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Stakeholder cases

We all have our own story. At ABN AMRO, we strive to put our clients” interests first in everything
we do and to create long-term value for our stakeholders. In this Integrated Annual Report we share
the stories of how ABN AMRO delivers value for them.
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Notes to the reader
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Introduction <.
This is the Annual Report for the year 2015 of ABN AMRO, which consists of ABN AMRO Group N.V. and its consolidated éa
subsidiaries (ABN AMRO' or ‘the Group’). The Annual Report consists of the Managing Board report, Supervisory Board =1
report, and the Annual Financial Statements. The Annual Report is divided into the following five sections:
» Strategic Report;
» Business Report; e
» Risk, funding & capital Report; %
» Governance Report; %
» Annual Financial Statements. %35

This year we are taking the next step towards integrated reporting. In this Annual Report, we disclose and explain our
material financial and non-financial results, strategy, governance, external developments and the risks and opportunities
ABN AMRO faces.

Presentation of information

The financial information contained in this Annual Report has been prepared in accordance with International Financial
Reporting Standards (IFRS) as adopted by the European Union (EU IFRS). It also complies with the financial reporting
requirements included in Title 9, Book 2 of the Dutch Civil Code, where applicable. Some chapters in the Risk, funding &

1oday |endea g Buipun) iy

capital Report of this Annual Report contain audited information and are part of the Annual Financial Statements. Audited
information in these sections is labelled as ‘audited’ in the respective headings.

ABN AMRO has increasingly integrated sustainability into its core activities. As a result, we have integrated the material
sustainability issues into this report as from 2015. Compared with 2014, no significant changes have been made to either
the definitions and measurement methods or reporting policies and goals for sustainability reporting. The sustainability
information contained in this Annual Report has been prepared in accordance with the Sustainability Reporting

1loday 8aueuIanog)

Guidelines G4 of the Global Reporting Initiative. Information on our basis for sustainability reporting and the definitions
applied are provided on the Sustainable Banking section of our website. Our independent auditor, KPMG, has reviewed
selected sustainability figures, which are labelled ‘<S>" in their respective headings. Going forward ABN AMRO will take
further steps towards publishing a fully assured integrated report.

Capital metrics and risk exposures for 2015 and comparative figures for 2014 are reported under the Basel Ill (CRD IV/
CRR) framework. Comparative figures for 2013 are reported according to Basel Il. Where applicable, we have provided
pro-forma figures for comparison purposes. Some sections in this Annual Report contain information according to Pillar 3
(as part of the CRR) and Enhanced Disclosure Task Force (EDTF) requirements. These sections are labelled ‘Pillar 3
and/or ‘EDTF’ in their respective headings.

S1UBWAILIS [RIDURUIY [BNUUY

This report is presented in euros (EUR), which is ABN AMRO's presentation currency, rounded to the nearest million, and
sets out the results for the entire ABN AMRO organisation worldwide (unless otherwise stated). All yearend averages in
this report are based on month-end figures. Management does not believe that these month-end averages present trends

18410

that are materially different from those that would be presented by daily averages. Certain figures in this report may not
tally exactly due to rounding. In addition, certain percentages in this document have been calculated using rounded figures.

For a download of this report or more information, please visit us at abnamro.com/ir or contact us at
investorrelations@nl.abnamro.com.

ABN AMROQ Group Annual Report 2015



/ Our external reporting landscape

Our external reporting landscape

Annual Report
ABN AMRO
Group

(this report)

Annual Report
ABN AMRO
Bank

Additional
Pillar 3
disclosures

Additional
sustainabilty
reporting

Purpose

Inform about our
financial and non-
financial performance,
sustainability
performance, an
update on our strategic
priorities and an
assessment of how we
create value over time

Inform about our
financial and
non-financial
performance to
comply with regulatory
requirements

Inform about how

we manage risk and
capital adequacy to
comply with regulatory
requirements

Contains a balanced
and comprehensive
analysis of our
sustainability
performance in
addition to the
Annual Report

ABN AMRO Group

Frameworks applied

» International <IR> framework

» Internation Financial
Reporting Standards (EU IFRS)

» Dutch Civil Code Title 9, Book 2

» Capital requirements
regulations (Basel I, CRD IV,
CRR, EBA)

» Financial supervision act

» Corporate Governance Code

» Dutch Banking Code

» Enhanced Disclosure Task
Force (EDTF)

» Global Reporting Initiative
(GRI G4)

» International Financial
Reporting Standards (EU IFRS)

» Dutch Civil Code Title 9, Book 2

» Capital requirements
regulation (Basel Ill, CRD IV,
CRR, EBA)

» Financial Supervision Act

» Corporate Governance Code

» Dutch Banking Code

» Capital requirements
regulations (CRR, EBA)

» Global Reporting Initiative
(GRI G4)

Contents

Strategic Report,
Business Report,

Risk, funding & capital
Report, Governance
Report, Annual Financial
Statements

Business Report

Risk, funding & capital
Report, Governance
Report, Annual Financial
Statements

Selected Pillar 3
information in addition to
the Pillar 3 information
published in the Annual

Report ABN AMRO Group

GRI G4 disclosure
index and additional
sustainability disclosures

Assurance

KPMG has audited the Annual
Financial Statements, including
certain disclosures in the Risk,
funding & capital Report, and has
expressed an unqualified audit
opinion

KPMG has reviewed the
sustainability disclosures
indicated with <S>’

KPMG has audited the Annual
Financial Statements, including
certain disclosures in the Risk,
funding & capital Report, and has
expressed an unqualified audit
opinion

The figures presented in this
document have been neither
audited nor reviewed by our
external auditor

These documents have been
neither audited nor reviewed
by our external auditor

ABN AMRO Group Annual Report 2015
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/ ABN AMRO at a glance
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ABN AMRO is a full-service bank with primary focus on the Netherlands and
selective operations internationally. We serve retail, private and corporate banking
clients based on our in-depth financial expertise and extensive knowledge 2
of numerous industry sectors. =
@
ABN AMRO has a long-standing history in banking =
Histo z
Since and roots that go back for centuries. Following various ;
legal and operational separations, combinations and a
restructurings, ABN AMRO is now a leading Dutch bank. ‘g’o
Our business profile and international footprint has changed g
while our historic roots and strong brand name remain. s
o)
Headquarters Number of employees ¢
Amsterdam LA
The Netherlands ‘ . 2 2 0 48 o
Our businesses Corporate governance
: - structure
Retail Banking
Private Banking Two-tier board consisting of a Supervisory

Board and a Managing Board.

Corporate Banking

SJUBWIBIEIS [BIOUBUIY [BNUUY

Supervisory Board

Credit ratings ABN AMRO Bank

S&P: A/stable/A-1
Moody's: A2/stable/P-1 )
Fitch: A/stable/F1 Managing Board

DBRS: A/positive/R-1 (low)

1BY10
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Core values Business principles
[ 'aim t id lient : :
Trusted with the best solutions O 1o passionateprofessiona -
- - | itted to sustainabl =4
PrOfessu)naI o | take responsibility bign(:e%?g};c?icecs) sustainanie 3
1f1 . | build relationships 3
AmbItIOUS 0 | only take risks | understand through collaboration §
Operating income Our goals
2015:

To be a full-service bank with a leadership role in the Dutch

market. Internationally, we aim to be a capability-led bank
m in selected businesses and geographies.

By type of income (in %)

1oday [e1dea g Buipun) siy

Enhance
client
centricity

2015

Improve
profitability

EUR 8,455m

Joday 80URUIBAOL)

Strategic

B Net interest income

[ Net fee and commission income priorities

Il Other operating income

Pursue
. selective Investin
By geography (in %) international our future

growth
Strongly

committed
to a moderate
risk profile

SJUBWIBIEIS [BIOUBUIY [BNUUY

2015

EUR 8,455m

1BY10

B The Netherlands
¥ Rest of Europe
B USA, Asia and rest of the world
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/ ABN AMRO at a glance

Key figures

Clients

Investors

Employees

Society at large

Client satisfaction
(in % client ratings >7)

100
- 82 79

50

40

2

2013 2014

Underlying return on equity
Target range is 10-13 (in %)

15
12 109

9

B 5]

3 .

2013 2014

CET1 (fully-loaded)
Target range is 11.5-13.5 (in %)

25
20
15 141
12.2
m .
5

2013 2014

Employee engagement

(in %)
74 76

2013 2014

100

Dow Jones Sustainability Index
(scale 1to 100)

100
80
60 53
47
40
20
2013 2014

! Figures are based on publicly available information.

2015

2015

2015

2015

78

2015

Retail

Change in Net Promoter Score
(Percentage point change compared with 2014)

Private Corporate

Banking Banking Banking

100

80

=
=

N
S

30

24

18

25

20

6,500

5,200

3,900

2,600

1,300

Underlying cost/income ratio
2017 target range is 56-60 (in %)

2013 2014 2015

Underlying earnings per share
(in EUR)

0.37 043 0.81
2013 2014 2015

Of which dividend per share

Gender diversity at the top
(in %)

| '

2013 2014 2015

Sustainable client assets
(in millions)

5,399

41849 I

2013 2014 2015

ABN AMRO Group Annual Report 2015

=
—
=
o
o
=
(]
=5
=)
=]

1oday a1ba1ens

1loday 82UBUIBACE) 1oday [e1dea g Buipun) “ysiy 1oday ssauisng

SJUBWIBIEIS [BIOUBUIY [BNUUY

1BY10



= /

Message from the Chairman
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fthe M Ing Board
2015 was a good year for the bank. We strengthened our relationships with our
clients, and our engaged workforce moved the bank forward on various fronts while @
maintaining its client focus. We recorded a net profit of over EUR 1.9 billion, the é
highest level since the new bank began operations in 2010. A milestone was our ;;9
successful IPO in November. While writing this new chapter in our history, we worked =

hard to create long-term value for our stakeholders.

A dynamic environment

The economic environment in the Netherlands was
favourable in 2015. Growth of the Dutch economy picked
up speed in the course of the year, thanks to
developments in consumption and investments. Exports
continued to show steady growth driven by the weakening

1oday [e1dea g Buipun) siy

euro. Economic growth in the Netherlands was broad-
based and the Dutch housing market continued to recover
on the back of the economic upswing and low, further
declining, mortgage interest rates.

The regulatory landscape is dynamic and subject to
constant change. As a financial institution, we provide
highly detailed and wide-ranging information to the

1ioday 80URUIBAOL)

supervisory authorities and clients. Examples of financial
regulations are the European Market Infrastructure
Regulation (EMIR), which increases reporting
requirements on all derivative contracts. The upcoming
Markets in Financial Instruments Directive (MiFID I1)
introduces additional organisational and conduct
requirements. The Payment Services Directive (PSD II) will
require investments on our part while opening up banks to
increasing competition. It will also create the risk that the

SJUBWIBIEIS [BIOUBUIY [BNUUY

bank is less able to protect its clients against fraud and
privacy abuse. Furthermore, the amended Bank Recovery
and Resolution Directive (BRRD) also imposes various
requirements and involves higher costs.

1BY10
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| Message from the Chairman of the Managing Board

The second Basel consultation paper on credit risk
(so-called Basel IV) was published at the end of 2015.
The latest proposal continues to penalise mortgages with
a high loan-to-value, a common product in the Dutch
mortgage market with a long and good track record in
terms of risk. This could result in a significant increase in
capital Dutch banks have to hold on mortgages and could
drive up the cost of mortgages for households.

In 2014 and 2015, we reviewed the records of an identified
group of SME clients with possible interest rate
derivatives-related issues. We did so in close consultation
with the Netherlands Authority for the Financial Markets
(AFM). In December 2015 the AFM concluded that an
additional reassessment was required. We further
increased the provision levels for this matter in the

fourth quarter. On 1 March 2016 the AFM announced it
had advised the Dutch Minister of Finance to appoint

a panel of independent experts that, in cooperation with
the banks involved, will try to determine a uniform
recovery framework. This framework should serve as a
benchmark for all file reviews. The outcome of the review
under the new framework may lead to revised
compensation for clients. The upcoming reassessment
poses uncertainty about the scope and magnitude of

the required reassessment going forward.

As regulations change, become ever more complex,

and multiply in number, the risk of breaching rules grows.
So we will need to remain vigilant as these developments
unfold. At the same time, as we work to comply with the
demanding regulatory requirements, we also recognise
that they are designed to create a bigger safety net and
provide more transparency. We see it as part of our
profession to adjust to this new regulatory environment.

Long-term stakeholder value:

the heart of our story

This year ABN AMRO is taking the next step toward
integrated reporting, meaning we focus more attention in
this Annual Report on the bank’s future and strategy and
provide more non-financial data and targets. The move to
integrated reporting is in line with our drive to deliver
long-term value to all our stakeholders — clients, investors,
employees and society at large. We regularly met with our
stakeholders in 2015 to discuss both our strategic
priorities and the issues that are of material importance to
them. The results of these in-depth dialogue sessions are
presented throughout this report.

As we faced the challenges posed by the dynamic
operating environment, we continued to pursue our
corporate strategy, which is described in the Strategic
Report. Our strategy is based on five priorities: enhance
client centricity, invest in our future, strongly commit to a
moderate risk profile, pursue selective international
growth, and improve profitability.

While each of these five priorities is a key ingredient for
the success of our bank, the most important one is client
centricity. We are committed to maintaining long-term
relationships with our clients. We took various initiatives
bank-wide in 2015 to put our clients’ interests centre
stage in everything we do. As part of our drive to enhance
client centricity, we have adopted the Net Promoter Score
(NPS) methodology at our businesses, and we made it an
official Key Performance Indicator (KPI) in 2015. NPS
measures the likelihood of clients to recommend a
company, product or service to a friend or colleague. We
will use the NPS results to enhance the client experience.

ABN AMROQ Group Annual Report 2015
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| Message from the Chairman of the Managing Board

One benefit of forging lasting relationships with our clients
is that we understand them, their business and their
industry. This is evident at our Corporate Banking
business, which has reclaimed its position in the corporate
market in recent years; it also made good progress this
past year in delivering sector-based advice to all its clients.
Corporate Banking's industry experts understand the
context in which their clients operate and use their sector
expertise to proactively offer tailored advice.

In this rapidly changing digital world, we are investing in
our future by enhancing our IT landscape, a process that
has been gaining momentum since 2013. Among the
steps we took in 2015, we installed an on-premise
dedicated private cloud and migrated the first applications
to this environment. At the same time, we started
cleaning up redundant applications. Many of the client
centricity initiatives we took consist of technological
enhancements as the trend toward digitalisation gains
momentum. We therefore created a new Digital Banking
unit in Retail Banking, in line with the shift in client
preferences for mobile and online services. Retail Banking
will continue to invest in innovative ways to ensure that
our mobile services — already very popular — are future-
proof. Most mobile and online services of Retail Banking
are also offered by Private Banking and Corporate Banking.

Our people are our future, and we continued to pursue our
Top Class Employer strategy in 2015. We offer staff a
rewarding workplace and an array of attractive employee
benefits. The 2015 score in our Employee Engagement
Survey was 76%, compared with the global financial
industry’s score of 74%. We also raised our gender
diversity targets: our goal is to place women in 30% of
senior management positions and in 35% of upper
middle-management positions by 2020 (yearend 2015:
23% and 25% respectively).

As part of our efforts to be positively recognised for our
position in sustainability, we defined and published our
sustainability metrics and targets. At the same time, our
core business of providing finance and investment
services is becoming increasingly sustainable. For
instance, we apply environmental, social and governance
criteria (ESG) when assessing potential investment
opportunities for our clients. And we continue to endorse
international standards, such as the UN Global

Compact. The bank also issued a EUR 500 million
five-year Green Bond in May 2015 which was chosen as
SRI (Socially Responsible Investment) bond of the year at
the annual IFR (International Financing Review) awards.

This past October, we started working with the Global
Sustainability Risk Indicator, a new tool that helps us
assess the sustainability of companies. All business
segments, meanwhile, made progress in our Reliable and
Responsible Banking programme, which will help us
register client data more efficiently and effectively in the
years to come. All of this helps us to maintain a moderate
risk profile and to avoid serving clients we do not want to
serve.

We aim to grow our international business to 20-25% of
total operating income by 2017 (20% in 2015) by
increasing our Private Banking, Clearing and ECT activities
abroad. Our representative office in Shanghai became a
banking branch in early 2016, enabling further growth.

One of the highlights of 2015 of which we are particularly
proud was our listing on Euronext Amsterdam. This was
the result of years of hard work of employees across the
organisation. While the IPO was a momentous event, it
will not change our bank, our business or our story: clients
will continue to receive the same high standard of service
they have come to expect of us.

ABN AMRQ Group Annual Report 2015
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| Message from the Chairman of the Managing Board

Financial results for 2015

Based on a review of our performance and results, this
past September we raised two of our financial targets and
added a new one. We now target a fully-loaded Common
Equity Tier 1 ratio range of 11.5% to 13.5%; a cost/income
ratio of 56% to 60% by 2017, a return on equity of 10% to
13% in the coming years; and a dividend payout ratio of
50% over 2017

The underlying net profit for full-year 2015 was

EUR 1,924 million, an increase of 24% compared with
full-year 2014. The improvement was achieved on sharply
lower impairments and despite higher regulatory levies
and project costs.

Operating income was up 5%, based in part on further
repricing of the loan portfolio and higher fee and
commission income. Operating expenses were up by 8%
compared with full-year 2014, caused by higher regulatory
levies, increasing project costs (for various IT and
digitalisation projects and projects to update and improve
the quality of our client files and electronic archives) and
higher pension costs. Loan impairments more than halved
to EUR 505 million, benefiting from the improvement of
the Dutch economy. Even though oil and commodity
prices showed significant movements in the last six
months of the year, the cost of risk for our ECT business
was 52 basis points, in the middle of the estimated cost
of risk of Corporate Banking.

Our cost/income ratio in 2015 was 61.8% (60.2% in 2014).
Rising regulatory costs and investments in our IT landscape
and digitalisation efforts caused the temporary increase.
We aim to get the cost/income ratio back in the 56-60%
range by 2017 The ROE increased to 12.0% from 10.9%
in 2014 and was within the target range of 10-13%.

The capital position continued to grow and the fully-loaded
CET1 ratio was 15.5%, compared with 14.1% at the end
of 2014. As implementation of the new Basel proposal
may lead to significant risk-weighting inflation for the
bank, we will continue to grow our capital position until
there is more clarity on this topic. In the meantime, we
have increased the proposed dividend payout ratio over
2015 from 35% to 40% of the reported full-year net profit,
or EUR 0.81 per share. This is EUR 764 million, of which
EUR 414 million (EUR 0.44 per share) is proposed as final
cash dividend.

Looking back, 2015 was a year in which we as an
organisation continued to grow and learn lessons from the
past. In the fast-paced environment in which we operate,
it is inevitable that we will sometimes have to adjust our
actions to live up to what society expects of us. We take
this responsibility seriously and will continue to listen
closely to all our stakeholders going forward.

| would like to take this opportunity to thank our clients for
doing business with us. We realise that we need to earn
our clients’ trust, and we strive to do so every day with
our dedicated staff. | am grateful to our employees for
their willingness and ability to adapt in times of continuous
change. With their commitment and determination, we are
confident that the bank is equipped to take on the
opportunities and challenges that will come our way in the
years ahead. | would also like to thank Peter Wakkie and
Marjan Oudeman, both of whom resigned from the
Supervisory Board in 2015. Their commitment to

ABN AMRO over the years is much appreciated by myself
and my colleagues on the Managing Board.

Gerrit Zalm
Chairman of the Managing Board

ABN AMROQ Group Annual Report 2015
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/ Message from the Chairman of the Supervisory Board

Message from the Chairman

of the Supervisory Board

This past year the Supervisory Board undertook a multitude of activities, which are
described in the Supervisory Board Report. | welcome the opportunity to place these
activities in the broader perspective of ABN AMRO's history as a new bank.

Since the new ABN AMRO began operations in 2010
- having been created from the nationalised parts of

different institutions - the Supervisory Board has been
committed to helping rebuild a stable bank. A solid bank
with a strong focus on the interests of its clients. A bank
that delivers on its promises. A bank standing on its own
two feet.

ABN AMRO believes that its businesses and activities
should always be client-oriented. Consequently, the bank
no longer conducts proprietary trading for the sole
purpose of making a profit for the bank. ABN AMRO
strives to be a solid, resilient bank with good returns
that rewards its investors appropriately when possible.

ABN AMRO seeks to create balance in its geographic
focus. The bank is diversifying internationally to avoid
being solely dependent on its home market in the
Netherlands, but ABN AMRO seeks to grow abroad
in businesses and countries in which the bank has
historically had a strong position and in which it has

a proven track record.

ABN AMRO is grateful for the government support it has
received since 2010. Nevertheless, the IPO in 2015 was
a logical first step in repositioning the bank as a healthy,
independent financial institution.

The considerations described above have been continuous
guidelines for the Supervisory Board in exercising its
supervisory and advisory duties in recent years. Turning to
2015, ABN AMRO had an eventful year on several fronts.
The bank fell short of its societal expectations with regard
to remuneration.

ABN AMRO Group Annual Report 2015
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/ Message from the Chairman of the Supervisory Board

ABN AMRO's stakeholders were understandably critical of
how this was handled. We found this feedback very
valuable, as it has made the bank more alert and has
opened the door to further dialogue. ABN AMRO is
steadily devoting more attention and resources to being a
good corporate citizen. Among the many initiatives
undertaken in 2015, the bank issued a EUR 500 million
Green Bond, facilitated a large amount of volunteer work
among employees and organised its second International
Human Rights Conference in December. These and the
bank's other socially oriented activities make a real
difference to society.

In 2015 ABN AMRO further consolidated its strong
position in Private Banking, a business that delivers an
excellent return on equity for the bank, and Corporate
Banking won several awards for its client-centred service.

On the regulatory front, ABN AMRO, like other banks,

had to comply with stricter requirements in 2015.

Many regulations - those designed to strengthen banks’
liquidity and capital - are crucial to safeguarding the health
of systemic banks throughout Europe. Others require
banks to deliver increasingly detailed information to the
supervisory authorities. These tighter reporting regulations

enhance transparency and promote accurate documentation.

At the same time, they placed heavy demands on our
workforce and drove up costs for the bank in 2015, and
will continue to do so in the future.

Other developments in 2015 present real challenges

to ABN AMRO. Volatile oil and commodities prices,

for example, could affect the bank'’s income stream in

its ECT Clients segment. And while the Dutch economic
environment was relatively favourable in 2015, the outlook
for the economy remains uncertain. In addition, the
emergence of fintechs in the financial landscape is both

a threat and an opportunity, as it means that banks must
continually develop new earnings models.

In this rapidly changing environment, ABN AMRO remains
committed to focusing on its clients’ interests at all times.
There are numerous ways the bank centred its activities
around its clients in 2015, which are described throughout
this Annual Report. One way is by proactively approaching
clients who are in danger of falling behind on their
mortgage payments. The bank offers them advice and
financial coaching to help them ward off potential
problems. ABN AMRO sees this service as part of its duty
of care to clients.

All'in all, | am pleased with the bank’s results in 2015 and
with its development over the past six years. On behalf
of the Supervisory Board, | would like to thank all of
ABN AMRQ'’s stakeholders, and in particular its clients
and employees. | would also like to take this opportunity
to thank my colleagues who stepped down from the
Supervisory Board in 2015. Both Ms Oudeman and

Mr Wakkie made significant contributions to the new
ABN AMRO.

On behalf of the Supervisory Board,

Rik van Slingelandt

Chairman of the Supervisory Board

ABN AMROQ Group Annual Report 2015
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/ ABN AMRO shares

ABN AMRO shares

Key developments

Following the IPO on 20 November 2015 and the
subsequent exercise of the overallotment option
(‘greenshoe’), a total of 23% of ABN AMROQO'’s depositary
receipts representing ordinary shares were listed on the
Euronext Amsterdam exchange. These depositary
receipts were allocated mainly to European and US-based
institutional investors and to Dutch retail investors.

The remaining 77 % of the shares are held by NLFI
(‘Stichting administratiekantoor beheer financiéle
instellingen’) on behalf of the Dutch government.

Listing information

A total of 216.2 million shares, or 23% of ordinary shares,
are currently held by the STAK AAG (' Stichting
Administratiekantoor Continuiteit ABN AMRO Group'),
which subsequently issued depositary receipts
representing such shares. For more information about

(in millions)

the STAK AAG, please refer to the ‘About ABN AMRO’
section of abnamro.com. The depositary receipts trade
under ISIN code ‘NL0011540547’, Reuters ticker ABN.AS’
and Bloomberg ticker ABN NA).

Share price development
(in %)

120%
110%
100%

90%

80%

Jan 2015 Apr 2015 Jul 2015 Oct 2015 Dec 2015

= ABN AMRO == STOXX Europe 600 Banks

=— Amsterdam Exchange Index

31 December 2015 31 December 2014

Share count

Total shares outstanding/issued and paid-up shares

- of which held by NLFI

- of which listed (in the form of depositary receipts)
- as a percentage of total outstanding shares

Average number of shares

Average diluted number of shares

Key indicators per share (EUR)
Underlying earnings per share
Shareholder's equity per share
Tangible shareholder's equity per share
Dividend per share!

Share price development (EUR)

Closing price (end of period)

High (during the period)

Low (during the period)

Market capitalisation (end of period, in billions)

Valuation indicators (end of period)
Price/Earnings

Price/Tangible book value

Dividend payout ratio

940 940
724 940
216
23%
940 940
940 940
2.03 1.65
17.63 15.81
17.44 15.54
0.81 0.43
20.67
20.80
18.00
19.43
10.2x
1.2x
40% 35%

12015 figure is subject to approval of the General Meeting of shareholders. For 2015 the proposed final dividend per share is EUR 0.44.

ABN AMRQ Group Annual Report 2015
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Speed and personalisation are important
elements of our Private Banking service.
Hans Muysson, a client for fifteen years,
shares what he believes is going well
and what could be improved.

ABN AMRO MeesPierson advises clients on how to transfer wealth
legally and tax-efficiently to future generations. Our all-inclusive, tailored
service includes administration, settlement and management of the
estate. Philanthropy helps clients donate their wealth to a good cause.

“The timing and high standard of service made a big impression on me
when we were drawing up my estate plan. ABN AMRO MeesPierson
took the initiative, in response to a number of developments we had
gone through. Their attitude reflected a sincere and personal interest
in our well-being. Everything was handled quickly and professionally.
This was a textbook case for how to do it right. And yet there's room
for improvement. The bank could take more responsibility for its own
investment advice. After all, the bank and advisor should also be
concerned with the relationship between their advice and the results.
Showing vulnerability helps build loyalty. | also think that they would do
well to place more emphasis on modernisation. That would distinguish
ABN AMRO MeesPierson from the competition.”

Who

Hans Muysson,

Client of

ABN AMRO MeesPierson
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Strategic Report

In a challenging economic and regulatory environment, our strategy
should address the opportunities and threats presented by our
environment. This report highlights selected trends, our profile,

an update on our strategic priorities and how we create value

for our stakeholders.

Key trends Strategic governance
Our profile Our stakeholders

Update on our strategic priorities How we create value
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/ Key trends

Key trends

This selection of trends could affect our strategy, execution and business model

going forward.

Changing role for banks

in society
The public's trust in the financial sector in general, and in
banks in particular, is low. This is reflected in changing
regulations and government policies, heightened media
scrutiny and an emphasis on duty of care towards clients.

In addition, the changing needs and preferences of both
clients and employees have to be addressed in innovative
and transparent ways. As a result, a broad range of
stakeholders are likely to influence the shape of the banking
landscape going forward. It is becoming increasingly
important for banks to actively engage their various
stakeholders and to act upon the material topics raised.

We take our responsibility to manage our impact on all
stakeholders seriously, including clients, employees,
investors and society at large. To meet stakeholder
expectations, the Group is altering its role and purpose

in society and further adapting to the needs and interests
of its stakeholders. There is an increasing trend among
banks to adopt an integrated stakeholder approach and
to change the way their businesses create and sustain
value, beyond solely the financial aspect.

Changing client behaviour

and expectations
Online and mobile banking are playing an increasingly
bigger role in how clients interact with banks. Clients
continue to demonstrate a growing preference for online
and mobile banking services. They increasingly expect a
wide range of digital solutions and demand an omni-
channel and real-time approach. At the same time, they
expect banks to be sensitive to privacy issues regarding
the use of customer data. In addition, trust has not yet
been fully restored to the financial sector. As a result of
this and other factors, society expects greater
transparency in pricing and risk, straightforward products
and better value.

Social networks and cooperative platforms, combined
with a desire to be less reliant on banks, support
collaborative financing models such as crowdfunding,
peerto-peer lending, social savings and social lending.
As a result, banks are competing increasingly with new
financing and less regulated platforms. Technological
developments in areas such as mobile banking, social
media, data analytics ('big data’) and cloud computing
create both opportunities and challenges for banks to
respond to changing client behaviour and needs.

Clients also expect banks to play a role in influencing social
and environmental issues, such as the protection of human
rights and reduction of carbon emissions. Correspondingly,
we have witnessed growing demand for more

environmentally friendly and socially responsible solutions.

In light of the above trends, we need to establish and
retain client intimacy, put client centricity at the heart of
the Group's business and work in our clients’ best
interests, now and in the future.

ABN AMROQ Group Annual Report 2015
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Rapid technological

change
In the coming years, financial institutions will depend on
technology more than ever to satisfy the customer’s need
for convenience and to comply with regulatory rules,
which are increasing in number and complexity.

A digital architecture based on core systems renewal, the
cloud, and data analytics is fundamental for banks to cope
with the challenges of the rapidly-changing financial
landscape. This means we need to re-engineer our core
systems and processes on a modern digital platform. In
addition, new technologies, such as blockchain, are gaining
the interest of many banks and may potentially have an
even greater disruptive effect on the financial sector.

Open innovation and ecosystems are of increasing
importance in design and delivery in the digital era. The
market is moving fast, and we need to launch new
technologies with a short time-to-market by means of
internal innovation and collaboration with external
partners. As new start-ups — ‘fintechs’ — become an
important feature in the market, forging connections with
these players (either through collaboration or acquisitions)
will be necessary, as will close partnerships with the
major players leading the digital era revolution.

Rapidly-changing technology is also increasing the
potential impact of cyberattacks as more personal
information is rapidly migrating into digitally open and
globally interconnected technology platforms. Banks must
ensure that their technology platforms remain robust and
secure against evolving threats.

Increasing regulation

and supervision
The banking landscape will continue to be dominated
by higher and stricter capital, liquidity and conduct
requirements, ongoing changes to accounting and
regulatory rules, and uncertainty about a financial
transaction tax. The evolving regulatory and supervisory
landscape in the EU is challenging for banks, and there
are concerns that this may lead to an uneven playing field
with banks in other regions, such as the US and Asia-
Pacific, or with new start-ups, such as fintechs.

There is a relatively lower level of regulation imposed on
players with new business models (such as Apple Pay and
Google Wallet) which are entering parts of the traditional
value chain of banks. Developments in areas such as
payment services could harm our access to clients and
result in lower business volumes for the Group.

Many regulations designed to integrate EU financial
markets will continue to be implemented (such as

MIFID I, PRIIPS, MCD, PSD Il and IDD). In addition,
recent developments indicate that the European
Commission intends to support access to finance,
increase investments and remove barriers to cross-border
investments within the EU going forward. Examples of
developments include the formulation of an action plan
for a Capital Market Union, plans for a Green Paper on
boosting consumer choices and cross-border competition,
and a proposed Digital Single Market to simplify and
promote access to digital content and online sales across
the eurozone.

Developments in US regulations, such as the Foreign
Account Tax Compliance Act (FATCA) and sanctions
regulations, will significantly affect international banks as
these regulations may require banks to put additional
controls and procedures in place.

ABN AMRQ Group Annual Report 2015
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The sheer number and intensity of regulatory and
supervisory requirements is expected to stretch the
resources of banks in their operations, IT infrastructure,
and management time and focus. Supervision has moved
from principles-based to rules-based standards, and data
requirements are expected to be much more granular since
the Single Supervisory Mechanism (SSM) was implemented
in 2014. In response to the ‘conduct agenda’ of regulators,
banks are required to ensure that they set the right tone at
the top and embed a culture of doing the right thing for
clients. Examples of such developments have an impact
on strategic choices, client pricing and costs.

Increasing competition
Increasing competitive pressure continues to come
from both non-traditional and traditional players such as
insurance companies and pension funds. Traditional bank
activities are being re-shaped and new business models
are being examined and developed. A different form of
competition comes from technology firms and other new
entrants, which are not subject to the same regulatory
controls imposed on banks and have already entered parts
of the traditional banking value chain. Commoditisation of
mass market segments as a result of new technology
results in fiercer competition and pressure on margins.

Regulatory frameworks also contribute to more intense
competition. For example, higher lending costs of banks,
as a result of stricter requirements on capital buffers and
the liquidity ratio imposed by CRD IV, create an impetus
for clients who are considering seeking alternative
sources of funds in order to be less reliant on banks.
Another example is the Payment Services Directive
(PSD 1), which will require investments on our part while
opening up banks to increasing competition.

Macroeconomic trends, economic

and monetary environment
After having contracted, GDP in the eurozone rose again
in 2014 and 2015, with the Dutch economy growing on
average slightly faster than the eurozone economy in 2015.

Even though there are signs that the Dutch economy will
continue to grow in 2016, major uncertainties continue to
exist and need to be monitored closely. Emerging market
economies have been slowing, partly as a consequence of
the strong drop in commodities prices. Global economic
growth may continue to show weaknesses. In addition, we
will continue to monitor other factors or events that may
affect Dutch, European and global economic conditions,
such as the potential exit of the United Kingdom from the
European Union, political risks that could lead to financial
stress in the eurozone, a sharper slowdown in China,

a negative market reaction to (stronger than expected)
interest rate increases by the US Federal Reserve,
developments in oil and other commodities prices,

the risk of real deflation in the eurozone and heightened
geopolitical tensions in other parts of the world.

ABN AMROQ Group Annual Report 2015
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Our profile

This section presents an overview of who we are, our values and the business
principles that guide us in pursuing our mission and vision.

Description of ABN AMRO

We are a leading Dutch full-service bank with a transparent
and client-driven business model, a moderate risk profile,
a clean' and strong balance sheet with predominantly
traditional banking products, and a solid capital position and
strong funding profile. We serve retail, private and corporate
banking clients with a primary focus on the Netherlands
and with selective operations internationally. We hold a
strong position in the Netherlands across all three market
segments: Retail Banking, Private Banking and Corporate
Banking. Our stable client base generates recurring and
resilient operating income.

We operate an omni-channel distribution network in
the Netherlands to serve our Dutch retail, private and

Operating income
by type of income
(in %) 6

Operating income

(in %) 2

2015 2015

EUR 8,455m

15

. Retail Banking
[ Private Banking
Bl Corporate Banking
B Group Functions

. Net interest income
I Net fee and commission income
Il Other operating income

by business segment

EUR 8,455m

corporate clients through a mix of branches (approximately
260 Retail Banking branches, 21 Private Banking branches,
22 Corporate Banking branches and a dealing room),

24/7 online and mobile banking, and telephone and
remote advice.

Internationally, our operations across the Private Banking
and Corporate Banking business segments are based on
in-depth financial expertise and extensive knowledge of
numerous industry sectors and established market
positions.

With a long-standing history in banking and roots that go
back for centuries, we have emerged from the financial
crisis as a leading Dutch bank.

Operating income

by geography
(in %) 9

n

2015
EUR 8,455m

. The Netherlands
I Rest of Europe
Il USA, Asia and rest of the world

' The Group has a clean and strong balance sheet, which means a balance sheet with predominantly traditional banking products resulting in client-driven assets and liabilities.
The clean balance sheet is also underpinned by the Group’s limited trading and investment banking activities geared towards serving the basic needs of clients in the Commercial Clients

and International Clients business lines and the absence of non-core operating units.

ABN AMRQ Group Annual Report 2015
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Our organisation
We are organised into three business segments — Retail Banking, Private Banking and Corporate Banking - which are

supported by Group Functions.
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ABN AMRO

=3
» Leading position in the » Market leader in » Established business partner » TOPS (Technology, Operations é
Netherlands the Netherlands of the Dutch corporate sector & Property Services) %
» Principal bank for 21% > Ranked 4" in France, 3" in » 70,000 commercial and » Finance including S
of the Dutch population Germany and the eurozone international clients with ALM/Treasury and Tax -
» Market share of 21% in » Solid position in selected annual turnover exceeding » RM&S (Risk Management
the small business segment! countries in Asia and the EUR 1 million across & Strategy)
» #2 position in savings Middle East 15 defined sectors » PR&I (People, Regulations z
(including Private Banking)' » Serves over 100,000 clients » Client- and capability-led & Identity) g’“
» #1 in new mortgage production’  » Present in 11 countries with international strategy that » Group Audit §'
» 5,000,000 retail clients more than 50 branches focuses on three specialities: » Corporate Office S
» 300,000 small businesses » Fully integrated financial ECT Clients, Clearing and §
» Seamless omni-channel advice and a broad array of Asset Based Finance %
distribution with a nationwide services focused on wealth » International presence 'CgD
network of around 260 structuring, wealth protection in the key financial -
branches, Advice & Service and wealth transfer and logistical hubs

Centres and 24/7 internet
and mobile banking

! In the Netherlands.

Strong business segments that complement each other
Our three business segments — Retail Banking, Private Banking and Corporate Banking — complement each other in

lJOdGH 9JUBUIBAQE)

terms of income, profitability, capital and funding.

Retail Banking Private Banking Corporate Banking

Stable income in mature market Stable generator of income, Income growth potential
with gearing to market cycles

SIUBWAIRIS [BIOUBUI [BNUUY

Profitability Consistently high profits Attractive financial profile, Operations with impairments
with scale an important driver trending down
Lower RWA intensity Capital light Higher RWA intensity
Funding gap Funding surplus Funding gap

JEITT)
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Our three businesses work together to ensure that clients
are served by the business that best meets their needs
and to optimise the use of resources and expertise across
the organisation, including in the key areas of technology
and product solutions.

Private Banking and Corporate Banking cooperate by
means of referrals. For example, Corporate Banking
introduces business owners, shareholders and executives
to Private Banking. Conversely, Private Banking refers
business owners and executives to Corporate Banking
for their business needs.

Private Banking works together with Retail Banking to
optimise the use of organisational expertise in areas such
as core banking services, internet and mobile solutions,
and product management. Corporate Banking also supports
Retail Banking and Private Banking in areas such as
investment research, FX and hedging products.

We regularly talk with our clients to understand and
assess their needs. During these discussions, we
also take into consideration the wealth category and
risk profile of individual clients and the annual turnover
of business clients.

Strong focus on the Netherlands

We have a strong exposure to the Dutch economy, which
has the following characteristics:

» An internationally oriented economy;

Highly competitive economy;

Sound financials;

Large, persistent current account surplus

vVvyVvyy

Recent reforms further strengthen the fundamentals
of the Dutch economy in areas such as pensions,
the labour market and the housing market.

Based on key statistics, there are signs that the Dutch
economy is entering a period of economic growth in
terms of real GDP growth and an improving housing
market. This is reflected in rising house prices and
transactions volume. For more information on the
economic environment, please refer to the Economic
environment section in this report.

Selective international activities

We are active in selected focus areas internationally
through our businesses below:

» Private Banking International;

» ECT Clients;

» Asset Based Financing;

» Clearing;

» MoneYou.

These activities provide us with an avenue for profitable
growth and geographic diversification, subject to clearly
defined criteria. Growth must:

» support client-driven activities;

» be capability-led;

» be in line with our moderate risk profile;

» improve profitability.

Our ambition is to generate 20-25% of operating income
from outside the Netherlands by 2017.

More information on our international activities is provided
in the Business review section.

Our mission and vision, identity, core values
and business principles

Our mission and vision

Our mission is to be successful through the success of
our clients, to strongly commit ourselves to and

be positively recognised for our position on sustainability
and transparency, and to be an organisation that has the
best talent and where people grow both professionally
and personally.

Our vision is to be a professional, full-service bank with

a leadership role in the Dutch market. Internationally,

we aim to be a capability-led bank in selected businesses
and geographies. We recognise that our competitive
advantage will always be our people, their talent and

the trustworthy relationships they have with our clients.
Our capabilities, sector knowledge and brand awareness
give us a competitive edge over our competitors in
selected markets.

ABN AMRQ Group Annual Report 2015
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Our identity

Our identity is based on our core values and business

knowledge, expertise and network to craft smart solutions
that meet today’s needs; and to make a difference and
principles. It consists of the ambition to carefully listen to continuously improve.
stakeholders, understand their goals, take their interests

Our core values

The core values of the Group are Trusted, Professional

into account and help them take the next step based on
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responsible financial decisions; to combine the Group'’s

and Ambitious.

&

[ @ o

@

w Trusted ‘ Professional Ambitious ]
At ABN AMRO we believe trust is all At ABN AMRO we understand At ABN AMRO we are always

about establishing and maintaining
lasting relationships. We take the time
to get to know our clients by listening
to their specific needs and aspirations.

Our goal is to find the products and
services that are right for our clients.
When we make a promise, we always live
up to it; when we communicate with our
clients, we are always straightforward
and never have hidden agendas.

Our commitment to responsible banking
means we carefully weigh risks and returns
so that our clients know their money is in
good hands at all times.

banking. As true professionals,

we have a thorough grasp of the
banking industry and the discipline
to achieve results.

We genuinely believe in our profession and
take responsibility by saying ‘no’ if saying
‘ves" would not do right by our clients.

We create solutions that are simple,
understandable and workable, and we
strive to improve ourselves every day by
working together and learning from one
another — and from our clients.

stretching ourselves and striving
to achieve more for our clients.
We always strive to improve
ourselves.

We make it our business to know what

is going on in the market and to respond
proactively, and we do everything possible
to understand what clients really need
and to design innovative solutions.

Our optimism about the future drives
our ambition to offer our clients more.
At ABN AMRO, we are not afraid to
venture outside our comfort zone to put
our ambition to work for our clients.

1oday [e1dea g Buipun) “ysiy
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Our business principles
Our business principles are formulated in the ‘I' form
to denote individual responsibility:

| aim to provide my clients with the best solutions | am a passionate professional

SJUBWIBIEIS [BIOUBUIY [BNUUY

| take responsibility | am committed to sustainable business practices

1BY10

| only take risks | understand | build relationships through collaboration
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Our SWOT

The following summary of our SWOT provides a brief overview of our perceived capabilities within the environment
in which we operate.

Strengths Weaknesses
» Leading player in the Dutch market as a full-service bank » Large exposure to and dependence on the Dutch economy
with strong core and local brands » Growth opportunities in the Dutch home market limited
» Low complexity, client-driven business model that generates by current leading position
resilient operating income » Solid but complex IT landscape following the integration
» Strong positions in selected international activities of ABN AMRO Bank and Fortis Bank Nederland (FBN)
» Experienced senior management with a proven track record » Suboptimal scale of businesses in a few countries
which includes establishing the ‘new' ABN AMRO
and its successful IPO
» Diversified mix of activities combined with a solid liquidity position,
well capitalised, strong balance sheet contributing to a moderate
risk profile
» Strong mobile and internet capabilities, which are highly appreciated
by clients
Opportunities Threats
» Dutch economy well-positioned to benefit from continued » Potential macroeconomic and geopolitical headwind effects
momentum in the recovery of the global economy and the eurozone on the Netherlands and the eurozone
» New technological developments can be leveraged to respond » Mature market combined with ageing population resulting in relatively
to changing client behaviour and needs limited GDP growth upside
» Increasing client desire to be environmentally and socially » Regulatory pressure, complexity and number of regulations
responsible provides opportunities for new product development » New entrants (including fintechs) within the banking value chain
» Lowered barriers to enter other EU markets as a result of the with potentially disruptive effects from the accelerating pace of
European Banking Union (technological) innovation

» Partnership with other players, including new entrants, which could ~ » Increased competition from incumbents and non-traditional players,
enhance our ability to respond to challenges posed by the increasing especially in the mortgage and savings markets
speed of change caused by technology » Lack of public trust in traditional banks, if not recovered,

» Risk management activities for clients could increase sympathy towards new entrants

ABN AMRQ Group Annual Report 2015
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/ Update on our strategic priorities

Update on our
strategic priorities

Our strategy is based on five priorities designed to create sustainable value for our
stakeholders — our clients, investors, employees and society at large — and with
measurable financial targets and key metrics. These five priorities are: enhance client
centricity, invest in our future, strongly commit to a moderate risk profile, pursue
selective international growth and improve profitability. The following section provides
an overview of our achievements in 2015.
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priorities

Enhance
client
centricity
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Pursue
selective Invest in

international
Strongly
committed
to a moderate

growth
risk profile

our future
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=
Strategic targets Targets Results 2015 Results 2014 S
Return on equity 10% - 13% 12.0% 10.9% o
S
Cost/income ratio 56% - 60%> 61.8% 60.2% @
CET1 ratio (fully-loaded) 11.5% - 13.5% 15.5% 14.1%
Dividend payout ratio 50%2 40% 35% g
! Target for coming years.
2 Target for 2017.
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Enhance client centricity

Client Change in Net Change in Net Change in Net

satisfaction'? Promoter Score Promoter Score Promoter Score
Retail Banking?3* Private Banking*® Corporate Banking*®”

18% 79% 41 +2 2

2015 2014 2015 2015 2015

Invest in our future

A Employee engagement® Gender diversity at the top Dow Jones

0',‘ Sustainahility Index®'0™
16% 76% 23% 20% 18 53
2015 2014 2015 2014 2015 2014

Strongly committed to a moderate risk profile

CET1 ratio LtD ratio Leverage ratio Underlying cost
(fully-loaded) of risk (bps)

15.5% 14.7% 108.9% 116.5% 3.8% 3.7% 19 45

2015 2014 2015 2014 2015 2014 2015 2014

Pursue selective international growth

Operating income from international activities
20% 19%

2015 2014

Improve profitability

Underlying return on equity Underlying cost/income ratio Dividend pay-out ratio
12.0% 10.9% 61.8% 60.2% 40% 35%
" % clients rating > 7 (scale 1 to 10). 5 NPS for Corporate Banking is composed of the NPS 7 Source: TNS NIPO/Deep Insight/Greenwhich.
2 Source: TNS NIPO. results of former Business Banking Clients, former ¢ Source: Towers Watson.
% Consists of ABN AMRO label clients. Corporate Clients, Public Sector Clients, Large Corporates ® Source: RobecoSAM.
* Percentage point change compared with 2014. and ECT Clients weighted by actual operating income. 102014 figures are based on publicly available information.
5 Source: TNS NIPO/Scorpio Partnership. The set-up of the NPS surveys differs among the 1" Scale 1t0 100

business lines.

ABN AMRO Group Annual Report 2015

w
=
=
)
=
@

=,
[l
e}
)

=)
=]
=
=

1loday 83ueUIBAOY) 1oday |eyded R Buipuny sy 1oday ssauisng

SIUBWAIRIS [BIOUBUI [BNUUY

18y10



B

/ Update on our strategic priorities

Enhance client centricity
We aim to stand out from other banks based on the
quality and relevance of our advice and services. We
intend to further distinguish ourselves by enhancing our
needs-based client segmentation and providing solutions
that suit our clients’ unique situations.

We are embedding the Net Promoter Score (NPS) way

of working in our operations. We focus on continuously
improving our services and internal processes based on
feedback from our clients. In 2015 Retail Banking launched
a successful closed-loop feedback pilot to act on feedback
gathered from clients, and we plan to implement this
process throughout the rest of Retail Banking in 2016.

We work with our clients to avoid residual debt and to
help them meet their payments. An example is our
Carefree Living programme under which dedicated care
teams and certified financial coaches proactively support
clients with a higher risk of arrears.

Several initiatives were implemented to improve the
quality of investment advice provided to our Private
Banking clients in the Netherlands. These include ‘best fit’
initiatives based on risk profiles harmonised across Retail
and Private Banking, the Financial Scan with enhanced
needs-based integrated financial advice and the
establishment of a dedicated Private Banking Advice

& Service Team.

Further steps were taken in 2015 to enhance our sector
expertise as part of our service to Corporate Banking
clients. For example, we have increased the level of
specialisation of our Commercial Clients relationship
managers, as 85% of these managers are expected to
have their portfolios consolidated to allow them to focus
on one of the 15 sectors covered.

We continued our journey in 2015 in enhancing our
omni-channel offering. Besides releasing updates of our
mobile app, we introduced new, innovative ways to serve
our Retail Banking clients. These include an Alert & Check
app for iPhone and Apple Watch, a service enabling
individuals to become clients using a selfie (a first for

a major Dutch bank), and a pilot financial planning app
launched in collaboration with a fintech start-up.
Philanthropy Advice and several basic banking services

were integrated into online channels for Private Banking
clients. We designed a digital strategy for Corporate
Banking that should help us achieve our ambition to make
every client a promoter.

We made improvements to our product offering in 2015.
New mortgage services include a tool to help clients better
manage payments, a pilot programme to assist flex workers
with the application procedure, and a plan which we
announced to offer interest rate averaging to help clients
benefit from the low interest rate environment. Following
the accelerated rollout of the new bank cards, almost all of
our Retail Banking clients can now make payments with
contactless cards. A pilot was launched to use biometric
recognition technology for credit card payment verification.
For our Private Banking clients, we introduced an innovative
discretionary portfolio management solution called the
Single Manager Mandate Funds, which incorporates the
skill and experience of external asset managers with our
internal investment management expertise. We introduced
several new products for our Corporate Banking clients such
as eMandates, which supports a new selection of corporate
savings accounts and foreign ABN AMRO accounts.
Furthermore, we launched Online Credit Indication (OKI),
enabling Corporate Banking clients to apply for a loan
through online channels using Standard Business Reporting.

We are committed to providing transparent information
about our products and services. To this end, we invite
clients to rate the bank’s products on our website. We
have received more than 4,000 reviews and ratings to
date, with an average rating of 4.0 on a scale of 1 to 5 for
insurance, payment and savings products.

Invest in our future

Re-engineering the IT landscape and optimising
processes

TOPS 2020

The TOPS 2020 programme, launched in 2013, aims to
re-engineer our IT landscape and simplify our processes
based on three aspirations: easiest to do business with,
creating value through innovation and providing best-in-
class productivity. The new IT landscape will be delivered
in multiple stages until 2020. By reducing complexity, we
will increase our agility and reduce our cost base. We took
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/ Update on our strategic priorities

several important steps in 2015 on our roadmap towards
2020. We installed an on-premise dedicated private cloud
and migrated the first applications to this environment.
Since 2014, we have been rationalising our IT landscape
by decommissioning around 650 redundant applications,
with a further reduction of 280 applications planned for
2016. And in 2016 we also intend to migrate a substantial
part of our applications to our on-premise dedicated
private cloud environment and will continue to rationalise
processes and applications. Furthermore, we will
accelerate the delivery of re-usable services in our
service-oriented software architecture. We aim to further
consolidate our international platforms and finish the initial
implementation of a new advanced security concept
designed to protect our clients’ and employees’ digital
data in this age of 24/7 accessibility.

Retail Digitalisation

The Retail Digitalisation programme, launched in 2014,
will help us accelerate the digitalisation of key process.
By making further investments in our online service
offering and mobile apps, we aim to deliver a seamless
online, mobile and branch experience. In 2015, we further
optimised our distribution channels by integrating the
servicing of small business clients, further embedding
remote advice in our offering, and increasing the number
of advisors and specialists across our branches. In light of
the rapid digitalisation of society and increasing client
preference for mobile and online banking, we consolidated
our branch network into 260 branches in the Netherlands.
We aim to be at the forefront of technological
developments so that we can swiftly address shifts in
client behaviour. We seek to use the latest online and
mobile technology to improve the client experience and
enhance convenience.

Innovation

We teamed up with The Startup Orgy (TSO) to launch a
co-working space, TSO Munt Square, to support Dutch
startups by sharing our expertise. Through our Digital
Impact Fund, we invest in innovative start-ups specialising
in the digitalisation of financial products and services. This
also gives us access to smart innovations which could
benefit our business and retail clients. We have started,
and will continue, to explore new ways of working by
organising hackathons and promoting lean start-up and
agile processes.

Positively recognised position on sustainability

and transparency

Our pledge is to be a better bank contributing to a better

world. As such, we are committed to being positively

recognised for our position on sustainability and
transparency. Our sustainability strategy supports this
commitment and is based on five aspirations:

» We pursue sustainable and transparent operations by
acting within the letter and spirit of the laws and
standards for financial services;

» We offer clients safe and reliable service by combining
highly secure and stable systems with client centricity;

» We increase our contribution to a sustainable society
by putting our expertise to use for the benefit of
society;

» We enhance the bank’s positive value creation by
transparently integrating ESG criteria into our
investment advice and lending;

» We make our employees ambassadors of ABN AMRO
by giving them a role in increasing transparency and
sustainability.

In 2015, we translated our sustainability strategy into
goals and metrics. As an overall indicator of how we
are performing, we aspire to be in the top 15% of the
Dow Jones Sustainability Index by 2017 The goals are
presented in the Sustainability section of this report.

Below are a number of sustainability results we achieved

in 2015:

» In June 2015, ABN AMRO issued the largest Certified
Climate Bond to date — with a notional amount of
EUR 500 million — the proceeds of which are earmarked
for loans to fund low-carbon residential mortgages,
commercial real estate and solar panels on existing
residential real estate. IFR named this bond the
‘SRI Bond of the Year’;

» We developed sustainable investment principles
that focus on environmental, social and governance
(ESG) criteria;

» We lowered the threshold for the sustainable fund
mandate, making it available to retail clients. This
makes it possible for a larger group of clients to invest
in sustainable assets;

» We continued to promote social entrepreneurship in
the Netherlands through our Social Impact Fund by
making new investments. In 2015 a new social impact

ABN AMRQ Group Annual Report 2015
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/ Update on our strategic priorities

bond was launched in which the Fund collaborated with
BuzinezzClub and the city of Utrecht (the Netherlands);

» In September 2015, ABN AMRO announced that it had
become a Climate Bonds Partner and that it is pursuing
growth on the green property bond market.

We now report on the material sustainability results in
the Annual Report, instead of in a separate Sustainability
Report. Publication of a single Annual Report including
the bank’s financial and sustainability results will help us
achieve our goal of being positively recognised for our
position on transparency.

More details are provided in the Sustainability section of
this report.

Top Class Employer

Making a difference to our clients now and in the future
requires a talented, committed workforce. Our people
strategy is based on our aspiration to be a Top Class
Employer and is designed to help us attract, develop
and retain the best people.

In 2015, we defined a new Corporate |dentity Statement
based on our core values —Trusted, Professional and
Ambitious — and our business principles. We further
embedded the business principles in our performance
management cycle and had 97% of all ABN AMRO
employees in the Netherlands take the Banker’s Oath.

All employees of a bank must have taken the Banker’s
Oath by 1 April 2016. These measures are important steps
in helping the bank restore confidence in the Dutch
financial sector.

To support our vision of attracting the best talent in

an evolving labour market, we have redesigned our
traineeship programme. The programme will now focus
on six target groups, and the hiring procedure is based
on an approach that is more personal than the traditional
interviews. Furthermore, we began the process of
reviewing and optimising our employee value proposition.
This resulted in several project deliverables, including
enhancing our employees' knowledge, personalised
benefits statements and increasing the capabilities of
our HR professionals and managers.

We continued to build a diverse and inclusive workforce
and focused mainly on three areas: gender, cultural
diversity and disability. In 2015, we received recognition
for our efforts as a best practice company for cultural
diversity and gender diversity, as well as nominations for
two awards in relation to our work with disabled people.
New gender diversity targets have been set and we are
on track to meet these targets. At the end of 2015, 23%
of senior management positions and 25% of upper
middle-management positions were held by women.

We also devoted attention to talent management in 2015
by introducing a new HR IT system called Talent2Grow to
promote continuous learning across the organisation. For
managers, we set up the Leadership Impact Framework
and a 360-degree e-survey to help them to further develop
their skills and effectiveness.

We continued to do well in terms of employee
engagement: we had a record response of 83%, and a
total of 76% of our employees felt engaged. This is equal
to the 2014 figure and higher than that of the global
financial sector (74%). A total of approximately 9,500
suggestions were given on how to improve the bank.

Our new collective labour agreement and social plan
(redundancy scheme) focus on sustainable employability
and continuous development of talent. We have collective
labour agreements and/or social plans (redundancy
schemes) in place not only in the Netherlands, but in other
parts of Europe, Australia and Japan as well.

We continue to care for our employees as we care for our
clients and are committed to the health of our people and
safety of the working environment. We encourage vitality
among our employees by offering a range of facilities to
support their physical, mental, emotional and spiritual
well-being.

Strongly commit to a moderate

risk profile

We are committed to maintaining a moderate risk profile,
which is reflected by: (i) a clean and strong balance sheet,
(i) diversification and focus in our portfolio, (iii) sound
capital and liquidity management, (iv) sustainability and
transparancy, and (v) clear governance.

ABN AMROQ Group Annual Report 2015
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/ Update on our strategic priorities

In 2015, we continued to optimise the sector-based credit
risk approach throughout the Risk Management
organisation, which focuses on improved risk knowledge
and awareness. This approach allows us to better monitor
and manage portfolio intake and sector concentration and
to add value in credit risk-taking and decision-making.

We again heightened our focus on our concentration
framework for sector, one obligor and country
concentration. We continuously monitor and manage

our credit risk proactively in several sector deep dives,
scenarios and stress testing (e.g. for our ECT and
mortgages portfolio).

We also continued to further strengthen the operational
risk management framework using the best practices of
the most advanced industry approach towards operational
risk management based on the Advanced Measurement
Approach (AMA). We submitted a formal application to the
ECB in the fourth quarter of 2015 on using the AMA model
to calculate regulatory capital and implemented the model
in a parallel run in 2014. The ECB's decision is expected in
the second quarter of 2016. The AMA model is already
used to calculate economic capital for operational risk
purposes. This helps us in our continued efforts to
integrate this approach into all types of operational risk
(convergence) and to strengthen awareness of operational
risks among business managers and staff.

In February 2016, we obtained formal approval from the
regulator for the use of the IMA approach for calculating
regulatory capital. This approach was already being used
for internal risk management purposes, as well as for
computing economic capital.

In terms of risk culture, we continued to ensure that
employees are aware of the drivers of our risk profile and
feel accountable for the risks they take. Part of our
employee training is the Integrated Risk Management
course, which is mandatory for all Risk Management
department staff. The training was extended to most
employees of the International Clients segment in 2015
and we plan to roll it out to Commercial Clients staff in
2016. Furthermore, our employees are expected to adhere
to the ABN AMRO business principles. These principles
guide us in everything we do and describe how we act as
a bank, how we make decisions, and how we deal with
various dilemmas.

We review our risk appetite annually and continue to focus
on actively managing it based on capital, liquidity and
interest rate risks. We increasingly manage our bank
based on risk-adjusted return on risk-adjusted capital
(RARORAC) to ensure that our capital is employed in the
most efficient way.

We further improved our capital buffer and revised our
target for the fully-loaded CET1 ratio to 11.5-13.5%. Going
forward, we will continue to grow our capital position
while awaiting more clarity on the impact of Basel IV.
Details on our capital position are provided in the Risk,

funding & capital Report.
@ Pursue selective
international growth
We target growth in businesses where we have a strong
and proven track record (capability-led growth) and that fit
into our moderate risk profile.

The foreign currency branch licence granted by the China
Banking Regulatory Commission in September 2015
further enables our ECT business to serve the
international needs of our clients. In addition, Financial
Institutions set up local relationship management units in
the major Western European financial centres of London,
Frankfurt and Paris.

The launch of our Clearing business on the Brazil equity
market in 2015 further enhances our global market access,
with our clearing services now spanning more than

150 liquidity centres worldwide.

In 2015, ABN AMRO sold its diamond and jewellery
activities in India to Induslind Bank Limited. These activities
were conducted under cohabitation with Royal Bank of
Scotland in India.

To strengthen our value proposition by leveraging our
scale, we announced the integration of our Private
Banking activities in Jersey into our subsidiary in
Guernsey. Integrating our Jersey and Guernsey activities
will enable us to further strengthen the combined value
proposition to our clients in the region, leverage our scale,
create synergies and simplify our governance.

ABN AMRQ Group Annual Report 2015
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/ Update on our strategic priorities

Improve profitability
Underlying ROE improved to 12.0% in 2015 from 10.9%
in 2014, which is in the revised target range of 10-13%
announced in September 2015. Underlying profit for 2015
amounted to EUR 1,924 million, up 24% or
EUR 373 million compared with the previous year. The
improvement was achieved on sharply lower impairments
and despite higher regulatory levies, project costs and
provisions. The decrease in loan impairments, seen across
the consumer loan and mortgage portfolios, was driven
mainly by stringent credit monitoring, balanced portfolio
intake and continued improvement of the economic
environment in the Netherlands.

Retall Digitalisation
TOPS 2020

A total investment of EUR

699mMm

is projected between 2013 and 2017

TOPS 2020 and Retail digitalisation investments
and savings
(in millions)

300

240

2014 2015 2016

Investments  [Jl| Cumulative savings

The underlying cost/income ratio increased marginally to
61.8%, which is above the targeted range of 56-60% we
set for 2017 We were faced with higher IT investments
and increasing regulatory levies in 2015, and this will
continue in 2016. Our cost saving measures are expected
to bring down the cost/income ratio to within our target
range as planned by 2017

Retail Digitalisation

As part of the drive to enhance the client experience,
Retail Banking intends to accelerate the digitalisation
of key customer processes. An initial investment of
EUR 190 million is projected between 2014 and 2017,
generating estimated annual recurrent cumulative
cost savings of EUR 35 million as from 2017 onwards.
In 2015 we invested in expanding our digital offering
and released several updates of our mobile banking
app, enhancing usability and introducing new
features that make it easy for clients to interact with
the bank. In addition, we reshaped our omni-channel
distribution in anticipation of changing client needs
by further integrating distribution for retail clients and
small business clients, by further embedding remote
advice into our omni-channel offering and by pooling
of expertise within the branch organisation.

TOPS 2020

Under the TOPS 2020 programme, we are investing
in the current IT landscape to reduce complexity
and costs and to enhance agility. A total investment
of EUR 488 million is projected between 2014 and
2017. The annual recurrent cumulative cost savings
achieved (EUR 230 million as from 2017 onwards)
will positively influence our business results as
operating expenses at Group Functions are allocated
to the business segments.
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Strategic governance

Below is an overview of the steps we take to assess, review and monitor
the execution of our strategy. We review the validity and relevance of
the long-term strategy annually in the Yearly Strategy Review (YSR).

The Managing Board bases its discussions on, among
other things, external developments (macroeconomic
trends, competitive analysis, country landscape and
scenario analysis) and internal developments. We discuss
strategic subjects with various stakeholders. During the
Yearly Strategic Review (YSR), the Managing Board
discusses the most notable developments in terms of
their impact on the long-term strategy and whether
corrective actions are required.

As part of the Strategy Control Cycle, the Managing Board
monitors execution of the long-term strategy throughout
the year by means of Quarterly Execution Monitoring
(QEM). The QEM process consists of three building
blocks: high-level monitoring of selected initiatives,
performance reviews and in-depth dialogue sessions.

The results of both the YSR and QEM are discussed,
reviewed and approved by the Supervisory Board as part
of the corporate governance process. The Employee
Council also receives updates on these results.

External Internal

Quarterly

Execution
Monitoring Fact base
Monitoring Dialogue
Yearly
Strategic
Review
Assessment
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/ Our stakeholders

Our stakeholders

What drives value for our stakeholders

We strive to create long-term, sustainable value for all of
our stakeholders. We take the interests of these

stakeholders seriously and believe it is our responsibility

to manage the impact of our activities. Part of this entails

Key value drivers raised by stakeholders

\

Clients

Individuals:

» Convenience, transparency and reliability in the
delivery of banking products and services

» Provide insights into clients’ personal finances
and offer advice and solutions based on their
unique situation

» Derive more value for money from the products
and services they purchase

» Sensitivity to privacy issues regarding the use
of client data

Businesses and corporates:

» Forge long-term relationships based on strong
commitment, seamless execution and going
the extra mile

» Create insights and connectivity to other parts
of the value chain in the sector in which the
client operates

» Capture opportunities through product solutions
and tools which provide convenience to
the client

being a healthy and stable company. We therefore focus
on systematically balancing the bank’s interests with
those of our stakeholders in everything we do.

Examples of how are we responding

» Further embedding Net Promoter Score in our way
of working

» Providing transparent information about our products
and services and inviting clients to rate our products

» Accelerating digitalisation and reshaping our omni-
channel distribution

» Increasing client intimacy through a range of initiatives,
e.g. extensive use of remote advice in Retail Banking

» Implementing Customer Excellence (based on Lean)

» Implementing the ABN AMRO Personal Data Policy

» Introducing an advanced security concept designed to
protect our clients” and employees’ digital information

» Continue to improve our sector approach covering
15 industry sectors

» Launching a digital strategy for Corporate Banking

Investors

» Strong, sustainable returns on risk
adjusted capital

» Attractive dividend payout ratio and
dividend yield

» Simple business model operating in a relatively
attractive banking market

» Solid capital position and capital generation
capabilities to respond to future regulatory
uncertainty

» High quality and transparent disclosure

» Undertaking material investments to position the bank
for the future:
» Re-engineering IT landscape
» Digitalisation in all client segments
» Complying with regulatory demands

» Increasing our dividend payout ratio

» Maintaining a clean and strong balance sheet through
our commitment to a moderate risk profile

» Continuous review of portfolio of activities

» Increasing our CET1 target with flexibility to absorb
regulatory changes and increasing requirements
over time

» Further improving our integrated reporting approach

ABN AMROQ Group Annual Report 2015
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/ How we create value

Key value drivers raised by stakeholders

» Being able to make a difference for clients and

Examples of how are we responding
________________________________________________________________________________|

» Encouraging employees to work in a more

v society with a sense of purpose environmentally friendly manner
» Fair, inclusive and flexible working environment » Creating a professional climate in which an inclusive
» Well-supported by an efficient and collaborative workforce is given the opportunity to continuously
working environment improve their expertise and skills in order to master their
Employees » Build sustainable employability through profession
continuous improvement of employee skills » Offering a collective labour agreement and social plan
and expertise (redundancy scheme) with a focus on employability and
» Effective management style based on ‘walking continuous talent development
the talk’ by senior management whose actions » Encouraging employees to personalise their working
are in line with what they say conditions and benefits, giving them the autonomy to
create a healthy work-life balance
» Developing our people continuously and keeping our
organisation agile
» Developing our managers’ leadership skills through
training tools and 360-degree feedback
®  Community » Focusing on achieving a positively recognised position
» Safeguarding human rights, health & safety, on sustainability and transparency
and the environment via financing and » Actively seeking ways to offer our financial expertise
investment activities to society
Society » Embedding sustainability of our finance and » Embedding environmental, social and governance (ESG)
atlarge investment services and offering sustainable criteria into our investment advisory process and

products and services to our clients

» Minimising the organisation’s environmental
impact

» Actively contribute to restoring the public’s trust
in the banking industry

Governments and regulators:
» Compliance with national and international
legislation

environmental, social and ethical (ESE) standards in our
lending activities

» Building sustainable business operations and reducing
our environmental footprint (such as BREEAM
certification for head office building and our fully energy-
neutral branch in ‘the Netherlands)

» Adopting a proactive stance in meeting regulatory
requirements

» Implementing the Banker's Oath

ABN AMRQ Group Annual Report 2015

UuoIINPOIU|

(2]
&
=
Q
—
D
=)
o
o)
D
=)
(=)
S
5

1loday 8aUBUIBACE) 1oday [e1dea g Buipun) siy 1oday ssauisng

SJUBWIBIEIS [BIOUBUIY [BNUUY

1BY10



= e

/ How we create value

How we create value

Input

UuoIINPOIU|

Social and relationship Capital
We forge and maintain cooperative
relationships with our key stakeholders

— clients, investors, employees and society
atlarge — to make us a better bank and

a good corporate citizen.
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External environment
UENHEIR T

We use financial capital to invest in our Key trends
activities, including reserves generated

through equity, customer deposits and

other funding sources.

1ioday ssauisng

Human Capital N\
We need talented and committed employees to Q
make a difference for our clients, now and in the

future. As of year-end 2015, we had 22,048 FTEs

based in the Netherlands and abroad.

Enhance
client
centricity

1oday [e1dea g Buipun) “ysiy

Who we are

Our core values, mission,

!‘1 vision and business principles
1 |
Intellectual Capital What we do
This includes our specialised financial P Retail Banking
- . ursue Private Banking

skills and expertise based on our strong selective Corporate Banking nvest in @
Dutch and local brands abroad, and PRPRIIOSSY _ Group Functions our future >
innovative capabilities we use to develop growth =
the best solutions and optimise the customer g;r;:?ized 3
experience, as well as _ourin-dfapth sector A >
knowledge across 15 different industries. risk profile 8
Natural Capital =1
This relates to the natural resources on g
which we depend to create value for all our -
stakeholders. The direct environmental impact =
of our operations is relatively limited; the bank's . §
primary energy footprint consists of carbon A v ! o
emissions and waste generation. o &
@D
3
- - @D
Clients Investors Employees Society =l
w

at large

Technological Capital

This consits of tangible and intangible
infrastructures that we use to conduct our
business activities. We are heavily dependent
on our IT infrastructure for the continuity of
our operations.

1BY10
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/ How we create value
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We recognise our dependence and impact on the forms of capital that are
fundamental to our ability to create long-term value.

Main output 2015 How we create value

» Change in Net Promoter Score

» Retail Banking: +1

» Private Banking: +2

» Corporate Banking: -2
» Client satisfaction (% clients rating >7): 78
» Trust Monitor score: 3.1 (scale 1 to 5)

Social and relationship Capital

Our ambition is to build on our client-centric approach and to make our
clients promoters by giving them the best experience. We continue to
monitor and address the public’s trustin ABN AMRO and in the financial
industry. By actively engaging other stakeholders through dialogue and
acting on material issues raised, we continue to strengthen our cooperative

w
(=g
=
I
=
[

=
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)
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=
=

o
relationships with them. %
2
Z
» ROE: 12.0% Financial Capital =]
» CET1 ratio: 15.5% One of our key activities involves providing loans and advances to
» C/I Ratio: 61.8% individuals, small businesses as well as corporates. We contribute to a
» Dividend per share: EUR 0.81 strong and stable financial sector through our moderate risk profile. Our
» Earnings per share: EUR 2.03 management actions, combined with improvements in the Dutch economy, .
» Regulatory charges and taxes in have contributed to an improving ROE which underpins our dividend paying %
the Netherlands: approximately capacity. We invest in major initiatives such as TOPS 2020 and Retail =
EUR 1,912 million Digitalisation to further drive efficiency improvements. a
a
20
(S
» Employee engagement score: 76% Human Capital %
» Global training costs as % of total staff Under our Top Class Employer strategy, we aim to attract, develop and =
costs: 2.1% retain the best people by defining a strong corporate identify, creating -Cg"
» Female representation in upper middle- a culture of excellence and helping employees create their best place =
management positions: 25% to work. We continue to make progress in the area of diversity, focusing
» Female representation in senior on gender, cultural background and disability.
management positions: 23%
g
<
» Number of times employees volunteered Intellectual Capital g
for the community: 10,045 We continuously strengthen our advisory capabilities, expand our digital %
» Digital impact fund: EUR 10 million offering and reshape our distribution model to respond to changing client e
» Social impact Fund: EUR 10 million needs. We actively pursue collaboration with external parties to extend i)
our innovative capabilities. In terms of contributing to society, we actively =1

» % reduction in energy consumed
since 2012: 33%
» CO, emissions per FTE: 1.95 tonnes
» Sustainable client assets: EUR 6.4 billion
» Groenbank sustainable financing:
EUR 216 million
» Waste generated per FTE: 181 kg

» Availability of our digital services: 99.5%

» Number of households using internet
banking: 5.8 million

» Applications decommissioned since 2014:
Approximately 650

seek ways to offer our financial expertise, including sharing sector-specific
knowledge and promoting social entrepreneurship.

Natural Capital

One of our priorities is to reduce our environmental footprint by making
our operations more sustainable. We aim to decrease energy consump-
tion in 2017 by 20-30% compared with 2012. Another way we contribute
to society is by embedding our sustainability approach in our financing
to corporates and investment services to retail and private clients.

Technological Capital

We deliver value to our clients through a stable, secure and robust IT
landscape with a high availability of systems and low losses from cyber-
crime and fraud. We are currently in the process of re-engineering and
simplifying our IT landscape and accelerating the digitalisation of client
processes, enabling us to be more agile and ready for the future.

ABN AMRO Group Annual Report 2015
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Who
Petter Heier,
CEO of Grieg Green

My advice to ABN AMRO s to continue
the dialogue with clients on sustainability
and use its leverage to make them

act responsibly.

Corporate Banking's Relationship Managers are specialised in a particular
sector and use their in-depth knowledge to support clients in embedding
sustainability in their business.

One of those clients is Grieg Green, which provides ship recycling
services to companies in the shipping industry. Petter Heier, CEO of
Grieg Green, describes the cooperation with ABN AMRQO: “Our parent
company Grieg Shipping Group had worked with ABN AMRO before,
so they knew about our recycling operations. ABN AMRO wanted

to know more about what we were doing and thinking in terms

of sustainability, and we quickly found commmon ground.”

"As a result, ABN AMRO now provides funding for our sustainable
recycling solutions. Moreover, we got access to a network of potential
business partners. The bank connected us to ship owners in

North America and Southeast Asia. We share knowledge with each
other whenever an interesting development occurs. For example,

we recently made a financial and environmental analysis for a ship that
was bound to be recycled in Pakistan. Based on ABN AMRO's research,
it turned out that Turkey was the better option in both respects”
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Business Report

This Business Report includes an overview of our operating
environment, discussion and analysis of the results of operations,
financial condition and business review of the Group

and its different segments for the years 2015 and 2014.

Economic environment

Regulatory environment
ABN AMRO Group

Business review
Retail Banking

Private Banking
Corporate Banking
Group Functions

50

51
61
69
78

Financial review

Group results 88
Retail Banking 915
Private Banking 97
Corporate Banking 99
Group Functions 104
Our people

Sustainability

Responsibility statement
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Economic environment

This section provides an overview of the main economic developments and trends
that had an impact on our operating environment and results.

Overview

Growth of the Dutch economy picked up speed in the
course of 2015, thanks to developments in consumption
and investment, and exports continued to show steady
growth driven by the weakening euro. Global trade, on
the other hand, disappointed. The Dutch housing market
continued to recover on the back of the economic
upswing and low — and declining — mortgage interest
rates. Bank lending faltered in 2015.

Economic convergence

Normally, emerging countries notch up the highest growth
figures, followed by the US and with the eurozone following
at a respectable distance. This was again the case in 2015.
At an estimated average of almost 4%, growth of emerging
economies was clearly higher than it was in the US and

the eurozone (2.4% and 1.5% respectively). Yet a shift was
noticeable this past year. A number of emerging countries,
such as Russia and Brazil, hit stormy weather. The biggest
emerging market, China, saw its growth percentages slowly
decline. This was the side effect of the transition from an
exports-focused economy to an economy focusing on
domestic spending. While growth of emerging countries

weakened, growth in the eurozone strengthened somewhat.

Converging global cycles
(GDP, % year-on-year)

8

6

2
w
0

2
2010 20m 2012 2013 2014 2015

= US == Eurozone = Emerging Markets

Source: Thomson Reuters Datastream, EIU
Emerging Markets Figure for 2015 is an ABN AMRO estimate.

For the US economy, 2015 was a slightly bumpy, yet
ultimately satisfying year. The period of growth percentages
coming in at around 2%, which began in 2010, continued.
The steep decline in unemployment and improvement of
the housing market were favourable developments.

In addition, cheap oil drove up consumer spending.

Unlike the US, the eurozone has staged a fragile recovery
in recent years, with the economy growing at a modest
pace in 2015 — enough to bring down unemployment
slightly and to improve public finances in most countries.
The monetary union had the wind in its back on several
fronts, benefiting from low oil prices, the depreciated euro
against the dollar, very low interest rates and improved
credit conditions. The Greek debt crisis once again
reached the boiling point in the summer. Fortunately,
‘Europe’ proved able to tackle problems when under
pressure. Although things are less urgent now, the
situation in Greece remains vulnerable.

The eurozone and US economies were both inhibited by
the slowdown in emerging countries. Recovery came
mainly from domestic economies. At the same time,
emerging economies were held back by the imminent
interest rate increase in the US, which triggered an
outflow of capital to the US. This mainly affected countries
such as Brazil, which are dependent on foreign loans. The
US is affected by developments in emerging economies,
and vice versa.

Monetary divergence

As the previous graph shows, economic cycles converged
in 2015. Monetary policies, on the other hand, diverged.
In this respect, all eyes were on the US Federal Reserve
(Fed) and the European Central Bank (ECB) — and they
took divergent paths. Whereas the ECB opted to loosen
the monetary reins in late 2015, the Fed decided in
December to raise the Fed funds rate. This was
presumably the first of a series of interest rate hikes.

ABN AMROQ Group Annual Report 2015
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/ Economic environment

There was already evidence of this divergence on the capital
market, as the graph shows. Meanwhile, the US was in

an advanced stage of economic recovery, whereas the
upswing in the eurozone was fragile. What is more, this was
coupled with inflation that was far below the ECB's target.
Due to this monetary divergence, the euro weakened
against the dollar in 2015 from 1.21 USD to 1.09 USD.

Diverging bond yields

(Interest on ten-year government bonds)

5

2010 20m 2012 2013 2014 2015

- US Eurozone

Source: Thomson Reuters Datastream

Slight acceleration of Dutch economic
growth

Recovery produces recovery. After bottoming out in 2012,
the Dutch economy has picked up for three consecutive
years. Whereas in the previous years exports were the
key driver, the recovery was rather broad-based in 2015.
Growth of consumption and investment accelerated
throughout the year.

Broad-based growth of the Dutch economy
Dutch economic growth was higher in full-year 2015 than
it was in 2014 (1.9% versus 1%). Growth would have been
a half percentage point higher in both years if the
production of natural gas had not been restricted due to
earthquakes in the north of the Netherlands caused by gas
extraction. The Dutch economy benefited from a number
of favourable developments. Some of these were
movements that buoyed the entire eurozone, such as
lower oil prices and low interest rates. The weak recovery
of the eurozone and depreciation of the euro stimulated
Dutch exports. A notable development in 2015, however,
was that domestic spending was responsible for the
growth acceleration compared with 2014.

Dutch growth dynamics
(% year-on-year)
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Source: Thomson Reuters Datastream

Consumption and investment continued the upward trend
that began in 2014. Consumers benefited from the rise in
real wages, thanks to low inflation, and from the decline in
pension contributions. The improving housing market had
positive wealth effects, while investment in homes also rose
steeply. There were no substantial government cutbacks in
2015. The upturn in the housing market, improved financing
conditions, higher capacity utilisation rates and better growth
prospects stimulated businesses to invest more. Employment
went up, causing wages to rise slightly. All in all, there was

a chain of favourable domestic developments in 2015.

Sector developments

The broad-based recovery of the Dutch economy (exports,
investments and consumption grew) pushed up turnover
growth in all business sectors in 2015 — most of which
grew for the second consecutive year. Some sectors even
experienced a growth spurt. Business services, for
instance, increased by 5% in 2015. The TMT sector
(Technology, Media & Telecommunications) posted steep
rises in percentages, benefiting from strong demand
created by the digital changeover that many companies
are making. Construction led the pack, growing by around
9% in 2015. The upturn in the housing market caused

a significant increase in new building activities.

Growth figures for the sector are not always reflected in
corporate financial results. Overcapacity and changing
earning models could drag down business performance,
mainly in the retail sector. Despite two continuous years
of modest sales growth, many retailers are contending
with big problems caused by the steep rise in online sales.

ABN AMRQ Group Annual Report 2015
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Good year for housing market

The housing market continued its upward trend in 2015.
The economic recovery, combined with low and further
declining mortgage interest rates, led to increased
transaction volumes in the housing market, both for
existing and for new homes. Sixteen per cent more
existing homes were sold in 2015 than in the previous
year. The number of homes up for sale declined to
156,000 at year-end 2015, or 43% fewer than in 2014.
Sellers had a better negotiating position, as is reflected in
higher selling prices, which rose by 3.2% in 2015. Major
differences were seen between regions, with large cities
in the lead. In this strengthening market, problems with
negative equity gradually melted and backlog demand
picked up momentum. A return of the gift tax exemption
to lower levels and tighter mortgage standards barely
dented the housing market.

The market is recovering, but the peak seen before the
credit crisis is a distant memory. House prices are still
11% lower than when they were at their highest in
August 2008, although they have risen by 13% since
the low in June 2013.

Credit volume in the Netherlands continues
to contract

Lending at eurozone level grew in 2015. Loans outstanding
to businesses and families rose, though by modest
percentages. It is hard to say to what extent monetary
relaxation filtered through to the real economy and to
what extent the demand for credit grew. Both factors
presumably played a role.

The credit volume of banks in the Netherlands did not
grow. The total volume of mortgage lending by banks to
families inched down (-0.5% after adjusting for
securitisations). One factor at play here is that annuity
mortgages have become popular once again, due to tax
reasons. This means that consumers are repaying their
mortgages more quickly than they were with previously
popular mortgage forms. Furthermore, banks have
tightened their credit standards and competition with
non-banks intensified. Lending by banks to non-financial
businesses fell by 3.3% (after adjusting for
securitisations). On the business front, banks relaxed their

acceptance criteria in 2015. The surveyed banks attributed
this development to competitive pressure and changing
risk perceptions. They also reported stronger demand for
credit among businesses. The results of this survey seem
to be inconsistent with the decline reflected in "hard’ data.
A possible explanation is that the survey only relates to
new loans, whereas the 5% decline was partly the result
of repayments. There are no indications that alternative
credit platforms caused these declines, as these platforms
are very small.

Dutch bank loans continue to shrink
(Outstanding loans to Dutch entities, % year-on-year)

i JAV/\J/LV/\M'\/\,\
0 \

-6

2010 20m 2012 2013 2014 2015

= Non-financial corporations Households, for house purchase

Source: DNB
Data adjusted for securitisations and breaks

Costs of loan losses among the major Dutch banks
declined significantly in 2015. The economic recovery led
to a significant decline in the number of bankruptcies,
which benefited these banks. We do not have a clear
picture of how interest margins developed among Dutch
banks in 2015. Data provided by the Dutch central bank
point to downward pressure on interest rates on both
sides of the balance sheet. Interest rates on home
mortgages decreased, both for new contracts and for
renewals. Interest rates for short-term deposits, both for
businesses and for families, were also under downward
pressure. Savings balances of Dutch residents at banks in
the Netherlands rose by 1.3% in 2015. Banks' capital
buffers have grown in recent years to levels required in
2019 under Basel lll. Yet there is uncertainty about these
buffers as solvency rules will probably be further tightened
in the coming period. The way it looks now, that will
mainly affect risk-weighting for home mortgages,
corporate loans and government bonds and the

ABN AMROQ Group Annual Report 2015
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Group Economics continued to support the bank’s
businesses, Finance and Risk departments, and
clients in 2015. Our research efforts, for example,
were a crucial element in cementing client

1oday a1ba1ens

relationships in the area of fixed-income sales and
trading. Among other things, ABN AMRO was added
to the counterparty list of a prominent European

ResearChing and forecasting central bank with which we had not done business

before. In its annual evaluation, the bank labelled our

our economic environment

research as ‘very strong performance’. In addition,
the prestigious Metal Bulletin awarded our precious

1oday ssauisng

Georgette Boele precious metals and metals analyst first prize for accurate forecasting in

currency analyst 2015. Group Economics provided most of the

content to the Insights platform, where research and
commentary are made available to the rest of the

named no. bank, clients and other interested parties. And lastly,

predictor of the price of precious metals 2015 was another year in which our research earned
hy Metal Bulletin significant media exposure both in the Netherlands

womi 1,200

external publications

produced by Group Economics

and internationally.

1oday [e1dea g Buipun) siy
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requirements for bailing in a bank in the event of
bankruptcy. In addition, internal risk models used by banks
are under discussion.

Looking ahead to 2016

There are signs that the Dutch economy will continue
to grow in 2016, as the upward spiral described does
not seem to have come to an end. There are major

SJUBWIBIEIS [BIOUBUIY [BNUUY

uncertainties, however, and we update our forecasts
regularly. The imminent monetary tightening in the US,
the strong decline in oil prices, and turmoil in emerging

1BY10

economies caused volatility in the financial markets in
2015. Turbulence increased in the first two months of
2016, making a forecast of limited value.

ABN AMRQ Group Annual Report 2015
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Overview
In 2015 further progress was made under post-crisis such as the Directive on Markets in Financial Instruments

1oday a1ba1ens

legislation in implementing rules under the Bank Recovery (MIFID 1), were also published.
and Resolution Directive (BRRD) and Deposit Guarantee

Scheme Directive (DGSD). And, as the final step towards The European Commission shifted its focus in 2015 to o]
a Banking Union, a proposal for the European Deposit jobs and growth. This resulted in an action plan for the %
Insurance Scheme (EDIS) was published. Large numbers Capital Markets Union (CMU) and a Green Paper on retail %
of implementing measures of other European legislation, financial services. %U

Regulatory overview

» Financial Supervision Amendment Act 2016 » European Market Infrastructure Regulation (EMIR)
> Markets in Financial Instruments Directive I / Regulation (MiFID II/MiFIR) » Markets in Financial Instruments Directive Il / Regulation (MiFID Il/MiFIR)
> Market Abuse Directive Il/Regulation (MAD II/MAR) » International Financial Reporting Standards (IFRS)
> Mortgage Credit Directive (MCD) » Dodd-Frank Act
» Insurance Distribution Directive (IDD) » Capital Requirements Directive/Regulation (CRD IV/CRR)
» Benchmark Regulation » Securities Financing Transactions Regulation (SFTR)
» Packaged Retail Investment and Insurance-Based » Securitisation Regulation

Products Directive (PRIIPS)

Data Protection Regulation

European Market Infrastructure Regulation (EMIR)
Dodd-Frank Act

Common Reporting Standard (CRS)

Central Securities Depositories Regulation (CSDR)
Green Paper on retail financial services
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» Financial Supervision Amendment Act 2016 Stre“gthen %
» Markets in Financial Instruments Directive Il / . . =
Regulation (MiFID 1I/MiFIR) financial | charges 5]

» Market Abuse Directive Il/Regulation -

(MAD II/MAR) industry

Benchmark Regulation
Single Supervisory Mechanism Regulation /
Framework Regulation (SSM)

vy

» Bank Recovery and Resolution Directive (BRRD) :g
» Single Resolution Mechanism (SRM) 2
» Deposit Guarantee Schemes Directive (DGSD) =
» Payment Services Directive Il (PSD II) » Single Resolution Mechanism (SRM) %_'
» Payment Accounts Directive (PAD) » Deposit Guarantee Schemes Directive (DGSD) =
> 4" Anti Money Laundering Directive » Financial Transaction Tax (FTT) g-
» Action Plan on building a Capital Markets Union » Foreign Account Tax Compliance Act (FATCA) "
> Prospectus Regulation » Dutch bank tax &
» European Deposit Insurance Scheme (EDIS) » European Deposit Insurance Scheme (EDIS) @
2
=3
7
Given the need to assess, respond and implement the therefore decided to install a Regulatory Committee
vast stream of new rules and regulations in a timely and directly under the Managing Board and a Regulatory Office =)
=
efficient manner, ABN AMRO recognises that a robust under the supervision of this Regulatory Committee. <

regulatory function is paramount. The Managing Board

ABN AMROQ Group Annual Report 2015
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Completing the Banking Union

In response to the financial crisis, the European
Commission pursued a number of initiatives to create

a safer and sounder financial sector. These initiatives,
Capital Requirements Directive IV/Capital Requirements
Regulation (CRD IV/CRR), BRRD and DGSD, form the
basis for the Banking Union. To further create the Banking
Union, a Single Supervisory Mechanism (SSM) and a
Single Resolution Mechanism (SRM) for banks became
operational. As a final step to completing the Banking
Union, the European Commission published a proposal
for a European Deposit Insurance Scheme (EDIS) in 2015.

Capital Requirements Directive IV and Capital
Requirements Regulation

On 16 December 2010 (revised in June 2011), the Basel
Committee on Banking Supervision (the ‘Basel
Committee’) released the measures referred to as Basel
[II: A global regulatory framework for more resilient banks
and banking systems (the Basel Ill Framework). This
framework was implemented in the European Economic
Area (EEA) through the Capital Requirements Directive
(CRD IV) and the Capital Requirements Regulation (CRR).

On 22 December 2014, the Basel Committee published
consultations (informally referred to as Basel V) for
revised standardised RWA calculations and on the
application of capital floors. As a result, banks that apply
advanced approaches to risk categories may be required
to apply the higher of (i) the RWA (REA) floor based on
(new) standardised approaches and (ii) the RWA (REA)
based on advanced approaches in the denominator of their
ratios. Although the timing for the adoption, content and
impact of these proposals remains subject to considerable
uncertainty, implementation of the standardised RWA
(REA) floors would have a significant impact on the
calculation of the Group's risk-weighted assets due to

the substantial difference in RWA (REA) calculated on

the basis of advanced approaches and such calculation

on the basis of new standardised rules for mortgages and,
to a lesser extent, exposures to corporates.

For revisions to the standardised approach for credit risk,
the Basel Committee published a second consultation on
10 December 2015. The proposals differ in several ways
from the initial set of proposals of December 2014.

Bank Recovery and Resolution Directive

The Bank Recovery and Resolution Directive (BRRD),
which establishes a framework for the recovery and
resolution of banks and certain investment firms, came
into force on 2 July 2014. The BRRD sets out a set of tools
available to competent authorities to intervene in an
unsound or failing bank sufficiently early and quickly so as
to ensure the continuity of the bank’s critical financial and
economic functions, while minimising the impact of the
bank’s failure on the economy and financial system. The
measures of the BRRD took effect on 1 January 2015,
with the exception of the bail-in resolution tool which may
be applied as from 1 January 2016 at the latest. However,
Dutch implementation of the BRRD only came into effect
on 26 November 2015.

As a result of the introduction of the Single Resolution
Mechanism (SRM), the Single Resolution Board (SRB) will,
as from 1 January 2016, be the single resolution authority
for the Group ultimately in charge of the decision to
initiate the resolution, while operationally the decision will
be implemented in cooperation with national resolution
authorities (NRAs).

Single Resolution Fund

In addition to the SRB, the SRM also provides for a single
resolution fund (Single Resolution Fund). The Single
Resolution Fund will be financed by ex-ante individual
contributions from banking entities included in the SRM.
The individual contribution of each bank will be based on a
flat contribution (pro rata based on the amount of liabilities
excluding own funds and covered deposits, in comparison
to the total liabilities, excluding own funds and covered
deposits, of all participating banks) and a risk-based
contribution. In addition, where the funds of the Single
Resolution Fund are not sufficient to cover the losses,
costs or other expenses incurred by the use of the Single
Resolution Fund in resolution actions, extraordinary ex-post
contributions from the participating banks may be raised,
with a maximum of three times the annual amount of the
individual contribution. The funding obligation will enter
into force on 1 January 2016, and in principle after eight
years from that date the available financial means of the
Single Resolution Fund must in principle be at least 1% of
the amount of covered deposits of all participating banks.

ABN AMRQ Group Annual Report 2015
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Deposit Guarantee Schemes Directive

The deadline for the transposition of the majority of
provisions of the Deposit Guarantee Schemes Directive
(DGSD) into national law was 3 July 2015. In the
Netherlands the provisions of DGSD were implemented
on 17 November 2015. The funding of the current deposit
guarantee scheme is amended from an ex-post funded
system to a partially ex-ante funded system. This means
that participating banks will have to contribute to the
scheme on a periodic basis rather than facing charges only
when an actual insolvency event occurs requiring them to
compensate the clients of the affected banks. The available
means in the deposit guarantee scheme system will in
principle need to be 0.8% of the amount of covered
deposits held with the participating banks in 2024.
Contributions will be based on the covered deposits of
the bank and risk-based contributions, but member states
may also impose minimum contributions to compensate
clients of the affected bank. The ex-ante funding system is
expected to increase the Group’s expenses in connection
with the deposit guarantee scheme. In addition, if the
available financial means of a deposit guarantee scheme is
insufficient to repay depositors when deposits become
unavailable, an extraordinary contribution is required, which
will in principle not exceed 0.5% of the covered deposits
held with the participating banks per calendar year.
Additional requirements of the DGSD include a broadening
of the scope of clients for whom the deposit guarantee
will be available (in addition to consumer deposits, deposits
of businesses will be included, whereas currently only
companies who publish abridged annual accounts fall within
its scope), transparency and information requiremets

to customers and shortening of the period for making
payments under the DGSD from 20 working days to

7 working days.

European Deposit Insurance Scheme

On 24 November 2015, the European Commission proposed
a euro-area wide insurance scheme for bank deposits.

The European Deposit Insurance Scheme (EDIS) would
develop over time and in three stages. It would consist

of a re-insurance of national deposit guarantee schemes,
moving after three years to a co-insurance scheme, in
which the contribution of EDIS will progressively increase
over time. As a final stage, a full European Deposit
Insurance Scheme is envisaged in 2024.

Launch of the Capital Markets Union

On 30 September 2015, the European Commission
published an action plan for building a Capital Markets
Union (CMU). The key objectives of the CMU are to
improve the free movement of capital by removing the
barriers for cross-border investments and to diversify the
sources of funding.

The CMU aims to complement Europe’s tradition of bank
financing by (i) unlocking more investments from the EU
and the rest of the world, (ii) connecting financing more
effectively to investment projects across the EU, {iii)
making the financial system more stable, (iv) reinforcing
financial integration and (v) increasing competition.

In this respect, the European Commission published
proposals for establishing a framework for simple,
transparent and standardised securitisations and new
regulatory capital requirements for securitisations for
banks in CRR.

In addition, the European Commission has started a public
consultation on covered bonds. On 30 November 2015 the
European Commission proposed a regulation to revise the
Prospectus Directive to reduce barriers for the listing of
smaller firms, secondary issuances and frequent issuers.

Focus on retail financial services

On 10 December 2015, the European Commission
published a Green Paper on retail financial services and
insurance to boost consumer choice and competition in
cross-border retail financial services and insurance. The
Green Paper complements the action plan for building a
CMU (which will provide more options and better returns
for savers and retail investors), the Digital Single Market
(which is designed to ensure that digitalisation can be
used most effectively in supporting consumers) and the
Internal Market Strategy (to create an open single market
that delivers for consumers, professionals and job creators).

Recently adopted measures such as the Insurance
Distribution Directive (IDD), Mortgage Credit Directive
(MCD), Regulation on Packaged Retail Investment and
Insurance based Products (PRIIPS), MiFID Il and Payment
Services Directive Il (PSD 1) already address a number of
issues across the retail financial and insurance sectors.

ABN AMROQ Group Annual Report 2015
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Changing European rules
for financial markets

>0,200,....

have been published in the legislative
process (to date)

> 60 measures

related to second level legislation
are expected to include MiFID Il

However, the European market for retail financial services
and insurance remains fragmented, and consumers do not
shop abroad. Therefore, the objective of this Green Paper is
to see how the European market for retail financial services
(insurance, loans, payments and savings accounts and other
retail investments) can be further opened up. This would
not only benefit consumers, but also financial institutions
by giving them access to a much wider marketplace.

Outlook for 2016

Many initiatives to integrate European financial markets
will continue to be implemented in 2016 (a few examples
are MiFID II, PRIIPS, MCD, PSD Il and IDD). In addition,
further steps under the action plan for a Capital Markets
Union are expected, such as a legislative initiative on

In 2015, the European Securities and Market

Association (ESMA) published a substantial number

of draft implementing measures (delegated acts)
under the Markets in Financial Instruments Directive
[I (MiFID Il) and the Markets in Financial Instruments
Regulation (MiFIR). The definitive implementing
measures will replace, extend and improve existing
European rules on markets in financial instruments,
give more extensive powers to supervisory
authorities and introduce the possibility to impose
higher fines in case of infringement of requirements.

A project group is preparing the timely
implementation of these measures. ABN AMRO and
its subsidiaries that fall within the scope of MiFID Il
will have to review their existing activities and,
where necessary, may need to adjust the manner

in which they operate. These Group entities will
probably also be required to provide more
information to their clients about such matters as
the costs and charges involved in providing
investment services.

insolvency, by the end of 2016. The next steps in respect of
the Green Paper for retail financial services will be presented
in an action plan, to be published around summer 2016.

Considering the latest consultation of the Basel
Committee for revisions to the Standardised Approach for
credit risk, there may be other items on the agenda of the
Basel Committee for 2016. Lastly, the discussion paper of
the European Supervisory Authorities (ESAs) on
automation in financial advice could indicate that 2016 will
see a stronger focus on technological development and
financial innovation.

ABN AMRQ Group Annual Report 2015
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Business review

ABN AMRO Group

ABN AMRO

Retail Banking

Private Banking

Business description

ABN AMRO is a leading Dutch full-service bank with a
transparent and client-driven business model, a moderate
risk profile, a clean balance sheet with predominantly
traditional banking products, and a solid capital position
and funding profile. ABN AMRO serves retail, private and
corporate banking clients with a primary focus on the
Netherlands and with selective operations internationally.
ABN AMRO presents four reporting segments: Retail
Banking, Private Banking, Corporate Banking (including
sub-segment information) and Group Functions.

Operating income by business segment
(in %)
2 1

2015

2014

EUR 8,055m

EUR 8,455m

15 15

B Retail Banking B Frivate Banking [ | Corporate Banking [ ] Group Functions

Corporate Banking

Geographic presence

ABN AMRO is present in 22 countries and territories.

In the Netherlands, our home market, ABN AMRO is

a full-service bank. We have an extensive presence both
in terms of bricks and mortar and through a leading online
banking service offering. Our international presence is

for selected businesses in which ABN AMRO has specific
expertise and leading positions, such as Energy,
Commodities & Transportation (ECT Clients), Clearing,
Private Banking and asset-based financing. In these
businesses:

» ABN AMRO has critical size and expertise;

» risk-taking is well understood and modest;

» significant value-creating opportunities exist.

In addition, the international network serves Dutch clients
outside the Netherlands. This is part of our strategy to
develop and maintain sustainable relationships with Dutch
clients, both as their primary bank in the Netherlands and
for their businesses abroad. Partner agreements are in
place with selected banks to ensure coverage for clients
where ABN AMRO is not physically present.

ABN AMROQ Group Annual Report 2015
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Retail Banking

Retail Banking is a leading retail bank with a solid and recognised position in our home market, the Netherlands.
We are the principal bank for approximately 21% of the Dutch population and have a market share of 21% in the
small business segment in the Netherlands. \We provide a full range of transparent retail banking products and
high-quality services under the ABN AMRO brand, and specific products and services under different labels. We
offer our products and services through omni-channel distribution with extensive physical and digital coverage.

+3).

upto ®@ m

(g Be

Overview

In 2015 we maintained a leading market position and captured

a number one market position in new mortgage production, with
a combined market share of all ABN AMRO brands in the Dutch
mortgage market of approximately 20%. Retail and Private
Banking together held a market share of 21% in the savings and
deposits market.

Building on our client-centric approach, we aspire to offer the best
client experience among our peers, making clients the bank’s
ambassadors. To this end, we measure the Net Promoter Score
(NPS). More important than the score itself, however, is our
approach: we carefully monitor client feedback on what we can
improve and what we are doing well. In 2015 we started a pilot to
help us improve our service based on clients' feedback. We will
further roll out the NPS way of working in 2016.

We continued and launched several initiatives in 2015 to further
improve the client experience. For example, we are redesigning

! Source: calculated based on DNB Domestic MFI statistics and internal analyses, H1 2015
figures.

% Source: calculated based on information provided by the Dutch Land Registry (Kadaster),
2015.

¢

©

+200

Number of branches
worldwide

= Hio

our omni-channel distribution network and accelerating
digitalisation of our client processes. We released several updates
of our mobile banking app this past year, enhancing usability and
introducing new features that make it easy for clients to interact
with the bank. Clients are rapidly adopting digital channels, yet at
the same time physical distribution remains important, with clients
increasingly requiring high-quality advice. \We aim to provide
seamless navigation and easy accessibility in every distribution
channel. To this end, we reshaped our distribution network in
anticipation of changing client needs by further integrating
distribution to retail clients and small business clients, further
embedding remote advice in our omni-channel offering and pooling
expertise in the branch network.

Looking ahead, Retail Banking will continue to put clients’ interests
first by further embedding the NPS way of working, expanding our
digital services offering, optimising and simplifying products and
services, and focusing on high-quality advice.

® Source: GfK Online tracker, 2015.
4 Source: TNS NIPO, 2015.
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/ Retail Banking

Enhance client centricity

Client satisfaction'? Change in Net Promoter Score
Retail Banking?34

' 17% 79% +1

2015 2014 2015

Invest in our future

Employee engagement® Trust monitor®”8

%  3JouorD
780/0 79 /0 = B out of
2015 2014 2015

Strongly committed to a moderate risk profile
Underlying cost of risk (bps) Loan-to-Market Value

lA‘ residential mortgages®
6 29 76% /9%

2015 2014 2015 2014

Improve profitability

Net profit (in millions) Cost/income ratio
1,226 1,079 54.6% 51.6v
' ' | 0 | 0

2015 2014 2015 2014

! % clients rating >7 (scale 1 to 10). 8 Source: Trust Monitor, Dutch Banking Association.

2 Source: TNS NIPO. 7 No 2014 figures available.

° Percentage point change compared with 2014. % Onascale of 1to5.

* Consists of ABN AMRO label clients. ° Excludes NHG residential mortgages.

° Source: Towers Watson.

ABN AMRO Group Annual Report 2015
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/ Retail Banking

Business description

Retail Banking is a leading retail bank in the Netherlands
with stable and recognised market positions and a loyal
client base. We serve approximately 5 million retail clients
with investable assets up to EUR 1 million and
approximately 300,000 small businesses with annual
turnover up to EUR 1 million. We expect to lower the
threshold of EUR 1 million in investable assets to

EUR 500,000 in 2016.

Retail Banking and Private Banking cooperate closely to
deliver a seamless offering across all wealth categories in
the Netherlands through institutionalised upstreaming and
downstreaming of clients to the right segment. We
provide a feeder channel of business clients to Corporate
Banking based on annual turnover criteria and receive
business clients who are better served by Retail Banking.

The Retail Banking client proposition is based on three
principles: always easily accessible, ease in daily banking

Product offering Retail Banking

Product

Mortgages

Savings and deposits
Consumer lending
Commercial lending
Credit cards
Payments
Investments
Insurance

Financial Planning

Business developments

Putting clients’ interests first

Building on our client-centric approach, we aspire to offer
the best client experience among our peers, making
clients the bank’s ambassadors. \We measure the Net
Promoter Score on a continuous basis with TNS NIPO
interviewing approximately 2,100 of our retail clients every
quarter. in 2015, the Net Promoter Score (NPS) went up
by 1 percentage point compared with 2014.

services and high-quality financial advice. We believe
these principles will help us create a positive client
experience, turning the bank’s clients into ambassadors.

We provide a full range of transparent retail banking
products and high-quality services under the ABN AMRO
brand, and specific products and services under
different labels.

We offer our products and services through omni-channel
distribution with extensive physical and digital coverage.
Our complementary offering is provided by intermediaries
and subsidiaries. We aim to be at the forefront of
technological developments so that we can swiftly
address shifts in client behaviour. We seek to use the
latest online and mobile technology to improve the client
experience and enhance convenience.

Retail clients Small businesses

® ®

®
® ®
® ®
® ®
® ®
® ®

The NPS methodology measures how likely customers
are to recommend a company to their family and friends.
Promoters are those who respond with a score of 9 or 10
(out of 10) and are thus considered loyal enthusiasts.
Detractors are those who respond with a score of 0 to 6
(unhappy customers). NPS is calculated by subtracting
the percentage of customers who are detractors from
the percentage of customers who are promoters. The Net
Promoter Score is an absolute number between -100 and

+100. Passives (score 7 or 8) are not included in the formula.

ABN AMRQ Group Annual Report 2015

/a

UuoIINPOIU|

1oday a1ba1eng

o
o
w
>
D
w
w
X
@D
o
o
=i
—

1oday 8aueUIBACE) 1oday [e1dea g Buipun) siy

SJUBWB]E]S [BIDURUI4 [BNUUY

1810



B

/ Retail Banking

More important than the Net Promoter Score itself is the
NPS way of working. We carefully monitor client feedback
on what we can improve and what we are doing well, and
continuously improve services and internal processes
based on our clients’ needs. Besides conducting research,
we run a client community consisting of 300 active
clients, an online client survey panel (with more than
5,000 clients) and a high-tech usability lab where clients
can test proposed innovations and provide suggestions
for improving the online client experience.

Our slightly higher NPS score in 2015 shows that our
efforts are paying off. At the same time, the absolute
score tells us that we still have some work to do. In 2015
we started closed-loop feedback pilots to help us improve
our service based on our clients’ feedback. Clients give
feedback to financial advisors and specialists, who follow
up in direct contact with the client. We wiill roll out the
NPS way of working across the Retail Banking
organisation in 2016. In response to NPS surveys
suggesting that we can benefit from understanding what
drives our clients, we are investing in developing our
staff's interpersonal skills. NPS surveys are also being
used to optimise client journeys, the sum of experiences
that clients go through when interacting with ABN AMRO.
We have started optimisation of client journeys related to
our service to the bereaved and the elderly and to clients
who are applying for a new mortgage or getting a divorce.

In September 2015, the Dutch Banking Association
published the Trust Monitor (Vertrouwensmoniton for the
first time. The Trust Monitor presents the results of a survey
conducted by market research institute GfK on how Dutch
people think about banks in general, their own bank and
how they experience various aspects of services provided
by banks. It also includes individual scores given by the
Dutch Authority for the Financial Markets (AFM) in its client
centricity dashboard. On a scale of 1 to 5, the sector as a
whole scored 2.8. The survey shows that trust in individual
banks is higher: 3.2 on a scale of 1 to 5. On nine items out
of 13, ABN AMRO scored slightly more negatively than the

Source: GfK online tracker, 2015.
Source: TNS NIPO, 2015
Source: components of assets and liabilities of Dutch households, December 2015.

Source: DNB Domestic MFI statistics, December 2015.

average of the group of banks in the Netherlands for which
results were included in the survey. On the other four
items, ABN AMRO scored average or higher.

Based on the survey results, the banks will focus on three
areas in the period ahead: offer advice or suggestions to
clients who have stated that their personal situation has
changed or might change, make explicit how banks can
help clients who have fallen behind, or might fall behind,
on their mortgage payments, and make it clear to clients
how they can easily submit a complaint to the appropriate
person or department.

Leading market position

Retail Banking has a strong and recognised market
position in the Netherlands. In 2015 we maintained our
number three principal bank position for retail clients
(21%" of the Dutch population) and our number three
position in the small business segment, with a market
share of 21%.2

The Dutch mortgage market at 30 September

2015° amounted to EUR 638 billion in terms of
outstanding loans, of which Retail Banking held a market
share of approximately 23%.4 Retail Banking offers
mortgages in the Netherlands under various brands,
ensuring flexibility and ample choice for clients. We mainly
offer mortgages under the brands ABN AMRO (main
brand), Florius (targeting intermediaries) and MoneYou
(online). ABN AMRO captured a number one market
position in 2015, with a market share of approximately
20% in new mortgage production. As a result of legal
amendments in 2013, new mortgage production consists
increasingly of redemption mortgages, while demand for
interest-only mortgages and other types of mortgage is
declining. More information on the mortgage portfolio is
provided in the Risk, funding & capital Report.

The Dutch retail deposit market amounted to
EUR 336 billion at yearend 2015.5 Growth of the savings
market has slowed down since 2013, due mainly to low

Source: calculated based on DNB Components of assets and liabilities of Dutch households, December 2015.
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interest rates, prepayments on mortgages and increased
consumption. At yearend 2015, Retail Banking and Private
Banking together held a market share of 21%" in the
Dutch savings and deposits market. In the course of 2015
we lowered interest rates on all our saving accounts and
deposits. Besides the Netherlands, Retail Banking is also
active in other countries (Germany, Belgium and Austria)
under its MoneYou label. At yearend 2015, 72% of
MoneYou savings volume was generated outside of the
Netherlands.

Most Retail Banking products and services are offered
under the ABN AMRO brand. Specific services are offered
through other labels or by subsidiaries. Various labels,
such as Florius, serve intermediary sales channels to meet
the needs of clients who prefer the service of an
intermediary agent. Some labels strive for product
excellence or product leadership, such as International
Card Services (ICS), which remained market leader in 2015
in the Netherlands based on the number of consumer
credit cards in circulation. In addition to offering an
additional sales channel, other labels are used to
differentiate pricing to target highly competitive or
price-sensitive markets without affecting the ABN AMRO
brand. For example, Alfam, our subsidiary specialised in
consumer loans, grew its consumer credit loan book for
the fifth consecutive year. We act as an intermediary for
ABN AMRO Insurances by selling and providing advice

on a comprehensive range of life and non-life insurance
products. The ABN AMRO legal assistance insurance was
rated number one by the Dutch Consumer Association
(Consumentenbond) in 2015, with a score of 7.9.
MoneyView rated both the ABN AMRO legal assistance
insurance and the ABN AMRO annual travel insurance
number one for conditions and flexibility.

Organisational changes and our people

To meet our clients’ changing needs, we restructured our
organisation in 2015. Our organisational setup is now in
alignment with our strategy and reflects our strong digital
and client focus. We created a dedicated Customer
Experience unit and also have two distribution units:
Personal Banking and the new Digital Banking unit.

' Source: calculated based on DNB Domestic MFI statistics, December 2015.

Personal Banking covers both the branch network and the
Advisory & Service Centres. The Retail Banking organisation
also includes two dedicated product management units
covering daily banking services and mortgages. Together
with the Private Banking product management team,

which focuses on wealth and advisory services, these
teams align products across the organisation and pursue
synergies. These organisational changes support our
strategy of putting clients” interests first.

In 2015 we started implementing Retail Banking's
long-term strategy announced in 2014. \WWe made our
omni-channel offering and distribution more efficient and
effective by further integrating distribution to retail clients
and small business clients, further embedding remote
advice in our omni-channel offering, pooling expertise
within the branch organisation, and staffing branches with
on average more advisors and specialists per branch.

In light of the rapid digitalisation of society and increasing
client preference for mobile and online banking, we
consolidated our branch network. At the end of 2015,

we had a nationwide branch network of 260 branches.

We continued to invest in the expertise and
professionalism of our financial advisors and specialists. As
from 2014 regulations under the Financial Supervision Act
(Wet op het Financieel Toezicht) define new professional
standards applying to financial services providers, under
which client-facing employees must hold valid diplomas
relevant to their work. The regulations provide for
transitional arrangements. At yearend 2015 nearly all
advisors and specialists held the relevant diplomas. We
will further invest in training front-office staff in order to
enhance their professional and interpersonal skills.

ABN AMRO measures employee engagement in an
annual Employee Engagement Survey. Employee
engagement remained stable and high, with a score of
78% in 2015, meaning 78% of our staff feel engaged with
the bank. The 2015 survey revealed a number of focus
areas which we will address in 2016, such as facilitating
cooperation across the retail bank so we can respond
quickly to our clients’ changing needs.

ABN AMRQ Group Annual Report 2015
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Retail Digitalisation programme

Clients are increasingly switching to online banking
channels, as is reflected by the success of Retail Banking's
mobile banking app in the Netherlands. Clients use the
app more than 60 million times a month and the number
of logins via the app is now over four times as high as the
number via internet banking.

The Retail Digitalisation programme, launched in 2014,
will help us accelerate the digitalisation of key customer
processes. By making further investments in online
service offerings and mobile apps, we aim to deliver

a seamless online, mobile and branch experience. These
initiatives are expected to generate estimated recurrent
cumulative yearly cost savings of EUR 35 million from
2017 onwards, based on an initial investment of

EUR 190 million projected between 2014 and 2017. As part
of this programme, we invested in 2015 in expanding our
digital offering and released several updates of our mobile
banking app, enhancing usability and introducing new
features that make it easy for clients to interact with the
bank. New features include access to credit card details in
the mobile banking app and the possibility to add images
to individual debit card transactions, making transactions
more personal and more transparent. The app and internet
banking offer a visual search function allowing clients
simply to click on an image to retrieve all debit and credit
entries relating to a particular person or organisation.

We have made it possible to execute iDEAL payments in
the app, and clients can now transfer money to unknown
account numbers up to a daily limit by simply entering

a b-digit identification code to authorise the transfer.
Previously, such transfers could only be made if the
beneficiary was an account number to which the client
had already transferred funds within the past 18 months.
Every new feature is carefully tested during development
(before launch) at our usability lab and among a group

of employees.

In 2015 we introduced new and innovative ways to serve
our clients better and faster. A good example is the new
Alert & Check app for the iPhone and Apple Watch. This
app gives clients free push alerts, meeting their need for
real-time information on their finances, and visualises the
client’s spending and income. We were the first major
Dutch bank to enable individuals to become clients using
only their smartphone and without visiting a branch.

For identification purposes, clients must submit a photo
of their identity card or passport and a selfie and must
make an iDeal payment transfer of EUR 0.01.

In December 2015 we launched a pilot for a financial
planning app called Grip. Ten thousand clients will be
trialling the app, which offers a range of financial planning
features helping them to get a grip on their spending.

We will further develop Grip using feedback from these
clients and, if the results are promising, will make the app
available to all clients. We believe we can speed up access
to innovative digital products by collaborating with fintech
start-ups. Grip, for example, was developed together with
the successful Swedish fintech start-up Tink, which has
launched a similar app used by over 300,000 of their
Swedish clients.

ABN AMRO aims to invest in start-ups that focus on
digitising financial products and services. To this end, the
bank launched the Digital Impact Fund this past October.
ABN AMRO wiill invest in companies, preferably European
fintechs, that have already launched a product and have
entered the growth phase. We wiill invest in these
companies provided they develop products and
technologies that are useful to our clients or our own
operations. The new investment fund represents the logical
next step in our innovation and digitalisation strategy.

While digital channels are still on the rise, physical
distribution continues to play an important role, with a shift
towards high-quality advice. We offer our products and
services through an extensive network of 260 branches
and through Advice & Service Centres. A broad range of
financial advisors and specialists are available to advise
clients at every stage of their life. In addition, dedicated
teams serve specific client segments, such as medical
specialists, self-employed professionals, expats in the
Netherlands and non-Dutch residents. We aim to provide
seamless navigation and easy accessibility in every
distribution channel. Small business clients conduct banking
affairs primarily online and by telephone, but financial
specialists are also available to provide in-depth advice.

Our remote advice service, allowing clients to consult
their advisor by webcam six days a week, days and
evenings, has shown strong growth since it was
introduced several years ago. More than 15,000 webcam

ABN AMROQ Group Annual Report 2015
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meetings have been held since the service was launched.
Clients in an increasing number of locations can now
decide what communication channel to use for each
individual step of the advisory process. We have made
the most progress with this omni-channel approach in

our mortgage advice and are in the process of introducing
it for other bank products.

In July 2015 Retail Banking started a six-month trial using
WhatsApp to provide customer service (in addition to the
service already offered via Facebook, Twitter and LinkedIn).
We want our clients to be able to contact the bank as
quickly and easily as possible, whenever they want. As the
trial was successful, we will launch the new service to all
of our account holders in 2016.

Retail Banking was the first Dutch bank to launch a broker
app for the intermediary channel. This new app allows the
bank’s intermediaries to inform their clients better and
provide accurate mortgage information more quickly.
Intermediaries can use the app to directly view the current
status of mortgage files, interest rates and the latest news.

Product innovation and operational excellence
Retail Banking offers a full range of transparent retail
banking products and services. We offer small business
clients a comprehensive range of standard business
banking products and services, such as cash
management, lending and insurance. \We continuously
explore opportunities for product innovation and
operational excellence.

In 2013 ABN AMRO was the first bank in the Netherlands
to start issuing contactless debit cards. Contactless debit
cards allow clients to pay amounts up to EUR 25 simply
by holding their card against a card reader, making it no
longer necessary to enter a PIN code. By the end of 2015
almost all retail clients were able to pay with contactless
cards. Contactless payment terminals are also rising in
number, with one in every three terminals now equipped
for contactless payment. This new payment method has
grown explosively, with the number of contactless
payments made by ABN AMRO clients rising from around
3 million in 2014 to around 46 million in 2015.

In response to the growing demand for ultra-fast payment,
Dutch banks, including ABN AMRO, announced a plan

in 2015 to facilitate instant payment within four years.
This means payments will be credited to the payee's
account within five seconds, twenty-four hours a day,
seven days a week.

Together with other Dutch banks, we aim to start offering
an online service called iDIN in 2016, which allows clients
to prove their identity to online service providers. Clients
who use this service will be able to use their own bank’s
familiar and secure login applications to identify
themselves, for example to insurance companies,
government authorities and webshops. With digital
services on the rise, companies and institutions are
experiencing a growing need for assurance about the
identities of their online customers and users. Banks can
offer this assurance, having previously authenticated the
identity of each client when they opened a bank account.

In 2015, ICS, the credit card issuing subsidiary of

ABN AMRO, launched a pilot with MasterCard to use
biometric recognition technology for payment verification.
Instead of using passwords, clients can pay online using
fingerprint or facial recognition. The pilot was held in the
Netherlands among 750 ABN AMRO credit card users.

Retail Banking started implementing a bank-wide,
multi-year programme designed to optimise mortgage
processes in order to increase agility and lower costs.
This programme involves simplifying the mortgage
product offering, digitising client processes, investing in

IT systems and simplifying the governance and
organisational structure. We want to enable clients to
handle more of their mortgage business online, freeing up
our mortgage advisors so that they can spend more time
giving advice. Clients can now make additional mortgage
repayments on internet banking, without having to visit a
mortgage advisor. Other examples are the option to use
internet banking to access mortgage data and to renew
interest rates at the end of the fixed-interest period.
Furthermore we introduced a new orientation tool allowing
clients to calculate their maximum mortgage and
expected monthly payments. This tool was rated number
one by independent online market research company
WUA! and has been used by more than one million clients
and prospects. We will continue to make new and
improved functionalities available to our clients in 2016 and
2017 Retail Banking's mortgage label Florius won the 2015

ABN AMRQ Group Annual Report 2015
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Gouden Spreekbuis award for mortgage services to
intermediaries and consumers. The jury report stated that
Florius is one step ahead of the competition in the area of
digitising and innovating services. Digitising the mortgage
process helps us put our clients’ interests first.

Retail Banking also introduced new and improved
mortgage products in 2015. At the beginning of the year,
we started offering new mortgage clients the option to
refinance residual debt. Previously, only existing clients
were given this option. We also welcome freelancers for
a mortgage interview after just one year of self-
employment. A large majority of self-employed people
believe that it is difficult or even impossible to get a
mortgage from a bank when looking to buy a home. We
have specially trained our advisors to listen to the needs
of self-employed clients and to help them discover what
the bank has to offer them. At the end of 2015

ABN AMRO joined the Work Prospects Statement pilot —
initiated by Obvion (a Dutch mortgage firm which is a
subsidiary of Rabobank), Randstad (employment agency)
and the Dutch homeowners' association Vereniging Eigen
Huis (VEH) - to help people with flexible employment
contracts to obtain a mortgage. Applicants with a work
prospects statement will be assessed on the basis of their
income security rather than job security. We also
announced that we will offer mortgage clients interest
rate averaging as soon as possible. Interest rate averaging
allows clients in some cases to benefit from the current
low interest rate by spreading the penalty and fees over
the remaining term of their current mortgage.

Sustainable banking

As part of our commitment to build sustainable
relationships with clients and to put clients’ interests
centre stage, we addressed material topics arising from
the materiality analysis. These issues are the privacy

of clients’ financial transactions and the bank's
mortgage policy.

We understand the importance of data protection

in providing financial services. In the Netherlands,
ABN AMRO is bound by the Dutch Personal Data
Protection Act (Wet bescherming persoonsgegevens,
Whbp). In addition, ABN AMRO has adopted Binding
Corporate Rules (BCRs), a set of self-imposed rules
written in consultation with several data protection

authorities. In implementing the BCRs, ABN AMRO has
developed a policy that sets out the privacy principles that
all staff must observe when processing personal client
and employee data. Compliance with the policy is
overseen by the newly established Privacy Office. We
strive to guarantee the privacy of our clients’ financial
transactions. To evaluate our approach, we use a system
for complaints handling with which we actively monitor,
for instance, complaints where the client’s interest is at
stake and where the client believes his or her privacy has
been violated.

Providing mortgages is an important element of our
service to retail clients. Various stakeholders have
expressed concerns about aspects of the mortgage
policies pursued by ABN AMRO and other Dutch banks,
which are highly influenced by laws and regulations. \We
communicate with our stakeholders about our mortgage
policy and take their opinions and expectations into
account when fine-tuning the policy. We also work with
our clients to avoid residual debt and to help them meet
their payments. As part of our aim to make our mortgage-
related products as widely accessible as possible, we
launched a proposition targeting self-employed clients in
2015. In addition, Retail Banking offers several financial
solutions, such as Greenloans, designed to help improve
the energy efficiency of our clients’” homes.

We are committed to providing transparent information
about our products and services. To this end, we invite
clients to rate the bank’s products on our website. We

have received more than 4,000 reviews and ratings to

date, with an average rating of 4.0 on a scale of 1 to 5

for insurance, payment and savings products.

Strategic ambitions

Retail Banking's strategic ambitions are in line with

ABN AMROQ's strategic priorities: enhance client centricity,
invest in our future, strongly commit to a moderate risk
profile, pursue selective international growth and improve
profitability.

Enhance client centricity

Our ambition is to build on our client-centric approach and
to be perceived as offering the best client experience
among our peers, making clients the bank’s ambassadors.

ABN AMROQ Group Annual Report 2015
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We aim to deliver high-quality advice through seamless
multi-channel distribution. Our competitive value
proposition for clients combines a personal element
(highly qualified advisors), state-of-the-art technology
(online banking) and broad accessibility of advice (at a
branch, by telephone or via webcam). In addition, we strive
to offer self-directed small business clients dedicated
online services in an efficient and effective manner.

By focusing on customer loyalty, we aim to increase the
business generated by existing clients. We actively involve
our clients in developing and improving our services.

At the same time, we seek to respond to opportunities in
the market with initiatives targeting specific client groups
or products.

In 2015 we started measuring our clients’ opinions of our
products, service and staff by means of the Net Promoter
Score (NPS). We aim to enhance the client experience
based on the results of the NPS. Starting in 2016, NPS
will be a prominent part of all employees’ KPls.

Invest in our future

We want to build on our leading market positions and
continue making investments in order to seize
opportunities to better serve clients, create more value
and respond to challenges posed by non-traditional
banking players.

We intend to make further investments in our digital
offering to address the shift in client preferences for these
distribution channels and to encourage clients to use
self-service channels. As part of our drive to enhance the
client experience, we intend to accelerate digitalisation of
key customer processes and will continue to simplify
products and streamline processes and channels. We aim
to stay at the forefront of technological developments and
use the latest technology to enhance the client experience
and boost convenience. Technology developed by Retail
Banking, such as mobile and internet banking, is also
available to Private Banking and Corporate Banking clients.

Retail Banking intends to invest a total of EUR 190 million
between 2014 and 2017 — the majority of which in 2016
and 2017 — generating an estimated annually recurring
cumulative cost savings of EUR 35 million as from 2017
onwards. These investments will be geared towards a

coherent range of measures designed to enhance the
client experience and supplement the investments being
made to re-engineer the IT landscape and optimise
digital processes.

We will also continue to invest in the future by training
front-office staff. Our goal is to enhance their professional
and interpersonal skills. ABN AMRO believes that the
ability to offer a full range of competitive and transparent
products and services in an omni-channel environment is
key to maintaining contact with clients. As the same time,
we aim to make our omni-channel offering and distribution
more efficient and effective. In light of the rapid
digitalisation of society and increasing client preference
for mobile and online banking, we expect to further
reduce the number of branches in the next few years.

Strongly commit to a moderate risk profile

Retail Banking strives to maintain a stable mortgage book
relative to the market. We actively managed our portfolio in
2015, aiming to strike the right balance between risk,
return and volume/market share by focusing on sustainable
margins for new mortgage production (mainly with the
ABN AMRO, Florius and MoneYou brands) and repricing.

We continued our Carefree Living programme under
which dedicated care teams and certified financial coaches
actively support clients with a higher risk of arrears.
Activities range from raising client awareness of their
personal financial situation (e.g. with an online self-
diagnosis tool) to providing personal advice and coaching
to prevent payment arrears (individual plans). While this
programme’s primary aim is to support clients (as part of
our effort to enhance client centricity), these initiatives
also help to reduce the risk and impairment levels of the
overall mortgage and consumer loan portfolios.

In addition, Retail Banking aims to reduce the Loan-to-
Deposit ratio to strengthen the balance sheet in line with
ABN AMROQO’s moderate risk profile.

Pursue selective international growth

Retail Banking focuses on ABN AMRO’s home market of
the Netherlands. We pursue international growth
selectively, mainly via the MoneYou label. MoneYou
currently offers savings accounts in the Netherlands,
Germany, Belgium and Austria, with 72% of its savings

ABN AMRQ Group Annual Report 2015
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A mortgage for
self-employed people

This is how we calculate income:

Qualifying income’
of your average income
as self-employed

100-.
90-.
15,

Number of years
self-employed

> 3 years

2'3 years
1'2 years

' The full conditions are available at
abnamro.nl/nl/prive/hypotheken/zzp-hypotheek/index.html

volume generated outside of the Netherlands. In the
Netherlands, the MoneYou product offering also includes
residential mortgages and consumer loans. In Germany,
MoneYou intends to provide investment services on an
execution basis only.

Improve profitability

Retail Banking has a proven track record of efficiency
thanks to strict cost control, FTE reductions and channel
efficiency initiatives. Given the growing use among clients
of mobile and internet banking, the number of branch visits
has been steadily decreasing over the past few years. In
five years' time, Retail Banking has closed around half of
its branches, with virtually no impact on client satisfaction.

You are self-employed and you want to buy a house.
Many believe that it is difficult or even impossible to
get a mortgage from a bank in that case. Yet more
and more people are self-employed. ABN AMRO
wants to cater for their specific needs and was the
first bank to introduce a dedicated mortgage offering
for this fast growing segment. Self-employed people
can apply for an ABN AMRO mortgage after just one
year of freelancing, with up to 75% of their income
taken into consideration when calculating the
maximum mortgage.

Many self-employed clients are doing well
professionally and financially, and the longer they
have been self-employed, the higher the percentage
of their income taken into account. ABN AMRO has
specially trained advisors to listen to the needs of
self-employed and help them discover what the bank
can offer them. We have introduced an online
orientation tool for the self-employed and are
committed to providing clarity within 48 hours on
what will qualify as income to allow a swift and clear
view on financing possibilities. We look at the
average income from the years a client has been
self-employed.

We will focus on retaining and growing the share of wallet
of the most promising clients (high contribution to income)
while at the same time leveraging our broad client base by
realising efficient cross-sell (selling additional products or
services to existing clients).

Retail Banking's strategy is to continuously optimise risk
and reward with respect to the volume, margin and
market share of key products (mortgages, savings and
consumer loans) using the ABN AMRO brand and other
brands. We aim to have a market share of 20-25% in
the Netherlands and to improve top-line revenue and
cost efficiency.

ABN AMROQ Group Annual Report 2015
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Private Banking

ABN AMRO Private Banking is a modern private bank, internationally present
and locally involved, that understands changing client needs while providing
agile service and distinctive financial solutions to ensure true client engagement.

e O »

Number of clients. Year-end 2015 present . . And a broad array of services focused on wealth
in 11 countries with > 50 offices structuring, wealth protection and wealth transfer

Market leader in the Netherlands under the
brand name ABN AMRO MeesPierson.

Ranked 4" in France, 3 in Germany and the
eurozone, with a solid position in selected In the Netherlands and is investing in order to do

countries in Asia and the Middle East the same in other selected geographical markets
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/ Private Banking

Enhance client centricity
Change in Net Promoter

Change in Net Promoter Score Private Banking
Client satisfaction'? Score Private Banking NL%3 International®*®
86% 85% +2 +2
2015 2014 2015 2015

Invest in our future

Employee engagement Employee engagement Sustainable client assets
Private Banking NL® Private Banking International®  (in billions)

17% 81% 11% 718% 6.4 5.4
2015 2014 2015 2014 2015 2014

Strongly committed to a moderate risk profile

lA‘ Underlying cost of risk (bps)

2015 2014

Pursue selective international growth
Operating income from international activities

58% 5/%

2015 2014

Improve profitability

Net profit (in millions) Cost/income ratio Gross margin on
client assets (bps)

A7 214 160 80.8% 80.2% 65 67

2015 2014 2015 2014 2015 2014
" % clients rating >7 (scale 1 to 10). * Source: Scorpio Partnership.
2 Source: TNS NIPO. ° Consists of clients in France, Germany and Belgium.
° Percentage point change compared to 2014. % Source: Towers Watson.

ABN AMRO Group Annual Report 2015
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Business description

Private Banking serves high net worth individuals with
more than EUR 1 million in investable assets and ultra
high net worth individuals with more than EUR 25 million
in investable assets. The threshold of EUR 1 million in
investable assets is expected to be lowered to

EUR 500,000 in the Netherlands in the course of 2016.
Private Banking is dedicated to long-term relationships and
putting clients’ interest first. WWe have put client centricity
and open architecture at the heart of our identity and
business model. This is the cornerstone of our long-term
strategy, both in our policies and services and in the way
we conduct our daily business.

Private Banking offers fully integrated financial advice and
a broad array of services focused on wealth structuring,
wealth protection and wealth transfer. Private Banking
provides clients with a full service offering combined with
tailored solutions for specific client segments. Private
Banking's international network encourages knowledge
sharing and expertise across borders, allowing it to
provide the service best suited to its clients. Investment
services range from discretionary portfolio management
to investment advisory and self-directed investments
(‘execution only’). Our open architecture approach allows
clients to benefit from a wide range of solutions provided
by highly experienced and skilled asset managers.

We provide lending products, including mortgages.

Our specialised services include insurance, informal
investment services (e.g. a matchmaking platform for
clients, bringing together supply and demand for capital
and coaching), philanthropy advice, art advisory and world
citizen services.

Private Banking's products and services are offered through
various channels. In addition to the branch network, clients
in the Netherlands have access to the dedicated Private
Banking Advice & Service Team with extended opening
hours as well as a 24-hour call centre for basic banking
needs. We offer a full range of online and mobile services
in most locations and are committed to offering clients a
seamless multi-channel experience. Our online and mobile
channels are used for portfolio reporting and investment
proposals and support our investment alerts, and are
gradually being implemented across our franchise.

Private Banking currently recognises four key client
segments: private wealth management (individuals with
investable assets exceeding EUR 25 million), family
money (family wealth acquired and to be transferred over
generations), entrepreneurs (integrated services for
former and active business owners), and institutions &
charities (non-profit organisations). In the Netherlands,
ABN AMRO MeesPierson has a fifth key segment of
professionals & executives. Client segmentation enables
Private Banking to develop and deliver client-centred
solutions with distinctive propositions for each segment.

Private Banking has a network of strong local brands in
selected geographical markets, with more than 50 branches
across 10 countries at the end of 2015. This includes our
Jersey office. On 30 September 2015 we announced our
intention to integrate our Channel Islands activities into
Guernsey. In addition, we have a branch in Spain with a
small team providing local assistance to clients from other
Private Banking locations. We serve clients with dedicated
client service teams, consisting of a relationship manager
and an investment specialist, supported by dedicated
assistants and specialists in lending, mortgages, estate
planning and other specialised services.

ABN AMRQ Group Annual Report 2015
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Specialised
services

Basic
banking
services

Specialised
services

Basic banking
services

» Informal Investment » Payments » \Wealth structuring Services » Residential real estate
Services' » Savings » Estate planning, » Discretionary Portfolio  » Lombard credit?

» Private insurance » Cards including wealth transfer Management » Commercial real estate

» Philanthropy advice & » Pension planning » Distinctive investment » International mortgages
Charity advisory propositions

» Art advisory and » Execution only
brokerage » Structured Products

» World Citizen Services
» Asset management
» Insurance solutions

Products

» Equities and bonds

» Investment Funds

» Alternative Investments
» Treasury

' Informal Investment Services: matchmaking platform for our clients between supply of and demand for capital and coaching.

2 Lombard Credit: Loans fully collateralised with securities portfolios.

Business developments

Market and organisational developments

ABN AMRO believes that private banking remains an
attractive business, as wealth is expected to continue to
grow worldwide. The private banking industry is
characterised by strong competition and consolidation,
driven by the need for scale to be able to address
mounting regulatory requirements and increasing
operating costs. In addition, clients have become more
knowledgeable and demanding, and increasingly expect
transparency and simplicity. Clients have access to a wide
range of virtual communities and tools providing financial
information. We have responded to these changes in both
our strategy and organisational structure.

Client assets in Private Banking increased to

EUR 199 billion at year-end 2015. Organic growth was
supported by a focus on client acquisition and a more
effective front office. In the Netherlands, we significantly
strengthened our cooperation with Retail Banking. As a
result, we have more opportunities to optimise the use
of specific expertise in areas such as technology and
standard banking services. We have restructured our
organisation in alignment with our strategic ambitions.

On 30 September 2015 we announced our plans to
integrate our private banking activities in the Channel
Islands into our Guernsey operation. This move will enable
us to strengthen our value proposition, leverage our scale,
create synergies and simplify governance.

ABN AMROQ Group Annual Report 2015
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Private Banking has initiated a programme involving a
comprehensive risk-based review of client files in order to
ensure that client portfolios in the various Private Banking
locations meet our global standards and applicable
regulations. The programme also aims to reinforce
compliance with the bank’s anti-money laundering policies
and standards and head office oversight in accordance
with the Dutch Anti-Money Laundering and Counter-
Terrorist Financing Act and other applicable regulations.

Putting clients’ interest first

To put the interests of our clients first, and to develop
relevant value propositions, we must understand their
needs. In the Netherlands, we developed ‘best fit’
initiatives to ensure clients receive a suitable investment
proposition, and introduced harmonised risk profiles
between Retail Banking and Private Banking in 2015. We
also introduced the Financial Scan, helping us to maintain
long-term client relationships and serving as a starting
point for relevant and needs-based integrated financial
advice. In addition, a dedicated Private Banking Advice &
Service Team was installed to assist clients in their daily
banking affairs.

We make use of the digital expertise of the Retail Banking
organisation across Private Banking. The Retail Banking
platform is used for the Private Banking website and app
design in the Netherlands. Outside the Netherlands, we
are developing an ambitious digital offering consisting of

a blend of omni-channel services combined with personal
interaction. Using the expertise across the bank helps us
to develop innovative solutions and improves cost
efficiency, time-to-market and security.

Open architecture is a key aspect of our investment
service. In 2015 we introduced an innovative discretionary
portfolio management solution in the form of Single
Manager Mandate Funds. These funds are managed by
highly experienced and skilled asset managers from
renowned, external organisations. The funds are
exclusively tailored to our clients’ needs. In bringing this
innovation to our clients, we successfully combined the
expertise available within the bank in the fields of
investment management and manager selection.

Although we are investing in direct channels, we aim to
be close to our clients whenever possible. In the
Netherlands, for example, the branch network will be
expanded by five locations. Communication with clients is
supported by our connecting online and offline channels.
Philanthropy Advice and several basic banking services
were brought online, and Institutions & Charities
introduced crowdfunding for a number of clients.

Private Banking scores consistently high on client
satisfaction, and 2015 was no exception. In the
Netherlands, the Net Promoter Score for 2015 was up
by 2 percentage points compared with 2014. Clients in
our markets outside the Netherlands continue to rate us
above the benchmarks on key satisfaction metrics.

The European markets in particular have seen key
improvements on most key satisfaction metrics, with
Net Promoter Score, for example, rising 2 percentage
points from 2014 to 2015.

ABN AMRO Private Banking won a number of prestigious
industry awards in 2015. Professional Wealth Management/
The Banker gave ABN AMRO Private Banking prizes in
three categories: ‘Best Private Bank in the Netherlands’,
‘Highly Commended: Best Private Bank in Europe’ and
‘Highly Commended: Best Private Bank in Germany'.
Asiamoney named ABN AMRO Private Banking ‘#1 Most
Reputable and Financially Stable Private Bank in Asia’.
ABN AMRO MeesPierson was recognised by Euromoney
as 'Best private bank in the Netherlands' for the 13™
consecutive year, while MT Finance 2015 awarded

ABN AMRO MeesPierson a prize for ‘Best wealth
management & private banking’ in the Netherlands. This
industry recognition underlines the success of our efforts
to put our clients’ interests first.

ABN AMRQ Group Annual Report 2015
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Our people

As part of our ambition to be a top class employer,we
invest in our people to help them realise their full
potential. Private Banking is dedicated to leadership and
culture, while focusing on attracting best-in-class
employees, developing inspiring leadership and promoting
cross-border teamwork. These efforts are supported by a
dedicated leadership programme. ABN AMRO measures
the engagement of its employees by means of its yearly
internal Employee Engagement Survey. Private Banking
scored 77% in 2015, meaning 77 % of Private Banking
staff feel engaged with the bank.

We launched a training programme in 2015 for all private
banking employees in the Netherlands to help them live
up to our promise that ‘every interaction counts’. The
programme will also address the opportunities that arise
from changes in the private banking environment and the
impact of changes in client behaviour on the behaviour
and expertise required of our employees.

Following the success of the ABN AMRO INSEAD Private
Banking Certification Programme for relationship
managers in 2010 to 2013, this programme was extended
to investment professionals. Under this global programme,
investment professionals are given the opportunity to
deepen their understanding of risk and return in the
current dynamic investment landscape, develop new asset
allocation behaviour, reflect on broader macroeconomic
trends and financial markets, and explore the ABN AMRO
investment process and service models.

More than 470 investment professionals will be invited to
participate in this programme between 2015 and 2017.
The first sessions were held in 2015. Alumni had the
opportunity to continue their education by attending four
webinars in 2015, held by INSEAD professors, on current
and relevant topics.

Sustainable banking

ABN AMRO seeks to offer products and services that
have a positive, sustainable impact on society. We help
mobilise capital for sustainable businesses, while
facilitating financing of and investment in socially
responsible companies. \We believe that companies that
take responsible and sustainable decisions are the

successful companies of the future. Facilitating such
investments is one way we integrate sustainable banking
into our core business.

Thorough ESG screening is part of our core investment
process. As a result, none of the EUR 148.8 billion of
securities we manage in Retail and Private Banking are
invested in companies that are on our Controversial
Weapons List. Furthermore, all securities are equipped
with a ‘sustainability indicator’ which gives clients insight
into how specific companies perform on sustainable
banking and corporate responsibility. This indicator is
comprised of independent data from Sustainalytics, a
responsible investment firm specialised in ESG research
and analysis. We added information on controversies and
company policies to this sustainable banking indicator.

Total sustainable assets under administration at yearend
2015 amounted to EUR 6.4 billion. These assets include
our sustainable discretionary mandates and qualified
sustainable investment products, such as funds and
structured products. These are all highly sustainable
investments. We saw a significant increase and growing
client interest in these assets in 2015.

Total sustainable assets under administration
(in EUR millions)

6,500 6430 177
- 5,399 205 983
3,900
2,600

1,300

2014

2015

I Sustainable investments under management
Sustainable investments
Il Sustainable savings

In 2015 ABN AMRO lowered the threshold for its
Sustainable Fund Mandate, making it available to retail
clients and consequently allowing a larger group of clients
to invest in sustainable assets.

ABN AMROQ Group Annual Report 2015
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ESG criteria in investments

We are convinced that doing business with companies
and other professional parties requires a responsible
approach. We put our principles into practice in our
investment services, by applying environmental, social
and governance (ESG) criteria when assessing potential
investment opportunities for our clients. This allows
clients to integrate ESG considerations into their
investment decisions.

Our ESG criteria are based on independent research and
on our own interpretation of policies. These policies
comply with international agreements such as the UN
Global Compact and the UN Principles for Responsible
Investment. We also take into account the OECD
Guidelines for Multinational Enterprises, the UN Guiding
Principles on Business and Human Rights and the
standards of the International Labour Organisation.

Our ESG policy framework is constantly evolving, as we
develop new policies or adjust existing ones as necessary.

In 2015 we developed sustainable investment principles
which incorporate the above elements and give guidance
to staff on sustainable and responsible investing.

ABN AMRO engages with companies in its investment
universe that have severely breached the UN Global
Compact. Rather than excluding these companies, we
work with Robeco SAM, an investment specialist focused
on sustainable investing, to engage them in a dialogue

in order to bring about improvement. If this proves
unsuccessful, ABN AMRO can put the company on the
Soft Exclusion List. ABN AMRO engaged with a total of
twelve companies regarding environmental and social
issues in 2015.

ABN AMRO continued to promote social entrepreneurship
in the Netherlands in 2015 through its social impact fund
by making new investments and launching a new social
impact bond. Our collaboration with Social Enterprise NL
was extended for another three years.\We also make a
positive impact through our Philanthropy Advice Solutions,
a service that is rated very highly in the countries where it
is offered.

Strategic ambitions

Private Banking seeks to achieve disciplined growth in

a number of selected markets where it already has a
sustainable presence. Our ambition is to be a modern
private bank that is internationally present and locally
involved; a private bank that understands clients’ needs,
now and in the future, while providing agile service and
financial solutions.

The strategic ambitions of Private Banking are in line with
ABN AMROQO's strategic priorities: enhance client centricity,
invest in our future, strongly commit to a moderate risk
profile, pursue selective international growth and improve
profitability.

Enhance client centricity

Private Banking focuses on understanding clients’ needs
and developing relevant value propositions for specific
client segments in order to ensure client engagement

and to attract new clients. We are moving towards a
consistent and distinctive segmentation of all our markets.
For example, we want to attract entrepreneurs and ‘next
generation’ clients by offering these segments innovative
services. Lean programmes in customer excellence and
continuous improvement are helping us to increase the
available commercial time of front-office staff. In addition,
we intend to continue developing cross-border connectivity
to leverage the network of our international markets and
offer clients solutions that best match their needs. In 2016
we will prepare for implementation of the MiFID Il directive.
We also intend to lower the Private Banking threshold in
the Netherlands to EUR 500,000 in the course of 2016 to
open up our service offering to a broader group of clients.
These clients will receive a service offering more tailored
to their specific needs.

Invest in our future

Private Banking is developing innovative solutions that
deliver a seamless multi-channel client experience and
extend our sustainable product offering. We intend to build
on our leading position in the Netherlands, ensuring
smooth implementation of new technology. Beyond the
Netherlands, we have mapped out a multi-channel
strategy to continue improving our digital capabilities
consistently across our markets and will start executing
this strategy in 2016.

ABN AMRQ Group Annual Report 2015
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Private LiveXpert

1 6 years lower

average age of our Private LifeXpert clients
compared to other Private Banking clients

Strongly commit to a moderate risk profile
Private Banking delivers consistent execution and focuses
on prudent risk management for its clients and the bank,
while providing distinctive products, services and advice.
Long-term volatility in the cost of risk is expected to be
low due to strict risk acceptance and monitoring criteria
and rationalisation of our product offering in alignment
with the bank’s moderate risk profile. We are in the
process of implementing similar investment propositions
across our national and international networks by applying
uniform risk profiles to clients, while tailoring advice to
individual client portfolios.

At ABN AMRO MeesPierson, we offer our clients
comprehensive service, from daily banking and
investment advice to advice on complex wealth
issues. Personal contact is an essential aspect of our
service. At the same time, thanks to social media,
we are communicating more quickly and frequently.
Private LiveXpert responds to this development:
100% private banking using the latest means of
communication. We use state-of-the-art digital
innovations to offer services such as video calls for
advisory consultations with a private banker and a
chat app for fast one-on-one communication over the
secure Private LiveXpert app.

We surprise our clients with smart data, alerts and
short videos and involve them in the development

of Private LiveXpert. ABN AMRQ's Private LiveXpert
is a new service for existing clients that also reaches
a group of new clients who are looking for a bank that
meets the needs of clients who appreciate frequent
and brief contact, fitting in with their lifestyle.

Pursue selective international growth

Private Banking's international ambition is twofold: to
generate disciplined organic growth in line with expected
annual wealth growth as estimated in industry reports,
and to selectively pursue acquisitions in its existing

core markets.

Improve profitability

Private Banking drives sustainable performance and scale
by deepening and broadening client relationships in a
cost-effective manner. We actively control costs and
manage channels efficiently, and continuously optimise
risk and reward parameters for our products and services.

ABN AMROQ Group Annual Report 2015
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Corporate
Banking

Corporate Banking is an established business partner of the Dutch corporate sector.
Our clients are corporates in all sectors of the Dutch economy with annual turnover
exceeding EUR 1 million. Internationally, we serve our domestic client base through
local Dutch Desks in selective markets and through cooperation with partner banks.

. . With a focus on three specialities ECT Clients,
Number of corporate clients Clearing and asset based financing

Annual turnover

In the key financial and logistical hubs
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Enhance client centricity

Client satisfaction Client satisfaction Change in Net Promoter
' Business Banking Clients'?3  Corporate Clients'?? Score Corporate Banking*°®

68% 70% 92% 93% -2

2015 2014 2015 2014 2015

Invest in our future

Employee engagement’ Loans in scope of ESE assessment?
15% 4% 19% 40%
2015 2014 2015 2014

Strongly committed to a moderate risk profile

lA‘ Underlying cost of risk (bps)
] 46 86

2015 2014

Pursue selective international growth
Operating income from international activities

25, 227,

2015 2014

Improve profitability

Net profit (in millions) Cost/income ratio
m 596 298 62.2% 61.1%

' 9% clients rating >7 (scale 1 to 10). * Percentage point change compared with 2014. 8 Source: TNS NIPO/Deep Insight/Greenwhich

2 Source: TNS NIPO. 5 NPS for Corporate Banking is composed of the 7 Source: Towers Watson.

% In 2016 the client satisfaction surveys of former NPS results of former Business Banking Clients, 8 Global Sustainability Risk Index (GSRI) is used to assess
Business Banking Clients and former Corporate Clients former Corporate Clients, Public Sector Clients, credit applications on environmental, social and ethical
will be aligned with the current set-up of Commercial Large Corporates and ECT Clients weighted (ESE) aspects.

Clients. by actual operating income. The set-up of the

NPS surveys differs among the business lines.

ABN AMRO Group Annual Report 2015
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/ Corporate Banking

Business description
Corporate Banking is organised into three business lines:
Commercial Clients, International Clients and Capital

Markets Solutions. Each business line offers a tailored
business proposition to clients and is supported by a
central department, Products & Business Development.

Corporate Banking

Products & Business Development

Commercial Clients

» Corporates (EUR 1-250m)

» Real Estate & Public Sector Clients
» ABN AMRO Commercial Finance
» ABN AMRO Lease

» ECT Clients

Commercial Clients serves Dutch clients that have annual
turnover between EUR 1 million and EUR 250 million, as
well as clients in the Dutch real estate and public sectors.
In addition, Commercial Clients offers asset-based
financing to corporates in the Netherlands, Belgium
(cross-border), France, Germany and the United Kingdom
through its subsidiaries ABN AMRO Lease and ABN AMRO
Commercial Finance. International Clients offers integrated
financial and strategic advice and solutions to Netherlands-
based Large Corporate clients that have annual turnover of
at least EUR 250 million. International Clients also serves
clients of ECT Clients, Financial Institutions and Diamond &
Jewellery Clients internationally. Capital Markets Solutions

» Financial Institutions

International Clients Capital Markets Solutions

» Large Corporates (>EUR 250m)

» Sales & Trading
» ABN AMRO Clearing Bank

» Diamond & Jewellery Clients

consists of Sales & Trading and ABN AMRO Clearing. Sales
& Trading offers capital markets products that play an
essential role for Corporate Banking clients and partners
within the bank (such as the Asset & Liability Management
and Treasury departments and Private Banking). In this way,
Sales & Trading aims to contribute to client relationships.
ABN AMRO Clearing intermediates in the international
capital markets with a client base of investors, corporates
and liquidity providers.

Corporate Banking offers its clients a broad range of

standard and tailo-made products and services (see
below) based on client needs and annual turnover.

ABN AMRQ Group Annual Report 2015
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/ Corporate Banking

Product offering Corporate Banking

B
[tnessFepor 7 Bvshesorwtow Gty M
_ Productaffering CorporateBanking____________

Capital
Commercial Clients International Clients Market
Solutions
Real
Estate Commercial Diamond
& Public Finance/ &
Sector Lease Large ECT Financial Jewellery Clearing
Product Corporates Clients Clients Corporates Clients Institutions Clients Clients
Asset-based solutions ° ) ° ) ) ° o'
Capital markets products ° ° °
Cash and liquidity management ° ° ° ° ° °
Clearing ) ) ° °
Commercial lending ° ° ° ° ° °
Debt solutions ° ° ° ° ° °
Equity participations ° ) °
Financing products [ [ ) )
Investment products ° ° °
M&A/ECM ° ) ) ) ° °
Risk management products ° [ [ [ ) )
Trade finance ° ° ° ° ° °

' No Lease and Commercial Finance.

The Commercial Clients and International Clients business
lines combine client centricity with a sector-oriented
organisation. The Corporate Banking organisation has been
tailored to serve its clients in 15 different industry sectors
(see table below). We offer clients tailored service based
on their needs, annual turnover and earnings potential,
enhancing the quality of advice. Clients have been
assigned a relationship manager or a client service team
consisting of a relationship banker and product and sector
specialists. These relationship managers and client service
teams have in-depth knowledge of their clients’ activities
and industries because most of their portfolios contain
clients in a limited number of sectors. The sector expertise

of relationship managers is supported by ABN AMRO's
knowledge centres, Sector Advisory and Economic
Research. In addition, cross-business line teams for all
15 industry sectors have been established to ensure
knowledge-sharing. Moreover, our sector orientation has
been adopted by our Risk Management and Financial
Restructuring & Recovery departments. We believe that
clients benefit from an in-depth understanding of their
needs, activities and sectors. Our dedicated sector
oriented organisation helps limit impairments as it
increases in-depth client and sector knowledge and

the understanding of sector-specific risks.

Sector-oriented organisation Corporate Banking

Commercial Clients

International Clients
Sector Advisory

Economic Research

Agriculture
Construction

Risk Management

Business Services

Financial Restructuring & Recovery

Financial Institutions

Government & Education
Healthcare
Manufacturing
Real Estate
Technology, Media & Telecom
Transportation & Logistics
Utilities

ABN AMROQ Group Annual Report 2015
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We are convinced that doing business with companies
and other professional parties requires a responsible
approach. We put our principles into practice in our
corporate lending activities, by applying environmental,
social and ethical (ESE) standards to clients who operate
in industries that are exposed to sustainability risks.
These standards are integrated into the assessment
process for our corporate lending activities. In this way,
we systematically identify potential sustainability risks and
assess whether they can be adequately managed by our
clients. Our ESE standards reflect the risk profile of
specific industries: if an industry has a high risk profile,
we intensify our due diligence efforts and require our
clients to put in place thorough sustainable risk
management procedures.

Our ESE criteria are based on international treaties and
voluntary agreements, such as the UN Global Compact,
the OECD Guidelines for Multinational Enterprises, the UN
Guiding Principles on Business and Human Rights and the
standards of the International Labour Organisation.

In the Netherlands Corporate Banking serves Dutch-based
clients with annual turnover between EUR 1 million and
EUR 250 million through its five regional units, including
22 regional sub-units. Netherlands-based clients with
annual turnover exceeding EUR 250 million are served by
our Amsterdam office. In addition, Corporate Banking
serves commercial real estate clients (Amsterdam) and
public sector clients (Utrecht) through its two central units.
All clients have access to a dedicated and professional
support unit for their day-to-day banking affairs.

Corporate Banking has a selective international network
that is consistent with its clients’ financial needs abroad
and with the three specialities in which Corporate Banking
has a long track record. Domestic clients that are
internationally active are served by local Dutch Desks

in selective markets (i.e. Belgium, France, Germany,

the United Kingdom, Hong Kong, Singapore and the
United States). To extend the Group’s international cash
management offering to countries where it has no or
limited presence, Corporate Banking cooperates with
partner banks to serve its clients. Furthermore, Corporate
Banking's international presence is aligned with the focus
on its three international specialities. Clients of ECT

Clients are served from major logistical and financial hubs,
i.e. Amsterdam, Rotterdam, Athens, Moscow, Oslo,
Dallas, New York, Sao Paulo, Dubai, Hong Kong, Shanghai
and Singapore. ABN AMRO Clearing offers global market
access and clearing services in more than 150 liquidity
centres worldwide. In asset-based financing, ABN AMRO
Commercial Finance and ABN AMRO Lease offer asset-
based solutions in Belgium (cross-border), Germany, the
United Kingdom and France (Commercial Finance only).

Sales & Trading (part of Capital Markets Solutions) is
instrumental in our efforts to strengthen the relationship
with our clients as their principal bank. This business line
offers capital markets products and services to, in
particular, Corporate Banking clients (see also the product
offering table). We have a sales and trading presence in
the Netherlands and the United States, and sales desks
(no trading services) in France, Germany, Norway, the
United Kingdom and Singapore.

Business developments

Putting clients’ interest first

To meet our clients’ changing needs, we have further
enhanced our focus on putting our clients’ interest first
throughout the Corporate Banking organisation. We
believe that enhancing client centricity will lead to
long-lasting relationships and make clients promoters of
Corporate Banking.

Further embedding the sector orientation

By focusing on our sector orientation, we want to add
more value and further improve our position as a strategic
partner for our clients. We took further steps in 2015 to
implement the sector approach across Corporate Banking.
At the end of 2015, we started reorganising the portfolios
of Commercial Clients relationship managers. Eighty-five
per cent of the portfolios managed by a relationship
manager will consist of clients in only one sector.

Our sector orientation is also visible in the way we
address sustainability topics that are material to our
business activities. In 2015 the following sectors mapped
out a business plan for integrating sustainable banking
into their activities by means of KPIs: ECT Clients, Real
Estate Clients and the Transportation & Logistics sector.

ABN AMRQ Group Annual Report 2015
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Products & channels

We continued to enhance client centricity in 2015 by
introducing several new products. For example, in
transaction banking we launched a new selection of
corporate saving accounts, foreign ABN AMRO accounts
(Payments Eigen Netwerk) and e-Mandates. The latter
solution supports the legally valid collection of electronic
mandates. ABN AMRO also set up a joint venture in order
to develop a merchant services proposition. This
proposition is based on omni-channel service, offering
clients a wide range of physical and electronic payment
methods. The target date for launching this service is
the first quarter of 2016.

Furthermore, ABN AMRO participated in the launch of a
new government guarantee for the shipbuilding industry
(Garantie Scheepsnieuwbouwfinanciering) and the set-up
of a new club deal structure with Robeco (Bedrijfsleningen
Fonds). Our Targeted Long Term Refinancing Operations
(TLTRO) programme, which passes on the advantage of
favourable ECB funding directly to our clients, was
extended to run for the full year. Corporate Banking
launched the Online Credit Indication (OKI), enabling
clients to apply for a loan through online channels using
Standard Business Reporting. Towards the end of 2015,
we signed a first covenant with a selected and screened
alternative finance provider, helping our clients on their
way when additional (risk-bearing) funding is required.

ABN AMRO seeks to offer clients products and services
that have a positive, sustainable impact on society. We
help mobilise capital for sustainable businesses, while
facilitating financing of, and investment in, responsible
companies and projects. This is one way we integrate
sustainable banking into our core business. In September
2015, ABN AMRO announced that it had become a
Climate Bonds Partner and that it is pursuing growth on
the green property bond market. ABN AMRO is taking a
leading role to further develop the green bond market for
its clients. We have been a member of the Green Bond
Principles since its founding year and are a founding
member of the GRESB Green Bond working group. In
June 2015, ABN AMRO issued the largest Certified
Climate Bond to date — worth a total of EUR 500 million
— the proceeds of which are earmarked for loans to fund

low-carbon residential mortgages, commercial real estate
and solar panels on existing residential real estate. In
addition to these various initiatives, ABN AMRO ECT
Clients is involved in many roundtables and committees
(including the Roundtable on Sustainable Palm Oil,
Sustainable Shipping Initiative and the Equator Principles).

One of Corporate Banking's focus initiatives in 2015 was
to design a digital strategy for the coming years. We see
increasing client demand for digital and self-service
banking. One of the ways we are developing our digital
offering is by working together with innovative fintech
companies. To emphasise our commitment to these
partners, ABN AMRO launched a Digital Impact Fund and
invested EUR 10 million in the fund. The goal of this fund
is to invest in start-ups specialising in the digitisation of
financial products and services and to support ABN AMRO
in further enhancing our digital client proposition.

Client recognition

The awards we won in 2015 are a recognition of our
efforts to put clients’ interests first. ABN AMRO regained
its position as best equity bank in the Benelux region
(Euromoney). Moreover, our number one position in the
annual Thomson Reuters Extel Awards is a clear reflection
of how much our services as an equity broker are valued
by our own clients. Also, in October 2015 MT Finance
Magazine ranked ABN AMRO Corporate Banking number
1in 5 categories: Corporate Asset Management, Cash
Management — Payments, Credit Management, Factoring
and Collections, Corporate Finance and Risk Management.
Examples of awards won by ECT Clients are Best
Commodity Trade Finance Bank in Asia-Pacific and the
Netherlands and number 2 Global Commodity Bank.

We measure our client satisfaction and the Net Promoter
Score per client segment. According to a survey by TNS
NIPO, client satisfaction showed positive results, with
68% of the former Business Banking Clients and 92% of
the former Corporate Clients giving scores of 7 or higher.’
In the Dutch large corporates segment ABN AMRO is joint
Quality Leader for Large Corporate Banking and the
number 1 for Large Corporate Cash Management as
measured by the Greenwich 2015 survey. The change in

' In 2016 the client satisfaction surveys of former Business Banking Clients and former Corporate Clients will be aligned with the current set-up of Commercial Clients.
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the aggregated Net Promoter Score for Corporate
Banking' was -2 percentage points, compared to the
score for 2014.

Review of interest rate derivatives files

Since 2014, there has been a public debate in the
Netherlands on a bank’s duty of care towards SMEs with
respect to interest rate derivatives. ABN AMRO has
entered into interest rate derivatives with approximately
4,500 SME clients in combination with floating interest
rate loans. These SME clients entered into an interest rate
derivative with the purpose of fixing their interest rate risk
on their floating rate loans. A combination of a floating
interest rate loan together with an interest rate swap was
less expensive for the clients than the alternative of a loan
with a fixed interest rate. As a result of the decline in
interest rates, the interest rate swaps have a negative
mark-to-market value. There are no negative
consequences for clients as long as the loan is not repaid,
in whole or in part, prior to its maturity date. Some SME
clients needed or wanted to repay their floating interest
rate loans prior to their maturity date. As a consequence,
the interest rate swap needed to be unwound in order to
assure that no overhedge was created. As a result of the
declining floating interest rates, the interest rate
derivatives had a negative mark-to-market value. In line
with standard market practice, the SME clients had to pay
the bank the negative mark-to-market value of the interest
rate swap. The negative mark-to-market value may be
compared to the penalty interest on a fixed rate loan. The
bank received several complaints and some clients and/or
interest groups instigated legal proceedings about the
bank's alleged violation of its duty of care, for instance
that the bank did not properly inform them of the risks
associated with interest rate swaps. In some of these
cases, the client’s claim was denied. In some other cases,
the bank paid compensation to the client. For litigation in
relation to SME derivatives, the bank does not recognise
provisions for claims that do not meet the recognition and/
or measurement criteria. There can be no assurance that
additional proceedings will not be brought or that the
amount demanded in claims brought to date will not rise.
Current proceedings are pending and their outcome is
uncertain. The uncertainties are likely to continue for some

time. In conclusion, claims in relation to the alleged breach
of the duty of care remain contingent.

At the request of the AFM, a dedicated project team
within the bank, with the assistance of external specialists
and in regular consultation with the AFM, has been
reviewing our SME client files containing interest rate
derivatives. The objective of this review is to determine
whether the bank acted in accordance with the laws and
regulations applicable at that time and, if necessary, to
offer the relevant clients a solution. Based on the outcome
of this review, ABN AMRO recognised a provision at
year-end, details of which are included in to the Consolidated
Annual Financial Statements note 28, Provisions.

In December 2015 the AFM concluded that some aspects
of the reviews banks were conducting would need to be
amended. The AFM installed a taskforce with the objective
to arrive at a uniform solution for all clients and banks. On
March 1 2016, the AFM published a press release and a
letter addressed to the Dutch Minister of Finance advising
him to appoint a panel of independent experts. These
experts, in cooperation with the banks involved, will try to
determine a uniform recovery framework which will serve
as a benchmark with which banks will need to re-perform
all client file reviews. This may lead to revised
compensation solutions for clients. The uniform recovery
framework is expected to be finalised by mid-2016.

ABN AMRO will consult with the panel of independent
experts to determine how these changes will affect

ABN AMRO's review process. As a result, the future
review process may change and parameters for future
compensation levels may increase. This may impact the
scope of the contracts that require compensation as well
as the level of compensation per contract. As thisis a
possible liability dependent on a future event, there is no
provision for this possible outflow of resources and it is
therefore considered a contingency. More details are
provided in the Consolidated Annual Financial Statements,
note 33 Commitments and contingent liabilities.

Reliable and Responsible Banking

In 2015 the Reliable and Responsible Banking programme
began at Corporate Banking, alongside the programmes at
Retail and Private Banking and Private Banking International.

' Source: NPS for Corporate Banking is composed of the NPS results of former Business Banking Clients, former Corporate Clients, Public Sector Clients, Large Corporates and ECT Clients
weighted by actual operating income. The set-up of the NPS surveys differs amongst the business lines.
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The programme aims to ensure that consistent client
acceptance standards are applied across segments,

to upgrade relevant client acceptance and anti-money
laundering policies, to raise awareness among staff,

and to improve the quality of documentation in client

due diligence files and the associated risk assessment.
Regulators are tightening up the requirements for clear and
accessible documentation of data. Moreover, documented
and accessible client information is crucial in order to
deliver relevant and suitable advice through all channels.

Regulatory changes

The current banking landscape is affected by ongoing
regulatory changes. The evolving regulatory and supervisory
landscape in the European Union is challenging for banks as
initiatives to further integrate European financial markets
will be implemented in the coming years (such as MiFID I,
Basel IV, CDR and PSD Il). We started various initiatives in
2015 to ensure we comply with all legislation and to assess
the impact on our business and opportunities.

For example, in 2015 we developed a strategy to address the
revised European payment services directive (PSD Il). This
directive will introduce additional requirements with respect
to payment services in the European Economic Area. Banks
will be obliged to allow access to their customers’ accounts
to third-party payment services providers offering payment
initiation services or account information services. The bank
supports the greater transparency intentions of PSD |I.
Towards the implementation of the PSD Il Directive, there
are a number of client privacy considerations that need
more clarification and guidance.

Strict credit risk management

ABN AMRO works according to the three lines of defence
risk management model. As the first line of defence,
Corporate Banking is primarily responsible for the risk
that it takes, the results, execution, compliance and
effectiveness of risk control. Corporate Banking has

a strong focus on risk management to help it maintain

a moderate risk profile in line with the bank’s risk
appetite. Risk Management and Corporate Banking have
made various changes to strengthen the bank's credit
policy in recent years, such as tightening acceptance
criteria for real estate finance, lower loan-to-values,
stricter borrowing base criteria and the rejection of credit
applications for new clients below certain internal ratings.

Commercial Clients conducted a successful pilot of the
DNA project (Detect ‘N Act) in 2015. The project aims to
enhance credit management and transform credit control
from time-based to risk-based. DNA enables us to
increase monitoring of early warning signals, to improve
and standardise the client assessment procedure and to
reduce risks by undertaking action in a systematic way.
As a result, we can address financial issues in a timely
manner and find relevant solutions together with our
clients. Following the successful pilot, we have decided
to further implement DNA within Commercial Clients.

As the Dutch economy is recovering, impairments in the
Netherlands are decreasing. ECT Clients operates in
cyclical sectors. This cyclicality is carefully considered in
relation to lending policies, financing structures, advance
rates and risk management. As market circumstances are
challenging for some of the clients in the ECT sectors,
close monitoring of the impact of these developments is
required. The bank periodically performs sensitivity analyses
and stress testing exercises to gain insight into the credit
performance under price scenarios, economic scenarios
and risk measures. Developments in commodity prices,
and specifically in oil and gas, are under continued close
risk management attention and stringent credit monitoring.

ABN AMRO has a published energy policy with very strict
criteria for financing coal-fired power plants. ABN AMRO
has not provided any new direct lending to coal-fired
power plants since 2007. Credit policies are updated on

a regular basis and/or in response to changing
circumstances. In addition, our ESE policy framework is
constantly evolving. We develop new policies or adjust
existing ones based, among other things, on feedback and
input from stakeholders, if any gaps become evident or if
new developments take place. To accommodate
improvements in our ESE standards, we hosted a
stakeholder meeting in 2015 where we discussed our ESE
criteria with key stakeholders. Employees are trained to
apply ESE criteria by means of the Learn2Sustain game.

In addition to the rollout of the Sustainability Management
Operating System (SMOS) for International Clients in
2014, we introduced the Global Sustainability Risk

Index (GSRI) for Commercial Clients in October

2015. The tool helps us determine the sustainability risk
involved in lending to specific clients. When we receive

ABN AMROQ Group Annual Report 2015
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a credit application, we perform a risk assessment
consisting of a total of ten to fifteen questions, based on
the company’s AGIC code and the country where the
company is established. These questions always vary
according to country and sector and are based on the
ABN AMRO sustainability policies and interviews with
clients and sustainability and sector experts. The
sustainability questions focus on four aspects: compliance,
commitment, capacity and the client's track record (CCCT).

As part of its sustainable banking ambition, Clearing
introduced a sustainability screening questionnaire in the
summer of 2015. The questionnaire is part of the client due
diligence and onboarding procedure and covers social
themes. The client’s answers give Clearing a comprehensive
picture of the client’s potential sustainability risks. All
potential clients are screened, and existing clients are
screened either annually or once every three years.

International developments

ABN AMRO aims to grow its international business to
20-25% of operating income by 2017 In 2015, 25% of
Corporate Banking's operating income was generated
internationally. Several Corporate Banking initiatives
contributed to the bank-wide international growth
ambition in 2015.

ABN AMRO has been present in Shanghai with a
representative office since April 2012. In January 2016
ABN AMRO received all necessary approvals from the
regulators to open a branch office for its ECT Clients
business.

Financial Institutions aims to build on the commercial
successes and track record in the Dutch insurance sector
and has therefore established local relationship
management units in the major Western European
financial centres of London, Frankfurt and Paris. These
relationship bankers will focus on local insurance
companies and asset managers.

In 2015, we sold our diamond and jewellery activities in
India to Indusind Bank Limited. These activities were
conducted under cohabitation with Royal Bank of Scotland
in India. ABN AMRO and Indusind Bank agreed to enter
into a partner banking agreement to continue their
cooperation in diamond and jewellery activities in India.

Clearing benefited from the volatile market circumstances
in 2015 and further expanded its business offering by
going live on the Brazil equity market.

ABN AMRO Lease further developed the branches in the
United Kingdom and Germany that were opened in 2014.
The company has been successful in recruiting local staff
with in-depth industry expertise and a relevant network in
the local leasing markets. Double-digit growth was
achieved in both countries.

In 2015, ABN AMRO Commercial Finance improved its
asset-based cross-border financing solutions for
international clients with subsidiaries in Europe. This
resulted in a number of interesting asset-based structured
deals with international clients.

Strategic ambitions

Our overall ambition is to be the strategic business partner
to the Dutch corporate sector, guided by our strong
domestic and focused international strategy. Our strategy
is aligned with the five strategic priorities of ABN AMRO:
(1) enhance client centricity, (2) invest in our future, (3)
strongly commit to a moderate risk profile, (4) pursue
selective international growth and (5) improve profitability.

Enhance client centricity

To enhance client centricity, we aim to further strengthen
our sector-based organisation and to increase our in-depth
sector knowledge across the entire Corporate Banking
organisation. This allows us to be a distinctive strategic
partner for our clients and deliver first-rate service by
understanding the client’s business and performance.

By improving our service offering to clients and focusing
on client centricity, we aim to realise our ambition to
make every client a promoter of Corporate Banking.

Invest in our future

We intend to invest in our future by pursuing
standardisation, straight-through processing and flawless
execution of business processes, in part by investing in
our IT infrastructure and by enhancing our service offering
through new partnerships. We also aim to further embed
sustainable banking in our daily operations and to further
invest in passionate professionals by enhancing the

ABN AMRQ Group Annual Report 2015
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Digital Impact Fund

Engagement ratio on average during
our campaign, compared with other times

EUR 1 0 million

Investments range between

eur 0.25-1.5 mitlion

empowerment, knowledge, skills, development and
working environment of our employees.

Strongly commit to a moderate risk profile

We are strongly committed to maintaining a moderate risk
profile, in line with the bank’s risk appetite. To this end,
Corporate Banking has a strict credit policy and executes
this policy in a highly disciplined manner. To further
strengthen our moderate risk profile, we continue to focus
on asset-based financing, a sustainable loan-to-deposit
ratio and risk-return capital allocation.

Pursue selective international growth

We pursue controlled and capability-led international
growth in serving clients of ECT Clients from the major
logistical and financial hubs and asset-based financing
(through ABN AMRO Lease and ABN AMRO Commercial
Finance) in Western Europe. We explore other
opportunities for moderate international growth while
focusing on building on our existing product expertise and
specific sector knowledge.

More and more innovative start-ups are developing
digital financial products and services that could
benefit our retail and corporate clients. ABN AMRO
is eager to work with promising fintechs and is
investing EUR 10 million in these start-ups through
the Digital Impact Fund.

Our collaboration with fintech start-ups means our
clients benefit from smart innovations to our service,
helping us to improve, among other things, our
mobile apps and client portals. \We are investing
more than just growth capital; we also make our
network, expertise and systems available to leverage
the new and innovative services from the start-ups.

As critical mass has been reached for ECT Clients, future
growth is expected to be more gradual, with a continued
focus on disciplined return on equity and a moderate risk
profile. We also intend to broaden existing client
relationships based on fee income and cross-sell.

Improve profitability

We aim to improve profitability by maintaining our focus
on revenue growth, increasing cost efficiencies and
pursuing stringent risk-reward steering. As part of our
efforts to improve profitability, we actively applied - and
will continue to apply —- repricing. We will continue our
efforts to increase our cost efficiency and to improve
operational efficiency. Corporate Banking also pursues
stringent risk-reward management, focusing on effective
allocation of capital within the business lines to improve
return on equity and to offer a profitable overall

client proposition.

ABN AMROQ Group Annual Report 2015
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Group Functions supports and controls all group-wide business activities. Its main focus areas include
realisation of the Group’s long-term strategy by means of management control, compliance with regulations,
and second and third line responsibilities.
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Overview 3
Group Functions is organised into four main departments, each of Group Functions. Group Audit reports to the Chairman of the @
which is headed by a member of the Managing Board: Finance, Managing Board, and the head of Group Audit has direct access éu
Risk Management & Strategy (RM&S), People, Regulations & to the Chairman of the Audit Committee. The majority of Group =1
Identity (PR&l) and Technology, Operations & Property Services Functions’ costs are allocated to the business segments.

(TOPS). Group Audit and the Corporate Office are also part of
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Technology, Operations & Property Services
(TOPS)

TOPS supports the Group by providing services in the
areas of IT (software and hardware), operations, facility
management, information security, procurement, and
programme or project management in the Netherlands
and internationally. TOPS consists of the following main
departments: Business Services, TOPS IT and Chief
Architecture & Data Management (CADM). Three Chief
Operating Officer departments (COO Departments)
coordinate matters between TOPS and Retail Banking,
Private Banking, Corporate Banking and Group Functions.

TOPS IT ensures the daily operation of IT systems used by
clients and employees, designs and develops IT solutions
and maintains the service quality of systems and
infrastructure. The Group has a widely centralised and
integrated IT infrastructure and application landscape with
two central data centres, optimising synergies and
cross-business line use by customers.

Business Services is the overarching Group-wide
department consisting of Operations, International
Business Services (IBS), Property Services and
Procurement. Business Services also oversees the
activities of Stater, an independent mortgage service
provider in the Netherlands that is owned by the Group
and provides back-office and mid-office administrative and
transaction processing services. Operations is responsible
for processing transactions by or with clients, mutations in
client contracts or relationships and administrative
processing of products and services. IBS provides all
Business Services-related services to offices abroad.
Property Services (also known as Facility Management)
provides housing, facility and logistical services.

CADM defines and safeguards the use of data models,
data and IT architecture framework and data quality within
the Group. Alignment between the business lines and
TOPS is required in order to set standards of architecture
and to adhere to the agreed standards. CADM is also
responsible for safeguarding standards in the event of
changes, including monitoring realisation of the desired
target IT architecture.

COO departments use a business process management
method to manage the entire end-to-end value chain of
service delivery to clients and business lines in areas
including payments, credits, trade finance, securities and
savings. The COO departments are responsible for
end-to-end daily operations and management of changes
to these chains, coordinating IT demand and their
respective IT portfolio management, and ensuring
successful delivery of strategic and tactical projects and
their budgets.

TOPS 2020 IT Programme

The Group expects technological advancements to lead
to significant changes in client expectations in the near
future. We believe that personal financial management
tools will become a crucial basic functionality for clients
as they adopt a more digital lifestyle. \We therefore expect
that clients will increasingly switch to online banking
channels. The success of the introduction of the mobile
banking app in the Netherlands in 2011 confirms this rapid
adoption of web-based services by Dutch consumers.

The Group's current IT infrastructure is stable and solid,
but complex. As a result, maintenance costs are relatively
high. More importantly, a complex infrastucture reduces
our agility in responding quickly to market trends and new
innovations. The Group aims to create a more competitive
client experience in a constantly changing environment
and to deliver agile, seamless and fully web-based client
processes via the internet and mobile applications. The
Group therefore intends to continue investing in IT.

An important part of TOPS 2020 involves upgrading the
two data centres in the Netherlands with cloud technology,
enabling computing resources, such as servers, storage
and applications, to be accessed and shared as virtual
resources in a secure and scalable manner. The aim is to
create an on-premise dedicated private cloud infrastructure
for the Group based on industry standards adopted by IBM
which will (i) run in the Group's data centres and store
client and other data, and (i) offer a uniform and secured
proprietary computing architecture to provide hosted
services to the Group's business. Updating to cloud
technology is an important step in implementing a more
effective and agile IT architecture for the Group to support
new business initiatives.

ABN AMROQ Group Annual Report 2015

uonanpoI|

1oday a1ba1ens

o
=
2.
>
@
(23
(%2}
=]
)

h=
o
=

1loday 8aueuIanog) 1oday |endea g Buipun) iy

S1UBWAILIS [RIDURUIY [BNUUY

18410



/ Group Functions

IMoving to our private cloud

around

300 applications

will migrate to the cloud by the end of 2016

On-demand network access
provided by cloud computing to a

shared pool of computing resources

on a ‘pay per use’ basis

Several important steps were taken this past year in

our roadmap towards 2020. In 2015 we installed an
on-premise dedicated private cloud and migrated the first
applications to this environment. In parallel, we continued
rationalising our IT landscape by decommissioning
approximately 650 applications.

Our organisation’s environmental impact

The direct environmental impact of financial services
providers is rather limited given the nature of their activities.
ABN AMRO's direct impact on the environment consists
primarily of the bank’s energy consumption, carbon
emissions through its car fleet (lease cars) and waste
generation. In Property Services, we are concentrating our
efforts on reducing our energy consumption and waste
generation, and are using Dutch wind power by purchasing
Guarantees of Origin. In addition, we are focusing on the
circularity of the materials we use. We track energy
consumption, waste production and use of material at

our branches and offices in order to make continuous

Our on-premise, private cloud got up and running

in 2015. This environment is located in our own data
centres and can only be accessed by ABN AMRO.
This gives us total control over data and secures
the privacy of our clients, while being compliant
with the regulatory requirements set by the AFM
and the ECB.

The main benefits of working in the cloud are:

» Rapid availability of computing resources,
with self-service to be introduced in the future
High scalability of computing resources,
accommodating a varying workload
High utilisation of computing resources,
with ‘pay per use’ reducing operational costs

We will improve the cloud in 2016, for example
by lowering provisioning times and introducing
a service portal.

improvements. Having developed significant expertise

in sustainable buildings, we are actively sharing our

knowledge with our clients and suppliers.

» We obtained the first BREEAM Excellent In-Use
certificate for the Gustav Mahlerlaan office in
Amsterdam for a building of this size, acquiring
the highest total score in the Netherlands;

» Our Alkmaar branch is now fully energy-neutral;

» 100% of our electricity demand is met by wind energy,
in 2014 with wind generated in Europe and in 2015
with wind generated in the Netherlands.

ABN AMRQ Group Annual Report 2015
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Direct environmental impact’

2015 2014
Energy consumption in kWh
Total consumption 168,227,418 173,647,075
- per m2 273 273
- per FTE 10,634 11,030
Waste
Total (in tonnes) 2,869 3,217
- per FTE (in kg) 181 204

All figures are for the Netherlands only.

Finance

Finance helps keep the Group on track to achieve the
goals defined in its long-term strategy. Finance is the
primary supplier of management and reporting information
to the Group's internal and external stakeholders. It plays
an independent role in delivering management information
and challenging business decisions. Finance provides

a strong financial control environment and ensures
compliance with accounting standards and requirements
set by the regulatory authorities. Finance consists of the
following main departments: Financial Accounting,
Controlling, ALM, Treasury and Tax.

Financial Accounting is responsible for the financial
accounting, consolidation and reporting function for

the Group as a whole (i.e. operating income, operating
expenses and balance sheet recognition), ensuring
transparent and efficient delivery of financial data to
internal and external stakeholders. Financial Accounting
ensures that correct and complete financial data relating
to the Group is received, processed, recorded, analysed,
consolidated and reported in a timely manner. Financial
Accounting also provides an accurate, timely and
complete handling of incoming and outgoing invoices,
statements and company cards.

Controlling is responsible for management accounting and
management information (i.e. delivering monthly reports
and analyses to all relevant organisational levels of the
Group, including the Managing Board, Supervisory Board,
the Group's various business segments and account
managers). Controlling is also responsible for supervising
the Group-wide management control cycle, including
budgeting and forecasting, and for independently
challenging the implementation of the Group's strategy,
not only at corporate level but also within the business
segments. To this end, Controlling’s Business CFOs liaise
with all business Management Teams.

ALM is responsible for managing the Group’s balance
sheet with respect to interest rate risk, liquidity risk and
capital adequacy. In accordance with Group policy, ALM
centrally manages the interest rate risk and liquidity risk
run by the Group'’s business lines enabling them to fully
focus on their commercial tasks and credit risk
management. By applying a funds transfer pricing
methodology, the Group's business lines transfer risks to
ALM so that ALM can provide them with a stable margin
that is not affected by movements in interest rates or
liquidity spreads. ALM performs long-term capital, liquidity
and interest rate risk planning, taking into account
expected developments within the business lines and
anticipating regulatory developments. ALM also liaises
with RM&S to ensure that the Group's risk appetite is in
line with its corporate strategy and manages the balance
sheet in line with the Group’s moderate risk profile.

ABN AMROQ Group Annual Report 2015
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Treasury is responsible for executing the Group’s liquidity,
collateral, capital and interest rate risk position. Treasury is
the lender of last resort for the daily funding need of
several business lines (National & International Money
Markets Desk) and is responsible for maintaining and
executing all secured and unsecured programmes.
Treasury manages the Group's cash position and interest
risk in all currencies up to one year through its Money
Markets Desk. Treasury is also involved in structuring and
raising capital and funding for the Group through, among
other things, capital instruments, unsecured funding
transactions, securitisations, covered bonds and long-term
repo transactions. Treasury manages the Group's
investment and collateral portfolio (including the Group's
liquidity buffer) and is involved in securities financing
where securities are temporarily transferred or financed
against collateral (reverse repo, securities borrowing and
lending, sell and buy back, securities financing
transaction).

Tax is responsible for the Group’s tax declarations and
controls the Group's tax positions worldwide within the
defined risk profile and applicable tax regulations. The Tax
department plays a role in many business processes. A
specific tax control framework enables Tax to have control
over tax risks within the Group. The Group's tax control
framework is an internal control instrument focused
specifically on the business’s tax function and contains
control procedures and policies. Tax works within the
boundaries of the Group's risk profile to optimise tax rates.

Risk Management & Strategy (RM&S)

A strong, sustainable bank relies on sound risk
management. Risk management is a core and vital
competence at the heart of our bank. We have a risk
culture in which all members of staff understand risk and
act accordingly. The bank’s moderate risk profile is a
pivotal element of our corporate strategy and is reflected
in our clean and strong balance sheet.

The bank works according to the three lines of defence
risk management model. This model is generally accepted
as the best practice standard for risk management in

the financial industry and makes risk management the
responsibility of every employee of the bank. It enhances
risk awareness and promotes the bank's risk culture.

The Risk, funding & capital Management section of this
report further elaborates on this model.

Risk Management & Strategy (RM&S) secures a sound
risk/return ratio based on a moderate risk profile. The
bank-wide risk appetite determines our moderate risk
profile. All different events or risk types to which the bank
is exposed are defined and categorised in the risk
taxonomy. Risk Management identifies and manages all
of the risk types classified in the risk taxonomy. The
RM&S organisation consists of Risk Management
departments, Group Economics and Strategy & Corporate
Development. ALM/Treasury risk was further embedded
in the risk organisation to strengthen the second line of
ALM and Treasury and to ensure that ABN AMRQO's risk
appetite is in line with the bank’s corporate strategy and
capital position, taking into consideration the economic
outlook and activities of ALM and Treasury.

For our views on the economic environment, refer to
the Economic environment section of this report. For an
explanation of our strategic priorities, an explanation of
our risk governance and portfolio developments, refer
to the Risk, funding & capital Report.

People, Regulations & Identity (PR&)

The primary responsibility of PR&l is to help the Group's
businesses put clients centre stage. PR&l consists of five
departments: Human Resources, Compliance & Conduct,
Legal, Security & Intelligence Management and
Communications & Sustainability. To help the Group
pursue its ambition to invest in the future, PR&I has
formulated and implemented two main strategies
Group-wide: (i) Top Class Employer and (ii) Sustainability.

ABN AMRQ Group Annual Report 2015
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Human Resources is dedicated to implementing the Top
Class Employer strategy and is responsible for managing
and implementing human resources strategies across all
business segments. Working in partnership with the
businesses to meet their goals, Human Resources
advises and supports management on people and
organisation-related issues, such as staff operations
planning, recruitment, retention, benefits and reward
management, performance management, employee
development, and culture and leadership.

Compliance & Conduct provides independent oversight
and control on behalf of senior management and the
Managing Board of the core processes, policies and
procedures that are designed to ensure that the Group
complies with general and industry-specific laws and
regulations, both in letter and in spirit, thereby helping to
protect the Group’s reputation. Compliance & Conduct
advises and supports the organisation with the
implementation of laws and regulations. It acts as a
navigator for good conduct by promoting a culture in
which all employees feel responsible for maintaining
compliance and fosters an environment in which staff
are comfortable escalating concerns about conduct or
potential non-compliance with regulations. The function
includes a dedicated monitoring and reporting team to
support senior management and the Managing Board

in effectively identifying, managing and monitoring the
Group's compliance and conduct risks, including support
in contacts with national and international regulators.

The Group defines compliance risks as the risk of failure
to comply with laws and regulations, self-regulatory
standards, values and business principles, codes of conduct
or generally accepted market standards applicable to the
Group’s services and activities. Compliance and conduct
risks could result in legal or regulatory sanctions, material
financial losses and harm to the Group's reputation.

Legal provides exclusive, in-house and independent legal
advice and support to all business segments of the Group
(e.g. advising on specific transactions, developing and
maintaining standard documents). Legal is responsible for
proactively managing the legal risk within the Group, both
within and outside the Netherlands, and preserving the
Group's reputation.

Security & Intelligence Management aims to prevent
financial losses arising from abuse of the financial system
by the Group’s clients and/or employees and to prevent
reputational damage arising from the unethical behaviour
of clients, the Group and/or its employees. Security &
Intelligence Management assists the Group with its
social responsibility to preserve the functioning of, and
confidence in, the domestic and international financial
infrastructure.

Communications & Sustainability formulates the Group’s
overall communication and sustainability strategies and
the Group's corporate identity. The Communications &
Sustainability department strives to manage and improve
the Group's reputation, brand name and brand value
within and outside the Netherlands in a consistent manner
and to position the Group as a trustworthy and sustainable
organisation. The Communications & Sustainability
department aims to ensure that sustainable banking is
embedded in the Group's business practices. ABN AMRO
Foundation runs social projects and coordinates activities
that promote social engagement.

ABN AMROQ Group Annual Report 2015
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Compliance with national and
European rules and regulations

Compliance with rules and regulations is at the heart
of our licence to operate. Infringements could cause
significant financial and reputational damage.

ABN AMRO wishes to adhere to both the letter

and the spirit of all applicable rules and regulations,
including regulations governing financial services
and international standards applicable to financial
institutions. We have a Regulatory Committee that
maintains oversight of the changing regulatory
landscape and how the bank adapts to it.

We regularly review our policies and make
adjustments where necessary.

Results in 2015

» The Banker's Oath was implemented in 2015.
By the end of 2015, 97% of our employees in
the Netherlands had taken this oath. This oath
signifies our employees’ commitment to doing
their job with full conviction and a sense of
engagement with ABN AMRO and our acceptance
of the rules of conduct for the banking sector;
The bank's Global Personal Account Trading Policy
was updated to ensure that personal account
transactions are conducted in compliance with
applicable laws and regulations;
ABN AMRO improved its processes to help
employees easily identify and manage conflicts
of interest in a timely manner;
Compliance & Conduct developed a new
compliance educational framework to strengthen
employee awareness, knowledge and capabilities
with regard to compliance and good conduct. An
intensive training programme to promote the right
conduct and culture was rolled out internationally
in 2015.

ABN AMRQ Group Annual Report 2015
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Financial review

The following section includes a discussion and analysis of the financial condition

of ABN AMRO Group and its different segments for the years 2015 and 2014.

The information in this section is presented on the basis of underlying results.

A reconciliation from reported to underlying results is provided in the Group results

of this section. More information on the activities, clients and products of the different
segments is provided in the Business review section of the Business Report.

As of 2015, ABN AMRO has extended the definition of
assets under management for the Group to include client
assets in Retail Banking and changed the name of assets
under management to client assets. Client assets include
cash and securities of clients held on accounts with

ABN AMRO. The development of client assets is explained
for Private Banking.

In 2015, the definition of the underlying return on average
equity was altered to reflect the implications of the
accounting treatment for Additional Tier 1 instruments.
Return on equity is now calculated as underlying profit
for the period attributable to owners of the company

(i.e. underlying profit after deduction of net reserved
payments for capital securities and result attributable to
non-controlling interests) divided by the average equity
attributable to the owners of the company (i.e. excluding
capital securities and non-controlling interests).

ABN AMROQ Group Annual Report 2015
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Overview

ABN AMRO Group reported an underlying net profit of

EUR 1,924 million, up EUR 373 million compared with

the previous year on the back of lower impairment charges
and higher operating income partly offset by higher
regulatory levies and project costs. This resulted in

an underlying Return on Equity (ROE) of 12.0% and

an increased cost/income ratio of 61.8%.

Reported net profit for 2015 was equal to the underlying
net profit, as no special items were identified in

2015. Reported net profit for full-year 2014 was

EUR 1,134 million and included EUR 417 million of
negative one-off special items (SNS Reaal levy and
pension settlement charge).

The total balance sheet ended at EUR 390.3 billion,

an increase of EUR 3.4 billion compared with December
2014.The increase in Cash and balances at central banks
was partly offset by Financial assets held for trading,
Derivatives and Loans and receivables - banks. Total
liabilities increased mainly in Due to customers and
Subordinated liabilities, largely offset by decreased
Derivatives and Financial liabilities held for trading.

Retail Banking's underlying net profit was
EUR 1,226 million, up EUR 147 million compared with
2014. The increase in underlying net profit was mainly

driven by lower impairments partly offset by lower net
interest income and higher regulatory levies.

Private Banking posted an underlying net profit of

EUR 214 million, an increase of EUR 54 million compared
with 2014. Higher net fee and commission and other
operating income accompanied by lower loan impairments
were partly offset by higher operating expenses, including
higher regulatory levies. The acquired German private
banking activities were consolidated as of September
2014, contributing to full-year 2015 underlying net profit.

Corporate Banking doubled underlying net profit to

EUR 596 million, up EUR 298 million compared with 2014.
This increase was driven by higher operating income and
considerably lower loan impairments, partly offset by
higher operating expenses, including higher regulatory
levies. Commercial Clients and International Clients
contributed to the underlying profit, while Capital Markets
Solutions reported a small underlying loss.

Group Functions posted an underlying net profit of

EUR 112 million negative compared with an underlying
profit of EUR 14 million in 2014. This was impacted by a
tax-exempt provision related to the part of the Securities
Financing activities discontinued in 2009.

ABN AMRQ Group Annual Report 2015
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Income statement S,
Operating results @
38
(in millions) 2015 2014 Change
Net interest income 6,076 6,023 1%
Net fee and commission income 1,829 1,691 8% -
Other operating income 550 341 61% Z.
- - =
Operating income 8,455 8,055 5% 2
o)
Personnel expenses 2,492 2,396 4% -Cg"
Other expenses 2,736 2,453 12% -
Operating expenses 5,228 4,849 8%
Operating result 3,227 3,206 1%
o)
Impairment charges on loans and other receivables 505 1,171 -57% i
Operating profit/(loss) before taxation 2,722 2,035 34% =)
Qo
Income tax expense 798 484 65% a
Underlying profit/(loss) for the period 1,924 1,551 24% g
=
Special items -417 =y
Reported profit/(loss) for the period 1,924 1,134 é‘j
o
Of which available for AT 1 capital securities (net of tax) 1 -
Of which Non-controlling interests 5

@

Other indicators 2

5

QO

>

2015 2014 3

5y

Net interest margin (NIM) (in bps) 146 153 =]

Underlying cost/income ratio 61.8% 60.2% =
Underlying cost of risk (in bps)’ 19 45
Underlying return on average Equity? 12.0% 10.9%
Underlying earnings per share (in EUR)? 2.03 1.65

31 December 2015 31 December 2014

Client Assets (in billions) 313.5 302.5
FTEs 22,048 22,215

' Annualised impairment charges on Loans and receivables - customers for the period divided by average Loans and receivables - customers.
2 Underlying profit for the period attributable to owners of the company divided by the average equity attributable to the owners of the company.
% Underlying profit for the period attributable to owners of the company divided by the average outstanding and paid-up ordinary shares.
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The underlying profit for full-year 2015 amounted to

EUR 1,924 million, up EUR 373 million compared with the
previous year. The increase was due mainly to lower loan
impairments and higher operating income, partly offset
by regulatory levies and project costs. Income tax expense
in 2015 was negatively impacted by the reassessment of
our tax position and the tax-exempt provision related to
the part of the Securities financing activities discontinued
in 2009.

The underlying return on equity (ROE) increased to 12.0%
in 2015, compared with 10.9% in 2014.

A number of special items impacted 2014 negatively. As a
consequence, the reported net profit of EUR 1,134 million
in 2014 was EUR 417 million lower than the underlying net
proft (EUR 1,551 million in 2014). The difference between
underlying and reported results is shown in the table
Reconciliation from underlying to reported results.

Operating income

Operating income grew by 5% compared with 2014 and
amounted to EUR 8,455 million in 2015, of which 80%
was generated in the Netherlands.

Net interest income rose marginally to EUR 6,076 million

in 2015 compared with EUR 6,023 million in 2014. The
development of net interest income was impacted by
several negative one-offs in 2015 (including a provision for
the Euribor mortgages legal claim). In contrast, one-offs
with a positive impact were recorded in 2014.

Net interest income on residential mortgages increased
compared with 2014 as margin improvements exceeded
the decrease in portfolio volumes. Margins improved due
to continued gradual repricing at higher margins, in
particular mortgages that originated pre-crisis.

Net interest income on consumer loans decreased due to
declined average loan volumes and lower margins.

Net interest income on corporate loans increased in 2015
compared to 2014 due to both higher volumes and higher
margins. Margin improvements were mainly recorded in
Commercial Clients. The increase in average corporate
loan volumes was chiefly by volume growth in the ECT
Clients loan portfolio (including currency developments).
Average corporate loan volumes in Commercial Clients
showed a limited decline compared to 2014.

Net interest income was negatively impacted by higher
liquidity buffer costs.

In combination with higher average total assets, this
resulted in a net interest margin (NIM) of 146bps in 2015.

Net fee and commission income, at EUR 1,829 million in
2015, was EUR 138 million higher than in 2014. The
increase was primarily recorded in Private Banking, due to
a favourable stock market performance, and in Corporate
Banking due to higher transaction volumes at Clearing.

Other operating income amounted to EUR 550 million in
2015, up by EUR 209 million compared with the previous
year. The increase was primarily driven by higher CVA/
DVA/FVA results (EUR 76 million positive in 2015 versus
EUR 58 million negative in 2014), favourable hedge
accounting-related results at Group Functions, and higher
tax-exempt results at Equity Participations on the back of
improved market conditions. This was partly offset by a
one-off tax-exempt provision in Group Functions related to
the part of the Securities Financing activities discontinued
in 2009 and a provision in Corporate Banking for an
identified group of SMEs with possible interest rate
derivative-related issues.

ABN AMRQ Group Annual Report 2015
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Operating expenses
Operating expenses increased by EUR 379 million, or 8%,
to EUR 5,228 million in 2015 compared with 2014.

Personnel expenses amounted to EUR 2,492 million in
2015, up EUR 96 million compared with the previous year.
Pension expenses were EUR 38 million higher in 2015 due
mainly to lower discount rates. In addition, personnel
expenses for international activities increased due mainly
to growth of the number of FTEs and devaluation of the
euro. Personnel expenses in 2014 were positively
impacted by releases from the employee benefits
provision. Comparable restructuring provisions were
included in 2014 and 2015.

Other expenses rose by EUR 283 million to EUR 2,736 million.
The increase was driven by EUR 129 million higher
regulatory levies. Regulatory levies totalling

EUR 220 million in 2015 included EUR 119 million for

the National Resolution Fund (NRF), EUR 98 million for
the Dutch bank tax and EUR 3 million for the Deposit
Guarantee Scheme (DGS). Implementation of the Dutch
DGS has been postponed by the national regulator to

Q1 2016; therefore, the DGS charge recorded in 2015 was
lower than previously communicated. In addition, other
expenses increased due to higher project costs related to
enhancing client centricity and continuous improvement of
products, services and IT processes (including the TOPS
2020 and Retail Digitalisation programmes).

A EUR 55 million settlement with Vestia was included in
2015. These increases were partly offset by a considerable
VAT refund recorded in 2015 which was the result of
discussions with the tax authorities related to the period
2007-2014.

Operating result

The operating result improved marginally to

EUR 3,227 million, up by EUR 21 million compared with
2014, and the underlying cost/income ratio increased by
1.6 percentage points to 61.8% in 2015.

Impairment charges on loans and receivables
Impairment charges on loans and other receivables
amounted to EUR 505 million, EUR 666 million lower than
in 2014. Lower impairment charges were recorded on all
portfolios due to improvements in the risk profile of the
portfolios on the back of improved economic conditions.
This also led to IBNI releases, which are determined
based on recent losses in the portfolio. The decreasing
loan loss levels resulted in an IBNI release of

EUR 221 million in 2015 compared with an IBNI addition
of EUR 22 million in 2014.

The decrease in Impairment charges was recorded in each
business segment.

The underlying cost of risk amounted to 19bps in 2015,
down from 45bps in 2014.
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/ Group results

Balance sheet

Condensed statement of financial position

(in millions) 31 December 2015 31 December 2014
Cash and balances at central banks 26,195 706
Financial assets held for trading 1,706 9,017
Derivatives 19,138 25,285
Financial investments 40,542 41,466
Securities financing 20,062 18,511
Loans and receivables - banks 15,680 21,680
Loans and receivables - customers 259,319 261,910
Other 7,676 8,292
Total assets 390,317 386,867
Financial liabilities held for trading 459 3,759
Derivatives 22,425 30,449
Securities financing 11,372 13,918
Due to banks 14,630 15,744
Due to customers 230,297 216,011
Issued debt 76,207 77,131
Subordinated liabilities 9,708 8,328
Other 7,635 6,652
Total liabilities 372,733 371,990
Equity attributable to the owners of the parent company 16,575 14,865
Capital securities 993

Equity attributable to non-controlling interests 17 12
Total equity 17584 14,877
Total liabilities and equity 390,317 386,867
Committed credit facilities 21,559 16,164
Guarantees and other commitments 13,868 15,335

Main developments in total assets

Total assets increased by EUR 3.4 billion to EUR 390.3

at 31 December 2015 from EUR 386.9 billion at

31 December 2014, due mainly to higher Cash and
balances at central banks, partly offset by Financial assets
held for trading, Derivatives and Loan and receivables -
banks.

Cash and balances at central banks increased by

EUR 25.5 billion to EUR 26.2 billion as part of the liquidity
buffer. The mandatory reserve deposits held with DNB
recorded in Loans and receivables — banks were
transferred to overnight deposits accounts.

Financial assets held for trading decreased sharply by
EUR 7.3 billion to EUR 1.7 billion at 31 December 2015,
driven mainly by the wind-down of activities resulting
from the strategic review of Capital Markets Solutions
and a decrease in government bonds related to primary
dealerships.

Derivatives decreased by EUR 6.1 billion to EUR 19.1 billion
(of which EUR 15 billion trading and EUR 4 billion non-trading)
on the back of mid- to long-term interest rates and FX
rates movements impacting the fair value of derivatives.
This is also observed in the derivative liabilities.

Loans and receivables — banks decreased by EUR 6.0 billion

to EUR 15.7 billion due mainly to the transfer of mandatory
reserves at DNB to overnight deposit accounts, partly
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/ Group results

offset by a EUR 2 billion move of ECT Clients trade bills
from Loans and receivables — customers to Loans and
receivables - banks.

Loans and receivables — customers declined by

EUR 2.6 billion. As shown in the following table this
decline was primarily the result of lower residential
mortgage volume and lower consumer loans. The
mortgage portfolio decreased by EUR 1.5 billion to

EUR 146.9 billion at 31 December 2015, driven by fierce
competition especially towards yearend on longer interest
rate periods and redemptions. Redemptions were higher
due to increased refinancing, whereas extra repayments
in 2015 returned to the same level as previous years.
Low interest rates and increased awareness among
homeowners of the possibility of residual debt are still
incentives for extra repayments. Contractual repayments

Loans and receivables — customers

are gradually growing, following amended tax
regulations. As a result, redemptions exceeded new
mortgage production. The market share in new mortgage
production was stable at 20% in 2015.

Corporate loans to clients underlying growth was more
than offset by a move of ECT Clients trade bills to Loans
and receivables - banks and the reallocation of part of the
public sector loan portfolio from Corporate Banking to
Group Functions (EUR 2.3 billion). This portfolio was
reallocated due to the specific expertise required to
manage risks other than credit risk associated with these
longer dated loans. Corporate Banking will continue to
manage client relationships. As a result of this reallocation,
the portfolio was reclassified to Loans to professional
counterparties.

(in millions) 31 December 2015 31 December 2014
|
Residential mortgages 146,932 148,402
Consumer loans 15,147 16,052
Corporate loans to clients' 78,195 80,065
Total client loans? 240,274 244,519
Loans to professional counterparties 12,194 9,635
Other loans? 6,357 6,777
Total Loans and receivables - customers: 258,825 260,931
Fair value adjustments from hedge accounting 4,849 5,739
Less: loan impairment allowance 4,355 4,761
Total Loans and receivables - customers 259,319 261,910

! Corporate loans excluding loans to professional counterparties.
% @ross carrying amount excluding fair value adjustment from hedge accounting.

% Other loans consists of loans and receivables to government, official institutions and financial markets parties.

Main developments in total liabilities

Total liabilities increased marginally by EUR 0.7 billion to
EUR 372.7 billion at 31 December 2015 compared with
EUR 372.0 billion at 31 December 2014. The increase in
Due to customers and Subordinated liabilities was largely
offset by lower Derivatives and Financial liabilities held
for trading.

Financial liabilities held for trading declined by

EUR 3.3 billion to EUR 0.5 billion due to lower short
positions in bonds mostly related to the primary
dealership.

Derivatives decreased by EUR 8.0 billion to EUR 22.4 billion
(of which EUR 13 billion trading and EUR 9 billion non-
trading) on the back of mid- to long-term interest and

FX rates movements impacting the valuation of
derivatives. This is also observed in derivative assets.
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Due to customers increased by EUR 14.3 billion to

EUR 230.3 billion. Growth was recorded in all business
segments and largely in demand deposits at Private
Banking and Corporate Banking and savings deposits at

Due to customers

(in millions)

Commercial Clients and Retail Banking. The combined
market share of 21%" in retail deposits at Retail Banking
and Private banking in the Netherlands at 31 December
2015 was stable compared with 31 December 2014.

31 December 2015 31 December 2014

Retail Banking 98,674 95,915
Private Banking 66,465 62,902
Corporate Banking 62,850 54,740
Group Functions 2,308 2,454
Total Due to customers 230,297 216,011
Demand deposits 119,109 109,753
Saving deposits 92,472 88,655
Time deposits 18,555 17,459
Total deposits 230,136 215,867
Other borrowings 160 144
Total Due to customers 230,297 216,011

Subordinated liabilities increased EUR 1.4 billion to

EUR 9.7 billion mainly as a result of two Tier 2 issuances
(EUR 1.5 billion and EUR 1.4 billion (USD 1.5 billion)) partly
offset by the call of a EUR 1.7 billion Dutch State-held
subordinated loan.

Total equity

Total equity rose by EUR 2.7 billion to EUR 176 billion at
31 December 2015, due mainly to the reported profit
for 2015 and, to a lesser extent, the inaugural launch of
EUR 1 billion of capital securities qualifying as Additional
Tier 1 capital.

' Source: De Nederlandsche Bank

Difference between underlying

and reported results

Underlying results are adjusted for special items and
divestments. Special items are material, non-recurring
items which are not related to normal business activities.
A divestment is the sale of all or part of a business to a
third party. Adjustments include past results and the
related transaction result.

The reported net profit and the underlying net profit for
full-year 2015 amounted to EUR 1,924 million as no
special items were recognised.

The reported net profit for full-year 2014 amounted to

EUR 1,134 million and includes a EUR 288 million charge
for the transition to a new pension scheme and a

EUR 201 million levy for the nationalisation of SNS Reaal.
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The following table presents the reconciliation from
underlying to reported results. o
s
i . . [9°)
Reconciliation from underlying to reported results <.
g
2015 2014 =
Special Special
(in millions) Underlying items Reported Underlying items Reported
- |
Net interestincome 6,076 6,076 6,023 6,023
Net fee and commission income 1,829 1,829 1,691 1,691 g
Other operating income 550 550 341 341 §
Operating income 8,455 8,455 8,055 8,055 %
=)
Personnel expenses 2,492 2,492 2,396 288 2,684 =
Other expenses 2,736 2,736 2,453 201 2,654
Operating expenses 5,228 5,228 4,849 489 5,338
Operating result 3,227 3,227 3,206 -489 2,717 =
w
=
Impairment charges on loans and other receivables 505 505 1,171 1,171 =
Operating profit/(loss) before taxation 2,722 2,722 2,035 -489 1,546 %
(=]
Income tax expense 798 798 484 -72 412 S:’
Profit/(loss) for the period 1,924 1,924 1,551 -417 1,134 §
Q
o)
5
- - o
Impact of special items =
(in millions) 2015 2014

|
Operating income

- . (o)

Total impact on Operating Income 2
@D

Operating expenses §
Q

Pension settlement charge 288 %
SNS Levy 201 %’
Total impact on Operating expenses 489 =

Loan impairments
Total impact on Loan impairments

Total impact on Income tax expense -72

Total impact on result for the period -417
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/ Retail Banking

Retail Banking

Operating results

(in millions) 2015 2014 Change
Net interest income 3,302 3,379 -2%
Net fee and commission income 527 522 1%
Other operating income 25 4 -40%
Operating income 3,853 3,942 2%
Personnel expenses 487 560 -13%
Other expenses 1,619 1,475 10%
Operating expenses 2,106 2,035 3%
Operating result 1,748 1,907 -8%
Impairment charges on loans and other receivables 99 460 -79%
Operating profit/(loss) before taxation 1,649 1,447 14%
Income tax expense 423 368 15%
Underlying profit/(loss) for the period 1,226 1,079 14%
Special items

Reported profit/(loss) for the period 1,226 1,079 14%

Retail Banking’s underlying profit rose by EUR 147 million
to EUR 1,226 million in 2015, up 14% compared with
2014, as a result of lower loan impairments partly offset by
lower net interest income and higher regulatory levies.

Net interest income, at EUR 3,302 million, declined by
EUR 77 million compared with 2014. This was largely
driven by provisions related to legal claims (including
Euribor mortgages) and inconsistencies in interest
calculations between the bank and its business partners
with respect to one of the mortgage products in 2015
and positive one-off results in 2014.

Margins on residential mortgages improved as a result
of the gradual repricing of the mortgage book. This was
partly offset by lower average residential mortgages
volumes. Consumer lending volumes and margins
decreased in 2015.

Interest income on deposits remained stable. Higher
average savings volumes were offset by lower margins
as market rates declined at a faster pace than client
savings rates.

Personnel expenses decreased by EUR 73 million, or 13%,
due mainly to a restructuring provision of EUR 60 million in
2014. Excluding this provision, personnel expenses were
EUR 13 million lower due to lower average FTE levels,
following a further reduction in branches. This was partly
offset by higher pension expenses.

Other expenses were up EUR 144 million to

EUR 1,619 million in 2015. The regulatory levies in 2015
were EUR 48 million higher compared with 2014

(EUR 87 million in 2015 versus EUR 39 million in 2014).
In addition to higher regulatory levies, other expenses
were up due mainly to higher external staffing costs due
to increased residential mortgage production and higher
project costs related to enhancing client centricity and
continuous improvement of products, services and IT
processes (including TOPS 2020 and the Retail
Digitalisation programmes).

Operating result decreased by EUR 159 million to

EUR 1,748 million in 2015. The underlying cost/income ratio
increased by 3.0 percentage points to 54.6%.
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/ Retail Banking

Impairment charges on loans and other receivables fell by outflow and an improvement of the portfolio’s risk profile.
EUR 361 million, compared with 2014, to EUR 99 million Consumer loans also benefited from improved economic
in 2015. The decline in impairments is visible in both the conditions and active risk management of the portfolio of
consumer loan portfolio and the mortgage portfolio. clients in arrears, leading to sharply lower loan

Mortgage impairments decreased on the back of impairments. In addition, impairment charges benefited
improved conditions in the housing market, and the from releases from the IBNI allowances (EUR 85 million
recovery of the Dutch economy contributed to a lower in 2015). Included in 2014 were EUR 50 million of

inflow of mortgages in the impaired portfolio, increased IBNI additions.

Other indicators

2015 2014

. _____________________________________________________________________________________________________________________________________|]
Underlying cost/income ratio 54.6% 51.6%
Underlying cost of risk (in bps)' 6 29

31 December 2015 31 December 2014
|

Loan-to-Deposit ratio 152% 158%
Loans and receivables - customers (in billions) 154.2 156.0
Due to customers (in billions) 98.7 95.9
Risk-weighted assets (risk exposure amount; in billions) 34.8 36.8
FTEs 5,844 6,258

Annualised impairment charges on Loans and receivables - customers for the period divided by average Loans and receivables - customers.

Loans and receivables — customers decreased by Consumer lending declined by EUR 0.7 billion.

EUR 1.8 billion. Residential mortgages declined by

EUR 1.1 billion driven by fierce competition, especially Due to customers grew by EUR 2.8 billion, due mainly to an
towards yearend, on longer interest rate periods. increase in deposits at MoneYou (in all active countries).

Redemptions were higher due to increased refinancing,
whereas extra repayments in 2015 returned to the same
level as previous years. Low interest rates and increased
awareness among homeowners of the possibility of
residual debt are still incentives for extra repayments.
Contractual repayments are gradually growing, following
amended tax regulations. As a result, redemptions
exceeded new mortgage production.
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|/ Private Banking

Private Banking

Operating results

(in millions) 2015 2014 Change
Net interestincome 589 597 -1%
Net fee and commission income 619 544 14%
Other operating income 101 51 98%
Operating income 1,310 1,193 10%
Personnel expenses 501 460 9%
Other expenses 549 503 9%
Operating expenses 1,050 964 9%
Operating result 260 229 13%
Impairment charges on loans and other receivables -4 23

Operating profit/(loss) before taxation 264 206 28%
Income tax expense 49 46 6%
Underlying profit/(loss) for the period 214 160 34%
Special items

Reported profit/(loss) for the period 214 160 34%

Private Banking's underlying net profit rose by

EUR 54 million to EUR 214 million in 2015, up 34%
compared with 2014. The increase was mainly driven

by higher net fee and commission income and one-off
results, partly offset by higher project costs. The acquired
German private banking activities of Credit Suisse were
consolidated as of 1 September 2014.

Net interest income amounted to EUR 589 million and was
nearly stable compared with 2014.

Net fee and commission income increased by EUR 75 million,
or 14%, to EUR 619 million in 2015. Net fees increased
due to higher average client assets, attributable to the
stock market performance and Net new assets. Private
Banking also generated additional fee income in 2015 from
the full-year contribution of the acquired German activities.

Other operating income in 2015 was EUR 50 million higher
than in 2014, due to the sale of premises and increased
trading income in 2015 while 2014 included a provision for
a legal claim.

Personnel expenses increased by EUR 41 million to

EUR 501 million in 2015. The increase in the international
entities was mainly attributable to the acquired German
activities, a restructuring provision for the announced
integration of ABN AMRO Jersey into ABN AMRO
Guernsey and FTE growth.

Other expenses grew by EUR 46 million compared with 2014
to EUR 549 million. The increase was primarily due to
higher project costs related to enhancing client centricity
and client documentation, and continuous improvement
of products, services and IT processes. Costs for the
acquisition in Germany were included in 2014. The regulatory
levies were EUR 7 million higher than in 2014

(EUR 11 million in 2015 versus EUR 4 million in 2014).

A goodwill impairment of EUR 25 million was included

in 2014.

Operating result went up by 13% to EUR 260 million.

The underlying cost/income ratio for Private Banking
decreased slightly to 80.2% in 2015.
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|/ Private Banking
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Impairment charges on loans and other receivables showed The release in impairments is partially explained by
a net release of EUR 4 million, compared with a EUR 12 million IBNI release in 2015. o
EUR 23 million impairment additions in 2014. §
<,
(]
Other indicators @
s
2015 2014
. _______________________________________________________________________________________________________________________________|]
Underlying cost/income ratio 80.2% 80.8%
Underlying cost of risk (in bps)' -2 14 o
|
Gross margin on client assets (in bps) 65 67 2.
2
31 December 2015 31 December 2014 =
. ______________________________________________________________________________________________________________________________|] =
Loan-to-Deposit ratio 25% 26% ~+
Loans and receivables - customers (in billions) 16.6 16.7
Due to customers (in billions) 66.5 62.9
Risk-weighted assets (risk exposure amount; in billions) 8.2 8.3
FTEs 3,722 3,599

Annualised impairment charges on Loans and receivables - customers for the period divided by average Loans and receivables - customers.
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Loans and receivables — customers were virtually stable at Due to customers increased by EUR 3.5 billion to
EUR 16.6 billion at 31 December 2015 compared with EUR 66.5 billion at 31 December 2015. Growth was
EUR 16.7 billion at 31 December 2014. achieved both in the Netherlands and internationally.
Client Assets
(in billions) 2015 2014 g?
| 3
Opening balance Client assets 190.6 168.3 3
Net new assets (excl. sales/acquisitions) 1.5 5.5 3
Market performance 71 8.7 éj
Divestments/acquisitions 8.2 S
Other (incl. sales/acquisitions) -0.1
Closing balance Client assets 199.2 190.6
Breakdown by type
Cash 66.5 63.6
Securities 132.8 127.0
- of which custody 35.0 31.3

-
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Breakdown by geography (in %)

The Netherlands 48% 47%

Rest of Europe 44% 44%

Rest of the world 8% 9%
Client assets grew to EUR 199.2 billion at 31 December Net new assets amounted to EUR 1.5 billion in 2015, S
2015. This was due mainly to improved market EUR 4 billion lower than in 2014. This decline was due =
performance. mainly to the outflow of custody assets of a single client

(EUR 3 billion) in 2015.
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Corporate Banking

Operating results

(in millions) 2015 2014 Change
Net interest income 2,142 2,019 6%
Net fee and commission income 751 646 16%
Other operating income 227 173 31%
Operating income 3,120 2,839 10%
Personnel expenses 676 618 9%
Other expenses 1,264 1,116 13%
Operating expenses 1,940 1,734 12%
Operating result 1,180 1,105 7%
Impairment charges on loans and other receivables 419 717 -42%
Operating profit/(loss) before taxation 762 388 96%
Income tax expense 165 91 83%
Underlying profit/(loss) for the period 596 298 100%
Special items

Reported profit/(loss) for the period 596 298 100%

Corporate Banking’s underlying net profit increased by
EUR 298 million to EUR 596 million in 2015. The key
drivers for the improvement were a rise in operating
income and a considerable decrease in impairment
charges. This was partly offset by increased operating
expenses including higher regulatory levies.

Commercial Clients and International Clients contributed
EUR 329 million and EUR 292 million respectively to the
underlying profit of Corporate Banking. Capital Markets
Solutions made an underlying loss of EUR 24 million.

Net interest income increased by EUR 123 million to
EUR 2,142 million. The improvement was seen in all of the
sub-segments.

Commercial Clients posted a modest rise in net interest
income of EUR 30 million to EUR 1,305 million. Margins
on loans and average deposit volumes increased, while
deposit margins decreased compared with 2014. Average
loan volumes decreased partly due to the reallocation of
part of the public sector loan portfolio to Group Functions.

Net interest income in International Clients increased by
EUR 61 million to EUR 709 million, benefiting from growth
in the ECT Clients loan portfolio which was due partly to
the devaluation of the euro. This was partly offset by lower
margins on deposits.

Net interest income in Capital Markets Solutions improved
by 33% to EUR 127 million, mainly in Clearing on the back
of higher average client financing and higher margins, due
partly to the depreciation of the euro.

Net fee and commission income increased by EUR 105 million
compared with 2014 to EUR 751 million. Fee growth was
mainly driven by higher transaction volumes in Capital
Markets Solutions resulting from increased volatility in

the financial markets and higher fees received from Group
Functions related to Securities Financing activities.

Other operating income went up by EUR 54 million to

EUR 227 million in 2015. The increase was driven by a
EUR 116 million higher CVA/DVA/FVA impact compared
with 2014, which included first-time application of the FVA.
The total CVA/DVA/FVA impact was EUR 49 million
positive in 2015 versus EUR 67 million negative in 2014.
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/ Corporate Banking

Results further improved driven by higher tax-exempt
results on the Equity Participations portfolio on the back
of improved market conditions. This was partly offset by

a provision for an identified group of SMEs with possible
interest rate derivative-related issues. Clearing recorded a
EUR 40 million gain in 2014 on the partial sale of the share
in Holland Clearing House.

Personnel expenses amounted to EUR 676 million in 2015,
up by EUR 58 million compared with 2014. Personnel
expenses increased due to pension expenses,
restructuring provisions and higher personnel expenses
for the international activities driven by growth in FTE
and the depreciation of the euro.

Other expenses grew by EUR 148 million compared with

2014. The regulatory levies in 2015 were EUR 73 million
higher compared with 2014 (EUR 122 million in 2015

Other indicators

versus EUR 49 million in 2014). In addition, there were
higher project costs related to enhancing client centricity
and continuous improvement of products, services and
IT processes (including the TOPS 2020 programme).

Operating result went up by EUR 75 million to

EUR 1,180 million in 2015. The underlying cost/income ratio
in 2015 increased 1.1 percentage point to 62.2%
compared with 2014.

Impairment charges amounted to EUR 419 million, down
by EUR 298 million compared with 2014. The decrease
in impairment charges at Commercial Clients in 2015
was partly offset by the increase at International Clients.
An IBNI release of EUR 125 million was included for
Corporate Banking in 2015, compared with a

EUR 25 million release in 2014.

Underlying cost/income ratio
Underlying cost of risk (in bps)'

2015 2014
62.2% 61.1%
46 86

31 December 2015 31 December 2014

Loan-to-Deposit ratio

Loans and receivables - customers (in billions)

Due to customers (in billions)

Risk-weighted assets (risk exposure amount; in billions)
FTEs

121% 143%
80.6 85.0
62.9 54.7
55.1 53.5

4,959 4,995

Loans and receivables — customers decreased by

EUR 4.4 billion to EUR 80.6 billion at 31 December 2015.
The underlying growth, mainly in ECT on the back of the
depreciation of the euro, was more than offset by the
reallocation of part of the public sector loan portfolio from
Corporate Banking to Group Functions and a reclassification
from Loans and receivables - customers to Loans and
receivable - banks within the ECT Clients portfolio.

Annualised impairment charges on Loans and receivables - customers for the period divided by average Loans and receivables - customers.

Due to customers increased by EUR 8.2 billion to

EUR 62.9 billion at 31 December 2015. Commercial
Clients, International Clients and Capital Markets Solutions
all contributed to this increase.
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Commercial Clients
Operating results

(in millions) 2015 2014 Change
Net interestincome 1,305 1,275 2%
Net fee and commission income 205 196 5%
Other operating income 13 30 -56%
Operating income 1,524 1,502 1%
Operating expenses 861 788 9%
Operating result 663 713 7%
Impairment charges on loans and other receivables 213 605 -65%
Operating profit/(loss) before taxation 450 108

Income tax expense 121 27

Underlying profit/(loss) for the period 329 82

Special items

Reported profit/(loss) for the period 329 82

Other indicators

2015 2014

. _____________________________________________________________________________________________________________________________|]
Underlying cost/income ratio 56.5% 52.5%
Underlying cost of risk (in bps)' 53 145

31 December 2015 31 December 2014

Loans and receivables - customers (in billions) 35.3 38.1
Due to customers (in billions) 34.8 31.7
Risk-weighted assets (risk exposure amount; in billions) 21.5 20.8

Annualised impairment charges on Loans and receivables - customers for the period divided by average Loans and receivables - customers.
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International Clients
Operating results

(in millions) 2015 2014 Change
. _____________________________________________________________________________________________________________________________|]
Net interestincome 709 648 9%
Net fee and commission income 232 217 7%

Other operating income 104 3

Operating income 1,044 868 20%
Operating expenses 522 456 14%
Operating result 522 412 27%
Impairment charges on loans and other receivables 191 13 69%
Operating profit/(loss) before taxation 331 299 1%
Income tax expense 40 67 -41%
Underlying profit/(loss) for the period 292 232 26%
Special items

Reported profit/(loss) for the period 292 232 26%

Other indicators

2015 2014

. _____________________________________________________________________________________________________________________________________|]
Underlying cost/income ratio 50.0% 52.6%
Underlying cost of risk (in bps)' 57 40

31 December 2015 31 December 2014

1oday 80URUIBAOL)

Loans and receivables - customers (in billions) 32.2 32.2
Due to customers (in billions) 19.0 16.7
Risk-weighted assets (risk exposure amount; in billions) 22.6 19.9

' Annualised impairment charges on Loans and receivables - customers for the period divided by average Loans and receivables - customers.

ABN AMROQ Group Annual Report 2015
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Capital Markets Solutions

Operating results

(in millions) 2015 2014 Change

1oday a1ba1ens

Net interestincome 127 96 33%

Net fee and commission income 314 233 35%

Other operating income 110 140 -21%

Operating income 551 469 18%

Operating expenses 555 489 13%

Operating result -3 -20 84%

Impairment charges on loans and other receivables 15 1

Operating profit/(loss) before taxation -18 -19 6%

Income tax expense 6 -4

Underlying profit/(loss) for the period -24 -15 -57%

Special items

Reported profit/(loss) for the period -24 -15 -57%
Other indicators

2015 2014

. _____________________________________________________________________________________________________________________________________|]

Underlying cost/income ratio 100.6% 104.3%

Underlying cost of risk (in bps)' 9 -1

31 December 2015 31 December 2014

Joday 80URUIBAOL)

Financial assets held for trading (in billions) 17 8.9
Loans and receivables - customers (in billions) 13.1 14.7
Financial liabilities held for trading (in billions) 0.5 3.8
Due to customers (in billions) 9.1 6.3
Risk-weighted assets (risk exposure amount; in billions) 11.0 12.8

' Annualised impairment charges on Loans and receivables - customers for the period divided by average Loans and receivables - customers.
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/ Group Functions

Group Functions

Operating results

(in millions) 2015 2014 Change
Net interestincome 44 28 56%
Net fee and commission income -68 -21
Other operating income 197 75
Operating income 172 82 1M1%
Personnel expenses 828 758 9%
Other expenses -695 -641 -8%
Operating expenses 133 117 14%
Operating result 39 -35
Impairment charges on loans

and other receivables -8 -28 71%
Operating profit/(loss)
before taxation 48 -7
Income tax expense 160 -21
Underlying profit/(loss)
for the period -112 14
Special items -417
Reported profit/(loss)
for the period -112 -402 72%

The underlying result of Group Functions was EUR 112 million
negative in 2015 compared with a profit of EUR 14 million
in 2014. This was impacted by a taxexempt provision
related to the part of the Securities Financing activities
discontinued in 2009.

Net interest income increased by EUR 16 million compared
with 2014. The increase was mainly driven by lower
funding costs due to lower spread levels paid on funding.
This was partly offset by higher cash level in the liquidity
buffer, higher client funding volumes and a tax-exempt
non-recurring provision related to the part of the Securities
Financing activities discontinued in 2009.

Net fee and commission income decreased by

EUR 47 million, mainly driven by higher fees paid to
Capital Markets Solutions related to Securities
Financing activities.

Other operating income increased by EUR 122 million
compared with 2014. The increase was driven by higher
hedge accounting-related results and favourable CVA/DVA
adjustments (EUR 27 million positive in 2015 and

EUR 9 million positive in 2014). This was partly offset by

a tax-exempt provision related to the part of the Securities
Financing activities discontinued in 2009.

ABN AMROQ Group Annual Report 2015
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Personnel expenses, at EUR 828 million in 2015, went up
by EUR 70 million compared with 2014. This increase was
driven by an increase in the number of FTEs and higher
additions to restructuring provisions, and the fact that
2014 was positively impacted by adjustments to
employee benefits.

Other expenses decreased by EUR 54 million compared
with the same period in 2014. Group Functions had higher
project costs related to enhancing client centricity and
continuous improvement of products, services and

IT processes (including the TOPS 2020 and Retail
Digitalisation programmes). This was, however, largely
allocated to the commercial segments (as negative

Other indicators

expenses). Other expenses in 2015 were also impacted
by a considerable VAT refund, which was the result of
discussions with the tax authorities related to the period
2007-2014. This was partly offset by the EUR 55 million
settlement with Vestia. Both years were impacted by
releases related to the Deposit Guarantee Scheme
provision for DSB (EUR 35 million in 2015 compared
with EUR 66 million in 2014) and cost savings generated
by the TOPS 2020 programme.

Income tax expense in 2015 was negatively impacted by
the reassessment of our tax position and the tax-exempt
provision related to the part of the Securities financing
activities discontinued in 2009.

31 December 2015 31 December 2014

Securities financing - assets

Loans and receivables - customers (in billions)
Securities financing - liabilities

Due to customers (in billions)

Risk-weighted assets (risk exposure amount; in billions)
FTEs

15.5 14.5
79 4.2
10.2 12.6
2.3 25
9.9 11.0
7522 7,362

Loans and receivables — customers increased to

EUR 79 billion at 31 December 2015. This was mainly the
result of the reallocation of part of the public sector loan
portfolio from Corporate Banking to Group Functions to
address the specific expertise required to manage the
risks, other than credit risk, associated with these longer
dated loans. Corporate Banking continues to manage
client relationships.

ABN AMRQ Group Annual Report 2015
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Our people
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This section sets out the bank’s people strategy, what we achieved
in 2015 and our plans for the future.
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Our workforce at a glance
Total FTEs per segment o
2015 2014 Change s
Retail Banking 5,844 6,258 7% LCED_
(]
Private Banking 3,722 3,599 3% P
Corporate Banking 4,959 4,995 -1% 8
Group Functions 7522 7,362 2%
Total 22,048 22,215 -1%
&
Geographic breakdown of FTEs 2.
D
3
2015 2014 Change 3
Netherlands 17,908 18,250 -2% %
Rest of Europe 2,696 2,622 3%
Asia 898 854 5%
USA 413 364 13%
Rest of the world 133 125 7% %
&
Total 22,048 22,215 -1% =
=
=}
(=]
Q0
Q
Total outflow’ Breakdown of employees by age S
(in %) in the Netherlands 2015 =)
(in %) >
15 g
12
9
6
2015
5 Total 17,908

(=p)]
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<
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2014 2015

' Total outflow consists of natural attrition, reorganisations and other outflow such as
outsourcing and leave of absence.

34
Outflow was caused by attrition (voluntary and pension), = ;42429 o 2323 = i([)so o

restructuring and other factors, including involuntary

departures and employees being on temporary contracts.
We deploy temporary staff and contractors to respond to
developments in our environment and to hire people with
specific knowledge or skills. The flexible part (temporary
staff and contractors) of our total workforce was 16% in
2015 compared with 13% in 2014.
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Top Class Employer

Making a difference for our clients now and in the future
requires a talented and committed workforce. In 2012
we introduced our Top Class Employer strategy, which
consists of three building blocks: providing a meaningful
corporate identity, creating a culture of excellence and
offering the best place to work. This people strategy is part
of the bank’s strategic priority ‘Invest in our future’. Our
Top Class Employer strategy aims to inspire employees
to develop continuously and to make their own, unique
contribution to the bank’s sustainable growth.

Our corporate identity

A meaningful corporate identity that employees are eager
to embrace is key to attracting and retaining talent and
maximising their potential. We want our employees

to be proud of ABN AMRO and to be our brand
ambassadors. A meaningful corporate identity also
projects a clearly recognisable and distinctive image

to clients and other stakeholders.

Our corporate identity reflects our core values - Trusted,
Professional and Ambitious - and business principles.

| aim to provide my clients | am a passionate

with the best solutions professional
| am committed

| take responsibility to sustainable
business practices

I only take risks | understand ! buikd relationshipfs
through collaboration

We hold each employee accountable for living up to our
business principles, and we incorporated these principles
into our performance management cycle for 2015.

The Banker's Oath, which was introduced in the
Netherlands in 2014, is a formal commitment to putting
clients' interests first. By the end of 2015, 97% of our
employees in the Netherlands had taken this oath. While
the oath will not change the way we work, it will make us
more aware of the choices we make. It ties in with the
professional responsibility that our employees are already
accustomed to taking in their day-to-day work. By taking
the oath, ABN AMRO'’s employees are helping to restore
trust in the Dutch financial industry. It means employees

acknowledge their individual responsibility as an employee
of ABN AMRO and accept the rules of conduct for the
banking sector.

Culture of excellence

We define a culture of excellence as a culture in which
employees strive to excel at all times on behalf of the
client and to constantly maximise their performance.
We take our responsibility as an employer seriously by
setting clear targets for every employee and helping our
people get the best out of themselves. A culture that
nurtures professionalism, creativity and accountability
is the best way to get the most out of our talented and
diverse workforce.

Best place to work

Our people are our most valuable asset. We offer them
a challenging and rewarding environment in which they
do meaningful work and add value for clients. We give
employees the freedom they need to personalise their
fringe benefits, work schedules and work location —
the freedom to create their best place to work.

We evaluate our Top Class Employer strategy on an annual
basis by tracking metrics on themes such as corporate
identity, leadership, talent management and best place to
work. We regularly measure the impact of HR factors and
activities in our business through statistical analysis.

Our people strategy, with its three building blocks, is
designed to help us attract, develop and retain the best
people. The rest of this section describes our most
important initiatives and achievements relating to these
goals in 2015.

Attract the best people

ABN AMRO can only live up to its pledge to its clients
by having a highly talented, committed and diverse
workforce. In order to attract the best people, we tailor
our recruitment approach to specific groups of potential
employees.

Employee value proposition

The demand for highly skilled people in the labour market
is growing. This development, combined with ever-
increasing regulations governing remuneration in the

ABN AMROQ Group Annual Report 2015
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/ Our people

Creating the bank’s future

ZX as many

responses to job vacancies during
our campaign than usual

Engagement ratio on average during
our campaign, compared with other times

1.5% VS 0.8%

The engagement ratio expresses the activity
of people on social media based on the
number of ‘likes’, shares, comments and clicks.

Dutch financial sector, means that we need to come up
with a compelling story to attract key talent who will
enhance our culture of excellence.

We offer our people an attractive total rewards package,
but believe we can do more to market our benefits.
Mid-2015 we began the process of reviewing and
optimising our employee value proposition. In a dedicated
project, we are reassessing and redefining what the bank
has to offer staff and aim to clearly differentiate

ABN AMRO as a Top Class Employer. One of the project
goals scheduled for 2016 is to deliver individual reward

ABN AMRO wants to be a fully digital bank by 2020,
and IT is playing an increasingly important role in
helping the bank achieve this aspiration. Our talent
and acquisition management has to take account of
this development, as innovative professionals want
to be challenged in their field.

To recruit this group of staff, we place inspiring and
targeted advertisements in social media. By
triggering the target group based on their expertise,
for example by means of challenges, we received
more high-quality job applications in 2015 than in
previous years. The result? ABN AMRO was
nominated for a Recruitment Tech Award.

As part of our development programme for [T
professionals, we set up the IT Academy, a top-
notch, intensive learning environment for fintech
professionals. We need these professionals, because
only with a state-of-the-art, flexible IT landscape can
we keep pace with our ever changing environment.
Thanks to our way of attracting and developing
professionals, we are once again viewed as an IT
employer. At the end of 2015, we were nominated as
‘IT Employer of the Year’ by Computable magazine.

statements for employees, which should increase their
knowledge and appreciation of the total compensation
they receive.

Building our workforce effectively

ABN AMRO already tailors its approach to the labour
market based on defined key target groups and segments.
Segmentation helps us achieve our goal faster and gives
more meaning to our brand and positioning of ABN AMRO
as an employer. By knowing each group’s preferences, we
can address each target group effectively — not only for
recruitment purposes, but also when communicating
about education, development and mobility.

ABN AMRQ Group Annual Report 2015
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In 2015 we aligned our traineeship programme with our
Top Class Employer strategy and vision on talent. By doing
S0, wWe are anticipating on the changing labour market and
the growing importance of personal development. We
now focus on six trainee target groups instead of the
previously used 27 business-oriented tracks. We also
changed the procedure by replacing traditional interviews
and external assessments with a personal meet-and-
match day. This will help us hire the best candidates.

During the traineeship programme, trainees have the
opportunity to discover ABN AMRO and to focus on their
own personal growth. The trainee programme includes at
least one client-facing assignment to allow trainees to
experience the importance of client centricity.

A diverse and inclusive workforce

A diverse workforce that reflects the communities we
serve helps us to create the best solutions and enhance
the customer experience while fostering innovation,
respect and creativity. We do not view diversity only in
terms of gender, but also with respect to cultural
background, disability, age and sexual orientation. In 2015
we focused mainly on three areas: gender, cultural
background and disability. Diversity and inclusion are about
bringing together and making optimum use of the unique
talents and experiences of all people, regardless of who
they are or where they come from. Diversity is part of our
Top Class Employer strategy and plays a pivotal role in our
annual Employee Engagement Survey, in the section on
fair treatment (81% of employees were positive). The
results of this survey help us to determine what activities
we need to undertake to maintain or improve the results.

In 2015 ABN AMRO was acknowledged as a best practice
company for cultural diversity (Dutch Ministry of Social
Affairs and Employment) and gender diversity (Talent to
the Top foundation and Dutch Ministry of Education). In
2014 and 2015 ABN AMRO was nominated for two
different awards relating to disabled people: the Lucille
Werner Foundation Business Walk of Fame and the Okura
Award. In addition, our new media campaign, which
featured a same-sex couple getting married, was
nominated for the Workplace Pride Leadership Awards.
All of these nominations acknowledge our efforts in recent
years and strengthen our brand as a diverse and inclusive
Top Class Employer.

Female representation
(iﬂ %)

50
43 43

Total NL Upper Senior
middle-management management

2014 [ 2015

The Managing Board set new gender diversity targets in
2015: we aim to place women in 30% of senior
management positions and in 35% of upper middle-
management positions by 2020. We are on track to meet
these targets: in 2015, 23% of senior management
positions and 25% of upper middle-management positions
were held by women. In addition to gender diversity, we
also focus on hiring more non-Western employees for
upper middle-management and senior management
positions and on hiring more disabled people.

Develop our people

We live up to our responsibility as an employer by
consistently encouraging employees to pursue personal
growth and to get the most out of themselves, so that
they can make a difference for themselves, our clients
and society.

Talent management

In order to pursue a culture of excellence, we need to
challenge employees and help them use and continuously
develop their talents. We give all of our employees —
regardless of age or education — numerous tools and
opportunities to develop and grow. We believe everyone
has talent. Management development for an exclusive
group of staff is no longer sufficient and is not consistent
with an inclusive culture.

We believe development is a two-way street: employees

are expected to take responsibility for their own growth by
stating their ambitions and using their talents. ABN AMRO

ABN AMROQ Group Annual Report 2015
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adheres to the 70:20:10 principle to support and facilitate
learning where it is most effective: we help our people
learn on the job (70%), from their colleagues (20%) and
in formal courses (10%). This principle allows us to extend
our focus beyond traditional ways of learning to create

a culture of continuous development.

In the course of 2015 we introduced a new HR IT tool,
Talent2Grow, to promote continuous learning. From
training courses and job vacancies to records of personal
performance agreements and assessment interviews,
Talent2Grow gives ABN AMRO staff and managers around
the world access to everything related to personal
development and performance in a single system. In 2015
we rolled out the first two modules: Education and the
dialogue supported by Performance Management and
Reward. The final module, Talent Acquisition and Mobility,
will be rolled out in 2016.

Alongside an evolving learning offering for employees,

we set up the Leadership Impact Framework for managers
to help them develop. This framework consists of

a mandatory, high-impact programme for new managers
and a series of in-depth modules to help experienced
managers develop specific leadership skills. We also
carried out voluntary Leadership Qualities e-surveys

(360 degrees) in 2015 to measure the effectiveness of

our managers’ leadership styles.

Retain the best people

Employee engagement at ABN AMRO is high. We not
only offer employees a challenging and rewarding
environment to keep them engaged; we also give them
the autonomy they need to personalise their working
conditions and create their best place to work.

ABN AMRO is committed to ensuring the safety of

the working environment and the health of its people.
The new collective labour agreement anticipates
developments in sustainable employability.

Engaged employees drive sustainable business
performance

Our annual Employee Engagement Survey gives us the
information we need to strengthen engagement and
consequently improve our performance. With a record
response of 83%, the results of the 2015 survey are highly

representative. They show that 76% of employees across
the organisation feel engaged with their work. This figure
is equal to 2014 and higher than the global financial
sector (74%).

In the latest survey a total of 9,500 suggestions were
given on how to improve the bank. Our response in 2015
to the previous year's improvement suggestions yielded
results. Eighty-one per cent of our employees have a
favourable view of inclusion at the bank, as reflected in
the Fair Treatment Index section of the survey. Our staff
also believe we have made progress in putting clients’
interests centre stage (from 70 to 77%). Appreciation for
collaboration, commitment to vision & direction and our
sustainability efforts were rated higher than in 2014.

A large majority (65%) of our employees feel they are
being encouraged to work more environmentally friendly,
an increase of 14% in one year. A project group consisting
of representatives from multiple disciplines within

ABN AMRO was formed in 2015 to help reduce our
employees’ transportation footprint (including lease cars,
public transport and business travel). The group is
exploring ways for the bank to reduce its carbon footprint
and aims to switch the bank’s lease car fleet from energy
label ABC to a carbon emission factor per car. More
sustainable alternatives, such as public transport and
bicycles, need to be promoted. The project group’s first
deliverables are planned for 2016.

Personal development and good leadership promote
employee engagement. Many of our people (79%) are
positive about the training and development opportunities
offered by the bank and 80% appreciate their immediate
manager. Both scores are high compared with other
financial services providers in the Netherlands.

Our focus in 2016 will be on safeguarding the positive
results. We still see room for further improvement and
will devote extra attention to collaboration across

the bank, encouraging managers to ‘walk the talk’

and promoting efficiency.

Flexible working environment

We encourage employees throughout the organisation to
personalise their working conditions and benefits, giving
them the autonomy to create their best place to work and
the means to achieve a healthy work-life balance.

ABN AMRQ Group Annual Report 2015
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For the bank’s head office in particular, we started rolling
out a new workplace concept in 2015 called Yello. The
concept is a collaborative product of HR, Facility
Management and IT. Yello will help ABN AMRO achieve its
Top Class Employer strategy by providing an attractive
workplace design that better meets individual needs and
supports different forms of collaboration. The concept is
designed to encourage knowledge-sharing and innovation
by providing shared workspaces, promoting multi-
disciplinary contact and collaboration. It also allows
individual employees to choose how they work and their
preferred time, location and type of facility, such as quiet
areas where they can concentrate on their work.

The design and materials of Yello are sustainable and the
concept allows for efficient use of our buildings. The
evaluation of the concept so far shows significant
increases in satisfaction with the working environment. In
2016 Yello will be further developed to better support an
agile way of working and will be implemented at the head
offices in Amsterdam. The bank's international offices are
also interested in the concept.

Collective labour agreement and pension

In December 2015 ABN AMRO reached agreement with
the trade unions on a new collective labour agreement
and a new social plan (redundancy scheme). Both
agreements focus more on employability and continuous
development of talent. Sustainable employability is part of
working at the bank.

The new collective labour agreement (effective from

1 January 2016 to 1 January 2018) includes a freeze on
salaries during 2016 and a salary increase of 1.5% on

1 January 2017 The new social plan (effective from

1 January 2016 to 1 January 2020) includes a reduction
of the time employees are entitled to spend in the
Redeployment Centre from twelve to six months and a
reduction of the level of redundancy pay, both effective
from 1 January 2017

Under the collective labour agreement for ABN AMRO
employees in the Netherlands (effective from 1 January
2014 to 1 January 2016), the employee pension
contribution was lowered to 5.5% as from 2015 (2014:
6.67 %), whereas the tax-facilitated pension accrual was
limited to 1.875% per year and to pensionable income up

to EUR 100,000. All employees that are affected by this
cap receive an allowance that is derived from the
collective defined contribution (CDC) premium. The
allowance amounted to 30% of pensionable salary
exceeding EUR 100,000 in 2015. All or part of this
allowance can be used in the so-called net pension
scheme (DC). ABN AMRO uses the same CDC pension
scheme (for pensionable salary up to EUR 100,000) and
defined contribution net pension scheme (for pensionable
salary above EUR 100,000) for all employees in the
Netherlands, including Managing Board and Management
Group members.

In addition to the Netherlands, we have collective labour
agreements and/or social plans (redundancy schemes) in
place in other parts of Europe (Belgium, Luxembourg,
France, Germany, UK and Spain), Australia and Japan.

Health & Safety

Healthy, safe and good working conditions enhance job
enjoyment and reduce the chance of illness, accidents and
injuries. ABN AMRO is committed to creating healthy and
safe working conditions and to actively informing staff
how best to prevent health risks. As part of our Top Class
Employer strategy and our ambition to be the 'best place
to work’, ABN AMRO has a sound health and safety policy
in place and encourages vitality among staff. We perform
regular inventories and risk assessments on possible
hazards concerning safety, health and welfare.

We offer our employees a range of facilities to support their
physical, mental, emotional and spiritual well-being. A key
initiative in this respect is our LEEFVitaal! programme in
the Netherlands, which promotes awareness of the
benefits of a healthy lifestyle. Employees are invited once
every three years for a free, comprehensive health check
to keep track of their health risks and biological age. If
necessary, we coach staff to help them improve their
lifestyle. Once every three years, employees receive an
online questionnaire, the ‘Balansmeter’. Based on the
results of this survey, staff who are at risk of sickness
absence are identified and offered assistance. Other
initiatives include a dedicated intranet site on health and
vitality and a personal Sustainable Employability Budget
which staff can use to enhance their knowledge and skills
related to health and vitality.

ABN AMROQ Group Annual Report 2015
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Absenteeism at ABN AMRO in the Netherlands
(in %)

5.00

4.00

397 3.35

3.00

2.00

1.00

2014 2015

Absenteeism rose only slightly in 2015 to 3.35%
(compared with 3.27% in 2014). Despite the small
increase, our absenteeism percentage is still below
the average of our peers in the financial industry in
the Netherlands.

Our plans for the future

With the best people working for the bank, we will
continue to make a difference for our clients in 2016 and
will concentrate even more on putting our clients’
interests centre stage.

In 2016 we will carry out the initiatives and plans set out
in this chapter. We will accelerate the implementation of
our global HR IT infrastructure. With our global system
live, we will have the benefits of a truly global HR
approach. As a result, ABN AMRO will have the tools it
needs to make the most of the bank'’s talents worldwide
by facilitating global mobility and development. In addition,
we will focus on further developing our in-depth
leadership capabilities and talent management. Our
continuous investment in HR analytics will help us
anticipate future developments and clients’ needs.

ABN AMRQ Group Annual Report 2015
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/ Sustainability

Sustainability

We have introduced a new way of reporting on and communicating our sustainability
performance which will help us get the right information across to the right
stakeholders. In contrast to last year's Sustainability Report, we are now
communicating the information through several channels, targeting specific
stakeholder groups. Results on the material topics have been integrated into this
Annual Report. In 2015 we translated our material focus areas into metrics, enabling
us to report on our progress in a concrete and transparent manner.

Strategy Our sustainability strategy is based on two pillars:
ABN AMRO strives to be a better bank contributing to
a better world. Our sustainability strategy up to 2017 Better bank
commits us to achieving a positively recognised position » We pursue sustainable business operations
on sustainability and transparency. As a foundation of our » We put our clients’ interests centre stage and build
sustainability strategy, we endorse international standards sustainable relationships
such as the UN Global Compact.

Better world
Banks play a key role in facilitating business and therefore  » \We use our financial expertise for the benefit of society
have a responsibility to shape and ensure the sustainable » We finance and invest for clients in a sustainable
development of business in the future. For ABN AMRO, manner

that means doing business responsibly, putting our clients’
interests centre stage and addressing the risks related

to climate change, human rights and the shortage of
natural resources.

k]
)

Sustainable | A I A
. business operations r
-
Clients” interests centre
stage and sustainable relationships Better bank
>
Inspire and @ Using our financial expertise Better world

engage

for the benefit of society
A better bank
our people contributing to
< lII Sustainable finance a better world

and investment services
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/ Sustainability

Our goal is to accurately measure and report on our
progress by means of metrics. We aim to receive
assurance on the complete report in the coming years.

In this report the material topics relating to our long-term
sustainability strategy are discussed in the sections on the
business lines. We obtained assurance on a distinct set of
quantitative data that are related to most of the material

Measuring progress

In 2015, we translated our sustainability strategy into
goals and metrics. We make our employees ambassadors
of ABN AMRO by giving them a role in increasing
transparency and sustainability at the bank. We measure
the results of our efforts with our Employee Engagement
Survey and strive to score 80% or higher by 2017

topics. The data that are in the scope of the report are

marked as such in the text.

Overall indicator: we aspire to be in the top 15% of the Dow Jones Sustainabhility Index by 2017

Strategic pillar

Sustainable business operations

Client centricity and sustainable

relationships

Financial expertise for the benefit

of society

Sustainable finance and
investment services

Goal

In our efforts to make our own business
operations more sustainable and
transparent, we act within the letter and
spirit of the laws and standards for financial
services provision.

We offer clients safe and reliable services by
combining highly secure and stable systems
with client centricity.

We increase our contribution

to a sustainable society by putting
our expertise to use in practical
and systemic issues.

We enhance the bank’s positive value
creation by transparently integrating

ESG criteria into our investment advice and
lending.

Metrics for 2017

» Carbon emission reduction (to be defined
in 2016)

» Gender diversity: women to be placed
in 30% of upper middle-management
positions and 25% of senior management
positions

» A score of >180 points on the
Transparency Benchmark

» Increase the Net Promoter Score
by 10% by 2017 compared with 2015
» Increase the Trust Monitor score
by 15% by 2017 compared with 2015

» Have 40% of our employees volunteer
through ABN AMRO Foundation or other
social projects

» Increase our social impact on key themes
(to be defined in 2016)

» ESG/ESE criteria to be integrated
into our investment advice and lending
(to be defined in 2016)

» To be recognised as a sustainable bank
by our clients (to be defined in 2016)

ABN AMRQ Group Annual Report 2015
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Materiality with senior managers from the different business lines.
In 2014 we performed a materiality analysis that revealed A full description of this process is available on our o
what our internal and external stakeholders consider to be website, abnamro.com. §
[9°)
the most material, or relevant, issues. In 2015 we conducted =3
multi-stakeholder dialogues in order to deepen our Following up on a decision in 2012 endorsed by the g
understanding of, and approach to, these material issues. shareholder, it was decided to implement the decision =1

We began by asking external stakeholders to rate an
extensive list of materiality issues. This was followed by a
dialogue with a wide range of participants, including retail
and corporate clients, a knowledge institution, a service
provider, a financial institution and a trade association.
Internal stakeholders were also asked to rank various
topics and to explain their choices as part of a dialogue

to pay out the statutory temporary fixed allowance to six
Managing Board members as from 2015. This resulted in
a commotion in March 2015, both within and outside the
organisation, after which the relevant Managing Board
members decided to waive their entitlement to the
allowance. In consideration of the commotion, we will
conduct an integrated, bank-wide review of our materiality
analysis in 2016.
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Business impact — Top priority
. Clients’ interests Financial Sustainable
Sustainable se f i d
business centre stage expertise for II finance an
; and sustainable the benefit | investment
operations . . . :
relationships of society services

@ Volunteering and charity' @ Safeguarding human rights,
health and safety and the
environment in financing

and investment (page 117)

@ Offering sustainable products
and services (page 66)

@ ESG/ESE in financing and
investment (page 66/73)

o The privacy of clients’ financial
transactions (page 58)

o The security of clients’
financial transactions (page 154)

@ The stability of our
digital services (page 154)

Q Mortgage policy’

0 Compliance with national
and international legislation
and regulations (page 85)
e Preventing corruption
and fraud’

o The health of our employees
and the safety of the working
environment (page 112)

o Responsible tax policy’

SJUBWIBIEIS [BIOUBUIY [BNUUY

e The diversity of our workforce
(page 110)

1BY10

e Our organisation’s environmental

; ) . -
impact (page 81) Material topics of less significance.

o Responsible remuneration policy’
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/ Sustainability

Governance: embedding sustainability

in the organisation

Sustainability is an integral part of our organisation.
Reports on this topic are provided at least once a quarter
to the Managing and Supervisory Boards as part of the
monitoring of our long-term strategy (more details are
provided in the Corporate Governance section). Progress
on the implementation of our sustainability strategy is
reported bi-monthly to the member of the Managing
Board responsible for sustainability. Sustainability experts
are employed in most businesses to foster engagement
with this theme throughout the bank. \We also report
specific sustainability results to senior management at
the business lines.

ABN AMRO uses several means of communication, aimed
at specific stakeholder groups, to report on sustainability.
The Annual Report focuses on the material topics and
presents results to all stakeholders. The scope of the
material topics relates only to the Netherlands, as the
majority of our activities take place in the Netherlands.

In 2015, there were no major acquisitions or divestments
that influenced our reporting on the material topics.

In addition to the Annual Report, we issue quarterly
newsletters providing in-depth information on our
sustainability practices, which can be found on
abnamro.com. Each of these newsletters has an explicit
focus and hence targets specific stakeholder groups. We
have published sustainability guides on specific sectors
(Diamond & Jewellery, Fashion, Human Rights and the
Circular Economy), sharing our expertise and inviting
clients to work with us to promote greater sustainability.
ABN AMRO views this way of reporting as complementary,
comprehensive and complete.

Human rights

Like any other business, we have a responsibility to
respect human rights in line with the UN Guiding
Principles on Business and Human Rights (UNGPs).

For the first time, we will report on human rights issues
in line with this responsibility, using the UN Guiding
Principles Reporting Framework. We are the first bank
in the world to do so.

In 2015, we published the ABN AMRO and Human Rights
guide, '‘Our Path Towards Respecting Human Rights’

during our second International Human Rights Conference.
In this guide we publicly state our commitment to human
rights and explain how we can be connected to human
rights impacts through our own activities, our suppliers’
activities and our clients’ business activities. Our Human
Rights Statement states our own commitment to respect
human rights and the expectations we have of the
businesses we serve and those that serve us.

We need to focus our attention and prioritise our
resources on the most severe risks to human rights: our
‘salient human rights issues’, in the language of the UN
Guiding Principles Reporting Framework. In 2015, with
support from Shift, the non-profit centre of expertise on
the UNGPs, we conducted an initial internal analysis to
identify the bank’s salient human rights issues. This
process is not necessarily the same as a materiality
analysis that focuses on risks to the bank, since salient
issues focus first and foremost on risks to the
‘rightsholder’. However, where risk to people's human
rights is the greatest, there is often a strong convergence
with risk to the business. It is therefore very likely that at
least some of these salient issues also reflect material
issues for the bank, e.g. in the case of the right to privacy.

We developed a first list of our salient human rights issues
during a cross-functional workshop with representatives
who work or have experience in various business lines
and functions. It was informed by feedback from our
various discussions on human rights issues with
stakeholders over recent months. The issues that came
out of that workshop as likely to be the most salient
across all of the different parts of our bank are:

» Privacy: 1) abuse of client and employee data, for
example the use of private information for advertising
purposes; 2) a data security breach, which could put
private information in the hands of third parties.

» Discrimination: 1) denying clients certain financial
products or services on discriminatory grounds;

2) discrimination in labour practices of suppliers and
clients; 3) discrimination of ABN AMRO staff in human
resources processes (e.g. promotion, salaries).

» Labour rights: 1) wages, freedom of association and
rights to collective bargaining, health and safety, and
working hours of both ABN AMRQO's own workforce
and those of its clients and suppliers; 2) forced labour
and child labour in relation to clients of Corporate

ABN AMRQ Group Annual Report 2015
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/ Sustainability

Banking, suppliers (deeper down the supply chain), and
investee companies on behalf of private clients.

» Land-related human rights: the rights to water and
sanitation, health and an adequate standard of living.

As a first step to test our conclusions with external
stakeholders, we surveyed participants of the ABN AMRO
International Human Rights Conference on whether they
would agree with the issues we had identified as most
salient. Of the external respondents, the large majority
agreed with our conclusions. Some also shared additional
issues for us to consider as salient.

StartGreen Capital

investments in portfolio

Innovation in cleantech (B2C)

Food

Telecom/personal devices
Solar power

Bio-based + biodegradable

Ojah
Intivation
Solesta
Rodenburg

Innovation in cleantech (B2B)

2Getthere
Fibercore
Visionsconnected and Eshgro

Smart mobility
Sustainable Infrastructure
Sustainable IT

Outlook

Looking ahead, we will continue to implement the
performance metrics and targets we have set as we put
our sustainability strategy into practice. This will enable us
to report on our progress in an increasingly concrete and
transparent manner, and consequently help us to restore
confidence in the bank.

ABN AMRO Participaties NPE Fund B.V. is a
shareholder in the StartGreen Capital investment
funds, through which it finances young, clean-tech
companies. Venture capital is a crucial source of
funding for entrepreneurs engaged in sustainable
innovation, as they can encounter great difficulty
in raising capital through other means in the early
stages of their development. Since its establishment
in 2006, StartGreen has developed a portfolio of
14 investments, several of which have since been
successfully exited.

By investing in StartGreen, ABN AMRO creates
societal return in two ways: by financing innovation
and by stimulating sustainability. A good example of
such an investment is FiberCore Europe, a company
that designs and constructs bridges and lock gates
that are made of composite instead of concrete and
steel. FiberCore Europe brings together innovation
and sustainability, and pioneers in the use of
composite for the construction of major
infrastructure projects. The opening of the renewed
lock gate of the Wilhelmina Channel, in early 2016,
underlines the bright future specialists see for
composite in civil engineering.

ABN AMROQ Group Annual Report 2015
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S

Pursuant to section 5:25¢ sub 2 part ¢ of the Dutch ‘(‘gb
Financial Supervision Act, the members of the Managing é‘j
Board state that to the best of their knowledge: 3

» the Annual Financial Statements give a true and fair
view of the assets, liabilities, financial position and
profit or loss of ABN AMRO Group N.V. and the
companies included in the consolidation;

» the Annual Report gives a true and fair view of the state
of affairs on the balance sheet date and the course of
business during the financial year 2015 of ABN AMRO
Group N.V. and of its affiliated companies, of which
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data is included in its Annual Financial Statements;
» the Annual Report describes the material risks with
which ABN AMRO Group N.V. is faced.

Amsterdam, 15 March 2016

The Managing Board

Gerrit Zalm, Chairman

1oday [e1dea g Buipun) siy

Johan van Hall, Vice-Chairman
Kees van Dijkhuizen, Member
Caroline Princen, Member
Wietze Reehoorn, Member
Chris Vogelzang, Member
Joop Wijn, Member
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In our team, diversity helps us see things

Who
from a different perspective, which adds Nargis Goldfinger Rasheed,
Asset & Liability Management
value to ABN AMRO. poonyst ABN ARG

Diversity and inclusion are about bringing together and making the
most of the unique talents and experiences of all people, regardless
of who they are or where they come from. A diverse workforce that
reflects the communities we serve helps us to create the best
solutions and enhance the customer experience.

At the same time, it fosters innovation, respect and creativity.

At ABN AMRO, our approach to diversity focuses on increasing

the number of women and people with a culturally diverse background
at the bank. Our business lines also have clear targets for attracting
disabled people. We can create synergy by maximising the use of
diverse talents within teams.

Beyond our own organisation we focus on creating opportunities,

for example with the ‘Route 99’ initiative, which helps corporations
offer suitable employment to disabled people. We realise that fighting
inequality starts with raising awareness.
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Risk, funding &
capital Report

The Risk, funding & capital Report discloses comprehensive
information on risk management, capital adequacy and funding.
Some disclosures in the Risk, funding & capital Report

contain audited information and are an integral part of

the Annual Financial Statements.

Introduction to risk, funding
& capital management

Risk, funding & capital management
Risk approach

Credit risk management
Operational risk management
Market risk management
Business risk management
Liquidity risk management
Funding management

Capital management
Sustainability risk management
Management Control Statement

185
143
153
156
160
161
163
164
165
167

Risk, funding & capital review
Key developments

Balance sheet composition

Credit risk

Operational risk

Market risk

Ligquidity risk

Funding

Capital

Additional risk, funding
& capital disclosures

171
178
179
224
226
230
233
238
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/ Introduction to risk, funding & capital management

Introduction to risk, funding
& capital management

This section provides an introduction to the Risk, funding & capital Report. As the
Risk, funding & capital Report includes information according to both EU IFRS and
CRD IV/CRR, more information on scope differences and consolidation is provided.
This section also includes reference tables for Pillar 3 disclosures, EU IFRS disclosures

and EDTF disclosures.

Contents

Risk, funding & capital management

This chapter provides more information on the Group’s
approach to risk, funding and capital management by
describing strategy, policies, governance and
measurement approaches.

Risk, funding & capital review

The portfolio composition and developments are
described in the Risk, funding & capital review section.
This section also describes developments in the Group's
major risk types and regulatory capital.

Additional risk, funding & capital disclosures
This chapter provides an overview of additional disclosures
required under current regulations.

Regulatory requirements

The Risk, funding & capital Report incorporates the
disclosures required under the Dutch Financial Supervision
Act (Wet op financieel toezicht - WHt), the EU Capital
Requirements Regulation (CRR), Title 9 Book 2 of the
Dutch civil code and IFRS. Furthermore, ABN AMRO
embraces the EDTF principles and recommendations.
Reference tables regarding EU IFRS, Pillar 3 and EDTF
disclosure requirements and their compliance status are
also disclosed in this section.

Pillar 3 disclosures

The objective of Pillar 3 disclosures is to inform existing
and potential investors in ABN AMRO on how the
organisation manages risk and capital adequacy. Pillar 3
disclosures are part of the Basel framework, which is
based on the three-pillar concept. Pillar 1 details the
minimum capital requirements, Pillar 2 relates to the
internal capital adequacy measurement and the
supervisory review, and Pillar 3 relates to disclosures
on capital and risk to encourage market discipline.

ABN AMRO has incorporated the relevant Pillar 3
disclosures in this Annual Report.

The Pillar 3 disclosures are prepared in accordance with
the Capital Requirements Regulation (CRR). The following
table provides an overview of where information on each
Pillar 3 requirement can be found in the Annual Report.
Pillar 3 disclosures are labelled as ‘Pillar 3" in the
respective headings.

ABN AMROQ Group Annual Report 2015
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Overview of Pillar 3 requirements | EDTF

Pillar 3 disclosure
requirement

Reference

/ Introduction to risk, funding & capital management

Additional information

Scope of consolidation

Introduction to risk, funding & capital
management; page 124

Risk exposure measurement and scope differences, and
regulatory reporting scope section

Capital structure

Risk, funding & capital review - Capital;
page 238

Capital structure and further information on share capital,
dividend and capital instruments section

Capital adequacy

Risk, funding & capital management -
Capital management; page 164

Risk, funding & capital review - Capital,
page 238

Capital management framework (Capital measurement and
allocation) and minimum capital requirement section

Leverage ratio

Risk, funding & capital review - Capital;
page 238

Leverage ratio section

Risk management objectives,
governance and policies

Risk, funding & capital management;
page 134

Risk approach section for all risk types in Risk, funding
& capital management (strategy, profile, governance,
measurement, mitigation, concentration, management
of forborne, past due and impaired loans) and Capital
management framework in Capital management section

Credit risk

- Standardised approach

- Internal Ratings-Based
approach

- Other approaches

Risk, funding & capital review -
Credit risk; page 179

Additional Risk, funding & capital
disclosures; page 248

Risk, funding & capital management -
Credit risk management; page 143
Risk, funding & capital review -
Credit risk; page 179

Additional risk, funding

& capital disclosures; page 248

Risk, funding & capital management -
Credit risk management; page 143
Risk, funding & capital review -
Credit risk; page 179

Additional Risk, funding & capital
disclosures; page 248

Risk, funding & capital management -
Credit risk management; page 134
Risk, funding & capital management -
liquidity risk management; page 161
Risk, funding & capital review - Credit
risk; page 179

Additional Risk, funding & capital
disclosures; page 248

Overall credit risk exposure in credit risk exposure section
with specific focus on overall exposure and concentration
(geography and industry). Maturity distribution disclosure
in Additional risk, funding & capital disclosures

Scope and approach in Regulatory capital in Risk approach
section, overall Standardised Approach (SA) in Risk, funding &
capital review - Credit risk section and detailed SA approach
exposure in Additional risk, funding & capital disclosures

Scope and approach in Regulatory capital in Risk approach
section, overall Internal Ratings-Based (IRB) in Risk, funding &
capital review - Credit risk section and detailed IRB approach
exposure in Additional risk, funding & capital disclosures

Counterparty scope and approach in Specific counterparty
risk in Credit risk management section, counterparty credit
risk in Credit risk exposure section in Risk, funding & capital
review - Credit risk section with additional details on over-the-
counter (OTC) derivatives in Additional risk, funding & capital
disclosures. Liquidity risk management approach in Liquidity
risk management section contains the collateral posting
policy by a downgrade of ABN AMRO

Equity positions not in the
trading book

Additional Risk, funding & capital
disclosures; page 248

Annual Financial Statements - note 7,
note 16, note 22

Exposure of equities not held for trading in Additional risk,
funding & capital disclosures. Details on equities not held for
trading in several notes to the Annual Financial Statements

ABN AMRO Group Annual Report 2015
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Pillar 3 disclosure
requirement

/ Introduction to risk, funding & capital management

Reference

Additional information

Credit risk mitigation

Risk, funding & capital management -
Credit risk management; page 143

Risk, funding & capital review - Credit risk;

page 179
Additional Risk, funding & capital
disclosures; page 248

Credit risk mitigation policies and processes in Credit risk
management section, Overall regulatory credit risk mitigation
exposures in Credit risk exposure section in Risk, funding &
capital review - Credit risk and additional risk mitigation details
on SA and IRB approach in Additional risk, funding & capital
disclosures

Credit quality Risk, funding & capital management - Accounting and risk policies in Management of forborne, past
Credit risk management; page 143 due and impaired loans in Credit risk management section.
Risk, funding & capital review - Credit risk; Credit quality, past due and impairment disclosures broken
page 179 down by geography and industry in Management of forborne,
past due and impaired in Risk, funding & capital review -
Credit risk section
Market risk Risk, funding & capital management - Market risk (trading book) approach in Market risk

Market risk management; page 156
Risk, funding & capital review -
Market risk; page 226

management section and regulatory capital requirements in
market risk (trading book) section in Risk, funding & capital
review - Market risk section

Operational risk

Risk, funding & capital management -
Operational risk management; page 153
Risk, funding & capital review -
Operational risk; page 224

Operational risk approach in Operational risk management
section and regulatory capital requirements in Risk, funding &
capital review - Operational risk section

Interest rate risk not in the
trading book

Risk, funding & capital management -
Market risk management; page 156
Risk, funding & capital review - Market
risk; page 226

Market risk (banking book) approach in Market risk
management section and regulatory capital requirements in
market risk (banking book) section in Risk, funding & capital
review - Market risk section

Securitisations Annual Financial Statements - note 22; Note 22 to the Annual Financial Statements, Approach, role and
page 408 details on securitisation positions in the integral Securitsation
section
Remuneration Governance Report - Remuneration Remuneration policies, principles and quantitative information

report; page 312
Annual Financial Statements - note 35;
page 456

on remuneration broken down by Idenitied Staff in
Remuneration report. Remuneration of Managing Board and
Supervisory Board in note 35 to the Annual Financial
Statements

Additional Pillar 3
disclosures

Publised on abnamro.com

Capital instruments. Reconciliation IFRS to regulatory balance
sheet Own funds Asset encumberance Global Systemically
Important Banks indicators

EU IFRS

Some disclosures in the Risk, funding & capital Report are
an integral part of the Annual Financial Statement (AFS)
and contain audited information. The audited parts concern

disclosures on financial instrument risk (IFRS 7)

and presentation of financial statements (IAS1).
Audited information in these sections is labelled
as ‘audited’ in the respective headings.
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/ Introduction to risk, funding & capital management

IFRS disclosures [EDTF1

Reference

Additional information

IAS 1 Financial Statements: Presentation

Further information on selected items Additional risk, funding & capital disclosures;
presented in the Statement of financial page 248
position

Risk, funding & capital review - capital; page 238

Risk, funding & capital review - funding; page 233

Maturity analysis of assets and liabilities

Capital structure, Capital instruments, Minimum
capital requirements

Liability and equity breakdown, Breakdown of
customer deposits, Available funding instruments

IFRS 7 Financial Instruments: Disclosures

Information on risk types

Explanation of exposures to risk Risk, funding & capital management -
and how they arise Risk approach; page 135
Objectives, policies and process Risk, funding & capital management -
for managing the risk types and Risk approach; page 135

the methods to measure the risks

Selected sections in Risk, funding & capital
management

Selected sections in Risk, funding & capital
management

Information on credit risk

Credit risk concentration Risk, funding & capital review - Credit risk -
Credit risk concentration; page 185
Additional Risk, funding & capital disclosures -
European exposures; page 257

Maximum exposure to credit risk Risk, funding & capital review - Credit risk -
Credit risk exposure; page 179
Additional Risk, funding & capital disclosures -
Credit risk exposure; page 249

Credit risk mitigation Risk, funding & capital review - Credit risk - Credit
risk mitigation; page 190

Credit quality Risk, funding & capital review - Credit risk
exposure; page 249

Risk, funding & capital review - Credit risk
mitigation - Past due exposures page 196

Risk, funding & capital review - Credit risk
mitigation - Impaired exposures page 196

Risk, funding & capital review - Loan impairment
charges and allowances; page 196

Risk, funding & capital review - Credit risk
mitigation - Forborne exposures; page 196
Additional risk, funding & capital disclosures
- Additional disclosures on forborne, past due
and impaired loans; page 258

Credit risk concentration, including Geographic
concentration and Industry concentration,
European government and government-
guaranteed exposures

Maximum exposure to credit risk sections in Credit
risk and Additional risk, funding & capital disclosures

Offsetting, netting, and collateral & guarantees of
financial assets and liahilities

Credit quality by exposure class

Ageing of past due not classified as impaired

Coverage and impaired ratio, Coverage ratio,
Impaired ratio, Loan impairment charges and
allowances

Overview of forborne assets in Risk, funding

& capital review. Forbearance credit quality,
Forborne assets by geography, Forborne assets
by business segment in Additional risk, funding &
capital disclosures

ABN AMRO Group Annual Report 2015
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/ Introduction to risk, funding & capital management

Reference

Additional information

Information on liquidity risk

Maturity analysis for non-derivative
financial liabilities (including financial
guarantees) showing the remaining
contractual maturities

Maturity analysis for derivative
financial liabilities, where essential for
understanding the timing of the cash
flows

Liquidity risk management

Additional Risk, funding & capital disclosures -
Maturity analysis of assets and liabilities; page 263

Additional Risk, funding & capital disclosures -
Maturity analysis of assets and liabilities; page 263

Risk, funding & capital management - Liquidity
risk management; page 161

Risk, funding & capital review - Liquidity risk -
Liquidity risk management; page 230

Risk, funding & capital review - Funding; page 233

Maturity based on contractual undiscounted cash
flows

Maturity based on contractual undiscounted cash
flows

Liquidity risk management in Risk, funding &
capital management section. Loan-to-Deposit
ratio, Liquidity buffer composition, Liquidity buffer
currency diversification and liquidity buffer
monthly average in Liquidity risk review section.
Funding vs balance sheet total, Long-term funding
components and Funding issuance in 2015 in
funding section.

Information on market risk

Sensitivity analysis for each type
of market risk

Methods and assumptions

Risk, funding & capital review - Market risk - Total
market risk exposure; page 226

Risk, funding & capital management - Market risk
management; page 156

Market risk in the banking book, Internal
aggregated diversified and undiversified VaR for
all trading positions

Market risk management trading book, Market
risk measurement, Market risk in the banking
book, Market risk (Foreign exchange risk), Market
risk (Pension fund)

Enhanced Disclosure Task Force (EDTF)
The Enhanced Disclosure Task Force (EDTF) was formed
in 2012 in order to enhance the risk disclosures of banks
and other financial institutions. The EDTF is an industry
work group with wide geographical representation,
including senior executives from leading financial
institutions. On 29 October 2012, the EDTF together with
the Financial Stability Board (FSB) published a report with

32 recommendations on how to enhance risk disclosures.

ABN AMRO embraces the EDTF principles and

recommendations and has implemented the vast majority
of the 32 recommendations. For 2015, ABN AMRO
reaffirms its commitment to the EDTF report and
enhanced its EDTF disclosures, including certain
recommendations from the EDTF 2015 progress report.
The following table provides an overview of where
information on each EDTF recommmendation can be found
in the Annual Report. EDTF disclosures are labelled as
'"EDTF' in the respective headings.

ABN AMROQ Group Annual Report 2015

UuoIINPOIU|

1oday a1ba1ens

1ioday ssauisng

uonewloul [enidea g Buipuny ysiy

(wp]
o
<
@D
=
=
Q
=)
Q
(¢o)
=g
()
o)
o
=
—

SJUBWIBIEIS [BIOUBUIY [BNUUY

1BY10



/ Introduction to risk, funding & capital management

Overview of EDTF recommendations

Brief description Reference Additional information
General
1 Present all related risk information Risk, funding & capital Report; All risk information provided in Risk,
together in any particular report page 123 funding & capital Report; IFRS, Pillar 3 and
EDTF. Reference tables for Pillar 3, IFRS
and EDTF included
2 Define the bank's risk terminology Risk, funding & capital Risk approach section and credit,
and risk measures and present key management; page 134 operational, market, business and liquidity
parameter values used risk management sections. Funding and
capital management sections
3 Describe and discuss top and Strategic Report - Key trends; Described in key trends section in the
emerging risks page 18 Strategic Report
4 Once the applicable rules are Risk, funding & capital Capital management strategy, funding

finalised, outline plans to meet each
new key regulatory ratios

management - Liquidity
management; page 161
Risk, funding & capital
management - Funding
management; page 163
Risk, funding & capital
management - Capital
management; page 164

management and liquidity strategy in the
relevant subsections of Risk, funding &
capital management section

Risk governance and risk management strategies/business model

Summarise prominently the bank’s risk
management organisation, processes
and key functions

Provide a description of the bank’s
risk culture, and how procedures and
strategies are applied to support the
culture

Describe the key risks that arise

from the bank’s business models and
activities, the bank's risk appetite in
the context of its business models and
how the bank manages such risks

Describe the use of stress testing
within the bank’s risk governance and
capital frameworks

Risk, funding & capital
management - Risk approach;
page 135

Risk, funding & capital
management - Risk approach;
page 135

Risk, funding & capital
management - Risk approach;
page 135

Risk, funding & capital review -
Key developments; page 171

Risk, funding &