power-supply specialists, public transport,
infrastructure and institutional players) and jointly construct a
coherent process to promote sustainable mobility worldwide.
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VeDeCom Institute — Zero-carbon communicating
vehicles

Renault is one of the founding members and an associate donor of
the VeDeCom Institute, one of the Institutes for Energy Transition
set up as part of the French Government's Investment Plan for the
Future (Plan d’'Investissement d’Avenir). It is supported by the
Mov'eo competitiveness cluster and several local authorities
(Versailles Grand Parc and Saint-Quentin-en-Yvelines city
authorities, and Yvelines Departmental Council).

VeDeCom is an institute for shared and co-located research into
electric, autonomous and connected vehicles and the mobility
ecosystem built on infrastructures and services addressing new uses
for shared mobility and energy. VeDeCom has more than 40
members from different industry and service sectors (automotive,
aeronautics, systems engineering, electronic components, ITC and
numerical simulation, infrastructure management and transport
operators, digital networks and energy grid operators), from several
research and higher education institutions, and from local
authorities, all of whom have agreed to collaborate on
pre-competitive and pre-normative research topics. Such research
involves a multidisciplinary effort bringing together physicists and
chemists, mechanical, electrical and electronics engineers, computer
scientists, as well as sociologists, psychologists, economists and
lawyers to study the impacts and acceptability of these new types of
use in order to promote suitable ergonomic and regulatory
frameworks.

VeDeCom was re-selected at the end of the three years. It is now
recognized as a key player, particularly on the fundamentals of
mobility. Renault's contribution to the Institute’s activities consisted
of around €9.3 million in funding and the permanent secondment of
four to six experts. VeDeCom will continue to grow as more members
join from industries related to sustainable mobility and Renault will
maintain its annual investment of €2.5 million.

Through innovative solutions

From 2009, with the public unveiling of its vision, to today, with the
acceleration of its investments, Groupe Renault has never ceased to
be in the forefront in promoting the emergence of electric mobility.
Backed by its experience in this area, it is pushing back the
boundaries of its traditional business and establishing partnerships
that enable it to go well beyond the mere development,
manufacture and marketing of products. To promote the large-scale
deployment of electric mobility solutions, it is investing in the
development of the electrical ecosystem (infrastructure, second life
of batteries, smart recharging, etc.) with partners from highly
diverse backgrounds.

2.21.2

A. Promote electric mobility

The city of the future will be smarter more connected and more
collaborative. Vehicles that are clean, silent and shared will travel
through it. Personal vehicles will share the road in the cities, as well
as in rural areas, with new forms of services based on usage: car
sharing, car pooling, as well as robot vehicles.

Find out more at www.groupe.renault.com
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The electric vehicle is particularly adapted to the new mobility
services that are developing in cities, such as car sharing and private
hire cars, for example. A pioneer and leader in electric mobility in
Europe, Groupe Renault offers a complete range of electric vehicles
already pre-adapted for sharing and which can fulfill the various
transport requirements for passengers or goods. These new mobility
services, based on electric vehicles, contribute to the decongestion
of cities by complementing other types of transport such as buses,
the metro or bicycles, which are already present in the city.

Today in Europe, several car sharing services operated by the
Group's partners use Renault electric vehicles: for example 650 ZOE
in Madrid with Zity, 500 in Paris with Moov'in Paris, 400 in
Copenhagen with Green Mobility and 200 TWIZY in Marseille with
Totem. These vehicles are accessible on a self-service basis and can
be reserved and opened simply and directly from a smartphone:
Renault already has the largest fleet of electric vehicles used for
car sharing in Europe and had more than 5,000 in operation at the
end of 2018.

The electric car is already connected by nature: in future it will also
be autonomous, which will make traffic more fluid in the city.

The development of autonomous vehicles and shuttles will improve
complementarity between transport modes and facilitate
multi-modality.

Renault is trialling, together with public and private partners,
autonomous ZOE, which will eventually need no human intervention:
Rouen is the first European city to test this on the public highway.
These ZOE pick up several passengers on a defined circuit to serve
different points of activity within a district that is not accessible by
public transport.

B. Become a player in smart energy and
electrical ecosystems

In 2018, Groupe Renault reaffirmed its intention to develop a smart
electrical ecosystem in favor of the energy transition and mobility
for all, establishing several public and private partnerships (PPP).

In February 2018, it announced, with EEM, Empresa de Electricidade
da Madeira, a producer, transporter and distributor of energy in the
Portuguese archipelago of Madeira, the launch of a smart electrical
system on the island of Porto Santo. An innovative program, called
Smart Fossil Free Island was implemented by the regional
government of Madeira to promote the energy transition of the
island. Based on electric vehicles, second life batteries, smart
recharging and reversible recharging, this first “smart island” in the
world aims to improve the energy independence of the island and
promote its production of renewable energy.

Following on from this program, in September 2018 Groupe Renault,
Morbihan Energie, Cars Bleus and Enedis announced the creation of
FlexMob'ile, a new project aiming to reduce the carbon footprint and
promote the energy independence of Belle-lle-en-Mer.

Last October, Groupe Renault signed new agreements with three
key players in the energy market in Europe: EDF, Total and ENEL.

The cooperation with EDF covers the optimization of self-
consumption, the development of smart islands and setting up
green electricity offers.

SUSTAINABLE MOBILITY

The Group has formed a partnership with Total and the start-up
Jedlix to launch a smartphone application for the smart recharging
of electric vehicles in France.

Lastly, Groupe Renault and Enel X, a subsidiary of ENEL, will work on
synergies between the two groups in order to offer charging
solutions adapted to the requirements of their respective customers
and thus promote electric mobility.

C. Develop mobility offers and services with
Renault Bank and Services

To become an operator of mobility services is a strategic ambition
that began three years ago for RCI Bank and Services (wholly-owned
by Groupe Renault).

In 2018, RCI Bank and Services continued developing its services
offer to respond to the new mobility requirements of its customers
via its subsidiary — Renault Mobility — launched in 2015.

A car sharing offer was developed, marketed under the brand Glide.
It is currently available in the Renault network in France under the
name of RCI Mobility. It already has more than 2,800 cars accessible
24 hours a day and 7 days a week through a mobile application, via
the Renault network or via partners such as lkea. In all countries
where RCl Bank and Services is present, RCl Mobility enables its
corporate customers to optimize the use of their vehicle fleets.

In August 2017, RCI Bank and Services acquired Marcel, an operator
of private hire cars in ile-de-France. Marcel had a portfolio of
200,000 customers at the end of 2018, with a satisfaction rate of
97.5%. Marcel's offers, available in B2B and B2C, were quickly
enhanced with a mobility proposal with an eco-responsible driver.
Thus, in September 2018, Marcel launched e.co, the first range of
private hire cars that are 100% electricc, economical and
eco-responsible, with a fleet of 150 ZOE at the end of
December 2018. The e.co range already represented 20% of Marcel's
journeys in 2018, after only four months of activity over the year.

Since 2017, RCI Bank and Services has also offered three products
intended for professional customers:

e the Karhoo platform is an offer that is unique in the world and
which aggregates taxi and private hire car offers for professional
customers. It already enables access to more than 228,000
vehicles throughout the world and will bring new customers to
fleets registered with the platform;

e YusoFleet offers dispatching software enabling fleets to optimize
the allocation of their drivers, using advanced algorithms. At the
same time, YusoFleet is developing new and innovative solutions
to enhance its mobility offer, in the areas of home delivery and
pooling;

e the payment solution COMO Urban Mobility, created in
partnership with the Luxembourg start-up COMO, which can
handle flows of payments, the invoicing process and automated
and large-scale bank reconciliation, has been marketed since
February 2018, with the first contracts signed in the United
Kingdom with Nissan.

Lastly, in June 2018, RCI Bank and Services took a majority stake of
75% in iCabbi, a dispatching company for taxi and private hire car
fleets. Founded in 2010 in Ireland, iCabbi then developed in the
United Kingdom, the United States and Canada. 72,000 taxis and
private hire cars signed with iCabbi throughout the world. Its
algorithm and its flexible cloud solution are capable of managing
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3.5 million journeys per week. This majority stake fulfills the
ambition of RCI Bank and Services to support the Alliance in its new
mobility strategy.

D. Thinking about mobility challenges in
sustainable cities

The city of tomorrow will be innovative and adaptable while being
respectful of the environment. The growth of the urban population,
which is projected to represent 68% of the global population by
2050, comes with countless challenges: developing urban mobility
while limiting pollution, providing solutions to climate change and
for the ecological transition, optimizing water and energy
management, improving the quality of life of people, contributing to
social cohesion, designing, building and renovating buildings and
neighborhoods.

Renault contributes to collective thinking on sustainable mobility
systems in cities, and particularly on mobility ecosystems. It is a
member of the LaVilleE+ #VilleAgileDurable consortium led by
Société Générale to co-create a more human, inclusive and
sustainable city for tomorrow. LaVilleE+ has brought in big public

222 Environment

2.2.2.1  The ecological challenges

There is now a consensus on the magnitude of environmental
challenges and the urgency of finding solutions. These challenges
profoundly affect all economic activities and notably mobility.
Beyond the expectations of the stakeholders regarding the transport
sector, the ability of Groupe Renault to propose innovative solutions
also  provides new business opportunities and boosts
competitiveness.

The automotive industry needs to address major environmental
issues:

e climate change related to greenhouse gases, for which the Paris
COP 21 agreement has plotted an ambitious reduction path;

e resources, the limited availability of which implies changing
modes of production and use;

e health, a major concern (particularly in cities), which requires
reduction of pollutant emissions.

To respond to these challenges, Groupe Renault specified the
environmental component of its new strategic plan at the beginning
of 2018. This is based on three enablers for transforming individual
mobility, which are real drivers of competitiveness:

e the electric vehicle and services provided by batteries to the
energy sector, notably through their second life use and smart
recharging systems which can accelerate the transition to
renewable energies;
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and private contractors currently shaping territorial development to
work on two thrusts, Concertation and Impact. Innovation stems
from a holistic approach to city development acting systematically
on the four pillars comprising it (citizenship, mobility, resources and
property), thanks to the multi-skilled nature of an ecosystem of
partners.

Renault also sponsors a number of academic chairs that feed this
thinking, such as the Urban Logistics Chair with Mines ParisTech,
which since 2016 has been focused on inventing innovative and
sustainable urban logistics models. Renault is also a member of the
SiMPlify project within the WBCSD (World Business Council for
Sustainable Development), which aims to provide a set of indicators
enabling cities to measure their performance in terms of sustainable
mobility from an economic, environmental and social perspective.
The SiMPlify project provides support for cities wanting to
self-evaluate and then improve their transport systems to meet best
practice.

Renault freely shares its expertise in this area via numerous
thematic round-tables and seminars.For more information, go to:
https://sharedmobility.group.renault.com/en/.

e the circular economy, for which the Group can rely on a complete
industrial ecosystem for recycling and remanufacturing and which
constitutes, for the most strategic or critical materials, both a
response to the environmental challenge and an economic asset;

e new electric mobility services, which are fully adapted to urban
travel plans, providing benefits by reducing congestion, improving
air quality and the efficient use of resources.

The Group is committed to reducing the environmental impact of its
products throughout their life-cycle, and from one generation to the
next (see 2.2.2.2), and, through its Drive the Future strategic plan,
aims to reduce its carbon footprint by 25% in 2022 compared to
2010.

This voluntary and proactive effort is not just the result of Renault's
historical commitment to sustainable development benefiting the
greatest number of people. Environmental performance has
increasing financial implications and is a determining factor in the
Company's competitiveness, as demonstrated by the second pillar of
Groupe Renault's Environmental Policy approved by its Chairman
and Chief Executive Officer in 2013.

Find out more at www.groupe.renault.com
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ENVIRONMENTAL POLICY

Prevent and continuously reduce

the environmental footprint and health
impacts of our products, services and
operations, integrating life cycle assessment
and circular economy principles.

Actively contribute to Groupe Renault
competitiveness and to the protection
of material and immaterial assets.

Innovative
Implement environmental management mobility
= company-wide and across the value chain systems

in order to ensure continuous improvement
and compliance to regulations and
to voluntary commitments.

Environmental management,
transparent

and responsible
communication
and stakeholders dialogue

and services

OF GROUPE RENAULT
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H "_ & energy
W efficiency

L

PRIORITY
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- ’ circular
economy
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Health and ecosystems

2.2.2.2 GCompany-wide environmental management [E5\7z!
Environmental objectives Objective set Deadline Status as of end-2018
Product Reduce the impact on the basis of the life-cycle analysis from generation 2005 Continuous New DUSTER vs DUSTER : reduction of
to generation 3%-7% depending on impacts
Product Publish the life-cycle analyses on the site groupe.renault.com 2016 Continuous  LCA of TWINGO Ill, MEGANE IV, SCENIC IV,
for each new model marketed in Europe along with their review KADJAR, TALISMAN, ESPACE V and
by an independent expert FLUENCE Z.E, New DUSTER published
Manufacturing Carry out annual audits of 100% of manufacturing sites and the main 2003 Continuous 100%
tertiary and logistic sites of Groupe Renault™ on the environment
and risk prevention (internal audits)
Manufacturing 1SO 14001 certification of 100% of Groupe Renault ™ manufacturing sites 2012 Continuous 100%

(1) Sites in the scope of consolidation, excluding AVTOVAZ, in which Groupe Renault acquired a majority stake at the end of December 2016, and for which environmental

reporting is currently in development.

Renault has made environmental management part of its
environmental policy since 1995. This approach is implemented
Company-wide and throughout the life-cycle of its vehicles. These
efforts are made possible by the presence of an environmental
network at all Group plants and operations throughout the world.
The 2013 update of the Groupe Renault environmental policy has
reaffirmed and expanded the scope of this managerial approach to
the entirety of the Company’s value chain.

The roll-out of the environmental component of the new Drive the
Future plan by the Strategic Environmental Planning department
covers all of Groupe Renault's activities and supports its
development strategy for new products and services, including
electric, connected and autonomous vehicles and vehicle-to-grid
services.

A. Life-Cycle Assessment (LCA)

Since 2005, Renault has been committed to reducing the
environmental impact of its vehicles throughout their life-cycle, from
one generation to the next. In order to ensure and monitor
compliance with this commitment, since 2004, Groupe Renault
measures the environmental impact of its vehicles throughout their
life-cycle, from the extraction of the raw materials needed for their

manufacture until their end-of-life. Life-Cycle Assessments (LCA) are
therefore performed:

e prior to the vehicle design process, to analyze the potential
environmental impact and benefits of technological innovations;

e after the design process, to confirm and measure the reduction of
environmental impacts from one generation of vehicle to another.

At end-2018, 23 models representing 75% of the Group's global
passenger car sales under the Renault, Dacia, Alpine and RSM
(Renault Samsung Motors) brands were thus subjected to a complete
LCA. Starting with the launch of the Twingo Il in September 2014, all
new models are subjected to a comparative LCA with respect to their
predecessor. Each of these LCAs is subjected to a critical review by an
independent expert following the ISO 14040 and 14044 standards, to
evaluate, firstly, the methodology used and, secondly, all of the
calculations and interpretations performed. The LCA reports for new
models, together with their reviews, are put online on the website
www.group.renault.com/en/our-commitments/.

For further methodological details, please refer to section 2.5.3.1.

The comparative LCA for the New DUSTER (2017) compared to the
DUSTER (2010) presented below shows the reduction in the
environmental impacts between the two generations of this model.
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LCA COMPARISON BETWEEN NEW DUSTER (2017) AND DUSTER (2010)
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B. Action at all stages of the life-cycle

This section presents the Environmental Management System (EMS)
implemented by Groupe Renault according to the different stages in
a vehicle's life-cycle, from design to end of life recycling.

In order to make them easier to understand and to read, these
stages have been divided into four main phases:

e design;

e manufacture;

e use; and

e end of life.

DUSTER I
DUSTERI

DUSTER I
DUSTERI

DUSTER I
DUSTER

DUSTER I

DUSTER | @

60 80 100

Vehicle use ® End-of-life

Symbols such as the one below will be used in this section and up to
2.2.2.3.F in order to allow the reader to identify visually which of the
four life-cycle phases the text is referring to. The topic or impact
discussed is indicated in the center of each symbol: EMS, CO,,
Materials, Waste, Water, Air, Soil, Noise or Biodiversity, or financial
challenges associated with environmental issues represented with
the € symbol.

Conception:
- Design of the vehicle and its parts
+ Materials and supplier selection

QONCEPTIO/V

\N |/
~

Vehicle end-of-life:

- Collection of end-of-life vehicles (ELV)
+ ELV dismantling

- ELV parts and materials sorting

and dispatch for reuse,

recycling or recovery

(,’\\\D'OF"L/FZ:

7

Vehicle production:

+ Materials (raw or recycled)
- Supply chain

- Parts and vehicle logistic

+ Renault Group plants

USE

Vehicle use phase:

- Sale and after-sale (maintenance, etc.)
- Spare parts (new, renovated or reused)
- Vehicle use by the customer
+ Fuel (or electricity) production
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Eco-design Manufacturing
Mo, In order to effectively reduce Groupe Renault has selected a
6>) environmental impact throughout the seamless approach. The environmental

different stages of the life-cycle, steps
must be taken from the vehicle design
stage, i.e., two to five years prior to
launch. Renault’s policy is to integrate
this concern not only within the
normal development process which
structures the designers’ work, but
also to involve component and

materials suppliers.

Eco-design of Groupe Renault’s vehicles involves in particular:

e the reduction of vehicle mass, fuel consumption and pollutant
emissions;

e the possibility of recycling 85% of the vehicle’'s mass at end-of-life
and to recover 95% of this, which requires the ability to easily
identify and separate the recyclable materials and reusable parts
during the dismantling process;

e the use of recycled materials, which minimizes the consumption of
virgin materials and the associated environmental impacts;

e the possibility of renovating powertrains or certain parts of them
(remanufacturing) by facilitating dismantling and assessment of
their components;

e the minimization of the noise generated by the vehicle;

e the elimination of potentially toxic substances from vehicles and
the manufacturing process;

e the provision of eco-driving aids in the vehicles.

Considering that 60% of a vehicle is composed of purchased parts,
eco-design is based largely upon the involvement and cooperation of
our suppliers, guided by the Alliance Purchasing Organization, based
notably on the application of Renault Green Purchasing Guidelines,
which describe expectations in environmental matters. (see 2.4.2).

Logistics

Environmental management in
matters of logistics has been in place
since 2010 and involves the
measurement and  reduction  of

@DDDDl greenhouse gas emissions associated
with the transportation of parts
intended for our industrial facilities

and finished vehicles from our

factories to their distribution outlets,

through the Logistics ECO2 plan (see
2.2.2.3.A).

In addition, logistics loops for reusable packaging have been
introduced when their economic and environmental impact is
positive, to lessen our reliance on single-use packaging and the
waste it creates.

network is Company-wide. It
establishes links between
environmental activities and other
processes in the Company as well as
between the sites, so as to encourage
the dissemination of best practices and
the sharing of expertise.

@ oooog

The industrial environment network is composed of more than 230
members spread over 13 countries and 45 sites and subsidiaries. It
covers the businesses of manufacturing and all industrial sites
belonging to Renault with the current exception of the AVTOVAZ
sites (namely Togliatti and Izhevsk), in which Groupe Renault
acquired a majority stake at the end of December 2016. The Group
has chosen to integrate these sites gradually. The steps of this
integration were defined based on diagnostics performed by Deloitte
and Ernst & Young. In order to ensure the convergence of the action
plan thus defined, a dedicated governance committee has been set
up and meets on a monthly basis.

Environmental management at Groupe Renault plants is
underpinned by five pillars:

1. Continuous improvement based on ISO 14001

Starting in 1995, Renault began systematically implementing an
environmental management approach at its sites, along with a drive
for continuous improvement, based on I1SO 14001. This was done to
reduce environmental impact and ensure regulatory compliance.
Since 2008, all of Groupe Renault's 30 industrial sites and the nine
main engineering and logistics facilities have been SO 14001
certified.

At end-2018, the new ISO 14001: 2015 standard, published on
September 15, 2015 and which introduces more stringent
requirements than the previous version, 1SO 14001: 2004, has been
rolled out at all Groupe Renault ISO 14001 certified sites.

2.  Group-wide tools and standards

EGHSE (Energy & Health, Safety, Environment) Technical Guidelines
define the minimum requirements that apply to the Group's sites
(See "Eco-design of industrial processes” below). These guidelines
ensure that practices are standardized and reflect and adhere to the
Company’s policies and objectives in terms of the protection of
individuals, property and the environment, no matter in which
country the sites are located. This is particularly important in
countries without a stringent regulatory framework.
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For environmental management and the handling of chemical
products, the sites can also rely on the availability of standardized
tools managed by expert functions. These tools include:

e a worldwide Ecorisques expert system available in the main
languages used within the Group. The system ranks the
environmental impact from activities and potential hazards in
relation to the plants’ chemical risk and prioritizes them in the
plants’ environmental action plan;

e a reporting system for environmental impacts and energy
consumption (R2E);

e a CHEMIS database (Chemical Information System), available in
the main languages used within the Group, for the management
of hazardous substances and the prevention of chemical risks.
CHEMIS is the key tool in Groupe Renault chemical risk
management process, which aims, from both environmental and
health standpoints, to introduce chemicals safely, to prevent the
risks associated with their use, and to anticipate technological and
regulatory changes (see 2.2.2.3.C.b);

e a process to monitor and track compliance with national and EU
environmental legislation;

e a documentary database of Energy & Health, Safety, Environment
(E&GHSE) standards and best practices, accessible from any Group site.

3. Eco-design of industrial processes

Each industrial project is monitored by an Energy & Health, Safety,
Environment project manager, who ensures that the applicable
regulatory requirements and Group technical policies (or Technical
Rules) in respect of environmental protection, energy efficiency,
industrial hygiene, and the prevention of fire and explosion risks are
taken into account for each project milestone.

These EGHSE Technical Rules are based on the state of the art as
well as the most stringent international regulatory or normative
frameworks (The European Union's REACH regulation, ATEX
directive, French legislation on facilities classified for environmental
protection, US NFPA standards for fire protection, etc.) and are
updated regularly. To complement this shared base of minimum
requirements applicable to all Group sites, breakthrough
technologies may be introduced at certain sites or projects according
to constraints or opportunities related to the local environment, as
illustrated by the examples below.

Plants eco-designed to respect their local environment

In addition to new plants, applying eco-design to manufacturing 4.

As a result of the Group's international expansion, new plants have been developed in recent years in emerging countries, particularly in
North Africa and Asia, in order to take advantage of dynamic local markets. The design of each of these facilities has benefited from
Group best practices and the latest technological advances in the environmental field. It takes into account the specific local
environmental constraints and sensitivities, identified by an impact study at the outset of the project.

For example, the plants of Tangiers in Morocco (2012) and Chennai in India (Renault-Nissan, 2010), two countries subject to water stress,
use the most advanced technologies to recycle all industrial wastewater, such that no industrial wastewater is discharged into the
environment and external water supply requirements are reduced to a strict minimum (see 2.2.2.3.D). The Tangiers site is also equipped
with a biomass boiler fueled by local agricultural waste (waste from the production of olive oil and from wood chippings, in particular
from the site's packaging waste). As the National Office of Electricity and Drinking Water (ONEE) provides the plant with electricity
produced from entirely renewable sources, 91% of the plant's energy needs are as a result met by renewable sources, meaning that the
emission of more than 100,000 metric tons of CO, each year is avoided.

The plant, which Renault and its partner Dongfeng opened in February 2016 in Wuhan, China, is also equipped with the latest
energy-efficiency technology, including LED lighting, recovery of thermal energy from the air discharged to the atmosphere and
centralized management of energy-intensive equipment. It also recycles 40% of its industrial effluents for its own internal use (rest
rooms, watering, etc.) and uses water-soluble paints.

Anticipating industrial, regulatory and environmental

processes can also benefit existing facilities. Since 2015, Groupe
Renault has therefore been conducting the widespread deployment
of LED lighting to replace industrial lighting on a number of its sites
(see map below).

The reduction in electricity use through the use of LED lighting can
reach 65% compared with the technology it replaces. For the whole
of the Europe scope covered at end-2018, this equates to electricity
savings of nearly 98,000 MWh for each full year.
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developments

The EGHSE (Energy & Health, Safety, Environment) master plans
launched in 2002 describe the situation at each site and how it is
likely to evolve over the next 10 years, factoring in external
constraints such as the ecological sensitivity of the environment and
future regulatory requirements. They contribute to the dialog
between industrial strategy, engineering, building project owners
and the plants to ensure that each project contributes to reducing
the environmental impact of sites.

Find out more at www.groupe.renault.com
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NOTABLE ACHIEVEMENTS IN THE ENVIRONMENTAL FIELD ON GROUP SITES
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5. Site audits

Since the end of the 1990s, the Group has used internal
environmental audits at all of its industrial facilities as well as its
main engineering and logistics facilities in order to monitor the
implementation of I1SO 14001 requirements, and compliance with its
own internal standards for the protection of the environment,
individuals, and facilities. These complement the external audits
performed annually by a certified independent body.

Internal audits are therefore conducted by members of the industrial
environmental network (environmental managers and business
specialists), using joint audits that encourage exchanges of best
practice between plants and stimulate improvements in
environmental performance. As of end-2018, the network had
approximately 57 internal environmental auditors who were
specifically trained and qualified in accordance with ISO 14001 and
on the internal audit standards based on the Energy, Health, Safety
and Environment Technical Rules (see "Eco-design of industrial
processes” above).

Zero production waste to landfill

Sales and after-sales

(@ An RRG environment manager is
QXY responsible  for  training  and

— - coordinating a network of environment
correspondents in France and Europe.

He provides a set of environmental management best practices,
which are available on the RRG intranet. RRG has also provided
reporting in France since 2011 and in Europe since 2013, regarding
the environmental impact of its establishments. A summary of this

reporting is provided in appendix 2.5.3.4.

Renault Retail Group, the distributor of
the Renault, Dacia, Alpine and Nissan
brands in 13 European countries, set
up an environmental management
policy in 2007.

Renault also provides support in these efforts to its dealer network
and franchises. In France, the Sales department (DCF) provides
information and coordinates exchange of best practice through
annual Environment Club meetings in each regional center. RRG
environment managers participate in and contribute to these clubs.
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The Sales & Marketing department assists the network by providing
a selected panel of national service providers for waste collection
and treatment. Renault also finances its sales network’s access to
Autoeco.com, allowing sites to track the amount of waste they
produce. Renault is also a partner of the CNPA (National Council of
Motor Industry Professionals), which, as part of the “Environment
Challenge,” provides the sales network with technical support in the
implementation of environmental protection measures and the
search for financial assistance.

Given the small size of sales outlets (when compared to the size of
the Group's industrial sites), their involvement in the 1SO 14001
certification process is voluntary, except in South Korea where the
distribution network is integrated into the overall I1SO 14001
certification of the Renault Samsung Motors subsidiary.

The composition of products used in the Group's distribution
network, and the parts and accessories sold under the various Group
brands around the world are subject to the same rigorous control
process as the products and parts used in manufacturing vehicles.
This process seeks to protect the health of both the consumers and
the workers involved in vehicle maintenance and repair, protect the
environment, and ensure compliance with regulations in force in
countries where the vehicles are distributed, such as the REACH
regulation in Europe (see section 2.2.2.3.C.b).

Renault also offers owners of its vehicles a large range of renovated
(“Renault standard exchange") powertrains and mechanical parts,
sold at a lower cost than that of a new part, but still meeting the
same quality standards. In addition, used body parts (including
hoods, wings, headlamp units, etc.) collected in Indra’s network of
dismantlers and selected by the Gaia subsidiary, are available as an
after-sales service to customers whose cars cannot be repaired
economically using new parts only. These offers are part of the
circular economy approach implemented by Groupe Renault to
reduce the consumption of raw materials and environmental
footprint associated with its products in their life-cycle (see
section 2.2.2.3.B).

Vehicle use

Life-Cycle Assessments show that
more than 80% of the greenhouse
gases and the majority of atmospheric
pollutants emitted over the life-cycle
of an ICE vehicle concern the vehicle
usage phase (see section2.2.2.2.A).
QQ « The first solution for reducing these
emissions is technological and
involves the reduction of emissions
from internal combustion vehicles, as
well as the development and marketing of a range of electric
vehicles that do not emit any pollutants or greenhouse gases during
use. Groupe Renault therefore devotes a significant portion of its
Research and Advanced Engineering expenses to this field, which
places it among the leaders in the automotive industry in these two
domains.
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Moreover, the behavior of motorists, and how they use their vehicles,
may be another avenue in which considerable progress can be
achieved. Renault therefore endeavors to promote eco-driving,
which can lead to significant reductions in energy spent and in
greenhouse gas emissions during vehicle use.

The actions and results of the Company in terms of reducing
emissions of greenhouse gases and atmospheric pollutants of ICE
vehicles and the promotion of eco-driving are detailed in 2.2.2.3.A
"Energy and climate change” and 2.2.2.3.C.a "Air quality”.

Vehicle end-of-life

5@

From 2015, European Union
regulations require that 95% of the
mass of end-of-life vehicles be
recovered, of which 85% must be
recycled. In accordance with the
principle of greater manufacturer
responsibility, automakers will be
responsible for helping to organize and
finance this process. Outside Europe,
other countries already have such
regulations (South Korea, Turkey, Russia, China) or are preparing to
do introduce similar ones.

Renault is helping to organize the collection and recycling of
end-of-life vehicles everywhere it is required. This initiative takes
various forms, such as establishing its own network of authorized
collection and recycling centers for end-of-life vehicles, which
Renault has done, notably in France, or participation in a joint
program (carmakers, dismantlers, public authorities) to set up such
recycling networks.

In all cases, the vehicle is picked up at no cost to the last owner.
Information concerning the methods for pollution removal,
dismantling and recycling is supplied to the recycling operators and
energy recovery networks using the web-site of the International
Dismantling Information System (www.idis2.com).

Altogether, the markets in which Renault helped to collect and
process end-of-life vehicles represented nearly 55% of the Group's
global sales in 2018.

Renault has also established partnerships and commercial
agreements for the collection, repair, second life and recycling of
electric vehicle batteries in accordance with the regulatory
requirements arising from manufacturers’ increased responsibilities.
The rental of the battery (or of the vehicle itself) forms part of the
package for the vast majority of electric vehicles marketed by
Renault, with Renault remaining the owner and manager. This
package ensures complete control of the collection and optimal
recycling of end-of-life batteries, guaranteeing compliance with the
Group's regulatory obligations in this area.

More information on these activities is provided in the section
“Collect, Sort, Dismantle, Direct” in section 2.2.2.3.B “Resources and
the circular economy”.

Find out more at www.groupe.renault.com
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C. organization and resources [E3:070) In  the engineering functions, employees have access to

The focuses of Renault's environmental policy are debated and
approved by the Group Executive Committee (GEC) on the
recommendation of the Vice President Strategic Environmental
Planning. The Strategic Environmental Planning department
prepares, deploys and monitors the implementation of the
environmental policy in all sectors of the Company. To this end, it
uses a network of representatives who are assigned to all Company
departments, as well as the expertise network created within the
Group in 2010 in areas such as “energy, environment and raw
materials strategy”, “vehicle CO,” and “air quality and substances”.

Resources

Mo, Renault spends over €2 billion per year

6>) on Research and Development. Most

of these resources are dedicated to

new vehicle development, a phase in

& GDDDDl which improvement of environmental

performance is inseparable from the

standard product renewal process.

About €200 million are allocated yearly

to research and advanced engineering

in the early stages of vehicle projects.

A substantial portion of this expenditure is allocated to innovations

specifically intended to reduce fuel consumption and vehicle

emissions. These play a role in the appeal of the products, answer

regulatory requirements (particularly in Europe), and represent an
important tool for shrinking Renault’s environmental footprint.

On the industrial side, Renault invests between €25 million and
€35 million per year in the refurbishment and improvement of its
facilities in terms of environmental, individual and property
protection, and the production and distribution of energy. The
operational expenses associated to these activities can be added to
these amounts.

Renault also allocates financial resources to the development of
partnerships and equity investments in the area of the environment
and sustainable development through Renault Environnement, a
subsidiary set up in 2008 and headed by the Group’s Vice President,
Strategic Environmental Planning.

Renault provides its employees with
environmental training and
information adapted to their role and
their needs.

Plant employees receive workstation
training, including  environmental

Environmental skills and training
aspects, particularly chemical risks
arising from handling, storage and

@ oooo
spills, and the sorting of waste. In the

majority of plants, this training is done through a specific Dojo
(workshop) and involves a hands-on approach to waste management
practices and the handling of chemical products in day-to-day
activities. In addition, educational and awareness-raising activities
on environmental protection regularly take place through internal
communication channels or through weekly team meetings.

environmental training linked to their business, provided in the form
of internal training modules (e.g. training for 1SO 14001 auditors or
design-for-recycling) or training provided by a specialized external
organization if a specific skill is required. Renault employees in
France also have access to eco-driving training.

D. Environment and competitiveness

The effort to reduce environmental impacts is still frequently
perceived as a source of additional costs for companies. This is only
part of the picture, however, since it does not take into account the
positive impact on operating costs, product and service offering
appeal and the diversification of income streams.

In the extremely  competitive
automobile market, keeping vehicle
production costs low is crucial in order
to retain a competitive edge.

Costs stemming  from energy
consumption and waste management

Reducing operating costs
at Renault's plants run into the
hundreds of millions of euros each

e oooo
year. Optimizing these areas is thus a

means of both reducing the environmental impact of operations and
substantially lowering production costs. Energy consumption and
waste management have therefore been selected as some of the
priority areas for action, in order to meet the Group's objective of
reducing operating costs to achieve a long-term operating margin of
5% or more.

In 2018, the actions taken to reduce energy consumption in all of the
Group's plants, under the supervision of a dedicated centralized
team (see “Manufacturing” under section2.2.2.3.A “Energy and
climate change"), secured savings of approximately €8.6 million on
the Group's yearly energy bill.

In addition, the Group sorted and resold recyclable waste (largely
metals), generating a revenue of nearly €200 million in 2018,
including a positive impact related to the increase in raw material
prices (estimated at around 8%). Substantial potential savings could
also be made from the recovery of other more specific waste
materials. For example, using recycled solvents (see “Manufacturing”
under section 2. 2.2.3.B) rather than virgin ones reduces their cost by
30%.

Increased use of recycled materials and efforts to reduce exposure to
critical raw materials are also part of the process of keeping costs
low. The price of recycled plastic, for example, is significantly below
that of virgin plastic.
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Reducing exposure to virgin materials has become all the more
important given both the extreme volatility and long-term upward
trend of primary raw material prices. These unpredictable variations
are, in an intensely competitive market, only partially passed on in
the sale price of vehicles. They thus have a direct impact on the
Group's operating profit (see section 2.2.2.3.B). Setting up “short
loops” for the recycling of materials within the Group’s business
scope (see “Recycling: Develop new recycling routes, use recycled
materials” in section 2.2.2.3.B) is therefore a means of reducing both
the cost of purchasing raw materials and the Group's exposure to the
volatility of their prices.

The increased quantity of recycled materials used in vehicles and the
creation of shorter recycling loops (internally and externally)
generated additional savings of some €1.4 million in 2018 compared
to the actions already implemented in 2017. The metallic waste
generated on the Group's production sites is now being processed in
a more systematic way for a safer flow of materials from our
principal foundries. It should also be noted that optimization of the
management of waste sheet metal by compacting instead of loose
transport has saved €5 per vehicle produced in the factory in
Chennai (India).

Products and services that fulfill market expectations

M, Vehicle development is governed by

6>)- constant changes in regulations,
particularly as regards CO, and

pollutant emissions. In addition, there

&eﬂﬂﬂﬂ is increasing societal concern about
the urgency of combating climate

change, and about the health effects
of products and industrial processes.
These concerns can have a significant
effect on market structure. The decline
in the share of diesel engines in the sales mix is one example of this.

In this context, the Group is drawing up prospective scenarios in
order to ensure that its products and services fulfill market
expectations, based on:

e the collection of data on public policy by a global network of
correspondents, including regulations, tax and road rules;

e external partnerships (e.g. specialist bodies, NGOs) to anticipate
changes in stakeholder expectations (including customers, users
and territories);

e carrying out studies to map local and national initiatives, and to
analyze the potential impacts on the automotive market and the
mobility market as a whole.

These structural changes are taken into account in the Group
strategy and incorporated in the Drive the Future plan both as
opportunities and competitiveness drivers. They include the
electrification of internal combustion engines, the ecosystem of
electric vehicles and batteries, and new mobility services.

Fuel consumption is one of the 10 main reasons for buyers to choose
a Renault vehicle, according to surveys conducted of customers on
Renault's main markets. Renault's determination to reduce its
vehicles' fuel consumption and CO, emissions in use meant that in
2018 it was able to offer one of the passenger car ranges with the
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lowest emissions in Europe (see section 2.2.2.3.A), which gave it a
significant competitive advantage.

In addition, Renault is developing new tools and services that enable
customers to limit their fuel consumption (embedded tools and
eco-driving training, see the section on “Eco-driving” under
section 2.2.2.3.A) and to prolong vehicle life at a competitive price by
offering an economical option for refurbished parts of guaranteed
quality (see the section on "Re-use" under section 2.2.2.3.B).
Through these tools and services Renault is not only aiming to
reduce its environmental footprint, it is also working to increase
customer loyalty.

New business areas

Working to find ways to both reduce
environmental impacts and optimize
the Group’s economic resources has
led Renault to explore areas which
&e complement its core business, which
has opened wup new business

opportunities.

Although the Choisy plant, which

specializes in the renovation of
powertrain components, has been in operation for nearly 70 years,
the creation of the Renault Environnement subsidiary in 2008
reflects this momentum. Through its subsidiaries, Renault
Environnement works in the following areas:

e recycling of end-of-life vehicles (Indra, joint-venture with Suez);

e industrial waste management for plants (Boone Comenor
Metalimpex, joint-venture with Suez);

e recovering parts and materials through recycling networks,
repairing or refurbishing batteries from electric vehicles and
selling of refurbished parts (Gaia).

In 2018, these three activities of Renault Environment (described in
greater detail in 2.2.2.3.B "Resources and the circular economy”)
generated revenues of €598 million, up by 20% compared to 2017.
Each of these activities had a net positive result in 2018.

Furthermore, standard exchange parts (described in 2.2.2.3.B)
generated revenues of more than €115 million in 2018.

E. Vigilance plan (Group activities)

Groupe Renault, together with the stakeholders, has defined
reasonable due diligence measures for the environment in the
framework agreement (see section 2.3.1.4.A). This is why Groupe
Renault’s environmental policy aims to reconcile product and service
offerings with environmental protection, to deploy environmental
management throughout the Group, eliminate or reduce
environmental impacts and organize environmental communication.
All of these provisions are subject to annual monitoring, carried out
jointly by the signatories of the framework agreement, based on
indicators (see section 2.3.1.4.A).

The Vigilance plan linked to supplier and subcontractor activities is
covered in section 2.4.2 “Strengthening the responsible purchasing
approach in the supply chain”.

Find out more at www.groupe.renault.com
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Risk mapping DIZE] 724

As regards to obligations under the Duty of Vigilance, Groupe
Renault has identified the main environmental risk factors that may
impact the ecosystems or exposed persons that are a potential result
of the Group's activities or the activities of its suppliers and
subcontractors. Among these macro risk factors, particular attention
is paid to:

e the use of water resources (see section 2.2.2.3 D);

e pollutant discharges into water and the natural environment (see
section 2.2.2.3.D);

e the generation of waste and its management in ad hoc
infrastructures, in particular hazardous waste (see section 2.2.2.3.B);

o the pollution of soil and groundwater (see section 2.2.2.3.E);

e air pollution linked to the use of chemicals or processes that
generate atmospheric pollutants (see section 2.2.2.3.C.a);

o climate change (see 2.2.2.3.A).

The Group decided to include climate change in its Vigilance plan
although the topic differs from those listed in the law.

Where appropriate, risks are prioritized according to local
characteristics (groundwater sensitivity, water stress zones,
processes with high use of chemicals, etc.) and regulations put in
place by local authorities (ICPE, SEVESO, etc.).

Manufacturing

With regard to manufacturing activities, which potentially generate
the greatest environmental risks, analyses are carried out through
the “Ecorisques” computerized expert system, whose approach is
both qualitative (sensitivity, organization, training and chemical,
toxicological and ecological approach) and quantitative (noise,
natural resources, waste, emissions, wastewater, chemicals). The
Ecorisques system makes it possible to evaluate and prioritize risks
and potential impacts generated by the site’s activities in the context
of a life-cycle and the implementation of corrective measures to
minimize those risks.

The risk mapping carried out through Ecorisques is an integral part
of the SO 14001-certified Environmental Management System
(EMS) implemented at each industrial site.

Other activities

For engineering and testing, logistics, and spare parts storage
activities, the largest centers managing these activities perform risk
mappings similar to the one described above through the
Environmental Management System.

SUSTAINABLE MOBILITY

As regards the sales and after-sales activities controlled by the
Group, risk analyses are performed in the major countries under the
Site Management System, some of which are ISO 14001-certified.

Climate change

Climate change linked to greenhouse gas emissions is understood
both locally (exposure of sites to extreme climate phenomena) and
globally. The Group has analyzed its challenges, particularly the
implications of the COP 21 Paris agreement for the automotive
sector, and translated the risks and opportunities so they can be
taken into account in the Company's strategy and product and
services offering.

Actions to prevent risks and serious harm BIEE]

Manufacturing

As far as manufacturing activities are concerned, plants have,
through  their  Environmental Management System, an
organizational structure to prevent risks and environmental damage.
Every year, action plan are put in place to continuously improve
environmental performance and reduce risks. Obtaining ISO 14001
certification from an independent external body validates the
Environmental Management System.

Other activities

The largest centers that manage engineering, testing and logistics
activities have the same organizational structure as the industrial
sites. At the other sites, this structure is not fully deployed given the
lower level of environmental risk.

Climate change

The physical risks associated with extreme weather events, the
frequency and intensity of which are likely to change as a result of
the global rise in temperature, are taken into account in the same
way as other natural and industrial risks as part of the Group's
prevention policy (see “Taking account of climate change risks" in
2.2.2.3.A and Chapter 1.6.1, "Risk factors”, in particular "Risks related
to natural disasters” and “Risks related to industrial accidents”). In
line with the targets set according to the COP 21 Paris Agreement,
Groupe Renault is also implementing a strategy to reduce its carbon
footprint throughout the life cycle of its products by reducing the
CO, emissions from combustion engines, deploying electric vehicles
and their ecosystem (second life and smart battery recharging),
deploying new mobility services, developing circular economy
activities and improving the energy efficiency of its industrial facility
and logistics on an ongoing basis.
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System for monitoring the measures implemented and
evaluating their effectiveness DITE

Manufacturing

For manufacturing activities, several levels of control over the
implementation and effectiveness of the action plan have been
established:

e an initial level of internal control at each site is carried out within
the context of the Environmental Management System;

e a second level of control is performed through annual audits by
teams of one to four Renault auditors from other sites. Two types
of internal audits are applied: ISO 14001 audits, which are
generally used in sites with an EMS less than three years old, and
ISO 14001 audits supplemented by thematic auditing for older
sites, which include the following topics: soil, water, chemical
products, risk prevention, air, waste, transport of dangerous
goods, noise and energy. Upon receipt of the audit report, the
audited entity defines the action plan to address each point of
non-compliance. The completion and effectiveness of the action
plan are verified during the next annual audit;

e a third level of control and monitoring of the implemented
measures is performed through an external annual audit carried
out by an independent accredited body as part of obtaining
ISO 14001 certification;

e finally, the environmental data for each site (quantities of waste,
wastewater and atmospheric emissions, water and energy
consumption) are reported via a Group system. These data are
audited and validated annually by another independent audit body.

2.2.2.3

Other activities

As regards to engineering and testing activities, sales and after-sales
activities in Europe and South Korea, spare parts storage facilities,
the largest centers managing these activities have the same
organizational structure as the industrial sites.

Climate change

A global carbon footprint reduction indicator throughout the whole
vehicle life cycle enables to manage action plans and provides a
concise overview of the Group's contribution to the decarbonization
of the automotive sector. The progress of the various action plans
which support this carbon footprint reduction target is measured by
quantified performance indicators. The carbon footprint indicator
covers Groupe Renault's own performance and also those of its
suppliers, particularly production and logistics activities. The CO,
emissions of vehicles during the use phase account for a significant
portion of the carbon footprint, so reducing these is high on the
company's priorities. They are therefore regularly monitored at
Group Executive Committee level (position with regard to CAFx
regulations).

Action plans, results and associated indicators are shown in sections
2.2.2.3 Environmental impact: actions and indicators (sub-sections A,
B, D, C.a, E) and 2.2.2.2 (environmental objectives table: internal
audits and I1SO 14001 certifications).

Environmental impact: actions and indicators

A.  Energy and climate change 2t Eanue) FEaaarn) Eaur

Environmental objectives Objective set Deadline Status as of year-end
All segments Reduce the carbon footprint™ of Groupe Renault vehicles sold 2017 2022 -17.9%
worldwide by an average of 25% between 2010 and 2022 (compared to 2010)
Product Worldwide: reduce the tank-to-wheel CO, emissions of PCand LCV 2017 2022
ranges by 25% between 2010 and 2022 in order to meet the Group's -14.9%
carbon footprint reduction objectives and to comply with the regulatory
requirements for the relevant markets (compared to 2010)
Manufacturing Reduce the carbon® and energy ® intensity of the sites within the 2016 2022 Carbon intensity reduced by -3.3%
consolidated environmental scope of Groupe Renault by an average of (compared to 2017, i.e., -22.9% since 2013)
3% per year between 2013 and 2022 (i.e., a 24% reduction over the Energy intensity increased by 1.9%
period). (compared to 2017, i.e., -14.6% since 2013)
Manufacturing Achieve a renewable energy share (both direct & indirect) of 20% for 2008 2020 18.8% in 2018
sites within the Groupe Renault consolidated environmental scope ©
Logistics Reduce CO, emissions linked to logistics activities® by an average of 6% 2016 2022 -3.0%

between 2016 and 2022 (an average of -1% per year). (compared to 2016)

(1) See definition, scope and calculation method for Groupe Renault’s carbon footprint in section 2.5.3.1. The main methodological changes between the periods 2010-2016
and 2016-2022 relate to the integration of the greenhouse gas emissions of the Renault Retail Group sales network into the accounting scope, and the standardization of
CO, emissions for vehicle use according to the new WLTP certification procedure for the 2016-2022 period instead of the NEDC cycle used for the 2010-2016 period. The
reduction rate of the carbon footprint between 2010 and 2022 is considered at constant scope and calculation method.

(2) Direct and indirect emissions linked to energy consumption for Groupe Renault sites (excluding AVTOVAZ, in which Renault acquired a majority stake at the end of
December 2016, and for which environmental reporting is currently in development), divided by the total number of vehicles produced (scope and calculation method: see
scope 1 and scope 2 categories in the Renault carbon footprint category table in section 2.5.3.7).

(3) Energy consumption of Groupe Renault’s sites (excluding AVTOVAZ) divided by the total number of vehicles produced, see chart in the Manufacturing section below.

(4) Following the widening of the reporting scope in 2012 for direct and indirect greenhouse gas emissions (to include direct emissions from fixed air-conditioning units) and
2013 (indirect emissions linked to thermal energy purchased), the reference year for the emissions reduction objective was set at 2013, and not 2070 as was the case for the
carbon footprint objective.

(5) The consolidated environmental reporting scope covers all of the sites listed in the “site environmental indicators in 2018" table under section 2.5.3.3, i.e., all manufacturing
sites, together with the main Groupe Renault logistics, tertiary and engineering sites, excluding the RRG Commercial Network, which comes under a special reporting
system as detailed in section 2.5.2.4.

(6) Average gross emissions (not adjusted for the effects of geographical and model mix) in kg CO,/km per vehicle produced linked to upstream transportation (parts for the
Group’s manufacturing sites) and downstream transportation (transportation of new vehicles), excluding AVTOVAZ, in which Renault acquired a majority stake at the end
of December 2016, and for which environmental reporting is currently in development.

Find out more at www.groupe.renault.com
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Ny, The carbon footprint of a product
6>) corresponds to the greenhouse gas
emissions it generates over its

life-cycle, from the extraction of the
raw materials needed to manufacture
it to its processing at end-of-life. The
Carbon  Footprint calculation for

Groupe Renault vehicles includes

o=
Q ;\
— =
direct and indirect greenhouse gas
emissions caused by the Company's

energy consumption during production (scopes 1 and 2), as well as
most of the other indirect emissions associated with their design,
manufacture, sale, use, and end-of-life processing (scope 3), as
defined by the Greenhouse Gas Protocol. For information purposes,
Groupe Renault's carbon footprint was estimated to be 99.8 million
metric tons of CO, equivalentin 2018.

RENAULT CARBON FOOTPRINT

After having reduced the average carbon footprint of its vehicles by
18.2% (representing 3.3% per year on average) over the period
2010-2016, the Group renewed this reduction commitment with a
new objective fixed at -25% over the period 2010-2022 as part of its
Drive the Future strategic plan (see the scope and definition of the
carbon footprint indicator in appendix 2.5.3.1), in line with the
targets set in the COP 21 Paris Agreement.

The Group has also worked on a longer term global vehicle CO,
emission reduction path. The scope 1, scope 2 and scope 3 "well to
wheel" targets thus established by the Group for 2030 were officially
approved by the Science-Based Targets (SBT) initiative in March
2019. The SBT initiative arose from a partnership between CDP
(formerly Carbon Disclosure Project), the United Nations Global
Compact program, the WRI (World Resources Institute) and WWF
(World Wildlife Foundation). The aim is to verify that the companies'
greenhouse gas emission reduction targets are in line with the data
from scientific research on climate. Groupe Renault is the first
company in the automotive sector to have its decarbonization
targets validated by the SBT initiative (",

0.1%
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g

0.1%

Employees travel
0.3 % 14.2%
Distribution Materials
2.3%
Manufacturing
& Logistic
74.0% 30.78 9.0%
Use Fuels

t CO, eg/vehicle

2018

Scope: All passenger cars and light commercial vehicles registered under the Renault, Dacia, Alpine and Renault Samsung Motors brands worldwide. See

section 2.5.3.1.

Taking risks linked to climate change into account

Certain extreme climatic events may disturb or even, in the most
serious cases, temporarily stop operations at some of the Group's
production and logistics facilities. The main climatic risks likely to
impact Renault sites are flooding (for example, the French plants of
Choisy-le-Roi and Flins, located close to the Seine River), typhoons
(for example, the Busan plant in South Korea) and hail storms (in
particular the plants in Santa Isabel at Cordoba in Argentina,
Valladolid in Spain, Flins in France, Revoz in Slovenia, and Pitesti in
Romania).

(1) www.sciencebasedtargets.org/companies-taking-action/.

The hail risk has a significant financial impact due to the damage
caused to new vehicles when they are stored in unprotected zones.
In order to reduce the risk of damage caused by hail, between 2010
and 2013, Groupe Renault implemented a widespread plan to cover
vehicle storage zones. This work was partly financed by Renault and
partly by investors as part of a project to install photovoltaic panels.

No other natural risks linked to climate change have so far led to any
notable disruptions to activities or material damage to sites or
products. Sites subject to risks of flooding or typhoons are suitably
protected, and emergency plans are in place to protect people and
property and prevent or limit production shutdowns.

GROUPE RENAULT | REGISTRATION DOCUMENT 2018

157




02

RENAULT: A RESPONSIBLE COMPANY

SUSTAINABLE MOBILITY

The agreement signed in 2015 at the end of the Paris Climate
Change Conference (COP 21) and the national commitments
published on that occasion (INDC) have been analyzed in-depth for
their implications for the automotive industry. The related
opportunities and risks were presented to the Executive Committee
to be taken into account in Group strategy and product planning.

Opportunities, as well as risks, associated with the tightening of
regulations on vehicle CO, emissions have been identified as a
major competitiveness issue for the Company and are monitored as
such by the Executive Committee (see "Environmental Risks” in
section 1.6.1).

Thus, the financial penalty of €95 per gram and per vehicle in case of
non-compliance with the European objective of a CAFE® per
manufacturer of 95g CO,/km in 20271 would represent an overall
amount of about €150 million per gram of overrun for Groupe
Renault, based on current sale volumes. The achievement of this
objective, in order to avoid such penalties, is therefore a priority
objective for the Group, which has considerable advantages in this
respect: for the past seven years, it has been in the Top 3 most
virtuous European manufacturers in terms of CAFE and, for the last
six years, it has been leader in the market for 100% electric vehicles.

China is the other large market in which the Group is subject to
stringent regulatory restrictions in matters of CO, emissions from
vehicles. Non-compliance with Chinese CAFC@ objectives by the
manufacturer would, however, not lead to financial penalties, but to
a prohibition on selling the least fuel-efficient models, which would
consequently represent a risk for the manufacturer or a commercial
and financial opportunity, depending on its positioning in terms of
CAFC. Groupe Renault, which, since the first half of 2016, has had an
industrial site at Wuhan with its partner Dongfeng, has therefore
made the CAFC positioning of its range a key element of its product
strategy in China. For this, it can rely on its experience in electric
vehicles and low-cost cars and, in the medium-term, offer electric
vehicles in the Chinese market in addition to a modern and
high-performance internal combustion range.

Changes to the average CO, emissions of vehicles sold by Groupe
Renault in Europe and throughout the world, as well as the strategy
and product news associated with the internal combustion and
electric ranges, are presented in the section “Use of vehicles” below.

The financial challenges associated with the European Union
Emissions Trading System (EU-ETS), to which 13 Group sites are
subject, are managed by a special steering committee. Against a
background of the gradual elimination by the European Commission
of the free allocation of EU-ETS quotas, the strategy implemented
by Groupe Renault aims to minimize the financial costs that these
quotas will cause for the Company in the medium and long term,
through efforts to reduce the energy consumption of the sites (see
the “Manufacturing” section below) and rigorous forward-looking
management, throughout the period 2013-2020, of CO, emissions

and allocations of annual quotas and quotas put in reserve by the
Group during the years when it had a surplus. In a context of a sharp
increase and volatility in the price of the EU-ETS quotas observed in
2018 and the upward trend expected in the coming years, the Group
has decided to go to the market (rather than use its quota reserves
or surpluses from certain of its sites) to offset the quota deficits at
the European sites with negative balances for 2018, for a total cost
of around €2 million. The Group plans to maintain the negative
impact of CO, quotas (Europe and Korea) in the Company's financial
statements at a level of around €2 million per year for the end of the
2013-2020 period, while retaining a quota reserve, with the aim of
mitigating the expected upward trend in this financial expense over
the 2021-2030 period.

Finally, concerning the carbon fuel tax introduced in France in 2016
under the Energy Transition Law (€22 per metric ton of CO, in 2016,
€56/t in 2020, €100/t in 2030), its financial impact in terms of the
cost of customer vehicle use and its potential consequences on
market growth (respective shares of the gasoline, diesel, hybrid and
electric engines, etc.) have also been analyzed and taken into
account in the Group's industrial strategy and product planning.

Logistics

e oooog

The Logistics ECO2 plan, which runs
until 2022, is based on commitments
by the logistics departments and
regions regarding concrete measures
rolled out in the following focus areas:

e The implementation of innovations
in transport systems, based on
co-engineering between Renault
teams and service providers, with a
gradual deployment strategy. The

use of alternative fuels was thus tested (natural gas for vehicles,

replacing diesel), as well as the use of versatile trucks that can
transport vehicles and parts;

e the reduction in the number of kilometers traveled (location of
suppliers in the country of production, optimization of logistics
flows), based on a monitoring indicator for each new vehicle
project, which measures compliance with recommendations
concerning the location of the 130 most bulky parts;

e optimizing container load
eco-design;

rates and packaging based on

e developing rail and sea transport as an alternative to road
transport.

Progress on these measures is monitored by dedicated
environmental performance committees which are co-chaired by the
Director of the Alliance Supply Chain and the Vice President
Strategic Environmental Planning.

(1) CAFE (Corporate Average Fuel Economy) represents the average CO, emissions of all passenger cars sold by a carmaker — see Groupe

Renault graph presented above.

(2) CAFC (Corporate Average Fuel Consumption) is the Chinese equivalent of the European or American CAFE.
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e optimization of the filling of packaging and trucks within the
central Europe scope was extended to Romania, Turkey and
Morocco, which has avoided placing 12,400 trucks on the roads,
representing 0.8% of transport units (TU);

e the mode change towards trains and ferries for flows between
France, Spain, the United Kingdom, Romania, Morocco and Russia
(Moscow factory), which has avoided using about 30,800 trucks,
representing 2% of all TU;

e a new packaging solution used for transport of engines between
Romania, Turkey, France and Morocco, which has avoided placing
800 trucks on the roads;

e lastly, for the transport and distribution of new vehicles, a
multi-modal transfer towards the train between France, Spain,
Romania, Morocco and India, which has avoided the use of about
13,500 trucks, representing 2% of all TU.

All of these actions have avoided emitting 67,1700 tonnes of CO,
(cumulative over the period 2017-2018).

In addition, Renault is responsible for the Environment and
Transport Commission within the AUTF (Association of Freight
Transportation Users), which aims to promote environmental best
practices within the profession and the use of better quantification
tools for greenhouse gas emissions resulting from transportation.
Renault was also one of the first signatories of ADEME's FRET21
Charter in 2015, the purpose of which was to ensure that shippers
reduce the CO, emissions of their transport methods. By end-2017,
Renault had met its three-year FRET21 commitment, and was the
leading contributor in terms of emissions savings. The Group has
renewed its commitment to the Ademe and is currently working on
the construction of a new triennial plan covering the period
2018-2020.

In the context of its environmental strategy aiming to reduce its
carbon footprint and that of its supply chain, in 2018 Groupe Renault
announced the signature of a partnership with the start-up
NEOLINE, a designer and operator of cargo ships using sails. This
project plans the construction of two wind-powered cargo ships by
2020, with the aim of commissioning in 2020-2021 on a pilot route
which will connect St-Nazaire, the East Coast of the United States
and Saint-Pierre & Miquelon. This shipowner project has culminated
in the design of a commercial demonstrator capable of reducing CO,
emissions by up to 90% compared to a traditional cargo ship on an
equivalent voyage, mainly using wind propulsion associated with a
cost-cutting speed and optimization of the energy mix.

Finally, after Renault and Nissan's Supply Chain departments were
consolidated under a single entity in 2014, best practices are shared
within the Alliance and both companies have aligned their annual
objectives for the reduction of transport-related CO, emissions.

The greenhouse gas emissions
reduction strategy is largely based on a
reduction in energy consumption and
the development of renewable forms
of energy, since over 90% of the sites’
emissions are the result of energy
consumption. This strategy, seen in
both continuous improvements and in
breakthrough actions, is based on four
components:

@ oooog

e management of energy consumption outside production periods
energy. A specific system is in place to completely shut down
machines and general facilities whenever possible outside
production periods;

e convergence toward the best organizational and technical
practices identified. Ventilation and operating conditions
(temperature and humidity) have been optimized in paint shops,
the most energy-hungry areas in vehicle body assembly plants.
Equipment downtime and restart has also been optimized to
minimize consumption. Specific actions are also applied to other
production processes, such as the detection and handling of
compressed air leaks or the optimization of the cooling of the
welding guns used in sheet metal work;

e increase the energy efficiency of processes, particularly by
experimenting energy recovery solutions such as installing heat
exchangers at exit doors of paint drying ovens and decentralizing
energy consumption to limit heat losses on the network;

e develop renewable energies and substitutes for fossil energies, as
shown by the introduction of biomass boilers in Tangiers
(Morocco), Curitiba (Brazil) et Moscow (Russia), the use of
electricity from renewable sources on the Curitiba (99.8% of
supplies in 2018) and Tangiers sites (see “Eco-design of industrial
processes” under section 2.2.2.2.B), the use of steam generated by
the burning of industrial waste at the Sandouville (France) and
Busan (Korea) plants, and the 86 hectares of solar panels installed
in the Group's French, Spanish and Korean plants (see inset
below) in partnership with third-party investors.

86 hectares of solar panels on the Group’s
sites

The solar panels installed on Renault sites throughout the
world (in France, Spain and Korea) cover a total surface area
of 86 ha, or the equivalent of nearly 120 soccer fields. In 2018,
the 94 MW of fully renewable electricity that they generate
enabled the prevention of more than 28,600 metric tons of
CO, emissions.
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Energy management is a major economic challenge for Groupe
Renault, with a global annual energy bill of almost €300 million. That
is why it is being managed by a dedicated corporate team, via a
network of energy managers deployed across all Group sites,
according to an organization based on the principles of 1SO 50001
(although Renault has not up to now chosen to undertake a global
certification procedure in respect of this standard) outlined in the
diagram below.

ENERGY MANAGEMENT WITHIN GROUPE RENAULT

Continuous Energy

improvement policy

Management Energy
review planning

W Monthly review
of objectives

M Three times a year review
of energy-saving initiatives '

|

Internal energy performance target

Performance targets set for each site

At Group level:

M Energy managers’ “clubs”

W Sharing of best practices, recommendations, etc.
At site level:

M Eco-energy workshops and brainstorming sessions

Implementation
and operation

Monitoring,
measuring
and analysis

Monthly monitoring:
M Energy performance
L, N M Economic performance
(costs and savings)
M Implementation of best practices

Cases of
non compliance,

corrective actions and
preventive measures

Internal
audit

M "Energy efficiency” audits and visits

M Technical support to sites
M Complementary studies
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* Given the high number of engines and gearboxes manufactured for
partners, for the calculation of the MWh/veh ratio, powertrain plants
consumption is adjusted pro rata to the total number of vehicles
manufactured by the Group. However, no adjustment is applied to
overall consumption presented in MWh in the chart.

The slight increase seen in 2018 in the ratio of energy consumption
per number of vehicles is linked to a drop in the number of vehicles
produced within the environmental reporting scope, as well as the
start of two new foundries at Curitiba (Brazil) and Valladolid (Spain).

DISTRIBUTION OF ENERGY CONSUMPTION BY TYPE OF ENERGY

Total consumption

% MWh
Electricity 50.6% 2,950,452
Of which from renewable sources 17.2% 1,000,362
Natural gas 45.5% 2,651,716
Purchased thermal energy 2.7% 158,313
Of which thermal energy generated from biomass at the Tangiers site 1.5% 85,725
LPG 1.0% 56,843
Biomass 0.1% 8,736
Heavy fuel oil and domestic fuel oil 0.05% 2,689
TOTAL 100% 5,828,748"
OF WHICH ENERGY THAT IS RENEWABLE OR PRODUCED FROM RENEWABLE SOURCES 18.8%

(V) Indicator audited by the independent third party at a reasonable level of assurance for financial year 2018.

(1) Scope: the reporting scope (described in Appendix 2.5.3.2) includes all manufacturing sites and the main logistical, tertiary, and engineering
facilities of Groupe Renault, excluding the RRG Commercial Network, which is subject to the specific reporting presented in 2.5.3.4.
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GREENHOUSE GAS EMISSIONS ©
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(V) Indicators audited by the independent third party at a reasonable level of assurance: total (scope 1 & 2) greenhouse gas emissions for financial year
2018.

DISTRIBUTION OF GREENHOUSE GAS EMISSIONS BY TYPE OF SOURCE

2017 2018 Measured since
DIRECT EMISSIONS (SCOPE 1) 53% 55%
Stationary combustion installations 46% 47% 2003
Filling of air conditioning systems with refrigerants on produced vehicles 2% 2% 2003
Company cars 3% 3% 2009
Testing of gear boxes, engines and vehicles on endurance test tracks 1% 1% 2003
Filling of stationary air conditioning systems for premises and processes 1% 2% 2012
INDIRECT EMISSIONS (SCOPE 2) 47% 45%
Electricity A47% 45% 2009
Thermal energy purchased (steam and hot water) 1% 1% 2013

(1) Scope: the reporting scope (described in Appendix 2.5.3.2) includes all manufacturing sites and the main logistical, tertiary, and engineering
facilities of Groupe Renault, excluding the RRG Commercial Network, which is subject to the specific reporting presented in 2.5.3.4.
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Vehicle use

Renault aspires to make a significant
contribution to the reduction of the
environmental footprint of vehicles. In
order to do this, it strives to provide
mobility solutions that are
eco-friendlier and that are accessible
to the greatest number of people. In
2018, according to the data available
when this report was published,
Renault and Dacia's average (O,
emissions in Europe were estimated at 112.4g CO,/km, placing
Groupe Renault among the top European carmakers for the seventh
consecutive year.

1 Internal combustion engine vehicles

In order to continue the reduction in CO, emissions of its internal
combustion engine vehicles to meet its carbon footprint
commitments, to comply with the regulatory requirements in each
of the Group's markets (EU with average emissions limited to 95g
CO,/km by 2021, as well as China, Korea, Brazil, India, Turkey,
Mexico, Japan, etc.) and to retain a sustainable position among
automotive industry leaders in this field, Renault relies on various
courses of action, such as:

e vehicle weight reduction through the use of lighter materials such
as aluminum and the use of technological advances (hot pressed
steel, etc.) that lighten the parts while retaining the desired
mechanical characteristics;

e aerodynamics;

e downsizing, i.e., reducing the cubic capacity (and therefore the
consumption) of an engine with the same power output by means
of turbochargers and optimized combustion;

e the reduction of heat loss and mechanical friction;

o different levels of hybridization, from Stop & Start, now available
on the entire range, to affordable rechargeable hybrid technology
which offers “zero emission” ™ mobility for short day-to-day
journeys. The Drive the Future strategic plan includes the launch
of 12 electrified models representing half of the range. In 2018,
the Group announced the 2020 launch of the hybrid version of
CLIO, and plug-in hybrid versions of CAPTUR and MEGANE, based
on Renault's proprietary innovative E-TECH technology used to
develop hybrid systems for B- and C-segment vehicles.

In 2018, Groupe Renault's CAFE (Corporate Average Fuel Economy)
reached 112.4g CO,/km, a rise of 2.2g CO,/km. This was primarily due
to the structural decrease of the diesel engine share, as diesel
engines are more efficient that gasoline engines in terms of CO,
emissions (-7 points in Groupe Renault's sales mix in Europe in
comparison with 2017).

However, Groupe Renault's CAFE remains below its regulatory
objective, with a difference of -12.2g CO,/km in 2018, compared with
-14.9gin 2017.

AVERAGE CO, EMISSIONS OF VEHICLES SOLD BY GROUPE RENAULT (G CO,/KM) — PC EUROPE, PC WORLDWIDE AND ALL VEHICLES WORLDWIDE
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PC European Union: Average certified CO, emissions under the mixed New European Driving Cycle (NEDC) or the new WLTP procedure.

1995-2017 data: EU, data from the AAA (Association Auxiliaire de 'Automobile) or the European Environment Agency.

Provisional 2018 data: AAA data EU28 excluding the Czech Republic, Romania, Bulgaria, Malta and Cyprus but including Iceland, which joined CAFE in

2018.

PC, worldwide and All vehicles, worldwide: The CO, emission values considered by model are those taken for the calculation of the Group Carbon Footprint
indicator: please refer to the description of the scope covered and the data sources in section 2.5.3.1, line "Use of products sold"”.

(1) Neither CO, nor any other pollutant emissions during use, excluding consumable parts.
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2 Electric vehicles

Electric vehicles are a major component of Renault's strategy. The
Company is targeting a large-scale roll-out of this type of vehicle,
which provides a real solution to atmospheric pollution in urban
areas by the absence of pollutant emissions " during use (see
“Vehicle use” under section 2.2.2.3.C.a). They can also significantly
reduce the greenhouse gas emissions associated with transportation.

The ZOE carbon footprint throughout its life-cycle is nearly 40% less
than that of an equivalent internal combustion vehicle, based on the
average European electric production mix. Moreover, the carbon
footprint of each electric vehicle in use, including those on the roads
today, is set to decrease steadily over the coming years given the
planned increase in the share of renewable energy in the European
energy mix (objective of 20% of final gross energy consumption in
2020 versus 14.1% in 2012).

The synergies between electric mobility and renewable energy
however go far beyond the mere reduction of CO, emissions related
to battery charges. The challenge of widespread distribution of
electric vehicles is emerging as an integral part of an optimal
integration of renewable energies in the electricity production and
distribution “ecosystem”, at a lower cost and providing maximum
benefit in terms of overall reduction of greenhouse gas emissions.

According to the study En route pour un transport durable (Towards
sustainable transport) published in late 2015 by the European
Climate Foundation and Cambridge Econometrics, intelligent
management of electric vehicle charging could contribute to the
creation of a net profit of €125 million in 2030 for the French energy
system, while enabling greater integration of renewable energy. It
would also make it possible to add more than 20 million electric
vehicles into France's car fleet without resorting to additional
production capacity.

The storage capacity that electric vehicle batteries represent could
indeed be used to absorb surplus renewable energy when grid
demand is lower than production and return the surplus during the
consumption peaks. These peaks determine the size of electricity
production and distribution infrastructures and contribute strongly
to greenhouse gas emissions because they are currently covered for
the most part by thermal power stations (gas, coal, etc.).

Such synergies can be implemented through intelligent
management of the charging of electric vehicles (or even
charges/discharges as part of solutions to power electrical grids or
homes from batteries) and through the reuse of second-life batteries
in electrical energy storage infrastructures. This is why Renault is a
partner in the European ELSA project aiming to develop a stationary
electricity storage system using second-life batteries provided by
Renault and Nissan, as well as with the British company Connected
Energy for the commercial development of fast-charge solutions
based on used Renault second-life batteries (batteries that have lost
about 30% of their initial storage capacity). In 2018, Renault
announced the launch of the Advanced Battery Storage project,
which aims to build by 2020 the largest stationary electricity storage
system ever designed in Europe using electric vehicle batteries. This

SUSTAINABLE MOBILITY

initiative forms part of a major integration of renewable energies
into electrical networks. It should eventually be capable of storing a
minimum of 60 MWh, and providing power of 70 MW. Furthermore,
Groupe Renault and energy supplier Empresa de Electricidade da
Madeira have joined forces to launch a smart electrical ecosystem on
the island of Porto Santo in Portugal, based on four main pillars:
electric vehicles, stationary electricity storage, smart charging and
reversible charging. Its purpose is to promote the island’s energy
self-sufficiency, and to boost its renewable energy production.

According to the International Energy Agency ?, global production
from renewable energies should cover 30% of electricity demand by
2023 (compared with 24% in 2017), thereby making electric vehicles,
which are a subject of growing interest in many countries, even more
attractive in terms of environmental benefits. In China, Groupe
Renault started to produce vehicles for the local market at the
beginning of 2016, through its joint-venture with Dongfeng
(Dongfeng Renault Automotive Company) and plans to launch
electric vehicles during the forthcoming years (see the section
"Taking risks linked to climate change into account” above). China
has set itself the goal of reaching five million electric vehicles or
rechargeable hybrids on the roads by 2020, and simultaneously
increasing the renewable energies share of its primary energy
consumption to 15% (20% by 2030).

Electric vehicles in the ecological transition

Groupe Renault was invited by the Fondation pour la Nature
et 'Homme and the European Climate Foundation to take
part in the study "From cradle to grave: e-mobility and the
French energy transition" alongside Ademe, the Réseau de
Transport d'Electricité (RTE), the battery manufacturer Saft,
Avere-France (association for the development of electric
mobility) and the NGOs Réseau Action Climat France, WWF
France and Réseau pour la Transition Energétique (Energy
Transition Network) (CLER).

This study was published in December 2017 and assesses the
environmental impacts and benefits of electrifying the
automotive vehicle fleet in France by 2030. It confirms the
environmental benefits of electric vehicles in combating
climate change and achieving the targets of the COP 21 Paris
agreement. The study also covers how the benefits could be
enhanced by maximizing the use of batteries for mobility
(vehicle-sharing, increasing mileage) and by services to the
grid ("V2G" or "“vehicle-to-grid”). Finally, the study explores
the possibility of using second-life batteries to store energy,
thereby boosting energy transition and the development of
renewable energy.

For further information visit:
https://europeanclimate.org/wp-content/uploads/2018/01/
Electric_vehicles_ENG_AW_WEB.pdf/.

(1) Neither CO, nor any other pollutant emissions during use, excluding consumable parts.
(2) IEA Renewables 2018: market analysis and forecasts from 2018 to 2023.
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In 2018, the Group recorded a new 33.8% increase in its worldwide
sales of electric vehicles, to more than 54,788 units.

In Europe, the second-largest “all electric” vehicle market in the
world in 2018 (behind China), Renault is the leader with market
share of 22.2%. Registrations were up by nearly 36% to 48,297
vehicles (excluding TWIZY). ZOE topped electric vehicle sales in
France, Germany, Spain and Slovenia. The KANGOO Z.E. remains the
best-selling electric light commercial vehicle, as it has been every
year since it was introduced.

Electric vehicles represented 2.6% of total Groupe Renault sales in
Europe in 2018 (well above the average market share for this vehicle
type on the European market, which was 1.2% in 2018) enabling
electric vehicles to provide a 2.9g CO,/km reduction in the CAFE ™ for
Groupe Renault in Europe. The Z.E.40 (41 kWh) and Z.E.33 (33 kWh)
batteries have been available on ZOE models since the end of 2016
and KANGOO since mid-2017, and the introduction of the New
MASTER Z.E. electric van in 2018 should enable Renault to
consolidate its leadership in the European electric vehicle market
and contribute to achieving the "CAFE" reduction objectives and the
Group's overall carbon footprint.

While the ZOE and KANGOO Z.E. constitute the majority of the
electric vehicles sold by Renault in Europe, sales outside Europe are
largely focused on the SM3 Z.E. sedan, which is produced in South
Korea by the Renault Samsung Motors subsidiary, and the TWIZY
quadricycle. This demonstrates how the five models in the Group's
electric vehicle range complement one another. The SM3 Z.E. has
shown itself to be particularly well-suited to markets (especially in
Asia) where sedans are still a strong status symbol, while the
TWIZY's resolutely innovative concept and design has enabled it to
open up brand new markets to electric mobility, such as Colombia,
Mexico, and Turkey.

In 2018, Groupe Renault announced new stages in the expansion of
its range of electric vehicles, particularly for the Chinese market: in
2019, China will be the first market to which the K-ZE will be
introduced, a new electric A-segment vehicle, urban and affordable,
which will be manufactured locally by eGT New Energy Automotive
Co, a joint venture created with Dongfeng Motor Group and Nissan in
order to develop and produce competitive electric vehicles for the
Chinese market. Furthermore, in October 2018 the Group confirmed
plans for tree new electric light commercial vehicles within two
years, in the range produced by the Renault-Brilliance-Jinbei
Automotive Company joint venture formed in January 2018.

In 2018, sales of electric vehicles accounted for roughly 3% of the
Group's revenue.

3  Technological eco-driving aids

Fuel consumption actually observed by the average driver can
diverge from the certified values, with differences possibly
exceeding 20% depending on the type of driving. This is due to
certified consumption values being calculated for standardized
cycles that do not reflect all driving styles (more or less aggressive)
or all driving conditions (no heating or air conditioning, fluid urban
and suburban traffic).

Renault offers eco-driving assistance solutions in order to close this
gap, so that the actual consumption noted by its customers is as
close as possible to the certified values. This was the impetus behind
the creation of Renault's Driving ECO2 program in 2008, which aims
to offer vehicle-embedded driving aids to customers, as well as
training services in order to assist them in reducing their fuel
consumption through eco-driving.

Changing driver behaviors through eco-driving is one way to reduce
energy consumption (gasoline, diesel or electricity). Depending on
driving style, savings of up to 25% could be achieved.

Surveys, conducted both internally and externally to better
understand customers’ expectations of embedded eco-driving aids,
led to the identification of four driver profiles (see graph below):

e “participative” drivers who wish to take an active role by changing
their behavior, and would like information and targeted advice on
how to do this;

e “delegating” drivers, who are ready to give full responsibility for
reducing their consumption to the vehicle;

e drivers who are both participative and delegating;

e finally, a minority of drivers who state that they have no interest
in any form of eco-driving assistance.

In order to meet the specific expectations of each of its customers,
Renault has developed a full range of Driving ECO2 embedded
driving tools adapted for each driver profile (see graph below):

e Eco-mode, triggered by the touch of a button, modifies vehicle
performance and regulates thermal comfort to reduce fuel
consumption by as much as 10%;

e the real-time driving aid tools Eco-Advice (gear shift indicator) and
Eco-Monitoring (which combines the driving style indicator,
instant consumption and the engine regime);

e the Eco-Scoring and Eco-Coaching tools integrated into the
multimedia systems (R-LINK, Medianav, and the free R&Go
smartphone application which is replacing R-LINK on the TWINGO
and TRAFIC entry-level versions), which assess the driver and provide
him or her with personalized advice based on the scores obtained;

e Eco-Navigation calculates the most fuel-efficient route for a
given journey.

(1) CAFE (Corporate Average Fuel Economy) represents the average CO, emissions of all passenger cars sold by a carmaker — see Groupe

Renault graph presented above.
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DRIVING ECO*ATTITUDE

Delegating €------------------- e » Participative

Eco-Mode Eco-Advice Eco-Scoring

Eco-Navigation

Eco-Monitoring Eco-Coaching

Deployed since 2012, these embedded eco-driving aids are now consumption and emissions, and initiate a form of collaboration or

available on all passenger car and light commercial vehicle models
sold under the Renault, Dacia and Renault Samsung Motors (in
South Korea) brands, except where local vehicle adaptations change
this.

These embedded aids have fully achieved their goal, which was to
raise driver awareness of how their driving affects their vehicle's

even dialog between drivers and their vehicles in terms of
eco-driving. Since then, Renault has been developing
second-generation embedded eco-driving aids, which will integrate
predictive functions and a higher degree of personalization,
connectivity and interactivity with the driver, to improve the gains
achieved under real driving conditions.

INTRODUCTION OF EMBEDDED ECO-DRIVING AIDS

Main models equipped at end-2018

Renault range: TWINGO, CLIO, ZOE, CAPTUR, MEGANE IV, SCENIC IV, KADJAR, TALISMAN, ESPACE V, KOLEOS II, KANGOO
(Z.E. and combustion), TRAFIC, MASTER

Dacia range: SANDERO, LOGAN, DUSTER, New DUSTER, LODGY and DOKKER

RSM range (Renault Samsung Motors): QM3, SM5, SM6, QM6, SM7

Renault range: TWINGO, CLIO, ZOE, CAPTUR, MEGANE IV, SCENIC 1V, KADJAR, TALISMAN, ESPACE V, KOLEOS Il, KANGOO
(Z.E. and combustion), TRAFIC, MASTER

Dacia range: SANDERO, LOGAN, DUSTER, New DUSTER, LODGY and DOKKER

RSM range (Renault Samsung Motors): SM3, QM3, SM5, SM6, QM6, SM7

Eco-mode

Driver assessment and coaching
(R-LINK 1 and 2, Media Nav and R&Go)

Driving style indicator

Renault range: CLIO, CAPTUR, ZOE, MEGANE IV, SCENIC IV, KADJAR, TALISMAN, ESPACE V, KOLEOS I, TRAFIC

RSM range (Renault Samsung Motors): QM3, SM5, SM6, QM6, SM7

In addition to embedded eco-driving aids, Renault offers its fleet
customers Driving ECO2 training programs on internal combustion
and electric vehicles, in partnership with the French driving school
ECF (Ecole de Conduite Francaise) and the International Federation
of Safety Education Network (IFSEN). Course participants are trained
on their own work vehicles, to which a Driving ECO2 Training System
by Renault device is connected. This facilitates an analysis of the
overall driving data so as to measure in real time the progress made
through the implementation of the skills learned.

Renault also offers its corporate customers an embedded telematics
system (Fleet Asset Management), which provides corporate fleet
managers with remote access vehicle driving data (distance,
consumption, average speed and Eco-score). This objective
assessment of the driver's behavior encourages employees to adopt
eco-driving measures during their travel and they can be trained if
necessary.
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B. Resources and the circular economy [E330 E3un) EXhntn]

Status as of year-end

Environmental objectives Objective set Deadline 2018
Product Increase the technical and economic value of parts and materials preserved in the automotive 2017 2022 +€27.6M @
sector through the circular economy activities of the Group and its Renault Environment
subsidiary between 2016 and 2022, by €100 million, in particular:
e repair and refurbishment services and second-life use of electric vehicle batteries
e use of recycled materials from end-of-life vehicles and production scraps in the production
of new vehicles
e use of refurbished parts to repair vehicles in the after-sales phase
Product Increase the Group's overall consumption of recycled plastic (by weight) by 50% between 2013 2016 2022 56 ktin 2018, or +29%
and 2022 (compared to 2013)
Manufacturing Reduce by 25% the quantity of non-recycled waste " per vehicle produced on the Group’s 2016 2020 -25.2% (compared to 2013)
manufacturing sites ? between 2013 and 2020, through:
® a15% reduction in the quantity of hazardous waste per vehicle produced between 2013 and 2020 2016 2020 -11.4% (compared to 2013)
® a30% reduction in the quantity of mixed non-hazardous waste per vehicle produced between 2016 2020 -14.5% (compared to 2013)

2013 and 2020
® 50% “zero landfill” manufacturing sites® by 2020

2016 2020 48.4%

(1) Waste for which the processing network is designated by European processing codes D or R1 (energy recovery), excluding foundry and construction waste.
(2) Excluding AVTOVAZ, in which Groupe Renault acquired a majority stake at the end of December 2016, and for which environmental reporting is currently in development.
(3) Sites for which less than 1% of waste (excluding foundry and construction waste) is sent to landfill, either directly (as defined by European codes D1, D5, D12) or after

stabilization treatment (sludge treated as defined by European code D9).
(4) The method used to calculate the indicator is presented in 2.5.3.1.C.

Mo, Reducing the consumption of virgin
materials is a key objective, both on an
ecological and economic level. The
extraction and processing of raw
materials has negative impacts on
ecosystems and reduce  their
availability for future generations. At
the same time, the rising trend
observed in raw material prices since
the beginning of the century and their
volatility affects the profitability of the business. The Group's ability
to factor issues related to the scarcity of resources into its strategy is
based on circular economy principles, which include:

oooo

e eco-design standards for both vehicles and batteries, including
frugal use of scarce materials, incorporating recycled materials,
preparing vehicles for dismantling and end-of-life recycling, and
conducting raw materials criticality analyses (see section "Raw
material risks” under 1.6.1.2);

e projects that aim to develop and implement new technical
solutions and industrial channels for collection, reuse, renovation
and recycling of parts and materials, increasing the range of
reused or re-manufactured parts on offer, second-life use and
recycling of electrical vehicle batteries, and setting up recycling
closed loops within the automotive sector;

e plans to improve the efficiency of industrial processes, in order to
optimize resource use and waste management.

Groupe Renault also avoids using mineral resources from conflict
zones (see 2.4.2 "Strengthening the responsible purchasing
approach in the supply chain”).

Vehicle
production

Vehicle

maintenance

A

i
]
1
1
i
H Reused parts
A\ and renovated parts

A A -of-li
Supply ——-» Scraps A End-of-life
chain

H vehicles (ELV)
and parts

-

'

Recycled
materials from ELV

1
Recycled materials
(other industries)

Metals and plastics make up more than 85% of the materials in
automobiles. In 2018, approximately 3.9 million metric tons of steel,
340,000 metric tons of cast iron, and 410,000 metric tons of
aluminum were needed to manufacture the vehicles sold by Groupe
Renault ™ worldwide, both in the Group's plants and by its parts
suppliers. These estimated figures include offcuts of sheet metal and
metal shavings generated during supplier parts manufacturing
processes and in the Group’s plants. In addition, Groupe Renault
used about 470,000 metric tons of plastic materials, including
offcuts, in vehicle manufacturing in 2018.

(1) Excluding AVTOVAZ, in which Groupe Renault acquired a majority stake at the end of December 2016, and for which environmental

reporting is currently in development.
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Among the materials used in the plants in the Europe and North
Africa Regions (approximately two-thirds of the quantities above), it
is estimated that the portion of recycled steel materials ranges from
15% for flat steel to up to 100% for steel bars and cast iron. The
recycled materials rate for aluminum varies considerably according
to the processes used to manufacture the parts: it is close to 100%

for aluminum foundries and has been increased to nearly 40% for
pressed aluminum parts manufactured internally, but remains close
to 0% for aluminum wheel rims. Renault is currently working to
increase the recycled rate for this last category. The mass of recycled
plastic averaged 16.7kg per vehicle in 2018.

ANNUAL IMPACT OF FLUCTUATIONS IN MATERIAL PRICES ON THE GROUP’S OPERATING PROFIT
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Renault is a partner of the Ellen MacArthur Foundation

The Ellen MacArthur Foundation works with businesses,
universities and decision-makers to promote circular economic
models and develop the scientific and managerial knowledge
required for their adoption and to advise on the potential for
economic and environmental benefits.

A founding partner of the Ellen MacArthur Foundation, Renault
helps to fund it, contributes to the Foundation's work and events
(@annual reports, case studies, Circular Economy 100 business
network) and undertakes to develop activities based on the
principles of the circular economy.

The Ellen MacArthur Foundation supports Renault in raising the
awareness of its employees and takes part in in-house studies at
both managerial and operational levels, with a view to
implementing circular economy in the Group's business.

For more information about the Ellen MacArthur Foundation:
www.ellenmacarthurfoundation.org/.
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Designing vehicles that are recyclable and
material-efficient

= ALl

g_

Accordingly, since the early 2000s, the

design of Renault vehicles has taken dismantling and recycling
requirements into account. For example, dismantling has been made
easier by reducing the number of fixing points. Similarly, preference
is given to recyclable materials for which recycling systems exist;
whenever possible, a single part will not contain materials that
cannot be recycled together; and tanks are shaped to allow all fuel
and oil to be removed. During the design phase, every vehicle project
is monitored by a recycling specialist.

Renault anticipated the European
regulatory requirement whereby 95%
of vehicle mass should be recyclable or
recoverable, and implemented it on all
models brought to market as of 2007.
In addition, it has been voluntarily
applied to all vehicles sold by Groupe
Renault worldwide.

The possibility of renovating powertrains or certain of their parts
(remanufacturing) is also taken into consideration from the
beginning of their design by facilitating the dismantling and
assessment of their components.

Renault is also working at reducing the amount of materials used in
manufacturing its vehicles. Renault has introduced two
technological advances to the steel used in vehicle bodies, in order
to reduce the consumption of sheet metal:

e the use of sheet metal with high elastic limits (including
hot-pressed steel) reduces the thickness and therefore the mass
of the parts;

e stamping processes have been optimized to improve material
consumption, i.e., the ratio between the mass of the part and the
initial mass of the metal blank. These processes allow smaller
blanks to be used to make the same part and generate less metal
waste.

Reducing at source and recovering industrial waste

Mo, In accordance with the principles of

65))- the circular economy, Renault has

adopted a preventive approach to

achieve the maximum reduction in the

@ environmental impacts associated with

the production of waste, through the

implementation of the following
principles, in order of priority:

e reduce the quantity of waste

generated at source, by first

eliminating the source of its creation, where possible: this means

that the use of sustainable packaging in the transportation of

manufacturing parts is favored over that of single-use packaging,

particularly for high-volume parts and short logistical flows (the

economic and carbon assessments incorporating the return of

empty packaging are not favorable for low volumes transported
over long distances).
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When the production of waste cannot be avoided, an effort is
made to reduce the quantity by separating the portion that is not
strictly-speaking waste (recoverable active substances, water,
etc.). For example, the filtering systems for paint sludge facilitate
a reduction in the quantities of waste to be eliminated since they
extract the water contained in the sludge. Optimization of sludge
drainage at the Sandouville plant resulted in a 15% reduction in
the ratio of production of paint sludge to vehicles produced
between 2017 and 2018. Similarly, the separation of dry matter
and oils contained in the sludge and the shavings from machining
reduces the tonnage of waste and facilitates the recovery of oils
that can be reused in the manufacturing process. The installation
of an evaporator-concentrator at the Seville plant at the end of
2017 made it possible to reduce the tonnage of hazardous waste
by about 30% between 2017 and 2018;

reuse spent products, production offcuts and scrap: in assembly
plants, excess anti-corrosion protection waxes are recovered after
application, filtered and returned to the production system.
Following the implementation of regeneration of solvents used to
rinse the painting robots on most sites (82% of solvents were
regenerated at the European and Moroccan sites in 2018), the
re-use of these regenerated solvents in the paint lines is now in
place at the Batilly, Maubeuge, Flins, Sandouville (France) and
Valladolid (Spain) sites. In Colombia, the Medellin plant has been
recycling its paint solvents internally since 2014, enabling the
plant to almost completely eliminate solvent waste. As regards
powertrain manufacturing sites, the Cléon plant collects and
regenerates used stamping and hydraulic oils from the Flins plant
to use as a substitute for new oils. When they are in good
condition, used wood pallets are re-used within the Company or
resold for the same purpose. In 2016, the Curitiba plant created an
internal catalog of packaging in good condition, enabling large
quantities of it to be reused. Gaia, a subsidiary of Renault
Environnement, recovers unused end-of-series parts from within
the plants, sorts them and sells them;

recycle the materials contained within the waste. This form of
waste treatment can be applied to most recoverable materials
(cardboard, plastic, metal, etc.). In this way, metallic waste, which
represents over 70% of the total production waste, is almost
completely recycled. Paper, cardboard and plastics are also
systematically sorted for recycling. However, beyond these
“traditional” recyclable waste categories, some more complex
types of waste that may initially appear of no value can also be
recycled through incorporation in the composition of new
materials. Therefore, ashes from the biomass boilers at the
Tangiers plant in Morocco (more than 1,200 metric tons in 2018)
are used in bio fertilizers certified for use in organic farming.
Similarly, since mid-2017, the Busan plant in South Korea recycles
the sludge from its treatment and phosphating system by
channeling it into cement manufacturing as a mineral input (more
than 900 metric tons in 2018);

Find out more at www.groupe.renault.com
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e recover energy: e disposal consists of burning the waste (without energy recovery)

or burying it in landfill. Renault is seeking to minimize the use of
this waste management method. Based on a like-for-like scope of
operations, Renault has reduced the quantities of manufacturing
waste sent to landfill (except demolition waste and foundries) by
66% since 2007. At the end of 2016, Curitiba eliminated its last
use of landfill channels and became the first mixed plant
(producing vehicles and powertrains) in Groupe Renault to reach
zero landfill.

. by using waste as an alternative fuel: as an example, the site at
Flins, since 2017, has been sending part of its hazardous waste
(more than 300 tonnes in 2018) to a facility for the preparation
of Substitute Solid Fuel supplied to cement works as an
alternative to fuel oil for the combustion units,

. or by recovering the energy produced through incineration (in
waste incineration plants) to produce electricity or steam; this
in turn can be used to replace natural gas for heating paint
drying ovens, as is the case at the Sandouville plant in France
and the Busan plant in South Korea;

To ensure consistency at a Group-wide level, Renault has drafted a
waste table (a codified list of waste produced by sites). This makes it
possible to standardize the approach to hazardous and
non-hazardous waste internationally.

WASTE PER CATEGORY AND PROCESSING MODE (METRIC TONS/YEAR)

Incinerated without Other elimination

Total Recycled Energy recovery energy recovery channels

Hazardous waste 2018 67,265 22,569 24,047 7174 13,474
2017 65,816 19,768 23,580 10,330 12,139

2016 66,152 20,751 22,433 6,750 16,219

Non-hazardous industrial waste ? 2018 192,720 151,513 13,372 452 22,383
2017 190,094 150,368 15,455 234 24,037

2016 182,827 143,969 12,681 251 26,648

Metallic waste 2018 720,465 717,759 2,706
2017 783,201 779,450 3,751

2016 761,413 757,300 3,393

TOTAL 2018 980,449 ) 891,841 ™ 42,420 7,626 38,562
2017 1,039,110 949,587 39,034 10,563 39,926

2016 1,010,396 922,020 35,114 7,001 46,261

(1) Scope: all manufacturing sites and the main tertiary, logistics and engineering sites of Groupe Renault, excluding AVTOVAZ and excluding establishments in the RRG
Commercial Network (the scope of reporting described in section 2.5.3.2). Quantities of construction waste, which are unrelated to the activity, are not included.

(2) Excluding metallic waste.

(V) Indicators audited by the independent third party at a reasonable level of assurance for financial year 2018.

WASTE PER VEHICLE PRODUCED (KG/VEHICLE)

400 376

350 335
350 323

358

313
302 293 302

300 281
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| [ [ [ [

2008 2013 2016 2017 2018

@ Total waste (kg/vehicle produced) Non-hazardous waste (kg/vehicle produced) @ Hazardous waste (kg/vehicle produced)

(1) Scope: all manufacturing plants and the main Groupe Renault tertiary, logistics and engineering sites, excluding AVTOVAZ and excluding
the RRG Commercial Network (reporting scope described in Appendix 2.5.3.2). Quantities of construction waste, which are unrelated to the
activity, are not included in the chart.
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Collect, sort, dismantle, direct

Collection is an essential step in the
recycling of end-of-life (ELV) products.
In addition to its regulatory obligations

(see section 2.2.2.2.B), Renault has
chosen to invest directly in the
collection and processing networks for

end-of-life vehicles in France (45% of

the Group’s European end-of-life

vehicles are located here due to

Renault’s long-term establishment in
the country), in order to retain economic and technical control of
material flows.

Thus, in 2008 the Renault Environnement subsidiary committed
itself, along with the Suez Group, by taking a 50% stake in Indra.
Indra has been active in automotive dismantling for over 20 years,
and is involved in all levels of automobile dismantling, through four
complementary activity clusters:

e engineering: Indra designs, develops, produces and markets
innovative tools, equipment and processes (refined and tested at
their own dismantling site in Romorantin) that deal with pollution
removal, dismantling and recycling of ELVs. These tools and
methods are intended to be widely distributed to all of Indra's
dismantling network through training programs that the Company
develops and provides (222 people were trained in 2018);

e management-distribution of end-of-life vehicles for carmakers,
insurers, governments, and even individuals through its 370
authorized ELV centers;

e dismantling/recycling in its own dismantling centers;

e marketing of refurbished parts under warranty: through its
network, Indra distributes certified, reusable parts dismantled at
its sites.

In 2018, approximately 500,000 end-of-life vehicles were processed
by Indra’s network of authorized dismantlers or by its own
dismantling sites, around 19,000 of these via the goodbye-car.com
website, which, since 2014, has offered a "turnkey” ELV collection
service aimed at retail customers.

The Gaia subsidiary collects unused parts in the sales network as
well as at the plants and suppliers’ sorts them and, depending on
their condition, resells them or sends them to the most appropriate
recycling system.

Renault has invested in these activities in order to meet a three-
pronged goal:

e to meet Renault's regulatory requirements concerning ELV
collection and processing in France;

e to improve the technical and economic performance of the
network, thereby achieving the European goal of a cost-efficient
95% vehicle recycling and recovery rate, through the development
of new dismantling tools and processes for ELVs, and supporting
and training its automotive dismantling network;

e to feed recycling closed loops (see “Recycling” section below) in
order to reduce dependence on and consumption of virgin raw
materials.
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Re-use

In addition to the marketing of unused
parts by its Gaia subsidiary (see above),
since 2012, the Renault sales network
in France has offered used body parts
(including hoods, wings, headlamp
units, etc.) collected and selected from
0 2 Indra’s network of dismantlers.

To facilitate access to refurbished
parts, Indra has also developed the
PRECIS system, in partnership with Sidexa. This was put into service
in France in April 2014, and enables a pooled inventory of premium
quality refurbished parts for repairers to be created, fed by the Indra
network ELV centers. When pricing the repairs to be carried out on
vehicles, repairers are automatically informed by the PRECIS module
of Sidexa's Pacte Office software (market leader in calculation
software) of the existence of refurbished parts available in the
pooled inventory, thus reducing the repair cost while retaining the
same level of guarantees. This offer, unique amongst European
carmakers, allows the repair of vehicles for which repair would not
otherwise have been economically viable using new parts alone, thus
extending the vehicle life whilst very significantly reducing the
environmental footprint associated with the repairs.

Revenue generated through the PRECIS system amounted to
€3.5 million in 2018, up 50% compared to 2017. A significant
increase is again expected in 2019, boosted by the still low
penetration of used parts in the repair market and the law on energy
transition for green growth, adopted in France in August 2015, which
requires repairers to offer repairs with used parts since
January 2017.

Re-manufacturing

For nearly 70 years, Renault has
practiced re-manufacturing i.e. the
refurbishment of mechanical parts.
Used parts are collected in the sales
network, sorted and refurbished. Since
1949, the renovation of engines and

QO C N manual gearboxes has been carried out
= D at the Choisy-le-Roi (France) plant.
This activity adheres to a strict

industrial process: involving complete
dismantling, cleaning, sorting, refurbishment and replacement of
faulty or worn parts, re-assembly and inspection.

These renovated (“Renault standard exchange”) parts are sold to
Renault and Dacia vehicle owners at a price that is, on average, 40%
lower than that of a new part, while satisfying the same quality
requirements. Far from being marginal, the standard exchange parts
offering covers nearly 70% of the Group's powertrain parts and up to
50% of ground contact parts and is regularly extended to cover new
parts categories.

Each part replaced as a standard exchange represents a significant
reduction in environmental impacts compared with manufacturing a
brand new part (a saving of up to 80% for energy, 88% for water,
92% for chemicals and 70% for waste).

Find out more at www.groupe.renault.com
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Recycling: develop new recycling routes, use recycled
materials

Moy, In accordance with the principles of

62 the circular economy, Renault's

objective is to ensure not only that

waste from the automotive industry is

ﬁ @ DDDDl recycled but, whenever possible, that it
is recycled within the automotive

industry itself (closed loop). The

challenge is to maintain the technical

qualities and economic value of
materials during recycling.

At end-2018, the closed-loop networks set up by Renault included:

e the recycling of metal parts from vehicle maintenance and repair.
These flows, set up in 2012, consisted of faulty engines and
gearboxes sent for renovation: once processed, components that
are not reused in the refurbished parts are recycled in Renault's
foundries;

e copper recycling. The wire bought back from the dismantlers of
end-of-life vehicles by Gaia is processed to recover the copper.
The copper is then re-sold either to the Fonderie de Bretagne
(Groupe Renault) for the production of pearlitic cast iron or to
auto industry suppliers for aluminum processing. The copper
recycled by Gaia is of a high-quality, enabling it to meet
demanding technical specifications and to replace raw or post-
industrial material;

Circular economy collaborative research projects

Groupe Renault is involved in many collaborative research
projects in the circular economy, for which it is most often the
initiator and leader, bringing together a network of partners from
the automotive industry and the worlds of recycling, research
and education.

2015 had seen the culmination of the Innovative Car Recycling
95% project (ICARRE95), whose purpose was to show how to
recover 95% of the mass of ELVs (end-of-life vehicles) under
conditions that are economically profitable for all stakeholders,
through:

1. creating and setting up new networks for parts or materials
that are less frequently or never recycled by stakeholders in
this area;

SUSTAINABLE MOBILITY

e recycling of polypropylene (plastic material). Gaia collects
bumpers from dismantlers and garages and ensures that they are
processed in order to meet the Renault-Nissan Alliance’s technical
specifications. Seven grades of polypropylene provided by this
recycling network have been listed with the Renault Materials
Panel, of which three are used for mass production applications
and four are currently awaiting approval for vehicle projects;

e recycling of metallic waste from manufacturing (sheet metal,
shavings from machining). Loops between Renault plants or
between Renault plants and suppliers of metal parts have been
set up in France, Spain, and Brazil;

e recycling of platinum-group metals. Gaia collects catalytic
converters from end-of-life vehicles from dismantlers, from which
it extracts the platinum-group metals. These recycled metals are
then sold to an auto industry supplier to be re-used in the
manufacturing of catalytic converters.

These closed loops contribute to the achievement of Renault's
objectives for the use of recycled materials in new vehicles. The
collection and transportation of materials during the recycling
process are also optimized to achieve the greatest reduction in the
environmental footprint of the recycled materials.

The Group regularly develops new ways of reusing materials from
end-of-life vehicles, notably through collaborative research projects
bringing together manufacturers, local authorities, Ademe and
universities (see boxed section). Accordingly, the development of an
acoustic insulating material for soundproofing vehicles using
recycled automotive textiles and professional clothing in an
exclusive process received the technical validation of the
Engineering department, with a view to developing applications on
the range’s vehicles.

Each ESPACE V therefore contains more than 50kg of recycled
plastics, including one-third from post-consumer recycling .

2. alternative logistics that aim to reduce the environmental
footprint of transport in the recycling process;

3. the development of recycling skills through training.

In continuity with ICARRE95, three new projects piloted by
Renault aim to develop the use of recycled materials in particular
from end-of-life vehicles or other end-of-life products in the
manufacturing of new vehicles:

| - TREFIV (Thermoplastic Glass Fiber Recycling) Project:

This collaborative project aims to produce structural parts from
post-consumer polypropylene through the addition of fiberglass.
It is conducted in partnership with other companies including
SYNOVA, an SME specializing in the recycling of plastics that was
already involved in the ICARRE95 project. Approval for its
application to structural parts on the ESPACE V (“functional front
end") was approved in 2017, and implemented in 2018.

(1) Post-consumer recycled materials: materials from recycling end-of-life consumer goods, in contrast to post-industrial recycled materials

coming from manufacturing waste.
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Il - TREVIS (Visible Thermoplastic Recycling) Project:

The purpose of this project is to pave the way for the integration
of post-consumer recycled plastics in visible parts, which
represent most of the mass of plastic materials used in new
vehicles. Recycled plastics are widely used today in non-visible
parts, but their integration into visible parts requires a perceived
quality and durability equivalent to those of the best new
plastics, especially in terms of color, smell and colorfastness in
climatic conditions such as prolonged exposure to the sun.

Il = TCT (Thermoformed Composite Textile) Project:

The TCT project includes the deliverables from the “a filer"
project, which has enabled the production of 100% recycled seat
textiles. Today, many different recovery methods can be
envisaged. This project enables new materials combining
technical performance, cost savings and ease of production, in
close cooperation with ADIENT SA (subsidiary of Johnson
Controls), automotive textile producer and Filatures du Parc. It

C. Environment and health [S5:05EE EEiDEY EDIGE

Environmental objectives

combines two recycled materials from end-of-life vehicles,
automobile manufacturing scraps and PET bottles, to develop a
textile that can be used in the manufacture of thermoformed
automotive parts. Apart from its obvious environmental interest,
this solution also has the potential for significant gains in terms
of simplification of industrial processes, durability and weight
reduction. This project, based locally for the most part in the
Occitania region of Southern France, also contributes to the
revival of the French industrial sector, where it puts an age-old
know-how in the service of innovation within the field of circular
economy.

Groupe Renault is also continuing the collaboration with higher
education establishments that started for the ICARRE 95 project,
with the aim of integrating the subject of recycling into their
educational courses and preparing for the future of these
industrial sectors. For further information, see
www.icarre95-programmelife.com.

Objective set Deadline Status as of year-end 2018

Product (EV)
five new models and three renewals between 2017 and 2022.

Markets: retain position as leader in Europe and penetrate the market

in China.

Manufacturing
per m? of painted body

Manufacturing

and product 20% between 2016 and 2022 (-68% between 2010 and 2022)

Products: launch eight electric vehicles covering all segments, including 2017

Reduce by 25% between 2013 and 2020 the average VOC " emissions

Reduce the number of hazardous chemicals ? used on Group sites by

2022 Europe: leader in the electric vehicle market since
2013

China: announcement of the commercialization

of the K-ZE for 2019 and of 3 projects for

electric light commercial vehicles®

2016 2020 -22%
(compared to 2013)

2016 2022 Reduction of 17% between 2016 and 2018

(-67% between 2010 and 2018)

(1) VOC (volatile organic compounds) emissions from vehicle body paint workshops (excluding paint for parts such as bumpers made of plastic materials and accessories), for
all manufacturing sites excluding AVTOVAZ, in which Groupe Renault acquired a majority stake in late December 2016, and for which environmental reporting is currently in

development.

(2) Chemical products classified as “Priority 1" (PR1) by Renault for replacement. This category includes products containing category T1a/1b CMR (carcinogenic, mutagenic and
reprotoxic) substances, or substances listed in Appendix X1V and XVII of the European REACH regulations, in concentrations higher than the thresholds defined by Renault
standard 00-10-050 on prohibited or restricted substances (see “Substance risk management” below).

(3) See 2.2.2.3.A paragraph Electric vehicles.

Groupe Renault actively and continuously monitors scientific and
technical developments relating to health issues in order to identify
as early as possible the solutions available to reduce the potential
impacts of the Group's activities on health. This monitoring is based
in particular on the analysis of environmental and health
publications from the scientific community, official national or
international bodies and non-governmental organizations. It also
uses collaboration with technology and engineering suppliers to
identify and evaluate the technological building blocks that may be
integrated into future Group products (see also “Products and
services that fulfill market expectations” wunder 2.2.2.2.D
“Environment and competitiveness”).
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a) Air quality

Manufacturing

VOLATILE ORGANIC COMPOUNDS (VOC)
Emissions  from volatile organic
compounds are monitored, and an
action plan to reduce them is in place.

TIEE The plan involves:

e disseminating the Group's best
practices on the reduction in the
consumption of solvent paint
products and the associated
emissions, led by the Group's Paint

Engineering department;

e implementing or replacing VOC-processing incineration facilities
where necessary.

In 2018, VOC emissions per m? of painted assembled bodywork fell
by an average of 3% (compared to 2017) for the Group as a whole, to
34.0g/m?.

Find out more at www.groupe.renault.com
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The main actions to reduce VOC emissions during 2018 in the S0, EMISSIONS
Group's plants included: 120
e the continuation of replacement of painting machines by robots 1260 047
(which enable much finer optimization of the quantities of products 100
used) for the application of paint and/or clear coat on the body;
e the installation of base coat trimming robots at Revoz (Slovenia), 80
to replace manual trimming;
e the replacement of 24 painting robots or painting machines by 60
latest-generation robots, which consume less paint solvent;
e the continuation of the deployment of a sealant with very low 40
solvent content for applications within the vehicle passenger
compartment and the beginning of the deployment of a new 20 1
“Alliance” sealant with less solvent for exteriors; 0
N . . ® |0.006 0.003 " 0,002 6
e continuation of actions undertaken to improve the recovery rate 0 0.002
of used solvents at all sites (cleaning and purging solvents). _— — — — — — —
2008 2013 2016 2017 2018

At end-2018, 82% of vehicles produced were painted using paint
with a water-soluble base (i.e., the solvent in the paint is comprised
mainly of water), and 75% of the Group's paint and clear coat drying
ovens were linked to a volatile organic compound thermal oxidizer.

VOC EMISSIONS
60
50 46
43.7
40 362
349 349
30
20
10
0 .. = __ = = =
2008 - 2013 2016 2017 2018

® Covgm’

Scope: all body assembly and mixed Groupe Renault plants (reporting
scope described in section 2.5.2.2). The emissions counted are those of
the vehicle body paint workshops (excluding paint for parts such as
bumpers made of plastic materials and accessories).

COMBUSTION-RELATED EMISSIONS OF SO, AND NOy

Over the past few years Renault has been conducting a large-scale
program to replace fuel oil by natural gas at its production plants.
The aim is to cut emissions of sulfur dioxide (SO,), nitrogen oxides
(NO,) and carbon dioxide (CO,). Since fuel oil is now almost no longer
used at the Group’s facilities, the main focus is now on the
modernization of gas boilers and the installation of low NO,
emissions burners.

S0, in metrictons ——@— kg SO, / vehicle produced

Scope: all manufacturing plants and the main Groupe Renault tertiary,
logistics and engineering sites, excluding the RRG commercial network
(reporting scope described in section 2.5.3.2).

(V) Indicator audited by the independent third party at a reasonable level
of assurance: total SO, emissions for financial year 2018.

NO, EMISSIONS
620
0.30
600 595
0.24
580 ® 0.21 0.25
[
0.19
560 0.20
544 541
540 534 0.16
0.16 0.15
520 518
0.70
500
480 0.05
460 0.00
2008 2013 2016 2017 2018

NO, in metric tons —@— KgNO, / vehicle produced

Scope: all manufacturing plants and the main Groupe Renault tertiary,
logistics and engineering sites, excluding the RRG Commercial Network
(reporting scope described in section 2.5.3.2).

(V) Indicator audited by the independent third party at a reasonable level
of assurance: total SO, emissions for financial year 2018.
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Vehicle use

REDUCTION OF POLLUTANT EMISSIONS FROM INTERNAL
COMBUSTION ENGINE VEHICLES

All vehicles sold by Groupe Renault
worldwide have, in accordance with all
regulations in force, received

appropriate approval from the relevant
authorities.
o Following  the deployment  of

particulate filters for diesel vehicles, as
— imposed by the Euro 5 standard (which
has applied to all passenger cars since
January 1, 2011 and to light commercial vehicles since January 1,
2012), the Euro 6b standard, which has applied to all passenger cars
since September 1, 2015 (and LCVs since September 1, 2015 or 2016,
according to their mass), lowered authorized particulate emissions
once again for all engines, while reducing the authorized NO,
emissions for the certification of diesel vehicles by more than half in
comparison with Euro 5 (from 180 to 80mg/km), bringing the latter
to a level close to those authorized for gasoline vehicles (60mg/km).

Such a reduction, which for diesel vehicles represents more than a
six-fold decrease in the emission limits of nitrogen oxides in 10
years, was made possible by implementing after-treatment systems
such as NO, trap or SCR (Selective Catalytic Reduction). The NO, trap
is a chemical system which traps nitrogen oxides and then converts
them into neutral gases. It has been fitted to all diesel passenger
cars sold by the Group in Europe since September2015. SCR
(Selective Catalytic Reduction) technology works to convert nitrogen
oxides into water and nitrogen by injecting urea. All TRAFIC and
MASTER light commercial vehicles sold in Europe since
September 2015 are fitted with this technology.

However, the identification of significant differences between
emissions measured in real use and in the laboratory or approval led
the European Commission to define a real-use test protocol,
introduced with the Euro éd standard (RDE, Real Driving Emissions
protocol). Without waiting for these new standards, Groupe Renault
had, starting in July 2015, studied the implementation of
improvements on all of its Euro 6b and Euro 6c diesel production
aiming to further limit emissions in customer use. These
improvements were gradually rolled out from August 2016:

1) Extending the operating range for EGR (Exhaust Gas Recirculation),
systems, a key component in reducing nitrogen oxides

Studies and checks made since July 2015 have allowed Groupe
Renault to at least double the operating temperature range for full
effectiveness of its EGR systems, without any change to the
reliability and operating safety of the engine and the vehicle under
all customer use conditions.
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2) Improving the performance of NO, trap management which, in
addition to the EGR, allows the storage and treatment of
nitrogen oxides at regular intervals

The frequency and effectiveness of purges are increased with a more
“robust” system, to better take into account the diversity of driving
conditions.

These combined actions have allowed, on average, and depending
on the applications and type of driving, a substantial reduction -
between two- and four-fold - in nitrogen oxides for the EGR
extension zone. All customers who purchased a Euro 6b vehicle -
compliant with the applicable standards - before these
improvement measures can benefit from them via an engine
calibration adjustment carried out free of charge by the after-sales
network.

In total, at the end of 2018, combining vehicles directly output from
the factory with these improvements and vehicles processed in the
after-sales network, 78% of Groupe Renault Euro 6b or Euro 6c
diesel fleet in circulation have already benefited from the
improvement measures decided by Renault.

The rollout of Euro 6d standards is a new step in the reduction of
pollutant emissions from internal combustion engine vehicles. These
standards introduce measurements under real and variable driving
conditions (RDE, Real Driving Emissions protocol) of the emissions of
pollutants such as nitrogen oxide or particles, in addition to the
measurements made in the laboratory based on the standardized
homologation cycle. The latter, by nature, cannot cover the variety of
customer uses. The effectiveness of emission control systems varies
according to a multitude of factors, such as driving conditions, type
of driving or temperature.

This is why Renault, for several years, has supported the European
approach aimed at implementing measurements under real driving
conditions, in addition to implementing the new WLTP laboratory
test procedure, more representative of average customer use and
the diversity of vehicle equipment than the NEDC cycle.

The adaptation of Groupe Renault vehicles to these new standards
required an ambitious program of investments of more than
€2 billion.

The first phase, Euro 6d temp, is enforced since September 2017 for
new models (new types) and will be from September 2019 for all
new vehicles (all types). The European Commission simultaneously
introduced the new laboratory test procedure, WLTP, which has
been applied since September 2017 for new models and from
September 2018 for all new vehicles.

In order to meet Euro 6d temp standards, SCR technology, which
Renault has used on its TRAFIC and MASTER light commercial
vehicles since the Euro 6b standards, started to be deployed on
diesel passenger cars in Europe in June 2018 and will be fitted to the
entire range of diesel passenger cars in Europe by September 2019.
This SCR technology, which is more constraining in use, with the
installation on the vehicle of a urea tank that needs to be refilled
regularly, can nevertheless reduce nitrogen oxides with increased
effectiveness over all the operating ranges of the engine. For some
applications, SCR and NO, trap technologies will be combined.

Find out more at www.groupe.renault.com
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In other markets, Renault adapts the technical definitions of its
powertrains to fit local specifics (fuel quality, climate, dust, etc.) in
such a way as to ensure each vehicle's compliance with applicable
regulations in the country in which it is sold. In addition to strict
regulatory compliance, the Group capitalizes on lessons learned in
Europe to fulfill the growing expectations throughout the world, that
pollutant emissions during customer use are better taken into
account and controlled (see above).

Internal governance processes aim to analyze and control
discrepancies between the consumption and emissions values
certified in the laboratory on a standardized cycle, and values
measured during customer use:

SUSTAINABLE MOBILITY

e systematic measurement, for all models in the range, of emissions
under real driving conditions using the "RDE" protocol (a
“customer” driving cycle has also been used internally for many
years to evaluate the consumption of our vehicles during use by
the customer);

e analysis of differences between the results of these internal
measurements, other measurements of the same type taken by
third parties (government commissions, NGOs, specialist
companies such as Emissions Analytics® in particular) and the
emission values certified in the laboratory on a standardized cycle,
and cross-checking of this information against feedback gained
from customer satisfaction surveys;

e definition by the Group Executive Committee of strict guidelines
and arbitration by this committee of the investments required for
the ongoing reduction of pollutant emissions from internal
combustion engine vehicles.

EMISSION STANDARDS APPLICABLE TO PASSENGER CARS IN THE EUROPEAN UNION

Euro1 Euro2 Euro3 Euro4 Euro5 Euroéb/6c Euroédtemp Euro6d % reduction
Standard and year of introduction compared to the
(all types) 1993 1997 2001 2006 2011 2015/2018 2019 2021 first limit value
DIESEL
Nitrogen oxides (NO,): limit value/compliance factor " - - 500/- 250/- 180/- 80/- 80/2.1 80/1.5 -84%
Carbon monoxide (CO) 2,720 1,000 640 500 500 500 500 500 -82%
Hydrocarbons and nitrogen oxides (HC + NO,) 970 900 560 300 230 170 170 170 -82%
Particles — by mass (PM) 140 100 50 25 5 45 45 4.5 -97%
Particles - Number (PN): limit value/compliance factor ™ - - - - 6x10"/- 6x10"/- 6x10"/1.58 6x10"/1.5 -
GASOLINE
Nitrogen oxides (NO,): limit value/compliance factor - - 150/- 80/- 60/- 60/- 60/2.1 60/1.5 -60%
Carbon monoxide (CO) 2,720 2,200 2,200 1,000 1,000 1,000 1,000 1,000 -63%
Hydrocarbons (HC) - - 200 100 100 100 100 100 -50%
Non-methane hydrocarbons (NMHC) - - - - 68 68 68 68 -
Particles — by mass (PM) - - - - 5 4.5 4.5 4.5 -
Particles — Number (PN): limit value/compliance factor ™ - - - - - 6x10'2@)/- 6x10"/1.5® 6x10""/1.5 -

Allvalues are expressed in mg/km except PN, which is expressed in number of particles per km.

(1) Compliance factor: Maximum ratio allowed between emissions measured under real conditions using the RDE protocol, and the emission limit values in the certification
cycle.

(2) Regulation no. 459/2012 authorizes direct-injection gasoline cars to emit 6x10' particles until 2017; from then on, they are limited to 6x10"", the same as diesel vehicles.

(3) Compliance factor applicable from 2018 for particles by number.

CONTRIBUTION OF ELECTRIC VEHICLES TO THE IMPROVEMENT
OF AIR QUALITY IN URBAN AREAS

Electric vehicles form a major strand of
the Group's strategy to combat
atmospheric  pollution. Once they
reach a significant proportion of all
vehicles on the road, they will
contribute to improving air quality in
urban areas because they do not
generate emissions during use ™. In
2012 Renault teamed up with the city
authorities in Rome and with Aria
Technologies and Arianet, two companies specialized in modeling
atmospheric pollution, to quantify the health benefits of electric
vehicles in urban areas. Nissan, along with Aria Technologies, also
led a similar study in the city of Hong Kong in 2014. These studies,
which assessed both the reduction in local emissions due to electric
vehicles and the increase in emissions caused by the increase in

electricity generation, modeled the impact of a proactive policy to
promote electric mobility.

In the scenario tested in Rome, electric vehicles represented 20% of
all vehicles in city center areas subject to existing traffic restrictions,
reflecting political proactiveness to promote clean vehicles
(replacing the public fleet with electric vehicles and promoting small
electric LCVs for goods delivery to end-customers). The study's
findings showed a clear health benefit from the proactive scenario
compared with the base scenario. Concentrations of nitrogen dioxide
(NO,) would be reduced by 9% to 25% depending on the season, and
up to 45% on major arterial roads, and particle concentrations (PMy)
would be reduced by up to 30%. Finally, the number of inhabitants
and visitors alike exposed to benzene concentrations higher than
2ug/m? (maximum value recommended by France's High Council for
Public Health) in the historic city center would be reduced by nearly
50% in relation to the base scenario.

(1) Excluding consumable parts.
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The proactive scenario modeled in Hong Kong assumed that 20% of
passenger cars and light commercial vehicles (including light buses)
would be electric and 20% of taxis and light buses would be bi-fuel
LPG vehicles, all within a downtown area of 1km? (Mong Kok
neighborhood). This modeling demonstrates that if 20% of vehicles
were electric, this fact alone would generate a 46% reduction in
winter concentrations of volatile organic compounds and a 25%
reduction in concentrations of particulates (PM;, and PM,s) in the
neighborhood in question.

In addition to expanding its offer of electric vehicles (both in terms
of market segments and geographical areas covered), Groupe
Renault also aims to roll out new electric mobility services that form
a central component of urban travel schemes, to the benefit of air
quality improvement and congestion reduction: car-sharing, ride-
hailing, and autonomous shuttles under the Drive the Future plan. At
the end of 2018, more than 5,000 Renault brand electric vehicles
were thus available in car sharing services in Europe. For more
details, see section 2.2.1 “Changing mobility”, in particular 2.2.1.2
“Through innovative solutions”.

CABIN AIR QUALITY
Air in the cabin is a complex blend of
air drawn from outside the vehicle,
which supplies the heating and air

conditioning systems, and emissions

° from materials within the cabin.
v Groupe Renault takes these two

QQ (\ components into consideration when

designing its vehicles in order to
control their impact on the quality of
cabin air, and to maintain the health
and comfort of passengers.

TREATMENT OF EXTERNAL AIR DRAWN INTO THE CABIN

When driving, the main influence on the quality of cabin air is that of
external air, given the fast air renewal flow required for passenger
comfort (200m?*h on average). Therefore, as soon as it designs its
vehicles, Renault ensures that the architecture enables an air
treatment system to be fitted. Three types of technical solutions are
implemented:

1) the cabin particle filter (also known as a pollen filter): made of
non-woven fibers, it is designed to trap the smallest particles, with
an effectiveness of over 85% efficiency from 2.5pm in diameter
and 95% for particles above 10um;

2) combination cabin filters: these are pollen filters with a layer of
activated charcoal grains added. In addition to particles, the
activated charcoal traps gases, including aromatic compounds and
nitrogen dioxide. These filters are sized to trap an average of more
than 85% of these compounds on the Renault vehicles on which
they are fitted;
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3) automatic air inlet management system: this is an electronic
system linked to a toxicity sensor, which automatically closes the
air inlet when the sensor identifies a peak concentration of certain
pollutants in the outside air (such as when the vehicle passes
through a tunnel). In particular, it detects gases emitted by
preceding vehicles.

The technical solutions applied to each vehicle are the result of a
compromise between a number of requirements (treatment
efficiency, defogging, noise and energy consumption), and vary
according to range and equipment level. Most of the latest
passenger car models marketed under the Renault brands in Europe
and China (ESPACE V, KADJAR, TALISMAN, MEGANE IV, SCENIC IV
and KOLEOS Il) do however come with combination filters as
standard on all versions, together with the automatic air inlet
management system on higher trim levels fitted with automatic air
conditioning (the system cannot be offered on other versions as it
requires power-driven air inlet valves).

However, any Renault, Dacia or Renault Samsung Motors customer
whose vehicle is not initially fitted with a technical air treatment
solution from the outset and requiring such a solution will be able to
obtain this equipment through additional Renault after-sales
service.

EMISSIONS FROM MATERIALS WITHIN THE CABIN

When the vehicle is stationary and exposed to sunlight, the presence
of volatile chemical substance emissions from materials in the cabin
may become overbearing when compared to the quality of the air
outside. Renault has therefore set itself the objective of managing
these emissions in order to minimize their impact on passenger
health and comfort.

Thus, since 2009, all materials within all internal vehicle parts (cabin
and trunk) whose total weight within the vehicle is over 100 grams
have been subject to specifications deployed to all relevant
suppliers, in an effort to manage emissions levels from the main
categories of volatile organic compounds. Based on these
requirements, in 2017 the Alliance harmonized its processes by
developing shared standards for Renault and Nissan.

Renault also ensures that any odors caused by the main contributors
to the vehicle's atmosphere are limited. This is assessed by a panel
of experts who are specifically trained in Renault's own methods,
based on olfactory descriptors and an understanding of odor levels
as set out by the methods of IAP-Sentic®, a consultancy firm
specializing in odors (and a subsidiary of the Burgeap group).

Find out more at www.groupe.renault.com
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b) Substance risk management

62 and consumers, and to protect

on the use of hazardous substances

Authorization and Restriction of

the number of restrictions and usage precautions. A number of

ecosystems, national and European
inthe workplace and in products. In
Q&
Chemicals (REACH) regulation in 2007
countries worldwide have since followed the European Union with

Moy, To safeguard the health of workers
legislators have imposed restrictions
0 \: the European Union, the introduction
D of the Registration, Evaluation,
—
heightened awareness of chemical risks and prompted an increase in
similar regulations.

Renault has an organizational structure dedicated to managing
hazardous substances, with three divisions:

e in collaboration with the departments responsible for
occupational health and working conditions, the Industrial
Hygiene and Chemical Risks division manages workers' exposure
to chemical risks at all Renault production, engineering and
logistics sites around the world. It monitors the chemicals present
in the formulations and verifies the classification and labeling of
the chemical products used on site and also ensures compliance
with the Product Safety Data Sheets provided by suppliers. In
addition, the division coordinates research into technical solutions
to eliminate priority hazardous substances. It provides an initial
assessment of the chemical risk in accordance with generic use
conditions. Finally, it carries out monitoring work on chemicals
within the environment through the collection of samples and the
analysis of the pollutants present at workstations. This expert
division was created in the 1960s;

e the Materials Engineering division monitors substances contained
in vehicles based on information declared by suppliers using the
IMDS system, shared with 35 international carmakers. The division
coordinates research into technical solutions to eliminate priority
hazardous substances;

e the after-sales Regulatory Compliance division checks with
suppliers that parts, accessories and other products sold by
after-sales teams comply with applicable regulations and make
any substitutions, if required.

The REACH regulation is incorporated in the Company’'s day-to-day
operations. A multidisciplinary REACH Substance Management team
is in charge of driving the appropriate processes and information
systems, which enable the Company to fulfil the information and
transparency obligations required by REACH regulations. The team,
which works with a network of around 50 correspondents across
Europe and maintains a dialog with counterparts inside and outside
the Alliance, identifies and steers the work necessary to achieve
compliance by the approximately 100 entities concerned in Europe,
to anticipate the risks of failure ahead of the supply chain, and to
develop ideas for turning a regulatory constraint into an economic
and competitive opportunity.

SUSTAINABLE MOBILITY

As part of a preventive and pre-emptive approach, since the 1960s,
Renault has been replacing toxic substances found in the chemicals
used at its plants and, since the early 2000s, those found in materials
used. Renault has drawn up two lists of substances prioritized for
replacement, for chemicals and materials respectively, which
comprise, in particular, CMR (carcinogenic, mutagenic and
reprotoxic) substances, substances of very high concern and subject
to prior authorization (Appendix XIV of the REACH regulations), as
well as substances whose use is not yet restricted, but which Renault
would like to see banned at a global level.

These two lists are respectively described in two separate standards:
the Groupe Renault "Substances” 00-10-050 standard for industrial
chemicals, and RNES 0027, jointly used by the Renault-Nissan
Alliance for automotive components. These standards prohibit the
use of hazardous substances and substances of concern, list
substances for which substitution is a priority, and require suppliers
to declare the substances used in their parts and preparations. In
calls for tenders, Renault explicitly asks suppliers to comply with
these standards. Their application is enforced by each of the
competent divisions.

In line with regulations, Renault adheres to a policy of transparency
towards its professional and private customers.

In addition to standard substances and those with identified risks,
Renault pays close attention to the potential health effects of
innovative materials, such as nanomaterials. In this respect, in 2015
Renault teamed up with the NanoRESP Forum, which proposes an
open, non-polemical but critical debate on nanotechnologies and
nanomaterials. This collaborative approach, involving
manufacturers, distributors, users and consumers of “nanoproducts”,
provides an arena for discussion of their uses, benefits and risks in
comparison with existing alternatives.

c) Noise

Manufacturing

@ oooog

Noise is a complex subject that
involves a wide range of factors such
as type and power of noise sources by
octave band, directivity, the impact of
buildings, topography of locations,
weather, etc. For the comfort of
residents living near its production
facilities, Renault is making active
efforts to limit and reduce noise
pollution from its activities by working
to control noise at both existing and new facilities. The Group aims
to do this both by selecting high-performance materials with this
goal in mind, and by implementing soundproofing measures. These
measures are focused on all types of extraction chimneys, boilers,
metal drops and logistics-related activities, which generally
constitute the main sources of external noise across our industrial
sites.
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ALl ICE vehicles marketed by Renault in
Europe in 2018 generate a maximum
external noise of 74 dBA during
driving™, in accordance with the
oooo regulations applicable to vehicles

certified prior to July2016. The

majority also comply with the new 72

dBA limit imposed by European

regulation 540/2014/EC, even though

this limit only applies to models
certified since July 2016. However, the Group is already preparing
phases 2 and 3 of the implementation of this regulation, which will
lower the level of external noise authorized for most passenger cars
to 70 dBA in 2022 (2020 for New Types) and 68 dBA in 2026 (2024
for New Types) by working to improve engine sound insulation and
install additional absorbers in the wheel arches (to absorb rolling
noise) and underbody fairings.

D. Water consumption and quality EFPD11a]

With a measured noise level of between 68 and 70.5 dBA according
to the old measurement standard and less than 68 dBA according to
the new standard, Renault electric vehicles meet the external noise
limits applicable starting in 2026 ten years in advance, thus
contributing to the reduction of ambient noise and the quality of life
in urban areas. In addition, they produce a net improvement in users’
acoustic comfort: the noise inside an electric vehicle is approximately
10 dBA lower than that of an internal combustion engine vehicle.

At the international level, the standards applicable to external noise
of vehicles are most often inspired by European standards and
adopted a few years later. The vehicles marketed by Groupe Renault
outside Europe, which have noise levels comparable to their
European versions, therefore often anticipate locally applicable
noise standards by several years.

Environmental objectives Objective set Deadline Status as of year-end 2018
Group Reduce by 20% between 2013 and 2020 the Group's external water supply 2016 2020 -14%

per vehicle produced " (compared to 2013)
Manufacturing Reduce by 30% between 2016 and 2020 the quantity of toxic metals (METOX) 2016 2020 -18%

in the liquid effluents of the Group's plants ? per vehicle produced

(compared to 2016)

(1) Scope: all manufacturing sites and main Groupe Renault tertiary, logistics and engineering sites (reporting scope described in section 2.5.2.2), excluding RRG Commercial
Network and excluding AVTOVAZ, in which Groupe Renault acquired a majority stake at the end of December 2016, and for which environmental reporting is in

development.

(2) Manufacturing sites in the consolidated scope excluding AVTOVAZ, see definition and calculation method in the methodology comments on liquid discharges in

section 2.5.2.2.

Preserving water resources is an
ongoing concern for Renault, both to
ensure long term supply and to reduce
its impact on ecosystems. For this

oooo reason, the Group has set a goal of
minimizing the impact of its activities
on this precious resource through the
implementation of the following five
objectives:

e reduce water consumption at source as well as the quantities of
wastewater through well-designed processes and optimized
management. For example, vehicle surface treatment is one of the
major causes of water consumption in an automotive plant. The
cascade filling of baths (water from one bath is redirected to
another that requires a lower level of purity, etc.), stopping the
rinse water flow between each body, and the presence of rinse
manifolds between stages (which prevents the contamination of
baths with impurities from the body) enable a reduction at source
of the quantities of water used as well as the waste to be treated;

e reuse water where possible for the same use: cooling in a closed
circuit, increasing the lifespan of baths, etc;

e recycle water for other compatible uses, with or without
additional treatment. For example, the Sofasa plant (Colombia)
recycles saline concentrates from reverse osmosis (purified) water
to the flushing of toilets and the water curtains (air cleaners) of
paint pits, which facilitates the reduction of the quantity of water
consumed as well as that of waste discharged;

e minimize the impact of residual waste on the environment
through efficient and strictly controlled treatment processes;

e control the risk of accidental pollution of surface water by
installing the means needed to confine water from accidental
spillages and that used for fire fighting. Since late 2015, the
Tangiers plant, designed not to discharge any industrial waste, has
accordingly had a basin that enables it to confine any accidental
pollution and avoid its discharge into the environment, and to
purify rainwater drained on the site by decantation.

(1) With the exception of the MASTER van which, due to its payload and power, is classified under a different category than the rest of the

range, subject to specific exterior noise limits.
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Reducing industrial effluents BREAKDOWN OF WATER SUPPLIES BY SOURCE
Among measures used to meet its objectives of reducing water 0.7% 2.5%
abstraction and the discharge of pollutants into the environment, Rainwater Internal recycling
Renault places a particularly strong emphasis on the recycling of of industrial wastewater
industrial effluents: the wastewater generated by the manufacturing
process is treated in a manner that allows this same water to be
transformed into a resource of sufficient quality to be re-used in the '
same process.
In the powertrain plants, the recycling of industrial effluents 35.8% 37.1%

consists in separating the distillate (treated water) that can then be
reintroduced into the process, from the concentrate (oily residue
from evaporation) that will be directed to the appropriate waste
treatment channel.

In the body assembly plants, the recycling technology is more
complex because the water used in the manufacturing process
(surface treatment and electrocoating) must be of very high quality.
The treated waste is subjected to a reverse osmosis process (a
purification process  using a membrane), then an
evapo-concentration process (extreme concentration of waste
through different evaporation stages), that enables the re-use of the
majority of the water contained therein, in a purified form, within
the industrial processes and minimizes the quantities of waste
generated.

The Tangiers body assembly plant in Morocco is equipped with the
most advanced technologies available for recycling wastewater from
the manufacturing process. Following the additional investments
made in 2015 to increase the volume of industrial effluents recycled
and thus keep pace with the increase in the site's production rate,
the volume of water saved amounted to nearly 280,000m? per year
on average.

The Tangiers site is now the plant with the lowest external water
abstraction ratio (at 1.1m* per vehicle produced in 2018) in
accordance with the target assigned when it was founded. The
performance obtained at Group level in 2018 enabled the external
water abstraction rate to be reduced by 14% in relation to vehicles
produced since 2013 (from 4.5 to 3.9 m? per vehicle).

Drinking water from
external network

Surface water
(waterways,
ponds, etc.)

14.4% N\ 9.5%

Ground water Industrial water
from external network

Scope: all manufacturing plants and the main Groupe Renault tertiary,
logistics and engineering sites, excluding AVTOVAZ and excluding the
RRG Commercial Network (reporting scope described in

appendix 2.5.3.2).

EXTERNAL WATER SUPPLY
16,000 6
000 5.1 13,638
“ ° 11,391 12635 12616 ¢
12,000 11,517 @45

4.0 4.1 3.9

10,000 —— ¢

8,000 3
6,000
2
4,000
2,000 !
0 0
2008 2013 2016 2017 2018

Total external water
supply (x 1,000 m?)

—@— External water supply
per vehicle (in m3/vehicle)

External water supply corresponds to drinking water, industrial water,
groundwater, surface water and rainwater networks.

(V) Indicator audited by the independent third party at a reasonable level
of assurance: total external water supplies for financial year 2018.
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E.  Soil and water tables | EFPD114]

Total surface area for sites and impervious areas

2018 2017 Change over 1 year
Total surface area (in ha) 4,074 4,071 0.07%
Impervious areas (in ha) 1,909 1904 0.23%
Impervious areas (as a % of the total surface area) 46.9% 46.8% 0.16%

! Soil and water tables are environments

that can potentially allow pollution
from past activities to come into
contact with targets to be protected
(humans, natural environments, etc.).
Renault has therefore implemented a
policy to prevent pollution of these
environments and, when past pollution

o
f@
— 2
is suspected, implements specific
management strategies. This policy is

applied to all Group facilities presenting a potential pollution risk,
i.e., operational industrial facilities, former industrial facilities
reconverted to other uses, as well as the Renault Retail Group (RRG)
commercial network. Renault aims to maintain in-house skills in
prevention of soil pollution and remediation.

\

/
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Q
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In 2018, the production plants, as well as the main engineering,
logistics and head office sites of Groupe Renault (consolidated
environmental scope), represented a total area of 4,074 hectares, of
which 46. 9% are impervious surfaces such as buildings, parking lots,
roads, and paths. Total surface area and the proportion of
impervious surfaces did not change significantly from the previous
year, at constant scope.

Prevention
The prevention policy at industrial
sites is based on three key tools. A
risk-rating grid is used to assess the
level of pollution prevention and
@DDDD reinforce it if necessary by prioritizing
required rehabilitation work. In the
case of new production facilities, the
soil prevention guide describes the
best techniques to implement in each
type of facility. Both of these tools are
in use across all Renault industrial sites worldwide. The prevention
policy ultimately relies on monitoring of the quality of groundwater.
This monitoring, which is carried out systematically when
regulations so require (all industrial sites in France), is also carried
out voluntarily by Renault when potential sources of pollution are
identified, to spot any movement of pollutants to sensitive areas and
to take appropriate measures as early as possible.

180 GROUPE RENAULT | REGISTRATION DOCUMENT 2018

Since 2011, all sites in the RRG
commercial network have been
equipped with pollution prevention
tools, and oil and fuel are now stored
above ground or in double-wall tanks
fitted with alarms and retention tanks.
QO < Priority preventative actions, such as
neutralization or replacement of
single-wall underground tanks with
aboveground or double-wall storage

tanks, were completed in the European RRG network in 2013.

Remediation

@ oooog

The management of past subsoil
pollution hinges on a risk assessment
based on the source-vector-target
concept and aims to ensure the
suitability of the subsoil for the
planned or identified uses. There are
several stages to the pollution
management system:

e historic and documentary study,

including an analysis of the site's

vulnerability, has been carried out for operational industrial sites,

former industrial sites converted to other uses and the RRG

commercial network. It is updated as necessary. This study

enables the identification of potential sources of pollution and the

evaluation of the vulnerability level at the facility and in its
immediate surroundings;

e a physical diagnostic of soils is carried out on-site depending on
the results of historic and documentary research;

e if the diagnostic confirms the presence of pollution sources, a
quantitative evaluation of the health risks is performed in order to
assess the exposure risk for site users and the immediate
surroundings (workers, residents, school children, etc.);

e remediation operations may be started depending on the results
of the two preceding steps. These operations are carried out by
specialized service providers with recognized expertise, under the
supervision of the Renault soil specialist.

Find out more at www.groupe.renault.com



GROUPE RENAULT: A RESPONSIBLE CORPORATE FINANCIAL RENAULT AND ADDITIONAL
RENAULT COMPANY GOVERNANCE STATEMENTS ITS SHAREHOLDERS INFORMATION
SUSTAINABLE MOBILITY
RRG wuses the same assessment Renault also takes special measures to protect biodiversity.
method to clean contaminated soils on Industrial projects involving the construction or extension of plants
former oil and fuel storage sites, even are assessed to measure their impact on surrounding ecosystems.
when this contamination is due to the On the Tangiers site inaugurated in 2012, a study was carried out on
former owner. Between 2003 and the impact of the planting of more than 5,000 trees between 2014
v end-2018, remediation work was and 2015 in order to prevent soil erosion related to rainwater run-off
0 Q (\ undertaken at 29 sites. on pervious areas of the site and the associated negative impacts on
= D biodiversity. In Brazil, Renault, with the agreement of the local
authorities, established a plan in 2008 to protect and manage
= Biodiversity m biodiversity on part of the land acquired for its industrial site in
— Protecting the biodiversity of species Curitiba. Out of a total area of 2.5 million m?, 60% is devoted to the
~ < . o conservation of an area of virgin forest. This virgin forest, made up
6>) and ecosystems requires specific

measures such as protecting habitats
and combating the overexploitation of
species, as well as reducing polluting
emissions into ecosystems (water, air
and soil). Renault's continuous efforts
to mitigate the environmental impact

o
Q_ N\
of its activities and products (see
previous sections) help to combat

ecosystem depletion in this way.

2.2.3 Road safety

Road safety is a real public health issue throughout the world. All
continents are affected. According to the World Health Organization
(WHO), some 1.35 million people are killed on the world's roads each
year and between 20 and 50 million injured. Unless concerted and
effective action is taken, the WHO predicts that road accidents will
become the seventh largest cause of death by 2030. Groupe Renault,
a carmaker that designs, manufactures and distributes cars
throughout the world, makes road safety one of the core concepts of
its corporate social responsibility policy.

The Group's international expansion must be accompanied by the
design of vehicles meeting regulations and security requirements in
its new markets. The causes of accidents and injuries in these new
Regions differ from the European market, so Groupe Renault is
expanding its accident research beyond Europe, transferring its own

mainly of araucaria trees, a species of pine threatened with
extinction and protected under Brazilian law, is home to more than
170 species of animal.

In 2018, Groupe Renault joined the Act4Nature initiative and
subscribed to the 10 collective commitments proposed. This
initiative, launched by Entreprises pour l'Environnement (EpE) aims
to protect, value and restore biodiversity. For further information,
see www.act4nature.com.

know-how and gaining expertise from local laboratories and
universities, and other key players in road safety.

In order to fully assume its responsibilities, Groupe Renault has
made a two-fold commitment:

e through its products: based on an analysis of observed risks, it
incorporates solutions and innovations into all its design,
manufacturing and marketing processes in order to protect
vehicle occupants and others exposed to road risks (pedestrians,
cyclists, etc.);

e within society: it participates actively with governments and civil
society throughout the world to help improve road safety. Both
alone and in collaboration with other organizations, Groupe
Renault works to raise awareness of road safety and facilitate
transfer of skills among road users and road safety stakeholders.

GROUPE RENAULT | REGISTRATION DOCUMENT 2018
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2.2.3.1

Renault’s road safety policy

Groupe Renault's systemic vision integrates the specific nature of each country, in order to take into account elements other than vehicles and
vehicle technologies. These elements include in particular road infrastructure, current legislation and its application, policies, and road user
training and awareness levels. Accordingly, alone or in partnerships, Groupe Renault works to implement the measures best suited to a
country’s level of maturity.

Groupe Renault's road safety policy and actions are based on a five-pronged approach:

@

RAISE AWARENESS

(.);

PREVENT

Raise awareness
Changing the behavior of all stakeholders (public authorities, parents, drivers, children) over the long-term and educating people from the earliest age to
the dangers of the road, are key weapons in the battle to improve road safety.

Prevent

Prevention involves helping drivers to anticipate risks. Part of the solution consists of helping the driver by assisting with the driving task (driving aids).
The remainder lies in encouraging more responsible driving. Drivers need to understand the limits beyond which they will be incapable of controlling their
vehicles, and the situations in which they are putting themselves at risk.

Correct

The quality of road handling and braking constitutes the fundamental dynamics of the vehicle. They are fundamental to avoiding accidents. Nevertheless,
there are situations where technology should intervene to compensate for driver error. This is the purpose of these active safety systems. They intervene in
difficult or emergency conditions; however, they do not do entirely replace the driver.

R

CORRECT

Protect

%)

PROTECT

Rescue

B

RESCUE

A top priority of Renault’s road safety strategy is to protect the car’s occupants according to the nature and severity of the impact, regardless of their age,
size or location in the vehicle, in small and large cars alike. Renault exceeds Euro NCAP standards by also equipping the rear seats of its vehicles with
systems to provide optimal passenger protection. The protection of other road users (pedestrians, cyclists, etc.) is also taken into account

Renault collaborates with French and foreign emergency services to optimize help for accident casualties. These services receive guides explaining how to
perform rescue operations on Renault vehicles. They are also provided with late-model vehicles on which they can practice victim extraction methods.
Innovative modifications are applied to the brand’s vehicles to ensure that emergency firefighter interventions are safer and more effective.

Raise awareness

RAISE AWARENESS

Because it is important to learn the right habits from an early age,
and as children are also road users, Renault continued its “Safety
and Mobility for All” international road safety program during the
2017-2018 school year, based on its expertise in automotive safety.

This educational program was launched in 2000 and is aimed
primarily at children and teenagers. Currently running in around 10
countries, it is the biggest road safety awareness campaign in the
world ever organized by a carmaker. Teaching kits are available in
paper format and also as tablet applications. A serious game offers
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three missions and numerous scenarios to raise the awareness of
children between the ages of seven and eleven on road safety and
sustainable mobility. Download links can be accessed free-of-charge
from the program’'s teaching resource center (www.securite-
mobilite-pour-tous.com/).

The “Safety and Mobility for all” program incorporates the themes of
environmental protection and eco-mobility. It targets elementary
and middle-school children, who can take an active role in their own
safety and mobility by participating in the national and international
competition “Your Ideas, Your Initiatives”. The 2017-2018
competition provided a showcase for several dozen very
well-developed initiatives, put forward by more than 1,500 students
from 13 countries: Argentina, Brazil, China, Colombia, India,
Lebanon, Mexico, Morocco, Romania, Russia, Serbia, Spain and
Turkey.

Find out more at www.groupe.renault.com
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The “Your ideas, Your initiatives”
competition, run by the HRH
Prince Michael International
Road Safety Awards

In 1987, the Prince Michael International Road Safety Awards
publicly honored the achievements that have improved road
safety throughout the world. Each year, this program publicly
recognizes the most remarkable international initiatives in
road safety.

All road users are invited to identify those whose initiatives
make our roads safer and to propose their candidacy for a
prize. This year, Groupe Renault announced a similar initiative,
with the successful competition “Your Ideas, Your Initiatives".
The competition itself won an award.

The winners of all prizes were invited to meet HRH Prince
Michael of Kent during an award ceremony which took place
on December 11, 2018 in London.

Global Road Safety Partnership

The GRSP is an NGO supported by the International
Federation of Red Cross and Red Crescent Societies,
bringing together government agencies, the private
sector and civil society to help emerging countries
develop their own road safety capabilities,
implement best practices, and set up the
multi-sector partnerships needed to effectively
promote road safety (see www.grsproadsafety.org).

In 2018, the GRSP worked in 40 countries worldwide, through
extensive national voluntary networks. In 2018, Groupe Renault
itself continued to support the actions of the GRSP at corporate
level, but also on the ground in the target countries through its
decentralized  Engineering  departments and  commercial
subsidiaries.

Master in road safety management (Manser)

To help road safety actors develop their own know-how, using global
best practices and taking regional characteristics into account,
Renault has co-developed a master's degree in “Road safety
management” (Manser) for the Middle-East and North Africa, where
road risk is particularly acute. The objective is to produce national
and regional managers and experts capable of creating and
coordinating road safety policies in their countries. Since it was
launched in 2012, the program has enabled 52 students (some of
whom receive financial aid) to take the 18-month course of
theoretical and practical instruction. Since the creation of the
Manser, 43 scholarship students have graduated.

SUSTAINABLE MOBILITY

Employee safety

Renault is particularly focused on road accident risk prevention and
especially on employee training. Initiatives are constantly being
taken to inform and train staff, including communication campaigns,
road safety week and defensive driving courses.

The prevention of employee accidents during commuting and
business travel is part and parcel of the overall road risk prevention
effort, which was launched by Renault many years ago. In France,
Renault is a signatory of the road safety Charter (October 11, 2016),
thereby confirming the Company’'s commitment to the fight against
poor road safety. In this respect, the Company has initiated a series
of campaigns for Group employees internationally, throughout its
engineering, manufacturing and sales operations. Specifically, it has
updated and widely circulated the Groupe Renault Drivers' Charter,
which is focused on three main areas: “I plan my journeys”, "l adhere
scrupulously to all good driving rules”, and “I am a responsible
driver.”

Renault is also continuing its Group-wide communication, training
and awareness-raising campaigns, as evidenced by the employee
awareness initiatives conducted on sites by prevention, health and
safety engineers, occupational physicians and road safety
professionals. In May 2018, during road safety at work week,
practical awareness-raising initiatives were undertaken in France. An
e-learning road safety training and awareness-raising module was
released in 2018, aimed at reaching a large number of employees
rapidly. It aims to support and empower employees during their
business travel and commuting, and on the job.

Prevent-Correct-Protect

3 N s
° -
PREVENT CORRECT PROTECT

Renault has played an active part in road safety for more than 50
years, long before it became the familiar media topic we know today.

This commitment to automotive safety has been substantiated by
the attainment, 21 times over, of the maximum 5-star rating in
Euro NCAP tests, having been the first carmaker to do so in 2001
(with the LAGUNA 2).

The in-depth knowledge of accident and injury mechanisms
developed through LAB (the Renault-PSA Peugeot Citroén
Accidentology and Biomechanics Laboratory) research, has furnished
Renault with an ambitious and pertinent vision of the steps needed
to improve road safety. In addition to the results of consumer tests,
Renault investigated areas which it deemed crucial to reducing
injury risk during accidents, such as submarining and compatibility.
These issues of submarining and compatibility are taken into
account in developments to the Euro NCAP protocol introduced in
2015, then in 2020.
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This effort in the field of passive safety will therefore continue over
the coming years, particularly supporting the tightening of rules for
consumer testing around the world.

While efforts in passive safety undertaken by the entire automotive
industry have enabled extremely significant improvements to be
achieved in terms of reducing the road death toll, recent
technological advances, complementing public policy, have heralded
a new and very promising area of progress, meaning that it is no
longer a case of limiting the consequences of an accident, but rather,
of reducing their severity, or even, avoiding them altogether. This is
where primary road safety comes into play, with ADAS (Advanced
driver assistance systems). These ADAS re taking corrective action
on the driver's behalf and in his or her place. These systems, the
most typical today being Automatic Emergency Braking (AEB), will
be able to deal with one of the recognized causes of accidents, i.e.,
driver error due to inattention. Renault does not claim to be a
pioneer in this field of development, which, due to the cost of these
systems, mainly features in the high-end market. Nevertheless, the
Group wants to make them accessible to a wider public, while
working to integrate them in our vehicles. Other ADAS, however, are
now well entrenched in Renault’s lineage (Renault was one of the
pioneers of the speed-limiter in Europe). These include the
over-speed warning, combined with the speed-limiter, head-up
display of driving information, automatic switching of
main-beam/dipped-beam headlamps at night, lane departure
warning, blind-spot warning and safe distance alert.

In 2015, the New Espace was the first in its range to feature these
new functions, which are already to be found in other C-D-segment
vehicles, namely the KADJAR, the TALISMAN, the MEGANE IV and
the KOLEOS. The preparation of new systems is underway,
benefiting from the very rapid progress in the development of
sensors and onboard electronics. In 2016, SCENIC unveiled a new
generation of even more powerful ADAS systems, including
Automatic Emergency Braking with pedestrian detection. This will
feature in the vast majority of our future products, including
less-premium range over the coming months. This equipment will be
continued with the renewal of the segment B CLIO/CAPTUR
launched in 2019.

Rescue
In 2012 Renault became the official partner of the
French National Federation of Fire and Rescue
Services (Fédération Nationale des Sapeurs-Pompiers
de France or FNSPF), thereby rubber-stamping the
RESCUE long-lasting relationship that exists between these

two major players in sustainable mobility.

In September 2018, Groupe Renault renewed its commitment and
support to the Federation to work together in general interest missions
carried out by the FNSPF and the French Fire and Rescue Services in
terms of vehicle security, passenger safety and road prevention.

To confirm its commitment to the emergency services and ensure
their safety during their interventions on Renault and Dacia vehicles,
Renault has included, within its Corporate Social Responsibility (CSR)
department (DRSE), a Lieutenant-Colonel from SDIS 78
(Departmental Fire and Rescue Service, Service départemental
d'incendie et de secours) for a period of three years. His role is to
contribute to the development of the inclusion of the activities of
firefighters from the design of vehicles, and to apply the acquired
know-how amongst his colleagues in France and abroad.
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In 2018, Groupe Renault was a major partner of “Extraction”, the
national firefighters' challenge, held from May 24 to 26, 2018 at the
Velodrome in Saint-Quentin-en-Yvelines. The Group has been a
partner in this event since the first edition in 2016, and each year
provides numerous vehicles for use by firefighters for extrication.
This year, 85 vehicles were provided for the “Extraction Challenge".

The event allowed 22 firefighting teams to compete in road rescue
(extrication) and emergency rescue events. They included three
foreign teams from the United Kingdom, the United States and
Taiwan, which participated in the off-competition challenge. For
more information, go to: www.pompiers.fr/actualites/renault-et-les-
sapeurs-pompiers-de-france-un-partenariat-exemplaire- pour-les/.

Groupe Renault has also become a member of the World Rescue
Organization (the only carmaker to date).

Consideration of technological developments and
electrical risks

Vehicles are equipped with increasingly efficient safety systems, but
they also pack in more technologies that complicate the work of
emergency services.Groupe Renault's commitment to improving
road safety can also be seen in technical and R&D collaborations,
which take into account these new technological risks and include
vehicle extrication and fire extinguishing tests on vehicles that use
new energy sources. The Group, regularly donates several hundred
latest-generation vehicles for training the fire service in highway
rescue.

The implemented strategy focuses on four factors:

e improving firefighters’ knowledge of the Group's vehicles;

e acknowledgment of constraints experienced by firefighters during
their work by engineers and designers working on new products;

e implementation of research and innovation projects;
e technical modification to vehicles.

Emergency Response Guides on the Group's electric vehicles have
been available for emergency services for several years, as have
decision support sheets for use in the event of a fire or where
extrication is needed. These documents - for which a new ISO
standard has been brought in to ensure that carmakers offer
emergency services a single and easier-to-understand format — are
designed collaboratively with emergency services so that they match
their real needs as closely as possible (this is a particularity of French
carmakers).

Emergency services needs are taken into account from the design
stage of vehicles. As an example, fireman access is already a feature of
the ZOE, ZOE Long Range, KANGOO Z.E. Long Range and MASTER Z.E.
It will be fitted on all future electric and hybrid vehicles of the range.

Fireman access is a heat-fusible part (plastic that melts in heat)
placed on the electric vehicle chassis. In the event of malicious fire, it
allows firefighters to access the 400 volt battery below with their fire
hose. The aim is to drown the battery by filling it with water, which is
the only way to turn off a lithium ion battery quickly and
permanently. This allows firefighters to extinguish the fire in less
than a minute, as opposed to 45 minutes in its absence. Groupe
Renault is currently the only carmaker to offer this assistance to
firefighters.

Find out more at www.groupe.renault.com
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The Rescue Code provides firefighters with another tool enabling
them to carry out extrication maneuvers more quickly and
effectively. It is a QR code that the customer can affix on the
windshield or rear window. It allows firefighters to access the
damaged vehicle's decision support sheet on the rescue site, thanks
to a free application co-developed by a start-up, the French fire
department and Renault. It includes information for each model,
allowing firefighters to perform their extrication maneuvers safely
for themselves and the victims.

Other measures implemented in 2018 included:

e studies on the best position for the service plug and fireman
access on future electric and hybrid vehicles in the Renault range;

e drawing up design rules for vehicle projects taking into account
the interventions of the emergency services;

e organization of the annual Renault Tertiary Road Safety Seminar
at the Technocentre, attended by 300 firefighters and Renault
engineers. Technical exchanges with the engineering professions;

e participation in various French and foreign exhibitions dedicated
to rescue in 2018: rescue Expo, annual conference of French
firefighters; trade fairs in Slovenia and Finland, and the
international challenge on freeing people from wrecked vehicles;

e organization of training sessions to improve road traffic rescue for
the firefighters of Slovenia, the Netherlands, Finland and
Switzerland, as well as several Departmental Fire and Rescue
Services (SDIS): 500 firefighters concerned;

e active participation in the consideration by Euro NCAP of fire
service interventions after accidents to define the new ratings for
vehicles from 2020.

2.2.3.2 Integrating new technologies

The vehicle of the future will be zero emission, communicative and
driverless. The communicating vehicle will be connected with other
vehicles, with the road and with the environment. Vehicles will share
information regarding their location, speed and expected itinerary,
etc. They will also act as sensors for other vehicles, indicating traffic,
road issues, etc. The information obtained will be used first and
foremost to provide safety services (incident warnings for onward
route, roads or areas with specific hazards, etc.) as well as traffic
services (congestion, alternative real-time itineraries, etc.).

Vehicle autonomy is being phased in, starting with partial or
conditional autonomy depending on the driving situations
envisaged.

Clearly one of the main challenges is to ensure the safety of all users
on roads that are increasingly connected and automated. Renault is
therefore working both in-house and with Nissan, VeDeCom, the
scientific community and industrial partners, as well as with
government agencies, on all aspects of safety:

SUSTAINABLE MOBILITY

e operational safety;

e overall product safety;

e regulatory compliance (technical and Highway code);

e compliance with the European Statement of Principles on
Human-Machine Interface;

e development of international norms and standards;

e definition of possible applications for connectivity and automation
services compatible with planned or foreseeable usage, including
any potential distractions;

e compliance with the laws on personal data records;

The goal is to demonstrate this safety through six types of testing, to
test and validate the performance and safety of the services and
associated technical solutions:

e basic operational tests using test facilities and simulations,
e operational tests on test tracks,

e operational tests on open roads with escort vehicles,

e service tests on authorized open roads,

e “large-scale” service tests on authorized open roads,

e pre-commercialization pilot tests.

The connected vehicle is already a reality as part of the collaborative
SCOOP®@F project. Partially automated vehicles with simple initial
cases of use will take their place in the Renault range before 2020.

2.2.3.3  Overall product safety

In terms of general product safety, Renault has defined a general
policy to be followed, based on:

e areference database of customer events considered by Renault to
be potentially safety-related. These events are addressed
systematically during visits to dealerships or, by a recall. This
system is updated regularly;

e astructure with general product safety representatives in each of
the large entities involved in product safety, under the authority of
an Expert Leader (see 2.3.1.3 “The expertise network to support
the Mid-Term Plan");

e the «creation of safety documentation for each project
(demonstration of safety risk control documentation), covering
engineering, manufacture, sales and after-sales. This
documentation is created and validated according to specific rules
and processes and signed by the Chief Engineer of the relevant
project and by the Renault Expert Leader in product operational
safety and overall safety;

e the establishment and introduction of training/awareness-raising
sessions for relevant Renault employees.

GROUPE RENAULT | REGISTRATION DOCUMENT 2018
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2.3 INGLUSION

2.3.1 _
commitment

In 2018, Groupe Renault's human capital comprised 183,002 women
and men in the 152 entities and 37 countries in which it operates.
Each and every one of them uses their skills and commitment for
long-term fulfillment of our customers’ expectations, while
reflecting society's diversity.

Committed to sustainable growth, Groupe Renault implements a
global, fair and competitive HR policy. HR standards, processes and
policies (implemented worldwide) provide a shared reference
framework,  which  ensures fairness, transparency and
professionalism for all employees.

To continue to adapt to the new challenges in the Automotive
segment and to changes in mobility services, the Group has
introduced an HR policy with a global vision to ensure that Renault
as a company is fast-moving, innovative, effective and eager to
learn. This policy is based around high-quality social dialog both
locally and globally, and is focused on three priorities:

e acquiring the necessary resources and skills to prepare for
tomorrow's mobility;

e accelerating employee development and the diversity of our
teams;

e developing a motivating, empowering and appealing working
environment.

Methodological note

The social performance indicators respond to the principal risks
identified in the the Extra-financial performance declaration (EFPD),
in line with Order no. 2017-1180 of July 19, 2017, successively
amended by Act no. 2018-771 of September 5, 2018 on the freedom
to choose one's future career, the anti-fraud Act no. 2018-898 of
October 23, 2018, and Act no. 2018-938 of October 30, 2018 to
balance trade relationships in the agri-foods sector and provide food
that is healthy, sustainable and accessible to all, and Decree no.
2017-1265 of August 9, 2017. These new provisions replace the
"Grenelle 2" provisions previously applied.

Consolidation scope

The consolidation scope covers the Group’s subsidiaries consolidated
fully or corresponding to the definitions of a joint operation.

Several scopes are used in this chapter:

e global, covering 100% of the Group's employees including
AVTOVAZ;
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e fully consolidated subsidiaries, covering 151 entities (out of 152)
and 97.5% of the Group's employees; the Company that meets the
definition of a joint operation is RNTBCI (India) for 66.67%;

Some indicators do not cover 100% of the consolidated scope
notably due to data unavailability. The reporting scope for Health
and Safety data, for example, covers the Group’s global scope,
including AVTOVAZ Togliatti plant, and excluding AVTOVAZ group
subsidiaries and one other subsidiary (Tandil).

Data collection process and definitions and calculation methods of
some indicators set out in the appendices concerning social
commitment 2.5.2.

2.3.1.1  Boosting Groupe Renault’s image as a

leading employer

At a time of digital revolution and the emergence of disruptive
technologies at an increasing pace, new businesses are changing the
skills set needed by the company. All levels of qualification are
affected by these transformations, from production operators to
support functions, management and senior management. And
identification of the best talent is taking place in an increasingly
competitive market because it is not confined to the automotive
sector. To anticipate and adapt to these rapid changes, Groupe
Renault is recruiting new employees with a wide range of profiles
and expertise in all the regions where it operates. This means
identifying, attracting and fostering the integration and
development of talent from increasingly mobile generations, an aim
it has made central to its HR policy.

A.  Move our World Forward

This global ambition is based on defining and promoting a new
employer promise, summarized by the broad tagline of Move our
World Forward.

The promise is based on three strong ideas: What benefits do our
candidates receive, and what do we want them to remember about
Groupe Renault’s business and HR vision? Why choose our industry?
To reinvent mobility for everyone. Why choose us as a manufacturer?
To benefit from the diversity of the Alliance. What HR promise do we
make each day? To grow with us and have an impact.

With this new employer image, Groupe Renault is also expressing
the skills and profiles that it wishes to attract, i.e., like our vehicles,
candidates should be: “Mobile", "Connected" and "Autonomous".

Find out more at www.groupe.renault.com
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In 2018, we gradually updated our various communication channels
with our new Employer Image campaign, the aim being to provide a
unique and consistent candidate experience for all communications
formats and countries in which the Group communicates.

In 2018, Groupe Renault also continued to invest in a digital HR
presence and social media profiles, particularly LinkedIn, the world’s
leading professional social network. We trial a number of HR
solutions including recruiter licenses, Career pages and innovative
tools to boost our appeal. Country-specific Career pages have been
launched for France, Spain, Russia, Romania, Turkey, Argentina,
Brazil, India and Morocco, together with a corporate page. This is an
essential tool in the communication strategy of a company that
wants to manage its online presence, promote its employer brand
strategy, demonstrate its relevance and present its products and
services innovatively through content customization. Followers of
the pages can opt to receive information about the Company, its
products, and new career opportunities that are posted on the sites.
In addition, new corporate guidelines were produced by the team in
charge of the Group's digital communication and shared with all
contributors, including a section specifically dedicated to the
employer brand.

Actions are just as crucial as words in ensuring that Groupe Renault
is a very appealing employer. We therefore involve all employees in
the process.

Our new employer promise will therefore have an impact on the
different stages of the candidate and employee experience
(attraction, recruitment, integration, commitment and retention). In
2018, appeal and recruitment were accordingly covered by an
awareness campaign to ensure that the Group's recruitment staff
understood these new messages, with an emphasis on the
recruitment interview as an excellent opportunity to communicate
our EVP (Employer Value Proposition).

Our current priority is to build a strategy to promote commitment
and retention of talent, with a particular focus on analyzing external
benchmarks and successful initiatives in different worldwide regions,
particularly in terms of quality of life at work.

B. Acquiring the necessary resources and skills

2018 was marked by the continued growth of the Group’s workforce
throughout the world, to cope with technological breakthroughs,
develop the quality of products and services to customers. This
growth is mainly related to that of the production workforce
following the reduction of rates of use of temporary staff, in order to
favor the continued improvement of the quality of our products. The
workforce in the Research and Development teams was also
strengthened, to acquire the strategic skills necessary for the
development of connected, electric, autonomous and shared
vehicles.

a) Breakdown of workforce by Region over three years and average workforce FEZ20F] [0t

Scope of labor reporting 2016 2017 2018 Percentage in 2018
GROUP* (PERMANENT + FIXED-TERM) 124,849 181,344 183,002
Europe 70,616 72,132 73,094 39.9%
o/w France 46,240 47,711 48,603 26.6%
Eurasia 26,855 78,255 78,271 42.8%
of which AVTOVAZ - 49,771 48,590 26.6%
Americas 10,120 12,431 12,291 6.7%
Asia - Pacific 4,499 4,531 4,497 2.5%
Africa — Middle-East - India 12,759 13,995 14,849 8.1%
Average Group workforce without AVTOVAZ 122,493 128,211 132,993

* Expatriates are counted in their home country.

As of December 31, 2018, the Group's workforce (permanent +
fixed-term contracts), including AVTOVAZ, totaled 183,002
employees, with 179,465 in the Automotive division and 3,537 in the
Finance division.

The Group’s employees work in 37 countries, organized into five
Regions. The “10 major countries” (Argentina, Brazil, France, India,
Morocco, Romania, Russia, South Korea, Spain and Turkey) account
for 92% of total employees.

b) Breakdown of recruitment [EZ1ITY

The total volume of recruitment for 2018 was practically unchanged
compared to the previous year: 25,997 people (on temporary and
permanent contracts), representing an increase of 2.2% compared to
2017. These recruitments have fulfilled the requirements of
production units, particularly in France, Russia, Spain, Romania,
Turkey, Morocco and Slovenia. They also strengthened the skills
necessary to develop the mobility solutions of the future, notably in
France, India and Romania. Lastly, they strengthen the abilities of
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the commercial network to respond to the demand for services from
our customers, particularly in France.

In France, the CAP 2020 agreement signed on January 13, 2017
defined a commitment to 3,600 new hires on permanent contracts
over three years, a commitment brought to 5,000 by an amendment

RECRUITMENT BREAKDOWN BY REGION OVER THREE YEARS

signed in April. Since 2017, 4750 new hires were made. Added to the
2,300 other hires in the sales network and RCl, Renault recruited
7,050 new staff on permanent contracts in France in 2017 and 2018.
As of December31, 2018, Renault had also recruited 1,700
apprentices under the agreement.
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c) Breakdown of redundancies [S33111
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At the same time, the number of dismissals stood at 2,279 people, down compared to 2017 (2,797).
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C. Engagement and enablement of employees

From January 21 to February 8, 2019, all Group employees were
invited to express their views in terms of engagement through the
Group employee survey, conducted by an independent firm. With a
response rate of 90%, participation remained high. The results show
that the Group's employees continue to have a high level of
engagement and that the enablement indicator (the conditions for
success) continues to progress. Of all the questions submitted to
employees, 24 saw improved results, six a stable reading and only
four a deterioration.

Engagement results

80
78
76

78 78
76
75
74
74
72
72
70
68
66
64
62
60 - - - - - -
2013 2014 2015 2016 2017 2019"

* Survey initially planned for late 2018, conducted in January 2019

EMPLOYEES AS ENGAGED AS EVER

The level of engagement of the Group’s employees, in other words
the company’s ability to stimulate its employees’ enthusiasm, to give
the best of themselves, is one of the company’s strong points. Still at
a high rate (78%), it is stable compared with 2017, well above the
global standard ™ (11 points higher) and much higher than in high-
performing companies @, Turkey stands out, with an impressive
16-point increase compared with 2017, as do Argentina and Morocco
(a three point increase).

Moreover, 85% of employees say they are proud to work for the
company, and 74% that they would recommend Groupe Renault as
an employer.

FAVORABLE CONDITIONS FOR SUCCESS

The second indicator, enablement, describes Groupe Renault's ability
to create the right conditions that enable each employee to perform
his/her duties in the best possible way. At 71%, it was up one point
compared with 2017, well above global standard (four points higher)
and very close to the level of high-performing companies. The
increase was particularly pronounced in Turkey (+12 points) and
Argentina (five points higher).

Moreover, 69% of respondents agree that there is no major obstacle
in their team preventing them from doing their job well (+2 points
compared with 2017 and 11 points above the global standard). In

addition, 76% agree that their work allows them to use their skills
and know-how well. This represents a decline of one point compared
with 2017, but is still above the global standard..

Enablement results
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* Survey initially planned for late 2018, conducted in January 2019

NOTABLE PROGRESS BUT AVENUES OF IMPROVEMENT REMAIN
Built on the results of the previous survey, several action plans have
been implemented to improve organization and processes, as well as
the working environment. And they have paid off, since 60% of
employees think that the work organization allows for quality work
(a four point increase compared with 2017) and 62% have a good
perception of material working conditions in the company (a five
point increase). These results reflect improvements made to date.
However, efforts must continue in 2019, as our readings are still
below the global standard.

Another notable improvement is that 73% of employees agree that
the company offers good opportunities for learning and
development. This is eight points higher than in 2017 and above the
standard for high-performing companies. The increase was
particularly noteworthy in France, with a gain of nine points
compared with 2017.

The survey responses also confirm the Renault Way principles of
action as priorities for the Group's employees, in particular “Always
keep the customer in mind". This is reflected in the fact that 85% of
respondents say that people in their team are committed to
providing quality products and services (up one point compared with
2017) and that 72% of employees agree that the products and
services delivered to customers are of good quality (up two points).

The Groupe Renault employee survey provides the company with a
snapshot of employee perception, which it can use as a progress
indicator. The aim is for the business activities, countries and sites to
take ownership of their own results which they can use to identify
progress drivers to enable them to put together their 2019 action
plans. The results of this survey improve the motivation and
performance of all employees.

(1) Global standard: reference based on the average of the results of all companies in the Korn Ferry Studies panel.
(2) High-performing companies standard: a benchmark based on the average of the top 55 best-performing organizations in the world among

Korn Ferry studies.
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2.3.1.2 Develoring talent, promoting diversity and supporting management quality

Convinced that diversity is a fundamental performance driver, Groupe Renault is developing and promoting the complementarity of the
backgrounds and personalities of its teams. The group’s inclusion policy is aimed at creating an environment of trust and mutual understanding
in which each person at the company, regardless of their age, disability, gender, origin, physical condition, religion or sexual orientation, feels at
ease and can be themselves. This enables them to express their individual potential and thereby contribute to collective performance.

“Position paper” drawn up by the Diversity and Inclusion Committee in 2018. This Committee,
chaired by the Group's CEO, defines the Company’s inclusion policy strategy.

A. Better reflect customer diversity within
Renault teams

a) An approach that fosters community spirit

In order to prevent any form of discrimination, to guarantee
everyone equal access to employment and to develop within the
Company, the Group has built its diversity and inclusion policy
around key issues, such as disability, intergenerational and
intercultural relations, gender diversity, sexual orientation and
gender identity, and religion. Groupe Renault's commitment towards
all forms of diversity and against any kind of discrimination is
reflected in the Global Framework Agreement signed on July 2, 2013
“Committing together for sustainable growth and development”.

Adopted at the highest level of the Company and implemented by
various stakeholders (Management, Human Resources, CSR, ethics,
social partners and staff volunteers), this ambition is channeled
through a multi-action plan.

Conscious of the limitations of the current “silo” approach to
diversity, Groupe Renault has now moved towards a more
cross-cutting, inclusive policy. To this end, it set up a broad-based
think tank and decision-making body, the Diversity and Inclusion
Committee, composed of members of the Groupe Renault Executive
Committee and Management Committee, in 2017. Its role is to
define the framework of Groupe Renault’s inclusion and diversity
policy by taking a holistic view and approach that encompass the
entire spectrum of diversity issues.

Following the Diversity and Inclusion Committee, in 2018:

e anew position paper (document defining the diversity scope to be
applied to the Group as a whole) was approved;

e the serious game “Together in Diversity” was created at the end of
2018. This Company-wide training course covers various diversity
topics - disability, intercultural, intergenerational, gender
diversity, sexual orientation and gender identity, religion and
trade unions — will be rolled out in the Group in 2019 on the
LEARNING@RENAULT digital training platform. Both male and
female employees can access this e-learning course, based on
actual case studies, which takes the form of a serious game. The
course allows them to interact with various scenarios which raise
awareness of diversity and inclusion in a professional
environment, enabling them to better understand these scenarios
and react accordingly. This e-learning course will initially be
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available in French and English. The scenarios and educational
materials are adapted to French culture and regulations. The
purpose is to disseminate and further strengthen support for the
Group's diversity and inclusion policy;

e in July 2018, the Group Marketing department sent a guide to
diversity in communications to Country Marketing departments,
with the aim of ensuring that communications (advertising, social
media, events, etc.) comply with our diversity and inclusion policy
(non-discrimination, non-stigmatism).

To help change attitudes in this direction, “Mobilize diversity”
(Yammer), an internal community open to everyone, was created in
October 2017 at the occasion of the first meeting of the Diversity
and Inclusion Committee. At the end of 2018, it had more than 5,200
members, who discuss and share ideas and actions on
diversity-related issues. Meanwhile, as part of the Mobilize Days in
June 2018, the Flins plant introduced a Diversity Charter which
summarizes the site's various commitments in this area. This Charter
has also been introduced at other sites, such as the Sandouville
plant.

b) Gender diversity within the Company

As of December 31, 2018, the number of women as a percentage of
the Group's total employees continued to rise owing to the proactive
policy on diversity in recruitment. Women now make up 25.3% of the
Group's employees, compared with 24.8% at end-2017.

BREAKDOWN OF WOMEN/MEN IN THE WORKFORCE
OVER THREE YEARS IEZil
I 24.8% I 25.3%

I 19.0%
75.2% 74.7%

81.0%

2016 2017 2018

Men @ Women

Find out more at www.groupe.renault.com
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BREAKDOWN OF WOMEN/MEN BY REGION
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The breakdown of women/men is calculated on the basis of the
global scope as of December 31, 2018.

In order to promote gender diversity, in early 2010, Renault launched
Women@Renault, a comprehensive plan for improving the
representation of women at all levels of the Company. This system is
based on two complementary components: a Human Resources plan
and a social network.

The first component, Human Resources, involves talent
management (recruitment, training, career management) and
Renault has set quantifiable targets for the plan.

At the end of 2018, women accounted for 25.3% of the workforce
(including AVTOVAZ), 19.9% of white-collar managers, and 22.2% of
Executive Committee members. Female representation is measured
at all levels of the Company. Renault exceeded its objective with
27.4% of women in key positions in the Group (approximately 2,000
positions) versus 27% in 2017. It also maintained the percentage of
women on the Group’s Board of directors in 2018 at the same level
as 2017, 43.7% (in accordance with the AFEP-MEDEF Code).

In addition to these quantified targets, women are also offered tools
to assist with their development, through specific mentoring and
training schemes enabling them to fulfill their potential and
demonstrate leadership.

Renault is also attentive to the issue of gender equality and of
promoting a work-life balance for everyone.

The second component of the Women(@Renault plan is based on an
internal social network which from the outset has been mixed,
international and multi-category, where men and women discuss
the progress of the equality initiative and analyze best practices. The
network currently has more than 4,600 members in 14 countries,
24% of whom are men (compared with 14% in 2014).

Since 2014, the Group has sought to engage men more closely in its
gender diversity policy, as they still make up the majority of the
Company's workforce. Their involvement is therefore essential to
further the issue within the business community.

The network organizes events and initiatives to promote diversity
both at a central level and in the various countries.

In 2018, lunches, round tables and debates were organized at the
Company (in France and worldwide), in which both women and men
took part. Professional and personal development workshops were
organized by Women@Renault on topics such as “working with
yourself to work better with others”, “switching to a more
harmonious frequency in order to grow professionally”, “effective
time management” and “what we can all gain from gender
diversity”. These events are open to both men and women to
enhance the debate.

In March 2018, Groupe Renault was involved in the eighth edition of
the “Printemps de la Mixité” (Spring gender diversity event),
formerly known as “Printemps des femmes”. This annual event
attracts both men and women from major French companies.

In 2018, Groupe Renault continued its partnership with the “Elles
Bougent"” association in France. The goal of these female mentors,
which include almost 100 Renault employee volunteers, is to create
a dialog with these young women and encourage them to consider
scientific and technical careers. “Elles Bougent” and its partners
invited 120 young female high school and university students to an
exclusive visit of the 2018 Paris Motor Show. The Association is also
extending its reach internationally. It is now in contact with Renault
Spain and Renault Do Brasil.

Renault is a member of Observatoire de la Parentalité. This
organization manages a network of stakeholders involved in
corporate parenthood in a bid to strike a balance between
professional and private life. These two issues play an important part
in Renault’s philosophy and actions.

In 2018, the Company continued its commitment to UN Women
(France), a commitment first made in 2016. On International
Women's Day on March 8, Groupe Renault launched the HeForShe
solidarity initiative. The Company's Corporate Social Responsibility
department decided to launch a mini website, on which people could
register in just “two clicks” to support the initiative, with the aim of
boosting the involvement of Groupe Renault employees (men, in
particular) in gender equality and diversity issues. The website
contains practical information on how to make a difference
day-to-day: https://heforshe.renault.com.

A few examples of Groupe Renault initiatives in different countries:

Women@Renault Argentina

Renault Argentina joined the W20 forum held in Buenos Aires on
February 27, 2018, in preparation for the 2018 G20. Its purpose was
to influence the decisions made by the G20, by increasing female
involvement in the global economy.

Women@Renault Colombia
Renault Colombia and its Chief Executive Officer joined the “Modo
Rosa" initiative to mark International Breast Cancer Day.

Women@Renault in France
Groupe Renault has been a partner of the WAVE (Women and
Vehicles in Europe) association since its inception in 2008.

Like other Group plants, the Sandouville plant took part in the
Dexterity Olympics. There were 92 participants, 25 of whom were
women (27% of the total participants, despite women making up
only 17% of the plant’s workforce).

In addition, 135 female employees from the Cléon plant took part in
the 8th "Riviere Rose" walk/race to support fight against breast
cancer.
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Women@Renault India

RNTBCI organized a marathon on October 10, 2018 to support “Run for
the Girl Child". The cause supports education for disadvantaged girls in
India, and pays for educational costs including school supplies,
uniforms and school satchels. 850 RNTCI employees (85% men and
15% women) took part in the marathon with their families and friends.

Women@Renault Slovenia

Women@Renault let's race: an all-female event was held in a
traditionally male activity. On September20, seven female
employees took partin a Twingo RS drag race.

The Renault-Nissan-Mitsubishi Alliance partnered with the
Women's Forum in France in 2018 for the eleventh consecutive year.
The purpose of these annual meetings of international leaders is to
create a level playing field for women in industry, academia, politics
and society. The Renault-Nissan-Mitsubishi  Alliance was
represented this year by a delegation of 39 Renault, Nissan and
Mitsubishi women and men from 11 countries.

C) Sexual orientation and gender identity

In 2018, Groupe Renault was partner of the “Paris 2018 Gay Games”,
held from August 4-12, 2018. Open to everyone (regardless of age,
gender identity, sexual orientation, ethnicity or health), this is the
largest global sporting and cultural event organized by the gay
community. The partnership enabled 54 volunteer employees to
show their support and/or take part in sporting challenges, providing
an opportunity for Groupe Renault to change attitudes and open up
a dialog on this subject.

d) Promoting talent at all ages [E520 19

Large-scale recruitment plans have maintained a balanced
breakdown of workforce by age: 17.8% of employees are under 30,
31.9% are between 30 and 39, 29.5% are between 40 and 49, and
20.8% are over 50.

BREAKDOWN OF WORKFORCE BY AGE
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The breakdown by age is calculated on the global scope as of
December 31, 2018.

Renault is committed to developing talent at all ages, particularly by
supporting young people's integration into the workplace and
capitalizing on the experience of seniors.

The three-year agreement on work activity for the sustainable
performance of Renault in France, signed in January 2017,
encourages the employment of young people and older workers. It
states that 30% of new hires on permanent contracts must be young
people under 30, 40% of whom must have joined the Company
under its youth policy at the end of the agreement. For example: in
2018, more than 44% of new hires (in all socio-professional
categories combined) were under 30.

In addition, Renault pursues an active policy that begins in school
and continues until those involved enter the workplace. One of the
goals of the CAP 2020 agreement is that 40% of new hires under 30
must have been recruited under the youth policy, either on
work/study contracts, as interns or on work placements.

Groupe Renault develops programs and actions to forge links
between the worlds of education and employment, and to
professionalize and develop their employability, with a particular
focus on the promotion of diversity and equal opportunities. The
activities that the Group carries out through the Renault Foundation
in partnership with schools, colleges and universities are described in
section 2.3.2.1.

In 2017, against a backdrop of large-scale recruitment, Renault was
particularly active in France, in terms of employment, links with
schools and sponsorship:

e at end-2018, nearly 2,400 young people were in work-study
contracts at Groupe Renault in France (including some 280
professional training contracts and 80 CIFRE [training through
research] contracts). In addition, the Company provided
internships to nearly 1,200 young people over the course of the
year. Internships and work/study contracts are one of the main
recruitment pools for permanent hires. A registration process has
been set up for applicants with the necessary skills for work/study
and intern positions. In addition, for the second year running, an
internal forum for people on work/study contracts and interns was
held at the TCR, where they could meet our recruiters and receive
assistance (with workshops on how to write a CV and search for
jobs on social media). The aim was to assist them in the
job-seeking process, both internally and outside the Group;

e as part of its school's policy, Renault has provided funds to 319
eligible teaching establishments and organizations under the
apprenticeship tax;

e since 2006, Renault has organized, in partnership with the
education sector and other companies, the “Course in Progress”;
the Group is also involved in sponsorship and partnership
activities (see section 2.3.3.1);

e in 2018 the “TWIZY Contest” innovation challenge went global,
with nine teams of students taking part.

Find out more at www.groupe.renault.com
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e) Integration of people with disabilities into the

workforce [351 KDL

The Company has embarked on the internationalization of its
disability policy, creating a link/awareness between country
initiatives in order to change attitudes towards disability in the
workplace and within society in general, to help people with
disabilities integrate into the workforce: improving the employability
of disabled people (recruitment and retention), challenging
preconceptions of disability, ensuring greater accessibility, adapting
workstations and providing training.

The employment rate for people with disabilities is 2.38%, a slight
decline from the rate of 2.54% seen in 2017 at Group level.

To support the internationalization of its disability policy, in 2017 the
Company entered into a three-year partnership with the NGO
Handicap International. It hopes to benefit from the organization's
reputation, legitimacy, visibility and international expertise in
disability. The partnership is based around the subject of
professional integration. Links have already been forged between
Handicap International and several countries (Renault
Algeria/Renault Morocco), with the purpose of entering into an
agreement for 2019.

A few examples of the actions implemented in the Group's host
countries:

Algeria

On World Diabetes Day, Renault Algérie Production organized a
screening day for the plant's employees. More than 180 screening
tests were carried out.

France

During the first year of application of the new agreement in favor of
the professional and social integration of disabled people, signed
with all of the trade unions, in 2018, the Company continued its
actions in favor of the disabled, with two priorities:

e theintegration of disabled employees. 33 people joined the Company;

e the development of business flows with the sheltered sector.
Sustained efforts are made in matters of maintenance in
employment and in preventing the risk of professional exclusion.

The internal social network Handi@Renault currently has more
than 1,700 members (compared with 1,400 at the end of 2016), both
disabled and non-disabled. This is a platform where employees can
talk about disability, share the latest news, report any issues
encountered and share best practices. It also supports actions that
promote the employment of people with disabilities and raises
awareness of disability.

Handi@Renault holds regular events to help change opinions on
disability. The following are some examples:

e 2018 saw the development of the first Diversity Actions Kit. It is
available off-the-shelf for any entity that wishes to launch or
boost its diversity procedures. The kit was tested in France during
preparations for the 2018 International Day of People with
Disabilities. In addition 11 French sites deployed actions on and
around December 3, 2018 including the Renault Head Office,
Cergy, Villeroy, Choisy, Flins, Renault Tech, Sandouville, Cléon,
SOFRASTOCK, Lardy and the Technocentre);

e initiatives were put in place to raise employee awareness,
specifically on the concept of invisible disabilities. The Lardy, Le
Plessis and Technocentre sites and the Sandouville, Flins and
Cléon plants organized conferences on the “dys” disorders
(dyslexia, dyscalculia, dysphasia, etc.). The Flins plant also
organized a conference where the speakers included Philippe
Croizon. The well-known athlete and quadruple amputee came to
raise plant employees’ awareness on disabilities. His unique talk
aimed to help change opinions on disability;

e employees and parents of disabled children created the Yammer
“Handimoitout” with the support of Handi@Renault, which is
open to all people directly or indirectly affected by disability, for
mutual aid and assistance, sharing advice, etc.;

e in sport, the Handi@Renault plan has led to several partnerships,
notably with the French Sports Federation for Disabled People,
which the Company (the Renault Foundation since 2018) has
partnered for around 20 years by providing funding and vehicles.
In return, the Federation assists Renault with training and
awareness-raising initiatives; Renault is also continuing its
sporting initiatives to raise disability awareness. For example:

. thanks to Renault's support and the involvement of a Groupe
Renault employee, Plessis Robinson Volley Ball (PRVB) has
opened a volleyball team for people with mental disabilities.
PRVB has been awarded the “volley santé niveau 2" (volleyball
health level 2) ranking,

« "Courir pour Camille” Association: A team of Renault volunteers
took part in an event in Sceaux, France, pushing Camille in her
joélette (a single-wheel all-terrain wheelchair for a disabled child),

. Groupe Renault volunteers represented Rouen ARRED (Rouen
Association for Rehabilitation of Children with Impairments) in
the joélette world racing championship;

e in France, Renault has also continued its partnership with
ARPEJEH (a French association that supports young disabled
students), and encourages its employees to explain their jobs to
young disabled students.

Colombia

To mark the International Day of People with Disabilities,
Renault-Sofasa donated a MASTER van to the organization Crear
Unidos, which works to educate young people with cognitive
disabilities (e.g. Down syndrome or autism), and develop their skills
(sports, integration into professional life). The donation was made
directly by CEO Matthieu Tenenbaum, on behalf of Groupe Renault
and the Renault Foundation.

Turkey

During the International Day of People with Disabilities, a video was
shown demonstrating the sign language words most commonly-
used on a day-to-day basis. This provided yet another occasion for
Oyak Renault employees to meet.

Moreover, as part of the secondary school studies qualification
ceremony for people with disabilities held by the Nilufer Special
Education High School of MEB, the municipal Vice-President and the
school's Principal recognized Renault for the practical support and
encouragement it had offered disabled students.
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B. Performance appraisal, career development
and employee compensation

In 2012, Groupe Renault launched a global tool which comprises
three aspects: performance appraisal, employee development and
employee compensation (white-collar only). The implementation of
the Talent@Renault tool in 35 countries has ensured that the
system is fair while increasing its competitive edge.

Talent@Renault is designed to be used by managers, white-collar
employees and HR staff.

a) Performance appraisal

Performance is assessed on the basis of three principles: team spirit,
shared criteria, and dialog, using the performance review.

Job performance is assessed according to specific criteria that are
identical for all employees. The assessment made by the employee’s
manager is now systematically supplemented with an appraisal by
other staff members, to ensure greater consistency and fairness
within the Company. The assessment is based on a discussion
between manager and employee during the annual performance
review. The performance review is an opportunity to look at the
results of the past year, to set objectives for the year ahead, and to
discuss the employee’s contribution to the Company's performance.

This review is also when employees formalize their training requests
and discuss their career outlook with their manager. If results fall
short of expectations, an improvement plan is implemented by the
manager and employee to give fresh impetus to individual
performance.

b) Employee development

Talent@Renault also provides a way to share common policies and
practices in employee development (white-collar) at Group level,
such as the criteria for selecting high-potential individuals, the
systematic implementation of development programs for these
people that include a career plan.

Talent@Renault is now a tool for better management of the
succession plans for the key positions in the Company.

¢) Employee compensation [ZZ0i1

The compensation of white-collar staff is based on:

e the level of responsibility. Positions have been assessed
according to their level of responsibility, using to the Korn Ferry
Hay Group international methodology. This assessment makes it

possible to draw up a complete internal mapping of positions
across the various business lines and Regions, thereby ensuring
greater transparency and global equality of career paths. Another
advantage is that Renault can compare its pay scales with the
market to better manage competitiveness and the attractiveness
of the compensation policy. The fixed and variable compensation
system is now determined on the basis of this job classification.
This job assessment method has been introduced in 37 Group
countries;

e job mastery, or the capacity to perform a role, defined with
precise and shared criteria to make assessment more objective
and standardized within the Group;

e the extent to which targets are achieved.
Analysis of these three components ensures that compensation is

based on the individual's contribution to the Company, independent
of any other factor.

The variable part of the compensation of managers and executives is
calculated according to the following principles:

e the higher the level of responsibility, the higher the percentage of
variable compensation;

e the higher the level of responsibility, the higher the percentage of
collective targets;

e payment of variable compensation is determined by achievement
of three targets at Group level.
Two systems are applied:

e a Group system for executives in positions with the highest levels
of responsibility;

e a system defined at country level for other managers and
executives.

The compensation of senior executives is discussed in section 3.2.

Group profit-sharing

Renault has an incentive scheme for employees in France that
includes the redistribution of Group profits as well as bonus
payments for contributions to site performance.

2018 FINANCIAL YEAR

A new agreement for 2017-2019 was signed on March 10, 2017. As
before, this agreement has two parts:

e profit-sharing linked to the Group's operating margin;

e |ocalincentive schemes based on site performance.

Over the past three years, profit-sharing and performance-related bonuses at Renault s.a.s. totaled the following amounts:

Year (€ million)

Aggregate amount: financial incentive + performance-related bonuses

2016
2017
2018

156.2
178.8
170.7
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d) Employee stock ownership and savings

In France, Renault operates a voluntary company savings plan open
to all subsidiaries that are more than 50% owned (10-member
subsidiaries). The plan consists of seven employee mutual funds
(FCPE) invested in accordance with socially responsible investment
(SRI) standards and endorsed by the Labor Union Employee Savings
Committee (Comité Intersyndical de I'Epargne Salariale), and two
FCPE funds invested in company stock (Renault share, ISIN code
FR0O000131906). The securities held in the SRI portfolios are selected
on the basis of the issuer's employment policies, working conditions,
corporate governance, and compliance with environmental
standards. Employees can make top-up payments into these seven
savings funds and the Action Renault Fund throughout the year.

In 2018, the total amount of the incentives invested in the schemes
was €80.8 million, an increase of 2.65% since 2017.

In addition, the total payments in 2018 amounted to €118.5 million.

Renault has introduced a Group Retirement savings scheme (Perco),
enabling employees to build up savings that will be available in the
form of annuities or a lump sum when they retire.

With this system, employees can pay their profit-sharing bonuses,
voluntary payments or part of their individual time savings leave
(CTI, up to 10 days per year) into the plan. In addition, Renault
contributes the equivalent of 30% of the CTI days paid into the plan.

Employees can choose between free management of their savings,
the funds proposed as part of the selected Group savings plan (with
the exception of the Company share ownership funds) or
management through the generational funds in the BNP PARIBAS
PERSPECTIVES range.

In 2018, total payments into Renault's Group savings scheme
amounted to €14.3 million, of which 27.65% came from the cash-out
of paid leave.

The total value of Renault's company savings plans at December 31,
2018 was € 846.24 million (see appendix 2.5.2).

Since December 2015, BNP PARIBAS EGRE has managed the company
savings plan and collective retirement savings plan for Renault.

f) Controlled development of personnel expenses

e) “Share the Future” employee shareholding offering

As part of the disposal of 14 million Renault shares by the French
State, Groupe Renault purchased 1.4 million shares on November 7,
2017 with a view to setting up a shareholding offering reserved for
the Group's employees and former employees. Through its offering,
named “Share the Future” to mirror the Group's strategic “Drive the
Future” plan, Groupe Renault aims to unite and rally its employees
worldwide and involve them in creating long-term value for the
Group while simultaneously developing their sense of belonging. The
Board of Directors agreed the terms of the offering on June 15, 2018.

The offering has been rolled out to 10 countries (France, Romania,
Spain, Morocco, Brazil, Turkey, India, South Korea, Argentina and
Slovenia), and covers nearly 120,000 eligible employees.

Subscribers have been able to invest in Renault shares directly (Korea)
or through an FCPE fund (other countries), with preferential terms in
return for the holdings being inaccessible for some five years.

The sale price of shares was fixed on September 7, 2018 by the
Chairman and Chief Executive Officer of Renault SA upon delegation
from the Board of Directors. This discounted subscription price is
€58.32 (the reference price being €72.89, determined based on the
average of the last 20 closing prices on the Euronext Paris market
preceding the date of this decision).

Two offers were available simultaneously: Firstly, a standard offer
with a discount of 20% on the reference price, and secondly, a
leveraged offer with a personal investment and a guaranteed
minimum return, but without the discount (the leveraged offer was
not offered in South Korea due to legal constraints). Employees
subscribing to the offering received a contribution of four free shares
for the first four shares subscribed.

On October2, 2018, at the end of the subscription period,
subscription requests exceeded the 1.4 million shares on offer. After
reducing the investments according to the system set out by the
terms of the scheme, subscribed shares were issued to employees
and former employees on November 7, 2018, exactly one year after
Groupe Renault purchased the shares.

This offer generated a 0.5% increase in the share of capital
collectively held by employees, following the incorporation into the
scheme of two new umbrella FCPE mutual funds, Renault France
and Renault International.

The Group's personnel expenses stood at €6,703 million in 2018, of which €6,416 was for the Automotive branch. They are contained at a level
close to 2017 (+3%). The “10 major countries” (Argentina, Brazil, South Korea, Spain, France, India, Morocco, Romania, Russia and Turkey)

represent 90% of the Group's personnel expenses.

Labor expenses by Region 2016 2017 2018 Average cost 2018
GROUP 5,747 6,502 6,703 36.8
Europe* 4,349 4,512 4,718 65.0

o/w France 3,221 3,368 3,549 73.7
Eurasia 521 1,006 1,052 134

o/wAVTOVAZ - 450 461 9.4
Americas 368 435 400 323
Asia - Pacific 306 323 297 65.7
Africa — Middle-East - India 203 225 236 16.4

* Europe including Renault-Nissan Global Management.
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2.3.1.3  Offer working environments with

training and enlarge the teams

Training and skills management are the essential drivers for
supporting the Group in achieving its objectives. The car industry is
undergoing major change and jobs are increasingly complex: the
mobility of the future will be electric, connected and autonomous.
The Company must therefore not only adapt its skills to develop its
competitive advantage and still better serve its customers, but also
promote development through training in new technologies, notably
digital. Failing to have the necessary skills could affect the Group,
causing a drop in the level of product quality and difficulties in
innovating or in producing or distributing our services and solutions.

A.  Dynamic skills management

Groupe Renault's resource management system aims to define the
anticipated recruitment, training and employee adaptation needs
and implement the corresponding initiatives.

These initiatives, which initially focused on the Engineering and
Manufacturing business activities, were rolled out more generally in
2018 to reach all sectors in order to provide the Company with the
skills it needs to make a success of its Mid-Term business plan.

These skills are identified by the network of experts, the business
managers and external benchmarks so that changes in them can be
anticipated over the long term. After bring trialed in IT and quality,
the use of employee self-assessment is being developed as a way of
mapping out current skill sets. This assessment leads to better
analysis which, in turn, improves prioritization of action plan. The
latter target optimal resource allocation, definition of recruitment
strategies for finding new skills, training plans for the skills that
need to be improved and support for inter-business activity transfers
to accommodate changes in the business and its needs.

The process is supported by the HR department, which adopts a
global approach, challenges the business activities and identifies the
areas for change common to the various entities to better handle the
Group-wide impacts of the changes.

The GPEG (Gestion Prévisionnelle des Emplois et des
Compétences) in France

In France, the "Agreement for the sustainable performance of
Renault in France” (CAP 2020) was signed on January 13, 2017 for
the period 2017-2019. It replaced the “Agreement for a new dynamic
of growth and social development at Renault in France” signed on
March 13, 2013. The Group’s strategic challenges and the resulting
changes in skills in each business line have been discussed with the
labor unions, notably at the Employment and Skills Observatory held
every year. At the end of the Observatory, a map of critical and
sensitive skills was distributed to all employees.
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Drawing on a comprehensive range of tools, the GPEC is a lever for
managing the supply of so-called “critical” skills and the retraining of
employees with so-called “sensitive” skills (see definitions in the
methodological note). In 2018, over 800 employees signed up for the
various initiatives offered: support to start up or takeover a business,
a period of secure voluntary mobility, working part-time towards the
end of one's career, or work exemption for specific careers for
employees who may draw on their pension in the three years after
joining the scheme.

Certified training programs have been developed to enable
employees to change business-lines by teaching them skills that are
both more strategic for the Company and more useful in terms of
employability.

HR offices are located on each site to help and advise employees
interested in the scheme and the various GPEC schemes can be
consulted on the Company intranet site.

As part of its GTEC (Regional Jobs and Skills Management) scheme,
to offer job support and security in France, Renault actively
contributes to the work and deliberations of the skills and
employment office of the Automotive and Mobility Industry (PFA). It
has committed for a period of five years (2017 to 2021) to the PFA's
Attractiveness, Skills and Employment program, praised by the
public authorities for its innovative contribution to employment and
training in the Investissement d'Avenir (Investment in the Future)
program (PIA 2).

Training [F50.3

As part of its "Drive the Future 2017-2022" mid-term plan, Groupe
Renault supports the skills development of its employees to meet its
sustainable growth targets.

The link between skills development and our training offering has
been strengthened thanks to a strong commitment from all players
involved in these activities: academies and business activity
representatives, the training teams and HR, at head office and in the
regions and countries where Groupe Renault operates.

At a global seminar last July, organized by the Group's “Learning &
Development” department, the training managers of the 10 major
countries and main regions came together with the heads of the
functional academies to share with our teams the Group’s training
strategy, which supports employee development throughout their
working life, upholding its status as a learning company.

To support this initiative, a new learning management system
— LEARNING@RENAULT - was rolled out to all Group employees on
January 18, 2018 offering access to 480 digital modules on
cross-functional or managerial topics and the development of
functional skills. To support the continuous development of our
business sectors, we opted to increase our digital training offering to
provide more daily learning opportunities.

Find out more at www.groupe.renault.com
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From August 2018, LEARNING@RENAULT continued to be rolled
out gradually, incorporating in-class training in the following
countries: India, Morocco, Portugal, Romania, Russia, Slovenia, Spain
and Turkey. It was deployed in France on January 7, 2019 giving
access to this global training management system to more than 80%
of the Group’s employees.

The 13 functional academies continue to develop their training
offering worldwide, following up discussions held by our functions to
identify skill requirements and helping to deploy training priorities in
the different countries and subsidiaries.

Accordingly, the Engineering School has finalized a training program
dedicated to chief engineers from AVTOVAZ and has converged with
Nissan towards a first batch of training courses common to the
Alliance in the field of software development. The Engineering
School has improved its training offer for autonomous, electric and
hybrid vehicles and regulatory requirements and standards. This
strengthening resulted in the creation of about 100 new training
courses in 2018, including 24 online courses, in line with the
strategic drivers of the company. Particular examples are the
inclusion of training courses in the Alliance’s new tools (One View,
OneVal) and the creation of a course leading to a professional
certification in project management, run by the new area of
expertise created in April 2018. This training program uses varied
educational activities (in-class, e-learning, self-learning platform,
webinar, social learning and coaching). The participants can also
obtain IPMA (International Project Management Association)
certification to recognize the skills acquired in the company in their
professional career. Also, the “re-skilling” course on the
electrification of vehicles for specialist tests, initiated in 2016 in
partnership with the GRETA in Essonne, was finalized in 2018 with a
seventh module; this course had 74 participants in 2018 (74 in 2017)
for 7,200 hours of training over two years and will continue in 2019.

The Digital Academy'’s task in 2018 was to draw up skills reference
guidelines to support Groupe Renault’s digital transformation. It put
together training programs to accompany this transformation, with
an "up-skilling” (Product Leader, Agile Business Analyst programs)
or “re-skilling” (UX designer, Scrum Master, developer) process. The
processes were gradually deployed, with eight employees becoming
certified "UX designers"” after a five-month full-time training course
developed in partnership with Strate Executive Education. In
addition, an 8.5 month “Become a developer” training program has
been deployed in partnership with SIMPLON.

At Design, the first phase of a digital training program was rolled
out. The digital R-Generation project aims to optimize the Design
development process through the integration of new digital tools,

which requires new working methods and functional skills. Before
this could happen, “coaching expert” training using Adobe and
Autodesk was run to help the 2D/3D design business activities
improve their use of the current tools. Other courses have been
designed to train the digital modelers and designers in new uses
such as design UX (XD) and 3D design with “generative modeling”
(Grasshopper).

The Alliance Purchasing Academy network has rolled out its
purchasing training to more sites worldwide. This involved joint
governance initiatives, the sharing of learning content and distance
learning for local trainers via virtual classrooms.

The Finance Academy in partnership with Grenoble Management
School (GEM), launched an extensive digital training program, initially
for employees in Finance in France. Entitled “#DigitalMindset”, is a
fast-track route for the function’s transformation program. Lasting
six months, it comprises various modules: conferences, workshops
and working groups, and aims to develop a digital culture by offering
an overview of the digital transformations underway while providing
training on the Company's collaborative tools.

The Quality and Customer Satisfaction School has developed an
online training course, entitled “The Fundamentals of Quality and
Customer Satisfaction”, to teach all the business activities and
employees the fundamentals and the Quality mindset. Fourteen
modules, available in French and English, explain the key Quality
methods, tools and processes (Customer Satisfaction Plan (CSP), QC
Story, "Design to Quality”, compliance). The program will be finalized
in 2019 for a Group-wide roll-out.

The Sales-Marketing and Communication Academy continued to
update its training offering, launching an online “Digital Com" course
to increase digital awareness in the Communications teams.

Learning & Development is also seeking to increase learning
opportunities for Group employees by adding articles and videos on
the topics of leadership and management, personal development,
digital culture and teaching skills (learn how to teach) to the "DRIVE
YOUR LEARNING" portal.

L&D continues to organize Learning Expeditions, which have three
objectives: to develop a digital mindset, develop collective
intelligence and provide teams with the skills to transform their
business activities. The Finance, General Services, Communications,
Audit & Internal Control, Compensation & Strategic Workforce
Planning and Learning & Development management committees
undertook learning experiences in Paris, Berlin, Tel Aviv or on the
West coast of the United States.
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In 2018, the total number of training hours undertaken by employees registered with the Group in 2018 (temporary and permanent) stood at
3,536,380 hours (excluding AVTOVAZ) and 5,128,819 hours (including AVTOVAZ). The breakdown of training hours by Region was as follows:

BREAKDOWN OF TRAINING HOURS BY REGION

Region/training hours 2018 2017
Americas 211,452 145,981
AMI 371,241 343,897
Asia-Pacific 101,060 113,518
Eurasia including AVTOVAZ 2,515,123

Eurasia excluding AVTOVAZ 922,684 907,638
Europe (excluding France) 981,619 866,607
France 948,324 998,064
Total excluding AVTOVAZ 3,536,380 3,375,705
Total including AVTOVAZ 5,128,819

Within the 10 major countries, training hours carried out in 2018 broke down as follows:

NUMBER OF TRAINING HOURS IN THE 10 MAJOR COUNTRIES

Russia Russia
(excluding (including
Training/country  Argentina Brazil France India Korea Morocco Romania AVTOVAZ) AVTOVAZ) Spain Turkey
Total hours 2014 35,229 105,298 759,745 222,885 32,954 157,535 467,034 81,596 230,087 81,596
Total hours 2015 35,057 83,642 827,928 161,654 91,805 280,875 417,151 63,286 274,121 63,286
Total hours 2016 45,400 71,538 844,738 158,277 118,164 118,621 465,297 97,998 379,383 97,998
Total hours 2017 40,459 65,271 998,064 210,494 113,246 131,912 432,594 128,996 343,632 128,996
Total hours 2018 78,522 95,564 948,324 194,636 100,549 175,434 418,138 158,617 1,751,056 344,705 158,617
The drop in the number of training hours in France is mainly related Morocco continued the deployment of management training
to the increase in digital training courses (with an impact on the courses, with a positive impact on the number of hours of training

in-class hours of training) and the drop in the volume of hours in completed.
certain subsidiaries.
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TRAINING ACCESS RATE AND AVERAGE TRAINING HOURS BY EMPLOYEE

In 2018, the overall training access rate (excluding AVTOVAZ) was 81.4% (74% including AVTOVAZ). The average training time (excluding

AVTOVAZ) was 24.4 hours per employee (26.2 hours including AVTOVAZ).

Quarterly monitoring is performed within the major entities of the Group’s 10 major countries representing 76.1% of Groupe Renault's
registered workforce. The training access rate for these entities (excluding AVTOVAZ) was 82.9% (76.7% with AVTOVAZ):
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The expertise network to support the Mid-Term Plan

Since 2010, the expertise network structures and harnesses the
Company's knowledge and know-how to implement its strategic
orientations and contribute to its performance and to customer
satisfaction. This year, it reached a level of maturity enabling it to
cover all the Group's functions.

The 53 areas of strategic expertise are established in all major
business activities, with a strong concentration in engineering. In
2018, the areas related to new technologies grew further. Existing
areas were partially reviewed to ensure coherence with those
created and to provide additional skills to support the
transformation of all our business activities. A new area of strategic
expertise was created in October 2018 within the Group's Corporate
Social Responsibility (CSR) department: the DES Social Business (see
section 2.3.4.2).

The network is structured into four levels:

e The Expert Fellow, a member of the Renault Management
Committee. Responsible for defining and ensuring the coherence
of the strategic areas of expertise, the Expert Fellow coordinates
the Expert Leader network to structure their production at both
the strategic level with the roadmaps and the operational level
regarding technical or methodological innovations, support for
projects or Quality issues. The collaborative work carried out by
working groups contributes to a dynamic of shared progress for
the affected business activities as regards the Company’s main
challenges, which are largely technical. The network can thus be
described as an agile organization that serves the inter-business
sector. Participation in regulatory and standardization bodies and
their consistency is also one of the network’s deliverables;

329 0

8,045
60
50

4,261
40 4,400
30 21,964
1,893
20
3,713

10

Morocco

1,408 319 669 197
1,787
14,733
3,278 7,196
16,525 10,352
7,475
25119
Romania  Russia Russia Spain Turkey
(including (excluding
VAZ) VAZ)

N° of employees not trained

e 53 Expert Leaders, each reporting to a Business Vice-President
who oversees their roadmap. Expert Leaders have responsibility
for an area of strategic expertise. They structure and guide their
internal network of experts and use an external network
consisting of academics, other manufacturers, associations,
incubation structures, etc., to enable the Company to work in an
"extended” way and expand it through involvement in
collaborative or investment efforts;

e 220 Experts, responsible for secondary fields of expertise, oversee
benchmarks, identify relevant partners and invest in the
protection of know-how through patents. They are responsible for
promoting standards and processes;

e 500 Consultants, responsible for specific business activities, who
improve the state of the art by being “the benchmark” in their
practice, thus building standards, capitalizing on them and
imprinting them with their experience.

By continually expanding our expertise network, and applying it
Group-wide through a series of coherent roadmaps, the Group is
able to increase the pace at which knowledge is acquired and applied
to the Group’s business activities and projects. Thus, within the
Alliance, the Renault and Nissan expertise networks regularly
coordinate to work in synergy on the strategic roadmaps and joint
development projects.
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B. Support for the development of managerial
skills

Since 2017, Groupe Renault has had a unique set of reference
guidelines, the Renault Way, shared by all managers and employees.
The Renault Way is structured around five principles:

e Always keep the customer in mind;

e Share reality openly;

e Make it simple;

e Bring your contribution;

e Keepon learning.

Each Groupe Renault employee is invited to routinely apply these

Renault Way principles in their activities, so that they can cooperate
to better serve our customers.

In addition to the communication campaign aimed at Groupe Renault
employees, a specific seminar, Renault Way Team Experience, will
assist managers and their teams until 2020. This three-day seminar
(two days followed by a feedback day) is designed to help managers
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translate the five principles of the Renault Way into concrete
collaborative daily actions and behaviors within their teams.

The organization of these seminars is assigned to external partners
or to teams from Renault-Nissan Consulting or to internal trainers
who have followed a training course as trainer, before presenting
these sessions. At the end of 2018, 18 internal trainers were certified
to support the deployment of this program and 18 countries carried
out training of trainers, in order to ensure that these seminars can
be presented in most of the languages spoken in Groupe Renault.

The management training offer will also be gradually updated to
support managers' development, in line with the five principles of
the Renault Way.

For the Manufacturing teams in particular, a training program was
designed for first- and second-line managers, called Managing@~Renault.

The aim of this eight-day program is to:
e improve the managerial skills of line managers and team leaders;

e standardize and share common management practices based on
the five principles of the Renault Way;

e promote a managerial stance based on listening and trust.

This program, initiated in the factory at Cacia in Portugal in 2017,
was deployed in 2018 for the Process Engineering teams.

Renault also gives managers the option of personalized face-to-face
coaching support over 10 months. This enables the employee to
discover new solutions more adapted to his/her situation, to develop
potential, objectivity and try out new stances.

Preparing tomorrow’s leaders

The Human Resources function develops personal development
policies and practices for the Company’s men and women to enable
them to adapt to the new challenges faced by the Group and to
support the implementation of Group strategy.

Renault is particularly committed to widening the cultural diversity
of employees in key positions. From this perspective, Renault defines
its “international profiles” as “non-national managers, managers
who have worked abroad for at least 12 consecutive months, or who
have obtained a degree abroad.” Renault is continuing the actions
initiated under its previous Mid-Term Plan. At the end of 2018,
44.6% of international profiles held key positions (compared with
43.9% in 2017).

With a talent-spotting process shared by all business-lines and all
Regions, and with the coordination of a diversity policy, Renault
promotes equal opportunities and embraces diversity to pave the
way for the Group's future in an increasingly global world.

To ensure that it has a robust talent management process, it is
Renault's ambition to have a succession plan for each key post
within the Group. Each month, an indicator published by HR helps to
ensure that succession plans are drawn up.

Find out more at www.groupe.renault.com
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The policies for talent development defined in 2012 have evolved to
adapt to the Group's international expansion:

e implementation of precise and consistently defined selection
criteria worldwide for identifying individuals with three levels of
potential. To encourage diversity, the criteria of age and fluency in
French have been dropped;

e decentralization of the talent detection process (for the three
levels) and talent validation (for two levels). The countries and
Regions are responsible for identifying high-potential employees
and candidates for key positions.

Renault leadership assessment

Another tool used to detect talent in addition to the sustainable
performance assessments and individual appraisals is the Renault
Leadership Assessment (RLA). This development tool is based on
seven leadership criteria in accordance with our standard. Carried
out with the assistance of a specialized consulting firm, the RLA is
both an employee development tool and a decision-making tool for
the Career Committees in charge of talent management at Renault.
It reinforces objectivity and fairness in the assessment of employees
with potential. Over 1,000 people have undergone the RLA since it
was introduced in 2012 for the three levels of potential. The RLA is
also used for collective analyses which help to adjust the priorities of
the Group and development tools.

The individual results produced from the RLA are shared with the
employee in question, and used to draw up an individual
development plan, which might consist of several elements:

e complete training programs like those of Business Schools;

e training programs that enhance specific skills, both in terms of
knowledge (finance, international negotiation, etc.) and in terms
of soft skills (e.g. communication);

e career assessment;

e personal coaching, done externally or internally, to prepare for a
new position critical for Renault or to improve specific points
(managerial stature, communication, etc.);

e mentoring (learning about other company business activities,
management through innovation, peer relations, etc.);

e learning situations, through a change of function or participation
in work groups or cross-functional teams;

e international assignment.

Openness to multicultural partnerships

These development plans also include opportunities for
multicultural partnerships, particularly in the Alliance with Nissan
and Mitsubishi.

Since 1999, employee exchanges have been one of the mainstays of
the Renault-Nissan Alliance. These exchanges have improved
collaboration between the two companies and enabled the
implementation of synergies and best practices in the Alliance. In
addition to those on temporary assignment, around 200 Renault and

Nissan employees were working at the partner company in 2018.
Most of these exchanges involve high-potential individuals, so that
tomorrow's global leaders gain more international experience, or
experts, in order to share and develop critical skills within the
Alliance. These exchanges of experts are managed at regional level.

In addition to these exchanges, a joint Renault-Nissan training
program is helping to develop an Alliance culture. Designed for
high-potential individuals and senior executives in the two
companies, the Alliance Leadership Development Program (ALDP)
contributes to a better understanding of the partner company and
thus to the strengthening of synergies.

The links with Renault's other partners (Daimler) are also reinforcing
an international outlook and the capacity to work productively
together.

2.3.1.4  Social dialog

In 2018, social dialog within the Group remained dynamic, reflecting
the commitment to use negotiation to tackle the modern-day
challenges of balancing the Company's competitiveness with social
cohesion, while considering a range of expectations and diverse
economic situations.

A. Social dialog across five continents
|

EFPD4a | EFPD6a | EFPD6h | EFPD6c | EFPD6d
EFPD17a | EFPD17¢ | EFPD17d | EFPD18

The Groupe Renault Works Council, which celebrated its 25%
anniversary in 2018, is the sole forum representing all Groupe
Renault employees worldwide. Involving Senior Management
representatives and 40 employee representatives from countries in
which the Company is present, the Council reflects the geographical,
social and professional diversity of Renault worldwide.

As the preferred forum for open and responsible international
dialog, it allows Senior Management and employee representatives
to discuss the Group's position and strategic direction, and also the
interests of employees as a whole, while respecting all stakeholders.
The Works Council may therefore be convened:

e as the Worldwide Group Works Council, bringing together 40
members from 26 countries;

e as the European Works Council, bringing together 31 members
from 19 European countries;

e as the Group Works Council Restricted Committee, comprising
11 members elected by the Worldwide Group Works Council;

e asthe France Works Council.

This regular dialog enables Senior Management and employee
representatives to anticipate more accurately any social aspects of
changes at Groupe Renault level, in order to combine the Group's
financial performance and employee development in the context of
globalized competition.
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Groupe Renault Works Council is also the forum that monitors the
Global Framework Agreement “Committing together for
sustainable growth and development”, agreed on July 2, 2013, by
Renault Senior Management, the Groupe Renault Works Council and
the IndustriALL Global Union.

This year again, the Group Works Council Restricted Committee took
on a steady workload, alternating between in-person presentations
and exchanges with members of Senior Management and business
activity experts, on-site visits and engaging in negotiations for a new
Global Framework Agreement, to supplement the 2013 agreement,
on different aspects of life at work.

Changes in the automotive industry, be they economic,
technological, social or societal, were discussed on many occasions,
both with the members of the Group Works Council Restricted
Committee and those of the worldwide Group Works Council, which
was given an in-depth presentation on Industry 4.0 and
presentations on the changes in the business activities.

Implementation of the new Drive the Future strategic plan was also
discussed on many occasions with the members of the Group Works
Council Restricted Committee and those of the worldwide Group
Works Council. Topics included accelerating convergence in the
Group's key functions between the different players in the Renault,
Nissan, Mitsubishi Alliance, and Renault's development in China,
Eurasia and Europe. Furthermore, on November 22, the members of
the Group Works Council Restricted Committee discussed
introducing provisional governance measures and the procedures to
safeguard Renault's interests and the long-term future of the
Alliance.

Specific prior discussions were also held regarding the introduction
of the planned professional whistle-blowing procedure and
employee shareholding scheme.

During a trip to Turkey in September, the members of the Group
Works Council Restricted Committee were able to take stock of the
industrial and social challenges facing the vehicle and powertrain
plants of Oyak Renault and to meet local and national delegations of
the Turk Metal union. The trip also enabled them to understand the
main action plan put in place to restore the plant's competitiveness
and social stability.

In November, the 2018 Learning Session took the members of the
Group Works Council Restricted Committee to Korea to take a close
look at the industrial, commercial and R&D challenges faced by
Renault Samsung Motors. Meetings with delegations of employee
representatives from the Busan plant and the Seoul RTK technical
center provided a clearer understanding of the social and societal
challenges.

Finally, the first part of the year was given over to preparations for
opening negotiations, in October, for a new Global Framework
Agreement on different aspects of life at work; these negotiations,
involving Renault management, the members of the Groupe Renault
Works Council, acting on behalf of their respective federations, and
IndustriALL Global union, are currently underway. Three meetings
were held in the second half of the year, one a month from
October onward.
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Global Framework Agreement
“"Committing together for sustainable growth and development”.

The Global Framework Agreement is a frame of reference for the
application of Human Resources policy internationally, in accordance
with national legislations and local social dialog conditions.

Key points of the Global Famework Agreement

Ensure compliance with the principles set forth in the 1998
Declaration on Fundamental Principles and Rights at Work
prepared by the International Labour Organization (ILO).

Promote social dialog, notably through complying with the
principles  established in the International Labour
Organization's Freedom of Association and Protection of the
Right to Organize convention no. 87 of 1948, and its Right to
Organize and Collective Bargaining convention no. 98.

Protect health, safety and the quality of life at work, by
defining a "health and safety and workplace environment”
policy, involving managers, employees, health and safety
professionals and employee representatives, according to
their fields of responsibility.

Manage skills and employment, by anticipating as far as
possible changes in business-lines through a dynamic skills-
based approach, while promoting diversity.

Ensure compliance with the provisions of the ILO's Equal
Remuneration convention no. 100.

Ensure that wherever the Company operates in the world,
employees and their families enjoy adequate protection in
the event of fatality, disability, workplace accident or
occupational illness.

Make the respect for fundamental social rights a decisive
criterion when choosing suppliers and subcontractors.
Promote the three priority areas of societal responsibility:

e support for educational projects;

e helping young people to begin working in the automotive
industry;

e road safety.

Contribute to environmental protection and to sustainable
mobility for everyone.

Find out more at www.groupe.renault.com
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Promotion and respect for
fundamental labor rights

Groupe Renault is committed to complying with the principles
set forth in the 1998 Declaration on Fundamental Principles
and Rights at Work prepared by the International Labour
Organization (ILO):

e effective abolition of child labor;

e elimination of all forms of forced or compulsory labor;

e elimination of discrimination in respect of employment and
occupation;

o freedom of association and the right to collective bargaining.

These principles are embedded in the following ILO conventions:

e minimum age and worst forms of child labor conventions
nos. 138 of 1973 and 182 of 1989;

e forced labor conventions nos. 29 of 1930 and 105 of 1957;

e discrimination (employment and occupation) convention
no. 111 of 1958;

e equal remuneration convention no. 100 of 1951;

e freedom of association and protection of the right to
organize convention no. 87 of 1948;

e right to organize and collective bargaining convention
no. 98 of 1949;

e workers' representatives convention no.135 of 1971, in
order to prevent any form of discrimination on the grounds
of labor union involvement.

From July 26, 2001, Groupe Renault has also adhered to the
universal principles of human rights set out in the United Nations
Global Compact. In accordance with the Global Compact, Groupe
Renault seeks, in particular, to combat all forms of corruption.
Groupe Renault raises employee awareness of this issue via Groupe
Renault's Code of Ethics and different communication and/or
training methods.

Groupe Renault is also committed to complying with the OECD
Guidelines for Multinational Companies, adopted on June 27, 2000,
and updated in May 2011, and with ILO convention no. 158 of 1982.
It also recognizes ISO 26000 as a benchmark.

The vigilance plan for human rights and fundamental

freedoms [TEY

In implementing law no. 2017-399 dated March 27, 2017 on the duty
of vigilance, the Group's Human Resources, Corporate Social
Responsibility, Prevention and Protection, Ethics and Compliance,
Purchasing and Health, Safety and Environment departments came
together at exploratory work sessions. In addition, regular
discussions took place with the secretary of the Worldwide Group
Works Council. Pursuant to the ILO Application of International
Labour Standards 2018, additional vigilance was put in place, with

feedback from the countries, from either the local HR directors,
social partners or Ethics officers.

Based on this mapping, and the location of the Group's sites
worldwide, Renault decided to pay even greater attention to the
application of ILO convention no. 100 (Equal Remuneration) and ILO
convention no. 111 (Discrimination, Employment and Occupation).

Assessment and monitoring of measures implemented [IZ21
The results of this increased vigilance are in particular assessed
regularly and monitored through discussions with the Worldwide
Group Works Council at Groupe Renault's annual review meetings
and as part of the implementation of a new Global Framework
Agreement on the different aspects of life at work, currently under
negotiation, which contains a whole chapter on the Group's
long-term inclusion commitment.

Actions to mitigate risks DIER]

The Audit department now includes in its local audits, human
resources practices on the knowledge of fundamental social rights
and compliance with them.

In addition, training and outreach to local Ethics Committees is being
studied. They are designed to enable, through an examination of
risks at the level closest to the operations, better identification of
at-risk situations in matters of human rights and provide appropriate
solutions.

Effectiveness of measures DI}

The effectiveness of the measures put in place is measured, notably
through the number of incidents that may be reported both
by the internal professional whistle-blowing system and by the
various stakeholders.

B. Worldwide organization of social dialog

The composition of the 40 members of the Groupe Renault Works
Council is a testimony to the geographical, social and professional
diversity of Renault worldwide. It aims to promote the expression of
this diversity, primarily by enabling the main Group entities or
subsidiaries to be represented in an effective manner with respect to
the relevant employees and within a globally balanced framework:

e European Economic Area: 31 members (Germany, Austria and
Switzerland, Belgium, Netherlands and Luxembourg, Spain,
France, Italy, Poland, Hungary, Slovakia and Czech Republic);

e other countries: nine members (Argentina, Brazil, South Korea,
India, Morocco, Russia and Turkey).

Groupe Renault ensures that employees are represented across all
Group entities by elected employees representative or labor union
members. It reaffirms its commitment to respect the right of
freedom of association, in terms of the freedom to join and hold
office in a labor union, in accordance with the principles laid down by
International Labour Organization Freedom of Association and
Protection of the Right to Organize convention no. 87 of 1948.
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Groupe Renault is also committed to respecting the terms of the
International Labor Organization’s Right to Organize and Collective
Bargaining convention no. 98.

The full Works Council members, or their substitutes, must be
employees of Renault or of a subsidiary in which Renault owns,
either directly or indirectly, more than one-half of the share capital.
They must hold the position of employee representative in it,
whether through election or by labor union membership.

In 2018, the Renault Works Council met 35 times: eight internal
meetings, 15 meetings of the Group Works Council Restricted
Committee, two extraordinary meetings, one on the plan to
accelerate the convergence of key functions, the second on the
planned Groupe Renault employee shareholding plan, three days of
plenary sessions, three follow-up meetings to the 2013 Global
Framework Agreement, three negotiation meetings and one
meeting to prepare for the negotiations.

SOCIAL DIALOG AGENDA 2018

First half-year

Second half-year

2017 commercial results and Customer Satisfaction policy

2017 financial results
Renault-Nissan-Mitsubishi Alliance

Renault's expansion in China
RCI Bank: strategy and new services
Sofrastock International

Employee shareholding

Discussions prior to engaging in negotiations for a new Global Framework Agreement
on different aspects of life at work

Plenary session and meeting with the Deputy Chief Executive Officer

Mid-year financial and commercial results
Renault's expansion in Eurasia and Europe

Renault Nissan Mitsubishi Alliance
Digital transformation, Industry 4.0
Paris Motor Show

Renault in Turkey
Learning session in Korea

Meeting to review the Global Framework Agreement
Improvement of the quality of life at work: discussion workshops and start
of negotiations for a new Global Framework Agreement

Monitoring the Global Framework Agreement

The signatories to this agreement included an annual reporting tool
from the very beginning, consisting of 60 indicators, defined jointly
with industry experts. These 60 indicators were also directly inspired
by the guidelines of the Global Reporting Initiative (GRI) and
1SO 26000.

This reporting tool is supplemented by annual in situ discussions with
Group business-line experts and local suppliers, either during the
annual learning session, a study trip undertaken each year by the
Works Council Restricted Committee, to gain a better appreciation of
the socioeconomic and cultural aspects of a particular country where
Renault operates and a better understanding of Renault's industrial,
commercial and social challenges in that country, or during a visit to a
site or establishment. Since 2012, six learning sessions have taken
the members of the Works Council Restricted Committee
successively to Morocco, Brazil, Romania, Argentina, India and Korea.

The Global Framework Agreement thus constitutes a frame of
reference for the application of Human Resources policy, in
accordance with national legislations and local conditions for social
dialog.

This agreement also stipulates the methods for dealing with
difficulties encountered in the countries, ensuring in particular that a
climate of trust is maintained and favoring the search for a solution
through dialog, in the first place, on a local level, rather than any
other actions.

This chapter was supplemented at the start of the year with the
completion of a memorandum setting out the procedures for
notifying, investigating and resolving potential difficulties by each of
the signatories.

Note also that Marie Ange Moreau, Emeritus Professor at Lyon 2
University, research associate at the International Labor Office,
presented the specific features of Global Framework Agreements to
the members of the Worldwide Group Works Council.
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C. Ongoing local social dialog [Z3301

The Group’s momentum on employee-related issues around the
world is demonstrated by the number of agreements newly entered
into and/or renewed in all countries, which also attests to the
ongoing drive by the Group’'s Senior Management and social
partners to negotiate agreements that satisfy the long-term
interests of both the Company and its employees.

In Argentina, the agreement entered into on November 12, 2018,
between the management of Metalurgica Tandil and the UOM trade
union, sets out the terms and conditions for closure of the Tandil
foundry and the compensation payable to its 72 permanent
employees and 27 temporary employees.

Africa — Middle-East - India region

e in Morocco, three memoranda of understanding were signed, one
with the union representatives of Renault Tanger Exploitation,
another with the union representatives of SOMACA and the third
with the union representatives of Renault Commerce, setting out
the conditions of employment and employee benefits in these
three entities.

Americas region

e in Argentina, negotiations continued on the application of the
competitiveness agreement to facilitate the manufacture of three
pick-ups with a payload of one metric ton for Renault, Nissan and
Daimler: six specific agreements set out the compensation terms
for all employees and the professional training for new recruits.

e Brazil renewed its collective labor agreement for the years
2018-2019-2020, thereby setting out the terms of compensation
and professional development for its employees. Specifically, this
agreement stipulates the assistance available for employees with
children up to the age of 12.

Find out more at www.groupe.renault.com
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o Colombia signed the new collective agreement with an employee
delegation, covering employees of Renault Sofasa s.a.s., and
setting out the terms governing aspects of its employees’ life
(health, compensation, leave, careers, schooling support for
children, etc.).

e in Chile, the collective agreement entered into in
December 2017 remains valid until November 30, 2019.

Asia - Pacific region

e in Korea, work to renew the agreement signed in 2017, allowing
Renault Samsung Motors to ensure Renault Samsung Motors
remains competitive in a highly competitive market, and the local

collective agreement entered into in 2016 for two years, began in
the second half of 2018 and should be completed during 2019.

Eurasia region

e in Turkey, the collective metalworking agreement, negotiated at
the start of the year, continues to apply.

e Romania has renewed its two collective agreements, one for the
employees of the Dacia plants in Pitesti, the other for employees
of Renault Technologie Roumanie.

Europe region

e in France, the “Agreement for the sustainable performance of
Renault in France” (CAP 2020), signed on January 13, 2017 by the
CFDT, CFE-CGC and FO for 2017, 2018 and 2019, continued to
serve as an important point of reference for the new Renault Drive
the Future strategic plan. It is based on three areas: customer
satisfaction, sustainable performance and motivation of the
Company's women and men. The agreement incorporates
business and performance commitments that include:

. making the French plants a benchmark for the Group,

. securing the business outlook until end-2019,

. providing significant Research and Development investment,

. specific efforts to strengthen engineering resources in France.
These commitments are supported by an effective and motivating

employment policy based on significant social dialog at both a
central and local level to build sustainable performance.

An amendment to the CAP 2020 agreement (CFDT, CFE-CGC and
FO) was signed on April 16, 2018, the second year of application of
this agreement, to make provisions for the skills of the future,
with three commitments:

. the commitment to hire new permanent employees in France
between 2017-2019 was increased from 3,600 to 5,000;

. an additional €15 million investment in the professional
training plan;

. avoluntary work exemption plan.

The agreement achieved positive outcomes in 2018: nearly 2,700
permanent hires were made in 2018 in the CAP 2020 scope. The
target to integrate 1,000 work/study contracts was also met.
Investment in training and working conditions was also higher
than specified by CAP 2020 and the Technocentre modernization
program continued.

A three-year Disabilities agreement was signed on December 15,
2017, between Groupe Renault management and the unions
CFDT, CFE-CGC, CGT and FO. This agreement sets out Renault’s
disability targets in France, based on both solidarity and
performance. It enhances the support offered to employees with
disabilities and also employees with a disabled dependent (spouse
or child).

On January 19, 2018, a new gender equality and diversity
agreement was signed by the CFDT, CFE-CGC and FO unions.

The agreement promoting social dialog and encouraging the
exercise and promotion of union responsibilities at Renault was
signed on July 17, 2018, incorporating the Macron law measures
on social dialog. Application of this agreement at the Cléon and
Technocentre sites led to the creation of employee representative
bodies at both sites.

Finally, negotiations began in the last quarter of 2018 on new
ways of working, and remote working in particular.

e In Slovenia, the competitiveness agreement entered into with
Sindikat Revoz — SDR and SKEI Revoz for the 2017-2020 period,
providing for the hiring of 300 new permanent employees by
2020, is still in force. Since 2017, Revoz has hired over 200 new
employees.

e An agreement was also entered into at Renault Retail Group
Deutschland GmbH in Germany, setting out the terms and
condition of business travel and expenses to ensure compliance
with Groupe Renault's Code of Ethics, and two agreements were
entered into at Renault Retail Group Belgique in Belgium, one
granting luncheon vouchers and the other on the new working
hours in connection with the new after-sales strategy (“Next”
project).

88.26% of Groupe Renault employees are covered by a collective

agreement.
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Summary of collective agreements [33:%1]

The 47 major collective agreements signed this year with social partners at country level, and in force in 2018, testify to its desire for sustainable
and responsible social dialog, in line with Group strategy and its Human Resources policy. There were five major areas of focus this year:

e competitiveness agreements, being introduced or renewed;

e company collective agreements;

e salary policy, profit-sharing and social protection agreements;

e agreements promoting social dialog;

e special agreements.

No.

Country

Description

Competitiveness agreements being introduced or renewed

Argentina

Spain

Portugal

Slovenia

Acuerdo of January 3, 2017

Acuerdo de competitividad y empleo 2017-2020 by Renault Espafia SA of April 5, 2016
Convenio colectivo by Renault Espafia, SA 2017 of July 11, 2016
Convenio colectivo interprovincial de la empresa Renault Espafia Comercial SA 2016-2019 of June 24, 2015

Acordo de competitividade da empresa Renault Cacia SA of September 30, 2016
Competitiveness agreement for the 2017-2020 period of February 13,2017

Company competitiveness agreements being introduced or renewed

10

Brazil
Chile
Colombia

France

Morocco

Romania

Acordo coletivo de Trabalho 2018-2020 of May 7, 2018
Contrato colectivo de trabajo sindicato of December 1,2017
Pacto colectivo de los trabajadores de Renault - Sofasa s.a.s. Of September 17, 2018

Renault France — Cap 2020 - Contrat d‘activité pour une performance durable de Renault en France 2017-2019 (business contract for sustainable
Renault performance in France, 2017-2019)

of January 13,2017

Amendment of April 16, 2018 to the Cap 2020 agreement

Renault Tanger Exploitation memorandum of understanding of March 5, 2018
SOMACA memorandum of understanding of March 8, 2018
Renault Commerce Maroc memorandum of understanding of March 9, 2018

Contract colectiv de Munca - Renault Dacia of April 12,2018
Contract colectiv de Munca of April 27,2018 - RTR

Salary policy, profit-sharing and social protection agreements being introduced or renewed

17

Argentina
Belgium

France

Agreements of January 20, April 4 and 26, July 1 and November 16, 2018
Collective agreement of January 2, 2018, implementing non-recurring performance-related benefits for Renault Belgique Luxembourg

Renault profit-sharing agreement for 2017, 2018 and 2019 dated March 10, 2017

Alpine agreement on Company performance-related employee profit-sharing for 2017-2018-2019 dated June 29, 2017

Fonderie de Bretagne Agreement on Company performance-related employee profit-sharing for 2017-2018-2019 dated March 20, 2017
MCA agreement on manufacturing performance-related profit-sharing for 2017-2018-2019 dated March 27, 2017

Agreement on performance-related profit-sharing for Sofrastock International 2017-2019, dated June 19, 2017

SOVAB agreement on Company performance-related profit-sharing for 2017, 2018 and 2019 dated March 31, 2017

RCI Banque — Agreement resulting from the annual negotiation on compensation, working time and Company profit sharing for 2018, dated
February 27,2018

RClI Banque — Employee incentive agreement based on RCl Banque performance, dated June 25, 2018

Amendment to the employee profit-sharing agreement based on the Diac group’s performance, dated May 18, 2018

RRG - 2018-2019 agreement on the UES RRG mandatory collective employee healthcare cost reimbursement scheme dated October 26, 2017
Agreement on the career path for manufacturing and maintenance workers other than manufacturing operators at MCA dated May 25, 2018

Agreements promoting diversity and quality of life at work

France

Revised amendment dated July 9, 2018 to the agreement of December 15, 2017 in favor of people with disabilities
Agreement on gender equality and diversity within the Company dated January 19, 2018

Telecommuting agreement — MCA - dated February 11, 2018

Telecommuting agreement — STA - dated April 23,2018

STA agreement on gender equality and diversity within the Company - dated June 25, 2018

RCI Banque — Telecommuting agreement dated July 5, 2018

RCI Banque — Agreement on the quality of life at work dated October 18, 2018

Special agreements

Argentina

Germany

Belgium

Convenio para la formacion profesional y capacitacion del personal dated May 15, 2018

Prozedur RRG Deutschanland GmbH dated July 10, 2018 on travel and business expenses
Collective agreement dated June 11, 2018 on the introduction of new hours as part of the “Renault Next" project

Amendment to the collective labor agreement dated December 6, 2013 on the granting of electronic meal vouchers

Agreements to promote social dialog

France

Agreement on the collective bargaining timetable for 2017 and 2018, dated June 7, 2017
Agreement on social dialog and encouraging the exercise and promotion of union responsibilities at Renault s.a.s. dated July 17, 2018
Agreement on social dialog in the RRG UES dated September 4, 2018
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D. A global framework to ensure long-term
convergence between Group performance and
employee quality of life in the workplace

While the automotive sector is undergoing profound changes and
technological developments are accelerating, implying constant
adaptation of skills, and new working practices are developing,
Groupe Renault endeavors to offer all its employees an environment
and working relationships that are favorable to their individual
development and their quality of life at work.

The Group wishes to support its employees — the primary agents and
contributors in the sustainable development of the Company - in
moving towards new modes of work that promote collaboration,
agility, living well together and versatility within the Company.

Working environments are gradually becoming more flexible and, by
improving quality of life, enhance the performance of the Company.

Accordingly, a large modernization program - the e-TCR - was
launched in 2018 at the Technocentre in France. It will continue until
2022. In particular, it provides for new adaptation of co-working and
relaxation areas, which encourage dialog between employees, as
well as spaces dedicated to thinking and concentration. The ideas
that are tested there are intended to be rolled out Group-wide.
Similar programs are already under development in Romania and
India.

In the industrial plants, particular attention is paid to the provision
of light, whether this is natural, artificial, or a combination of the
two, to reducing noise nuisance and to means of ventilation and
aeration, particularly in cases of hot weather.

The use of digital technology is developing everywhere. In the
industrial sectors, smart automation and connectivity of software,
data and equipment are gradually revealing the factory of the future.
This new digital landscape smooths access to information in real-time
and facilitates decision-making. It also enables staff to access, at any
time, the Group's intranet and social information concerning them,
including from their own smartphones if they so wish.

Regarding the prevention of psychosocial risks and work-related
stress, a training course to help identify people who might be having
problems and to improve quality of life at work was introduced in
2012. A training course entitled “Addressing the quality of life at
work, preventing psychosocial risks” has been introduced at several
sites. More than 2,900 managers have received training in France
since 2014. A module adapted to new managers was deployed in
2017 and continued in 2018.

With the same concern for reconciling employee commitment and
Company performance in an automotive environment that is
constantly developing, in 2018, the Group began negotiations with
the international federation IndustriALL Global Union, the French
trade union federations and other union federations or trade unions
represented within Groupe Renault Committee, relative to a new

Global Framework Agreement, supplementing that concluded in
2013. This new agreement aims to define a social framework around
four essential topics: the importance of collaborative management,
the long-term commitment of the Group for inclusion, work/life
balance and the transformation of working areas. This negotiation
should be completed during 2019.

E. A flexible working organization il

Groupe Renault complies with the legal obligations and collective
agreements in terms of working hours of the countries where it has
operations.

To preserve jobs and adapt to fluctuations in automotive markets,
Renault has instituted a system of flexible work time. It aims to find
the best possible balance between the Company's interests and
quality of life in the workplace for the employees in question,
through consultations with employee representatives and labor
unions. The measures focus in particular on the conditions for
reorganizing work time, such as by adding mandatory shifts to meet
heavy demand and reducing work time when demand falls, notably
by using individual or collective rest days.

At sites in France, for example, the average working week is 35
hours. In plants, the principle is two alternating eight-hour shifts
with, in the event of spiking demand, the possibility to add a fixed
night shift team.

Groupe Renault is also introducing an alternative, flexible work time
organization, allowing a better personal work/life balance for its
employees with, for example, telecommuting being used in countries
where this is possible.

In France, Renault s.a.s. has had a telecommuting agreement for the
last 10 years. It has had constant and growing success, now with
more than 3,200 telecommuters. In order to develop this
arrangement in line with the new working modes favored by
digitization and the new expectations of employees, notably in terms
of work/life balance, at the end of 2018, Renault s.a.s. began
negotiation of new working modes with the representative trade
unions. This agreement, signed on February7, 2019 by the
representatives of the trade unions CFDT, CFE-CGC, FO and CGT,
facilitates and simplifies access to telecommuting by responding to
changes in working modes and the new expectations of employees.
In particular, it facilitates access for employees who are eligible for a
maximum of two days of telecommuting each week, after
registration in the new dedicated workflow, with the option to fix
sessions or use them in a variable manner. The Company also
undertakes to improve the working environments on the sites,
allocating €1 million per year in 2019 and 2020 to improve the
working environments of establishments in the Paris region
(excluding the Technocentre) and increasing the employer's
contribution to the canteen at the Technocentre.
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Group absenteeism [F3.79

In 2018, the consolidated absenteeism rate for the Groupe Renault scope rose to 3.14%.

Absenteeism by region
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Region
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The rates vary greatly from one country to another, particularly
because of the extent of social security coverage (whether provision
is covered by public bodies or not). Rates decreased in all Regions
except Eurasia, where they have remained stable since last year.

The absenteeism rate is expressed as a percentage and is calculated
on the basis of the average monthly workforce and the yearly
theoretical number of working days.

The number of days of absence is expressed in working days,
excluding short-time working, layoffs, strikes, training and leave
(including maternity and paternity leave). An explanation of the
calculation method is available in the Methodological note.

F. Responsive internal communications

Dialog within the Group is at the same time nurtured by responsive
and varied internal communication. The Group ensures that its
employees are always kept up to date on what is happening in the
Company, through a network of communication teams working
within the business lines and countries.

Global is Groupe Renault's in-house magazine. It has a circulation of
nearly 100,000 copies and is available worldwide to all employees
who wish to receive it, as well as being accessible on the Group
intranet. In January 2018, the new-look magazine began focusing on
employees’ experiences, communicating the Group’'s news through
their stories. “Regional” pages were also added, featuring more local
information. Several countries are also adapting the magazine.
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The preferred medium for employees with a work computer, Declic
is the Group's intranet site. It gives employees access to more
tailored information: in addition to Group communications, their
news feed contains information from their region, country, site and
business line. Articles published on Declic can be commented on and
sometimes shared on social media.

Strategic Company events (commercial and financial results,
partnership announcements, press conferences to unveil a new
model, etc.) can also be streamed by video on Declic. To strengthen
the link between employees and the Group’s management team,
Q&A sessions (Open Discussion or We Are Live) are held several
times a year.

Information packs are also sent out to managers each month so that
they can share the Group's performance and news with their teams.

The Yammer digital communication tool was rolled out in 2017 to all
Groupe Renault employees. Numerous communities have been
created since then, enabling employees to discuss a wide range of
topics.

Lastly, in addition to internal news media, programs of activities and
events are put together featuring vehicle displays and test drives
designed to develop employees’ knowledge of subjects related to
the Company's strategy and vehicles.

Find out more at www.groupe.renault.com
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2.3.1.5  Health, safety and the environment

(HSE) (259

In accordance with the law no.2017-399 dated March 27, 2017
relative to the duty of vigilance, the Group establishes and
implements a vigilance plan.

Groupe Renault, jointly with its stakeholders, has defined reasonable
vigilance measures in the framework agreement in matters of the
health and safety of people. This preventive policy in matters of
health, safety and the work environment is based on nine general
preventive principles and is applied in all of the Group's
establishments. All of these provisions are subject to annual
monitoring, carried out jointly by the signatories of the framework
agreement, based on indicators.

In line with Groupe Renault's philosophy of continual im
tradeprovement, the Health, Safety and Environment (HSE) division
was established in September 2016. Under the direct responsibility
of the Executive Committee, it covers the entire Group scope:
manufacturing, logistics, sales and after-sales, engineering and
tertiary activities. It is the cause of the implementation, since 2017,
of health and safety indicators that are more demanding than in the
past.

B. Regular evaluation procedures [z 7

A. Risk mapping Eined IR

The HSE department undertook to visit numerous sites and
departments covering all areas of activity of the Group. These visits
led to the improvement of the 10 Mandatory Rules (MR) on safety
and the detailing of the associated 74 Key Requirements (KR). These
emphasize a broad range of key safety requirements to which
Renault is committed in order to reduce risks and improve working
conditions: 5S (a Japanese method covering order, tidiness, and
cleanliness), work on installations (lock-out/ shut-down of power
supplies), access to dangerous parts of machines, management of
traffic flows (safe sites, safe vehicles, safe drivers), storage and
handling of lifting equipment, chemical products, joint activities,
work at height, management of subcontractors, fire prevention,
ergonomics, as well as many other issues.

The T0MR/74KR approach applied in all areas of the Group's activity
(production, logistics, marketing, engineering and tertiary activities)
continued in 2018.

Groupe Renault has established a roadmap for implementing 10MR/74KR that involves measurable stages of compliance with TOMR/74KR,
going from a score of E to a score of A (E being the lowest level of compliance — 0 to 33%, A being the highest level — 90 to 100%). Construction
of the action plan for new audits or coaching on sites takes their previous rating into account.

Renault scoring criteria for Renault’s 10 Mandatory Rules audits

Classification G
Verdict Unacceptable
Score <33%

Unsatisfactory

34% to 57%

C B A
Partly satisfactory
58% to 74%

Satisfactory/good Excellent (Want to be)

75% to 89% >90%

Compliance with each Key Requirement is mapped and each
department of each site must provide proof that a concrete action
plan has been put in place to improve its compliance with
T0MR/74KR.

The purpose of this approach is to control and measure the continual
improvement in a consistent manner and to simultaneously define
the priority issues to be targeted.

C. Actions adapted to mitigate risks [EZ3%3 PTe

The definition of action plan forms an integral part of the
TOMR/74KR process. Under a continuous improvement approach,
the sites may benefit from support through audits, as well as
through support on the ground for the deployment of best practices
(coaching). Audits and coaching are repeated every two, four or six
months, depending on the individual site’s performance. In 2018,
around 100 audits and coaching sessions were performed. At this
stage, the initial results of the audits of the 10 Mandatory Rules are
used to identify areas for improvement. This approach will continue
in 2019 to cover all of the necessary topics. To go further in reducing
risks, the HSE department has listed various areas of expertise
related to key safety issues (machine safety, ergonomics, fire
protection, work at height and traffic-flow safety) that it is

developing or is likely to acquire. In 2018, specialists in safety,
ergonomics and industrial hygiene supplemented the team.

In connection with the 74 key points, the HSE department continued
to work on standards, the aim of which is to help the sites in various
at-risk activities and make sure that the new projects are compliant
with the expectations of the HSE department. The technical aspects
of these standards and progress on their implementation are
reviewed with the Group Health and Safety network during
meetings of the business-line clubs and at conventions, as well as
during the coaching stages that are systematically associated with
the site audits.

Furthermore, the analysis of audit findings and compliance
percentages with the T0MR/74KR and the work with new industrial
projects have enabled identification of missing standards and
standards that exist but require adaptation.

The HSE department is also developing risk-evaluation tools
dedicated to priority safety areas such as work at height (assessment
of risks, work permits and directives), the management of
subcontractors, the management of traffic flows, fire prevention and
machine security, to mention but a few.
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Each plant has its own safety Dojo (a safety training school where
learning takes place under simulation conditions) with a workshop
dedicated to each of the 10 Mandatory Rules. The HSE division has
approved a standard safety Dojo. Implementation at all sites was
completed in 2018. If necessary, it may be supplemented by
additional workshops to highlight the risks specific to each site.
Thus, in accordance with internal rules and regulations, any person
required to carry out an activity on Groupe Renault premises must
be informed of and trained in the risks associated with the on-site
work they are carrying out.

Groupe Renault is also continuing its work with companies and
organizations whose expertise is recognized at the national and/or
international level, such as IPAF, EEF, TUV SUD, PILZ.

o |PAF (International Powered Access Federation) is an organization
that promotes best practices in the safe and efficient use of
accesses at height worldwide;

e EEF (Engineering Employers Federation) has carried out a series
of safety audits in the Renault RRG sales network;

e TUV SUD has carried out risk evaluations on equipment belonging
to the sales network, such as vehicle lifts;

e PILZ supports Renault in the safe design of new machines
alongside the HSE and Engineering departments.

D. System for monitoring measurements
and their effectiveness

A method of evaluating the performance of sites in matters of health
and safety at work has been developed by the Group. The head of
management systems and audit of the HSE division monitors Groupe
Renault sites’ overall performance in accordance with the annual
objectives.

As well as actions related to the TOMR/74KR, the HSE department
performs statistical monitoring of accidents which take place on
Renault premises and sets up cross-Company actions to avoid
similar accidents occurring.

The overall effectiveness of the action plan is evaluated through
changes in the percentage of compliance at T0MR/74KR audits and
monthly statistical reports on accident rates shared with the
management of the Group.

The HSE division has developed new software for reporting,
notifying and monitoring occupational illnesses and accidents, which
has been operational since the end of 2018. It aims to provide the
HSE division with the tools to analyze, faster and more accurately,
the events which caused the accidents (in particular, to better
understand, and thus limit accidents on public roads and
occupational illnesses). By sharing this information, the tool helps us
work towards our objective of avoiding similar accidents occurring
elsewhere. It should also enable us to conduct a more in-depth
analysis of accidents on public roads and occupational illnesses and
draw up more appropriate action plans.

Workplace accidents [FT1E

The action plan implemented since late 2013 has yielded significant
results and a continuous reduction in F1/FR1r-type accidents.
Following an improvement in 2017, 2018 also saw a reduction in the
accident rate. This rate continues to improve, despite the scope
being extended to include temporary employees in the indicator.
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The reduction in the rate of workplace accidents experienced a slight
setback in 2018. This must however be put into context, as the
calculation methods were tightened and the figures now include
temporary employees.

A campaign to address the number of sick leave days was launched
in 2018.

@3.09
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—@— F1/FR1r/FR1 F2/FR2r/FR2 FR1 (including AVTOVAZ-Togliatti)

® FR2 (including AVTOVAZ-Togliatt) @ G1 (including AVTOVAZ-Togliatti) —@— G1

(1) In 2017: application of new definitions for indicators FR1 and FR2r.
(2) In 2018: temporary staff included in FR1 and FR2 rates.

FR1r rate =1.41.

FR2r rate = 2.53.

F1 rate: frequency rate of workplace accident for Renault employees
requiring external care.

FR1r rate: frequency rate of workplace accident for Renault
employees requiring more significant medical intervention than first
aid. This corresponds to a defined list of injury types on which Groupe
Renault intends to focus.

FR1 rate : frequency rate of workplace accidents for Renault and
temporary employees requiring more significant medical treatment
than first aid. This corresponds to a defined list of injury types on
which Groupe Renault intends to focus.

F2 rate: frequency rate of workplace accident for Renault employees
with sick leave.

FR2r rate: frequency rate of workplace accident for Renault
employees with sick leave (several additional exclusions compared
with F2).

FR2 rate : frequency rate of workplace accidents for Renault and
temporary employees with sick leave (several additional exclusions
compared with F2).

G1: severity of workplace accidents (calculated from the number of
days of sick leave).

Most of the AVTOVAZ (plant and subsidiaries) health and safety data
comes from dispencaries managed by government authorities.

The main difference between F1 and FR1r is that the new definition
is based on the type of injuries, whereas the previous definition was
more concerned with the nature of the treatment given to the
injured person (on-site/off-site).

Find out more at www.groupe.renault.com
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Safety audit results [ZZ0E5

In 2018, the HSE division conducted 95 audits at Groupe Renault sites. It should be noted that the manufacturing sites have all now been
audited at least once. The logistics and engineering site audits in 2018 were all first-time audits, thereby increasing the audit coverage.

Manufacturing S&AS Logistics Engineering All functions
Number of audits completed in 2018 38 45 7 5 95
Number of sites audited in 2018 30 34 6 5 75

S&AS: Sales and after-sales.

Despite variable results across the sites, there is a general trend emerging that shows a clear improvement in compliance with the 10 Mandatory
Rules. The results also reveal the areas for improvement on which the Group intends to focus.

In 2018, several sites achieved excellent results.

The table and chart below show the average compliance rates of the sites audited in 2018 by activity type and the improvement on 2017 for the
sites which were audited in both years.

Manufacturing S&AS Logistics Engineering All functions
Progress best 2018 score vs best 2017 score 11% % NC NC 10%
Number of sites audited in 2017 and 2018 20 7 0 0 27
Avg. compl. achieved by sites audited in 2018 58% 59% 51% 45% 57%
S&AS: Sales and after-sales.
80% 15% Workstation ergonomy [FZ0ik1
119 In 2018, the ergonomics team became part of the HSE division. This
o
60% Y 10% team works on new installation projects and new industrial
[ ) 10% activities, coordinating the action taken by the Ergonomics Officers
deployed at Group sites.
40% 7% S - . .
’ ®'" By establishing this link between the actions taken at the project
o 59% 57% stage and during series manufacture, we can ensure a smoother
58% 51% 5% . . i icri
0% 45% application of the steps we take to limit ergonomic risks.
(
Likewise, coordination of site ergonomics drives efficiency and
enables us to implement Group-wide initiatives.
0% o o - o o 0% ] ) ) ] )
Manufacturing  SGAS Logistics  Engineering Al A new generation of work situation analysis tools will be developed
functions in 2019 to help us ensure that the improvements to be made target
Average compliance achieved by sites audited in 2018 the most critical cases.

@ Progress best 2018 score vs. best 2017 score

Accidents on public roads [EZ2E0

Since 2017, our definition of travel accidents now covers any
accident occurring on public roads (between work and home,
between work and a supplier's premises, between home and a
supplier's premises, between different Renault sites, etc.).

In 2018, the average score of the sites audited for compliance with
the Mandatory Rules was 57%.

Traffic accidents within the geographical scope of Renault sites will
now be monitored as part of the frequency rate of workplace accidents.
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Groupe Renault does not have the same leverage to reduce
accidents on public roads as it has to reduce workplace accidents. It
has however launched initiatives to reduce all accidents, including
those on public roads. Accordingly, the HSE and CSR divisions have
in particular developed a road safety e-learning module that has
been made available to Groupe Renault employees. The impact of
the QR code (coded label affixed to vehicles to help the emergency
services rescue accident victims) was tested with Renault Retail
Group in a sales network operation. Two hundred QR code labels
were distributed.

*

Occupational illnesses [Fiiz

The rate of occupational illnesses has been decreasing steadily since
2014. The Ergonomics Golden Rules implemented in new projects
and improvements to the work environment have contributed to this
improvement.

5.0
4.4
4.5
4.0
35
3.0 2.7
2.5 2.2

2.0

0.5 0.78

0.0
2014 2015 2016 2017 2018

—®— Occupationalillness rate (former calculation method )
Occupational illness rate (new calculation method)

—@— Occupational illness rate (including AVTOVAZ Togliatti, a new calculation method)

Rate of occupational illnesses contracted by Renault employees following prolonged exposure to an occupational risk (noise, chemicals, posture, etc.),

reported as such to an external body if the regulations in force in the country so provide. Rate of reported occupational illness per 1,000 employees to
end-2016. Occupational illness rate reported per million hours of exposure to occupational risks from 2017 onwards. This rate includes occupational

illnesses, reported with or without sick leave.

2.3.2 Handing on knowledge for the future

Education is a top priority within Groupe Renault's CSR strategy.

Groupe Renault recognizes that providing training on the careers of
the future and giving the neediest access to knowledge are keys to
the development of society and also of the Company. Renault
therefore continues to deepen its commitments in this area.

Relations with schools/universities
worldwide

2.3.2.1

How do we create a permanent link between the Company and
academic institutions, knowing that education is critical to value
creation and to the development of the next generation of future
employees. Over the years, Groupe Renault has sought to address
this question by taking action in partnership with schools, high-level
colleges and universities throughout the world.
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A. The Renault Foundation’s academic programs

As part of its activities with academic partners, the Foundation
continued its action in higher education based on the principle of
equality of opportunities, entirely devoted to higher education. It is
designed to create a permanent link between academic institutions
(in France and in the rest of the world) and the Company. The
Foundation's role, in collaboration with its academic partners and
Company management, consists in particular of anticipating new
professional skills requirements.

It supports:

e the financing and joint creation of academic programs in
partnership with prestigious universities in France (Paris
Dauphine University, Ecole des Ponts ParisTech, Arts et Métiers
ParisTech) and worldwide (Saint Joseph University in Lebanon);

e the allocation of “foundation scholarships” (study and
accommodation costs) to French and foreign students selected in
partnership with the Foundation’s partner universities located in
12 countries worldwide;

Find out more at www.groupe.renault.com



GROUPE RENAULT: A RESPONSIBLE CORPORATE FINANCIAL RENAULT AND ADDITIONAL
RENAULT COMPANY GOVERNANCE STATEMENTS ITS SHAREHOLDERS INFORMATION
INCLUSION

e the financial support provided to other foundations dedicated to
supporting deserving young French students from underprivileged
backgrounds (Georges Besse Foundation) or to sharing knowledge
and innovation (Fonds de dotation Universcience).

On the academic side, the Foundation continued to support five
educational programs in 2018 and one MOOC, with particular focus
on three areas at the heart of the Company's concerns: multicultural
management, sustainable mobility and road safety:

e a professional degree in Electric Vehicles and New Mobilities
(LPVNM);

e three master's degrees: Transportation and sustainable
development (TRADD), Mobility and Electric Vehicles (MVE), and
Road Safety Management (Manser);

e an MBA in International Management, for which it is the final
cycle;

e a MOOC (Massive Online Open Course) on the challenges of
electric mobility, in collaboration with the historical partner of the
Foundation, the Ecole Nationale des Ponts et Chaussées
ParisTech. This MOOC has been included in the educational
curriculum of two of the Foundation's programs: MVE and
LPVNM.

The Foundation identifies young talents, and then offers them
training programs and support in partnership with its academic
partners. For example, it organizes and finances in full a year of
study in France (and in Lebanon for one of its programs) for its
scholarship students: monthly grants, enrollment in the French
schools and universities, social security, round-trip travel between
the home country and France or Lebanon, economic and cultural
discovery trips.

In 2018, it welcomed 75 new students. In accordance with its articles
of incorporation, Renault Foundation is not an incubator of young
talent for Renault. It operates independently of the Company's
recruitment policy. As it deals with corporate sponsorship, its role is
to train young people in the professions of tomorrow's automotive
sector. However, Renault does offer work placement/apprenticeship
opportunities for those young people who want to undertake this
part of their training at the Company.

In 2018, the Foundation put together two new academic programs,
which will be launched in September 2019:

e the MS Digital Transformation & Innovation with the ESSEC
Business School;

e the MS Electric Vehicles and Autonomous Vehicles (replacing the
master's in Mobility and Electric Vehicles).

B. Within Groupe Renault

Groupe Renault subsidiaries are also involved in higher education in
their respective countries. For example:

e in Romania 30 students enrolled on the Electronic Systems
Engineering Masters at Bucharest Polytechnic University, Valahia
Targoviste University and Cluj Technical University received a
study bursary from the Group;

e the Renault Foundation Colombia continues to provide support to
underprivileged engineering students through its “Renault
German Camilo Calle” program. In 2018, it supported 27 students.

C. Bringing schools into the corporate world

Groupe Renault works to develop ties between the corporate and
academic worlds because it believes this is the only way to improve
the performance of economic and social models. To do so, the Group
carries out numerous actions and initiatives in France and around
the world:

e support from academic world. The sharing of knowledge is part
of the Group’s DNA. The Company makes appropriate expertise
available, giving the employees involved a sense of satisfaction.

Many employees spend some of their work time teaching classes
at different schools/universities. These activities are organized
either through official partnerships such as the Renault
Foundation's academic programs, or at schools and universities in
countries where Renault operates;

donations of equipment. Groupe Renault, well aware that
knowledge is acquired by the practical application of academic
knowledge, made numerous gifts of vehicles and tools to schools.

In France, many plants make such donations for educational
purposes to high school students in their area. As an example, the
Maubeuge plant (MCA) has donated over €30,000 worth of scrap
vehicles or parts in 2018;

welcoming and/or supporting students into the Company to
accompany them toward the professions of tomorrow. Whether
within the context of apprenticeships, internships, or even during
business orientation programs, Groupe Renault places great
importance on bridging the gap between young people and the
professional world on every continent.

A plant like Douai offers Groupe Renault the chance to support
140 apprentices and an average of 150 interns each year. It is a
commitment that involves the mobilization of tutors, who
accompany young people from a range of academic backgrounds,
from technical school certificates to master’'s degrees. Tutors are
can be required to perform some of their duties in schools, in the
same way as teachers can have a role to play in plants. The Douai
plant also devotes a week every month to class visits (secondary
schools and higher education). During the year, nearly 1,500
schoolchildren or students visit workshops where the SCENIC ,
TALISMAN and ESPACE models are made.

In Argentina, the Renault Argentina Foundation supports
"TED-ED" sessions aimed at helping students voice and share
their ideas by expressing them effectively. In 2018, 8,500 young
people and 1,300 teachers were involved in this program (for more
information, go to: www.youtube.com/watch?v=bg-YYOOXfVc).

In Russia, Renault Russia, with the help of Renault Design,
organized a competition for young designers entitled “The Future
of Autonomous Mobility in Russia”. Five hundred students from
four major Russian design schools competed. The best projects
were selected by a dedicated panel of judges. The winning teams
were invited to press days at the Moscow International Auto Show
in August 2018, where they presented their projects to the Groupe
Renault Design Director;
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e reception and/or training of teachers. For the Company, training
teachers, strengthening their leadership to give them ways to
transform their institutions, and inspiring and achieving change
among young people is a challenge as big as educating students.
In Colombia, the Renault Colombia Foundation joined forces with
the Empresarios por la Educacion Foundation in 2018 to train 12
school principals and three coordinators in Envigado (the city
where the Groupe Renault plant is located). The program goes by
the name "“Rectores lideres transformadores”.

2.3.2.2  Supporting access to education

throughout the world

Renault is aware of the importance of education in creating value
within a company, a region and in society overall, and this is why
the Company has placed, at the heart of its CSR policy, corporate
sponsorship actions enabling social inclusion through access to
education and the fight against student drop-out.

For example, the Douai plant and its local employment, vocational
training and social work partners have been working together
since 1999, and have already helped more than 1,500 people
obtain a degree. Each year, a “"New Skills” class starts preparing
for a qualification as part of a professionalization contract. With
the Renault Foundation, the Douai plant has supported the Lens
Production School from the outset. Its support comes in the form
of visits and the donation of an ESPACE. But it also includes
sponsorship: the Groupe Renault Regional External Affairs
Manager is sponsoring the second class going through the school.
The Production School is a private technical school that prepares
pupils for CAP and Bac Pro diplomas and certifications.

Schooling and inclusion

Conclusion is at the core of Groupe Renault's CSR values and access
to education is a natural fit. Renault's commitment to the most
impoverished is evident in several of its actions in this area.

In Morocco, Renault contributes to the improvement of school
conditions in the province of Fahs Anjra. It encourages the schooling
of children, in particular for girls, and fights against the phenomenon
of dropping out of school in rural areas, through the supplying of
school buses, and initiatives such as educational workshops or
mobile libraries.

In all, 1,700 students benefited each day from the school bus service
provided by Renault in 2018. The Moroccan subsidiary is also very
involved in the prevention of road accidents. With the “Tkayes
school” initiative, more than 10,000 children and their families
benefited from the road safety education program in 2018. Renault
Maroc has also opened four preschool classes in the province of Fahs
Anjra for 90 children in the region.

In Brazil, Renault Experience celebrated its tenth anniversary in
2018. This innovation and entrepreneurship program, organized by
the Renault Institute, is aimed at students wishing to create
start-ups. Candidates whose applications are selected by the
Institute benefit from a year’'s support for their project. On top of
financial support, the winners are mentored by people from Renault
and the broader automotive world and universities, who give them
advice throughout the year. For more information, go to:
https://renaultexperience.com.br/.

2.3.3 Contributing to the development and vitality of the regions

2.3.3.1  Renault, an active participant in the

economic growth and development of
its operating regions

Groupe Renault is a major player in the economic and social
development of the regions in which it works. Present in 37
countries, the Company considers that it has a responsibility to make
sure that its impact on the regions where it is located is positive and
to contribute to their sustainable development. The Group's
ambition is to create shared value for the mutual benefit of the
Company and all of its stakeholders. It therefore takes care to
identify the requirements and expectations of the stakeholders that
surround it (2.1.5) and to respond to them as far as possible through
its core business and setting up innovative solutions.

A. An active participant through
its core business activities

It is difficult to truly isolate the Company’'s contributions within a
complex and interdependent socioeconomic tissue. Beyond direct
employment generated and the taxes paid by the Company, the
other direct and indirect contributions and benefits are shared
among the members of a network.
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According to the figures published in February 2019 by the ACEA, the
association of European automotive manufacturers, 13.3 million
people — representing 6.1% of the active population — work in the
European automotive sector. The number of jobs stands at
3.4 million, totaling more than 11% of jobs in the automotive
industry in the EU.

Direct employment includes automotive manufacturing, equipment
and accessories, and coachbuilders. Indirect employment includes
other manufacturing fields, vehicle sales, parts and accessories,
maintenance, fuel, leasing and transportation, as well as
construction and road maintenance and associated activities.

The ACEA also points out that, for the 15 European countries for
which tax data is available, the automotive industry has generated
annual tax revenue totaling €413 billion for governments. This
includes VAT on vehicles, parts and accessories, taxes on fuel, and
lubricants, registration, insurance, driver's licenses, road fees, tolls,
etc.

The automotive sector is also an essential factor in innovation. It is
the most important European private contributor in terms of
Research and Development, with €54 billion invested each year.

Find out more at www.groupe.renault.com
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B. An active participant through
its philanthropic activities m

Groupe Renault is regularly approached by NGOs, charities, volunteer
organizations and employees seeking support for projects in the
areas of general interest, solidarity or good citizenship, in areas
linked to the Group's CSR policy. Since 2010, the Group has been
using a standard procedure to collect and analyze these applications
(both in France and internationally). It was updated in 2018. See the
Renault Foundation website: www.fondation.renault.com/.

The corporate sponsorship activities of
the Renault Foundation

The bylaws of the Renault Foundation evolved in 2018. In
accordance with the CSR strategy (2.1.1) of Groupe Renault, it now
includes sustainable mobility. Its vocation therefore consists of
supporting academic and non-profit corporate sponsorship
(including higher education, the historical activity of the
Foundation).

2018 also saw the formalization of a Group procedure to ensure the
Group's philanthropy activities are in compliance with the
anti-corruption regulations (Sapin Il Law). These principles are set
out in the Corporate Social Responsibility (CSR) department
guidelines sent to all Group CSR Officers and Directors of
subsidiaries.

Each year, the Board of directors of the Foundation decides on the
budgetary amount intended for non-profit corporate sponsorship for
the current fiscal year. The Philanthropy Committee, formed of 15
members (from senior corporate posts and five other employees),
decides how the donations are to be allocated based on calls for

projects on the two themes of inclusion and sustainable mobility. In
2018, the Foundation launched two calls for projects, one external
and one internal.

The Foundation now also centralizes corporate sponsorship of 20
associations that were previously supported by Renault SAS.

In the context of its corporate sponsorship activities, in 2018, Groupe
Renault assigned donations (excluding donations in kind) of
€912,900, an amount which was multiplied by 3.2 compared to 2017
(€283,000) (see the details of non-profits in section 2.5.4.2).

It should also be noted that all the charities that are successful in a
call for projects must offer the opportunity for employees who so
wish to get involved in their project (volunteering, skill sharing, etc.).

Groupe Renault foundations

Some Group subsidiaries now carry out their philanthropic activities
within a foundation or similar structure. This not only strengthens
CSR governance and strategy, but also demonstrates, from an
internal and external standpoint, to the importance given to the
identified issues. Financed locally, they are chaired by the Chief
Executive Officer of Renault in the country. Since 2009, the Head of
the corporate Foundation is represented within the governance of
each new Foundation.The Foundations' objective, as identified in the
bylaws, encompasses all or part of the Group’s CSR priorities. The
activities performed on behalf of the Foundations are primarily
aimed at populations outside the Company, and range from the local
to the international, depending on the country and the programs
implemented. The Activity Reports are available directly on their
respective websites.

Country Name Year of creation Principal activities Scope of action Annual budget
Argentina Fundacion Renault Argentina 1960 Education Local and regional €160K
www.fundacionrenault.org.ar/ Environment
Road safety
Health
Local development
Brazil Instituto Renault do Brasil 2010 Education Local and regional €406K
www.renault.com.br/mais_renault/instituto-renault/ Environment
Road safety
Diversity
Local development
Colombia Fundacién Renault Colombia 2014 Education National €202
Diversity
Environment
Road safety
Spain Fundacion Renault Espafia 1963 Education National - for €300K
Sports employees’ children
Foundation for inclusion and sustainable mobility (FRIMS) 2012 Education National €200K
www.fundacionrenaultmovilidadsostenible.com/ Diversity
Environment
Road safety
Local development
France Renault Corporate Foundation 2001 Inclusion International €3.7M
www.fondation.renault.com/ Education
Morocco Renault Morocco Foundation 2018 Education National €400K
Road safety
Portugal Renault Portugal Foundation 2018 Environment National
Sustainable mobility
Romania Renault Romania Foundation 2018 Inclusion National

Sustainable mobility
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Renault Retail Group

The Humanitarian and Social Aid Fund (FASH) was created by
Renault Retail Group in 2003: it arose from a collective agreement
signed with the representative trade unions within RRG.

The purpose of this fund is to grant financial aid to the employees of
RRG and also to humanitarian action associations.

The FASH continues to provide help and support for education,
health, emergency food aid, aid to regain mobility, disability and
the environment.

In 2018, nearly €103,000 was distributed. The FASH made a large
part of its donations to associations that work to provide aid to
children (creation of new schools, orphanages, research against child
cancer, purchase of school books, etc.).

C. An active participant through its voluntary

commitments

This societal component of Groupe Renault's CSR policy includes
programs and projects implemented on three levels:

strategically and globally, with coordinated management and
implementation tailored to the environment by local
representatives in subsidiaries;

strategically and locally via subsidiaries and sites which adapt to
specific challenges and expectations;

on an ad hoc basis, in response to special requests from NGOs,
charities and volunteer organizations.

Some examples:

the Training Institute for Automotive Industry Professions
(Institut de Formation aux Métiers de l'Industrie Automobile,
IFMIA-TM) in Tangiers, Morocco, was created following a
public-private partnership between the Moroccan State and
Renault (a first in Morocco for this type of project) and operates
under the National Pact for Industrial Emergence. Funded by the
Moroccan State, it was set up by Renault Tangiers, which now
ensures delegated management to provide a public training
service for the automotive professions.

This center has provided training for all employees of Renault
Tangiers and a significant portion of employees at the Casablanca
Plant and at Renault Commerce.

More than 137,000 hours of training were provided to 11,800
people at the IFMIA-TM in 2018.
Through its Maintenance, Manufacturing, Logistics and Lean

Manufacturing schools, IFMIA-TM has provided training and support
services for Renault in Morocco, France, Algeria and Colombia.
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In addition to its training role for Renault, IFMIA-TM also provides
training and support for employees of around 30 partner
companies and, since 2014, participates in the Moroccan
Professional Bac project, thereby playing a part in developing
young people’'s skills and employability;

in France, in June 2014 the Company made a commitment
alongside the French State and local authorities by signing the
Company and Neighborhoods Charter, thereby undertaking to
work closely with public authorities to deliver concrete solutions
to the economic, social and cultural development issues in priority
neighborhoods, in line with city policies. In addition to the Charter,
Renault signed an agreement detailing its commitments in the
following areas:

. education and vocational guidance. Through the “Elles
Bougent” organization, Renault has committed to expanding its
network of female engineers and technicians who encourage
young female high school and university students to enter the
engineering and transportation professions,

. employment, integration and training. (i) Under the terms of
the framework agreement signed by Renault and the Ministry
of Work, Employment, Professional Training and Social Dialog,
the Group has committed to employing at its plants a number
of young people experiencing difficulties in entering the
workforce. Particular attention is paid to recruiting young
people from priority neighborhoods near to our sites. (ii) Via its
Société des Automobiles Alpine subsidiary, Renault has taken
part in the “50 chances, 50 jobs” (now “100 chances, 100 jobs")
program in the Dieppe region of France. The Company's
managers coach young people and assist them in their job
search, bridging the gap with the business world and providing,

. access to the Company's products and services. The Group is
continuing its roll-out of Garages Renault Solidaires (see
section 2.2.2.1), and is promoting the program to social partners
on a national level in order to continually enhance its social
impact;

in 2015, Renault signed the first local agreement with the

Hauts-de-Seine department (92). Since then, six other local

agreements were signed with the Essonne (91), Seine-Maritime

(76), Yvelines (78), Territoire de Belfort (90), Gironde (33) and Nord

(59) departments. The aim of these agreements — which are local

versions of the commitments contained in the national agreement

signed by Groupe Renault - is to pay particular attention to the
priority neighborhoods defined in the Government's city policy,
and to contribute to the effectiveness of the city policy, through

HR and CSR actions and projects developed by the Group.

Find out more at www.groupe.renault.com
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2.3.4 Making mobility as widely accessible as possible

2.3.4.1  Affordability and physical

accessibility

The “global access” range

Groupe Renault is working towards making cars more democratic
with its so-called “global access” range, sold under the Dacia brand
name in Europe, and under the Renault brand name in most other
parts of the world. Thus, Groupe Renault offers a range of affordable
vehicles for customers subject to financial constraints or those
wanting to spend just enough to secure a reliable, sturdy vehicle.
The global access range corresponds to a mid-range purchase in
emerging countries and to an entry-level vehicle in Europe. To offer
entry-level vehicles in emerging markets, in 2015, Renault launched
the KWID, a new vehicle based on a shared Alliance platform known
as CMF-A, in India.

It is often the first time that these retail customers have the
opportunity to buy a new, safer and more environmentally friendly
car (than previous generations of vehicles).

Dacia vehicles are now marketed in 44 countries and over 5.6 million
vehicles have been sold since the Logan was launched in 2004.

With regard to service, Groupe Renault has developed a more
affordable range of spare parts to make mobility accessible to the
greatest number of people.

Since 1998, Renault has offered a full range of parts equivalent in
terms of safety and functionality to the original vehicle parts,
whatever the brand. Marketed under the Motrio brand and adapted
to the requirements of Renault vehicles aged over five years and to
Dacia and other brand vehicles aged over three years, the Motrio
range now has more than 7,500 references, in 57 different product
families. This range is compatible with 24 automotive brands and
nearly 1,300 vehicle models.

Currently, Motrio is present in around 50 countries worldwide and
the brand even has its own multi-brand garage chain. Building on
this success, Motrio is naturally continuing its international growth,
and has committed itself to the crucial digital and e-commerce
channels for closer contact with its customers.

For many years, Renault has also been developing alternatives to
new parts. In 2012, Renault created an after-sales refurbished parts
service. In anticipation of the requirements of the Royal law on the
use of parts from the circular economy in automotive repairs (which

came into force in 2017), Renault's sales network offers used body
parts (hoods, fenders, headlamp units, etc.) in France and
mechanical parts in France that have been collected and selected in
Indra's approved network of ELV (end-of-life vehicle) centers. This
service is particularly of interest to customers whose vehicles are not
economically repairable using only new parts.

Lastly, for over 60 years, Renault has carried out standard
exchanges, i.e., industrial refurbishing of mechanical parts such as
engines, gearboxes, starters, compressors, steering, etc. The used
parts are collected in the distribution network, sorted and
refurbished according to a rigorous industrial process. These
renovated (“standard exchange") parts are sold to Renault vehicle
owners at a lower price than new parts while satisfying the same
quality requirements. Please see section 2.2.3.B

Renault is concerned with adapting its spare parts pricing to the
change in the residual value of its vehicles, in order to optimize their
reparability, particularly for bodywork repairs. The cost of repair is an
essential criterion for insurers to avoid premature scrapping. Thus,
between three and six years after the date of launch, depending on
the range, Renault concentrates its price reduction efforts on parts
related to passive safety (airbags, seat belts, dashboard, etc).
Likewise, from the cessation of marketing of vehicles, the price of
bodywork parts (bumpers, doors, wings, etc.) and glazing regularly
drops each year.

Renault Tech: mobility solutions to serve
disabled people

For 10 years, Renault Tech has placed people with reduced mobility
at the focus of its concerns, offering them a complete range of
adaptations enabling them to travel in complete autonomy and
safety.

Through Renault Tech, Renault is the only European manufacturer
engaged in the design, manufacture and marketing of vehicles
dedicated to the transport of people with reduced mobility.

Each year, more than 1,000 adapted vehicles leave the factory at
Heudebouville in Normandy and the Renault Tech site located in the
Renault factory at Sandouville.

This offer is available in the whole of the French distribution
network, and internationally via Renault subsidiaries.

www.renault.fr/vehicules/mobilite-reduite.html.
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2.3.4.2  Embracing inclusive mobility

solutions

Although mobility is a key element for the social and professional
inclusion of people, millions of them nevertheless remain limited
everyday in their travel. Penalized by financial, geographical and
social hindrances, too many people have to give up a job or a training
course quite simply because they cannot get there.

As a major player in mobility, Groupe Renault therefore decided to
act for more inclusive and socially-responsible mobility by setting up
a social entrepreneurship program, which aims to favor the mobility
of the most vulnerable.

Initiated in 2010 and officially launched in France in July 2012, it is
drawn up in cooperation with players in the social and cooperative
economy, the academic world and the public sector. As such, it has
formed partnerships to promote entrepreneurship and encourage
inclusive mobility projects with Ticket for Change and the French
government employment service, P6le Emploi. With the aim of being
implemented as widely as possible within the Company in France
and in all the other countries where it is present, it is applied in three
areas of intervention:

1) Develop specific offers intended for vulnerable
people

This concerns the development, with a viable entrepreneurial

approach, of projects that have meaning for the employees of the

Group, its customers and its partners, maximizing the social impact

rather than the profit.

Garages Renault Solidaires (GRS)

The Garages Renault Solidaires (GRS) offers are intended to
support people who need a car to work but who cannot afford the
financial cost.

Renault's network of garages voluntarily helps low-income
individuals identified by welfare providers (charities, mobility
platforms, welfare organizations, employment partners, etc.) by
offering them servicing and repair work at cost price but maintaining
Groupe Renault service quality. In this way, 3,322 people were
directed to this program in 2018, and nearly 10,000 since its launch.

Furthermore, in 2018, in partnership with the Enterprise and Poverty
Action  Tank and several partner welfare providers
(at-entreprise-pauvrete.org), Groupe Renault implemented a
long-term lease scheme with purchase option linked to a
micro-credit loan on its new passenger cars (Dacia SANDERO from
€90 including tax per month) and light commercial vehicles
(KANGOO from €145 including tax per month). These services are
exclusively aimed at individuals who are not eligible for conventional
loans. DIAC (Groupe Renault's finance provider for the Renault and
Dacia brands) is a stakeholder in this operation, which was offered to
nearly 2,000 people in 2018.

At the end of 2018, within the Renault network there were around
360 Garages Renault Solidaires across France. A dedicated website
has been set up to enable a step change in the program and its social
impact: https://mobiliz.groupe.renault.com/offres-solidaires/garages-
renault-solidaires

2) Financial investment in social businesses

A socially responsible investment company — Mobilize
Invest — and company mutual investment fund (FCPE)

Mobilize Invest S.A.S. has been offering funding and support since
2012 to innovative entrepreneurs developing mobility solutions for
people in difficulty. Renault contributed €5 million to this company’s
capital. Mobilizelnvest is a certified “Solidarity and Social Utility
Enterprise” company (ESUS). The capital provided by Renault is
increased by contributions from the employee savings funds through
the intermediary of the FCPE Renault Mobilize Solidaire .

The Management and Investment Committee (CDI) is the central
governance body of Mobilizelnvest S.A.S. Chaired by the Director of
Groupe Renault’'s Expert Leaders, Expert Fellow and member of
Renault's Management Committee, the CDI has 14 members,
including one employee representative and two external investment
and social business experts.Mobilize Invest s.a.s. has already
provided funding (capital or debt) for 13 projects, appointing Renault
employees as mentors. The details of the companies supported can
be found on the website https://mobilize.groupe.renault.com/
mobilize-invest.

The companies supported by Mobilize Invest are asked to measure
the social impact of their respective activities. A common framework
of seven result and activity indicators, put together with HEC, was
deployed in 2018. Six companies contributed their results, of which
the following three are examples:

e Ecov is a social and solidarity economy start-up that develops
car-sharing solutions for short journeys in rural and suburban
areas, 3,336 people benefited from their services, travelling over
8,000km using ecomobility solutions in 2017

e Titi Floris is a transport cooperative for all members of society,
including those with disabilities. 3,500 people, 85% of whom are
disabled, used Titi Floris transport. In 2017, the company
employed 160 disabled workers,

e Human Concept provides a comprehensive self-service hybrid
bike service which reduces the cost of bike usage through
advertising. 430 people used the solution, travelling 64,850km,

In addition, in 2018, Groupe Renault introduced a system to
objectively measure the social impact of each of its social business
initiatives. Thus, in collaboration with the teams at HEC and the
consultancy Nuova Vista, it undertook to measure the impact of
Garages Renault Solidaires (GRS) in terms of satisfaction of
beneficiaries, jobs created or made possible and increased
self-esteem. The final results will be known in mid-2019.

(1) The Renault Mobilize Solidaire employee mutual fund (FCPE), created in 2015, now has more than 5,500 subscriber employees who have

chosen to invest more than €17 million.
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3) Participate in the influence and development
of social entrepreneurship within the Company
and outside

Groupe Renault is a co-founding member of the "Movement for
Social Business Impact”, which aims to promote the inclusive
economy by supporting research and teaching, and by developing
concrete projects having an impact on the reduction of poverty.

A Social Business Strategic Area of Expertise (SAE)

In October 2018, the Group has decided to create a Social Business
SAE in the CSR department in order to anchor permanently social
business in the corporate strategy, by making this domain coexist
with those traditionally recognized as being core business.

This Social Business SAE complements the other SAE's of the Group
and brings a new perception of the Company's activities. It enables

employees seeking more meaningful work-related initiatives and
wanting to bring about change to get involved.

The HEC Paris “Enterprise & Poverty” academic Chair

e Groupe Renault sponsors this Chair (www.hec.fr/espace-
entreprises/chaires-et-centres/social-business) and thus, in
partnership with research and education, works to train younger
generations and devise new social business solutions.

e Groupe Renault also collaborates with the Entreprise and Poverty
Action Tank, chaired by Martin Hirsch (Director General of
Assistance Publique des Hopitaux de Paris (APHP)) and
Emmanuel Faber (CEO of Danone) to share existing knowledge
about social business, hold discussions with other businesses
committed to this approach and benefit from expert support and
advice.

2.3.5 Facilitating a global CSR network

To ensure the consistent and appropriate implementation of the
Mobilize initiative, the Corporate Social Responsibility (CSR)
department facilitates, coordinates and relies on a network of CSR
liaison officers in the main departments and most of the countries
where the Group operates. Each year, it sends a letter containing
CSR guidelines, setting out the main principles and priorities of the
coming months, to all of the Group’'s CSR liaison officers and
subsidiary managers. It also calls all CSR liaison officers to meet in
Paris for the annual CSR Convention. This event, which takes place
over several days, is an opportunity for thinking on the major
commitments made in Mobilize, and to share experiences and
achievements in a multicultural context. Workshops are also
organized for collective thinking on given themes and to explore new
ideas.

Mobilize Days: an annual meeting dedicated to
inclusion and sustainable mobility in the Group

In 2018, the CSR department launched the inaugural Corporate
Social Responsibility (CSR) Week covering Groupe Renault as a
whole. Called “Mobilize Days” or “Mobilize Week” depending on the
country, the event took place between June 4 and 8. The aim now is
to make it an annual event. Its purpose is to inform and raise
awareness among employees about the company's CSR approach
and initiatives taken throughout the Group in the fields of inclusion
and sustainable mobility. It also aims to inspire employees,
strengthen their sense of pride in belonging to the company and
encourage them to become agents of change. A dozen countries —
France (15 sites including eight plants and six sites in Tle-de-France),
Spain (three sites), Portugal, Slovenia, Algeria, Morocco, Brazil,

Argentina (two sites), Colombia, Korea, India and China - organized
"Mobilize Days” to mark the inaugural edition. A wide range of
events from lectures to forums, exhibitions, film screenings, games
and site visits, etc. were organized in line with the main pillars of the
company’'s CSR strategy (see section 2.1.1). In Argentina, for
instance, several events were organized on the themes of diversity,
education and road safety, and were widely publicized internally (see
video www.youtube.com/watch?v= Jv92Xz3Lwog). In Algeria, several
awareness-raising campaigns on diversity and road safety were also
carried out as part of the “Ramadhan Caravan”, an event that
brought together as many women as men to distribute a hundred
food baskets to poor families in Oran.

Calculating the impact of societal initiatives

To ensure consistency between social and societal actions
undertaken in the company and the Mobilize approach, the Group
aims to allocate 80% of its societal expenditure to the five
commitments listed above, namely diversity, education, social
entrepreneurship, environment and road safety. The remaining 20%
are used to support needs in other areas as identified locally.

Information on these actions is reported centrally. Since the end of
2018, the CSR liaison officers have been asked to share their actions
using a standardized process, on a dedicated platform known as
Global CSR. Details on the reporting scope are provided in section
2.5.4.1.B.Selected key figures from 2018:

e 335 initiatives have been identified in Groupe Renault's five
geographical regions;

e 89% of funds provided to the five Mobilize commitments.
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DISTRIBUTION OF INVESTMENTS WITH A SOCIAL OR SOCIETAL GOAL

BY PRIORITY THEME COMMITMENT BY REGION
5%
1% 12% Africa, Middle East, India \

Others \ / Diversity 8%
Eurasia
5% 0%

Environment Asia-Pacific

39%
7%

Education
Americas
6% /

Europe

74%
Corporate

27%
Road safety

6%

Social business

Renault's environmental policy, included as the fourth strand of CSR since 2014, is reflected in the core of its industrial strategy, its products and
services (see 2.2.2). The actions referred to here are campaigns to raise awareness of environmental issues and local initiatives taken by
countries or sites.

BREAKDOWN OF SOCIAL AND SOCIETAL INVESTMENTS BY COMMITMENT AND BY GEOGRAPHIC REGION

Region
Commitment (€) Number of actions Corporate Africa, Middle-East, India Americas Asia—Pacific Eurasia Europe Total
Total 335 6,067,366 389,693 613,951 20,000 631,000 520,654 8,242,664
Education 61 2,069,500 235,000 289,435 0 607,500 19,355 3,220,790
Road safety 62 1,919,523 134,018 32,662 20,000 8,000 98 568 2,212,771
Diversity 128 664,404 274 68,727 0 10,500 260195 1,004,100
Social business 14 392,000 0 86,292 0 0 0 478,292
Environment 31 253,827 11,713 8,055 0 0 143,526 417121
Communications and others 39 768,112 8,688 128,780 0 5,000 49,000 959,580
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2.4 ETHICS AND GOVERNANCE

241 Business ethics

Details of the ethics and anti-corruption policies can be found in section 3.4.

2.4.2 Strengthening the responsible purchasing approach

in the supply chain

The Group also extends its social, societal and environmental
responsibility to its relationships with suppliers. Groupe Renault,
which has several thousand suppliers, implements a responsible
purchasing policy along its entire supply chain.

In order to do this, Renault has incorporated compliance with social
and environmental requirements into its supplier relations
standards. “Responsible purchasing” assessment of suppliers is
therefore included in the selection criteria, alongside quality,
financial health, costs and industrial and logistical capacities.

A CSR-focused purchasing team [

In order to prevent serious infringements under the duty of vigilance,
the Group operates using a dedicated purchasing structure. This
department's targets include:

2.4.2.1

e ensuring that suppliers meet standards and comply with laws,
regulations and soft laws in social environmental and ethical areas
(e.g. the law on the duty of vigilance, traceability of conflict
minerals or cobalt, OECD Guidelines, etc.);

e improving the identification and reduction of CSR risks in the
supply chain;

e consolidating external CSR supplier audits;

e continuing to strengthen CSR criteria in key Purchasing processes;

e promoting business links with suppliers who develop an active
CSR policy.

This corporate team relies on a network of correspondents working
in local Purchasing departments.

2.4.2.2  Responsible purchasing tools and

standards, cornerstone of the supplier
relationship ITE}

In order to prevent serious infringements under the duty of
vigilance, Groupe Renault relies on:

e an Internet platform for informing the purchasing teams, as well
as the suppliers and subcontractors, of their CSR performance;

e purchasing processes that include CSR criteriain the process of
selecting suppliers and subcontractors;

e documents setting out the principles of the contractual
relationship with suppliers:

. Renault-Nissan "Corporate Social Responsibility (CSR)"
guidelines for suppliers. Distributed to all Groupe Renault
suppliers and subcontractors, this document summarizes the
Group's expectations of suppliers and subcontractors in matters
of safety and quality, human and labor rights, the environment,
compliance and non-disclosure of information. The Group asks
its suppliers and subcontractors to undertake to comply with
these guidelines. They are also requested to use them with their
own suppliers,

. Global Framework Agreement: signed on July 2, 2013 with the
IndustriALL Global Union and the Works Council (see
section 2.3.1.4). Under the terms set out in Chapter 3, Groupe
Renault undertakes to communicate the framework agreement
to its suppliers and subcontractors. It requests them to commit
to implementing the fundamental social rights mentioned in
Chapter 1 of the framework agreement in their own companies
and encourages them to do likewise with their own suppliers. If
necessary, corrective action plan are put in place with the
support of Groupe Renault,

« Renault Green Purchasing Guidelines: Distributed to all
suppliers of Groupe Renault, this document describes the
requirements in matters of environmental management,
policies on chemicals and recycling,

« APO Purchasing Way: distributed to all suppliers and
subcontractors of Groupe Renault, this guide reiterates the
duties of the Purchasing department, details the specific tools
and processes relative to the selection of suppliers and
subcontractors, the technical support to be provided to them
and the conditions of the partnership. It reiterates the essential
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values of the Purchasing department: mutual

transparency and trust,

respect,

. on any topics relating to the content of these documents, any
uncorrected non-compliance could result in measures being
taken that may include the termination of relations with the
company in question.

The purchasing function also has a dedicated Code of good conduct
which complements Groupe Renault's Code of Ethics. This document
is available on the Group’s intranet site. It is aimed at all managers
and employees in the Purchasing department and the Alliance
Purchasing Organization (APO), and at anyone who is in contact with
suppliers and/or who has an influence on purchasing activities within
Groupe Renault and/or for Groupe Renault. The code applies to all
Groupe Renault purchasing processes and, in particular, to
compliance with Renault's strategy, to selecting suppliers, reviewing
performance and, more generally speaking, to any contact or
communication with suppliers.

Professional whistle-blowing [

See section 2.1.6, "Professional whistle-blowing.”

2.4.2.3  An ambitious local integration

strategy

Local integration is @ major element of Groupe Renault's purchasing
policy because it can improve the Group's competitiveness, reduce
its exposure to monetary fluctuations and contribute to the
development of the regions where it is located.

A local approach has numerous advantages leading to the reduction
of costs. Thus, the local purchasing of parts can reduce transport and
customs costs. This proximity also enables the Company to be more
responsive, to adapt more quickly to changes in demand from its
customers and to participate in local development and notably the
local employment pool.

The Group therefore seeks to continuously increase the level of local
integration of its production units. It has set itself the objective of
80% local integration throughout the world, together with an
objective of 50% integration in the local currency to limit the impact
of monetary fluctuations.

These objectives are not yet reached in all of the Group's markets
because they are highly dependent on the presence of local
suppliers, their ability to innovate and therefore the maturity of the
local automotive industrial fabric. In the countries where automotive
production is strong, the local integration rate meets the target, or
even exceeds the target. However, in the countries where production
volumes are more limited, they are significantly below the target.

To promote local integration, Groupe Renault has created “local
supply hubs”, firstly in Russia, then in Brazil and India. These
dedicated teams, from purchasing, engineering, sales costs and
logistics, launch local calls for tenders to purchase parts that until
then were imported.

The Alliance, since the end of 2015, has also had a tool for improving
local integration: the TOP Alliance. This aims to locate the supply of
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parts as close as possible to the factories, to improve performance,
secure supplies and reduce costs. Shared by Renault, Nissan and
Mitsubishi, it lists 130 parts — which alone represent 80% of the
volume of vehicle parts transported to the factories - to be sought
closer to the factories of the Alliance. For each of these parts, the
TOP Alliance determines a maximum distance between the supplier
and the customer factory: this is the sourcing guideline. Today, the
average rate of compliance with TOP Alliance per vehicle project in
each factory is 75%. There is still room for further progress. The
objective for Renault, Nissan and Mitsubishi is to reach a situation
where the TOP Alliance for a new vehicle is better than that of the
one that preceded it.

2.4.2.4 Internal tools to assess and mitigate

risk, monitor measures and assess
their effectiveness I B2 E)

Risk mapping of suppliers

Under the law on the duty of vigilance (section 2.1.6), Groupe
Renault uses in particular a mapping of the risks of suppliers with
whom an established commercial relationship exists.

In terms of risks relating to human rights and fundamental
freedoms, health and safety of persons, the environment, ethics and
compliance, two areas have been singled out for analysis:

e risks relating to families of purchases:

. parts. The families of purchases have been classified according
to risks,

. services. The families of purchases have been included in a
nomenclature produced by an external service provider based
on the criteria of the law on the duty of vigilance;

e country risks. The mapping used was produced by an external
service provider based on the criteria of the law on the duty of
vigilance.

The combination of these two risk factors has enabled supplier and
subcontractor sites to be ordered according to four levels of
criticality: “low”, “medium”, “high” and “very high".

For those parts production facilities or service provision entities
representing the highest potential risks and which have never
undergone a CSR assessment, or for which the CSR assessment is
not at the required level, external companies carry out audits on the
ground.

The prevention of serious harm at suppliers is dealt with in
sections 2.4.2.1,2.4.2.2.and 2.4.2.5.

Based on the mapping of supplier risks, the most at-risk production
sites were identified. In order to reduce the risks, these sites are
audited based on a triennial plan (2018/2019/2020).

In the context of monitoring the measures implemented, in 2018,
Renault carried out 43 audits of sites performed by three external
companies in six countries in which the Group is present: Algeria,
China, India, Romania, Russia and Turkey. The main anomalies were
identified in the area of health and safety.

Find out more at www.groupe.renault.com
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To ensure the effectiveness of the measures put in place, certain site
audits carried out in 2018 will be followed by corrective action plan
and a second audit in 2019 to make sure that the major or critical
anomalies are dealt with.

Mapping of minerals and materials risks

Groupe Renault is particularly vigilant as regards the origin of certain
minerals and materials, for which risk mapping is also conducted.

2.4.25 Specific work on the cobalt/electric

battery sector

In 2017 and 2018, Groupe Renault prioritized work with its electric
battery supplier in the cobalt sector, as this mineral is an integral
part of electric batteries. In 2018, the Group selected a specialist
audit firm in this sector to fully map its supply chain and perform
on-site audits for the relevant stakeholders.

In 2018, the CSR performance of Groupe Renault’s suppliers was as follows:

ETHICS AND GOVERNANCE

Renault is a member of the Responsible Mineral Initiative (RMI). The
RMI's Objective is strive to implement a responsible supply chain for
minerals and materials originating from conflict zones or high-risk
areas. RMI brings together the major players in the electronics and
automotive industries. It meets monthly and the minutes of these
meetings are sent to all of its members. Cobalt was the initiative's
main priority for 2018

2426 CSR performance indicators —

2018 Results [

Groupe Renault traditionally measures the CSR performance of its
suppliers through two main criteria:

e the percentage of the volume of parts, services & equipment
purchased that are the subject of CSR evaluation;

e the percentage of the volume of “CSR evaluated” parts, services
and equipment purchased for which the CSR score reflects a high
or very high performance.

As % of volume purchased concerned Parts Services Total 2017 Total 2018
Rate of CSR evaluation over 3 years (% of total volume purchased) 82.3% 65.4% 78.8% 82%
Rate of high or very high CSR performance over 3 years (% of total volume purchased) 64.5% 53% 62.1% 67%

In 2018, a new indicator was set up to record the number of tier-1 supplier sites audited (see 2.4.2.4).

243 Tax policy [

Groupe Renault has always applied a reasonable tax policy aimed at
protecting shareholders' interests, while maintaining a relationship
of trust with the authorities of countries in which the Group is
present.

Groupe Renault's central and local fiscal teams work, within their
respective duties, to manage the relationship of trust with these
authorities and to implement the Group’s fiscal policy, the primary
objective being to comply with both its national and international
fiscal obligations.

However technical discrepancies may arise during audits, which may
lead to tax disputes, due in particular to uncertainties in interpreting
legislation or the fulfillment by Renault of its fiscal obligations.

Where necessary and after analyzing the risk materiality, provisions
shall be set aside in the financial statements to reflect any financial
consequences of these discrepancies.

Moreover, Groupe Renault does not advocate or promote tax
evasion.

2.4.4 Gybersecurity and data protection

2.4.4.1  Cybersecurity

To manage risks and protect its data, Groupe Renault has set up an organization/governance and operational measures in matters of
cybersecurity. (The details of these measures are shown in Chapter 1.6.1.3 - Risks related to cross-group functions - Risks related to data

processing)
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2.4.4.2 Data protection

Respect for the protection of personal data is an important factor in
trust, a value in which Renault S.A.S. believes particularly strongly,
taking care to respect the fundamental rights of its customers. The
protection of personal data is accordingly one of our ethical
references for conducting our actions.

Given this commitment, in 2011, Renault designated a data-
protection correspondent with an extended scope to the French
data protection authority (CNIL). Subsequently, Groupe Renault
implemented legal, technical and organizational measures to ensure
compliance with French law no. 78-17 dated January 6, 1978 relative
to IT, data and civil liberties and the protection of the personal data
of its customers and users of connected services.

Given the prospect of its digital transformation, developments to its
connectivity and data-related activities (mobility services, connected
vehicles and autonomous vehicles) in order to comply with the
general data protection regulation (GDPR), Groupe Renault launched

2.5 APPENDICES

25.1 Materiality appendices

2.5.1.1  Objective and governance

In 2015, Groupe Renault conducted a materiality analysis with a
specialized firm to identify and prioritize corporate social
responsibility stakes that may affect its ability to generate value in
the short and medium term. The matrix generated presents the
challenges seen by Senior Management and the corresponding key
functions compared to their positive or negative impact on the value
creation for the Company and the level of importance given to them
by all of its stakeholders.

At each stage, the deliverables were approved by a cross-functional
Steering Committee (CSR, Environment, Strategy, Human Resources,
Public Affairs, Legal, Finance, Audit and Risk Management, Ethics).

2.5.1.2 Methodological approach

An a priori list of stakes was prepared on the basis of international
criteria such as the Global Reporting Initiative (GRI) and the
Sustainability Accounting Standards Board (SASB), an industry
benchmark (manufacturers and suppliers) and surveys and
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a program to ensure the implementation of an organization,
governance, processes and tools intended to protect the personal
data of its employees and its customers/users.

A legal team dedicated to the protection of personal data was also
created, together with multi-disciplinary working groups bringing
together all of Renault’s functional departments.

Renault also participated in the working group tasked with building
the “connected vehicle” compliance pack together with the French
data protection authority (CNIL). This pack was published in
October 2017 and proposes guidelines for the responsible use of
data in the next generations of cars.

Furthermore, Renault supports the “principles for the protection of
personal data in services and connected vehicles” from the European
Automobile Manufacturers’ Association (ACEA), which represents
the interests of the automotive industry in the European Union.

published studies. This list was then tailored to Renault's corporate
culture to better reflect the organizational structure and vocabulary
commonly used.

Based on a comprehensive review of the literature, the 30 stakes
identified were pre-positioned in a nine-box matrix. An explanatory
file accompanied each of the stakes to justify the pre-positioning. A
series of meetings with the Group Executive Committee and with
officers for the main functions concerned was then organized to
challenge and review the initial version, followed by in-depth
discussions with representatives of the primary stakeholders, which
included employee representatives, consumer associations, an NGO,
the automotive press, a sustainable development (SD) analyst, an
international consortium of specialist SD companies, a supplier and a
consultancy firm specializing in SD for the benefit of future
generations.

The matrix was adjusted to include feedback from this series of
interviews and submitted to the Steering Committee, the Risk and
Internal Compliance Committee, and finally to the members of the
Executive Committee for approval.

Find out more at www.groupe.renault.com
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The table below details the content of each of the stakes identified:
CSR stakes Description Reference
REGO1. Business ethics and compliance Prevention of corruption and unfair practices 24
Regulatory compliance and anticipation 343
REGO2. Cybersecurity and data protection Protection of privacy and personal data 244
Information security
REGO3. Stakeholder dialog Responsible engagement with stakeholders (public authorities, NGOs, investors, etc.) 215
Responsible lobbying
REGOA4. Corporate governance Respect for corporate governance and transparency principles 214
Risk management 2.1.7.2
REGO5. Relationships with suppliers and network Relationships of managers with suppliers, subcontractors and the distribution network 242
Responsible management of the supply chain, CSR audits of suppliers
REGO6. Community and local development Education, social involvement, job creation, payment of taxes, and skills development, 232
investment/economic development 233
INCO1. Affordability of products and services Range of vehicles, parts and services “for everyone” 234
Social entrepreneurship (Mobiliz)
INCO2. Health, safety and working environment Health and well-being (management and performance), environment and work spaces, 2315
professional/private life balance (telecommuting, services to employees, collaborative tools, etc.)
INCO3. Responsible management Support employee engagement 231
INCO4. Physical accessibility of products and services Consideration of reduced mobility and/or elderly persons in products and services 234
Equipment/transformations for people with reduced mobility
INCOS. Diversity and equal opportunity Promotion of diversity and equal opportunity 23.1.2
Relationships with schools, policy on young people
INCO6. Human rights Compliance with and promotion of human rights throughout the value chain 2314
(Global Compact, ILO declaration, IndustriAll worldwide framework agreement)
INCO7. Skills management Dynamic skills management: Human resource planning, training, expertise, evaluation and 2313
development
Attractiveness and retention of talent
INCO08. Compensation and social benefits Compensation, benefits, incentive system 2.3.1.2
INCO09. Philanthropy Donations of any kind, skill-based sponsorship, partnerships 2.3.31
SUMO1. Carbon footprint of vehicles (full life cycle) Reduction of CO, emissions from internal combustion engines (weight reduction, aerodynamics, 2223A
downsizing, management of thermal losses and friction)
Reduction of CO, emissions related to manufacturing techniques and logistics
Reduction of the carbon footprint of parts and materials purchased (supplier chain)
Large-scale marketing of electric vehicles and electrification of internal combustion engine vehicles
Eco-driving (equipment and training)
SUMO2. Impact of vehicles on air quality Reduction of pollutant emissions in internal combustion vehicles: NO,, SO,, particles 22.23.Ca
Large-scale marketing of electric vehicles
SUMO3. Vehicle safety Driver assists, primary, secondary and tertiary safety equipment 223
SUMO04. Management of resources and the circular economy Decreased use of raw materials: design of vehicles that use materials sparingly, that are recyclable  2.2.2.3.B
and recoverable, channels for end-of-life vehicles (collection, reuse, refurbishment of powertrain
parts, recycling), inclusion of recycled materials
Second life and recycling of batteries from electric vehicles
Control of exposure to materials risk (shortages, conflict minerals)
SUMO5. Connected and/or autonomous vehicles Product innovation and service for connected and/or autonomous vehicles 2.2.1
SUMO6. Safety of road users Training and awareness-raising 223
Skills development
SUMO7. Energy management Management of energy in manufacturing techniques: control of consumption, optimization of 2.223A
(industrial and logistics sites) processes, energy yield, renewable energy
Energy management and logistics: location, reduction in the number of trucks/containers,
alternative transport modes, driver training
SUMO8. Passenger health Management of chemical substances (REACH, SVHC, etc.) and anticipation of regulatory changes 2.2.23.Ca
Cabin air quality 2.2.23.Cb
SUMO0G9. Sustainable cities Transportation and urban development (global and local), Smart cities, multimodality/modal shifts, 2.2.1.2
(including urban mobility and congestion) urban logistics
and Smart mobility Shared mobility (collaborative mobility, car-sharing, carpooling, etc.)
SUM10. Industrial site safety management Prevention and management of industrial risks (fire, explosion) natural risks 1.6.1.2
(extreme climatic phenomena, earthquakes, etc.) and associated environmental damage (accidental 2.3.1.5
pollution) 2223
SUM11. Waste management Industrial waste management (hazardous and non-hazardous): reduce, reuse, recycle, recover, 2.2238B
remove
SUM12. Industrial sites impact on air quality Reduction in emissions of atmospheric pollutants from industrial sites: COV, SO,, NO, 22.23.Ca
SUM13. Water management Management of water consumption and quality in manufacturing processes: reduce, reuse, recycle, 2.2.2.3.D
minimize impact from discharges, control pollution risks
Responsible management of water supply
SUM14. Biodiversity Protection of biodiversity of species and ecosystems 2.223F
SUM15. Vehicle noise Management of noise emissions from vehicles 2.2.23.C
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252 Appendices concerning social commitment

Data collection
Several methods are used to collect employee data:

e the HR information system collects part of the data for the entire
scope and ensures the overall consistency of results;

e the Talent@Renault tool deployed in 35 countries as of year-end
2018, provides data for white collar staff (Algeria, Argentina,
Australia, Austria, Belgium, Brazil, Bulgaria, Chile, China, Colombia,
Croatia, Czech Republic, Denmark, France, Germany, Hungary,
India, Ireland, Italy, Malta, Mexico, Morocco, Netherlands, Poland,
Portugal, Romania, Russia, Slovakia, Slovenia, South Korea, Spain,
Sweden, Switzerland, Turkey and United Kingdom);

e a questionnaire is sent to the Regions. This questionnaire includes
a number of indicators: number of employees by gender and age,
number of recruitment and redundancies, absenteeism rate,
number and subjects of major collective agreements signed
during the year, number of employees covered by a collective
bargaining agreement and selected at corporate level from the
most relevant agreements, total cumulative training hours in the
year, training access rate, average training rate per employee and
percentage of disabled employees. Each indicator has a specific
definition and calculation method that is shared with the Regions.
This questionnaire also enables data to be cross-referenced with
last year's figures to monitor developments;

e for the data specific to health and safety (number of workplace
accidents, commuting accidents and occupational illnesses), a
reporting process with monthly consolidation is put in place with
the Group entities. Each month, the data is checked at the
corporate level, using the protocol, to ensure the quality of their
classification. A digital reporting tool is being rolled out,
contributing to improving the reliability of data.

A continuous improvement process for these collection methods is in
place, taking into account the recommendations of the Statutory
Auditors.

Definitions and calculation methods for
labor-related indicators

Total workforce: number of employees holding an employment
contract with the entity (permanent or fixed-term). Every employee
on the payrollis counted as “one” regardless of his or her contractual
working time (or activity rate). All employees on the payroll are
counted, even if they are sent to another entity.

Average Group workforce =
(Group workforce at December 31 of the previous year
+ Group workforce at December 31 of the current year)/2.

Group workforce at December 31 of a year is equal to the total of its
workforce at the end of the month for all Regions except the Europe
Region. For the Europe Region, the regional workforce is equal to
end-of-month total workforce excluding employees under
exemption of activity in the framework of the CAP 2020 Agreement
in France.
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Region average workforce = (Region workforce at December 31 of
the previous year + Region workforce at December 31 of current
year)/2.

Region workforce as of December 31 is equal to end-December total
workforce for all Regions except Europe. For the Europe Region, the
regional workforce is equal to end-of-month total workforce
excluding employees under exemption of activity in the framework
of the CAP 2020 Agreement in France.

Average active workforce: the average active workforce is equal to
the total registered workforce for the entity concerned, excluding
“inactive” employees. The active workforce is measured every
month. The average active workforce is equal to the average
calculated over 12 months.

“Inactive”: persons appearing in the entity's workforce but
physically absent from the entity for a long period and paid only
partially or not at all. This category consists mainly of: unworked
notice periods, leave of absence unpaid for various reasons including
long-term parental leave, sabbatical leave, end of professional
career leave including exemptions from activity in France, leave for
business creation, parental educational leave, absence due to
long-term illness or accident after using up the amount of leave paid
by the Company (amount linked to the current work absence), and
military service. Persons on sick leave (excluding long-term) and on
maternity or paternity leave are not considered as “inactive”
employees.

Number of Group redundancies: termination of permanent contract
or early termination of fixed-term contract by the employer for one
or more reasons that may or may not relate personally to the
employee in question, and which may be either collective or
individual. Conventional severance, voluntary departure plans,
non-continuation at the end of a trial period, and abandonment of
post are not considered as redundancy.

Number of Group recruitments: hiring on permanent contract and
fixed-term contracts.

Percentage of women managers: number of women in managerial
roles out of the total number of managers as of the end of
December. “Manager” is defined as a white collar employee,
supervising at least one other white collar employee.

Key position: position identified as key at a local, regional or global
level, within the scope used in the Talent@Renault tool (excluding
RCl and the expertise network).

“Critical” skills: skills which, if lacking, may put Renault's strategy at
risk, which creates value for the customer, or which strengthen or
provide a competitive advantage.

“Sensitive” skills: skills whereby future economic outlook,
organizational decisions or technological changes will be likely to
result in a reduction of the number of jobs in a particular profession,
and/or major changes in the scope and knowledge required for these
jobs, for which preparations must be made for individual training
and retraining measures over the next three to five years.

Find out more at www.groupe.renault.com



GROUPE RENAULT: A RESPONSIBLE CORPORATE FINANCIAL RENAULT AND ADDITIONAL
RENAULT COMPANY GOVERNANCE STATEMENTS ITS SHAREHOLDERS INFORMATION
APPENDICES

Number of hours of training: cumulative number of training hours
taken, whether the training is provided on site by internal/external
trainers, outside the company by a training organization, or followed
remotely. This indicator measures the overall training effort.

Training access rate: number of employees trained at least once
during the year who are still with the Company at the end of the
year, as a percentage of the active workforce at year-end.

Average training hours per employee: total hours of employee
training carried out during the year for employees present at the end
of the year, as a percentage of the total workforce at December 31.

Employment rate of people with disabilities: percentage of
employees with disabilities in the total workforce as of December 31.
It should be noted however, that it is difficult to prepare statistics
that accurately reflect the number of disabled employees, given the
different regulations and the lack of legal reporting requirements in
numerous countries.

Absenteeism (absence due to unforeseen circumstances): the
absenteeism rate is expressed as a percentage and is calculated on
the basis of the average active workforce (permanent + fixed-term
contracts) and the theoretical yearly number of working days.

The number of days of absence is expressed in working days,
excluding short-time working, layoffs, strikes, training and holidays
(including maternity and paternity leave).

Formula: number of absence days per year/(active workforce x
number of theoretical days per year) x 100.

The choice of assumptions for the calculation of theoretical days
number is left up to the entities, since local factors may result in
minor differences.

All definitions of health and safety indicators were updated on
January 1, 2017.

The FRO, FR1 and FR2 rates correspond to the incident rates divided
by 1,000,000 hours worked.

For example:

Number of incidents requiring first aid
FRO = x 1,000,000
Number of hours worked

In 2018, accidents involving Renault employees and temporary
workers were monitored jointly (FRO, F