Prosus

everyday life |

for billions of people through technology
-

Pt
f
|

Annual report 2022

F/

r - - ] b
S

\ : .

h L ﬁr —-'n-—-"'f

\/,



220 1odai [pnuup snsoid

Group overview  Sustainability review  Performance review

Contents

Group overview

4 Group overview

5 Segment overview

6 Chair's review

8 Chief executive’s review

10 The world around us

12 Our strategy

14 How we create value

15 The value we created this year

Sustainability review

17 Our approach
21 Engaging with our stakeholders
25 Human capital
25 People
28 Digital inclusion
29 Manufactured capital
29 Innovation
30 Intellectual capital
30 Artificial intelligence
33 Cyberresilience
35 Data privacy
38 Social capital
38 Business culture, ethics and integrity
41 Community investment
43 Natural capital
43 Climate action
49 The EU Taxonomy Regulation

Performance review

51 Our performance

55 Classifieds

59 Food Delivery

62 Payments and Fintech

66 Edtech

69 Etail

72 Other: Ventures

75 Other: Naspers Foundry

77 Social and Internet Platforms

79 Tox

82 Choosing the right opportunities
and balancing risks

85 Monitoring key risks

Forward-looking statements

This report contains forward-looking statements as defined in the United States Private
Securities Litigation Reform Act of 1995 concerning our financial condition, results of
operations and businesses. These forward-looking statements are subject to a number of
risks and uncertainties, many of which are beyond our control and all of which are based
on our current beliefs and expectations about future events. Forward-looking statements
are typically identified by the use of forward-looking terminology such as ‘believes’,
‘expects’, ‘may’, ‘will’, ‘could’, ‘should’, ‘intends’, ‘estimates’, ‘plans’, ‘assumes’ or
‘anticipates’, or associated negative, or other variations or comparable terminology, or by
discussions of strategy that involve risks and uncertainties. These forward-looking
statements and other statements contained in this report on matters that are not historical
facts involve predictions.

No assurance can be given that such future results will be achieved. Actual events
or results may differ materially as a result of risks and uncertainties implied in such
forward-looking statements.

A number of factors could affect our future operations and could cause those results to
differ materially from those expressed in the forward-looking statements, including
(without limitation): (a) changes to IFRS and associated interpretations, applications and
practices as they apply to past, present and future periods; (b) ongoing and future
acquisitions, changes to domestic and international business and market conditions such
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as exchange rate and interest rate movements; (c) changes in domestic and international
regulatory and legislative environments; (d) changes to domestic and internationall
operational, social, economic and political conditions; () labour disruptions and industrial
action; and (f) the effects of both current and future litigation. The forward-looking
statements contained in this report apply only as of the date of the report. We are not
under any obligation to (and expressly disclaim any such obligation to) revise or update
any forward-looking statements to reflect events or circumstances after the date of the
report or to reflect the occurrence of unanticipated events. We cannot give any assurance
that forward-looking statements will prove correct and investors are cautioned not to
place undue reliance on any forward-looking statements.

Statement on European Single Electronic Format (ESEF)

This document is the PDF/printed version of the 2022 annual report of Prosus N.V. The
2022 annual report was made publicly available pursuant to section 5:25¢ of the Dutch
Financial Supervision Act (Wet op het financieel toezichf), and was filed with the
Netherlands Authority for the Financial Markets in European single electronic reporting
format (the ESEF package).

The ESEF package is available on the company’s website at www.prosus.com and includes
a human-readable XHTML version of the 2022 annual report. In any case of discrepancies
between this PDF version and the ESEF package, the latter prevails. The independent
auditor’s report included in this PDF/printed version relates only to the ESEF package.
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We are a global consumer internet
group and one of the larger technology
investors in the world

Our purpose

Improving everyday life for billions of people through technology.

What we do

We build leading companies that empower people and enrich communities.

We bring food and more
to people’s doors...

and more customers to
restaurants’ kitchens

We put the power

to make fast, secure
payments in people’s
hands...

and give them credit

options too, often for
the first time

We enable people and
businesses to buy and

sell things quickly,
conveniently and safely...

and boost the circular
economy by giving items
multiple lives

We open up a world of
learning...

helping millions of people
learn where, when and
how they want

As a group, we build useful products for more than two billion customers and help their communities thrive.
We empower our teams to develop their skills and build meaningful careers. We create long-term value for
our shareholders and our many other stakeholders.

How we do it

Our values underpin our culture.

We build

At heart, we're entrepreneurs.

We build leading companies
that empower people and
enrich communities,
improving the daily lives of
billions of people. We back
local entrepreneurs and
teams and we operate and
invest in businesses in many
of the most exciting markets
in the world. Our focus on
long-term value creation
means that our group is a
great place for people to
build their careers. We work
hard to connect, learn and
grow to be the best we

can be.

We deliver

We push for excellence in
everything we do. We move
fast, adapting quickly to seize
opportunities. We agree on
clear and ambitious goals
and regularly discuss how

to beat them. Our reward is
hardwired to performance,
and depends not just on
what we deliver, but also on
how we deliver it. Pushing for
excellence is good for growth
- growth in our business,
growth in our skills, experience
and career, and growth for
our many stakeholders. It
keeps us moving forward.

We're responsible

We matter to the customers
and communities that we
serve. We strive to maximise
our positive impact on society
and the planet. Wherever we
operate, we hold ourselves to
the highest standards, which
we set out in our code of
business ethics and conduct.
We're all responsible for the
impact we deliver.

We value each other

We believe diversity in our
teams and in our thinking
delivers better outcomes for
all. We work hard to build

a culture where everyone’s
welcome and encouraged

to contribute. We create
supportive and flexible
environments so we can
perform at our best. Our views
and ideas are considered,
and our professional growth is
supported. We're empowered
to make decisions about our
work because we're trusted to
do a great job.

03
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We are a global consumer internet group operating across a variety of platforms
and geographies; and are also one of the larger technology investors in the world.

Our group includes some of the best-loved, local consumer
internet companies in around 100 countries around the world,
spanning the Americas to Asia, Europe to South Africa.

We pursue growth by building leading companies that empower
people and enrich communities, across our four core segments
of Classifieds, Food Delivery, Payments and Fintech, and Edtech
- plus other online businesses including Etail. From Food Delivery
to Classifieds, we invest in and build online platforms where smaill
and medium-sized businesses can reach their customers online,
often for the first time.

In addition, our Ventures team continually searches for new waves
of growth for the group, backing entrepreneurs who are finding
new ways to improve lives through technology. We are also a
long-term investor in Tencent, one of the world’s leading social
and internet companies.

We think global and act local

We aim to build leading companies that create value by
empowering people and enriching communities. We have grown
by investing in, acquiring, and building leading companies. We
typically focus on emerging large consumer trends that are linked
to disruptive innovation where we try to identify changes early,
invest in and adapt proven business models for the high-growth
markets we focus on, and leverage our skills, local knowledge
and position to build businesses that are scalable and benefit
from local network effects. We believe that our platforms offer
customers fast, intuitive and secure environments in which to
communicate and conduct transactions. We focus on several
markets that we believe present above-average growth
opportunities (when compared to mature markets) due to their
economic growth prospects, scalability and fast-growing, mobile
internet penetration levels.

Our businesses and investments primarily operate in Ching,
India, Central and Eastern Europe, North America, Latin America,
Southeast Asia, Africa and the Middle East. We have developed
strong brands in these markets. We believe that those global
and local brands are an important way for our businesses to
differentiate themselves from their competitors, thereby driving
organic growth through consumer word-of-mouth. However,

we are impacted by the laws and regulations of the various
jurisdictions within these markets, including competition and
consumer protection laws, foreign investment restrictions and
screening, labour laws, data protection and security regulations,
online content and platform regulations, intellectual property (IP)
laws and regulations, company and corporate laws, tax laws and
regulations, financial services legislation, anti-money-laundering
legislation, anti-bribery and anti-corruption laws and sanctions
and export controls.

During FY22, we had exposure to Russia through our minority
interest in VK and our subsidiary Avito. We announced on
20 May 2022 our decision to exit the Russian businesses.

We are both an operator and an investor

We believe that this combination is complementary and enables
enhanced value creation. As an operator, we are able to make
smarter investment decisions; as an investor, we support our
businesses with the right combination of capital, market knowledge
and know-how to succeed. As we operate locally, we benefit from
the insights of our local operations and their markets. We gain
early views on new emerging models and, as a result, are better
positioned to drive organic and inorganic growth and support
entrepreneurial and seasoned business leaders.

Concentrating on customers, on thinking about their lives and how
best to meet their needs, is a central part of what we do - our
purpose to improve everyday lives of billions of people through
technology. Across our portfolio, we are building ecosystems
with multiple customer touchpoints to improve our customers’
experience and retain their loyalty. We align technology and
data with key customer needs such as convenience, ease of
use, reliability and safety. As with many other key aspects of our
business, this is a long-term game. It takes ongoing investment
to build the end-to-end capabilities that enable closer, stronger
relationships with customers across the ecosystems of our core
segments. But in turn, it delivers long-term gain - not least,
customer loyalty and more lasting value creation.

The leaders of our businesses are compensated directly on
the performance of their divisions, fostering a strong culture of
entrepreneurship within our group. We are not tied to a rigid
investment philosophy and have the ability to take a long-term
view. This means that we are able to support our businesses at
every stage of their life cycle and focus on creating value over
the long term.

As an investor, we benefit from access to attractive opportunities
globally. We have long-standing and successful relationships with
prominent internet businesses such as in one of our largest
markets, China, through our investment in Tencent.

Currently, the adoption curve for our consumer internet businesses
is generally lower in the growth markets (when compared to
mature markets). This creates an opportunity for us. Overall, we
estimate that approximately one fifth of the world’s population
uses products and services of businesses that we have built,
acquired or invested in. Many of these users use the products
and services of more than one of these businesses.

Growth opportunities

We believe that our consumer internet businesses have significant
potential for future growth and offer opportunities for an enhanced
range of internet transactions and services in the markets in which
we operate, as well as possible expansions into new markets. We
believe that the increase in demand for our products and services
will be driven by several underlying trends, including growth in the
following: gross domestic product (GDP); the population growth in
the younger demographics and the middle class; and continued
growth in mobile and high-speed internet penetration as well as
the increasing adoption of new internet-based business models
that are disrupting existing traditional business models across a
range of different industries.
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Classifieds

Our brand OLX, including 15 other brands, are
successful players in more than 20 core markets
and make it easy to connect people to buy, sell
or exchange used goods and services.

© Read more on page 55

Food Delivery

Our portfolio of food delivery businesses includes
iFood, Delivery Hero and Swiggy, allowing
customers to place orders for their favourite food
both online and via apps to be conveniently
delivered wherever they are.

© Read more on page 59

Payments and Fintech

PayU is one of the largest online payment
services platforms in the world and a leading
payment gateway for merchants in high-growth
markets and large international companies.
PayU operates in 20 markets and offers more
than 400 payment options.

© Read more on page 62

Edtech

We reach o of the Fortune 100 companies
across our corporate learning companies,
including Stack Overflow, Skillsoft, GoodHabitz,
Udemy and Codecademy. In addition, we have
built a strong presence in K-12 (kindergarten
to grade 12), with brands including Brainly

and BYJU'S.

© Read more on page 66

Etail
eMAG is an ecommerce leader in Central
and Eastern Europe.

© Read more on page 69

Other Ecommerce

Included is our Ventures arm which partners with
entrepreneurs to build prominent technology
companies, with the ambition to fuel the next
wave of growth for the group.

© Read more on page 72

Social and Internet Platforms

Prosus also holds an investment in Tencent,
China'’s largest and most-used internet
services platform.

© Read more on page 77

Segment overview

We focus on high-growth markets and business models that we know well.
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1 Presented on an economic-interest basis.

2 Includes Avito.
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In a world of change and challenge, we want to improve the everyday lives of billions of people
through technology. We also hope to create long-term value for our stakeholders.

Koos Bekker
Chair

Creating value in a world of change
Two years after the start of the Covid-19 pandemic, the world
looks different.

Digitisation has advanced further, and a larger part of our
lives is lived online. Technological advances are accelerating
this transition.

As a consumer internet group and one of the larger technology
investors in the world, we are helping to bring the benefits of a
digital world to our customers. This happens particularly in our core
segments of Classifieds, Food Delivery, Payments and Fintech, and
Edtech, where we hope to build useful ecosystems.

At the same time, uncertainty abounds: rising inflation and supply
chain disruptions; pressures on natural resources; mounting
geopolitical tensions; and conflicts like the war in Ukraine.

Focusing on sustainability

We aspire to be a sustainable business. One that invests in
tech-led ventures in many countries, building them into successful
enterprises that contribute to local job creation and prosperity.
Sometimes these services create more environmentally friendly
alternatives to traditional bricks-and-mortar solutions. They can
be socially transformative, too.

During FY22, we built on the materiality assessment carried out
last year to sharpen our focus. We identified 11 issues as most
material: financial performance; business culture, ethics and
integrity; responsible investing; data privacy; human capital;
cyber-resilience; innovation; community investment; digital inclusion;
climate action; and artificial intelligence. We will implement
improvement programmes, measure performance and
communicate our progress.

Doing the right things in the right way
Our values are reflected in the updated code of business ethics
and conduct. Also, see the Governance section on page 92.

At an extraordinary shareholders’” meeting in July 2021,
shareholders approved a share exchange offer through which
Naspers shareholders could tender their shares for Prosus shares.
We appreciate the support received from shareholders.

Our annual general meeting on 24 August 2021 was again held
virtually as a result of measures related to the Covid-19 pandemic.
The annual general meeting approved, among others, the
appointment of Angelien Kemna, a financially experienced
business leader. Her understanding of the investment industry and
corporate governance practices strengthens our board.

We are nominating Sharmistha (Shar) Dubey as a new
independent non-executive director. Shar brings in-depth
knowledge of information technology and digital service
businesses. Her competencies will be of great value to our board.
Emilie Choi stepped down from the board with effect from

26 August 2021. Ben van der Ross retired from the board on

1 April 2022, having served the group in varied and valued
capacities for more than 23 years. We thank them both for

their extensive contributions.

Dividend

The board recommends that shareholders receive a gross
payment in the form of a capital repayment, of 14 euro cents per
listed ordinary share N. Holders of ordinary shares B will receive
0.000014 euro cents per share. Holders of ordinary shares A1 will
receive an amount per share equal to the outcome of the formula
set forth in article 30.4 of the articles of association. Furthermore,
the board recommends that those holders of N ordinary shares as
at 2 September 2022 (the Dividend Record Date) who do not wish
to receive a capital repayment, can choose to receive a dividend
instead. A choice for one option implies an opt-out from the other.

If confirmed by shareholders at our annual general meeting on

24 August 2022, elections to receive a dividend instead of a capital
repayment will need to be made by holders of N ordinary shares
by 19 September 2022.

Capital repayments and dividends will be payable to shareholders
recorded in our books on the Dividend Record Date and paid on
27 September 2022. Capital repayments will be paid from share
capital for Dutch tax purposes. No dividend tax will be withheld on
the amounts of capital reductions paid to shareholders. However,

if holders of ordinary shares N instead elect to receive a dividend
from retained earnings, dividends will be subject to the Dutch
dividend tax rate of 15%.
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Chair's review coninved

Dividends payable to holders of ordinary shares N who elect to
receive a dividend and who hold their listed N ordinary share
through the listing of the company on the JSE will, in addition to
the Dutch dividend withholding tax, be subject to South African
dividend tax at a rate of up to 20%. The amount of additional South
African dividend tax will be calculated by deducting from the 20%
such tax otherwise due, a rebate equal to the Dutch dividends tax
paid in respect of the dividend (without right of recovery). Those
shareholders, unless exempt from paying dividend tax or entitled
to a reduced withholding tax rate in terms of an applicable tax
treaty, will be subject to a maximum of 20% dividend tax.

At 25 June 2022, the issued ordinary share capital was

2 003 817 745 ordinary shares N, 4 456 650 ordinary shares Al,
and 1128 507 756 ordinary shares B. Distributions to Naspers
are regulated by the cross-holding agreement between Naspers
and Prosus. In turn, Prosus waives its right to distributions by
Naspers that originate from Prosus, on the Naspers shares that
Prosus holds.

Looking ahead

In the financial year ahead, we will no doubt face challenges. We
will navigate these as best we can. Hopefully, new opportunities
will also open up.

On behalf of the board, | thank all contributors. We look forward
to continued growth and success as a global consumer internet
company dedicated to improving people’s lives around the world.

Koos Bekker
Chair

25 June 2022

Financial statements Other information

‘We have a history of rapidly
adapting to change. Also some
resilience. These qualities will
be required again.’
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Prosus is at the heart of exciting change in the world -

change that is driven by the power of technology.

Bob van Dijk
Chief executive

Using technology to improve everyday life for billions of people
creates sustainable value for the customers and communities we
serve, our group, and our many stakeholders. This is something
we have dedicated ourselves to in recent years, and we are
building companies that today serve more than 2 billion
customers. We believe there is much more to come.

Improving everyday life

Our approach is rooted in our multi-generation track record of
innovation, adaptation, and reinvention. We understand the
opportunity and importance of solving everyday problems for
customers, and that local entrepreneurs are often best placed to
do this. That's why we continually search for and back innovative
and ambitious local entrepreneurs. We believe in nurturing and
supporting the companies we invest in, because in our experience
this is the best way to build sustainable businesses that stand the
test of time. It is this long-term approach, together with access to
our operating experience and global scale, that entrepreneurs
find attractive - offering more than funding is important in today’s
fast-moving and competitive world.

We typically progressively grow our capital commitments as we
learn and scale, which ensures a disciplined approach to capital
allocation, intrinsically linked to future returns.

Progress this year

Despite the turbulence in the past 12 months, we have made
good progress on strategy to build valuable businesses across
the group.

By aligning technology and data with key customer needs, we are
able to increase convenience, frequency of use, reliability and safety.
This is a long-term game. It takes ongoing investment to build the
end-to-end capabilities that enable closer and stronger relationships
with customers across the ecosystems of our core segments. We
believe that our patience will pay off, and we are encouraged by
the accelerated growth we are delivering through our investments.

To help fuel our growth ambitions, in April 2021, we sold 6.48% of
our shareholding in Tencent (being 2% of the issued share capital),
improving our financial flexibility and reinforcing our balance sheet.
The sale generated proceeds of US$14.6bn and reduced our
holding to 28.9%. We have been investors in Tencent for over

20 years, with the only prior disposal being 2% in 2018.

Performance
We detail our performance on pages 51 to 78.

In summary, group revenue grew 24% to US$35.6bn (on an
economic-interest basis). Group trading profit reduced by 10% (6%)
to US$5bn on an economic-interest basis, reflecting investment to
expand the market opportunity for each segment. We have
achieved scale in several markets, and this brings potential to
grow further, faster.

Classifieds emerged from the pandemic stronger, with healthy
growth at its core. We are amplifying that by playing a larger role
in customer transactions. For example, OLX Autos is merging online
and offline car-buying and financing with the ambition to build the
most trusted one-stop shop for transacting in cars.

Food Delivery’s performance remained strong. The scale achieved
over the past two years has expanded the opportunity beyond
delivering food from restaurants to include convenience and
grocery delivery. We participated in further funding rounds in
Swiggy and iFood, stepped up our investment in Delivery Hero,
and invested in Flink and Oda, two young, growing European
e-grocery (online grocery orders) businesses.

In Payments and Fintech, we recently announced our intended
acquisition of BillDesk in India. Subject to regulatory approval,
the integration of BillDesk and PayU will substantially increase
our scale in India, one of the fastest-growing consumer internet
markets, and create a top-10 online payments company globally
by total payment volume. The combined business would create
a platform to expand our digital banking capabilities.

Edtech, our newest segment, grew well. The portfolio expanded
with the acquisition of a minority stake in Skillsoft and its
simultaneous listing, and the acquisitions of Stack Overflow

and GoodHabitz. Our Edtech investments currently reach more
than 500 million users and we see great potential ahead. We
have established a solid foothold in a sector being transformed
by digital.

Etail delivered a robust performance. In Central and Eastern Europe,
eMAG is building its presence, developing an ecosystem that
includes offering repair services for products and food delivery.

Our Ventures arm had a strong year, investing more capital than
before and cultivating a healthy pipeline of prospects for the
coming year. Ventures is our engine for growing into new segments
and markets. This year, our Edtech segment graduated from
Ventures, and before that, so did our Food Delivery segment.
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We remain committed to creating sustainable value by
implementing strategies that improve material efficiency, driving a
systemic transition to a circular economy and low-carbon growth.

Though the nature of material environmental impacts, and how to
define them, varies between our businesses, we have established
a groupwide climate transition plan. As an important first step,
our group companies achieved carbon-neutrality this year,

and developed a thorough practice of carbon measurement

and reporting, which is an important step to defining their
netzero pathway.

We are committed to setting groupwide, multiyear greenhouse
gas emissions reduction targets that will drive our climate
transition plan.

Responding to the crisis in Ukraine

The appalling war in Ukraine is first and foremost a human
tragedy. Ahead of the invasion, our OLX business prepared for a
worsening situation, setting up accommodation for our teams and
their families in the west of the country, advancing wages, and
putting in place regular contact with everyone. When the invasion
came, we offered relocation to safer areas in the country and
also outside of Ukraine. Some employees and their families were
relocated. The war has brought the OLX business in Ukraine to

a standstill.

We hold a minority, non-controlling stake in VK, a social and
internet platform in Russia. Following international sanctions
placed on the CEO and indirect shareholders of VK Group, we
asked our own directors on the VK board to resign their positions.
VK shares on the London Stock Exchange have ceased trading
and we have written down the full carrying value of the VK asset.

Our OLX Group also ceased all involvement in Avito, its Russian
operation. Shortly thereafter, work began to decouple Avito from
OLX Group, which now operates independently within an overall
governance framework that applies to all our subsidiaries and is
an independent Russian entity run by a local management team
and governed by its own board of directors.

Following completion of this operational separation, Prosus has
now decided to exit the Russian business. We have started the
search for an appropriate buyer for our shares in Avito.

In addition to the support already in place for our employees and
customers, we are contributing US$10m to assist humanitarian aid
efforts in Ukraine. Our Ukrainian and Polish employees are
involved in the selection of suitable registered and established
charities to receive this support. At the onset of the war, we also
made a US$350 000 donation to the International Committee of
the Red Cross.

Governance Financial statements
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‘Our businesses delivered solid
growth. Our progress is reflected
in our Ecommerce portfolio and, to
capture the significant opportunity
ahead, we stepped up investments
in our asset-light, low-carbon
segments. We continue to build
innovative products that make

a difference in people’s lives.’

Looking forward

We always remember that we are here to create value. We aim to
increase value over the coming years on the back of the fast-
growing businesses we are building. We have big ambitions and
are clear on what we need to do to achieve them.

The board continues to work hard at executing measures that will
reduce the consolidated discount to NAV and to grow the NAV per
share of the group through actions like the share exchange in
August 2021 and the repurchase of US$10bn in shares over the
past two years. With the significant volatility currently affecting the
global capital markets, there are many factors that have led to an
increase in the discount. Some of these factors are within the
control of the group while others are not.

We acknowledge that the discount has risen to an unacceptable
level and that taking action to reduce it while still executing the
group’s strategy, should be a top priority. To that end, we are
committed to taking action on controllable uses across three areas
of focus. Firstly, we will explore ways to further improve the structure
of the group by leveraging the benefits of the Prosus listing and
subsequent share exchange. Secondly, we will identify options for
value crystallisation in our Ecommerce portfolio to better evidence,
in a systematic and repeatable way, the significant value that has
been created through our investments and operations over a
sustained period of time. Thirdly, we will endeavour to drive
increased understanding of our strategy through greater
transparency and disclosure. We believe that these three steps
are the right approach and will generate tremendous value for
our shareholders over a sustained period of time. We remain
committed and incentivised to continue on this journey for the
long-term value creation of the group.

Given the potential we have identified, we are investing to keep
growing and to expand our reach and impact. We will continue
to invest in our platforms and ecosystems, particularly in autos
transactions, credit and digital banking, as well as food and
grocery delivery. At the same time, we are driving profitability and
cash generation in more mature businesses. And through our
Ventures arm, we continue to focus on the next wave of business
models - potential segments of the future.

Bob van Dijk
Chief executive

25 June 2022
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We believe that technology has the power to transform how people live
their lives in every corner of the world, creating significant value for all.

We have identified the key trends relevant to our business across
the macro environment, technology and society, and investor
landscape. Despite the risks and uncertainties of recent times, we
believe these key trends are broadly favourable for our business.
Their implications have been distilled into three strategic priorities
for the group (covered in ‘Our strategy’ on the following pages).

Macro environment

We see a world recovering from Covid-19 that must now face new
and rising risks, not least from Russia’s invasion of Ukraine. The
outlook is uncertain, and the implications of the war across the
world are likely to be uneven.

China and India look to be particularly strong prospects for the
long term and, as the world’s two largest internet audiences,
are both markets in which we have good exposure.

A fast, but fragile, V-shaped economic recovery,

with new risks and uncertainties

The Covid-19 pandemic profoundly disrupted the world and
everyone’s lives. Its impacts continue to loom large, albeit in a
world where innovative life-changing tech in the form of rapid
vaccine development has created a way forward. As the
vaccines rolled out, economies restarted and the recovery
was fast, but uneven.

Inequality in the world has worsened since the pandemic. From
1990 until 2020, there was a consistent and fairly rapid decline in
extreme poverty, but with Covid-19, this trend reversed. Increasing
poverty combined with rising business prosperity points to greater
inequality in the world - undermining social cohesion, happiness
and stability.

The key characteristics throughout much of FY22 were a recovery
in consumer confidence and spending, the continued availability
of low-cost debt capital and strong corporate performance.

However, in the final quarter of FY22, we entered a new phase of
uncertainty marked by rapidly increasing inflation, rising interest
rates, tightening credit, continued supply-chain problems,
tempered growth projections and the shortage of tech talent.

Russia’s invasion of Ukraine has caused an additional shock to the
global economic system - driving inflation even higher, prompting
commercial loss for businesses in the region and disrupting
financial flows. The human toll and social impact of mass
migration of Ukrainians across Europe are also significant.

Unsurprisingly, we have also seen a significant market correction,
with a sharp decline in the prices of public equities around the
world. The decline has been particularly pronounced in the
technology sector, and our core segments have all been affected.

Our world is changing rapidly
and we have a role to play

7+ billion people and increasing
Our footprint is in high-growth markets.

&

Global developments
Climate change and rising inequalities are shared globall

challenges that demand action from all sections of society.

A%

Increased pressure on natural resources
High-growth markets have the largest vulnerable
populations and resource disparities.

/2

Future of business

Growth and profit are not enough - ever-increasing public
scrutiny for corporates to demonstrate value beyond
financials.

Rapid digitisation
As a digital technology investor and operator we have
both opportunity and a responsibility.

Changes in capital markets

Investors are demanding and integrating environmental
and social data into investment decisions. ESG-based
investing is no longer an exception but the norm.
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Diverging prospects across countries - China and India
remain strong

Post-pandemic prospects differ markedly between countries
across the globe. While China continues to grapple with the
effects of the pandemic, long-term China is becoming increasingly
dominant on the world stage. This is set to continue, with China
increasingly dominant on the world stage. While in 2000, the US
was the most important trading partner for the vast majority of
the world, by 2020 it was replaced by China.

In terms of tech and innovation, the centre of gravity has shifted,
too. India and China now have five times the number of
smartphone users as the US. In addition, the volume of venture
funding in the rest of the world now exceeds the US, with India
playing a big part in this switch. India is rapidly becoming the
third-largest country in the world for large tech start-ups. In 2021
alone, India saw the birth of more than 20 unicorns (start-up
companies rapidly reaching a valuation of US$1bn).

Tech and society

The pandemic has changed people’s lives forever - accelerating
the use of tech and the growth in tech titans, and in turn leading
to a countertrend of anti-tech sentiment and rising regulation. As a
responsible tech operator and investor, we are well positioned to
navigate our changing world - contributing to it and creating
value for our stakeholders.

Pandemic patterns persist: We are changed forever
Covid-19 has had a lasting impact on people. People have
redefined how they work, interact, shop and play, moving much
of this everyday activity online. Throughout the pandemic,
ecommerce sales rose swiftly and digital communication took
over. At the same time, with mounting evidence of the climate
crisis, sustainability became a bigger concern. As well as
moving online, people are also going green and they
increasingly expect companies to play their part.

The rise of a tech-enabled world

Technology is at the heart of this transformation and, with it,

the tech titans, which surged in value throughout the pandemic.
While recent macroeconomic effects have suppressed the rise in
tech stock market valuations, the changes that we've seen are
foundational and are expected to outlast the pandemic. The way
we live our lives, the way companies operate and market their
products - people and businesses have become more reliant
on technology. Even amid one of the most punishing economic
downturns on record, spending surged on computers,

video games, online retail, cloud-computing services and

digital advertising.

A worldwide crackdown on big-tech

While the technology sector has significant further growth
potential, there are challenges. The world’s view on the tech
sector is increasingly critical, political and, in some cases, hostile.
Correspondingly, regulation around this is on the increase. This is
not unexpected, as historically all new sectors have typically
seen increased oversight as they grow. Sweeping technological
advancements pose significant challenges for regulators who
strive to maintain a balance between fostering innovation,
protecting consumers, and addressing the unintended
consequences of digital disruption at scale. Regulators must
balance their responsibility to protect citizens with encouraging
innovation in new technologies and businesses. Inherent is the
risk of overregulation.

Financial statements Other information 1"

Investor landscape

Tech investment activity and valuations hit alltime highs in 2021
and significant global capital was placed extremely quickly on a
broad range of investments. While we have seen a drop-off from
this level at the end of FY22, we believe that our long-held focus
remains true. We are confident that disciplined investment in
exceptional entrepreneurs with outstanding tech-led businesses
stands us in good stead to create long-term value.

A new high for tech investing

Supported by Covid-19 tailwinds, global venture capital funding hit
an alltime high in 2021. According to PitchBook, global venture
investment was on track to reach US$580bn by the end of the
year - nearly 50% more than was invested in 2020, and about

20 times that in 2002.

Moreover, tech investing has taken a rapid swing towards
later-stage funding. Fewer early-stage deals are happening, while
the share of growth deals (larger than US$30m) is accelerating.
US$100m deals now represent over half of all venture capital
investments in the US. The type of tech investor has also changed
dramatically, with hybrid private equity/venture capital investors
being the most active in FY22.

We intend to remain disciplined technology investors, creating
sustainable value in our own distinctive way.

Responding to the trends

In the past two years, powerful macro, geopolitical, technology,
regulatory and investor forces have shaped the world and
created a broadly positive environment for businesses such as
ours that are focused on improving lives through technology.
However, towards the end of FY22, the world shifted to a new era
of broad-based inflation, rising interest rates, falling asset prices,
and the shocks from the war in Ukraine.

Despite the challenges, we remain well positioned to capitalise
on opportunities that arise in this time of dislocation. We are
thoughtful, focused, and have an ‘operator’s edge’ in assessing
and optimising investments. Our global network is strong and our
differentiation as patient, company-building capital is distinctive.
We have several well-established businesses in our portfolio

and also several assets that can deliver meaningful capital as
we need it.

Now, as ever, we are determined to create increased sustainable
value for our shareholders and stakeholders. To this end, and
given the trends outlined here, we have set three key strategic
priorities for the group (refer to page 13).
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Our strategy for building long-term value continues to be relevant and differentiated.

Our core strategy

We partner with local entrepreneurs to build global technology
leaders. We operate at the intersection of high-growth markets
and technology to address major societal needs at scale. Above
all, we pursue a simple goal: to build sustainable leadership
positions. This is the key to reaching scale and profitability -
most of our platforms are companies with a strong market
presence.

How we add value through our strategy

Active, focused, long term, disciplined

We take a distinctive approach to building global technology
leaders. We are active participants in our investments and
operations. We believe that to be successful we have to bring
much more than just money. We are focused. We invest where we
can make a difference, based on deep industry insights in areas
that we know. We think long term. We aim to build sustainable
businesses, not driving for short-term liquidity events or paper-
value increases. We are disciplined. We play to win, but
progressively grow our capital commitments as we learn and
scale. We are responsible - acting like owners and doing the
right thing for the long term, for all our stakeholders.

We pursue growth by building leading companies that empower people and enrich communities.

Our focus areas

()

Build global technology
leaders to...

...address big
societal needs...

...in high-
growth markets...

...where we can
build sustainable
leading positions.

We do this through a rigorous process: test, invest, scale

Our operating model

N
Global outlook Local entrepreneurs Investor Operator
R~ ~
Our core and sustainable approach
Active Focused Long-term focus Disciplined Responsible
Bring more than Invest in a Build sustainable Play to win, Do the right thing
money targeted way businesses progressively
© Read more about how we operate responsibly on pages 17 to 19
* We are building four core segments: ¢ In FY22, the bulk of our investment has gone into these core segments.
- Classifieds * In Etail, we will continue to build strong local ecommerce ecosystems with eMAG.
- Food Delivery * We will continue to explore new opportunities through Ventures and potential

- Payments and Fintech, and

new segments over time.

- Edtech * We will strive for returns well above our cost of capital.
* We are both an operator and active investor.
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Global and local; investor and operator

In addition, we combine our global presence and outlook with
the dynamism and insights of local entrepreneurs. In building
great companies that improve everyday life for people, we both
operate and invest as we seek to create the greatest long-term
value. As an investor, we take a disciplined and systematic
approach to capital allocation and we have a responsible,
long-term approach to operating. Our aim is to help, support
and encourage entrepreneurs and businesses.

Our three strategic priorities

Building on our core strategy and the implications of key trends
in the world around us, we have set three strategic priorities for
the group:

1. Drive organic growth in our core businesses.
2. Expand local ecosystems.

3. Be a force for good for our stakeholders.

Priority 1: Drive organic growth in our core businesses
We see tremendous opportunity in technology globally. At the
same time, we know that certain markets will thrive more than
others.

Backing winning segments

We will continue to focus on our core segments and drive organic
growth in these. While tech has done well across the board,

we have invested in some of the biggest and best-performing
segments and we believe there is plenty of room for more growth
in these sectors.

Targeting high-growth markets around the world
We will also continue to focus on high-growth markets.

While regulatory change has recently curbed investor enthusiasm
in China, we believe China remains one of the most attractive
internet markets in the world, and Tencent is well positioned here.
We also believe that regulation is ultimately healthy for any
industry or market - in time, businesses will adjust and investor
appetite will return.

India is a top priority, and we are strengthening our teams and
investments there. Our proposed acquisition of BillDesk would be
our biggest deal to date, taking us to the next level in Payments
and Fintech. We have also stepped up investment in Meesho,
which is focused on social commerce, and in healthtech platform
PharmEasy. We will focus on backing local entrepreneurs to make
sure we align well with India’s domestic priorities.

We want to invest more in Southeast Asia. We see opportunity
there - growth is strong and smartphone adoption is rising
rapidly. We have made several smaller investments and have a
good pipeline ahead.

In Brazil, we see strong opportunity for iFood. Again, we are
focused on organic growth, particularly in fintech and convenience
retail, which we believe will strengthen iFood's ecosystem and
deliver substantial incremental value.

We will continue to monitor Western markets for opportunities and
be selective in our approach, prioritising the biggest opportunities.

Financial statements
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Priority 2: Expand local ecosystems
Within our segments, our businesses are building ecosystems with
a strong local presence.

As an example, in Classifieds, our OLX Autos business now offers
a full end-to-end sales process, building beyond what used to be
merely facilitating car transactions. In FY22, OLX Autos scaled
volumes across key markets, and increased revenue by 158%
(173%). Our plan is to grow OLX Autos in size and to build
ecosystems, providing our customers with large offline
components and significant financing and insurance activities.

Similarly, our Food Delivery businesses are building on their
sizeable delivery operations to extend into adjacent delivery
verticals, such as convenience and grocery. These moves create
more value for customers and more value for our businesses.
Expanding into convenience and grocery is key - bringing a major
offline component into the businesses, providing a much broader
set of products for customers.

We are also expanding our Payments and Fintech platform in
India to create a broader ecosystem. We launched a credit-led
digital-banking offering in India and aim to scale it.

We are also building valuable local ecosystems around locall
market heroes, such as eMAG in Central and Eastern Europe.
eMAG is growing food delivery rapidly and challenging
incumbents, building Romania’s largest last-mile delivery platform
and expanding into grocery.

Priority 3: Be a force for good for our stakeholders
Expectations of companies are growing. Shareholders, regulators
and many other stakeholders are increasingly interested in how
seriously we take our responsibilities as a global technology
group: how well we look after our people and our customers; the
kind of role we play in society; and of course, the impact of our
businesses on the planet.

We have a strong heritage of acting responsibly as a group. But
much of this good work has been implicit - a natural, unspoken
consequence of fundamentals such as being disciplined about
long-term value creation, backing entrepreneurs who share our
values, and focusing on improving people’s everyday lives through
technology. We believe it has now become essential that we do
business with the stated goal of being a positive force for the
world around us. We will, therefore, ensure we are all clear on our
role in the world, and on the expectations we have of each other.

To this end, we are increasing our focus on sustainable investment
themes, such as agtech (agriculture technology) and healthtech,
which are both on the radar of our Ventures arm.

We have also formalised and articulated our approach to
responsible investing. You can find out more on pages 17 to 19.

We are all united by our shared purpose - to improve everyday
life for billions of people through technology - and our shared
values.
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How we create value

We are driven by our purpose

To improve everyday lives for billions of people through technology

N2

We prioritise our approach based on the material matters for our stakeholders

Financial @ People @ Innovation Business culture, @ Climate action
performance ethics and integrity
C) Digital inclusion
Responsible Community
investments investment

N N N

The resources we need

N N

@ Financial

Financial funds and

assets used to invest and

develop our operations.

@ Human

Skills owned by
our employees.

@ Manufactured

All investments
in facilities and
technologies
across the group.

@ Intellectual

Ideas, source code,
domains, know-how and
knowledge we create,
own and protect.

E(‘_] Social

Trust we build in
the communities where
we operate.

We use natural resources
in every aspect of our

business and operations,
including both downstream

and upstream in our
value chain.

\Z
How we add value through our strategy

We pursue growth by building leading companies that empower people and enrich communities.

()

Siiie

Build global technology
leaders to...

Our focus areas

...address big
societal needs...

...in high-
growth markets...

...where we can build sustainable
leadership positions.

We do this through a rigorous process: test, invest, scale

Our operating model

] ]
Global outlook Local entrepreneurs Investor Operator
R P R P
Our core and sustainable approach
Active Focused Long-term focus Disciplined Responsible

Bring more than just money Invest in a targeted way Build sustainable businesses Play to win, progressively Do the right thing

© Read more about how we operate responsibly on pages 17 to 19

N

The value we create

@ Financial

We deliver long-term
shareholder value
through disciplined
capital allocation and
robust financial
performance.

@ Human

We create workplaces
with a fair and inclusive
culture. Development
opportunities.

Manvufactured

We provide innovative
platforms and services
to customers globally.

How we measure the value we create

* Achieve revenue target
(on an economic-
interest basis and
excluding M&A).
Achieve core headline
earnings at target,
including Tencent.
Achieve core headline
earnings at target,
excluding Tencent.

¢ Achieve free cash
outflow at target.
Meaningful IRR ahead
of cost of capital.

* Increase focus

on diversity and
inclusion throughout
the group, measured
through employee
engagement survey.
Extend access to
digital products and
services, promote
digital literacy and
support information
technology
infrastructure.

* Continue to build
our Al capabilities
by increasing the
number of ML
(machine learning)
modules in production.
Apply strict discipline
to capital allocation,
and act with integrity
to promote ethical
business principles.

Intellectual

Through our intellectual
property, we drive
change and innovation
within the industry.

* Throughout the
investment life cycle,
we strive to ensure that
the scientific and
technical standards
informing design and
research in Al products
and services are
sound, robust and of
high quality. We assess
this on an ongoing
basis.

E(‘_] Social

We treat our partners
fairly and drive high
social value in our
operations.

* Number of people
impacted within the
Naspers Inclusive
Development
Framework.

* Number of
beneficiaries
supported through
community investment
programmes.

* Targets to cascade
human rights statement
across subsidiaries.

@ Natural

We seek to protect
natural resources
through our operations
and the low-carbon,
asset-light business
models.

* Increase ESG
performance and
implement a climate
transition plan.
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Investing behind
Ecommerce growth

US$6.3bn

* US$6.3bn invested to further

accelerate growth: Food Delivery,
Edtech, Payments and Fintech, and
Classifieds.

Committing to being

carbon-neutral

* We are committed to setting

groupwide, multiyear greenhouse
gas emissions reduction targets that
will drive our climate transition plan.

Significant progress on

sustainability
initiatives

0

* Highest scoring newcomer award,
Transparency Benchmark for
sustainability reporting 2021.

* Continued integration of
sustainability initiatives into our
strategy.

Strong financial performance
Revenue'

2022

2021 28 756m

2020 [

1 Presented on an economic-interest basis.
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The value we created this year

Share repurchase programme
of Prosus ordinary shares N

US$5bn

* Capital structure change,

completing the voluntary share
exchange offer.

New Edtech segment
gathers momentum with revenue' of

US$425m
[~

* Edtech grew revenue by 270% (55%).

* We made several investments and
acquisitions leading to trading
losses increasing to US$117m from
US$14m.

We achieved a score of

88%

favourable responses to
our diversity and inclusion question

@

* Employee feedback is a great
indicator of the impact and
progress we are making in the
workplace.

Trading profit’

35 619m 2022

Other information

Strong revenue' growth
with profitability at the core
of each business

US$35.6bn

-~

* +50% Ecommerce revenue growth.

* 17% increase in trading profit from
profitable businesses.

» Continued focus on growing both
NAV and NAV per share over the
long term.

Prosus FLIGHT supports

750

women and girls to acquire
skills to participate in
India’s digital economy

4%

* Prosus FLIGHT aims to create a
network of female graduates who
can become role models for other
young women.

* Human rights statement cascaded
to all our group companies.

Number of Al models in production
year on year:

+124%
&

* We develop or adopt tools and
practices designed to check the
quality and representativeness of
data and to detect bias in decisions
based on the models.

5041m

2021 5 615m

21 455m 2020 [ 3777m
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We create sustainable value by investing in companies that improve everyday life for
billions of people through technology. By creating supportive environments for visionary
tech entrepreneurs in some of the world’s most exciting markets, we believe our
businesses can deliver significant positive impact on society and the planet.

Our portfolio of businesses enables a wider systemic transition

to the circular economy, more financial inclusion, and improved
access to better livelihoods and education. We are building a
portfolio of asset-light, low-carbon business models that enable us
to combine our global reach with specialist and local expertise.

We actively engage in the environmental, social and governance
(ESG) performance of our portfolio companies. We continue to
explore investment opportunities aligned with our core purpose of
improving everyday life for billions of people through technology.

Technological advances make it possible to deliver digital
products and services that contribute meaningfully to the
economic and social development of local communities.
Sustainable development is contingent on economic growth, but
we recognise that growth and profit are not enough. By
integrating ESG criteria into our decision-making, our commitment
to creating sustainable value extends across our portfolio, from
our own operations to our investees.

Our locally owned and built businesses are not only driving
innovation in key areas of life - from finance to education - but
are creating jobs and helping to transform social and economic
inequalities. We provide financial and non-financial support to
our investees, and we help them address their barriers to scale
and growth. Software-led business models can better reduce
environmental impact and extend access compared to old-
school economy sectors. Digital financial services, for example,
support a wider reach to people underserved by bricks-and-
mortar infrastructure.

We support the United Nations Sustainable Development Goals
(UN SDGs) and, like many other businesses, have identified which
of the goals closely aligned with our business. We identify this
alignment and our activities in support of the SDGs in this report
and on our website.

United Nations SDGs

PARTNERSHIPS
FOR THE GOALS

&)
SUSTAINABLE
DEVELDPMENT

GOALS

QUALITY
EDUCATION

B wow gl
EQUALITY

O 3

CLIMATE
ACTION

DECENT WORK AND
ECONOMIC GROWTH

Three pillars of responsible investment

v

1. 2. 3.
Embed ESG in Enhance ESG Increase
investment performance investments in
due diligence of portfolio inclusive and
companies sustainable
businesses

Mitigate value impairment Drive value creation

AN
7

As an investor in pioneering technologies, we seek out and
partner with local entrepreneurs to create global leaders.
Activity at group level is closely focused on delivery, growth
and performance. We embed ethics and responsibility in the
application of fast-moving technologies, such as Al and ML.

Three pillars of responsible investment

Our portfolio is focused principally on consumer internet services
in sectors that address societal needs: classifieds, food delivery,
payments and fintech, education technology (edtech) and etail.
We also have significant interests in other listed internet assets.
We apply strict discipline to capital allocation, and act with
integrity to promote ethical business principles across our group
of companies.

This year, we are articulating our approach to responsible
investing for our stakeholders. Responsible investment for us is
founded on three pillars. Firstly, prior to any investment, we screen
for ESG factors and trigger enhanced due diligence during the
investment process, if required. Secondly, we manage for
performance: our investees share our entrepreneurial instincts and
are motivated by a commitment to delivery. Thirdly, we are
committed to increasing our exposure to sustainability-driven
business models across the portfolio.

Pillar 1: ESG in investment due diligence

ESG integration is embedded in our investment philosophy, as
we proactively exclude opportunities in a set of predefined
controversial sectors.

Before investing, we screen prospective investees according to
their potential to achieve significant scale, high stakeholder impact
and sustainable value at an efficient cost of capital. Across our
portfolio, we impose limits on direct or indirect exposure to any
activities and sectors that we define as controversial and have
limited appetite for. We apply a pragmatic approach to defining
factors that would trigger enhanced due diligence when
necessary. These include the size of the equity stake that would
define the level of control we would exert.
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Acquiring a controlling interest in a company implies a higher
level of accountability and influence with a consequent cascading
of our business values and our ESG principles. In this scenario,
our investment team not only looks at financial indicators but
also factors in non-financial considerations in our company
evaluation, such as their data privacy, security controls and
environmental impact.

Pillar 2: Enhance ESG performance of portfolio companies
The social and environmental impact of our businesses is central
to our understanding of sustainable value. While the nature of
material environmental impacts, and how to define them, may
vary between companies, we apply consistent ESG principles
across material topics and systemically cascade them to our
subsidiaries, to drive performance. These include data privacy
and cybersecurity, human rights, business ethics and compliance,
and climate action.

As we have a large number of subsidiaries, associates and
investees, we monitor our subsidiaries and those in which we have
a significant minority. In cases where we have a board seat, we
leverage that engagement opportunity. To drive best practice,

we also proactively invite subsidiaries and significant minorities

to engage on key climate topics through the Sustainability
Accelerators Network.

For subsidiaries, environmental impact is managed under the
governance framework. Action aligned to our climate goals is
a requirement across the portfolio, with performance standards
set at a group level. Where we hold a minority stake, our
board members provide corresponding levels of direction

and influence. Please see our website at www.prosus.com/
sustainability for a discussion of our sustainability framework.
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We invest in platforms that lead the evolution of the on-demand
platform sector and empower and improve the lives of the millions
of people that make this sector possible. We endeavour to
empower and protect the rights of workers whose livelihoods
depend on our businesses. While each company is solving their
own local needs, we share our guiding principles as a basis to
implement in their operations.

An example of this is how diligently our food delivery portfolio
companies have worked in partnership with Fair Work, the world’s
leading research project that seeks to improve the conditions and
treatment of on-demand workers, as evidenced by the material
year-on-year improvements to the scores achieved by our portfolio
companies. Additionally, we work in close collaboration with our
food portfolio subsidiaries to review their ongoing engagement

of on-demand workers (including on topics such as pay, benefits
and safety).

Prosus is committed to improving transparency and reporting
standards. We provide all subsidiaries with a carbon data
management tool and support our businesses with data-driven
analysis to define a baseline and set company-specific targets for
greenhouse gas (GHG) emissions. We consolidate and disclose
the direct and indirect footprint at group level, annually. We
received a B score for our first detailed disclosure on the CDP
(formerly Carbon Disclosure Project) platform. We also received
the highest-scoring newcomer award from the Netherlands’
Transparency Benchmark for our sustainability reporting in 2021.
We encourage open learning across the group, and support
investees by identifying technology and partnerships for low-
carbon growth and material efficiency. Our sector-specific forums
share expertise and best practices on topics such as carbon
emissions, plastics, e-waste and electric vehicles. A growing
network of ‘sustainability accelerators” enables the transfer
innovations across the group.

We maintain standards and set targets at a group level, while
encouraging flexibility among investees to tailor their business
strategies to local conditions. The diversity of our portfolio
makes a one-size-fits-all approach impractical. As investors,
our influence among investees varies, but the principles that
guide us are consistent.

Value creation: Demonstrative impact on society and planet

Low carbon

Lo ) — W

Physical services

Core segments

Powering the circular economy

Payments and Fintech Net positive impact of digital transformation of
financial services

_ Net positive impact of digital learning

Food Delivery Positive impact of deploying best-in-class operating models

Digital services

High social impact

Empower people and enrich communities

Impact on the planet Impact on society

Enabling responsible consumption

Financial inclusion

Learning for all

New livelihood opportunities
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In our corporate operations, we exercise full control of our
sustainability strategy. We work closely with subsidiaries to ensure
management embeds our principles for all material issues,
adapted for factors such as business model, operations, employees
and geography, resources, and the complexity of their activities.

Pillar 3: Increase investments in inclusive and sustainable
businesses

We are committed to increasing our exposure to sustainability-
driven business models.

We will identify and invest in innovations that drive the systemic
transition towards a low-carbon consumption economy, software
opportunities where digital services are transforming the
environmental footprint and social impact of traditional business
sectors, or asset-light digital services that can deliver on our group
purpose to improve everyday life for half of the planet’s people.
For example, this year our Ventures arm invested in several
companies such as DeHaat, Aruna and Biome Makers, which
apply sustainable digital solutions in agtech (see pages 73 and
74) by using soil biology analytics and Al-based tools to determine
the most sustainable solutions for crops, and address specific
climate and social inclusion challenges. These priorities are
consistent with our support for circular economy innovations to
mitigate and reduce the environmental footprint of the service and
its users.
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We intend to quantify the positive environmental and social (E&S)
impact of our businesses in the context of highlighting revenues
derived from sustainability-driven models within our wider
portfolio. This is to structurally evidence and report the non-
financial value that we create in the communities we operate in.

In our Classifieds, Edtech, and Payments and Fintech portfolios, for
example, as a pilot, we will measure the net environmental impact
of the transition to digital services. For example, our Food Delivery
portfolio companies create economic opportunities for over a
million on-demand workers as a part of their value chain. A study
connected by FIPE (Fundacdo Instituto de Pesquisas Econdmicas)
in 2020, researched the socio-economic impact of iFood’s
operations in Brazil.

An analysis was carried out on the evolution of employment
over the period 2014 to 2021 in 12 Brazilian cities, including

790 sub-regions within these cities. FIPE observed that the
presence of iFood in the sub-regions is positively related to both
the employment volume and its growth rate. About 730 000 jobs
(formal and informal), equivalent to 0.72% of the employed
population in 2020, were created as part of iFood's value chain.
FIPE further concluded that iFood drivers receive an hourly wage
compatible with what they would receive if they were employed
in the formal sector. This is consistent with our efforts to

enhance transparency while increasing our exposure to
sustainability-led revenues.
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Sustainability governance

As an established investor in high-growth markets, we are
committed to good governance. Ultimate oversight of our

sustainability policy and the implementation thereof vest in
the Prosus board.

The board assesses the overall sustainability of the group, and its
financial solvency and liquidity. Assisted by specialist committees,
including a risk committee and a sustainability committee, the
board oversees our processes to manage sustainability risks and
opportunities, compliance with applicable reporting regulations,
their disclosures across the portfolio and external reporting. This
year, multiple sessions were conducted for the board to deepen
its understanding of the implications of climate change and wider
social and environmental issues for long-term corporate
performance. The key topics included in these ESG sessions
ranged from setting science-based targets to ESG in capital
markets.

Our sustainability policy is aligned with the six capitals model.
The board considers the influence on and effects of our business
activities in relation to the six types of capital, namely: financial,
manufactured, intellectual, human, social and natural.

Implementation of our group sustainability plan is delegated to
the management team, which conducts